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1. Llenm n 3apaum yuyebHom aucumniamibl (Moayns)

1. Lenu n 3apayum y4yeOHOW AUCLUNJIMHDI

LenaMu ONCUUNINHBI «/IHOCTPAHHLIN A3bIK»ABNSETCA (POPMUPOBAHNE U COBEPLLUEHCTBOBAHME
S3bIKOBOW U peyeBOM KOMMETEHUUM CTyAeHTOB B 06/1acTu cneumanbHoro sidblka npeaMeTHON
obnactn peknambl M CBsi3e C 0o6WECTBEHHOCTbl. [aHHas paboyvas nporpamma pa3BuBaeT Yy
y4alMXCs HaBbIKOB FPYMMoBOl NMPOEKTHON N nccrenoBaTeNbCkon paboThl, KOTOPass OCHOBbLIBAETCS
Ha 3HAHMSAX, MOJIYYEHHbIX C TOYKU 3PEHUA CreUndUKN aHrINIACKOro A3blika B cdepe peknambl n
cBA3el C 06LeCcTBEHHOCTbIO, @ TakXe BCEX YeTblpex BMAOB peyeBOW AesiTeNbHOCTU, PasBUTbIX
cpencTBaMu AaHHOro Kypca.

Copep»xaHne U NPUHLWMNbI NOCTPOEHUA OaHHOW NporpamMmbl MO3BOAAKT pPellaTh clenyloume
obuieobpaszoBaTesibHbie U BOCMUTATESNIbHbIE 3a4a4M:

- paclunpeHne BO3MOXXHOCTEN coLMannsaumnm y4Hallunxcs,

nosblleHne obuero YPOBHA BJlageHNA AHIJIMNCKUM S3bIKOM;

oBflafieHne CreunanbHON IEKCUKOM cepbl peknamMbl U CBA3el C 0bLLeCcTBEHHOCTbIO, YCTaHOB/IEHUE
TEPMUHOOMNYECKUX PYCCKO-aHMIMNCKMX COOTBETCTBUN;

pPa3BuTME CcneunasnbHbIX peYeBbiX HaBblKOB (yMEHVIe NMpPoBECTU Npe3eHTaunto, COCTaBNTb peKJ'IaMHbIVI
TEKCT, OCyWeCTBNATb KOMMYHUKaUWUIKO C npegctasutendamm Cpencts MacCoOBOMN MHAOPMaLUN Ha
WHOCTPAHHOM A3blKe U T. M.);

pa3BUTNE HaBbLIKOB MUCbMa (COCTaBsieHME MNpPEeCcC-penm3oB, MOJIMTUYECKUX peyern u ap. C y4eToMm
Tpaanuum, CNOXMBLLENCS B aHIM1093bIYHOM MUpPE);

pacllMpeHne CJI0OBapHOro 3amnaca No TeMaTUKe aHIMIMACKOro si3blka B cpepe peksambl U CBA3EN C
0bLWeCcTBEHHOCTLIO;

MOHNMMaHMe rpaMMaTNHeCKNX HOpPM AHIIMNCKOro A3blka, CBOMCTBEHHbLIX 0bLLEeHNIO B chepe peknambl.
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2. MecTto pucumnauHbl (Moaynsa) B cTpyktype Ol no HanpaBsieHuUio
noaAroToBkKM (cneuuasbHOCTHU)

2. MecTo aucuMnJinHbl B CTpykType Ol no HanpaBneHuvio noarotosku 42.03.01
PeknaMa M CBA3M C 0OLLLECTBEHHOCTLIO

OncumniamHa «MIHOCTPaHHbIN A3blK» crnocobcTByeT Hosiee NPOAYKTUBHOMY U3YYEHUIO APYTrUX
OUCLUUNJINH Kak oblieobpa3oBaTe/bHbIX, TaK U NPOMEeCcCMOHaNbHbIX.

OCHOBHOW LeNbio KypCa AaABdAeTCA NoBblILLEHNE NCXOOHOI0 ypoBHA BlageHNA MHOCTPAHHOIO
A3blka 01a nenoBoro obuieHus, AOOCTUIHYTOIO Ha npeu,bl,u,yu_l,elh CTyneHn O6pa3OBaHI/I9|.

Taknm 06pasoM, aHIMMNCKUN A3blK CTAaHOBUTCA paboymMM WHCTPYMEHTOM, MO3BOJISAIOWUM
BbIMYCKHUKY MOCTOSHHO COBEpPLUEHCTBOBATb CBOW 3HaHWUA, M3y4as COBPEMEHHYIO MHOCTPaHHYI
nuTepaTypy MO COOTBETCTBYyWLWEN crneynanbHOCTU. Hanu4me BbICOKOW KOMMYHUKaTUBHOMN
KOMMeTeHUNUN AaeT BO3SMOXHOCTb BbIMYCKHUKY BECTU MJIOLOTBOPHYIO 0EATENIbHOCTb MO U3YYEHUIO U
TBOPYECKOMY OCMbLICNEHUNIO 3apybeXXHOro onbiTa B NPOMUINPYIOWNX N CMEXHbIX 06/1aCTAX HayKn n
TEeXHUKWN, a Takxe B chepe AenoBoro npoeccnoHaibHoOro obLeHus.

Mocne ycnewHoro 3aeepLlueHnsa obyvyeHns gnucumnanHbl «MHOCTpaHHbIN A3bIK (aHMAINACKURN)»
CTYLEHT UMeeT BO3MOXKHOCTb NPOAOJIKUTb U3YHeHMe A3blKa B BYy3€e, 4TO N03BOJINT UM Hax0OUTbLCA B
Kypce TeopeTmnyecknx pas3paboTok BeAyLLMX POCCUNCKUX N 3apyberKHbIX cneunanncTos.

B cBSI3n C nocnenHMM HanpaB/eHUEM B cucTeme obyyeHus CTyOeHTOB B cchepe peknambl U
cBsizel C OOLECTBEHHOCTbIO AUCUMMIMHA «WHOCTPaHHbIN $3blk» TECHO CBsi3aHa C pPSAAOM
cneunanbHbIX AUCLUNJINH:

«bpeHanHr»

«MpaBoBoe perynmpoBaHne peksiaMHON AesTeNbHOCTN»

<<OpraH|/|3a|_|,|/m paGOTbI OoTOENOB peKJiaMbl U cBs3ein C 06 EeCTBEHHOCTbIO»

«OCHOBbI TEOPUN KOMMYHUKaLINUW»

«MHopMaLUVOoHHbIE TEXHOMOMNM B peKJlaMe 1 CBS3SX C 00LeCTBEHHOCTbIO»

«OpraHunsaumns peknamMmHbix U PR-kamMnaHuin»

«Peknama B oTpacnax n cpepax AesTenbHOCTU» 1 Op.

3To obecrneyMBaeT MNpPaKTUYECKYl HaMpaBJIEHHOCTb B  cuctemMe obyyeHus u
COOTBETCTBYHOLLMNA YPOBEHb UCMOJIb30BAaHNA UHOCTPAHHOIO s3blka B Byayluein npodeccnoHanbHOM
nesTeNbHOCTM.
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3. MNepeyeHb NaHUpPyeMbIX pe3ysibTaTOB 00y4YeHus No AuCUUNINHE
(MOAYyN0), COOTHECEHHbIX C NIAHUPYEMbIMU pe3ysibTaTaMU OCBOEHMA
obpasoBaTesibHOW NPOrpaMmMmbl.

Mpouecc n3y4yeHnsa gNCLUUMINHBI HanpaBiieH Ha opMUpOoOBaHue cnenyowen(nx) komnetTeHunn(in):

YK-4.1 BbibrpaeT KOMMYHUKaTUBHO npuemsieMble (OpMbl 4E/10BOI0
obuieHna Ha rocyfapCTBEHHOM U MHOCTPAHHOM A3blKaXx,
BepbanbHble 1 HeBepbasbHble CpeACcTBa B3aMMOLENCTBUSA C
napTHepammu

YK-4.3 BeneT nenoByto nepenuncky, y4nTbiBas 0COBeHHOCTHU
CTUINCTUKN OPULIMAJIbHBIX N HEO(PULMAIbHBIX MUCEM,
COUMOKYJIbTYPHbIE pa3inymsa B popMaTe KoppecnoHAeHUUN
Ha rocyfapCTBEHHOM N MHOCTPAHHOM(bIX) A3blKaxX.

YK-4.5 [JeMOHCTpupyeT yMeHMe BbINOJIHATL Nepesos
npogecCcnoHaibHbIX TEKCTOB C MHOCTPAHHOro(bIX) Ha
rocyfapCTBEHHbIN 513bIK U 06paTHO.
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4. Obbem gucuunnuHel (Moayna) n Buabl yauedbHon padorbl. Obian
TPYAOEMKOCTb AUCLUNJINHDI

06bem ancumnavHbl 1 BUObl yiebHom paboThl Mo o4HOW opMe oby4eHus.

DOopMbl KOHTpONSA Bupabl 3aHATUNA Utoro 3.e.
(Kkonu4ecTBO) Yyacos
3K 3a KoHTp Mp cPn KPAT | KoHTpoO CP
b
Kypc 1 Cem. 1 1 51 0.25 56.75 108 3
Kypc 1 Cem. 2 1 51 0.25 56.75 108 3
Kypc 2 Cem. 3 1 51 0.35 26.65 66 144 4
0O6beM ancunnAnHbl U BUAbl y4ebHon paboThl No 3a04HON hopMe o0byHeHus.
DopMbl KOHTpPONA Bupbl 3aHATUHA UToro 3.e.
(konun4ecTBO) YyacoB
3K 3a KoHTp Mp KPAT KonTpon cpP
b
Kypc 1 Cem. 1 1 12 0.25 3.75 92 108
Kypc 1 Cem. 2 1 12 0.25 3.75 92 108
Kypc 2 Cem. 3 1 12 0.35 8.65 123 144
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5. CTpyKTypa 1 copep>xaHue y4eOHOM U BOoCNUTaTe/IbHOW AeATeJIbLHOCTU NpPU peasiu3auum AUCUUNJINHLI

5.1. CTpyKTypa OAUCUUNANHBI A8 0O4HON hopMbl 0ByYeHUs.

CemMm Paspen pucumniavHbl Hepen Bupabl yuebHoOM paboThl, BKJlOYaA caMoOCToATesIbHYI0 paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) )XYTOYHOM KOHTpPONA
cTpa JNlek Jla6 npe cPn KPAT |KoHTpoO CcP C3 ycrneBaeMoCTH TeKyLlero
nb (no Hepenam cemecTpa),
NPOMEe>XyTO4HOMN
aTTectauum (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
1 Public relations in commercial structures. 1-2 10 12 YCTHbIN oT4YeT NMncbMeHHoe
ObuiecTBEHHblE OTHOLLEHNA B KOMMEpPYeCKnx onucaHue
CTPYKTYpax.
Place PR in modern management and business. 3-4 6 13 Mpe3eHTauwns
MecTo PR B COBpEMEHHOM MeHe[ )KMeHTe n
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the 5-6 8 12 Kenc-3apaHuve
organisation. OnpepenexHune cTpaternmn PR-
0eATeNbHOCTM OpraHm3aumn.
PR as a culture and philosophy of modern business. 7-9 7 12 TecTupoBaHue
PR Kak KyfnbTypa 1 hnnocodpumnsa CoBpeMeHHOro
busHeca.
PR-service in the organization. PR-cny>x6a B 10-12 6 1 YCTHbIN oT4YeT NMncbMeHHoe
opraHmsauymu. onucaHue
The creation of corporation image. Co3gaHue 13-14 7 4 TecTupoBaHue
KOPNopaTUBHOIO UMUAXKA.
The nature of image of the organization. Mpupopaa 15 5 2 Kenc-3apaHne
UMULKa OpraHmsaumn.
The stages of formation of corporate image. 3Tanbl 16 2 1 [peseHTauuns
(hOopMNPOBaHMS KOPNOPATMBHOIO MMUAXKA.
NMpoMexyTo4yHaa aTTecTaums (3a4eT) 17 0,25 3ayeT B YCTHOM hopMe
2 Image and life cycle of organisation. Umngx n 1-7 10 13 YCTHbIN oT4eTlInCbMEeHHoe
YKWU3HEHHBbIV LKA OpraHu3aumnm. onucaHue
Technologies of construction of image and means of 8 6 12 Mpe3eHTauuns
its promotion. TexHOIOrMN NOCTPOEHUSA UMLK U
CpencTBa ero NpoAaBMXEHMS.
PR and social network. PR n counanbHas ceTb. 8 10 12 Kenc-3apaHune
Public speaking tips. CoBeTbl Ans ny6anyHbIX 10-12 7 12 TecTunpoBaHue
BbICTYMJIEHWNA.
Adaptability is the key to successful PR. 13-14 6 2 TecTupoBaHue
ALanTUBHOCTL - 3TO KJIOY K ycnewHomy PR.
Branding. O6bsBneHune. CHabxeHne ToBapa 15 7 4 MpeseHTauuns
TOProBon MapKown.
Public Relations Dependence on the Media. 16 5 P TecTupoBaHue
3aBuncmmocTb CBA3en ¢ obuwecTBeHHOCTbio 0T CMU.
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Cem Paspen oMcUMNINHDbI Hepen Bupbl yuebHou paboTbl, BKJIlOYaA CaMOCTOATEJIbHYIO paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) XXYTOYHOW KOHTpONs
cTpa Jlek Nab6 ne cPn KPAT |[KoHTpoO (o] 4 C3 ycneBaeMoCTM TeKyLuero
nb (no Hepensam cemecTpa),
NPOMEe>XXyTO4HOW
aTTecTauum (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
MpoMeXxyToYyHasa aTTecTaums (3a4eT) 17 0,25 3a4eT B YCTHOM hopMe
3 Effective Media Relations. 3ddekTnBHbIE CBA3M C 1-4 10 9 YCTHbIN oT4eT MMncbMeHHoe
npeccomn. onncaHune
Advantages and Disadvantages of Advertising. 5-6 10 13 Mpe3eHTauuns
MNpenmyuwiecTBa N He[OCTaTKM pekaambl.
Types of Public Relations Advertising. Buabl peknambl 7-10 7 12 Kenc-3apaHune
CcBA3eN € 06LWeCcTBEHHOCThIO.
Getting on the Editorial Page. NMonagaHune Ha 11-12 6 12 TecTupoBaHue
pefaKLUMOHHYIO N0J10CY.
The concept and features of PR-texts. MNoHsTMe 1 13 7 4 YCTHbIN oT4YeT MncbMeHHoe
ocobeHHOCTN PR-TekcTOB onucaHuve
The general rules of preparation of PR-texts. O6bwiune 14-15 6 5 [peseHTauuns
npasuja NoAroToBkn PR-TeKCTOB.
Genres of PR-texts. XXaHpbl PR-TeKCTOB. 16 5 1,5 TecTupoBaHue
MpomMexxyTo4yHasa aTTecTaums (3Kk3aMeH) 17 0,35 35,65 DK3aMeH B YCTHOW hopMe 1
nMCbMeHHoW hopme
UTOrro: 153 0.5 0.35 26.65 | 179.5

5.2. CTpyKTypa OUCLUNNINHBI AN 3a04HOW hopMbl 0byveHus.

CemMm Paspen pucumnnauHebl Bupbl yuebHoM paboThbl, BK/NlOYasA caMoCToATesIbHYI0 paboTy n
TPYyA0eMKoCThb (B Yacax)
Jlexk Jla6 ne cPn KPAT |KoHTpo CP Cc3
b
1 2 4 5 6 7 8 9 10 11
1
Public relations in commercial structures. O6LiecTBeHHblE OTHOLWEHNS B KOMMEPYECKUX CTPYKTYpax. 2 19
Place PR in modern management and business. MecTto PR B cOBpeMeHHOM MEHEeXXMEHTE 1 2 26
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the organisation. Onpenenexue ctpatermmn PR-gedaTensHoCTH 3 18
opraHmMsauuu.
PR as a culture and philosophy of modern business. PR kak KynbTypa 1 chnaocopus COBpeMeHHOro 1 15
6busHeca.
PR-service in the organization. PR-cny>x6a B opraHmsauuu. 3 10
The creation of corporation image. Co3faHne KOpNnopaTUBHOro MMUAXA. 1 4
2 Image and life cycle of organisation. UMna>x n >XnM3HeHHbIN LKA OpraHn3aunu. 2 26
Technologies of construction of image and means of its promotion. TexHoO0rMM NOCTPOEHNSA UMULXKA U 1 18
CpencTBa ero NpPoAaBMKEHMS.
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CemMm Paspen oucumMnanHbI Bupbl yuebHoU paboThbl, BKJIlOYaA caMOCTOATEIbHYIO paboTy u
TPYAOEMKOCTb (B Yyacax)
Jlexk Jab ne cPn KPAT |[KoHTpoO CcP C3
nb
1 2 4 5 6 7 8 9 10 11
PR and social network. PR n couvanbHas ceTb. 4 19
Public speaking tips. CoBeTbl A1 Ny6ANYHbLIX BbICTYNAEHUNA. 3 15
Adaptability is the key to successful PR. ABLanTuUBHOCTb - 3TO KJII0Y K ycnelwHomy PR. 1 10
Branding. O6bsaBneHne. CHabxeHne ToBapa TOProBOn MapKow. 1 4
Effective Media Relations. 3 deKkTnBHbIE CBA3MN C MPECCON. 1 28
Advantages and Disadvantages of Advertising. lNpenmyLiecTBa 1 HefOCTaTKM peKaambl. 2 26
Types of Public Relations Advertising. Buabl peknambl cBA3en ¢ 06LWeCcTBEHHOCTLIO. 3 30
Getting on the Editorial Page. NonagaHne Ha pefakLWOHHYIO MOaoCy. 4 15
The concept and features of PR-texts. MNoHsTHe n ocobeHHoCcTu PR-TEKCTOB 1 14
The general rules of preparation of PR-texts. O6bwne npaBmnna NnoaroToBkn PR-TeKCTOB. 1 0,85 16,15 10
UTOro: 36 0.85 16.15 307
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5.4. Copep>XaHue pa3gesnoB gucumnauHbl (Moayna) «<MHOCTpaHHLIM A3bIK», OOpa3oBaTesibHbIe TEXHOJIOTUMU

Y4eOHbIM MIaHOM He NpeaycMOTPEHO

11/62



5.5. MpakTuyeckue 3aHATUA, UX HAMUMEHOBaHUe, coaep>XaHue n o6bLeM B Hacax

Cem Ne paspena oMCUUNINHDI HauMmeHoOBaHMe NpakKTUYeCKUX 3aHATUMA 06bem B yacax
0oP0 3P0 0390
1 2 3 4 5 6
1 Public relations in commercial structures. TEKCT: “ The Role of Public Relations in the Marketing Mix”, “The Public relations department 10 2
ObwecTBeHHbIe OTHOLLIEHNS B KOMMepYeCcKnx overview”, “The Public Relations Department goals/tasks”, “The Public Relations Department
CTPYKTYypax. in company structure”, “The Public Relations Department software”
Place PR in modern management and business. | TEKCT: Reputation Management: Your Seven-Point Game Plan”, “The PR Agency in the 6 2
MecTo PR B COBpEMEHHOM MEHe[ ) KMEHTEe U Modern Business World”, “Role of Public Relations Management in an Organization”.
npeanpuHMMaTenbCTBe.
Definition of strategy of PR-activity of the TEKCT: “5 Steps in Creating An Effective PR Strategy”. 8 3
organisation. OnpegeneHve cTtpaternn PR-
LesTeNbHOCTY OpraHn3aumm.
PR as a culture and philosophy of modern TEKCT: “Public Relations Across Cultures”, “Building international communication bridges”, 7 1
business. PR Kak KynbTypa n chunocogpus “Public Relations across Cultures”.
coBpeMeHHoro busHeca.
PR-service in the organization. PR-cny>b6a B TEKCT: “Who Needs PR Services”, “The Usual PR Clients”. 6 3
opraHusauum.
The creation of corporation image. Co3gaHue TEKCT: “Corporate image”. 7 1
KOPNOPaTMBHOI0 UMMAXKA.
The nature of image of the organization. TEKCT: “The Nature of Public Relations”, “Internal Public”. 5
Mpupoia uMnaxKa opraHmsaLum.
The stages of formation of corporate image. TEKCT: “What Are the Best Tips for Building Corporate Image?”, “Important Stages in the 2
STanbl popMUPOBaHUSA KOPNOPaTUBHOIO formation of a company”.
nMnaKa.
2 Image and life cycle of organisation. Umng>xx n | TEKCT: “Basic Overview of Organizational Life Cycles”, “Organizational Life-Cycles and 10 2
YKWU3HEHHbIN LMK OpraHnu3auunm. Management Styles”.
Technologies of construction of image and TEKCT: “Advertising Technologies DBA Programme”. 6 1
means of its promotion. TexHonorum
NOCTPOEHUA MMMAXa U CpeacTBa ero
NMPOLBUKEHMS.
PR and social network. PR n couymanbHas cetb. |TEKCT: “The Role and Influence of Social Media on the Modern PR Industry”. 10 4
Public speaking tips. CoBeTbl A5 Nny6anyHbIX TEKCT: “5 tips for better public speaking”. 7 3
BbICTYMJEHUN.
Adaptability is the key to successful PR. TEKCT: “ What is adaptability in business?” 6 1
ALanTUBHOCTb - 3TO KJIOY K ycrnewHomy PR.
Branding. O6basneHune. CHabxxeHune ToBapa TEKCT: “Branding Concepts”. “The Difference Between Marketing and Branding”. 7 1
TOProBOM MapKOW.
Public Relations Dependence on the Media. TEKCT: “Public relations dependence on the media”, “Media dependence on public relations”. 5
3aBucMMocTb CBA3en ¢ 06LWeCcTBEHHOCTbIO OT
CMW.
3 Effective Media Relations. 3¢ dekTusHble cBa3n | TEKCT: “Eight secrets to effective communication”, “Text - General Guidelines”, “Dealing 10 1
C Npeccomn. with the Media”.
Advantages and Disadvantages of Advertising. |[TEKCT: “Advertisements: advantages and disadvantages of advertising”, “What are 10 2
MpenmyLiecTBa N HeAOCTAaTKN peknambl. advertisements?”, “Features of advertising”, “Benefits of advertisements for the business”,
“Benefits of advertisements to the consumers”, “Criticisms of advertising”.
Types of Public Relations Advertising. Bugbi TEKCT: “Media Tours”, “Media Relations”, “Types of Public Relations”, “Public Relations and 7 3
peKsiaMbl CBSI3e C 0OLLLEeCTBEHHOCTbIO. Advertising”.
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06bem B yacax

CemMm Ne: paspena pucuMnAUHbI HauMeHOBaHMWe NPaKTUYECKUX 3aHATUHN
[o]::]e) 390 0390
1 2 3 4 5 6

Getting on the Editorial Page. NonapaHne Ha TEKCT: “Editorial Pages”. 6 4
penaKLMOHHYI0 N0J0CYy.
The concept and features of PR-texts. NoHaTue |TEKCT: “Details How to create a pr-texts”, “Instruction how to create pr-texts”. 7 1
n ocobeHHOCTN PR-TeKCTOB
The general rules of preparation of PR-texts. TEKCT: “Writing rules PR pros should know”, “How to create a pr-texts”. 6 1
O6wme NnpaBuia NOAroToBkM PR-TEKCTOB.
Genres of PR-texts. XaHpbl PR-TeKCTOB. TEKCT: “Media Genres and Texts”, “The structure of television genres”. 5

153 36

UTOro:

CVIMynSILI,VIOHHbIe 3aHATUA, UX HaUMeHOBaHue, coaep>XaHue m ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.6. JlTabopaTopHbIe 3aHATUA, UX HAUMeHOBaHue u ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.7. MpuMepHasa TeMaTUKa KYpPCOBbIX NpoeKToB (paboT)

Y4yebHbIM NN1aHOM He NpeayCMOTPEHO
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5.8. CamocToAaTenbHasa pabora ctyneHTOB

CopepxaHune n ob6beM camocToaTesibHON paboThbl CTYLEHTOB

CemMm Paspensbl  TeMbl paboyen nporpaMMmbl NepeuyeHb pOMaALLUHUX 3aAaHUNA U APYrUX BONPOCOB AJIA CAMOCTOATE/IbHOIO Cpoku O6bem B Hacax
CaMOCTOATEJIbHOIO U3y4eHus u3yvyeHus BbINOJ odO 30 030
HeHus

1 2 3 4 5 6 7

1 Public relations in commercial structures. CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 1-2 12 19
ObLLecTBEHHbIE OTHOLUEHUA B KOMMEPYECKUX Hepens
CTPYKTYpax.
Place PR in modern management and business. | CamocTosaTenbHaa gomalHaa paboTa 3-5 13 26
MecTo PR B cOBpeMEHHOM MeHe[)KMeHTe 1 Hepensa
npeanpuHMMaTenbCTBE.
Definition of strategy of PR-activity of the BHeayanTopHoOe YTeHune 6-8 12 18
organisation. OnpegneneHune ctpaterum PR- Hepensa
[esTeNbHOCTN OpraHn3aumnm.
PR as a culture and philosophy of modern CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 9-10 12 10
business. PR kak KynbTypa n chmnnococus Hepensa
COBpeMeHHoro busHeca.
PR-service in the organization. PR-cny>x6a B CaMocTosiTenbHas goMalwHsAsA paboTa 9-10 1 4
opraHusauuu. Hepens
The creation of corporation image. Co3pnaHue NHanBmnayansHas n rpynnosas TBop4yeckas paboTa 11-13 4
KOPNOpaTMBHOIo UMMUAXKA. Hepens
The nature of image of the organization. BHeaygunTopHoe YyTeHne 14-15 2
Mpupoia umMmaxxa opraHmsauum. Hepens
The stages of formation of corporate image. CaMocTosiTenbHas ngoMalwHAsA paboTa 16-17 1
STanbl GopPMMPOBAHNA KOPNOPATUBHOIO Hepens
MMnaKa.

2 Image and life cycle of organisation. UMngx n | CamoctoaTenbHasa paboTa c ncnonbsoBaHnem NIHTEpHET-TEXHOOM NN 1-2 13 26
YKU3HEHHbI LIMKA OpraHnsaummn. Hepens
Technologies of construction of image and CaMocTosiTenbHas goMalHsAs paboTa 3-5 12 18
means of its promotion. TexHonorun Hepens
MOCTPOEHNA MUAXKA U CpeacTBa ero
NMPOABVKEHMS.
PR and social network. PR n coumanbHas ceTb. |WHAMBMAyanbHas n rpynnosas TBopyeckasa paboTa 6-8 12 19

Hepens

Public speaking tips. CoBeTbl 45151 Ny6ANYHbIX CamocTosiTenbHas paboTa c UCNosib3oBaHMEM NHTEpPHEeT-TEXHOOr i 9-10 12 15
BbICTYMJEHUN. Hepens
Adaptability is the key to successful PR. CamocTosiTenbHas goMalwwHAsa paboTta 11-13 2 10
ALLANTUBHOCTb - 3TO KJIIOY K ycnewHoMy PR. Hepens
Branding. O6baBneHune. CHab>xeHune ToBapa NHpnBmnAayanbHas n rpynnoBas TBopyeckasa paboTa 14-15 4 4
TOProBO MapKOW. Hepens
Public Relations Dependence on the Media. CamocTosiTenbHas AomallHAaa paboTa 16-17 2
3aBucmmocTb CBA3eln ¢ 06LWecTBEeHHOCTbIO OT Hepens
CMI.

3 Effective Media Relations. 3¢ dekTunBHble cBA3MN | CamocToATeNbHasa paboTa C MCNosib30BaHUEM NHTEPHET-TEXHONOr M 1-2 9 28
C Npeccon. Hepens
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CemMm Paspensi u TeMbl paboyent nporpaMMbl MepeuyeHb AOMaLUHUX 3a4aHUNA U O PYrMX BONPOCOB AJIA caMocToAaTenbHoro | Cpoku O6beM B Yacax
CaMOCTOATEJIbHOIO U3yUYeHus u3yyeHus BbINOJ (e 1> T0) 390 03®0
HeHus
1 2 3 4 5 6 7
Advantages and Disadvantages of Advertising. |CamMocTosfTenbsHas gomMallHAs paboTa 3-5 13 26
MNMpenmMyLlecTBa U HEJOCTAaTKU peKaaMmsbl. Hepens
Types of Public Relations Advertising. Bugbi BHeayaonTopHOe YTeHune 6-8 12 30
pekJiaMbl CBA3en ¢ 06LeCTBEHHOCTbIO. Hepens
Getting on the Editorial Page. NonapaHne Ha CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 9-10 12 15
penakLMOHHYI0 NoocCy. Hepens
The concept and features of PR-texts. MNoHaTue |CamocTosiTeNbHas AOMalUHAA paboTa 11-13 4 14
n ocobeHHOCTN PR-TeKCTOB Hepens
The general rules of preparation of PR-texts. NHonBmayanbHas u rpyrnnoBas TBopYeckas paboTta 14-15 5 25
O6wme NnpaBuia NOAroToBKM PR-TEKCTOB. Hepens
Genres of PR-texts. XKaHpbl PR-TekcTOB. BHeaygunTopHoe YyTeHune 16-17 2
Hepens
UTOro: 180 307
5.9. KanenpapHbin rpacduk BocnuTaTeNibHOU paboThl N0 AUCUUNJIMHE
Moaynb HDaTta, MecTo npoBeaeHus HasBaHue meponpuaTus dopma npoBepeHusn OTBETCTBEHHbIA LocTuxeHus
MeponpuaTus obyyalowuxcs
Moaynb 3 YyebHo- OkTa6pb -HOA6PL 2025 «bnaroTBOpUTENbHOCTL Kak | KoHhepeHums: JoueHT 3.P.leBTepoBa YK-4.1; YK-4.3; YK-4.5;

nccnepoBaTesibCkaa n
Hay4HO-UccnenoBaTesibCKas
0eATesIbHOCTb

®reoy BO MI'TY

MHCTPYMeHT PR-
neAaTenbHOCTU»

nHounBmayanbHoO-rpynnoesasa
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6. NepeyeHb yyebHO-MeTOAUUYECKOro obecneyeHus ANA CAaMOCTOATEJIbHOM
paboTbl oOyyaloWwmMxca no aucuunivHe (Mmoaynio).

6.1. MeToaMyeckue ykazaHua (cobcTBeHHble pa3paboTku)

HasBaHue

CcblIKa

English for General Purposes [9n1eKTpoHHbI pecypc] :
y4ebHoe nocobre No aHrIMNCKOMY A3blKY A8 CTyAeHToB 1
KYpPCOB Hes3blKoBbIX BY30B / [cocT.: A.3. ToKTaHbA30Ba, 3.H.
LLlymaxoBa]. - Mankon : Ky4yepeHko B.O., 2014. - 264 c.

http://lib.mkgtu.ru:8002/libdata.php?id=2100024456

English for PR - Specialists [9n1eKTpoHHbIN pecypc]:
yyeb.-meTon. nocobue no aHrn. a3. / [cocT. A.3.
TokTaHbs30Bal. - Mankon: A.A. 'puropeHko, 2010. - 119 c.

http://lib.mkgtu.ru:8002/libdata.php?id=2000026360

English for modern PR [9nekTpoHHbIN pecypcl: yyeb.-meToa.
nocobue No aHrIMNCKOMY A3bIKY A1 CTYAEHTOB / COCT.
Kucenésa E.B. - Mankon: A.A. NpuropeHko, 2010. - 103 c.

http://lib.mkgtu.ru:8002/libdata.php?id=1000073599

6.2. JiuTtepaTtypa ona caMmocTosTesibHOM paboT

HasBaHue

CcblniKa

Fanb4yk, J1. M. 5D English Grammar in Charts, Exercises, Film-
based Tasks, Texts and Tests — 'paMMaTnKa aHI IMACKOr o
A3blka : y4ebHoe nocobue / J1.M. lanbyyk. — MockBa :
By3osckun y4ebHuk : UHOPA-M, 2024. — 439 c. — (Bbicluee
obpasoBaHue). - ISBN 978-5-9558-0520-7. - TekcT :
3N1eKTPOHHbIN. - URL:
https://znanium.ru/catalog/product/2129117

https://znanium.ru/catalog/document?id=439930

AdaHacbkes, A. B. Kypc 3hpeKTMBHON rpaMMaTuKun
AHIMIMACKOro A3blKa : y4yebHoe nocobue / A.B. AdpaHacbes. -
Mocksa : ®opym : UHOPA-M, 2022. - 88 c. - ISBN
978-5-00091-030-6. - TeKCT : 31eKTPOHHbIN. - URL:
https://znanium.com/catalog/product/1840451. - Pexxum
[OCTyna: No NoAnucke.

https://znanium.com/catalog/document?pid=1840451

YkpaunHey, N.A. IHOCTpaHHbIN A3bIK (QHTIMACKWIA) B
npogeccnoHanbHON AeATeNbHOCTU [DNeKTPOHHbIA pecypc]:
y4yebHo-MeToanyeckoe nocobue/ N.A. YkpauHey. - M.:
Poccnncknm rocynapCTBEHHbIN YHUBEPCUTET NpaBoCcyans,

2015. - 46 c. . - ObC «Znanium. com.»

https://znanium.com/catalog/document?id=281408

Y4yebHo-MeTOoOMYECKME MaTepuabl A1a caMocToaTesibHOM paboTbl 0by4vatowmxcsa us yncna

MHBaIMaOoB n any C orpaHN4YeHHbIMN BO3SMOXHOCTAMU 300P0OBbA (OB3) npeanoCTaBAOTCA B qoopmax,

adanTUpPOBaAHHbIX K OrpaHNYeHNAM NX 300P0OBbA N

ONs VL C HapyLeHMAMKN 3peHuns:

¢ B (popMe 3/IeEKTPOHHOIr0 OOKYMEHTa,
B hopmMe ayaunocpanna,
B ne4vyaTHon hopMe Ha s3blke bpanns.

ONns nuu c HapyLweHuamMu cnyxa:

e B MevyaTHOW chopme,
e B (hopMe 3/IeKTPOHHOr0 OOKYyMeHTa.

BOCMPUSTUSA MHDOPMALNK:

B MeYaTHOWN hopMe yBeMYEeHHbIM PN TOM,

Ona nuy ¢ HapylweHnaMu onopHo-ABUraTeIbHOro annapaTa:

e B nevyaTHomn opme,
¢ B (popMe 3/IeEKTPOHHOIr0 OOKYMEHTa,
e B hbopMme ayanocpanna.
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7. ®OHA OUEHOYHbIX CPenAcTB AJNA NPOBeAEeHUs NPOMEe>XyTOYHOM
aTTectauumm obyyalwmuxca no gucuunauHe (moaynio)

7.1. NepevyeHb KOMMNETEHLUUN C YyKa3aHMeM 3TanoB ux (popMMpoBaHUsA B NpoL,ecce 0CBOEHMUS
obpasoBaTesibHOW NPOrpaMMmbl

3Tanbl hOpMMPOBaAHMA KOMNETEHLLUMN HaumeHoBaHue y4yebHbIx
(HoMep ceMecTp CorsacHoro y4ebHomy nsaaHy) OUCLUUNJINH,
(e L:>To) 390 03%0 cdopmMupyoue
KOMMNeTeHLMUM B npouecce
OCBOEHMUSA
obpaszoBaTenbHOM
nporpamMmbl
YK-4.1 BuibpaeT KOMMYHUKATUBHO npuemMsemMble popMbl Ae/10BOro 06LeHMs Ha rocyapCTBEHHOM M MHOCTPaHHOM
A3blKax, BepbasibHble N HeBepbanbHble CpeAcTBa B3aUMOLENCTBMA C NapTHeEpaMm
123 123 NHOCTpaHHbIN A3bIK
12 12 OcCHoOBbI Teopun
KOMMYHWKaLNKn
1 1 Pycckui A3bIK 1 KynbTypa
peyun
2 2 ALbIreNCKU A3bIK
2 2 MpogeccnoHanbHo-
O3HaKoOMUTesIbHas NpakTuKa
8 9 MpeoannioMHas NpakTuka
8 9 MogroToBka K caave u caadva
rocyapCTBEHHOIr0 3K3aMeHa
8 9 MogroToBka K npouenype
3alNThl 1 3aWmMTa
BbIMYCKHON
KBaaNnKaLMoHHoOM paboTbl
46 46 MpogeccnoHanbHo-
TBOpYeCKas NpakTuka
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obLeHmns
8 9 CoBpeMeHHas npecc-cyyxba
7 8 TexHonornu ynpasneHuns
06L1eCcTBEHHBIM MHEHWEM
7 8 Counosiorns MaccoBblIxX
KOMMYHWKaLUNn
4 5 TpeHUHr opaToOpCKOro
VCKyCCTBa
4 5 TPEHWHI [EeN0BOro obueHns

YK-4.3 Benet nenoBylo Nepenncky, y4nTbiBas 0COBEHHOCTM CTUINCTUKN OnLMalbHbIX 1 HEOMULMANTbHBIX MNCEM,
COLIMOKY/IbTYPHbIE pa3anyns B popMaTe KOPPECNOHAEHLMM Ha FOCYyAapCTBEHHOM N MHOCTPAHHOM(bIX) f3blKaXx.

123 123 NHOCTpaHHbIN A3bIK
12 12 OcCHOBbI Teopun
KOMMYHWKaLNKN
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obLeHmns
1 1 Pycckui A3blK 1 KynbTypa
peyun
2 2 ALbIreNCKUI A3bIK
2 2 MpogeccnoHanbHo-
O3HaKOMUTesIbHas NpakTuKa
8 9 MpeoanniaoMHas NpakTuka
8 9 MoaroToBka K caave u caadva
rocyapCTBEHHOIr0 3K3aMeHa
8 9 MogroToBka K npouenype
3alNThl 1 3aWmMTa
BbIMYCKHON
KBaANUKaLMoHHOM paboTbl
46 46 MpogeccnoHanbHo-
TBOpYeCKas NpakTuka
8 9 CoBpeMeHHas npecc-cyy»xba
7 8 TexHonornu ynpasneHuns
06L1eCcTBEHHBIM MHEHUEM
7 8 Counosiorns MaccoBblIx
KOMMYHUKaLU NN
4 5 TpeHUHr opaToOpCKOro
VCKyCCTBa
4 5 TPEeHWHI [EeNoBOro obueHns

YK-4.5 [1IeMOHCTpUpyeT yMeHue BbINOJHATbL NepeBos NpoecCnoHasibHbiX TEKCTOB C MHOCTPAaHHOro(bIX) Ha
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3Tanbl GOPMUPOBAHUA KOMNETEHL U

HauMeHoBaHue y4ebOHbIx

(HoMep ceMecTp CorsacHoro y4ebHomy nsiaaHy) OUCUUNJINH,
(e L:>To) 390 0390 cdopmMupyloue
KOMNeTeHUUM B npouecce
OCBOEHMSA
obpa3zoBaTenbHOM
nporpamMmbl
rocynapCTBEHHbIV 53bIK 1 06paTHO.
123 123 NHOCTpaHHbIN S3bIK
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obLeHmns
2 2 MpogeccnoHanbHo-
O3HaKOMUTEesIbHas NpakTuKa
8 9 MpenanniaoMHas NnpakTuka
8 9 MoproToBka K caave u caadva
rocyapCTBEHHOIr0 3K3aMeHa
8 9 MogroToBka K npouenype
3alMThl 1 3aWmMTa
BbIMYCKHON
KBaNNuKauMoHHom paboTbl
46 46 MpogeccnoHanbHo-

TBOpPYECKasd NMpakKTuka

7.2. OnucaHue nNokKasartesnen u KputepueB oueHUuBaHusA KOMMNEeTeHLU MM Ha Pa3JINYHbIX
3Tanax UuXx CbOpMHpOBaHMﬂ, onucaHue WKaJsibl oOueHUuBaHusA

MnaHupyembie KpuTepum oueHUBaHUA pe3ysbTaToOB OOyueHus HauMmeHoBaHue
pe3synbTaTthl HEeyAOBJIETBOPUT | yaoBneTBOpuTen XopoLuo OTJ/INYHO OLEeHOYHOro
0CBOEHMS esibHO bHO cpeacTBa

KOMMETEHL MU
1 2 3 4 5 6

YK-4: CnocobeH ocyLecTBAATb AE/I0BYI0 KOMMYHUKALUIO B YCTHON U MUCbMEHHOM (DoOpMax Ha rocyapCTBEHHOM A3blKe
Poccuinckon ®epepaunm n MHOCTPAHHOM(bIX) A3blke(ax)

YK-4.3 BepeT fefoByto Nepenunucky, y4mTbiBasg 0COBEHHOCTU CTUINCTUKN OULMANbHBIX N HEOULIMAbHBIX MUCEM,
COLMOKY/IbTYPHbIE pa3anynsa B popMaTe KOPPECNOHAEHLMNM Ha FOCYy4apCTBEHHOM N MHOCTPAHHOM(bIX) f3blKaXx.

3HaTb: - OCHOBbI
cocCTaBJieHus,
0hopMIIEHUSA 1
penakTUpoBaHUSA
Hay4HbIX 1 opuLna
JNIbHO-O€/10BbIX
TEKCTOB,
ocobeHHOCTU
KOMMYHUKATUBHbIX
cTpaTervin n
TakKTuK B 4eI0BON
cthepe
npogeccuoHanbHO
N 0eATeNnbHOCTH;
0CcobeHHOCTH
CTUAUCTUKN
ouymanbHbIX 1
HeoULNaNbHbIX
nucem;
COLUMNOKYJIbTYPHbIE
pa3nnyna B
popmaTe
KoppecnoHaeHUmnu;
- npaBuna
opraHusaumun
JINYHOM N [enoson
MUCbMEHHON
KOMMYHUKaLNK;
pe4YeBoOn 3TUKET,
oTpaXkaloLmin
ocobeHHoCTKN
KYNbTYpbl CTPaHbl
M3y4aeMoro si3blka.

dparMeHTapHble
3HaHUA

HenosiHble 3HaHuA

CcopMupoBaHHsble,
HO cofepxaluune
oTAesIbHble
npobenbl 3HaHWA

CdhopmMupoBaHHble
cncTemaTmyeckume

Kenc-3agaHus,
KOHTPOJIbHas
paboTa, TecThl,
3a4yeT

YmMeTh: -
onpenenaTb
npupoay,
CTPYKTYpy 1
OCHOBHbIE
3/1eMEHTbI

YacTu4Hble yYMeHnA

HenosHble yMeHnsA

YMeHnsa nosHeble,
JonyckatoTcs
HebosnbLne
ownbkKun

ChopmMupoBaHHble
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

nenoson
KOMMYHUKauuu,
cobnopaTtb
CTUINCTUNYECKNE N
S13bIKOBblE€ HOPMbI B
odurymasnbHo-
0enosom
MNCbMEHHOM
TeKkCcTe, CTPOUTb,
0hOpPMAIATb U
penakTnpoBaTb
OCHOBHbIe opuLna
NbHO-OEeN0Bble
TEKCTbhI,
aHaM3npoBaTb
KOMMYHWKATUBHbIE
cTpaTernm u
TaKTUKUN B AEeJI0BON
cthepe
npogeccuoHanbHO
N 0eATeNnbHOCTH;-
OCYLLEeCTBNATb
obmeH penoBon
KoppecnoHAeHumne
N Ha NHOCTPaAHHOM
S13blKe C y4eTOM
SA3bIKOBbIX HOPM 1
COUMOKYJIbTYPHbIX
pasnn4nn

Bnapetn: -
HaBblKamMu
MCMONIb30BaHNS
COBPEMEHHbIX
MPUHLNMNOB
nenoson
KOMMYHUKaLuun B N
podeccmoHanbHOM
nesaTenbHOCTY;
CTUTNCTNYECKNMN
1 A3bIKOBbIMU
HopMamu ouuman
bHO-OE€/10BOr0
CTUNSA.- HAaBbIKaMK
opraHusaumu
MUCbMEHHON
NHOS3bIYHOW peyun;
HaBblKaMu
ynoTpebnenuns
(YHKLMOHANbHO 4
nppepeHUpoBaH
HbIX A3bIKOBbIX
cpencTs B
COOTBETCTBUN C
KOHKPETHbIMU KOM
MYHUKaTUBHbIMW
LesisiMU.

YacTu4Hoe
BlageHne
HaBblKaMu

HecnctemaTtunyecko
e NnpuMeHeHne
HaBbIKOB

B
cncTeMaTu4yeckom
MPUMEHEHNN
HaBbIKOB
ponyckaiTca
npobenebl

YcnewHoe un
cucTemMaTuyeckoe
npuMeHeHue
HaBbIKOB

YK-4: CnocobeH ocyLLecTBASATL AE0BYI0 KOMMYHUKALMIO B YCTHOW U MUCbMEHHOW hOpMax Ha rocyiapCTBEHHOM fi3blke
Poccunckon depgepaunm 1 MHOCTPaAHHOM(bIX) sA3blke(ax)

YK-4.1 Bb|6|/|paeT KOMMYHUKaTUBHO NpuemMiemble Ct)OprI nenosoro obueHns Ha rocygapCcrBeHHOM N NHOCTPaHHOM A3blKaXx,

BepbasibHble N HEBE

pbanbHble CpefiCTBA B3aMMOAENCTBUS C NAapTHEpPaMu

3HaThb: -
OCHOBHbIE 3aKOHbI
A3blKa, MOHATUA
KYNbTYpbl N 3TUKKN
peyu;
PYHKLMOHaJIbHblE
cTUan
COBPEMEHHOI0
A3bIKa; CTUAN
0enoBoro

®parMeHTapHble
3HaHWA

HenosHble 3HaHuSA

CchopMupoBaHHsble,
HO codepxKaluune
oTAesbHble
npobenbl 3HaHUA

CchopmMupoBaHHbIe
cucTemMaTmyeckume
3HaHWA

Kenc-3agaHus,
KOHTPOJIbHasA
paboTa, TecThbl,
3a4eT
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MnaHupyeMblie KpuTepuu oueHUBaHUA pe3ynbTaToB oby4yeHus HauMmeHoOBaHue
pe3ynbTaThbl HeyAoBJIETBOPUT | yaoBseTBOpUTen XopoLio OTJINMHO OL,eHO4YHOro
OCBOEHMUSA eJibHO bHO cpepcTBa

KOMMeTeHUuuu
1 2 3 4 5 6
obLeHus;

BepbanbHble 1
HeBepbasibHble
cpeacTsa
KOMMYHUKaLWK; -
HOpPMaTUBHbIE,
KOMMYHWKaTUBHbIe
, 9TUYeckune
acneKTbl YyCTHOWN 1
NUCbMEHHOW peyu;
BepbanbHble 1
HeBepbasibHble
cpencTBa npodecc
NOHaJbHO-
[.en10BOro
B3aVMOAENCTBUS;
NPUHLMNbI
NoCTPOeHNS
ny6an4Honm peyn,
BeAeHus
ONCKYCCUIA 1
KPYrJiblX CTOJIOB.

YmMeThb: - BeCcTu
obmMeH aenosom
nHdopMaumen B
YCTHOMN 1
MNCbMEHHON
opmMax Ha
rocyfapCTBeHHOM
A3bIKE;
MCMonb30BaTh
3HaHUS 0
KOMMYHUKATUBHbIX
KayecTBax peyn B
MEXJINYHOCTHOM
obuweHun n
npogeccnoHanbHo
" NesaTenbHOCTH; -
BbIbBUpaTh
s13bIKOBbIE
cpepncTBa,
YyMeCTHble ans
KOHKpeTHOoM
KOMMYHWUKATUBHOM
CcUTyauun.

qaCTMHHHeyMeHMﬂ

HeﬂOﬂHHeyMeHMﬂ

YMeHnsa nosHeble,
JonyckatoTcs
HebosnbLne
ownbkKmn

ChopmMupoBaHHble
yMeHuns

Bnapetsb: -
COBPEMEHHbIMU MH
dopMaLMOHHO-
KOMMYHUKATUBHbIE
cpencTBamMu B
npouecce
obuieHuns;
HaBblKaMu
BepbasibHON 1
HeBepbanbHoOM
KOMMYHUKaLunm B
npodgeccruoHaibHO
n obnactw. -
HaBblKaMu
nepenayun CBA3HbIX
apryMeHTUpOBaHH
bIX BbICKa3bIBaHWA;
HaBblKaMu
MOCTPOeHMns
BbICKa3bIBaHMWA C
yyeToM
nnTepaTypHbIX
HOPM 1
KOMMYHWKaTUBHOMN
cuTyauum;

YacTu4Hoe
BNajeHne
HaBblKaMu

HecuctemaTtnyecko
e npunMmeHeHne
HaBblKOB

B
cncreMaTun4eckom
npnMMeHeHnNn
HaBbIKOB
aonyckarTcs
npobensi

YcnewHoe n
cucTemMaTumyeckoe
npuMeHeHne
HaBbIKOB
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MnaHupyembie KpuTepum oueHUBaHUA pe3ynbTaToOB OOyuyeHus HaumeHoBaHue
pe3synbTaTthl HEeyAOBJIETBOPUT | yaoBneTBOpUTEn XopoLuo OTJ/INYHO OL,EeHOYHOro
0CBOEHMS esibHO bHO cpeacTBa

KOMMETEHL MU
1 2 3 4 5 6
HaBblKaMu
NCMonb30BaHUsA
KOMMYHUKaTUBHO

npveMaemMbix
CTWNen nenoBoro
obuieHnsa n
npeacTaBieHmns
CBOEN TOYKM
3peHus B xoae
ny6ANYHbIX
BbICTYMJIEHWN.

YK-4: CnocobeH ocyLecTBASATL AE0BYI0 KOMMYHUKALMIO B YCTHOW U MUCbMEHHOW hOpMax Ha rocy1apCTBEHHOM fi3blke
Poccunckon depepaunm n MHOCTPaAHHOM(bIX) A3blke(ax)

YK-4.3 BepneT nenoBylo Nepenncky, y4nTbiBas 0COBEHHOCTU CTUINCTUKN ODULINAJBbHBIX U HeodMLUMalbHbIX NUCEM,
COLUMOKYJIbTYPHbIE pa3anyunsa B popMaTe KOPPEeCnoHAEHLUNN Ha roCy 4apCTBEHHOM U MHOCTPaHHOM(bIX) f3blKax

3HaTb: - OCHOBbI
CcocTaBJieHus,
ohopMIIEHUSA 1
penakTUpoBaHMS
Hay4HbIX 1 ounLma
JNIbHO-O€/10BbIX
TEKCTOB,
ocobeHHoCTKN
KOMMYHUKATUBHbIX
cTpaTernin un
TaKTUK B A€N0BOW
cthepe
npogeccnoHanbHo
" NesaTenbHOCTH;
ocobeHHOCTU
CTUINCTUKN
onumanbHbIX U
HeoMUMaNbHbIX
nucem;
COLUMNOKYJIbTYPHbIE
pasnnyna B
topmaTe
KoppecnoHaeHumnu;
- npaBuna
opraHusauum
JINYHOW 1 O.eNnoBon
MUCbMEHHON
KOMMYHUKaLNK;
peYeBOn 3TUKET,
oTpakawLwunmn
ocobeHHOCTKN
KYNbTYpbl CTPaHb
1M3y4aeMoro s3blka.

®parMeHTapHble
3HaHWA

HenosHble 3HaHuSA

CchopMupoBaHHsble,
HO codepKaluune
oTAesbHble
npobenbl 3HaHUA

CchopmMupoBaHHbIe
cucTemMaTmyeckume
3HaHWA

YmMeThb: -
onpepenaTb
npupoay,
CTPYKTYpY 1
OCHOBHbIE
3N1EMEHTHI
nenoson
KOMMYHUKauuu,
cobnopaTtb
CTUANCTNYECKNE N
S13bIKOBble HOPMbI B
odurymasnbHo-
0enoBom
MANCbMEHHOM
TeKkCcTe, CTPOUTb,
0hOpPMAIATL U
penakTnpoBaTb
OCHOBHbIe opuLna
NbHO-AefoBble
TEKCTbhI,
aHaM3npoBaTb
KOMMYHUKaTUBHbIE

YacTun4yHble ymeHus

HenosnHble ymeHuns

YMeHuns nosHble,
JonyckatTcs
Hebonblne
owmnbKmn

CchopmMupoBaHHbIe
yMeHus

Kenc-3agaHus,
KOHTPOJIbHaA
paboTa, TecThbl,
3a4eT
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

cTpaTermm n
TaKTUKW B O€J10BOM
cthepe
npogeccnoHanbHo
" NesTenbHOCTH;-
OCYLLEeCTBNSATb
obmeH penoBoi
KoppecnoHaeHuUme
N Ha NHOCTPaHHOM
A3blKe C y4EeTOM
A13bIKOBbIX HOPM 1
COUMOKYJIbTYPHbIX
pa3anynin.

Bnapern: -
HaBbIKaMu
McnoJsib3oBaHUs
COBPEMEHHbIX
MPUHLNMNOB
nenoson
KOMMYHUKauuun B N
pogeccrmoHanibHOM
nesATenbHOCTY;
CTUINCTNYECKNMN
1 A3bIKOBbIMU
HopMamu ouuman
bHO-O€J10BOr0
CTWUNSA.- HABbIKaMU
opraHusauuu
NMUCbMeHHON
MHOA3bIYHOW peyu;
HaBblKaMu
ynotpebneHuns
PYHKLMOHANBbHO 4
npdepeHunpoBaH
HbIX S3bIKOBbIX
cpencTe B
COOTBETCTBUMN C
KOHKPETHbIMU KOM
MYHUKaTUBHbIMU
Lensamu.

YacTu4Hoe
BllafeHne
HaBblKaMu

HecunctemaTtunyecko
e npuMeHeHue
HaBbIKOB

B
cncTeMaTu4yeckom
npUMeHeHnn
HaBbIKOB
JonyckarTcs
npobensl

YcnewHoe un
cuctemMaTuyeckoe
npuMeHeHne
HaBbIKOB

YK-4: CnocobeH ocyLLecTBSATb AEI0BYI0 KOMMYHUKALMIO B YCTHOW U MNCbMEHHOM hopMax Ha roCcyJjapCTBEHHOM A3blke
Poccuinckon depepaunm n MHOCTPaHHOM(bIX) A3blke(ax)

YK-4.5 [leMOHCTpMpPYeT yMEeHWNE BbINOHATL NepeBos NpodpecCcMoHanbHbIX TEKCTOB C MUHOCTPAHHOro(bIX) Ha
rocyAapCTBEeHHbIV A3bIK 1 06paTHO.

3HaTb: TEPMUHON
Oormyeckylto,
obuieHay4Hyto,
cnyxebHyto
JNIeKCUKY Hay4HoW
npogeccuoHanbHO
N nnTepaTypbl,
NIeKCUKY YCTHOM
hopMbl 06LLIEHNS.

®parmeHTapHble
3HaHWA

HenonHble 3HaHnA

CdopmupoBaHHble,
HO cofep kaluune
oThefNbHbIe
npobenbl 3HaHUSA

CdopmupoBaHHble
cncTemMaTuyeckue
3HaHUsA

YMmeTb:

YacTn4Hble ymeHuns

HenosHble ymeHns

YMeHnsa nosHole,

CcopMupoBaHHbIE

rnepesoanTb jonyckatTcs yMeHus
ayTEHTUYHbIE MPO HebonbLne
heccroHanbHbIe owmnbKkmn
TEeKCTbI C
MHOCTPaHHOI o Ha
rocyapCTBEHHbIN
A3blK M 06paTHO.
Bnapetn: YacTu4Hoe HecuctemaTtunyecko | B YcnewHoe n
HaBblKaMu aHanu3a | BlageHune € MpUMeHeHne cucTemMaTU4eCKOM | cucTemMaTunyeckoe
1 pedepnpoBaHus | HaBblkaMu HaBbIKOB npuMeHeHnn npuMeHeHne
npogeccnoHasbHo- HaBbIKOB HaBbIKOB
0Ee/I0BbIX TEKCTOB. JonyckatoTcs

npobensbl

Kenc-3agaHus,
KOHTpPOJIbHAs
paboTa, TecThl,
3a4eT

YK-4: CnocobeH ocyLLecTBSATb AEI0BYIO KOMMYHUKALMIO B YCTHOW U MNCbMEHHOM hopMax Ha roCcyJapCTBEHHOM A3blke
Poccuinckon depgepaunm n MHOCTPaHHOM(bIX) A3blke(ax)

YK-4.5 [leMOHCTPMpPYeT yMEHWNE BbINOHATL NepeBos NpodpecCcMoHanbHbIX TEKCTOB C MUHOCTPAHHOro(bIX) Ha
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MnaHupyembie KpuTepum oueHUBaHUA pe3ynbTaToOB OOyuyeHus HaumeHoBaHue
pe3synbTaTthl HEeyAOBJIETBOPUT | yaoBneTBOpUTEn XopoLuo OTJ/INYHO OL,EeHOYHOro
0CBOEHMS esibHO bHO cpeacTBa

KOMMETEHL MU
1 2 3 4 5 6

rocy4apCTBEHHbIV 5

3blK 1 06paTHO.

3HaTb: TEPMUHON
OrMyeckylto,
obuieHay4Hyto,
cny>xebnyto
JIEKCUKY Hay4HOom
npodeccnoHanbHO
N nnTepaTypsbl,
JIEKCUKY YCTHOM
dhopmbl 06 EeHNSA.

dparmMeHTapHble
3HaHUA

HenosiHble 3HaHuA

CcopMupoBaHHsble,
HO cofepxaluune
oTAesbHble
npobenbl 3HaHUA

CdhopmMupoBaHHble
cncTemaTmyeckume
3HaHuA

YmMmeThb:

YacTu4Hble YMeHnA

HenosHble yMeHnsA

YMeHNsa nosHble,

ChopmMupoBaHHble

rnepeesoanTb JonyckatoTcs yMeHUns
ayTEeHTUYHbIe Mpo HebosnbLne
eccuoHanbHble owmnbKn
TEKCTbI C
WHOCTPAHHOI0O Ha
rocyAapCTBEHHbIN
A3bIK M 06paTHO.
Bnapertn: YacTu4Hoe HecuctemaTtunyecko | B YcnewHoe n
HaBblKaMu aHanu3a | BlageHune e MpuMeHeHne cucTemMaTU4YeCcKoOM | cucTeMaTuyeckoe
1 pedepnpoBaHus | HaBblkaMu HaBbIKOB npUMeHeHnn npuMeHeHne
npogeccnoHanbHo- HaBbIKOB HaBbIKOB
0EeNoBbIX TEKCTOB. JonyckatTcs

npobensl

Kenc-3agaHus,
KOHTPOJIbHas
paboTa, TecThl,
3a4yeT

YK-4: CnocobeH ocyLecTBAATL AE/I0BYI0 KOMMYHUKALUIO B YCTHON U MUCbMEHHOM (DopMax Ha rocyiapCTBEHHOM A3blKe
Poccuinckon ®epepaunm n MHOCTPAHHOM(bIX) A3blke(ax)

YK-4.1 BbibripaeT KOMMYHUKATUBHO NMpremMemMble popMbl 4eS10BOr0 06l eHNs Ha roCy1apCTBEHHOM M MHOCTPaHHOM fA3blKax,

Bep6aanble n HeBe

pbasbHble cpencTea B3aUMOAENCTBUSA C napTHepamMmun

3HaThb: -
OCHOBHbIE 3aKOHbI
A3bIKa, MOHATUA
KYJIbTYpPbl U 3TUKN
peyu;
pyHKLUNOHaNbHbIE
CTUAN
COBpPEMEHHOro
A3bIKa; CTUAN
0enoBoro
obLeHuns;
BepbanbHble 1
HeBepbasbHble
cpencTea
KOMMYHMKauUum; -
HOpPMaTUBHbIE,
KOMMYHWKaTUBHbIE
, 9TU4yeckne
aCneKTbl YCTHOWN 1
NMAUCbMEHHON peyu;
BepbanbHble 1
HeBepbasbHble
cpencTBa npodecc
NOHasbHO-
0enoBoro
B3auUMOOENCTBUS;
NPMHLMNbI
MoOCTPOeHns
ny6an4Hom peyn,
BeJeHunA
OVNCKYCCUIA 1
KPYrJiblX CTOJIOB.

dparmMeHTapHble
3HaHUA

HenosiHble 3HaHuA

CcopMupoBaHHsble,
HO cofepxaluune
oTAesbHble
npobenbl 3HaHWA

ChopmMupoBaHHble
cncTemaTmyeckume
3HaHuA

YMeTb: - BeCTu
obmeH penoBon
nHpopMaumen B
YCTHOMN 1
NMUCbMeHHON
dopMax Ha
rocyapCTBEHHOM
A3bIKE;
1MCNosib30BaTb
3HaHUS O

YacTun4yHble ymeHus

HenosnHble ymeHuns

YMeHuns nosHble,
JonyckatTcs
HebonblUne
owmnbKmn

CchopmMupoBaHHbIe
yMeHus

Kenc-3agaHus,
KOHTPOJIbHasA
paboTa, TecThl,
3K3aMeH
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

KOMMYHWUKaTUBHbIX
KayecTBax peyn B
MEXJIMYHOCTHOM
obLeHun n
npogeccuoHanbHO
N 0esaTeNbHOCTH; -
BbIOMpaTh
A3bIKOBbIE
CpeAacTBa,
yMeCTHble Ana
KOHKpeTHOoW
KOMMYHWKaTUBHOMN
cnTYyaumm.

Bnapern: -
COBpPEMEHHbIMU MH
hopMaLMOHHO-
KOMMYHUKATUBHbIE
cpeacTBaMu B
npouecce
obweHuns;
HaBblKamMu
BepbanbHOM U
HeBepbanbHOM
KOMMYHUKaUUn B
npogeccnoHanbHo
n obnactw. -
HaBblKamMu
rnepenayun CBSA3HbIX
apryMeHTUpoOBaHH
bIX BbICKa3bIBaHUN;
HaBblKamMu
MOCTPOEHMs
BbICKa3blBaHUSA C
yyeToMm
NNTepaTypHbIX
HOPM U
KOMMYHWUKATUBHOM
cUTyauum;
HaBblKamMu
MNCMNOJb30BaHMNSA
KOMMYHUKATUBHO
rnpuemaembix
CTWNen 0enoBoro
obweHuns n
rnpeacTaBsieHUn
CBOEN TOYKM
3peHuns B xoae
ny6anYHbIX
BbICTYMJIEHWN

YacTu4Hoe
BllafeHne
HaBblKaMu

HecunctemaTtunyecko
e npuMeHeHue
HaBbIKOB

B
cncTeMaTu4yeckom
npUMeHeHnn
HaBbIKOB
JonyckarTcs
npobensl

YcnewHoe un
cuctemMaTuyeckoe
npuMeHeHne
HaBbIKOB

7.3. TunoBble KOHTPOJIbHbIE 3a4aHUSA U UHble MaTepuasnbl, HeobxoauMbie AN OLEHKU
3HaHUW, YMEHUN, HaBbIKOB U (U1M) ONbiTa AEATEeNIbHOCTU, XapaKTepU3yloLWwmx 3Tanbl
c¢opMUupoBaHUA KOMNETEHLU N B NpoLecce oCcBoeHns obpasoBaTesibHOW NPOrpaMMmbl

MpuMepHble TECTOBLIE 3adaHNSA ANS KOHTPOJS 3HAHUN

BAPUAHT 1

3A0AHWME 1. Choose the correct variant. Underline it.

(BbibepeTe npaBuibHbIA BapuaHT. Moa4YepkHUTE ero.)
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1. This time tomorrow | ....

a) will be skiing b) will skiing c) skied d) was skiing

2. She ... from two till five tomorrow.

a) will work b) will working c) worked d) will be working

3. The car ... 1000,000 miles.

a) will soon do b) will soon doing c) will soon have done d) is doing

4. How long ... she ... here?

a) did work b) is working c) does work d) has been working

5. 1 saw Sid when | ... to work this morning?

a) came b) was coming c) were coming d) come

6. She was upset because Andrew ....

a) hadn’t telephoned b) don’t telephoned c¢) weren’t telephoned d) isn’t telephoning

7. The climate ... warmer.

a) gets b) got c) getten d) is getting

8. Look! She ... the same shoes as me.!

a) wears b) is wearing c) has wearing d) weared

9. My parents decided that we ... my birthday on Saturday.

a) would celebrate b) shall celebrate c) celebrated d) will celebrate

10. Yesterday Tom heard that his aunt ... for five days.

a) has been ill b) had been ill c) was ill d) is ill
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11. He gave all his money to me because he ... me.

a) will trust b) trusted c) has trusted d) were trusting

12. Ann hasn’t been informed that the lecture ... on Friday.

a) haven't taken place b) wouldn’t take place c) don’t took place d) won't take place

13. Sally said, “l bought a new dress yesterday.”

a) Sally said that she had bought a new dress b) Sally said that she was bought a new dress

c) Sally said that she had been bought a new dress d) Sally said that she have bought a new dress

14. “Why hasn’t he locked the car door?” the policeman said.

a) The policeman asked why hadn’t he locked the car door b) The policeman asked why he hadn’t
locked the car door ¢) The policeman asked he didn’t lock the car door

d) The policeman asked why didn’t he lock the car door

15. “Where is the nearest bus stop? The old man addressed a policeman.

a) The old man asked where was the nearest bus stop b) The old man asked a policeman where the
nearest bus stop was c) The old man told a policeman where the nearest bus stop was d) A
policeman asked where was the nearest bus stop

BAPUAHT 2

3A0AHWME 1. Choose the correct variant. Underline it.

(BoibepeTe npaBunbHbIN BapuaHT. Mog4yepkHUTE €ro.)

1. Professor Asher ... another lecture at the same time next week.

a) will be giving b) will give c) will have given d) will have been giving

2. We ... you at 2 o’clock tomorrow.

a) will see b) will seeing c) will be seeing d) are seeing
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3. The builder says he ... the roof by Saturday.

a) will finish b) will be finishing c) finished d) will have finished

4. Next Christmas | ... for 20 years.

a) will have been teaching b) will teach c) am teaching d) will be teaching

5. This time yesterday | ...on the beach.

a) lied b) is lying c) was lying d) did lying

6. When | got to the car park | realized that | ... my keys.

a) lost b) had lost c) was losing d) have lost

7. Why ... you ... at me like that?

a) do look b) is looking c) have looking d) are looking

8. Look out! My husband ...!

a) comes b) is coming c) are coming d) came

9. Mike hoped that his friend ... him with his car.

a) would help b) will help c) helped d) are helping

10. We didn’t know the score, but we were sure their team ... the game.

a) has lost b) lost c) was losing d) had lost

11. The police found out that Bob Slant ... in London’s suburbs at that time.

a) had been living b) lived c) lives d) are living

12. He said, “Where is Jill going?”

a) He asked where was Jill going b) He asked where Jill is going ¢) He asked where Jill was going d) he
asked where did Jill go
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13. Robby asked, “Bobby, do you know the Old Barn Hotel?”

a) Robby asked Bobby if he knew the Old Barn Hotel b) Robby asked Bobby did he know the Old barn
Hotel c)Robby asked Bobby if knew he the Old Barn Hotel d) Robby asked Bobby if he is knowing

14. The doctor asked, “How do you feel?”

a) The doctor asked how did | feel b) The doctor asked how | had felt c) the doctor asked how | felt d)
the doctor asked how felt |

15. “Will you be free tomorrow?” Colin asked Richard.

a) Richard asked would Colin be free the next day b) Colin asked if Richard will be free tomorrow c)
Richard asked if will Colin be free tomorrow d) Colin asked Richard if he would be free the following
day

lMpaBuibHLIE OTBETLI (KAO4YK):

BAPUAHT 1

FPAMMATUYECKWIA TECT

1.A

9.A13. A

10.B14.B
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11.B15.B

12.D

BAPUNAHT 2

rPAMMATUYECKWNW TECT

1.A

10.D13. A

11.B14.C

12.C15.D

Keuc-zapaHus

Keuc 1.

O3HaKkoMbTecCb € cuTyaumen. OueHnTe ee, oNMPascb Ha MopaibHbIl Kogekc PRSA. Kak, no Ballemy
MHeHuto, NnofobHas cMTyaumsa Morna NoBANATL Ha ceBoboay npecchl?

OnucaHne cutyauum [Ona PR-cneumanncTtoB HeT HUYero ocobeHHoOro B TOM, 4TOObI
NposiBNsATb 3ab0Ty 0 cpeacTBax MHGOPMaLUK, HO TONIbKO Ha BPEMEHHOW ocHoBe. He Tak obcTonT
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0eno cpeamn rocynapCcTBeHHbIX cny>xawmx. B 1978 r Bceobuliee BHMMaHMe npuBfek hakT co3gaHns
ycnosuin gna paboTbl cpencTB MHGoOpMauum B OBWECTBEHHbLIX MecTax, HanpuMmep, cydax Wan
3aKOHOOaTesNIbHbIX cObpaHuax wTaTos. iM 6ecnnaTHO NPenoCTaBASINCE MAaPKOBKa, NeNO)XMHIoBas
CBSA3b U MOJIHOCTbIO 0bopynoBaHHOe paboyee MeCcTo, BK/OYAsA CTO, MULLYLLYIO MaLUNHKY, TesnedoH
n paxe obcnyxmearowmin nepcoHan. PasymeeTcs, pacxogbl OnJiadMBasan HanoronaaTeNbLUMKWN.
Takon OOMOJIHUTENIbHLIA [OX0A4 (B KApMaH >XKYpPHaJiMCTaM) Bbi3Basl B BallMHITOHe KpUTUKY CpencTs
MHpopmMauum n KoHrpecca. BHe3anHo Be3ge cTannm npucMaTpuBaTbCa K YCNOBUSAM, CO34aBaeMbIM
rocyaapCTBEHHbIMW YMHOBHUKaMM ANa npecchbl, K 601bWOMY HEeyLOBOJILCTBUIO TE€X U3 HUX, KTO
oTBeYasl MMEHHO 3a CBA3W CO CpeacTBaMW MacCoBOM MHGOPMaUUW. DTU OTHOLIEHUSA CEepbe3HOo
OCJIOXKHWUJINCb, KOrAa pernopTepoB BbICTAaBUAM 3a ABEPb. TeéM HE MeHee areHTCTBa HOBOCTEN MOraun
«COXPaHUTb NLO», OMNJlayMBas NOJib30BaHNE NpPenoCcTaB/IeHHbIMU UM yaobcTBamMu.

Keuc 2.

O3HakoMbTecb C cuTyauumen. OueHUTe ee, OMMpascb Ha MpPaBOBble HOPMbI, peryaupytome
NHOPMALMOHHYIO OeATeNIbHOCTb M NPOodEeCcCnOHabHble 3TUYEeCKME KodeKcbl. MNpennoxuTe csou
peLLeHns No BbIXOA4Y M3 AAaHHOIO Kpu3uca.

OnucaHune cuTyaumn MaseTta «Bce nyTtem» onybnmkoBasa Ha nepBoi nosioce coobuieHne o
6one3Hn npeMbep-MuHUCTPa. MHdopmaunsa buina nosyvyeHa MoyTU M3 MepBbIX PYK, B pe3ysbTaTe
npuBaTHon 6ecenbl C ero nNpecc-cekpeTapem. Mocne NybanMKauum Havyaucb Hanafaku Ha raseTy u
06BUHEHNS B pas3rialleHUN CEKPEeTHbIX CBeAeHUn. DTO, Mo yBEpPeHUssM 0B6BUHMTENEen, HaHOCKII0
Bped TroCyOapCTBEHHbIM WHTEpecaMm CTpaHbl. HeKoTopble BbICOKOMOCTAB/EHHbIE YMHOBHUKMN
notpeboBany 3aKpbITUS Fa3eTbl U BblABUraNn peaakTopy 06BUHEHNS B TOCY1apCTBEHHOWN U3MeEHe.

Kemnc 3.

. O3HaKOMbTeCb CO CTEHOrPaMMOW NMpecc-kKoHdepeHUnn npesngeHTa PO B.MyTuHa Nno gaHHOW CCbiKe
http://npe3vpeHT.pd/news/171734.

. Kakne CMW 6b1nn akkpeanToBaHbI?

. MMpoaHann3npynTe CoOOTHOLIEHNE 0BLLEPOCCUNCKUX N pernoHasnbHbix CMNA.

. CocTaBbTe CNMNCoK aKTYyaJIbHbIX 014 CMHM BOMpPOCOB, KOTOpPbIE O6cy)K,£l,aJ'IVICb Ha npecc-kKoHgepeHL .

. MpoaHanusnpynTe NXx TeMaTuKy.

. Bonpocbl kakoro nnaHa npeo6naganu (counasnbHble, MOUTUYECKME, SKOHOMUYECKNe)?

Ke#chbl 4.

OnucaHne cutyauum TMpaBuTenbCTBO BopoHexckon obnactu npoBOAMT BCTpeYy C
npeacTaBUTeNsAMM KoMMaHum «BuoHopuka Al» (FepMaHuMsi) C  yvyacTuem 3aMecTuTens
npeacepnatensa npaBuTenbCTBa BopoHexckol o6nacTv -  pyKoBoAUTeENs  AenapTamMeHTa
NMPOMbILNEHHOCTM U TpaHcnopTa obnactn A.C. Becnpo3BaHHbIX, NpeacTaBuTenen AreHTcTBa no
NPUBIEYEHNIO MHBECTULMIA N rOCyAapCTBEHHO-YaCTHOMY NapTHEPCTBY.
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3agaHune K Kency:

1. Kakvue ooKyMeHTbl He06X0AMMO NOAFOTOBUTbL A5 XKYPHA/INCTOB?

2. HannwunTe TekCT npecc-penusa ansa genosbix CMU.

Kenc 5. OnucaHune cntyaumu:

Ons MHOrMx ropoaoB Poccum akTyasibHOW ABAsSieTCs npobsieMa ibroT CTYAEHTOB U yYallMXCs
015 Npoe3ia Ha NMacCa)XMPCKOM MYHMLMUMANIbHOM TpaHCMnopTe.

3ajpaHwue:

MpopaboTaiiTe cxeMy MHHOPMALIMOHHOIO B3aMMOAENCTBUA C MYHULIMNANbHOW BACTbio, B BeAEHUN
KOTOPON HaxoAuTCa pelleHne 3Toro Bonpoca. lNpennoxmTe nnaH NpoBeAeHUs KPyraoro ctona
MeXAay opraHamu MyHUUMUnanbHour Bnactu, CMU n obLiecTBeHHbIMU OpraHm3aLnuaMu.

3apmaHMA K KOHTPOJIbLHOW paboTte

Exercise 1. Read and translate the text.

The Pros and Cons of the Major Advertising Media

There are many different ways in which an advertiser's message can be communicated to his
or her audience. In the States, as well as most other developed countries, newspapers still attract
the largest share of the total advertising budget, with television, radio, direct mail and magazines
accounting for most of the rest. Other media such as billboards, yellow pages, videotext and
telemarketing, although growing steadily, still account for a relatively small part of the amount spent
on advertising. Each medium, of course, has its own strengths and weaknesses, and a prospective
advertiser would do well to consider these when devising the company's advertising strategy.

The main advantage of newspaper advertising is its broad reach, getting through to a wide
spectrum of the population. There's permanence which you don't have with the electronic media and
an all-year-round readership which makes long term strategies feasible. Regional newspapers also
offer the advantages of geographical selectivity and flexibility. On the other hand, newspapers
usually don't offer colour, and if they do the availability is limited and very often of mediocre quality.
Most newspapers offer little in the way of demographic selectivity, which can make precise targeting
very tricky.

Television's main appeal is that it offers a combination of sight and sound, which opens up an
almost infinite range of creative possibilities. Furthermore, messages can be broadcast very
frequently and, like newspapers, to a very broad target. The chief disadvantage, of course, is the
high cost of production and air time. The message tends to be short-live land is often not seen at all
as many viewers now have DVDs and skip over the advertisements.

Direct mail campaigns or mail shots as they're otherwise known rely on mailing lists
containing the names of likely prospects. Obviously, the more specific the list, the more effective the
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campaign is likely to be - and some lists are very specific; for example, a list might contain the
names of all the female shareholders between the ages of 40 and 65 in a particular geographical
area and this makes targeting specific prospects much easier. Direct mail also has the ability to
saturate a specific area quickly using a style and format that offers enormous flexibility. On the
minus side, however, direct mail often meets with a certain amount of consumer resistance. It's also
relatively expensive per exposure.

Radio offers the advantages of low cost and large potential audience. As with television,
advertisers can select the stations and times favored by the audience they want to reach but, like
television viewers, listeners can easily switch stations when the advertisements come on. Even if
they don't switch stations, there's a tendency for people to use the radio for background sound and
ignore the advertisements. Maybe it's because radio doesn't offer any visual possibilities.

Magazines differ from newspapers in several respects. Firstly, they tend to be kept much
longer, sometimes for several weeks or months, and are often passed from person to person.
Secondly, the quality of the reproduction is much better, which means advertisers can show their
products accurately and create a quality image. Thirdly, special interest magazines offer greater
selectivity in reaching specific market segments. However, the costs tend to be high and the
campaign usually has to be prepared a long time in advance.

Exercise 2. Open the brackets and use proper tenses and voices.

1. Advertising in the national press (to be) usually much more expensive than advertising in the local
press. 2. Both types of advertising (to sell) by the column centimetre, the half page and the page. 3.
Television advertising in Great Britain (to be) the most expensive kind of advertising and (to cost)
many thousands of pounds for just a few seconds of television time. 4. If the advertisement (to show)
at a time when relatively few people (to watch), then it (to be) cheaper. 5. Hoarding advertisements
(to put up) in eye-catchingpositions at the side of the road. 6. Technical journals (to read) by persons
and companies who (to be) interested in this particular kind of product. 7. Technical journals usually
(to print) once a month.

Exercise 3. Translate these word combinations from English into Russian and use them in your
sentences.

Product placement, a promotional tactic, feature film, television series, a commercial product,
favorable qualities, negative features, soap operas, the story line, a leading character, placement
fees, below-the-line savings, barter systems, service deals, cellular phones, common practices,
revenue stream, embedded advertisements.

Exercise 4. Read and translate the text.

First U.S. product placements are not very well known in Russia. For example, Popeye the
Sailor Man ate canned spinach to get strong in 1929. After the cartoon was released, consumption of
canned spinach in the United States rose by 30 percent.

Other textbook examples, however, are more well known, such as films about James Bond
(Agent 007), the most product placement-rich of them being Tomorrow Never Dies, featuring such
giants as BMW, Ericsson, Martini, Smirnoff, Omega, Visa, Caterpillar, Fujitsu, Avis, Heineken, and
Brioni. Those contracts amply covered the film's $100 million budget.
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Such auto giants as Ford and Mercedes make many hundreds of product placements in
movies, and although the Pentagon somewhat lags behind them, it also does quite a few big product
placements. It has a special subdivision with representative offices at major Hollywood studios. Films
such as Saving Private Ryan and Top Gun are a result of such cooperation which is based on non-
monetary, barter schemes. The Pentagon leased its gear and equipment, made available servicemen
for crowd scenes, and provided consultations on the authenticity of combat action for a symbolic fee,
but then it got 500 times more volunteers for the U.S. Marine Corps

Aviation after Tom Cruise featured as a pilot of an F-14fighter jet in the film Top Gun.

Bonpochl K 3ayeTy

ana cryneHtoB 09O, 3P0 (1 cemecTp)

1. YCTHO n310XXNTb OA4HY U3 MPONAEHHbBIX B TE4EHNE ceMecTpa TeM (Bbibop no bunetam).

Tema 1. Public relations in commercial structures

Tema 2. Place PR in modern management and business

Tema 3. Definition of strategy of PR-activity of the organisation

Tema 4. PR as a culture and philosophy of modern business

Tema 5. PR-service in the organization

Tema 6. The creation of corporation image

Tema 7. The nature of image of the organization

Tema 8. The stages of formation of corporate image

2. MpounTaTb 1 Nepeckas3aTb Ha aHIIMNCKOM si3blke TeKCT o6bemMoM 1500 nevaTHbIX 3HAaKOB. YCTHO
OTBETUTb Ha BOMPOCHI K TEKCTY.

TekcT Ne 1 Media dependence on Public Relations

TekcT Ne 2 Areas of friction

TekcT Ne 3 Advertising pressure

TekcT Ne 4 Tabloid journalism
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TekcT Ne 5 Media etiquette

TekcT Ne 6 Crisis communication

TekcT Ne 7 Tips and background materials

Bonpochl K 3aueTy

ansa crypeHtos OPO, 3P0 (2 cemecTp)

1. YCTHO N3N0>XXNTb OOHY U3 MPONAEHHbBIX B TEHEHNE CEMeCTpa TeM (Bbibop no bunetam).

Tema 1. Image and life cycle of organisation

Tema 2. Technologies of construction of image and means of its promotion

Tema 3. PR and social network

Tewma 4. Public speaking tips

Tema 5. Adaptability is the key to successful PR

Tema 6. Branding

Tema 7. Public Relations Dependence on the Media

2. MNpoyunTaTbh U NepeckasaTb Ha aHIIMACKOM f3blIKe TEKCT IKOHOMUYECKOro xapakTepa obbemMoMm
1500 neYyaTHbIX 3HAKOB. YCTHO OTBETUTb Ha BOMPOCHI K TEKCTY.

TekcT Ne 1 Media advisories

TekcT Ne 2 Meeting the press

TekcT Ne 3 News conferences by satellite

TekcT Ne 4 Junkets

TekcT Ne 5 Editorial boards

TekcT Ne 6 How to set the record straight
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TekcT Ne 7 Advantages of advertising

TekcT Ne 8 Investor and financial relations

Bonpockbl K 3K3aMeHy No auMcuuninHe «<MHOCTpaHHbIN A3bIK»

ansa cryneHtos O®O, 3P0 (3 cemecTp)

A) NMCbMEHHbIN NepeBof TEKCTa N0 CNeunanbHOCTU - BPEMS BbINOJAHEHUNA 60 MUHYT.

B) YTeHne n KpaTkoe M3/10>XKeHNE NPOYNTAHHOIrO TEKCTA Ha aHIIMNCKOM si3bIKe.

C) becena no Teme (BbibOp No bunertam).

1. MpuMepHbI NaaH coobLLEHNI MO Pa3roBOPHbLIM TeMaM

Tema 1. Effective Media Relations

Tema 2. Advantages and Disadvantages of Advertising

Tema 3. Types of Public Relations Advertising

Tema 4. Getting on the Editorial Page

Tema 5. The concept and features of PR-texts

Tema 6. The general rules of preparation of PR-texts

Tema 7. Genres of PR-texts

Tema 8. Image and life cycle of organisation

Tema 9. Technologies of construction of image and means of its promotion

Tema 10. PR and social network

Tema 11. Public speaking tips

Tema 12. Adaptability is the key to successful PR
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Tema 13. Branding

Tema 14. Public Relations Dependence on the Media

Tema 15. Public relations in commercial structures

Tema 16. Place PR in modern management and business

Tema 17. Definition of strategy of PR-activity of the organisation

Tema 18. PR as a culture and philosophy of modern business

Tema 19. PR-service in the organization

Tema 20. The nature of image of the organization

2. MpounTaTb 63 cnoBaps N nepeckasaTb Ha aHIIMNCKOM a3blke TeKCT 06bemMoM 1500 nevaTHbIX
3HAKOB. YCTHO OTBETUTb Ha BOMPOChHI K TEKCTY.

TekcT Ne 1 Using an advertising agency.

TekcT Ne 2 Coaching speakers.

TekcT Ne 3 The nature of speech.

TekcT Ne 4 Semispeeches.

TekcT Ne 5 Drafts.

TekcT Ne 6 Publicity before the event.

TekcT Ne 7 Publicity after the event.

3. MMNCbMEeHHbIN NepeBoa TeKCTa MO CreumasbHOCTM - BpeMs BbIMOJIHEHNS 60 MUHYT.

TekcT Ne 1 What is PR?

TekcT Ne 2 PR and Marketing.

TekcT Ne 3 PR and Advertising.
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TekcT Ne 4 The process of PR.

TekcT Ne 5 PR tools.

TekcT Ne 6 How to create a successful PR campaign.

TekcT Ne 7 The history of PR.

TekcT Ne 8 Essential skills for a PR practitioner.

TekcT Ne 9 Public Relations definitions.

TekcT Ne 10 Definition of Marketing.

TekcT Ne 11 Goals and tasks of Marketing.

TekcT Ne 12 Relationship between PR and Marketing.

TekcT Ne 13 PR and Marketing.

TekcT Ne 14 How to choose between PR and Advertising.

TekcT Ne 15 Define your objectives and goals.

7.4. MeToaunyeckue MaTepuasnbl, onpeaensiiowime npoueanypbl oOueHUMBaHUA 3HaAHUM,
YMEHMUHU U HaBbIKOB, U ONbiTa AEeATeJIbHOCTU, XapaKTepusylowux 3Tanbl (popMupoBaHusn
KOMNeTeHUunn

TpeGoBaHMA K BbINOJIHEHUIO KOHTPOJIbHOM PaboThl

KoHTposibHaa paboTa - CpeAcTBO MPOBEPKU YMEHWUIN MPUMMEHSTb MOJIyYeHHble 3HAHUS ANs
pelleHns 3agay onpeneneHHoro Tuna no TeEMe Uan pasaeny.

KoHTponbHaa paboTa npenctasnsetr cobom oonH M3 BUAOB CaMocCcToATesNIbHOM paboThl
obyuvatowmxcs. Mo cyTn - 3TO N3N0XKEeHNe O0TBETOB Ha onpefesieHHble TeopeTu4eckmne Bonpockl rno
y4yebHOM AUCUUNAMHE, a TakKXe pelleHne npakTuyYeckux 3agad. KOHTpOJibHble MPoOBOAATCA 4SS
TOro, 4Ttobbl pa3BuUTb Yy CTYAEHTOB CMOCOOHOCTWM K aHanM3y Hay4HOW M y4yebHoOM nuTepaTypbl,
yMeHne o606waTtb, CUCTeMaTU3MpPOBaTb U OLEHMBATb MNPaKTUYECKUN W HayuYHbIA MaTepuan,
YKpPenaaTb HaBblKM OBNAAEHUS NOHATUAMWN ONpeneneHHON HayKn N T.4.

MNpn oueHKe KOHTPOJIbHOW paboTbl npernogaBaTeslb PYKOBOACTBYETCS C/eAYOLWUMN
KpUTEPUSMU:
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- paboTa 6bi1a BbINOJIHEHA aBTOPOM CaMOCTOSITESIbHO;

- obyvawwmnca nogobpan OOCTATOYHbLIA CAUCOK NNTEpaTypbl, KOTOPbLIA Heobxoaum Aas
OCMbICNIEHUS TE€Mbl KOHTPOJIbHOW paboThl;

- aBTOp cCymMes1 COCTaBUTb JIOTNYECKN 060CHOBaHHbLIN MNNaH, KOTOprI?I COOTBETCTBYET
NMNoCTaBJZIEHHbLIM 3aa4aM n CdZ)OpMyJ'II/IpOBaHHOI‘/‘I uenn,

- 06yYaloLMINCa NpoaHaan3npoBas MaTepuar;

- obyyvarwwmincsa cymen obocHOBaTb CBOKO TOYKY 3pEHUS;

- KOHTpoOJsibHasA paboTa ohopmieHa B COOTBETCTBUE C TpeboBaHMAMU;

- aBTOp 3aWnTnn KOHTPOJIbHYIO pa60Ty n ycnewHoO oTBeTWM/Z1 Ha BCe BOMPOCHI
npenonasatess.

KoHTponbHasa paboTa, BbiNosIHEHHas HebpexxHo, 6e3 cobnoaeHnsa NpaBua, NPeobABASEMbIX
K ee odopMaeHno, Bo3BpallaeTcss 6e3 NpoBepkM C yKasaHMEM MPUYUH, KOTOpble OOBOASTCH A0
obyyarouierocsi. B aTom cnydyae KOHTpoJsibHast paboTa BbIMOSHSAETCS NOBTOPHO.

BapuaHT KOHTPOJIbHOW paboThbl BblAAETCA B COOTBETCTBMU C NOPSAKOBLIM HOMEPOM B CMMCKe
CTYOEHTOB.

KpuTepumn oueHkKu 3HaHUK npu HanucaHum KOHTpOﬂbHOﬁ paGOTbI

OTMeTKa «OT/IN4YHO» BbICTaBngeTca oby4valoulemMycs, rMOKa3aBLUeMYy BCeCTOPOHHME,
cMcTeMaTusnpoBaHHble, rybokue 3HaHWUS BOMPOCOB KOHTPOJIbHOW paboTbl M yMeHue yBEepeHHO
NMPUMEHATb WX Ha MpPaKTUKE MpU pelleHMN KOHKpPeTHbIX 3aja4, cBobogHoe n npaBuibHOE
o6oCHOBaHME NMPUHATBLIX PeLUeHUn.

OTMeTKa «XOpOoLIO» BbICTaBAseTCs oby4allleMycsi, ecqi OH TBEpAO 3HAaeT MaTepwuarn,
rPaMOTHO U MO CYLIECTBY M3/araeT ero, yMeeT MPUMeEHsSTh MoJlyYeHHble 3HAaHUSA Ha MpaKTuUKe, HO
JlOMNyCKaeT B OTBETE UM B PeLleHMM 3a4a4 HEeKOTOPble HETOYHOCTU, KOTOPbIE MOXKET YCTPaHUTb C
MOMOLLLbIO [OMOSIHUTEIbHBIX BOMPOCOB NpernoaasaTes.

OTmMeTKa «y[OBNIETBOPUTENIBHO» BbICTaBNSIETCA obyyatouiemycs, nokasasLuemy
(pparMeHTapHbIA, Pa3pO3HEHHbIA XapaKTep 3HaHWN, HeQOCTATOYHO MpaBUJIbHbIE (POPMYJIMPOBKM
6a30BbIX MOHATUIN, HaApPYLUEHMS JIOTMYECKOW Moc/sefoBaTesIbHOCTM B WU3JI0XKEHWUM MPOrpamMMHOro
MaTepuana, Ho NPy 3TOM OH BJlafleeT OCHOBHbLIMU MOHATUSMUN BbIHOCUMbIX Ha KOHTPOJIbHYO paboTy
TeM, HeobxoauMbIMU AN AajibHeNlero oby4YeHns N MOXXeT NPUMEHSATb MOoJlyYeHHble 3HaHUSA Mo
o6pasLy B CTaHOapTHOW CUTyauuu.

OTMeTKa «HeyAoBNeTBOPMTENbHO» BbICTaBAAETCA oby4aloleMycsi, KOTOPbIA He 3HaeT
6osbLUEe YaCTM OCHOBHOMO COAEP>XKaHWS BbIHOCMMbIX Ha KOHTPOJIbHYH paboTy BOMPOCOB TeM
OVNCUMNANHBI, AonyckaeT rpybble ownbkn B (HOpPMYSIMPOBKaX OCHOBHbLIX MOHATUA W He yMeeT
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Mncnosaib3oBaTb NOoJly4eHHble 3HaHWA.

TPGGOBEHMH K BbiIMOJIHEHUIO TECTOBOIo 3anaHusa

TecT paccMaTpuBaeTCs Kak dopma KOHTPOJIbHO-TPEHNPOBOYHOI O 3a0aHus,
npenHa3sHa4YeHHOro Ansa onpeaeneHns (MarHOCTUKN) YPOBHS 06yHYEHHOCTU U XapaKTepu3syoLlancs
cnenyoLWyMn YyepTamu:

a) MPOCTOTON NMpouenypbl BbIMOJHEHWS,

6) CTaHOaPTHOCTLIO CTPYKTYPHI,

B) Mesikon go3nposBkon y4ebHoro maTtepuana,

) NerkocTbio ocywiecTBneHmnd 06paTHOIh CBA3N,

[) BO3MOXXHOCTbIO HEMOCPEACTBEHHOW (hnKCaun pe3ysibTaTos,

e) KBaanMeTpmnieCKMMnm Ka4deCtBaMu, T. €. y)J,O6CTBOM KOJIN4eCTBEHHOIo Bblpa>XeHNsA Ka4decCTBa
BbIMNOJIHEHWNA 3a4aHNA.

[Mepe4vuncsieHHble XapaKTepHble 4YepTbl TEeCTOB [AenaloT UuX ocobeHHo npurogHbiMn  Ons
npopeaeHMAa KakK TeKylero, Tak 1M WUTOroBoro KOHTPOJIA, B 3HaYNTESIbHON Mepe YyCTpaHAad
Cy6'beKTI/IBI/I3M B OLleEHKaX N pe3Ko CHW)XXaA BpeMA, 3aTpadHmMBaeMoe rnpenogaBatesieM Ha NMpPoBEpPKY
BbINOJIHEHMA 3af4aHuUn. Ons onpeaneneHna ypoeHa CtyaeHTa CyLeCTBYOT pa3JindHble BUAbl TECTOB,
B 3aBNCMMOCTWN OT XapaKTepa yqe6H0ro MaTepunana.

TecTbl ABNSOTCA HE TONbKO 3DMPEKTUBHBIM NHCTPYMEHTOM KOHTPOJISA, HO U afanTauum.

Cneundurka TeCTOB /11 KOHTPOJIS YTEHUS 3aKJII0O4aETCA B C/IelyIOLLEM:

- Npexae BCero, TecTbl MOMOralT COCPeAOTOUUTLCA Ha W3BJIEYEHUU UHGOPMaLMM C HYXXHOWN
NoaHOTON 1 rnybunHon;

- CTUMYAUPYSt WHTENNEeKTYyaslbHYyl0 akKTUBHOCTb Yy4aluuxcs, TecT TpebyeT MUHUMaNbHOro
NPUMEHEHNA NMPOAYKTUBHbLIX OPM;

- TeCT - XOpPOoLWWiA UHCTPYMEHT afanTaunm, Tak Kak caM MaTepuan TecTa C/IY)XUT NoAKpPenIeHNeM;

- obneryas n ybbICTpsAa NOHUMaHWE, TeCT AaeT BO3MOXXHOCTb NpeabsBuTb bonblune TpeboBaHUsA K
obbemy yTeHus.

Onsa KOHTPONA NOHUMaHUA B NpoL.ecce YTeHus u,enecoo6pa3Ho 1nCnosb3oBaTb Kak Hanbonee
aleKBaTHble |/|36v|paTeanb|e TeCTbl MHOXXeCTBEHHOIO Bbl60pa B cnegyrwwmnx pa3HOBNOHOCTAX: a)
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BblIbOp MpaBW/ILHOIFO OTBeTa Ha BOMpoc; 6) 3aBeplleHMe Ha4vyaToro BbICKa3biBaHMA Ha OCHOBE
MPeasioXKEHHbIX TE3MCOB; B) PacrnosioXKeHne No Nopagky, rpynnmpoBka PakToB; ') NEPEKPECTHbLIN
BbI6Op, YCTaHOBJIEHME COOTBETCTBUN; A1) BblHEPKUBAHNE CNELMaNbHO BCTAaBAEHHbIX JIMLWHNX CJOB; €)
3anoJsiHeHne nNpobenos cneunasbHO NPONYLWEHHLIMU CI0BaMU. Ba)kKHO, 4YTO (OYHKLMOHAIbHbLIA CTUJb
N CBSAA3aHHbIA C HUM BUI YTEHUSA CKa3blBalOTCSA Ha KOJIMYECTBE TECTOBbIX 3a4aHNI; NS n3ydatoulero
yTeHna ux TpebyeTtca 6osblwe, 4eM A9 MNPOCMOTPOBOr0 W O3HAKOMUTENIbHOro. ECTb u
Ka4yecTBeHHoe pa3nyme B TecTax. OHO KpoeTCcs B CYWHOCTU NpeasiaraembiXx ajbTepHaTus,
XapaKTep KOTOPbIX [O/HDKEH BUAOOU3MEHATbHCS B 3aBUCUMOCTU OT (PYHKUMOHANLHOrO CTUaa W
CBSA3@HHOro C HUM BUAAMU YTEHUS.

TecTbl AN KOHTPOAA MOHUMaHUA (PParMeHTOB TEeKCTOB, SABASALWMXCA npeaMeToM Ans
M3y4valoLlero YTEeHWUs, [OOJDKHbl COAEPXXaTb asibTEPHATMBLI, Kacawwmecs (aKTUYeCcKoro
conep XaHus, CTUNS TeKCTa, NAEMHOro 3aMbicna. MNpu TeCTUPOBAHWUM Hay4YHO-NOMYAPHbLIX TEKCTOB,
CBSAI3aHHbIX C O3HAKOMWUTENIbHbIM BWAOM YTEHUs, ClefyeT MoJb30BaTbCA ajlbTEePHATUMBHbIMMY,
HamnpaB/eHHbIMY Ha BbiiBNIEHNE (PaKTUYECKOro CoAep)XaHus.

B npouecce KOHTPONA MOHUMaHUA YTEHUA UCMONb3YIOTCA pa3s/iniHblie BUAbl TEeCTOB:

1) TecTbl Ha Bbl60p NMPaBMJIbHOIro OTBeTa N3 OBYX NMPeal10XXeHHbIX BaApUaHTOB,

2) TecTbl Ha BbI6OP NPaBUJILHOIO OTBETA M3 HECKOJIbKUX NPeaJsioXXeHHbIX BAPUAHTOB;

3) TecTbl Ha FPyNMNMPOBKY (haKTOB.

Camas nonyndapHaa pPa3HOBMOHOCTb - 3TO TECTbl Ha BbI60p npaBnMjibHOro OTBETa W3
HECKOJIbKUX BapWaHTOB. CoyeTaHue FlpaBI/IJ'IbHOIZ dOopMbl U HenpasWiibHbIX aNbTepPHATUBHbLIX
NMPM3BaHO «MNMpoBOLMPOBATb>» pPa3MbIlLJIEHNA HUTalOWEro, CTUuMynmnpysa ona 3Toro HeobxoauMble
MbIC/INTEJIbHbIE OMnepaunn.

D PeKTUBHbBI TECTbI Ha onpeaeneHne OeNnCTBYOLWMX 1L, BCTPEYAOLWNXCA B TEKCTE, MO MX
OEeNCTBUSIM M MOCTYNKaM, a KOHTPOJiIb MOHMMaHUSA TEKCTa, COAEp)KalLero nMpsMyto pedb, Jyylle
BCEro MNpoBOAUTb MyTeM onpenesieHns OEeWCTBYIOLNX JINL MO WX BbICKa3blBaHUAM. DTU TECThI
MOMOTralT MarucTpaHTaMm riaybxxe NoHATb TEKCT, €ro AeTasiu.

KpomMme TOro, 3afaHnsa OA0OJ/KHbI ObITb MOCUJIbHLIMU A5 6aKaJ’laBpOBZ

1. O6bEM TECTOBOWN OCHOBbLI OO0J/IKEH OblITb TakMM, 4TOObI ydawmeca cMornm yagep»xxatb B NaMATU
NpPpo4YnNTaHHOE,

2. TeKCT goJsKeH 6biTb 3aKOHYEHHbIM M0 COAEP)XAHMIO OTPbLIBKOM;

3. Bonpocbl AO/KHbI COAEP>XXaTb U3YYEHHbIN NEKCUKO-FpaMMaTUYeCKiA MaTepuan;

4. Ka)xgoe TecToBoe 3ajaHne 0o/1)KHO 6biITb aBTOHOMHO.

TecT CTUMYNIMPYET UHTENNIEKTYaJIbHYI0 aKTUBHOCTb YYallMXcs: YTo6bl BbIOpaTbh NPaBUIIbHYIO
aNlbTEPHATUBY, OHWU AOJIXKHbI: 1) NPOYNTaTh TEKCT C 0OLLMM OXBAaTOM COAEP)XAHUS; 2) OCMbIC/INTb
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anbTepHaTMBbI; 3) COOTHECTU KaXAyl W3 HUX C colep>XaHWem TeKcTa; 4) MPUHSATb HYXHYI0
anbTepHaTuMBY.

KpuTepumn oueHKN 3HaHWi Npyu NpoBeAeHNN TECTUPOBAHMSA

OTMeTKa «OTAMYHO» BbICTaBAAETCA NPU YCNOBUW MNPaBUIbHOMO oTBeTa BakasnaBpa He MeHee YeMm
85% TecToBbIX 3afaHUIA;

OTMeTKa «XOpoLlo» BbICTAaBAAETCSA MPW YyCJIOBMX MNpaBUJIbHOro oTBeTa GakasaBpa HeE MeHee 4Yem
70% TEecToBbIX 3a4aHUN;

OTMeTKa «y[d0BNETBOPUTESIbHO» BbICTABASETCSH MpPU YCJ0BUM NpaBuJbHOro oteeTa bakanaBpa He
MeHee - 51%,; .

OTMeTKa «HeyaOoBJIETBOPUTENbLHO» - BbICTABASETCS NPU YCJIOBUM MPaBUIbHOrO oTBeTa bakanaBpa
MeHee YyeM Ha 50% TecToBbIX 3a4aHUN.

TpeboBaHUA K BbINOJIHEHUIO KEUC-3aAaHuA

Keinc-3apaHnsa - 3TO MeTo4 aKTUBHOro npobsieMHO - CUTYyauMOHHOro aHasauM3a, Npyu 3TOM
obyyeHne OCHOBaHO Ha pelleHMN KOHKPETHbIX 3a4ay, COAepP KaLLUXCHA B CUTyaunsax, ONMCaHHbIX B
Kencax. [naBHoe €& Ha3HayeHue - pa3BMBaTb CMNOCOBHOCTbL aHaAM3MpoBaTb WHhOpMaLUMio,
hopMynmpoBaTb NpobaemMbl N HAXOAUTb UX pPeLLeHMe.

Kelc-3alaHNa MOXXHO nMpPencTaBUTb, KaK CJIOXKHYKD CUCTEMY WCMNONb30BaHMUSA ApYyrux
MeTO0A0B: MOAENMNPOBAHNSA, CUCTEMHOI0 aHasIn3a, MbICJIEHHOIO 3KCMNEepMMeHTa, MeToZa onucaHus,
OUCKYCCUWN, WUFPOBbLIX METOOO0B W Ap. HeobxoOMMOCTb BHeApPEeHUs Kehc-3afaHusa B MNpPakTUKY
obpa3oBaHNs BbITEKAET U3 OpueHTauunm obpasoBaHMs He CTONIbKO Ha MOJlyYeHNEe KOHKPETHbIX
3HaHWN, CKOJIbKO Ha (POPMUPOBAHNE YMEHWUIA N HABLIKOB MbICJINTENbHOW OEATENbHOCTU, Pa3BUTUIO
crnocobHocTen. Kenc-TeXxHONorns oTHOCUTCSA K pa3BmBatoWmMmM opmam obyyeHus, BKOHaeT B cebs
OOCTVXKEHNA TEXHOIOMMIN «CO3[aHmMe ycrnexa». B To)xe Bpems 3To cnocob KonekTUBHOro 0byyeHus,
Ba>XHENLMW COCTaBAAIOLWMMM KOTOPOro AABAsAOTCA paboTa B rpynnax, obMeH nHgopmaunen.

Kenc - 3TO KOHKpeTHas >W3HEeHHas WAM Npou3BOACTBEeHHas (bu3HeCc wan Hay4Has)
CUTyauus, pacckasblBalowas o aBAeHUM unm cobbitum (nocnefoBaTenbHOCTU  COBLITUN),
coaepxallaa npobnemy (Nnpobnemsl) ona peweHns.

Kak npaBnno, Kenc COCTOMT U3 TPeX YaCTen: BCNoMOoraTesibHaa nHopMaumns, Heobxoanmas
ONns aHanusa n paboTbl C KENCOM; ONMCaHMe CUTyauun, To eCTb CcaM KEeNC; 3afdaHunus K Kency. Mpu
pa3paboTke Kenca onncaHHasa CMTyauun 0OJ/KHA YYUTbIBaTb YPOBEHb MOAFOTOBKN MarncTpaHTa, To
ecTb ObiTb B Mepy CJ/IOXKHOWN. [eyaTHbIN KENC MOXEeT codep)kaTb TEKCT, rpaduku, Tabauusbl,
anarpaMmel, nnnctpauynm, dotorpacdun. Buoeo kenc moxeTt cogep>xaTb PUIbM, ayano n Bnaeo
MaTepuabl. CTygeHTaM O0JIKHbl BbiTb OaHbl YETKME UHCTPYKLUMK MO paboTe C KencoMm, BKOYas
BPEMEHHbIE OrpPaHNYEHUS.

Kenc-3afaHnsa Ha 3aHATUAX MOXKET Coep>XaTb TPY Fpynnbl yRpaKHEHWNA:

- yrnpakHeHus, HanpaBsieHHble Ha obecneyeHne bakanaBpa y4yebHoO-peyeBOW CUTyalLMen, TEMON,
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I'IpOﬁJ'IGMOVI, CI'IOCOGCTByI-OLLI,VIMVI nosaBaeHNiO KOMMYHUKaTUNBHO-MO3HaBaTe/IbHONroO MOTUBa NOBOPEHUA
N KOMMYHUKaTUBHOINO HaMepeHns, A3blIKOBbIM N pedYeBblM MaTepuasioM, HarnaagHbiIMM cpencTtBaMu,

- YMpa)KHeHWUsl, HamnpaBJieHHble Ha MOATrOTOBKY [AWUCKYCCUA, MPOEKTOB, OpPenHCTOPMUHIOB,
CNocobHbIX aKTMBM3UPOBaATb Yy4yebHO-peyeByld nOeATenbHOCTb 6GakanaBpoB (6e3 Mcnosb30BaHMS
BCMOMOTraTesIbHbIX A3bIKOBbIX, PeYEBbIX U HarNsiAHbIX CPeACTB);

- YNpa>KHEeHNS KOHTPOJILHOI0 XapakTepa.

BakanaBpbl MOTryT M3y4aTb MaTepuasbl Keica U OOMNOJHUTEsNIbHYIO nTepaTypy 3apaHee B
KayecTBe [JOMallHero 3ajaHusa Uan nosy4ynTb MaTepuan Kelca Ha 3aHATMU. B 3ToM cniyyae obbem
Kelca siBnaeTcs HebosblnM. Keilncbl MOryT UCMO0JIb30BaTbCsA B Ha4asle 3aHATUSA C Liesbio NOBbILLEHUN
MOTUBALINN.

Keinc TexHonornsa nmeet HEKOTOpPblIE OrpaHN4YeHnA. Kencol uenecoo6pa3Ho MnCcrnosnib3oBaTb B
KOHUE Wn3y4eHun4d bonblNX TeM, TaK KakK 3Ta TexHoJsorus Tpe6yeT ornopbl Ha wnMerLwnecd
npeamMeTHble 3HaHNA. Kenc gosmkeH 6biTb CBA3aH C XKU3HEHHbLIM OMbITOM ydHalunxcs.

Kelic 3aHATUE, BKJIOYAET CaenyoLine 3Tanbl:

NOAroTOBUTESNbHLIN (NpernogaBaTents onpegendeT OAUAaKTUYeCKUE Lenn 3aHATUA, paspabaTbiBaeT

KeWNc n cueHapun);

O3HaKoMUTEeNbHbIN (0ByYatlowmecs 3HaKOMATCA C MHOPMaUnen Kenca);

aHannTnyecknin (aHanms CNTyaunn nHonBunaAyaabHO N B rpynne, sblgesieHne I'Ip06J'IeMbI, Bblpa60TKa

nyTen ee pellueHns C aHaJIn30M UX NMocneacTBui);

NTOroBbI (Npe3eHTaumsa peweHns npobnemMbl U NPorpaMmbl A4eNCTBUIA, CPaBHEHNE BapMaHTOB);

- pehnekcmsa pesynbTaToB y4ebHON OeaTeNbHOCTW.

bakanaspaMm npegnaraeTcd csefyrollasa cxema pa60Tb| C Kencom:

- | 3Tan - 3HaKOMCTBO C C|/|Tyau,|/|e|7|,

- Il 3Tan - BbloesieHNne OCHOBHOW npobnembl (NMpobnem), BblaeneHWe rnepcoHaanin, KoTopble MOryT

NnoBJINATb Ha CATYyaU WO,

-l sTan - npeanoxeHme KOHLLenuwumn, rmnoTes, TeM 4S9 «MO3roBOro WTYypMa»,

- IV 3Tan - aHanu3 nocnencTBmn MPUHATNA TOro WJin NHOIro pelieHn4,

-V aTan - pelweHne Kenca (NpeasoxxeHne ogHoOro Nianm HECKOJIbKUX ONTUMasibHbIX BapMaHTOB OENCTBUN,
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yKa3aHne HegoCTaTKOB NPeasioXXeHHbIX BapuaHTOB, MEXAaHN3Mbl MPeaoTBPaLLEeHUS UX HEraTUBHbIX
nocnencTesuin).

Oby4awwmmca HeobxoomMMo MpoaHanM3MpoBaTb WHGOPMaUMIO, BbIABUTL W 0TobBpaTb
Hanbonee BaKHOE, OCMbICIMTb 3Ha4YeHMe Kaxxaoro ab3saua, caenatb NpeanosioXKeHus, BbiCayLLaTb U
OLEHUTb ajibTepHaTUBHbIE BapMaHTbl 0AHOKIAaCCHUKOB, CDOPMYIMPOBATb 3aK/IOYEHUS U BbIBOAbI.

CTtpaTerua «Mo3roBas aTak» (Brainstorming) 3ak/so4aeTcsi B BblABUMXXEHMUM CaMblX Pa3HbIX
naoen 6es nx KpUTUKN. Konn4yectso naen npeanoyntaeTcs Mx KavyecTBy. AHanm3 n oTbop Nyymnx
naoen siBNsieTCa cenyowmnm 3tTanoM paboTol.

Obyyatowmeca moryT 6bITb pa3geneHbl Ha ABe rpynnbl. Obyyalowmecs nepBor rpynnb
(reHepaTopbl Uaen) npennaratdT BapuaHTbl pelleHns npobnembl 6e€3 nx obcyxaeHus. Bce naoeun
hUKCUPYIOTCS OOHUM U3 yYalwmxcs. BTopas rpynna («aHanuTUKK») pacCMaTPMBaET MPeasioXeHuns,
He nobaBnsaa HNYero HoBoro, n oTbumpatoT Ay4wme.

Mpn peweHnn r|p06neM Kenca HeobxoguMo unccnegoBaHMe CUNbHbIX U Cnabblx CTOpPOH
BblOBNHYTbIX peLIJEHI/II‘/‘I, MOJIOXKUTEJIbHbIX n oTpunuaTeNbHbIX nocneacTsmmn (yrpo3) nx
ocyliecTBsieHNs. Pe3ynbTaThl aHannsa Ll,enecoo6pa3Ho npeacTaBNATb B TabnnyHom tdopme.

Mo>xHO npeanoXxnTh 6akanaBpaMm 3anucaTb Jydllve uaen B BUAe «LBeTKa. B ueHTpe
3anucbiBaeTcs npobnema, no 6okam B BuAe 5-8 nenectkoB crnocobbl ee pelleHuns.

anIEM «rnmnoTe3a» BKJIKYaeT cnegyrwmne sTarbl:

O3HaKoMieHue ¢ NpobneMHon cnTyaumnen;

0CO3HaHMe CYLHOCTWN 3aTpyAHEHUa U popMynpoBaHne npobnemsi;

Nouck cnocoboB peLLeHns NpobaemMbl NyTEM BblABVMXXEHUS NPEANOIOXKEHNA U TUNOTE3bI;

OOKa3aTeJIbCTBO r'mnoTeE3bl,

npoBepkKa NpaBnMibHOCTU NMPeASTIOXKEHHOIO peLlleHn.

CTpaTerus «unaean» 3akjilo4aeTCcsl B CiefyoLem:

| -BblAeneHne npobnemsl (identification of the problem);

D - onucaHue npobnemsl (describing of the problem);

- onpepeneHne BapumaHTOB Noaxoda K peweHuto npobnembl (explanation of the variants of the
problem solution);
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A - pencteus (acting) no peweHna npobnem;

L - BbiBOAblI (Hay4ynTecb genaTb BbiBOAbl -learn to make conclusions), pednekcma npoBeneHHON
paboTbl.

KpuTepum oueHUMBaHUA BbINOJIHEHUSA Keuc-3agaHuna

npefocTaB/ieHNe HECKONbKNX HanpaBieHnin pewweHnin npobnemsl - 1-5 6annos;

aHaNM3 NPenMyLecTB N HEAOCTAaTKOB NPeasIoXKEHHbIX peLleHWni;

ybeonTenbHOCTb aprymeHTaumnm pa3paboTaHHbIX peleHnin, npneeneHmne npmmepos (40N0JHNTESIbHON

MHdopMaLnm, He cogep kallencs B Kence) - 1-5 6annos;

MCMoJIb30BaHMEe afeKBATHbIX A3bIKOBbIX CpeacTB - 1-5 6annos;

- YMeHMe oTBeYaTb Ha BOMNPOCHl Apyrux obyyatowmnxcs n npenogasatens - 1-3 6anna;

- cobnoaeHne pernameHTa BbICTynneHus -2 6anna; (Echm kTo-nnbo M3 MarucTpaHToOB BO BpeEMS

npeseHTauun peweHun npobnembl Kenca no3posseT cebe sMoOUMOHaNbHbIE OLEHKUN, 0O6CYyXaeHMe,
TO AaHHbIN 6akanaep UM rpynna noayyaeT wWTpadHbie o4kn -oT 1 go 3 6annos.)

Bce 3apaboTaHHble 6annbl U WTPaApHbIE 04KM 3aHOCATCA B Tabauuy. MobexaaeTt Ta rpynna,
KoTopas Habpasa Haumbonbluee KosvyecTBo 6assos. lNpenonaBaTens oTBevaeT 3a cobsogeHuve
NPOTOKOJ1a M MOABOAUT UTOMM 3aHATUN.

TpeboBaHMAa K NpoBeAeHNIO 3a4eTa

3a4eT - hopMa NPOBEPKU 3HAHWIA, YMEHUA N HaBbIKOB, NpnobpeTeHHbIX BakanaBpaMn 1 B
npouecce yCBOeHUS y4ebHOro MmaTepmasnia JEKLUMOHHbIX, MPAaKTUYECKNX N CEMUHAPCKUX 3aHATUIA NO
ancunnamHe. 3a4eT OCyLeCcTBAAETCA Ha OCHOBE MPUMHLUMOB 0OBbEKTMBHOCTMW, CNpaBensiIMBoCTH,
BCECTOPOHHEro aHasan3a ypoBHSA 3HaHUN 6akanaBpos.

KpuTepun oLleHKN 3HAHWUI Ha 3a4eTe

3a4yeT NPOBOAUTCA B ABa dTana: NnepeBecTy NMCbMEHHO NHOA3bIYHbBIN TEKCT Ha PYCCKUN A3bIK
COo cnoBapem no cneunanbHocTn. O6bem TekcTa 1500 nevyaTHbIX 3HAKOB. Bpems BbinosHeHUs - 60
MWH 1 YCTHO U3MI0XKUTb OAHY U3 NPONLEHHbIX TEM.

I'Ip|/| BbICTaB/1EHNN OLUEHKWN YHNTbIBAETCA:

- 3HaHWe (haKTU4YeCKoro MaTtepuasa no nporpaMmmMe, B TOM 4YuUcse; 3HaHmne obszaTenbHOM rpaMmMaTUKe,

- CTeneHb aKTUBHOCTWU MarnCtpaHTa Ha CEMUHAPCKNX 3aHATUAX;
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- JIOTUKY, CTPYKTYpY, CTWU/b OTBETa; KyNbTypy pPeyu, MaHepy OOLIEeHUs; rOTOBHOCTb K AUCKYCCUM,
apryMeHTUpPOBaHHOCTb OTBETA; YPOBEHb CAMOCTOSATE/IbHOIO MbILLIEHWS;

- HaJindme nponyckoB CEMUHAPCKNX U NTIEKLUNOHHbIX 3aHATUI MO HEeYBaXWUTEJIbHbIM NMPU4YNHaM.

Kputepun oueHKn cpopMUPOBAHHOCTN HAaBbIKOB U YMEHUIN TOBOPEHUNS

OueHKa XapakTepucTnka oTBeTa bakanaspa

BayTeHo JTOrM4HO NMOCTPOEHO MOHOJIOrMYyeckoe BbiCKa3lbiBaHME (onmncaHue, pacckas)
B COOTBETCTBMW C KOMMYHUWKATUBHOW 3ajayen, ChHOpMyMpOBaHHON Bl

(OTNNYHO) BafaHnu.

Nlekcnyeckne eauHuLbl U rpamMMmaTUYECcKue CTPYKTYPbl WCMOJb3YIOTCS
yYMeCTHO.

Peyb nMOHATHa: 3BYKM B TMOTOKE peyuM MPOU3HOCATCA MNpPaBUJIbHO,
cobnofaeTca NpaBUIbHbLIA MHTOHALMOHHBIA PUCYHOK.

O6beM BbiCKasblBaHUSA - He MeHee 12-15 pa3-npensioXKeHnn.

BayTeHo JIOrMYHO MOCTPOEHHOE B COOTBETCTBMM C KOMMYHWKaTMBHOW 3aja4ven,
ChOopMyIMPOBAHHOW B 3a4aHNN.

(xopoLwuo)
Jlekcnyeckme eaunHuLbl U rpaMMaTUYecKme CTPYKTYpPbl WCMOJb3YIOTCA
YMeCTHO. [lonyCKaloTCs JIeKCUYEeCKMEe 1 rpaMMaTnyieckme ownbkn, KoTopble
He NPenAaTCTBYIOT MOHUMAHWIO peyu.
Pe4yb MOHATHa, eCTb Haan4me oHeMaTu4ecknx owmnbok. Ob6BEM
BblCKa3blBaHUA - He MeHee 10 dpa3-nNpensioXKeHnn.

3a4TeHo MoHoOOrnyeckoe BbiCKa3biBaHWe (OonucaHWe, paccka3) MOCTPOEHO He

BCeraa JIorn4yHo.

(yooBneTBOpUTESbHO)
flonyckaloTca JIeKCMYeCKMe ©n  rpaMMaTuyeckue owmnbKu, KOTopbl€
BaTpPyAHAIOT MOHUMaHWE peyn.
O6beM BbICKa3blBaHMS - HE MeHee 6 hpa3-NpensioKeHnNn.

He 3a4TeHo Coaep>xaHue oTBeTa He COOTBETCTBYET MOCTABIEHHON KOMMYHUKATUBHOM

Bagaye.
(HeynoBNeTBOPUTESIBHO)
[lonycKaloTCs MHOTOYNC/IEHHbIE IEKCUYECKNE U TpaMMaTU4eckue ownbxu.

Peyb He BOCMNPWHMMAETCS Ha CAyX Wn3-3a 60OSLLIOFO  KOJMYECTBa
poHEMaTUYECKMNX OLLIMBOK.

Kputepumu oueHku cchopMMPOBAHHOCTU HAaBbIKOB NepeBoAa UHOA3bIYHOIO

TeKCTa Ha PYCCKUA A3bIK

XapakTepucTrKa nepesofa TeKCTa
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BayTeHo MepeBon npenctaBnseT cobol afekBaTHyK nepefayvyy WHOA3LIYHOIO
TeKcTa CpeacTBaMuM  PYCcCKOro A3blka B Hepa3pblBHOM  €AMHCTBE

(OT/IMYHO) cofep>xaHms n PopMbl.

BayTeHo MepeBon npenctaBnseT cobol andekBaTHyK nepefayvyy WMHOA3bIYHOIO
TeKcTa CcpeaAcTBaMW PYCCKOro f3blka B  Hepa3pblBHOM  eAUNHCTBE

(xopoLwuo) cooep>xxaHus n hopMbl. JonyuweHo 30% rpaMMaTUYecKnx 7
CTUINCTUYECKUX OWNOOK, MPMBOAALLMX K HETOYHOCTU Nepesoa.

BayTeHo B nepesone ponyuweHo 50 % rpaMMaTUYeCKUX U CTUINCTUYECKMX OLNBOK,
ITekCT nepeBefeH He MoJSIHOCTbIO.

(y40BeTBOPUTENLHO)

He 3a4TeHo CMbIC/1 TEKCTa UCKaXKEeH.

(HeyLOBIeTBOPUTEJILHO)

TpeboBaHMA K NpPoBEeAEHNIO SK3aMeHa

9K3aMeH - hopMa NPOBEPKN 3HAHUI, YMEHUI N HABbIKOB, NpnobpeTeHHbIX 6akanaBpamMun n B
npouecce ycBoeHuns y4ebHoro matepmana N1EKLUNOHHbIX, MPAaKTUYECKNX N CEMUHAPCKUX 3aHATUN MO
ancunnanHe. 3avyeT OCyLLeCcTBAAETCA Ha OCHOBE MPMHLUMNOB OObEKTMBHOCTU, CMpaBenMBOCTH,
BCECTOPOHHEro aHasin3a ypoBHSA 3HaHU 6akanaBpos.

Kputepun oueHKN 3HaHU Ha 3K3aMeHe

JK3aMeH NpOoBOANTCA B ABa 3Tana: nepeBecTn NMUCbMEHHO MHOA3bIYHbLIA TEKCT Ha PYyCCKUN
A3blK CO C/IOBapeM Mo crneunanbHocTu. O6bem TekcTa 1500 nevyaTHbIX 3HAKOB. Bpems BbiNosIHEHNS -
60 MUH N YCTHO M3JI0XKNTb OOHY N3 NPONAEHHbIX TEM.

[Mpw BbICTaBNEHUN OLLEHKWN YYNTbIBAETCA:

3HaHMe paKTNYeCKoro Mmatepumasa no NnporpamMmme, B TOM 4Yucne; 3HaHue obsAzaTenbHOM rpaMmMaTuKe,

cTteneHb akKTUBHOCTU MarnmctpaHTa Ha CEMUHaAPCKUX 3aHATUNAX;

JIOTUKY, CTPYKTYpPY, CTU/b OTBETA; Ky/bTypy peyu, MaHepy oOLleHMs;; TOTOBHOCTb K AUCKYyCCUM,
apryMeHTUPOBaHHOCTb OTBETA; YPOBEHb CAMOCTOSTE/IbHOrO MbILLJIEHWS;

HaJindme nponyckoB CEMUHAPCKNX N NNTEKLUNOHHbIX 3aHATUIA MO HeyBa>XUTeJibHbIM NMPU4NHaM.
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8. YyebOHO-MeTOAMYEeCcKOe u uH(hOopMauMOHHOe obecneyeHne AUCLUMNJIUHDI
(Mmonyns)

8.1. OcHOBHaa nuTtepaTtypa

HasBaHue CcblIKa

Fanb4yk, J1. M. 5D English Grammar in Charts, Exercises, Film-| https://znanium.ru/catalog/document?id=439930
based Tasks, Texts and Tests — 'paMMaTnKa aHr INACKOro
A3blka : y4ebHoe nocobue / J1.M. lNanb4yyk. — MockBa :
By3oBckuin y4ebHuk : UHOPA-M, 2024. — 439 c. — (Bbicwiee
obpasoBaHue). - ISBN 978-5-9558-0520-7. - TekcT :
3N1EeKTPOHHbLIN. - URL:
https://znanium.ru/catalog/product/2129117

8.2. lononHuTesIbHaA nurepaTtypa

HasBaHue CcblniKa

AdaHacbes, A. B. Kypc adhheKTUBHOM rpaMMaTmKim https://znanium.ru/catalog/document?id=400304
QHIINACKOro fi3blka : y4ebHoe nocobue / A.B. AdaHacbes. -
MockBa : ®opym : UHOPA-M, 2022. - 88 c. - ISBN
978-5-00091-030-6. - TeKCT : 3N1€KTPOHHbIN. - URL:
https://znanium.com/catalog/product/1840451

YkpanHeu, N.A. IHOCTpaHHbIN A3bIK (QHFNNCKNRA) B https://znanium.ru/catalog/document?id=281408
npogecCcnoHanbHON AeATENbHOCTU [DNEKTPOHHLIN pecypc]:
y4ebHo-MeToanYeckoe nocobue / N.A. Ykpaureu. - M.:
Poccuiicknin rocyapcTBEHHbIN yHUBEPCUMTET NpaBoCyans,
2015. - 46 c. . - 9BC «Znanium. com.»

8.3. N"HcbopMaLMOHHO-TEJIEKOMMYHUKaLUMOHHbIE pecypchl ceTn «MIHTepHeT»

WHOYCTPUSA PEKJTAMbI - UHOOPMALIMOHHO-CMPABOYHbLIV MOPTAJ - https://adindustry.ru/
WNHhopMaLMOHHO-CNPaBOYHbIN NOpTan UHAYCTPUKN pekaMbl NpeacTaBaseT MHpopMaLumio No
LUMPOKOMY KPYry BOMPOCOB, CBA3AHHLIX C TEOPMEN U NPaKTUKON peKNaMHON AeATeNbHOCTU:
CMpaBOYHbIE OOKYMEHTbI, TeMaTU4yeckme ctaTbn, 0630p CMTyaL N Ha PbIHKE peKsiaMbl, POCCUNCKNN
N MeXXOyHapoAHbIA OMbIT, UCCleA0BaHNA, CTaHOapTbl, MEPCOHbLI, OpraHnu3aunm, pecypcol. Bcé gns
N3YyYEeHUNS U Pa3BUTUA PEKNAMHOI0 aena.PeknamMHbln penTuHr: Jlydlwmne peknaMHble areHTCTBa
Poccun 2021-2022 : canT - 2006. - URL: https://www.alladvertising.ru/. Pexxum noctyna: cBobogHbIN.
TeKcT: aneKTpOoHHbIN.[MMopTan o pekname Advertology.Ru - Bce o pekniame, MmapkeTuHre n PR (©
"PUMN-xonguHr") : cant - 1999. - URL: http://www.advertology.ru/. Pexxum goctyna: cBo60HbIN.
TeKCT: 3/IeKTPOHHbIN.Sostav.ru - HOBOCTU peknaMbl U MapkeTuHra (© Sostav.ru) : cant - 1998. -
URL: https://www.sostav.ru/. Pexxum goctyna: cBo60AHbIN. TEKCT: 3/IeKTPOHHbIN.KOHCYbTaHTIOC :
CMpaBOYHO NMpaBoBas cuctema: [canT]. - Mocksa, 1997. - 2021. - URL:
http://www.consultant.ru/about/. - Pexxum gocTyna: ¢ KOMNbIOTEPOB YHUBEPCUTETA (JloKaslbHaA
Bepcus). - TeKCT: 31eKTPOHHbIN.MaclwTabHble HeKoMMepYecKkume NpoeKTbl KoHcynbTaHTIAoC
pa3paboTaHbl B MOMOLLb ByxrantepaM U MHAHCOBLIM CreLnannucTam, lopnucTam, CTygeHTam
IOPNONYECKNX U SKOHOMUNYECKNX cneunanbHocTen. https://adindustry.ru/ IPRBooks. ba3oBas
KOMIeKUNSA : 3NIEKTPOHHO-6MbnnoTedyHasa cnctema : canT / O6LLecTBO C orpaHNYeHHON
oTBeTCTBeHHOCTbIO KoMmnaHua "An MNMun Ap Meguna". - Capatos, 2010 - . - URL:
http://www.iprbookshop.ru/586.html - Pexxum gocTtyna: onsa sapeructpup. nosibdoBaTtesnen. - TekcT
3NEKTPOHHBIN. FBNAETCA pacnpoCTpaHeHHbIM obpa3oBaTeibHbIM 3NIEKTPOHHBIM PecypcoM Aans
BbICLLUMX U CpefHUX CreunasbHbIX y4ebHbIX 3aBeAEeHUI, Hay4YHO-UCCIea0BaTEeIbCKUX MHCTUTYTOB,
nybnnyHbIX 6UbnoTek, NpuobpeTaroLnX KOPrNopaTUBHbLINA AOCTYN ANS CBOMX obydatolmxcs,
npenodasatenen n T7.4. 3bC BkAOYaeT y4ebHYI0 U Hay4HYI0 InTepaTypy No HanpaBAeHUAM
NoAroTOBKW BbICLLEro N cpefHero npogeccruoHanbHoro obpasosaHus.
http://www.iprbookshop.ru/586.html HaunoHanbHas anekTpoHHasa bubnuoTteka (HIB) :
henepanbHas rocyfapcTBeHHas MHPOpPMaLMOHHasa cucTtema @ canT / MMHNCTEPCTBO KyNbTypbl
Poccuiickon depepaunm, Poccrminckas rocygapcTeeHHas bubnmorteka. - Mockea, 2004 - - URL:
https://H36.pd/. - Pexxum gocTyna: Ansa 3aperncTtpup. nosb3oBaTenen. - TEKCT: 3NEKTPOHHbIN. HIb -
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npoekT Poccuninckonm rocypapcTBeHHon 6ubnmotekun. HaumHasa ¢ 2004 r. MpoekT HaunoHanbHas
351eKTpOHHaa 6ubnmnoTteka (HOB) pa3pabaTbiBaeTcsa BeOyLLMMU PpOoCCUMNCKMMN Bubnmnotekamum npu
noaaep>xke MnHncTepcTea KynbTypbl Poccuinckon depepaunn. OcHoBHasa uenb H3b - obecneunTb
cBob6OAHbIN OOCTYN rpakaaHam Poccunnckon degepaumnm Ko BCEM N3OaHHbIM, N30aBAaEMbIM U
XpaHAWMMCA B hoHAAX POCCUNCKNX BNBNMOTEK N3gaHnsaM N Hay4HbiM paboTaMm, - OT KHMXKHbIX
MaMATHMKOB NCTOPUMN U KYJIbTYpbl, 40 HOBENLLMX aBTOPCKUX NMpon3BeneHnin. B HacTosLee Bpems
npoekT H3b BkatovaeT 60nee 1.660.000 anekTpoHHbIX KHUT, Bonee 33.000.000 3anucen
kKaTanoros.POCCUNCKASA HALMOHAIbHASA BUBJIMOTEKA (PHB) : cainT / Poccuitickas HaumMoHanbHas
bubnunoteka. - Mocksa : PHB, 1998. - URL: http://nir.ru/. - Pexxum gocTtyna: oasa 3apernctpup.
rnonb3oBaTeNen. - TEKCT: 3IEKTPOHHLIN. "... 04Ha N3 KPYMHENLLMX B MUPE N BTOPad Mo BeJNYNHE
¢oHpoB B Poccunckon depepaumm - CAYy>XKNUT POCCUNCKOW KYNbType U HayKe, XpaHuT
HaLMOHaIbHYIO MaMATb, CNOCOBCTBYET NPOCBELLEHMIO HAacenaLWmnx POCCnio Hapoa4oB U
pacnpocTpaHeHuUto naen rymaHusma. ... B dongax bubnmnotekn xpaHutca 6onee 38,6 MH 3K3.
npon3ssefeHnin nevyaT N MHbIX NHPOPMALMOHHbBIX PECYPCOB, B TOM HYUC/E U Ha 3N1EeKTPOHHbIX
HOCUTEeNNAX, AOCTYMHbIX LUMPOKOMY KPYry nosb3oBaTtesien. ExxerogHo PHB noceuwaeT okono 850 ThIC.
yuTaTesnen, KOTOPbIM Bbl4aeTcsa A0 5 MAIH n3aHUN, K ee 3/IeKTPOHHbIM pecypcam obpawiatoTcs 3a
ron cebiwe 10 MAH yAasieHHbIX Nofib3oBaTesnen. ... CoxpaHsaa KynbTYPHYO N UCTOPUYECKYIO
MpeemMCcTBEHHOCTb, BEPHOCTb BUBAMOTEYHBIM TPaaNLIMAM, 3a/10)KEHHbLIM eLle B MnepaTopckon
My6nnyHon 6mubnnoteke, PHb cerogHa — coBpeMeHHoe NHHMOPMaLIMOHHOE yyYpexXaeHue,
OCHallleHHoe HoBenwuM obopyoBaHNEM U CBOEBPEMEHHO OTBEYatoLLee Ha HaCyLHble BbI30BbI
BpeMeHW." (untaTa ¢ canTa PHB: http://nir.ru/nir_visit/RA1162/rnb-today ) https://H36.pd/
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9. MeToaunyeckue yKasaHusa ana oby4yalowmxcsa No OCBOEHUIO AUCUMNAUHBI (Moayns)

YyebHo-MeToan4YeCcKkMe MaTepuanbl N0 NMPaAKTUYECKUM 3aHATUSAM ANCUUNANHBLI 51.0.06 NHOCTpPaHHbIN A3bIK

Seven-Point Game Plan”, “The PR
IAgency in the Modern Business
World”, “Role of Public Relations
Management in an Organization”.

fpammaTuka: [naron to be wu

Ne n/n Paspen/Tema c yKkazaHuem MeTon bl 06yyeHus Cnoco6bl (bopmbl) CpencTBa obyueHus dopMUpyeMble KOMNEeTeHL UM
OCHOBHbIX Y4€0OHbIX 3/1eMEeHTOB obyuyeHus
(AMAaKTUYECKUX eauHUL,)
1 cemecTp M3noxeHwne, becena, ekuns Y4yebHoe nocobue, ycTHasa peyb [BbibpaeT KOMMYHMKATUBHO MpuemsemMblie opMbl
KOHCNEeKTUpoBaHne inenosoro  obuieHmns Ha rocyaapCTBEHHOM "
MHOCTPaHHOM si3blkax, BepbanbHble U HeBepbasibHbIg
1. Public relations in commercial cpencTsa B3auMOOeNCTBNA C napTHepamu
structures. (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
locobeHHOCTU CTUINCTUKMN omumnanbHbIX "
ITEKCT: “ The Role of Public HeonUManbHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nmyuns B
Relations in the Marketing Mix”, bopmaTe KOppecrnoHAeHUUN Ha roCcyfapCTBEHHOM U
“The Public relations department MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) LemoHCTpupyeT
overview”, “The Public Relations YMeHMe BbIMOJHATL MNepeBos MNpPodeCcCUOHasbHbIX
Department goals/tasks”, “The TEKCTOB C MHOCTPAHHOro (biX) Ha rocynapCTBEHHbIN
Public Relations Department in A3blk U 06bpaTHO (YK-4.5)
company structure”, “The Public
Relations Department software”
fpamMMaTuKa: Nmsi
cylLlecTBMTeNbHOE
(MHO>X.4MCNO,MPUTSK.NAfEX).
NIndHble  MecTouMMeHns. Topsnok
CJ10B B MPOCTOM NPeAsIOKEHNN.
2. Place PR in modern managementYCTHbIN onpoc, MpakTnyeckoe Y4ebHoe nocobue, ycTHasa peyb [BbibpaeT KOMMYHMKATMBHO MpuemMsnemMblie  (opMbl
and business. BbIMOJIHEHWE BaHATHE \nenoBoro obLeHns Ha rocyfapCTBeHHOM "
YNpa>KHeHNN WHOCTPaAHHOM f3blkaX, BepbanbHble N HeBepbasbHblE
ITEKCT: “Importance of Public CcpencTBa B3aMMOLENCTBUSA C napTHepamu
Relations in business”, “Brand (YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
Reputation Management: Your locobeHHOCTHN CTUINCTUKN ouLManbHbIX 7

HeodULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3Nyns B
hbopmMaTe KOppecnoHAEHUMW Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNPodeCcCMOHasbHbIX
TEKCTOB C WHOCTPaAHHOro (bIX) Ha rocyaapCTBEHHbIN

A3blk 1 0BbpaTHO (YK-4.5)
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BblpakeHna ¢ HuM. O6opoT there
is/are. YucnnTenbHble
KONIMYECTBEHHbIE W MOPSAKOBbIE,
[Tnnbl BONPOCOB.

any, no.

Definition of strategy of PR-activity [YcTHbIA onpoc, 6anu- Nekuns Y4yebHoe nocobue, ycTHas peyb, BoibupaeT KOMMYHUKATUBHO MNpueMnemble GopMbl
of the organisation. lonpoc, BbINOJIHEHUE KOMMbIOTEP, UHTEpHET \nesioBoro obuieHunsn Ha rocynapCTBeHHOM 7
YNpa>KHeHNn WHOCTPaAHHOM f3blkaX, BepbanbHble N HeBepbasbHblE
ITEKCT: “5 Steps in Creating An CpeAcTBa B3aUMOOENCTBNSA C napTHepamu
Effective PR Strategy”. (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v
FpammaTuka: ApTuknu: the/ a,(an) HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
onpenesieHHbI 1 HeonpeaeieHHbIN. hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
Present Simple/Present Continuous. MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMOHCTpupyeT
YMeHMe BbINOJIHATL MNepeBos MNPodeccMoHalbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
A3blk U 0bpaTHO (YK-4.5)
PR as a culture and philosophy of3noxeHne, b6ecepa,lpakTnyeckoe Y4yebHoe nocobue, TecToOBbIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
modern business. KOHCNEeKTUpoBaHme BaHATMe MaTepuabl \nesioBoro obuieHmns Ha rocyaapCTBEHHOM v
WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
ITEKCT: “Public Relations Across CpencTBa B3aMMOLENCTBUSA C napTHepamu
Cultures”, “Building (YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
international communication locobeHHOCTHN CTUANCTUKN ohnumanbHbIX "
bridges”, “Public Relations across HeonUManbHbIX MMUCEM, COLIMOKYIbTYPHbIE Pa3nmyuns B
Cultures”. bopmMaTe KOppeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
FpamMmaTuka: CTeneHn CpaBHEHUS YMeHMe BbINOJIHATL MepeBof MNpPodecCcMoHalbHbIX
npuiaraTesibHbIX. Past  Simple, TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
HenpaBusbHbIE rNarobl. A3blk 1 0BbpaTHO (YK-4.5)
PR-service in the organization. YCTHBIN onpocJlekunsa Y4yebHoe nocobue, TecToOBbIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
BbIMOJIHEHNE MaTepuasibl, KOMNbOTEP inenosoro  obuieHuns Ha rocynapCTBeHHOM "
TEKCT: “Who Needs PR Services”, |ynpa>KHeHUN, MHOCTPAHHOM fi3blkaxX, BepbasibHble U HeBepbasbHbIg
“The Usual PR Clients”. TecTnpoBaHue CpencTBa B3aMMOLENCTBUSA C napTHepamu
(YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
fpamMmaTnKa: MecToMMeHNs some, locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v

HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATL MepeBof MNpPodecCcMoHalbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
A3blk 1 0BbpaTHO (YK-4.5)
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6. IThe creation of corporation image. [Pacckas, b6ecepa,llpakTnyeckoe Y4yebHoe nocobue, ycTHas pedb [BbibupaeT KOMMYHUKATUBHO MNpueMnemble ¢GopMbl
KOHCMEeKTNPOBaHMe BaHATUE \nenosoro  obuieHns Ha rocynapCTBeHHOM "
TEKCT: “Corporate image”. MHOCTPAHHOM fi3blkaxX, BepbasbHble U HeBepbasbHbIg
cpencTea B3aMMOLENCTBUSA C napTHepamu
pammaTuKa: Future Simple, (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
MoBennTebHOE Hak/IOHEeHMe., locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v
HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMOHCTpupyeT
YMeHMe BbINOJIHATL MNepeBof MNpPodeccMoHasbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

A3blk 1 0bpaTHO (YK-4.5)
7. The nature of image of theYycTHbIN onpoc, pacckas, [lekuns YyebHoe nocobue, ycTHasa peyb [BblbMpaeT KOMMYHUKATUBHO Npuemnemble (OpMbl
organization. becena inenosoro  obuieHns Ha rocynapCTBeHHOM "
WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
ITEKCT: “The Nature of Public CpencTBa B3aMMOLENCTBUSA C napTHepamu
Relations”, “Internal Public”. (YK-4.1) BepeT [enoByl MNepernncky, Yy4uTbiBas
locobeHHOCTM CTUINCTUKMN opmumnanbHbIX v
CpamMMaTuKa: Tunbl BONPOCOB. HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPeCcnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATL MNepeBos MNpPodeccMoHasbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

A3blk 1 0BbpaTHO (YK-4.5)
8. The stages of formation of corporate|YcTHbIN onpoc, 6anu- MpakTnyeckoe V4ebHoe nocobue, TeCcToBble BbibupaeT KOMMYHWKaTUBHO MpueMsieMble  (HOpMbI
image. Onpoc, BbINOJIHEHME BaHATHE MaTepuasibl, KOMNbOTEP inenosoro  obuieHuns Ha rocynapCTBeHHOM "
YNpa>KHeHNn WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
TEKCT: “What Are the Best Tips for cpencTea B3aUMOOENCTBNSA C napTHepamMu
Building Corporate Image?”, (YK-4.1) BepeT [enoByi Mepernncky, Yy4uTbiBas
“Important Stages in the formation locobeHHOCTHU CTUANCTUKN ohnumanbHbIX "
of a company”. HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPeCcnoHAEHUMN Ha rocyfapCTBEHHOM U
[pammaTuka: Present, Past, Future MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
Continuous, Active Voice, YMeHMe BbINOJIHATL MNepeBos MNPodecCcMoHasbHbIX
YnotpebneHune apTUKIA (¢ TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

reorpanyeckMMmn HasBaHUAMN. A3blk 1 0BbpaTHO (YK-4.5)

2 cemecTp

1. Image and life cycle of organisation. 13noxxeHwne, 6ecena, Nekumns Y4yebHoe nocobue, TecToOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
KOHCMEKTUPOBaHME MaTepuasibl, KOMMNbOTEP inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "

TEKCT: “Basic Overview of]

Organizational Life Cycles”,

MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTtea B3auMO4enCcTBnA C napTHepamu
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“Organizational Life-Cycles and
Management Styles”.

paMMaTuUKa: BpemeHa Present
Perfect, Past Perfect, Future Perfect,
ICNIOXKHOMOAYNHEHHbIE
NpensioKeHNs BPEMEHN.

(YK-4.1) BepeT penoBylo MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7
HeouUMaNbHbIX MUCEM, COLMOKYNbTYPHbIE pPas3nn4ynsa B
bopMaTe KOppPeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATbL NepeBos NpPOecCUOHasbHbIX
TEKCTOB C WHOCTPAHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

Technologies of construction of
image and means of its promotion.

ITEKCT: “Advertising Technologies
DBA Programme”.

pammaTuka: Present Perfect-Past

Simple

YCTHBIN  onpoc,
onpoc,
YynpakHeHnin

BbIMOJIHEHNE)

6numy-

MpakTnyeckoe
BaHATME

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibpaeT KOMMYHWKATUBHO npuemsieMble  (OopMbl
\[nenoBoro obweHuns Ha rocyfapCTBeHHOM 7
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBash
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

1 UX SKBUBAJTIEHTHI

PR and social network. N3noxxeHwne, becepa Jlekums Y4yebHoe nocobue, TecToBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
KOHCMEKTNPOBaHMe MaTepuasibl, KOMMNbOTEP inenosoro  obuieHmnn Ha rocynapCTBEHHOM "
TEKCT: “The Role and Influence of MHOCTPaHHOM si3blkax, BepbasibHble U HeBepbasibHbIg
Social Media on the Modern PR cpencTsa B3auMO4enCcTBnA C napTHepamu
Industry”. (YK-4.1) BepeT [enoByl Mepenncky, Yy4uTbiBas
locobeHHOCTU CTUJINCTUKMN omumnanbHbIxX "
IpammaTunKa: Mopsgok CJ10B. HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nyuns B
MoBTOpEeHne BUL,0BPEMEHHON hopmMaTe KOpPPeCnOHAEHLMN Ha roCyfapCTBEHHOM U
CNCTEMbl  @HIMIMACKUX  J1arosos, MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
CTpafaTesibHbIA 3a00r YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C WMHOCTPAHHOro (biX) Ha roCyAapCTBEHHbLIN

A3bIK 1 06bpaTHO (YK-4.5)
Public speaking tips. YCTHbIN onpoc,lpakTnyeckoe YyebHoe nocobue, komnetoTep [BbibMpaeT KOMMYHUKATUBHO MNpueMnemMble  (opMbl
BbIMOJIHEHNE BaHATUe inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "
TEKCT: “5 tips for better publigynpaxHeHun, MHOCTPaHHOM si3blkax, BepbasibHble U HeBepbasibHbIg
speaking”. TecTnpoBaHue cpencTea B3aMMOAENCTBNSA C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4YuTbiBas
IpamMmaTnka: MoAanbHble rnarosbi locobeHHOCTU CTUINCTUKMN omumnanbHbIxX "

HeodULMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha roCcyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
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TEKCTOB C MHOCTPAHHOro (biX) Ha roCyAapCTBEHHLIN
A3blK U 06bpaTHO (YK-4.5)

5. Adaptability is the key to successfulycTHbIN onpoc, pacckas, [lekuns Y4yebHoe nocobue, TecToOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
PR. becena MaTepuanbl inenosoro  obweHns Ha rocyaapCTBEHHOM v
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “WHAT IS ADAPTABILITY IN cpencTea B3auMO4enCcTBnA @ napTHepamu
BUSINESS?”. (YK-4.1) BepeT penoByl MNepenucky, Y4uTbiBas
locobeHHOCTU CTUINCTUKMN omumnanbHbIxX "
pammaTuka: WHpUHNTMB u  ero HeoduLMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
hopMbl. bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3blK U 06bpaTHO (YK-4.5)
6. Branding. Pacckas, 6becena, MpakTnyeckoe Y4yebHoe nocobue, TecTOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (OopMbl
KOHCNEeKTUpOoBaHMe BaHATMeE MaTepuanbl inenosoro  obweHns Ha rocyaapCTBEHHOM v
TEKCT: “Branding Concepts”, “The MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
Difference Between Marketing and cpencTsa B3auMO4enCcTBnA C napTHepamu
Branding”. (YK-4.1) BepeT [enoByl Mepenncky, Yy4uTbiBas
locobeHHOCTU CTUJINCTUKMN ohmumnanbHbIxX "
pammaTuka: CNOXKHONOAYMHEHHbIE HeodULManbHbIX MMCEM, COLMOKYbTYPHbIE Pa3nyuns B
NpennoXXeHns. MpuaaToYHbIE bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
NnpensioxXeHns BpeMeHn B byayuiem. MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) [emMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3bIK 1 06bpaTHO (YK-4.5)
7. Public Relations Dependence on the 3noxxeHwne, 6ecena, Nekumns YyebHoe nocobue, ycTHana peyb [BblbMpaeT KOMMYHUKATUBHO NpueMnemMble (opMbl
Media. KOHCNEeKTUpoBaHne inenosoro  obweHns Ha rocyaapCTBEHHOM v
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
ITEKCT: “PUBLIC RELATIONS cpencTea B3auMO4enCcTBnA @ napTHepamu
DEPENDENCE ON THE MEDIA”, (YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBas
“MEDIA DEPENDENCE ON PUBLIC locobeHHOCTU CTUINCTUKN opnLMasnbHbIX 17
RELATIONS”. HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4insa B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
paMmMaTuKa: npuaaToYHbIE MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) [emMoHCTpupyeT
NpennoXXeHns ycnosmus 3-x TUMOB. YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3blK 1 06bpaTHO (YK-4.5)

3 cemecTp
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TEKCT: “Editorial Pages”.

Effective Media Relations. YCcTHbIN onpoc, 6aunu- MpakTunyeckoe Y4yebHoe nocobue, TecToOBbLIE BbibrpaeT KOMMYHMKaTMBHO NpueMieMble hopMbl
oNpoc, BbINOJIHEHME BaHATUe MaTepuasibl, KOMMNbOTEP inenoBoro obLleHNsa Ha rocyfapCTBEHHOM U
ITEKCT: “Eight secrets to effective  |ynpa>kHeHun MHOCTPaHHOM A3blKax, BepbasnbHble n HeBepbanbHble
communication”, “Text - General CpenAcTBa B3aMMOLENCTBMSA C NapTHepamMu
Guidelines”, “Dealing with the (YK-4.1) BepeT nenoByto Nepenncky, y4nTbiBas
Media”. 0COBEHHOCTU CTUINCTUKK OhNLMAJIbHBIX U
HeodULMaNbHbIX MUCEM, COLMOKYJIbTYPHbIE pa3nnyunsa B
hopmaTe KoppecnoHAEHLUMN Ha FrOCYy 4apCTBEHHOM
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) eMoHCTpupyeT
YMeHMe BbINOJIHATL NepeBos NpodecCcnoHabHbIX
TEKCTOB C MHOCTPAHHOIO (bIX) Ha rOCYAaPCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)
Advantages and Disadvantages of |M3noxeHue, 6ecepa, Nekumns YyebHoe nocobue, ycTHasa peyb [BblbMpaeT KOMMYHUKATUBHO MpueMaemMble  (opMbl
Advertising. KOHCMEKTUPOBaHME inenosoro  obuieHmnn Ha rocynapCTBEHHOM "
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “Advertisements: cpencTea B3auMO4enCcTBnA @ napTHepamu
advantages and disadvantages of (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
advertising”, “What are locobeHHOCTU CTUJINCTUKN ohuumanbHbIX 7
advertisements?”, “Features of HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4yns B
advertising”, “Benefits of bopmaTe KOoppecrnoHAEeHUUN Ha rocyfapCTBEHHOM W
advertisements for the business”, MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
“Benefits of advertisements to the YMeHMe BbIMOJHATE MNepeBos MNPogeCcCUOHasbHbIX
consumers”, “Criticisms of TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
advertising”. A3blK U 06bpaTHO (YK-4.5)
Types of Public Relations Pacckas, becena, MpakTunyeckoe YyebHoe nocobue, komnetoTep [BblbMpaeT KOMMYHUKATUBHO NpueMaemMble  (OopMbl
Advertising. KOHCMEKTNPOBaHMe BaHATUe inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “Media Tours”, “Media cpencTsa B3auMO4enCcTBnA C napTHepamu
Relations”, “Types of Public (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
Relations”, “Public Relations and locobeHHOCTU CTUANCTUKN opnumanbHbIX v
Advertising”. HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4insa B
hopMaTe KOpPPeCnOHAEHLUMN Ha roCyfapCTBEHHOM U
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C WMHOCTPAHHOro (biX) Ha roCynapCTBEHHbLIN
A3blK 1 06bpaTHO (YK-4.5)
Getting on the Editorial Page. N3noxeHune, becepna, Nekumns YyebHoe nocobue, ycTHana peyb [BblbMpaeT KOMMYHUKATUBHO NpueMaemMble  (opMbl
KOHCMEKTUPOBaHME inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "

MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTtea B3auMO4enCcTBnA C napTHepamu
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(YK-4.1) BepeT penoBylo MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7
HeouUMaNbHbIX MUCEM, COLMOKYNbTYPHbIE pPas3nn4ynsa B
bopMaTe KOppPeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATbL NepeBos NpPOecCUOHasbHbIX
TEKCTOB C WHOCTPAHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

IThe concept and features of PR-
texts.

TEKCT: “Details How to create a pr-
texts”, “Instruction how to create pr-
texts”.

YCTHbIN onpoc, pacckas,
becena

MpakTnyeckoe
BaHATMeE

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibMpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obuweHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBash
locobeHHOCTHN CTUINCTUKN opnLMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

The general rules of preparation of
PR-texts.

TEKCT: “Writing rules PR pros
should know”, “How to create a pr-
texts”.

Pacckas, beceaa,
KOHCNEeKTUpoBaHne

Nekuns

Y4yebHoe nocobue, komneloTEP

BbibvpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obueHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT penoByl MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUINCTUKN opnLMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3bIK 1 06bpaTHO (YK-4.5)

Genres of PR-texts.

TEKCT: “Media Genres and Texts”,
“The structure of television genres”.

YCcTHbIN onpoc, 6aunu-
oNpoc, BbINOJIHEHME
ynpakHeHni

MpakTnyeckoe
BaHATMeE

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibvpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obuweHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble M HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4YuTbiBas
locobeHHOCTHN CTUINCTUKN opnLmMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha roCcyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT

YMeHne BbINOJIHATbL NepeBos NpPOodeCcCUOHasbHbIX
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€KCTOB C WHOCTPaHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

YyebHo-MeToOM4YeCKMe MaTepuasbl N0 caMmocToaTensHon pabote gucunnanHel 61.0.06 MHOCTpaHHbIA S3bIK

INo Paspen/Tema c ykaszaHueMMeTonbl o6yueHus Cnoco6bl (popmMbl)obyueHus CpencTBa obyuyeHun
OCHOBHbIX Y4€OHbIX 3JIeMeHTOB
n/n
1. cemecTp
1. Media dependence on Public CocTaBneHue 6710k nekuymu, CamocTosiTenbHas paboTta c KoHTponbHasa paboTa
Relations. KOHCMEKTNPOBaHMWE, BbIMNOJIHEHNE NIEKCUKO- |MCMNOb30BaHMEM IHTepHeT-TeXHOI0rni
raMMaTUYeCKMX YNpaXKHEHUN
3aBmncumocTb CMW oT cBA3en ¢
06LLEeCTBEHHOCTbIO.
2. Areas of friction. CocTaBneHune 6510k nekuuun,[BHeayanTopHoe YTeHne KoHTponbHas paboTa, TeCTbl, KENC-3a4aHns,
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA 3a4eT
O6nacTn TpeHus. raMMaTUYeCKMX YNpPaXKHEHWU
3. IAdvertising pressure. CocTaBneHune 6510k nekunn MHanenayanbHas n rpynnosas KoHTponbHas paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJIHEHNE JIEKCMKO-TBOpYeckas paboTa
PeknamHoe pasJsieHue. raMMaTUYEeCKMX YNpaXKHEHUN
4. Tabloid journalism. CocTaBneHue 610K nekumn [BHeayanTOpHOE YTeHme KoHTponbHas paboTa, TecThbl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
BynbBapHas XXypHaJNCTUKa. raMMaTU4eCKMX YNpaXKHEHUN
5. Media etiquette. CocTaBneHune 6510k nekunn MHovemnayanbHasa v rpynnosas KoHTponbHas paboTa, TeCTbl, KENC-3a4aHns,
KOHCMEeKTNpoBaHWe, BbINOJIHEHNE JIeKCMKO-TBOpYeckas paboTa 3a4eT
BTukeT CMN. raMMaTUYeCKUX YMPaKHEeHWI
6. Crisis communication. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHASA paboTa KoHTponbHas paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA
BKcTpemabHble CBA3M graMMaTnyeCcKnx yrnpa>kHeHumn
06LLEeCTBEHHOCTbIO.
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Tips and background materials.
CoBeTbl " LOMONIHNTENbHbIE
MaTepuabl.

CocTaBneHue 610K
KOHCNEKTNpPOBaHUe, BbINOJIHEHNE
raMMaTU4eCKux ynpamHeHvu?l

nekyun,
NEKCNKO-

CamocTosATeNnbHas pa60Ta C

CMNOJIb30BaHNEM MHTepHeT-TeXHOJ’IOFVM;I

KoHTposibHas paboTa,

TeCThbl, 3a4eT

Media advisories. CocTaBneHue 610K nekumn MHonBnayanbHas n rpynnosas KoHTponbHas paboTa, TecTbl, Kelnc-3afaHuns,
KOHCMEKTUPOBaHME, BbINOJIHEHME JIEKCMKO-TBOpYeckas paboTa BaveT

CMW, Hocawme pekoMeHAaTesbHbIraMMaTUYeCKNX yRparKHEHNN

. cemecTp [X@PakTep.

Meeting the press. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHAA paboTa KoHTponbHasa paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJHEHNE JIEKCUMKOA

BcTpeya c npeccon. raMMaTUYECKMX YNPaXKHEHUN

News conferences by satellite. CocTaBneHune (6] nekunn,BHeayaAnTOpHOE YTeHmne KoHTponbHas paboTa, TecTbl, Kenc-3afaHuns,
KOHCMEKTUPOBaHNE, BbINOJIHEHNE JIEKCUKOA BaveT

Mpecc-koHpepeHUnn noraMmMaTUYeCcKnX yrpa>KHeHun

CNYTHUKOBbLIM KaHaJ1aM.

unkets.
BeyepuHKa, MUKHUK.

Moe3nKa 3a Ka3eHHbIN CYeT.

CocTaBneHue 610K nekumm,
KOHCMNEKTPOBaHVeE, BbINMOJIHEHVE NTIEKCUKO-
ramMMaTUYEeCKUX YNParKHEHUN

PaboTa B KOMaHAe, BMecTe HaxoaunTb
peleHna AenoBbixX r|p06neM

KoHTposbHas paboTa,

TeCThbl, 3a4eT

Editorial boards.

PefakuVOHHas Kosierus.

CocTaBrnieHue 6710k nekumu,
KOHCMEKTUPOBAHME, BbINOJIHEHWE NTIEKCUKO-
raMmMaTUYeCKMX YNpaKHEHUN

MHOovBuAyanbHas N rpynnosas
TBOpYeckas paboTa

KoHTponbHas paboTa,

TeCThl, 3a4eT

How to set the record straight.

Kak yCTaHOBUTb 3annchb Nnpsimo.

CocTaBneHue 610K nekyunm,
KOHCMNEKTPOBaHNE, BbINOJIHEHNE JIEKCUKOH
raMMaTUYeCKUX YNPa>KHEHWUN

BHeayaMTOpHOE YTeHue

KoHTposbHas paboTa,

3a4eT

TeCTbl, Kerc-3agaHuns,

IAdvantages of advertising.

I'Ipel/l MyLleCTBa peKJiaMbl.

ICocTaBsieHne 610K nekuum,
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
raMMaTUYECKUX YIPaKHEHWI

PaboTa B KOMaHe, BMecTe HaxoauTb
peleHns genosbix npobaem

KoHTposibHas paboTa, TecTsl, 3a4eT

Investor and financial relations.

MNHBecTop U (hMHAHCOBbLIE OTHOLLEHUS.

CocTaBneHune 610K nekyum,
KOHCMEKTUPOBAHNE, BbIMOJIHEHNE JIEKCUKOA
raMMaTUYECKMX YNPaXKHEHWN

BHeayaMTOpHOE YTEeHue

KoHTponbHas paboTa, TecThl, 3a4eT
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3. cemecTp

PekJlamMa nocJjie MeponpusaTus.

raMMaTU4eCKnx yl'lpa)KHeHI/IVI

1. Using an advertising agency. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHASA paboTa KoHTponbHas paboTa, TecThl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA
Mcnonb3oBaHne pekslaMHOroraMMaTUyYeCKnX yrnpa>kHeHnn
@reHTcTBa
2. ICoaching speakers. CocTaBneHue 6ok nekumn,PaboTta B KOMaHae, BMECTe HaxoauTb KoHTponbHaa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJHEHNE JIEKCMKO-PELLEeHMS AefoBbiX NpobiemM
KOoy4unHr oas QUKTOpPOB. raMMaTUYEeCKMX YNpaXKHEHUN
3. IThe nature of speech. CocTaBneHune 610K nekunn,BHeayAnTopHoOE YTeHne KoHTponbHasa paboTa, TecThl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
MNpupoaa peyun. raMMaTU4eCKMX YNpaXKHEHWUN
4. Semispeeches. CocTaBneHue 610K nekuymun,CamocToAaTeIbHaA AoMallHAA paboTa KoHTponbHasa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA
Monypeyu. raMMaTUYeCKMX YNpPaXKHEHWU
5. Drafts. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMalUHASA paboTa KoHTponbHas paboTa, TeCTbl, Kenc-3anaHns
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA 3ayeT
MNpoekTbl. YepHOBUKN. raMMaTUYEeCKMX YNpaXKHEHUN
6. Publicity before the event. CocTaBneHue 610K nekumn PaboTa B KOMaHae, BMECTe HaxoaunTb KoHTponbHasa paboTa, TecTsbl, 3a4eT
KOHCMEKTUPOBAHME, BbINOJIHEHNE JIEKCUKO-PELLEHMNS AefoBbiX NpobieM
Peknama nepef MmeponpusaTmnemM. raMMaTUYeCKMX YNpaXKHEHU
7. Publicity after the event. CocTaBneHune 6510k nekuwuun,[BHeayanTopHoe YTeHne KoHTponbHasa paboTa, TeCTbl, KENC-
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA 3aJaHns,3K3aMeH
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10. MNepeyeHb MHPOPMALUOHHbIX TEXHOJIOFMW, UCNOJIb3YyeMbIX NPU
oCyLLecTBJIeHMM obpa3oBaTesibHOIro npouecca no aucuunauHe (Mmoaynio),
BKJIlOYaA NepeyeHb NporpaMMHOro obecne4yeHusa n UHPOPMaALMOHHbIX
CNpaBO4YHbIX cucTeMm (Npu HeobxoaMMOCTH)

10.1. NepeyeHb HeOOX0AMMOro nporpaMMHoOro obecnevyeHus

Ha3BaHue

AHTUBUMPYC kaspersky endpoint security JInbueH3noHHbIn gorosgop o1 17.02.2021 Ne 203-20122401

7-Zip CBoboaHasa nueH3us

Microsoft Office Word 2010 Homep npoaykTta 14.0.6024.1000 SP1 MSO 02260-018-0000106-48095

OducHbIn nakeT Microsoft office 2016 Oorosop o1 26.05.2020 Ne 32009117096 Oorosop o1 17.01.2019 Ne 31908696765

10.2. NepeyeHb He06Xx0AUMBIX UH(DOPMALLMOHHbIX CNPABO4YHbIX CUCTEM:

Ka)<ablii obyyatolmniics B Te4eHne Bcero nepuroaa obyyeHns obecnevyeH MHANBUAYAbHbIM
HeorpaHW4YeHHbIM AOCTYMNOM K 3JIEKTPOHHO-6MBANOTEYHBIM CUCTEMAM:

HasBaHue
IPRBooks. ba3oBas Konnekuuns : 31eKTPOHHO-6ubnnoTeyHas cuctema : cant / O6LLeCTBO C OrpaHUYeHHoMn
OTBETCTBEHHOCTbI0O KomnaHus 'An M Ap Megua'. - CapaTos, 2010 - . - URL: http://www.iprbookshop.ru/586.html - Pexxum

[ocTyna: Ansa 3aperncTpmp. nonb3oBaTesnen. - TEeKCT 3N1eKTPOHHbIN. ABASETCSA pacnpocTpaHeHHbIM obpa3oBaTesibHbIM
3JIEKTPOHHbIM PECYPCOM A5 BbICLUMX U CPefHUX CNeumnanbHbIX y4ebHbIX 3aBefeHNn, Hay4YHO-UCCen0BaTebCKNX
WHCTUTYTOB, NybnnyHbIx 6nbnnoTek, npuobpeTaomx KOpnopaTUBHLIN AOCTYN A1A CBOMX 0OyYaloLmxcs, npenogaBaTenen
n T.4. 9bC BKJOYaeT y4ebHyo N Hay4YHylo nnTepaTypy Mo HanpaB/ieHNSAM NOATOTOBKUN BbICLLEro U CPefHero
npodgeccnoHanbHoro obpasosaHus. http://www.iprbookshop.ru/586.html

eLIBRARY.RU. : Hay4Has 3nekTpoHHasa bubnunoTeka : canT. - MockBa, 2000. -.- URL: https://elibrary.ru/ - Pexxum goctyna:
ON5 3aperncTpup. nosb3oBaTenen. - TeKCT: 31eKTPOHHbIN. MnaTdopma eLIBRARY.RU 6bina cospgaHa B 1999 rogy no
MHUUnaTnBe Poccnnckoro oHaa pyHaaMeHTaNbHbIX NCCnenoBaHu ansa obecnevyeHns pOCCUNCKNUM yHeHbIM 3NEKTPOHHOIO
00CTyna K BeAyLUNM NMHOCTPaHHbIM Hay4YHbIM U3LaHUAM.

NHOYCTPUA PEKNAMbBI - UHOOPMALIMOHHO-CIMPABOYHbIV MOPTAN - https://adindustry.ru/ IHopMauMoHHO-CNPaBOYHbIN
nopTas MHAYCTPUM PeKslaMbl NpeacTaBAseT MH(MOPMaLUIO MO LUIMPOKOMY KPYry BOMPOCOB, CBSA3@aHHbLIX C TEOPUEN 1
NPaKTUKON PEKNaMHON AeATENbHOCTU: CMPaBOYHbIE LOKYMEHThI, TEMaTMyeckne ctatbn, 0630p CUTyaLMnN Ha pbiHKe
pekiaMbl, POCCUNCKUIA N MeXAYHapPOAHbIN ONbIT, UCCNef0BaHNA, CTaHAAPTbl, MEPCOHbI, OpraHM3aunmn, pecypcel. Bcé ana
N3yYeHNs 1N pasBUTUSA pekaaMHOro aena.PeknamHbll penTuHr: Jlydwme peknamHble areHTcTBa Poccun 2021-2022 : canT -
2006. - URL: https://www.alladvertising.ru/. Pexxum poctyna: cBob6oaHbIN. TEKCT: 3NeKTPOHHbIA.[TopTan o pekname
Advertology.Ru - Bce 0 pekname, mapkeTuHre un PR (© 'PUM-xonguHr') : cant - 1999. - URL: http://www.advertology.ru/.
Pe>xum pocTtyna: cBO6OAHbIN. TEKCT: 3NEKTPOHHbIN.Sostav.ru - HOBOCTM peknaMbl U MapkeTuHra (© Sostav.ru) : canT -
1998. - URL: https://www.sostav.ru/. Pexxum pocTtyna: cBo6oaHbIN. TEKCT: 3INEKTPOHHbIN.KOHCYNbTaHTII0C : CNpaBo4YHO
npaBoBas cnctema: [canT]. - MockBa, 1997. - 2021. - URL: http://www.consultant.ru/about/. - Pexxum gocTtyna: c
KOMMNbIOTEPOB YHMBEPCUTETA (NlOKasibHas Bepcus). - TEKCT: INeKTPOHHbIN. MaclwTabHble HEKOMMEpYeCcKne NPoeKTbl
KoHcynbTaHTMAoC pa3paboTaHbl B NOMoLLb Byxrantepam v (pMHaHCOBLIM CreunanncTam, opuctTam, CTygeHTam
IOPNANYECKUX N SIKOHOMUYECKUX cneumanbHocTen. https://adindustry.ru/

Znanium.com. ba3oBas Konnekuns : 3N1eKTPOHHO-bubnnoTeyHas cuctema : cant / OO0 'Hay4Ho-n3paTenbCkKuUm LeHTp
MHdpa-M'. - MockBa, 2011 - - URL: http://znanium.com/catalog (naTta obHoBneHus: 06.06.2019). - Pexxum gocTyna: ans
3aperncTpup. nosb3oBaTtesnein. - TeKCT: 31eKTPOHHbIN.®oHA DBC hopMmpyeTCs C y4eTOM BCEX U3MEHEHUN
obpasoBaTesibHbIX CTaHAAPTOB U BKAOYaeT y4ebHukM, y4yebHble nocobus, YMK, moHorpadun, aBTopedepaTsl,
anccepTaunu, sHUUKIoONeann, CJI0Bapyu U CMPaBoOYHNKN, 3aKOHO4ATe/IbHO-HOPMaTUBHbIE AOKYMEHThI, CneLunasbHble
rnepuoanyeckue n3gaHus U n3faHuns, Bollyckaemble n3gatesbCTBamMu BY308.

Ona oby4atowmxcsa obecneyeH gocTyn (yoaneHHbIM 4OCTYN) K CNefyowmm COBpeEMEHHbIM
npodeccnoHanbHbiM 6a3am gaHHbIX, MHHOPMALNOHHBIM CAPAaBOYHbIM U MONCKOBbLIM CUCTEMAM:

Ha3BaHue
IPRBooks. Ba3oBasi Konnekuums : 3N1eKTPOHHO-6ubnnoTeyHas cuctema : cant / O6LLECTBO C OrpaHUYeHHOoM
OTBETCTBEHHOCTbI0O KoMmnaHusa 'An Mn Ap Megua'. - CapaTos, 2010 - . - URL: http://www.iprbookshop.ru/586.html - Pexxum

[oCcTyna: Ans 3aperncTpup. nosb3oBaTesnen. - TEeKCT 3NeKTPOHHbIN. ABASETCA pacnpoCcTpaHeHHbIM obpa3oBaTesibHbIM
3JIEKTPOHHbBIM PeCypCcoM A5 BbICLUMX U CPEeAHMUX CreumnanbHbiX y4ebHbIX 3aBeeHnin, Hay4YHO-NCCeoBaTeNbCKNX
WHCTUTYTOB, NybnnyHbIX BnbnnoTek, npuobpeTatomx KopnopaTMBHLIN LOCTYN ANA CBOMX 0byYaloLmxcs, npenonaBaTenen
n T.4. 9B6C BkJtoYaeT y4ebHyo N Hay4YHYl0 IMTepaTypy Mo HanpaBJieHNSM NOATOTOBKU BbICLLEr0 U CPeAHEero
npodgeccnoHansHoro obpasosaHus. http://www.iprbookshop.ru/586.html

CYBERLENINKA : Hay4Has aneKkTpoHHasa bubnuoTeka : canT. - Mocksa, 2014.- URL: https://cyberleninka.ru// - Pexxnm
[oCTyna: Ansa 3aperncTpup. nosb3oBaTesen. - TEeKCT: 31eKTPOHHbIN. KnbepJleHnHKa - 3TO Hay4YHas 3/1eKTPOHHas
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Ha3BaHue

6nbnnoTeka, MOCTPOEHHAs Ha NapaaurmMe oTKpbITOM Haykn (Open Science), OCHOBHbIMU 3aavYaMun KOTOPOW SIBNSIETCS
rnonynspusaumns Haykn n Hay4yHon AesiTesIbHOCTU, 06LeCTBEHHbIN KOHTPOJIb KayecTBa Hay4HbIX Nybnmkauui, pa3sutue
MEXANCUMMNAMHAPHBIX NCCIeA0BaHNA, COBPEMEHHOI0 NHCTUTYTa Hay4YHON peLeH3umn, NOBbILWEHWE LUTUPYEMOCTH
POCCUINCKON HAayKW N MOCTPOEHNE NHPPACTPYKTYPbl 3HAHUN.

NHOYCTPUA PEKNAMbBI - UHOOPMALIMOHHO-CIMPABOYHbIV MOPTAN - https://adindustry.ru/ HopMauMoHHO-CNPaBOYHbIN
nopTas MHAYCTPUM PeKslaMbl NpeacTaBAseT MHMOPMaLUIO MO LUIMPOKOMY KPYry BOMPOCOB, CBSA3@aHHbLIX C TEOPUEN 1
NPaKTUKON PEKNaMHON AeATENbHOCTN: CPaBOYHbIE LOKYMEHTbI, TEMaTMyeckne ctatbn, 0630p CUTyaLMnN Ha pbiHKe
pekiaMbl, POCCUNCKUIA N MeXAYHapPOAHbIN ONbIT, UCCNef0BaHUA, CTaHAAPTbl, MEPCOHbI, OpraHM3aunmn, pecypcel. Bcé ana
N3yYeHns 1N pasBUTUSA pekaaMHOro aena.PeknamHbll penTuHr: Jlydlwme peknamHble areHTcTBa Poccun 2021-2022 : canT -
2006. - URL: https://www.alladvertising.ru/. Pexxum poctyna: cBo6oAHbIN. TEKCT: 3INeKTPOHHbIA.[TopTan o pekname
Advertology.Ru - Bce 0 pekname, mapkeTuHre un PR (© 'PUM-xongunHr') : cant - 1999. - URL: http://www.advertology.ru/.
Pe>xum pocTyna: cBO6OAHbIN. TEKCT: 3NEKTPOHHbIN.Sostav.ru - HOBOCTM pekiaMbl U MapkeTuHra (© Sostav.ru) : canT -
1998. - URL: https://www.sostav.ru/. Pexxum gocTyna: cBo6oAHbIN. TEKCT: 3N€KTPOHHbIN.KOHCYIbTaHTINOC : CNpaBoYHO
npaBoBas cunctema: [canT]. - MockBa, 1997. - 2021. - URL: http://www.consultant.ru/about/. - Pexxum gocTtyna: c
KOMMNbIOTEPOB YHMBEPCUTETA (NlIoKasibHas Bepcus). - TEKCT: INeKTPOHHbIN. MaclwTabHble HEKOMMEpYeCcKne NPoeKTbI
KoHcynbTaHTMAoC pa3paboTaHbl B NOMoLLb Byxrantepam v (pMHaHCOBLIM CreunanncTam, lopuctTam, CTygeHTam
IOPNANYECKUX N SIKOHOMUYECKUX cneumanbHocTen. https://adindustry.ru/
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11. OnucaHue MaTepuaJsibHO-TeXHM4Yeckon 6asbl Heobxoaumon ans
OoCyLLecTBJ/IeHMA OoOpa3oBaTeJIbHOro Npouecca No aucuuniuHe (Moaynio)

HanMeHoOBaHUsA cneumasnbHbIX
noMeLLeHU’ U NOMEeLLEeHUn ans
caMocCToATesIbHOW paboTbl

OCHaLLEeHHOCTb cneumnanbHbIX
noMeLLeHU’ U NoOMeLLeHn ans
caMocTosTesIbHOW paboTbl

MepeyeHb NULEH3UOHHOIO
nporpaMMHoro obecnevyeHus.
PekBu3uTbl NnoaTBEepXaaloLero
OOKYMEHTa

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo 1
ceMmHapckoro Tmna (5-11)

Y4yebHasa mebenb Ha 32 MocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHme (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nmueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIO 1
ceMmHapckoro Tmna (5-12)

Y4yebHasa mebenb Ha 30 NocanoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHme (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBeneHns 3aHATUNA NEKLNOHHOIO
Tuna (5-16)

YyebHas mebenb Ha 54 nocago4HbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopypnoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3nsa
AdobeReader DC CsobogHas
nnueH3naMicrosoft Office Word 2010
HomepnpoaykTa 14.0.6024.1000 SP1
MS002260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Marikon, yn. XKykosckoro30/y.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIO 1
CeMUHapCKoro Tnnos (5-19)

Y4yebHas mebenb Ha 30 nMocanoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopypnoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3nsa
AdobeReader DC CsobogHas
nnueH3naMicrosoft Office Word 2010
HomepnpoaykTa 14.0.6024.1000 SP1
MS002260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/y.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo 1
CeEMUHAPCKOro Tnnos (5-21)

Y4yebHasa mebenb Ha 28 nocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Agbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo ”
CEMUHAPCKOro TUMoB (5-22)

Y4yebHasa mebenb Ha 28 nocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHasa nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095
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