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1. Llenm n 3apaum yuyebHom aucumniamibl (Moayns)

1. Lenu n 3apayum y4yeOHOW AUCLUNJIMHDI

LenaMu ONCUUNINHBI «/IHOCTPAHHLIN A3bIK»ABNSETCA (POPMUPOBAHNE U COBEPLLUEHCTBOBAHME
S3bIKOBOW U peyeBOM KOMMETEHUUM CTyAeHTOB B 06/1acTu cneumanbHoro sidblka npeaMeTHON
obnactn peknambl M CBsi3e C 0o6WECTBEHHOCTbl. [aHHas paboyvas nporpamma pa3BuBaeT Yy
y4alMXCs HaBbIKOB FPYMMoBOl NMPOEKTHON N nccrenoBaTeNbCkon paboThl, KOTOPass OCHOBbLIBAETCS
Ha 3HAHMSAX, MOJIYYEHHbIX C TOYKU 3PEHUA CreUndUKN aHrINIACKOro A3blika B cdepe peknambl n
cBA3el C 06LeCcTBEHHOCTbIO, @ TakXe BCEX YeTblpex BMAOB peyeBOW AesiTeNbHOCTU, PasBUTbIX
cpencTBaMu AaHHOro Kypca.

Copep»xaHne U NPUHLWMNbI NOCTPOEHUA OaHHOW NporpamMmbl MO3BOAAKT pPellaTh clenyloume
obuieobpaszoBaTesibHbie U BOCMUTATESNIbHbIE 3a4a4M:

- paclunpeHne BO3MOXXHOCTEN coLMannsaumnm y4Hallunxcs,

nosblleHne obuero YPOBHA BJlageHNA AHIJIMNCKUM S3bIKOM;

oBflafieHne CreunanbHON IEKCUKOM cepbl peknamMbl U CBA3el C 0bLLeCcTBEHHOCTbIO, YCTaHOB/IEHUE
TEPMUHOOMNYECKUX PYCCKO-aHMIMNCKMX COOTBETCTBUN;

pPa3BuTME CcneunasnbHbIX peYeBbiX HaBblKOB (yMEHVIe NMpPoBECTU Npe3eHTaunto, COCTaBNTb peKJ'IaMHbIVI
TEKCT, OCyWeCTBNATb KOMMYHUKaUWUIKO C npegctasutendamm Cpencts MacCoOBOMN MHAOPMaLUN Ha
WHOCTPAHHOM A3blKe U T. M.);

pa3BUTNE HaBbLIKOB MUCbMa (COCTaBsieHME MNpPEeCcC-penm3oB, MOJIMTUYECKUX peyern u ap. C y4eToMm
Tpaanuum, CNOXMBLLENCS B aHIM1093bIYHOM MUpPE);

pacllMpeHne CJI0OBapHOro 3amnaca No TeMaTUKe aHIMIMACKOro si3blka B cpepe peksambl U CBA3EN C
0bLWeCcTBEHHOCTLIO;

- MOHNMMaHMne rpaMMaTNHeCKnXx HOpMm AHIIMNCKOro A3blka, CBOMCTBEHHbLIX 0bLLEeHNIO B chepe peknambl.
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2. MecTto pucumnauHbl (Moaynsa) B cTpyktype Ol no HanpaBsieHuUio
noaAroToBkKM (cneuuasbHOCTHU)

2. MecTo aucuMnJinHbl B CTpykType Ol no HanpaBneHuvio noarotosku 42.03.01
PeknaMa M CBA3M C 0OLLLECTBEHHOCTLIO

OncumniamHa «MIHOCTPaHHbIN A3blK» crnocobcTByeT Hosiee NPOAYKTUBHOMY U3YYEHUIO APYTrUX
OUCLUUNJINH Kak oblieobpa3oBaTe/bHbIX, TaK U NPOMEeCcCMOHaNbHbIX.

OCHOBHOW LeNbio KypCa AaABdAeTCA NoBblILLEHNE NCXOOHOI0 ypoBHA BlageHNA MHOCTPAHHOIO
A3blka 01a nenoBoro obuieHus, AOOCTUIHYTOIO Ha npeu,bl,u,yu_l,elh CTyneHn O6pa3OBaHI/I9|.

Taknm 06pasoM, aHIMMNCKUN A3blK CTAaHOBUTCA paboymMM WHCTPYMEHTOM, MO3BOJISAIOWUM
BbIMYCKHUKY MOCTOSHHO COBEpPLUEHCTBOBATb CBOW 3HaHWUA, M3y4as COBPEMEHHYIO MHOCTPaHHYI
nuTepaTypy MO COOTBETCTBYyWLWEN crneynanbHOCTU. Hanu4me BbICOKOW KOMMYHUKaTUBHOMN
KOMMeTeHUNUN AaeT BO3SMOXHOCTb BbIMYCKHUKY BECTU MJIOLOTBOPHYIO 0EATENIbHOCTb MO U3YYEHUIO U
TBOPYECKOMY OCMbLICNEHUNIO 3apybeXXHOro onbiTa B NPOMUINPYIOWNX N CMEXHbIX 06/1aCTAX HayKn n
TEeXHUKWN, a Takxe B chepe AenoBoro npoeccnoHaibHoOro obLeHus.

Mocne ycnewHoro 3aeepLlueHnsa obyvyeHns gnucumnanHbl «MHOCTpaHHbIN A3bIK (aHMAINACKURN)»
CTYLEHT UMeeT BO3MOXKHOCTb NPOAOJIKUTb U3YHeHMe A3blKa B BYy3€e, 4TO N03BOJINT UM Hax0OUTbLCA B
Kypce TeopeTmnyecknx pas3paboTok BeAyLLMX POCCUNCKUX N 3apyberKHbIX cneunanncTos.

B cBSI3n C nocnenHMM HanpaB/eHUEM B cucTeme obyyeHus CTyOeHTOB B cchepe peknambl U
cBsizel C OOLECTBEHHOCTbIO AUCUMMIMHA «WHOCTPaHHbIN $3blk» TECHO CBsi3aHa C pPSAAOM
cneunanbHbIX AUCLUNJINH:

«bpeHanHr»

«MpaBoBoe perynmpoBaHne peksiaMHON AesTeNbHOCTN»

<<OpraH|/|3a|_|,|/m paGOTbI OoTOENOB peKJiaMbl U cBs3ein C 06 EeCTBEHHOCTbIO»

«OCHOBbI TEOPUN KOMMYHUKaLINUW»

«MHopMaLUVOoHHbIE TEXHOMOMNM B peKJlaMe 1 CBS3SX C 00LeCTBEHHOCTbIO»

«OpraHunsaumns peknamMmHbix U PR-kamMnaHuin»

«Peknama B oTpacnax n cpepax AesTenbHOCTU» 1 Op.

3To obecrneyMBaeT MNpPaKTUYECKYl HaMpaBJIEHHOCTb B  cuctemMe obyyeHus u
COOTBETCTBYHOLLMNA YPOBEHb UCMOJIb30BAaHNA UHOCTPAHHOIO s3blka B Byayluein npodeccnoHanbHOM
nesTeNbHOCTM.
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3. MNepeyeHb NaHUpPyeMbIX pe3ysibTaTOB 00y4YeHus No AuCUUNINHE
(MOAYyN0), COOTHECEHHbIX C NIAHUPYEMbIMU pe3ysibTaTaMU OCBOEHMA
obpasoBaTesibHOW NPOrpaMmMmbl.

Mpouecc n3y4yeHnsa gNCLUUMINHBI HanpaBiieH Ha opMUpOoOBaHue cnenyowen(nx) komnetTeHunn(in):

YK-4.1 BbibrpaeT KOMMYHUKaTUBHO npuemsieMble (OpMbl 4E/10BOI0
obuieHna Ha rocyfapCTBEHHOM U MHOCTPAHHOM A3blKaXx,
BepbanbHble 1 HeBepbasbHble CpeACcTBa B3aMMOLENCTBUSA C
napTHepammu

YK-4.3 BeneT nenoByto nepenuncky, y4nTbiBas 0COBeHHOCTHU
CTUINCTUKN OPULIMAJIbHBIX N HEO(PULMAIbHBIX MUCEM,
COUMOKYJIbTYPHbIE pa3inymsa B popMaTe KoppecnoHAeHUUN
Ha rocyfapCTBEHHOM N MHOCTPAHHOM(bIX) A3blKaxX.

YK-4.5 [JeMOHCTpupyeT yMeHMe BbINOJIHATL Nepesos
npogecCcnoHaibHbIX TEKCTOB C MHOCTPAHHOro(bIX) Ha
rocyfapCTBEHHbIN 513bIK U 06paTHO.
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4. Obbem gucuunnuHel (Moayna) n Buabl yauedbHon padorbl. Obian
TPYAOEMKOCTb AUCLUNJINHDI

06bem ancumnavHbl 1 BUObl yiebHom paboThl Mo o4HOW opMe oby4eHus.

DOopMbl KOHTpONSA Bupabl 3aHATUNA Utoro 3.e.
(Kkonu4ecTBO) Yyacos
3K 3a KoHTp Mp cPn KPAT | KoHTpoO CP
b
Kypc 1 Cem. 1 1 51 0.25 56.75 108 3
Kypc 1 Cem. 2 1 51 0.25 56.75 108 3
Kypc 2 Cem. 3 1 51 0.35 26.65 66 144 4
0O6beM ancunnAnHbl U BUAbl y4ebHon paboThl No 3a04HON hopMe o0byHeHus.
DopMbl KOHTpPONA Bupbl 3aHATUHA UToro 3.e.
(konun4ecTBO) YyacoB
3K 3a KoHTp Mp KPAT KonTpon cpP
b
Kypc 1 Cem. 2 1 12 0.25 3.75 92 108
Kypc 1 Cem. 1 1 12 0.25 3.75 92 108
Kypc 2 Cem. 3 1 12 0.35 8.65 123 144
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5. CTpyKTypa 1 copep>xaHue y4eOHOM U BOoCNUTaTe/IbHOW AeATeJIbLHOCTU NpPU peasiu3auum AUCUUNJINHLI

5.1. CTpyKTypa OAUCUUNANHBI A8 0O4HON hopMbl 0ByYeHUs.

CemMm Paspen pucumniavHbl Hepen Bupabl yuebHoOM paboThl, BKJlOYaA caMoOCToATesIbHYI0 paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) )XYTOYHOM KOHTpPONA
cTpa JNlek Jla6 npe cPn KPAT |KoHTpoO CcP C3 ycrneBaeMoCTH TeKyLlero
nb (no Hepenam cemecTpa),
NPOMEe>XyTO4HOMN
aTTectauum (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
1 Public relations in commercial structures. 1-2 10 12 YCTHbIN oT4YeT NMncbMeHHoe
ObuiecTBEHHblE OTHOLLEHNA B KOMMEpPYeCKnx onucaHue
CTPYKTYpax.
Place PR in modern management and business. 3-4 6 13 Mpe3eHTauwns
MecTo PR B COBpEMEHHOM MeHe[ )KMeHTe n
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the 5-6 8 12 Kenc-3apaHuve
organisation. OnpepenexHune cTpaternmn PR-
0eATeNbHOCTM OpraHm3aumn.
PR as a culture and philosophy of modern business. 7-9 7 12 TecTupoBaHue
PR Kak KyfnbTypa 1 hnnocodpumnsa CoBpeMeHHOro
busHeca.
PR-service in the organization. PR-cny>x6a B 10-12 6 1 YCTHbIN oT4YeT NMncbMeHHoe
opraHmsauymu. onucaHue
The creation of corporation image. Co3gaHue 13-14 7 4 TecTupoBaHue
KOPNopaTUBHOIO UMUAXKA.
The nature of image of the organization. Mpupopaa 15 5 2 Kenc-3apaHne
UMULKa OpraHmsaumn.
The stages of formation of corporate image. 3Tanbl 16 2 1 [peseHTauuns
(hOopMNPOBaHMS KOPNOPATMBHOIO MMUAXKA.
NMpoMexyTo4yHaa aTTecTaums (3a4eT) 17 0,25 3ayeT B YCTHOM hopMe
2 Image and life cycle of organisation. Umngx n 1-7 10 13 YCTHbIN oT4eTlInCbMEeHHoe
YKWU3HEHHBbIV LKA OpraHu3aumnm. onucaHue
Technologies of construction of image and means of 8 6 12 Mpe3eHTauuns
its promotion. TexHOIOrMN NOCTPOEHUSA UMLK U
CpencTBa ero NpoAaBMXEHMS.
PR and social network. PR n counanbHas ceTb. 8 10 12 Kenc-3apaHune
Public speaking tips. CoBeTbl Ans ny6anyHbIX 10-12 7 12 TecTunpoBaHue
BbICTYMJIEHWNA.
Adaptability is the key to successful PR. 13-14 6 2 TecTupoBaHue
ALanTUBHOCTL - 3TO KJIOY K ycnewHomy PR.
Branding. O6bsBneHune. CHabxeHne ToBapa 15 7 4 MpeseHTauuns
TOProBon MapKown.
Public Relations Dependence on the Media. 16 5 P TecTupoBaHue
3aBuncmmocTb CBA3en ¢ obuwecTBeHHOCTbio 0T CMU.
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Cem Paspen oMcUMNINHDbI Hepen Bupbl yuebHou paboTbl, BKJIlOYaA CaMOCTOATEJIbHYIO paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) XXYTOYHOW KOHTpONs
cTpa Jlek Nab6 ne cPn KPAT |[KoHTpoO (o] 4 C3 ycneBaeMoCTM TeKyLuero
nb (no Hepensam cemecTpa),
NPOMEe>XXyTO4HOW
aTTecTauum (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
MpoMeXxyToYyHasa aTTecTaums (3a4eT) 17 0,25 3a4eT B YCTHOM hopMe
3 Effective Media Relations. 3ddekTnBHbIE CBA3M C 1-4 10 9 YCTHbIN oT4eT MMncbMeHHoe
npeccomn. onncaHune
Advantages and Disadvantages of Advertising. 5-6 10 13 Mpe3eHTauuns
MNpenmyuwiecTBa N He[OCTaTKM pekaambl.
Types of Public Relations Advertising. Buabl peknambl 7-10 7 12 Kenc-3apaHune
CcBA3eN € 06LWeCcTBEHHOCThIO.
Getting on the Editorial Page. NMonagaHune Ha 11-12 6 12 TecTupoBaHue
pefaKLUMOHHYIO N0J10CY.
The concept and features of PR-texts. MNoHsTMe 1 13 7 4 YCTHbIN oT4YeT MncbMeHHoe
ocobeHHOCTN PR-TekcTOB onucaHuve
The general rules of preparation of PR-texts. O6bwiune 14-15 6 5 [peseHTauuns
npasuja NoAroToBkn PR-TeKCTOB.
Genres of PR-texts. XXaHpbl PR-TeKCTOB. 16 5 1,5 TecTupoBaHue
MpomMexxyTo4yHasa aTTecTaums (3Kk3aMeH) 17 0,35 35,65 DK3aMeH B YCTHOW hopMe 1
nMCbMeHHoW hopme
UTOrro: 153 0.5 0.35 26.65 | 179.5

5.2. CTpyKTypa OUCLUNNINHBI AN 3a04HOW hopMbl 0byveHus.

CemMm Paspen pucumnnauHebl Bupbl yuebHoM paboThbl, BK/NlOYasA caMoCToATesIbHYI0 paboTy n
TPYyA0eMKoCThb (B Yacax)
Jlexk Jla6 ne cPn KPAT |KoHTpo CP Cc3
b
1 2 4 5 6 7 8 9 10 11
1
Public relations in commercial structures. O6LiecTBeHHblE OTHOLWEHNS B KOMMEPYECKUX CTPYKTYpax. 2 19
Place PR in modern management and business. MecTto PR B cOBpeMeHHOM MEHEeXXMEHTE 1 2 26
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the organisation. Onpenenexue ctpatermmn PR-gedaTensHoCTH 3 18
opraHmMsauuu.
PR as a culture and philosophy of modern business. PR kak KynbTypa 1 chnaocopus COBpeMeHHOro 1 15
6busHeca.
PR-service in the organization. PR-cny>x6a B opraHmsauuu. 3 10
The creation of corporation image. Co3faHne KOpNnopaTUBHOro MMUAXA. 1 4
2 Image and life cycle of organisation. UMna>x n >XnM3HeHHbIN LKA OpraHn3aunu. 2 26
Technologies of construction of image and means of its promotion. TexHoO0rMM NOCTPOEHNSA UMULXKA U 1 18
CpencTBa ero NpPoAaBMKEHMS.

9/59




CemMm Paspen oucumMnanHbI Bupbl yuebHoU paboThbl, BKJIlOYaA caMOCTOATEIbHYIO paboTy u
TPYAOEMKOCTb (B Yyacax)
Jlexk Jab ne cPn KPAT |[KoHTpoO CcP C3
nb
1 2 4 5 6 7 8 9 10 11
PR and social network. PR n couvanbHas ceTb. 4 19
Public speaking tips. CoBeTbl A1 Ny6ANYHbLIX BbICTYNAEHUNA. 3 15
Adaptability is the key to successful PR. ABLanTuUBHOCTb - 3TO KJII0Y K ycnelwHomy PR. 1 10
Branding. O6bsaBneHne. CHabxeHne ToBapa TOProBOn MapKow. 1 4
Effective Media Relations. 3 deKkTnBHbIE CBA3MN C MPECCON. 1 28
Advantages and Disadvantages of Advertising. lNpenmyLiecTBa 1 HefOCTaTKM peKaambl. 2 26
Types of Public Relations Advertising. Buabl peknambl cBA3en ¢ 06LWeCcTBEHHOCTLIO. 3 30
Getting on the Editorial Page. NonagaHne Ha pefakLWOHHYIO MOaoCy. 4 15
The concept and features of PR-texts. MNoHsTHe n ocobeHHoCcTu PR-TEKCTOB 1 14
The general rules of preparation of PR-texts. O6bwne npaBmnna NnoaroToBkn PR-TeKCTOB. 1 0,85 16,15 10
UTOro: 36 0.85 16.15 307
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5.4. Copep>XaHue pa3gesnoB gucumnauHbl (Moayna) «<MHOCTpaHHLIM A3bIK», OOpa3oBaTesibHbIe TEXHOJIOTUMU

Y4eOHbIM MIaHOM He NpeaycMOTPEHO
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5.5. MpakTuyeckue 3aHATUA, UX HAMUMEHOBaHUe, coaep>XaHue n o6bLeM B Hacax

Cem Ne paspena oMCUUNINHDI HauMmeHoOBaHMe NpakKTUYeCKUX 3aHATUMA 06bem B yacax
0oP0 3P0 0390
1 2 3 4 5 6
1 Public relations in commercial structures. TEKCT: “ The Role of Public Relations in the Marketing Mix”, “The Public relations department 10 2
ObwecTBeHHbIe OTHOLLIEHNS B KOMMepYeCcKnx overview”, “The Public Relations Department goals/tasks”, “The Public Relations Department
CTPYKTYypax. in company structure”, “The Public Relations Department software”
Place PR in modern management and business. | TEKCT: Reputation Management: Your Seven-Point Game Plan”, “The PR Agency in the 6 2
MecTo PR B COBpEMEHHOM MEHe[ ) KMEHTEe U Modern Business World”, “Role of Public Relations Management in an Organization”.
npeanpuHMMaTenbCTBe.
Definition of strategy of PR-activity of the TEKCT: “5 Steps in Creating An Effective PR Strategy”. 8 3
organisation. OnpegeneHve cTtpaternn PR-
LesTeNbHOCTY OpraHn3aumm.
PR as a culture and philosophy of modern TEKCT: “Public Relations Across Cultures”, “Building international communication bridges”, 7 1
business. PR Kak KynbTypa n chunocogpus “Public Relations across Cultures”.
coBpeMeHHoro busHeca.
PR-service in the organization. PR-cny>b6a B TEKCT: “Who Needs PR Services”, “The Usual PR Clients”. 6 3
opraHusauum.
The creation of corporation image. Co3gaHue TEKCT: “Corporate image”. 7 1
KOPNOPaTMBHOI0 UMMAXKA.
The nature of image of the organization. TEKCT: “The Nature of Public Relations”, “Internal Public”. 5
Mpupoia uMnaxKa opraHmsaLum.
The stages of formation of corporate image. TEKCT: “What Are the Best Tips for Building Corporate Image?”, “Important Stages in the 2
STanbl popMUPOBaHUSA KOPNOPaTUBHOIO formation of a company”.
nMnaKa.
2 Image and life cycle of organisation. Umng>xx n | TEKCT: “Basic Overview of Organizational Life Cycles”, “Organizational Life-Cycles and 10 2
YKWU3HEHHbIN LMK OpraHnu3auunm. Management Styles”.
Technologies of construction of image and TEKCT: “Advertising Technologies DBA Programme”. 6 1
means of its promotion. TexHonorum
NOCTPOEHUA MMMAXa U CpeacTBa ero
NMPOLBUKEHMS.
PR and social network. PR n couymanbHas cetb. |TEKCT: “The Role and Influence of Social Media on the Modern PR Industry”. 10 4
Public speaking tips. CoBeTbl A5 Nny6anyHbIX TEKCT: “5 tips for better public speaking”. 7 3
BbICTYMJEHUN.
Adaptability is the key to successful PR. TEKCT: “ What is adaptability in business?” 6 1
ALanTUBHOCTb - 3TO KJIOY K ycrnewHomy PR.
Branding. O6basneHune. CHabxxeHune ToBapa TEKCT: “Branding Concepts”. “The Difference Between Marketing and Branding”. 7 1
TOProBOM MapKOW.
Public Relations Dependence on the Media. TEKCT: “Public relations dependence on the media”, “Media dependence on public relations”. 5
3aBucMMocTb CBA3en ¢ 06LWeCcTBEHHOCTbIO OT
CMW.
3 Effective Media Relations. 3¢ dekTusHble cBa3n | TEKCT: “Eight secrets to effective communication”, “Text - General Guidelines”, “Dealing 10 1
C Npeccomn. with the Media”.
Advantages and Disadvantages of Advertising. |[TEKCT: “Advertisements: advantages and disadvantages of advertising”, “What are 10 2
MpenmyLiecTBa N HeAOCTAaTKN peknambl. advertisements?”, “Features of advertising”, “Benefits of advertisements for the business”,
“Benefits of advertisements to the consumers”, “Criticisms of advertising”.
Types of Public Relations Advertising. Bugbi TEKCT: “Media Tours”, “Media Relations”, “Types of Public Relations”, “Public Relations and 7 3
peKsiaMbl CBSI3e C 0OLLLEeCTBEHHOCTbIO. Advertising”.
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06bem B yacax

CemMm Ne: paspena pucuMnAUHbI HauMeHOBaHMWe NPaKTUYECKUX 3aHATUHN
[o]::]e) 390 0390
1 2 3 4 5 6

Getting on the Editorial Page. NonapaHne Ha TEKCT: “Editorial Pages”. 6 4
penaKLMOHHYI0 N0J0CYy.
The concept and features of PR-texts. NoHaTue |TEKCT: “Details How to create a pr-texts”, “Instruction how to create pr-texts”. 7 1
n ocobeHHOCTN PR-TeKCTOB
The general rules of preparation of PR-texts. TEKCT: “Writing rules PR pros should know”, “How to create a pr-texts”. 6 1
O6wme NnpaBuia NOAroToBkM PR-TEKCTOB.
Genres of PR-texts. XaHpbl PR-TeKCTOB. TEKCT: “Media Genres and Texts”, “The structure of television genres”. 5

153 36

UTOro:

CVIMynSILI,VIOHHbIe 3aHATUA, UX HaUMeHOBaHue, coaep>XaHue m ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.6. JlTabopaTopHbIe 3aHATUA, UX HAUMeHOBaHue u ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.7. MpuMepHasa TeMaTUKa KYpPCOBbIX NpoeKToB (paboT)

Y4yebHbIM NN1aHOM He NpeayCMOTPEHO
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5.8. CamocToAaTenbHasa pabora ctyneHTOB

CopepxaHune n ob6beM camocToaTesibHON paboThbl CTYLEHTOB

CemMm Paspensbl  TeMbl paboyen nporpaMMmbl NepeuyeHb pOMaALLUHUX 3aAaHUNA U APYrUX BONPOCOB AJIA CAMOCTOATE/IbHOIO Cpoku O6bem B Hacax
CaMOCTOATEJIbHOIO U3y4eHus u3yvyeHus BbINOJ odO 30 030
HeHus

1 2 3 4 5 6 7

1 Public relations in commercial structures. CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 1-2 12 19
ObLLecTBEHHbIE OTHOLUEHUA B KOMMEPYECKUX Hepens
CTPYKTYpax.
Place PR in modern management and business. | CamocTosaTenbHaa gomalHaa paboTa 3-5 13 26
MecTo PR B cOBpeMEHHOM MeHe[)KMeHTe 1 Hepensa
npeanpuHMMaTenbCTBE.
Definition of strategy of PR-activity of the BHeayanTopHoOe YTeHune 6-8 12 18
organisation. OnpegneneHune ctpaterum PR- Hepensa
[esTeNbHOCTN OpraHn3aumnm.
PR as a culture and philosophy of modern CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 9-10 12 10
business. PR kak KynbTypa n chmnnococus Hepensa
COBpeMeHHoro busHeca.
PR-service in the organization. PR-cny>x6a B CaMocTosiTenbHas goMalwHsAsA paboTa 9-10 1 4
opraHusauuu. Hepens
The creation of corporation image. Co3pnaHue NHanBmnayansHas n rpynnosas TBop4yeckas paboTa 11-13 4
KOPNOpaTMBHOIo UMMUAXKA. Hepens
The nature of image of the organization. BHeaygunTopHoe YyTeHne 14-15 2
Mpupoia umMmaxxa opraHmsauum. Hepens
The stages of formation of corporate image. CaMocTosiTenbHas ngoMalwHAsA paboTa 16-17 1
STanbl GopPMMPOBAHNA KOPNOPATUBHOIO Hepens
MMnaKa.

2 Image and life cycle of organisation. UMngx n | CamoctoaTenbHasa paboTa c ncnonbsoBaHnem NIHTEpHET-TEXHOOM NN 1-2 13 26
YKU3HEHHbI LIMKA OpraHnsaummn. Hepens
Technologies of construction of image and CaMocTosiTenbHas goMalHsAs paboTa 3-5 12 18
means of its promotion. TexHonorun Hepens
MOCTPOEHNA MUAXKA U CpeacTBa ero
NMPOABVKEHMS.
PR and social network. PR n coumanbHas ceTb. |WHAMBMAyanbHas n rpynnosas TBopyeckasa paboTa 6-8 12 19

Hepens

Public speaking tips. CoBeTbl 45151 Ny6ANYHbIX CamocTosiTenbHas paboTa c UCNosib3oBaHMEM NHTEpPHEeT-TEXHOOr i 9-10 12 15
BbICTYMJEHUN. Hepens
Adaptability is the key to successful PR. CamocTosiTenbHas goMalwwHAsa paboTta 11-13 2 10
ALLANTUBHOCTb - 3TO KJIIOY K ycnewHoMy PR. Hepens
Branding. O6baBneHune. CHab>xeHune ToBapa NHpnBmnAayanbHas n rpynnoBas TBopyeckasa paboTa 14-15 4 4
TOProBO MapKOW. Hepens
Public Relations Dependence on the Media. CamocTosiTenbHas AomallHAaa paboTa 16-17 2
3aBucmmocTb CBA3eln ¢ 06LWecTBEeHHOCTbIO OT Hepens
CMI.

3 Effective Media Relations. 3¢ dekTunBHble cBA3MN | CamocToATeNbHasa paboTa C MCNosib30BaHUEM NHTEPHET-TEXHONOr M 1-2 9 28
C Npeccon. Hepens
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CemMm Paspensi u TeMbl paboyent nporpaMMbl MepeuyeHb AOMaLUHUX 3a4aHUNA U O PYrMX BONPOCOB AJIA caMocToAaTenbHoro | Cpoku O6beM B Yacax
CaMOCTOATEJIbHOIO U3yUYeHus u3yyeHus BbINOJ (e 1> T0) 390 03®0
HeHus
1 2 3 4 5 6 7
Advantages and Disadvantages of Advertising. |CamMocTosfTenbsHas gomMallHAs paboTa 3-5 13 26
MNMpenmMyLlecTBa U HEJOCTAaTKU peKaaMmsbl. Hepens
Types of Public Relations Advertising. Bugbi BHeayaonTopHOe YTeHune 6-8 12 30
pekJiaMbl CBA3en ¢ 06LeCTBEHHOCTbIO. Hepens
Getting on the Editorial Page. NonapaHne Ha CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 9-10 12 15
penakLMOHHYI0 NoocCy. Hepens
The concept and features of PR-texts. MNoHaTue |CamocTosiTeNbHas AOMalUHAA paboTa 11-13 4 14
n ocobeHHOCTN PR-TeKCTOB Hepens
The general rules of preparation of PR-texts. NHonBmayanbHas u rpyrnnoBas TBopYeckas paboTta 14-15 5 25
O6wme NnpaBuia NOAroToBKM PR-TEKCTOB. Hepens
Genres of PR-texts. XKaHpbl PR-TekcTOB. BHeaygunTopHoe YyTeHune 16-17 2
Hepens
UTOro: 180 307
5.9. KanenpapHbin rpacduk BocnuTaTeNibHOU paboThl N0 AUCUUNJIMHE
Moaynb HDaTta, MecTo npoBeaeHus HasBaHue meponpuaTus dopma npoBepeHusn OTBETCTBEHHbIA LocTuxeHus
MeponpuaTus obyyalowuxcs
Moaynb 3 YyebHo- OkTabpb -HOA6PL 2026 «bnaroTBOpUTENbHOCTL Kak | KoHhepeHums: JoueHT 3.P.leBTepoBa YK-4.1; YK-4.3; YK-4.5;

nccnepoBaTesibCkaa n
Hay4HO-UccnenoBaTesibCKas
0eATesIbHOCTb

®reoy BO MI'TY

MHCTPYMeHT PR-
neAaTenbHOCTU»

nHounBmayanbHoO-rpynnoesasa

15/59




6. NepeyeHb yyebHO-MeTOAUUYECKOro obecneyeHus ANA CAaMOCTOATEJIbHOM
paboTbl oOyyaloWwmMxca no aucuunivHe (Mmoaynio).

6.1. MeToaMyeckue ykazaHua (cobcTBeHHble pa3paboTku)

HasBaHue

CcblIKa

English for General Purposes [9n1eKTpoHHbI pecypc] :
y4ebHoe nocobre No aHrIMNCKOMY A3blKY A8 CTyAeHToB 1
KYpPCOB Hes3blKoBbIX BY30B / [cocT.: A.3. ToKTaHbA30Ba, 3.H.
LLlymaxoBa]. - Mankon : Ky4yepeHko B.O., 2014. - 264 c.

http://lib.mkgtu.ru:8002/utils/libdata.php?id=2100024456

English for PR - Specialists [9n1eKTpoHHbIN pecypc]:
yyeb.-meTon. nocobue no aHrn. a3. / [cocT. A.3.
TokTaHbs30Bal. - Mankon: A.A. 'puropeHko, 2010. - 119 c.

http://lib.mkgtu.ru:8002/utils/libdata.php?id=2000026360

English for modern PR [9nekTpoHHbIN pecypcl: yyeb.-meToa.
nocobue No aHrIMNCKOMY A3bIKY A1 CTYAEHTOB / COCT.
Kucenésa E.B. - Mankon: A.A. NpuropeHko, 2010. - 103 c.

http://lib.mkgtu.ru:8002/utils/libdata.php?id=1000073599

6.2. JiuTtepaTtypa ona caMmocTosTesibHOM paboT

HasBaHue

CcblniKa

Fanb4yk, J1. M. 5D English Grammar in Charts, Exercises, Film-
based Tasks, Texts and Tests — 'paMMaTnKa aHI IMACKOr o
A3blka : y4ebHoe nocobue / J1.M. lanbyyk. — MockBa :
By3osckun y4ebHuk : UHOPA-M, 2024. — 439 c. — (Bbicluee
obpasoBaHue). - ISBN 978-5-9558-0520-7. - TekcT :
3N1eKTPOHHbIN. - URL:
https://znanium.ru/catalog/product/2129117

https://znanium.ru/catalog/document?id=439930

AdaHacbkes, A. B. Kypc 3hpeKTMBHON rpaMMaTuKun
AHIMIMACKOro A3blKa : y4yebHoe nocobue / A.B. AdpaHacbes. -
Mocksa : ®opym : UHOPA-M, 2022. - 88 c. - ISBN
978-5-00091-030-6. - TeKCT : 31eKTPOHHbIN. - URL:
https://znanium.com/catalog/product/1840451. - Pexxum
[OCTyna: No NoAnucke.

https://znanium.com/catalog/document?pid=1840451

YkpaunHey, N.A. IHOCTpaHHbIN A3bIK (QHTIMACKWIA) B
npogeccnoHanbHON AeATeNbHOCTU [DNeKTPOHHbIA pecypc]:
y4yebHo-MeToanyeckoe nocobue/ N.A. YkpauHey. - M.:
Poccnncknm rocynapCTBEHHbIN YHUBEPCUTET NpaBoCcyans,
2015. - 46 c. . - 9bC «Znanium. com.»

https://znanium.com/catalog/document?id=281408

FopaeHko, H.B. IHOCTpaHHbIN A3bIK. Pa3BnUTHe aHI NMACKON
pa3roBopHo peyn : y4ebHoe nocobue / H.B. Mlopaexko, O.B.
FopaeHko. - MockBa : A MNMu Ap Megua, 2025. - 136 c. - TekcT
' 3N1eKTPOHHbIN. - 9BC IPR SMART. - IPR. - URL:
https://www.iprbookshop.ru/143659.html. - Pexxum goctyna:
rno nognucke. - ISBN 978-5-4497-3720-5

https://www.iprbookshop.ru/143659.html

KapnoBa, T.A. AHFINACKUIA A3bIK : y4ebHoe nocobue / T.A.
Kapnosa, A.C. BockoBckas. - MockBa : KHoPyc, 2025. - 363 c.
- TeKCT : 3NeKTPOHHbIN. - 9BC Book.ru. - Book. - URL:
https://book.ru/book/956573. - Pexxum gocTtyna: no
noanuncke. - ISBN 978-5-406-14137-3

https://book.ru/book/956573

Y4yebHo-MeTOoOM4YECKME MaTepuabl Aa1a caMocToAaTesiIbHON paboTbl 0by4vatowmxcsa us yncna

MHBaIMaOoB n any C orpaHN4YeHHbIMN BO3SMOXHOCTAMU 300P0OBbA (OB3) npeanoCTaBAOTCA B qoopmax,

adanTUpPOBaAHHbIX K OrpaHNYeHNAM NX 300P0OBbA N

ONs VL C HapyLeHMAMKN 3peHuns:

B )OopMe 3N1eKTPOHHOIro AOKYMeHTa,
e B hbopMe aygunocpanna,
B ne4vyaTHon hopMe Ha s3blke bpanns.

BOCMPUSTUS MHDOPMALNK:

B MeYaTHOWN hopMe yBeMYEeHHbIM PN TOM,
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ONns nuu C HapyweHuamMmu cnyxa:

e B nevyaTHom opme,
e B DOPME 3NEKTPOHHOIr0 JOKYMEHTA.

Onsa nuy, ¢ HapyweHnaMN ONoOpHO-ABUraTeIbHOIrO annapaTa:
e B MevyaTHOW chopme,

* B (popMe 3/IeKTPOHHOr0 JOKYMEHTa,
e B (popme ayauocdpanna.
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7. ®OHA OUEHOYHbIX CPenAcTB AJNA NPOBeAEeHUs NPOMEe>XyTOYHOM
aTTectauumm obyyalwmuxca no gucuunauHe (moaynio)

7.1. NepevyeHb KOMMNETEHLUUN C YyKa3aHMeM 3TanoB ux (popMMpoBaHUsA B NpoL,ecce 0CBOEHMUS
obpasoBaTesibHOW NPOrpaMMmbl

3Tanbl hOpMMPOBaAHMA KOMNETEHLLUMN HaumeHoBaHue y4yebHbIx
(HoMep ceMecTp CorsacHoro y4ebHomy nsaaHy) OUCLUUNJINH,
(e L:>To) 390 03%0 cdopmMupyoue
KOMMNeTeHLMUM B npouecce
OCBOEHMUSA
obpaszoBaTenbHOM
nporpamMmbl
YK-4.1 BuibpaeT KOMMYHUKATUBHO npuemMsemMble popMbl Ae/10BOro 06LeHMs Ha rocyapCTBEHHOM M MHOCTPaHHOM
A3blKax, BepbasibHble N HeBepbanbHble CpeAcTBa B3aUMOLENCTBMA C NapTHeEpaMm
2 2 MpogeccnoHanbHo-
O3HaKOMUTesIbHas NpakTuKa
8 9 MpeoannioMHas NpakTuka
8 9 MoproToBka K caave u caadva
rocyapCTBEHHOIr0 3K3aMeHa
8 9 MogroToBka K npouenype
3alNThl 1 3aWmMTa
BbIMYCKHON
KBaaNnKaLMoHHoOM paboTbl
2 2 ALbIreNCKUN A3bIK
1 1 Pycckui A3blk 1 KynbTypa
peyun
46 46 MpogeccnoHanbHo-
TBOpYeCKas NpakTuka
8 9 CoBpeMeHHas npecc-cyyxba
7 8 TexHonornu ynpasneHuns
06L1eCcTBEHHBIM MHEHUEM
4 5 TpeHWHr opaToOpCKOro
MNCKyCCTBa
4 5 TpPEeHWUHI 0esioBoro obuieHus
7 8 Counosiorns MaccoBblIxX
KOMMYHWKaLUNn
7 7 NHOCTpaHHbIN A3bIK
npodeccnoHasibHoro
obuieHuns
12 12 OcCHOBbI Teopun
KOMMYHWKaLLNKn
123 123 NHOCTpaHHbIN A3bIK

YK-4.3 Benet nenoBylo Nepenncky, y4nTbiBas 0COBEHHOCTM CTUINCTUKN OnLMalbHbIX 1 HEOMULMANTbHBIX MNCEM,

COLMOKY/IbTYPHbIE Pa3anyuns B hopMaTe KOPPECNoHAEHLUMMN Ha roCy4apCTBEHHOM Y MHOCTPAHHOM(bIX) A3bIKax.
2 2

MpogeccnoHanbHo-
O3HaKOMUTesIbHas NpakTuKa

8 9 MpeoanniaoMHas NpakTuka

8 9 MoaroToBka K caave u caadva
rocyapCTBEHHOIr0 3K3aMeHa

8 9 MogroToBka K npouenype
3alNThl 1 3aWmMTa
BbIMYCKHON
KBaannKaLMoHHoM paboTbl

2 2 ALbIreNCKNN A3bIK

1 1 Pycckui A3blk 1 KynbTypa
peyn

46 46 MpogeccnoHanbHo-

TBOpYeCKada NpakKTuka

8 9 CoBpeMeHHas npecc-cyyxba
7 8 TexHonornu ynpasneHuns
06L1eCcTBEHHBIM MHEHUEM
7 8 Coumosornsa MaccoBbixX
KOMMYHUKaLU NN
4 5 TpeHUHr opaToOpPCKOro
MCKYCCTBa
4 5 TPEeHWHI [EeNoBOro obueHns
7 7 NHOCTpaHHbIN A3bIK
npogeccrnoHasibHOro
obuieHuns
12 12 OcCHoOBbI Teopun
KOMMYHUKaLunu
123 123 NHOCTpaHHbIN A3bIK

YK-4.5 [1IeMOHCTpUpyeT yMeHue BbINOJHATbL NepeBos NpoecCnoHasibHbiX TEKCTOB C MHOCTPAaHHOro(bIX) Ha
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3Tanbl hOpMMPOBaAHMA KOMNETEHLUMN HauMmeHoBaHue y4ebHbIX
(HoMep ceMecTp CorsacHoro y4ebHomy nsiaaHy) OUCUUNJINH,
(e L:>To) 390 0390 cdopmMupyloue
KOMNeTeHUUM B npouecce
OCBOEHMSA
obpa3zoBaTenbHOM
nporpaMMbl
rocynapCTBEHHbIV 53bIK 1 06paTHO.
2 2 MpodeccnoHanbHo-
O3HaKOMUTEesIbHas NpakTuKa
8 9 MNpepavniomMHas NpakTuka
8 9 MogroToBka K caadve u cgava
rocyapCTBEHHOIro 3K3aMeHa
8 9 MogroToBka K Npoueaype
3alunThl M 3aWmMTa
BbIMYCKHOWN
KBaJIMunKaunoHHOM paboTbl
46 46 MpodeccnoHanbHo-
TBOpYECKas NpakTuka
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHanbHOro
obuieHuns
123 123 WNHOCTpPaHHbIN 3bIK

7.2. OnucaHue nNokKasartesnen u KputepueB oueHUuBaHusA KOMMNEeTeHLU MM Ha Pa3JINYHbIX
3Tanax UuXx CbOpMHpOBaHMﬂ, onucaHue WKaJsibl oOueHUuBaHusA

MnaHupyembie KpuTepum oueHUBaHUA pe3ysbTaToOB OOyueHus HauMmeHoBaHue
pe3synbTaTthl HEeyAOBJIETBOPUT | yaoBneTBOpuTen XopoLuo OTJ/INYHO OLEeHOYHOro
0CBOEHMS esibHO bHO cpeacTBa

KOMMETEHL MU
1 2 3 4 5 6

YK-4: CnocobeH ocyLecTBAATb AE/I0BYI0 KOMMYHUKALUIO B YCTHON U MUCbMEHHOM (DoOpMax Ha rocyapCTBEHHOM A3blKe
Poccuinckon ®epepaunm n MHOCTPAHHOM(bIX) A3blke(ax)

YK-4.1 BbibripaeT KOMMYHUKATUBHO NMpremMsemMble popMbl 4e/10BOr0 06l eHNs Ha roCy1apCTBEHHOM M MHOCTPaHHOM fA3blKax,
BepbasibHble N HeBepbasibHble CpeACcTBa B3aUMOOENCTBMSA C NapTHepaMu

3HaThb: -
OCHOBHbIE 3aKOHbI
A3bIKa, MOHATUA
KYJIbTYpPbl U 3TUKN
peyu;
pyHKLUNOHaNbHbIE
CTUAN
COBpPEMEHHOro
A3bIKa; CTUAN
0enoBoro
obLieHuns;
BepbanbHble 1
HeBepbasbHble
cpencTea
KOMMYHMKauUum; -
HOpPMaTUBHbIE,
KOMMYHWKaTUBHbIE
, 9TU4yeckne
aCneKTbl YCTHOWN 1
NMAUCbMEHHON peyu;
BepbanbHble 1
HeBepbasbHble
cpencTBa npodecc
NOHasbHO-
0enoBoro
B3auUMOOENCTBUS;
NPMHLMNbI
MoOCTPOeHns
ny6an4Hom peyn,
BeJeHunA
OVNCKYCCUIA 1
KPYrJiblX CTOJIOB.

dparMeHTapHble
3HaHUA

HenosiHble 3HaHuA

CcopMupoBaHHsble,
HO cofepxaluune
oTAesIbHble
npobenbl 3HaHWA

CdhopmMupoBaHHble

Kenc-3agaHus,

cncremMaTumyeckmne KOHTpPOJIbHasA
3HaHNA pa60Ta, TecCThl,
3a4eT

YMeTb: - BeCTu
obmeH penoBon
nHpopMaumen B
YCTHOMN 1
NMUCbMeHHON
dopMax Ha
rocyapCTBEHHOM

YacTun4yHble ymeHus

HenosnHble ymeHuns

YMeHuns nosHble,
JonyckatTcs
HebonblUne
owmnbKmn

CchopmMupoBaHHbIe
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

A3bIKE;
NCrnosb30BaTh
3HaHWA 0
KOMMYHWUKaTUBHbIX
KayecTBax peyn B
MEXJIMYHOCTHOM
obLeHun n
npogeccuoHanbHO
N 0esaTeNbHOCTH; -
BbIOMpaTh
A3bIKOBbIE
CpeAacTBa,
yMeCTHble Ana
KOHKpeTHOoM
KOMMYHWKaTUBHOMN
cuTYyaumm.

Bnapern: -
COBpPEMEHHbIMU MH
hopMaLMOHHO-
KOMMYHUKATUBHbIE
cpeacTBaMu B
npouecce
obweHuns;
HaBblKamMu
BepbanbHOM U
HeBepbanbHOM
KOMMYHUKaUUN B
npogeccnoHanbHo
n obnactw. -
HaBblKamMu
rnepenayun CBSA3HbIX
apryMeHTUpoOBaHH
bIX BbICKa3bIBaHUN;
HaBblKamMu
MOCTPOEHMs
BbICKa3blBaHUSA C
yyeToMm
NNTepaTypHbIX
HOPM U
KOMMYHWUKATUBHOMN
cUTyauum;
HaBblKamMu
MNCMNOJb30BaHMNSA
KOMMYHUKATUBHO
rnpuemaembix
CTWNen 0enoBoro
obweHuns n
rnpeacTaBsieHUn
CBOEN TOYKM
3peHus B xoae
ny6anYHbIX
BbICTYMJIEHWN

YacTu4Hoe
BJllafieHne
HaBblKaMu

HecunctemaTtunyecko
e npuMeHeHue
HaBbIKOB

B
cncTeMaTu4yeckom
npUMeHeHnn
HaBbIKOB
JonyckarTcs
npobensl

YcnewHoe un
cuctemMaTuyeckoe
npuMeHeHne
HaBbIKOB

YK-4: CnocobeH ocyLLecTBSATb AEI0BYI0 KOMMYHUKALMIO B YCTHOW U MNCbMEHHOM hopMax Ha roCcyJjapCTBEHHOM A3blke
Poccuinckon depgepaunm n MHOCTPaHHOM(bIX) A3blke(ax)

YK-4.3 BeneT nenoByto Nnepenncky, y4nTbiBas 0COBEHHOCTU CTUINCTUKK OULNANBbHBIX U HeodULMabHbIX NUCEM,
COUMOKYJIbTYPHbIE pa3anyunsa B popmMaTe KOppeCcnoHAEHLNN Ha roCy4apCTBEHHOM M MHOCTPaHHOM(bIX) A3blKax

3HaTb: - OCHOBbI
cocTaBJieHus,
0hOpPMIIEHUSA 1
penakTMpoBaHMs
Hayy4HbIX 1 ohununa
JNIbHO-A€J10BbIX
TEKCTOB,
ocobeHHOCTKN
KOMMYHUKaTUBHbIX
cTpaTervin n
TaKTUK B OeSloBOM
Cchepe
npogeccruoHaibHO
N nessTenbHoCTH;

®parmeHTapHble
3HaHWA

HenonHble 3HaHnA

CdopmupoBaHHble,
HO cofep kaluune
oThefNbHbIe
npobenbl 3HaHUSA

CdopmMupoBaHHble
cncTemMaTuyeckue
3HaHUsA

Kenc-3agaHus,
KOHTpPOJIbHAs
paboTa, TecThl,
3a4eT
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MnaHupyeMblie KpuTepuu oueHUBaHUA pe3ynbTaToB oby4yeHus HauMmeHoOBaHue
pe3ynbTaThbl HeyAoBJIETBOPUT | yaoBseTBOpUTen XopoLio OTJINMHO OL,eHO4YHOro
OCBOEHMUSA eJibHO bHO cpepcTBa

KOMMeTeHUuuu
1 2 3 4 5 6
ocobeHHOCTKN
CTUINCTUKN

ouLManbHbIX U
HeoULNaNbHbIX
nucem;
COUMOKYJIbTYPHblE
pa3nnyna B
dopmaTe
KoppecnoHAeHumnu;
- npaBuna
opraHusauum
JINYHOM N [enoson
MUCbMEHHON
KOMMYHUKaUNK;
pe4YeBoOn 3TUKET,
oTpaXkaloLumin
ocobeHHoCTKN
KYNbTYypbl CTPaHb
M3y4aeMoro si3blka.

YmMeTh: -
onpenensaTb
npupoay,
CTPYKTYpY 1
OCHOBHbIE
3/1€MEHThI
nenoson
KOMMYHUKaLNK,
cobnopaTtb
CTUANCTUNYECKNE U
S13bIKOBbl€ HOPMbI B
oumymasnbHo-
0enosom
MUCbMEHHOM
TEeKCTe, CTPOUTb,
0hOopPMIIATL U
penakTnpoBaTb
OCHOBHble ouruma
NIbHO-A€es10Bble
TEKCThI,
aHan3npoBaTb
KOMMYHUKATUBHbIE
cTpaTermm n
TaKTUKWN B es10BON
Cchepe
npogeccruoHaibHO
N 0esATenbHOCTH;-
OCYLWEeCTBNATb
obMeH aenosom
KoppecnoHaeHume
A Ha MHOCTPaAHHOM
A3bIKe C y4eTOM
A3bIKOBbIX HOPM 1
COLUMOKYJIbTYPHbIX
pasnn4nmn

qaCTMHHHeyMeHMﬂ

HeﬂOﬂHHeyMeHMﬂ

YMeHnsa nosHeble,
JonyckatoTcs
HebosnbLne
ownbkKmn

CchopMupoBaHHbIe
yMeHUNs

Bnapersb: -
HaBblKaMu
MCMOJIb30BaHNS
COBpPEMEHHbIX
MPUHUNNOB
nenoson
KOMMYHUKaLNWN B M
podeccrmoHanibHOM
hesaTenbHoCTY;
CTUINCTNYECKNMN
1 A3bIKOBbIMU
HopMamu opuumran
bHO-O€/10BOr0
CTUNSA.- HaBbIKaMK
opraHusaumu
NMUCbMEHHON

YacTu4Hoe
BNajeHne
HaBblKaMu

HecuctemaTtnyecko
e npnMmeHeHmne
HaBblKOB

B
cncreMaTun4eckom
npnMMeHeHNNn
HaBbIKOB
aonyckarTcs
npobensi

YcnewHoe n
cucTemMaTumyeckoe
npuMeHeHne
HaBbIKOB
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

WHOA3bIYHOW peyn;
HaBblkamMu
ynoTtpebnenuns
PYHKLMOHaNLHO A
npdepeHunposaH
HbIX A3bIKOBbIX
CpeacTB B
COOTBETCTBUN C
KOHKPETHbIMU KOM
MYHUKaTUBHbLIMU
Lensmu.

YK-4: CnocobeH ocyLecTBASATL AE0BYI0 KOMMYHUKALMIO B YCTHOW U MUCbMEHHOW hOpMax Ha rocy1apCTBEHHOM fi3blke
Poccunckon depepaunm n MHOCTPaAHHOM(bIX) A3blke(ax)

YK-4.5 [JeMOHCTpUpPYeT yMeHMue BbINOJIHATb NepeBos NpPotecCcroHaibHbIX TEKCTOB C MHOCTPAHHOro(bIX) Ha
rocylapCTBEHHbIV 513bIK U 06paTHO.

3HaTb: TEPMUHON
Oormyeckyto,
obuieHay4Hyto,
cnyxebHyto
JNIEKCUKY Hay4HOM
npodgeccruoHaibHO
N nnTepaTypsbl,
NIeKCUKY YCTHON
dopmbl 06LLEHNS.

®parMeHTapHble
3HaHWA

HenosHble 3HaHuSA

CchopMupoBaHHsble,
HO codepKaluune
oTAesbHble
npobenbl 3HaHUA

CchopmMupoBaHHbIe
cucTemMaTmyeckume
3HaHWA

YmMeTb:

YacTun4yHble ymeHus

HenosnHble ymeHuns

YMeHuns nosHble,

CchopmMupoBaHHbIe

rnepeesoanTb JonyckatTcs yMeHus
ayTEHTUYHbIE MPO HebonbLLne
heccroHasibHble owmnbKkmn
TEKCTbI C
MHOCTPaHHOI 0O Ha
rocyapCTBEHHbIN
A3blK 1 06paTHO.
Bnapetn: YacTu4Hoe HecuctemaTtunyecko | B YcnewHoe n
HaBblKkaMu aHanu3a | BllageHue e NnpuMeHeHne cucTemMaTU4eCcKOM | cucTeMaTuyeckoe
1 pedepnpoBaHus | HaBblkaMu HaBbIKOB npUMeHeHnn npuMeHeHne
npodgeccruoHaNbHOo- HaBbIKOB HaBbIKOB
0esIoBbIX TEKCTOB. jonyckatTcs

npobenebl

Kenc-3agaHus,
KOHTPOJIbHaA
paboTa, TecThbl,
3K3aMeH

7.3. TunoBble KOHTPOJibHbIE 3aAadHUA U UHbI€ MaTepuabl, He06XOAMMbIe AJNA OULeHKHU
3HaHUW, YMEHUNA, HaBbIKOB U (U1K) OoNbiTa AEATEeJIbLHOCTU, XapaKTepUu3yloLWwux Tanbl
cdopMUpoBaHMA KOMNETEeHLU ! B Npouecce ocBoeHusa obpasoBaTesibHOW NPOrpaMMmbl

MpuMepHble TeCToBbIE 3afaHUA O/19 KOHTPOA 3HAHWN

BAPUAHT 1

3AO0AHWE 1. Choose the correct variant. Underline it.

(BbibepeTe npaBuabHbLIM BapnaHT. Nog4yepkKHUTE ero.)

1. This time tomorrow | ....

a) will be skiing b) will skiing c) skied d) was skiing

2. She ... from two till five tomorrow.
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a) will work b) will working c) worked d) will be working

3. The car ... 1000,000 miles.

a) will soon do b) will soon doing c) will soon have done d) is doing

4. How long ... she ... here?

a) did work b) is working c) does work d) has been working

5. 1 saw Sid when | ... to work this morning?

a) came b) was coming c) were coming d) come

6. She was upset because Andrew ....

a) hadn't telephoned b) don’t telephoned c) weren’t telephoned d) isn’t telephoning

7. The climate ... warmer.

a) gets b) got c) getten d) is getting

8. Look! She ... the same shoes as me.!

a) wears b) is wearing c) has wearing d) weared

9. My parents decided that we ... my birthday on Saturday.

a) would celebrate b) shall celebrate c) celebrated d) will celebrate

10. Yesterday Tom heard that his aunt ... for five days.

a) has been ill b) had been ill ¢) was ill d) is ill

11. He gave all his money to me because he ... me.

a) will trust b) trusted c) has trusted d) were trusting

12. Ann hasn’t been informed that the lecture ... on Friday.
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a) haven't taken place b) wouldn’t take place c) don’t took place d) won't take place

13. Sally said, “l bought a new dress yesterday.”

a) Sally said that she had bought a new dress b) Sally said that she was bought a new dress

¢) Sally said that she had been bought a new dress d) Sally said that she have bought a new dress

14. “Why hasn’t he locked the car door?” the policeman said.

a) The policeman asked why hadn’t he locked the car door b) The policeman asked why he hadn’t
locked the car door c) The policeman asked he didn’t lock the car door

d) The policeman asked why didn’t he lock the car door

15. “Where is the nearest bus stop? The old man addressed a policeman.

a) The old man asked where was the nearest bus stop b) The old man asked a policeman where the
nearest bus stop was c) The old man told a policeman where the nearest bus stop was d) A
policeman asked where was the nearest bus stop

BAPUNAHT 2

3AO0AHWME 1. Choose the correct variant. Underline it.

(BbibepeTe npaBubHbLIA BapuaHT. lNogvyepkHUTE ero.)

1. Professor Asher ... another lecture at the same time next week.

a) will be giving b) will give c) will have given d) will have been giving

2. We ... you at 2 o’clock tomorrow.

a) will see b) will seeing c) will be seeing d) are seeing

3. The builder says he ... the roof by Saturday.

a) will finish b) will be finishing c) finished d) will have finished

4. Next Christmas | ... for 20 years.
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a) will have been teaching b) will teach ¢) am teaching d) will be teaching

5. This time yesterday | ...on the beach.

a) lied b) is lying c) was lying d) did lying

6. When | got to the car park | realized that I ... my keys.

a) lost b) had lost c) was losing d) have lost

7. Why ... you ... at me like that?

a) do look b) is looking c) have looking d) are looking

8. Look out! My husband ...!

a) comes b) is coming c) are coming d) came

9. Mike hoped that his friend ... him with his car.

a) would help b) will help c) helped d) are helping

10. We didn’t know the score, but we were sure their team ... the game.

a) has lost b) lost c) was losing d) had lost

11. The police found out that Bob Slant ... in London’s suburbs at that time.

a) had been living b) lived c) lives d) are living

12. He said, “Where is Jill going?”

a) He asked where was Jill going b) He asked where Jill is going c) He asked where Jill was going d) he
asked where did Jill go

13. Robby asked, “Bobby, do you know the Old Barn Hotel?”

a) Robby asked Bobby if he knew the Old Barn Hotel b) Robby asked Bobby did he know the Old barn
Hotel c)Robby asked Bobby if knew he the Old Barn Hotel d) Robby asked Bobby if he is knowing

14. The doctor asked, “How do you feel?”

25/59



a) The doctor asked how did | feel b) The doctor asked how | had felt ¢) the doctor asked how | felt d)
the doctor asked how felt |

15. “Will you be free tomorrow?” Colin asked Richard.

a) Richard asked would Colin be free the next day b) Colin asked if Richard will be free tomorrow c)
Richard asked if will Colin be free tomorrow d) Colin asked Richard if he would be free the following
day

MpaBuibHbIE OTBETLI (KAO4YK):

BAPVAHT 1

TPAMMATUYECKWIA TECT

9.A13. A

10.B14.B

11.B15.B

12.D

BAPVNAHT 2
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FPAMMATUYECKWIA TECT

1.A

10.D13. A

11.B14.C

12.C15.D

Ke#c-zapaHus

Keuc 1.

O3HakoMbTech C cuTyaumen. OueHuTe ee, onmpascb Ha MopasibHbIN Kogekc PRSA. Kak, no Bawemy
MHeHuto, NogobHas cMTyaumsa Morna NoBANATL Ha ceoboay npecchl?

OnucaHne cutyauunm [Ons PR-cneunannctoB HET HM4Yero ocobeHHoro B TOM, 4TOObI
nposBAaTb 3ab0Ty 0 cpeacTBax MHOPMaLUK, HO TONIbKO Ha BpeMeHHOW ocHoBe. He Tak obcTtounT
[esno cpean rocygapCTBeHHbIX cny>xawmx. B 1978 r Bceobuiee BHMMaHue npuBriek hakT co3gaHus
ycnoBun gna paboTbl cpencts MHgopMaumm B obLLECTBEHHbIX MecTax, Hampumep, cygax Wuau
3aKoHoAaTeNbHbIX cobpaHmax wrtaTos. iIM 6becnnaTHO NpefoCTaBASANNCL MAPKOBKa, MeNg>XXUHroBas
CBA3b U MOJIHOCTbLIO 06opynoBaHHOe paboyee MeCcTo, BK/OYAsA CTO, MULLYLLYIO MalUNHKY, TesedoH
n paxke obcnyxmealowmin nepcoHan. PasymeeTcs, pacxodbl OnJjayvMBanan HanoronaaTesNbLUNKN.
TakKoW OOMOJIHUTESIbHbLIA [OX0A4 (B KApMaH XXYpPHaJZIMCTaM) Bbi3Bas1 B BalUMHITOHe KpUTUKY CpeancTs
MHpopMauum n KoHrpecca. BHe3anHo Be3ge cTanan npucMaTpuBaTbCa K YCNOBUSAM, CO34aBaeMbIM
rocyfapCTBEHHbLIMW YMHOBHUKaMMU ONA Mpecchbl, K 60/blWOMY HEeyoOoBOJIbCTBUIO TEX U3 HUX, KTO
OTBEYasl MMEeHHO 3a CBfA3W CO CpencTBaMm MacCOBOM MHGoOpMauUuUnU. DTU OTHOLWIEHUS CEPbE3HO
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OCJIOXXHUNNCH, KOraa pernopTepos BbiCTaBUJIMN 3a ABEPb. TeéM He MeHee areHTCTBa HOBOCTEN MOran
«COXPaHUTb NNLO>», ornJiad4mBad Nnosib3oBaHme npenoCTtaBjleHHbIMU UM y,ﬂ,O6CTBaMVI.

Keuc 2.

O3HakoMbTecb C cuUTyauumein. OLeHUTEe ee, ONMpasiCb Ha MNPaBOBbIE HOPMbI, peryaupytoLine
MHPOPMALMOHHYIO OeATeNbHOCTb U NMPodecCuoHaibHble 3TUYEeCKMe KOAEKChl. [pennoXute cBow
pelleHns no BbiIXody U3 AaHHOro KpU3snca.

OnucaHune cutyauun Maseta «Bce nytem» onybnmkoBasna Ha nepBon nosioce coobuieHne o
6onesHn npemMbep-MmHUCTPa. MHdopmauna 6bina noaydeHa NoYTU U3 MEPBLIX PYK, B pe3yfbTaTe
npueaTHOM Becenbl C ero nNpecc-cekpertapem. Mocne nybnmkaumm Ha4aMCb HanadKu Ha raseTy u
06BMHEHMSA B pa3rjlalleHUN CEKPETHbIX CBEAEHWA. DTO, MO YBEPEHUSAM OOBUHUTENEN, HAHOCUNO
Bpen TroCydapCTBEHHbIM WHTepecaM CTpaHbl. HekoTopble BbICOKOMOCTaBIEHHbIE YUHOBHUKU
notpeboBasnn 3aKpbITUA raseThbl N BbiABUrann pegakTopy 06BMHEHMSA B rocyfapCTBEHHON U3MEHe.

Kemnc 3.

1. O3HaKOMbTECb CO CTEHOrPaMMOM Npecc-kKoHpepeHunn npesmaeHTa PO B.[MyTuHa No AaHHOW CCbIIKe
http://npe3vaeHT.pd/news/171734.

2. Kakne CMU 6bliin akkpeanToBaHbI?

3. MpoaHanm3npynTe COOTHOLLIEHNE 0BLLLEPOCCMNCKMX N permoHasabHbix CMUA.

4. CocTaBbTe CMMCOK akTyaslbHbiX Ansi CMU BonpocoB, KOTopble 06Cy)XAaMCb Ha NPecc-KoOH(epeHUMN.

5. MpoaHann3npynte nx TeMmaTuky.

6. Bonpochkl Kakoro nJjaHa npeobnaganu (counasnbHble, NOJUTUYECKMNE, SKOHOMUNYECKUE)?

Ke#chbl 4.

OnucaHne cutyauun T[paBntenbcTBO BopoHexckon obnactm npoBoaAMT BCTpedy C
npencrasuTtensamMm  KoMmnaHum «buoHopuka Al» (FepmaHus) € yvacTmem 3amMecTuTens
npeacepatensa npaBuTenbCcTBa BopoHexckonm obnacTu - pykoBOAUTENS AenapTaMeHTa
MPOMbILWJIEHHOCTUN U TpaHcnopTa obnactn A.C. becnpo3BaHHbIX, NpeacTaBuTenen AreHTCTBa Mo
MPUBAEYEHNIO MHBECTULUI N FrOCYyJapCTBEHHO-4aCTHOMY MapTHEPCTBY.

3agaHue K Kency:

1. Kakne goKyMeHTbl Heo6X04MMO NOArOTOBUTL A5 XXYPHAIMCTOB?

2. HannwunTe TeKCT npecc-penusa ansa nenosbix CMU.
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Kewnc 5. OnucaHne cutyaumu:

ONns MHOrMx ropoaoB Poccum akTyasibHOW ABAsSieTCA NpobsieMa JibroT CTYZAEHTOB U YyYallMXCS
5 Npoe3/ia Ha NMacCa>KMPCKOM MYHULUMANIbHOM TpaHCMnopTe.

3anaHue:

MpopaboTaiTe cxeMy MH(POPMALIMOHHOIO B3aUMOAENCTBUSA C MyHULUMMNANbHOM BNAaCTbio, B BEAEHUN
KOTOPOWN HAaxXoAWUTCHA pelleHue 3Toro Bonpoca. MNpennoxute niaaH NpoBefeHns KPYriaoro cTosia
MeXX Ay opraHamMu MyHuumnanbHou Bnactu, CMU n obuwecTBeHHbIMY OpraHmM3aumsmMu.

3apmaHuMA K KOHTPONILHOM paboTte

Exercise 1. Read and translate the text.

The Pros and Cons of the Major Advertising Media

There are many different ways in which an advertiser's message can be communicated to his
or her audience. In the States, as well as most other developed countries, newspapers still attract
the largest share of the total advertising budget, with television, radio, direct mail and magazines
accounting for most of the rest. Other media such as billboards, yellow pages, videotext and
telemarketing, although growing steadily, still account for a relatively small part of the amount spent
on advertising. Each medium, of course, has its own strengths and weaknesses, and a prospective
advertiser would do well to consider these when devising the company's advertising strategy.

The main advantage of newspaper advertising is its broad reach, getting through to a wide
spectrum of the population. There's permanence which you don't have with the electronic media and
an all-year-round readership which makes long term strategies feasible. Regional newspapers also
offer the advantages of geographical selectivity and flexibility. On the other hand, newspapers
usually don't offer colour, and if they do the availability is limited and very often of mediocre quality.
Most newspapers offer little in the way of demographic selectivity, which can make precise targeting
very tricky.

Television's main appeal is that it offers a combination of sight and sound, which opens up an
almost infinite range of creative possibilities. Furthermore, messages can be broadcast very
frequently and, like newspapers, to a very broad target. The chief disadvantage, of course, is the
high cost of production and air time. The message tends to be short-live land is often not seen at all
as many viewers now have DVDs and skip over the advertisements.

Direct mail campaigns or mail shots as they're otherwise known rely on mailing lists
containing the names of likely prospects. Obviously, the more specific the list, the more effective the
campaign is likely to be - and some lists are very specific; for example, a list might contain the
names of all the female shareholders between the ages of 40 and 65 in a particular geographical
area and this makes targeting specific prospects much easier. Direct mail also has the ability to
saturate a specific area quickly using a style and format that offers enormous flexibility. On the
minus side, however, direct mail often meets with a certain amount of consumer resistance. It's also
relatively expensive per exposure.

Radio offers the advantages of low cost and large potential audience. As with television,
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advertisers can select the stations and times favored by the audience they want to reach but, like
television viewers, listeners can easily switch stations when the advertisements come on. Even if
they don't switch stations, there's a tendency for people to use the radio for background sound and
ignore the advertisements. Maybe it's because radio doesn't offer any visual possibilities.

Magazines differ from newspapers in several respects. Firstly, they tend to be kept much
longer, sometimes for several weeks or months, and are often passed from person to person.
Secondly, the quality of the reproduction is much better, which means advertisers can show their
products accurately and create a quality image. Thirdly, special interest magazines offer greater
selectivity in reaching specific market segments. However, the costs tend to be high and the
campaign usually has to be prepared a long time in advance.

Exercise 2. Open the brackets and use proper tenses and voices.

1. Advertising in the national press (to be) usually much more expensive than advertising in the local
press. 2. Both types of advertising (to sell) by the column centimetre, the half page and the page. 3.
Television advertising in Great Britain (to be) the most expensive kind of advertising and (to cost)
many thousands of pounds for just a few seconds of television time. 4. If the advertisement (to show)
at a time when relatively few people (to watch), then it (to be) cheaper. 5. Hoarding advertisements
(to put up) in eye-catchingpositions at the side of the road. 6. Technical journals (to read) by persons
and companies who (to be) interested in this particular kind of product. 7. Technical journals usually
(to print) once a month.

Exercise 3. Translate these word combinations from English into Russian and use them in your
sentences.

Product placement, a promotional tactic, feature film, television series, a commercial product,
favorable qualities, negative features, soap operas, the story line, a leading character, placement
fees, below-the-line savings, barter systems, service deals, cellular phones, common practices,
revenue stream, embedded advertisements.

Exercise 4. Read and translate the text.

First U.S. product placements are not very well known in Russia. For example, Popeye the
Sailor Man ate canned spinach to get strong in 1929. After the cartoon was released, consumption of
canned spinach in the United States rose by 30 percent.

Other textbook examples, however, are more well known, such as films about James Bond
(Agent 007), the most product placement-rich of them being Tomorrow Never Dies, featuring such
giants as BMW, Ericsson, Martini, Smirnoff, Omega, Visa, Caterpillar, Fujitsu, Avis, Heineken, and
Brioni. Those contracts amply covered the film's $100 million budget.

Such auto giants as Ford and Mercedes make many hundreds of product placements in
movies, and although the Pentagon somewhat lags behind them, it also does quite a few big product
placements. It has a special subdivision with representative offices at major Hollywood studios. Films
such as Saving Private Ryan and Top Gun are a result of such cooperation which is based on non-
monetary, barter schemes. The Pentagon leased its gear and equipment, made available servicemen
for crowd scenes, and provided consultations on the authenticity of combat action for a symbolic fee,
but then it got 500 times more volunteers for the U.S. Marine Corps
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Aviation after Tom Cruise featured as a pilot of an F-14fighter jet in the film Top Gun.

Bonpochl K 3a4yeTy

ansa cryneHtoB OP0, 3D0 (1 cemecTp)

1. YCTHO U3N10XKUTb OOHY U3 NMPONAEHHbIX B Te4eHne ceMecTpa Tem (Bbibop no bunetam).

Tema 1. Public relations in commercial structures

Tema 2. Place PR in modern management and business

Tema 3. Definition of strategy of PR-activity of the organisation

Tema 4. PR as a culture and philosophy of modern business

Tema 5. PR-service in the organization

Tema 6. The creation of corporation image

Tema 7. The nature of image of the organization

Tema 8. The stages of formation of corporate image

2. MpounTtaTb N Nepecka3aTb Ha aHIIMNCKOM si3blke TeKCT 06bemMom 1500 nevaTHbIX 3HAKOB. YCTHO
OTBETUTb Ha BOMPOCHI K TEKCTY.

TekcT Ne 1 Media dependence on Public Relations

TekcT Ne 2 Areas of friction

TekcT Ne 3 Advertising pressure

TekcT Ne 4 Tabloid journalism

TekcT Ne 5 Media etiquette

TekcT Ne 6 Crisis communication

TekcT Ne 7 Tips and background materials
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Bonpochl K 3ayeTy

ana crypeHtoB 09O, 3P0 (2 cemecTp)

1. YCTHO n310XXNTb OA4HY U3 MPONAEHHbBIX B Te€4EHNE ceMecTpa TeM (Bbibop no bunetam).

Tema 1. Image and life cycle of organisation

Tema 2. Technologies of construction of image and means of its promotion

Tema 3. PR and social network

Tema 4. Public speaking tips

Tema 5. Adaptability is the key to successful PR

Tema 6. Branding

Tema 7. Public Relations Dependence on the Media

2. lMpoynTaTb M NepeckasaTb Ha AHIIMACKOM £13blK€ TEKCT 3KOHOMUWNYECKOro XapaKTepa obbvemom
1500 ne4aTHbIX 3HAKOB. YCTHO OTBETUTb Ha BOMpPOCHI K TEKCTY.

TekcT Ne 1 Media advisories

TekcT Ne 2 Meeting the press

TekcT Ne 3 News conferences by satellite

TekcT Ne 4 Junkets

TekcT Ne 5 Editorial boards

TekcT Ne 6 How to set the record straight

TekcT Ne 7 Advantages of advertising

TekcT Ne 8 Investor and financial relations

Bonpockl K 3K3aMeHy No aucuunamHe «<MMIHOCTPaHHbLINA A3bIK»
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ansa crypeHtos OPO, 3P0 (3 cemecTp)

A) MCbMEHHbIN NMepeBod TEKCTa N0 CNeUnanbHOCTU - BPEMS BbINOJHEHUA 60 MUHYT.

B) YTteHue n KpaTKoe N3J10XKeEHNE NMPO4YNTAaHHOIo TeKCTa Ha AHI IMNCKOM $i3bIKe.

C) becepa no Teme (BbibOp No bunertam).

1. MpuMepHbIN NnaH coobleHnn No pa3roBOPHbLIM TeMaM

Tema 1. Effective Media Relations

Tema 2. Advantages and Disadvantages of Advertising

Tema 3. Types of Public Relations Advertising

Tema 4. Getting on the Editorial Page

Tema 5. The concept and features of PR-texts

Tema 6. The general rules of preparation of PR-texts

Tema 7. Genres of PR-texts

Tema 8. Image and life cycle of organisation

Tema 9. Technologies of construction of image and means of its promotion

Tema 10. PR and social network

Tema 11. Public speaking tips

Tema 12. Adaptability is the key to successful PR

Tema 13. Branding

Tema 14. Public Relations Dependence on the Media

Tema 15. Public relations in commercial structures
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Tema 16. Place PR in modern management and business

Tema 17. Definition of strategy of PR-activity of the organisation

Tema 18. PR as a culture and philosophy of modern business

Tema 19. PR-service in the organization

Tema 20. The nature of image of the organization

2. MpounTaTb 63 cnoBaps N nepeckasaTb Ha aHINMNCKOM A3blke TeKCT 06bemMoM 1500 nevaTHbIX
3HAKOB. YCTHO OTBETUTb Ha BOMPOChHI K TEKCTY.

TekcT Ne 1 Using an advertising agency.

TekcT Ne 2 Coaching speakers.

TekcT Ne 3 The nature of speech.

TekcT Ne 4 Semispeeches.

TekcT Ne 5 Drafts.

TekcT Ne 6 Publicity before the event.

TekcT Ne 7 Publicity after the event.

3. MncbMeHHbIN NepeBo TeKCTa Mo CrneunanbHOCTN — BPpeEMSA BbINOJHEHUS 60 MUHYT.

TekcT Ne 1 What is PR?

TekcT Ne 2 PR and Marketing.

TekcT Ne 3 PR and Advertising.

TekcT Ne 4 The process of PR.

TekcT Ne 5 PR tools.

TekcT Ne 6 How to create a successful PR campaign.
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TekcT Ne 7 The history of PR.

TekcT Ne 8 Essential skills for a PR practitioner.

TekcT Ne 9 Public Relations definitions.

TekcT Ne 10 Definition of Marketing.

TekcT Ne 11 Goals and tasks of Marketing.

TekcT Ne 12 Relationship between PR and Marketing.

TekcT Ne 13 PR and Marketing.

TekcT Ne 14 How to choose between PR and Advertising.

TekcT Ne 15 Define your objectives and goals.

7.4. MeToomnyeckue MaTtepuasnbl, onpeaensiowme npouenypbl OueHMBaHUA 3HAHUM,
YMEHMM M HaBbIKOB, M ONbiTa AEeATEJIbHOCTU, XapaKTepu3ylowux 3Tanbl (popMUMpoBaHua
KOMMNEeTeHLUUun

TpeboBaHuA K BbIMNOJIHEHUIO KOHTPOJILHOW PaboThl

KoHTposibHaa paboTa - CpeAcTBO MPOBEPKU YMEHUN MPUMEHSTb MOJIyYeHHble 3HAaHUS ONs
pelleHns 3aday onpeneneHHoro Tuna no TeMe Uan pasneny.

KoHTponbHaa paboTa npencrtasnaetr cobom oonH M3 BUAOB CaMOCTOATENIbHOM paboThl
obyyatowmxcs. Mo cyTn - 3TO U3N0XKEeHNe OTBETOB Ha onpefesieHHble TeopeTUYECKME BOMNPOCHI MO
y4yebHOM OMCUUMANHE, @ TakKXe pelleHne npakTuYeckmx 3apayvy. KoHTpoJsibHble NMpoBOOATCA AN
TOro, 4Ytobbl pa3BuUTb Yy CTYAEHTOB CMOCOBHOCTU K aHa/M3y Hay4dHon n yy4yebHOW nuTepaTyphl,
yMeHune o6obuwaTtb, cMcTemMaTU3NpoBaTb W OLEHMBATb MNPAKTUYECKUA W Hay4HbIA MaTepuan,
YKPenaATb HaBblKM OBMAOEHUS MOHATUAMWN ONpPeneneHHON HayKn N T.4.

Mpn ouUeHKe KOHTPOJIbHOW paboTbl nNpenogaBaTeslb PYKOBOACTBYETCA CJeAYLWUMN
KpUTEPUSMU:

- pa60Ta 6blf1a BbINOJIHEHA aBTOPOM CaMOCTOATEJIbHO,

- obyyatowmincs nopobpan AOCTATOYHbLIA CMUCOK NUTEpPaTypbl, KOTOPbLIA Heobxoaum Ans
OCMbIC/IEHNSA TE€Mbl KOHTPOJIbHOW PaboThl;
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- aBTOp CyMeJs COCTaBUTb JIorn4yeck 060CHOBAHHbIN MJlaH, KOTOPbLIA COOTBETCTBYET
NOCTaBJIEHHbIM 3afa4aM 1 CHOPMYJIMPOBAHHON LEeNN;

- oby4atowmnca npoaHaansnposaa MmaTepuan,

- obyyvatowmincsa cymen o6oCcHoBaTb CBOK TOYKY 3pEeHUSs;

- KOHTpOJIbHas paboTa ohopmieHa B COOTBETCTBUE C TpeboBaHUAMY;

- aBTOp 3alWUTWA KOHTPOJIbHYIO paboTy U ycnewHo OTBETW Ha BCe BOMPOCHI
npernonaBaTens.

KoHTposibHas paboTa, BbinMoJiIHEHHas HebpexxHo, 6e3 cobnoaeHns npaBui, NpPeabiBASEMbIX
K ee ohopMaeHMo, Bo3BpallaeTcss 6e3 NpoBEepKM C yYKasaHMEM MPUYMH, KOTOpble OOBOASTCH A0
obyyatouierocsi. B 3ToM ciydyae KOHTpoJibHas paboTa BbINOMHSAETCS NOBTOPHO.

BapuaHT KOHTPOJIbHOW PaboThbl BblAAeTCSA B COOTBETCTBUUN C NOPSAAKOBLIM HOMEPOM B CMMCKe
CTYNEeHTOB.

KpuTepumn oueHKHU 3HaHMW NPU HAaNUCAHUU KOHTPOJIbHOM paboThl

OTMeTKa «OT/IMYHO» BbICTaBnseTCcAs obyyalolweMycsi, MnoKa3aBlUEMY BCECTOPOHHMUE,
cUCTeMaTU3NPOBaHHbIe, rNybokne 3HaHWS BOMPOCOB KOHTPOJIbHOW pPaboTbl U yMeHue yBepeHHO
NPMMEHSATb WX Ha NpakTUKe TMpU pelleHnn KOHKPEeTHbIX 3agad, cBobogHoe W npaBusibHoOE
060CHOBaHME NPUHATLIX PeLleHnN.

OTMeTKa «XOpOoLLO» BbICTaBAsSETCA 0bOyYalolleMycsi, eCiM OH TBepAO 3HaeT MaTepuan,
rPaMOTHO M MO CYLLECTBY M3/laraeT ero, yMeeT NPUMEHSTb MOJIlyHYeHHbIE 3HAHUS Ha MpPaKTUKe, HO
[OMyCKaeT B OTBETE UM B PELLUEHMM 3a4a4 HEKOTOPbIE HETOYHOCTU, KOTOPbIE MOXKET YCTPAHMUTb C
MOMOLLbIO [OMOJIHUTENbHBIX BOMPOCOB NpernoaaBaTerns.

OTmeTKa «y[0BNIETBOPUTENIBHO» BbICTaBNSIETCA obyyatoemycs, nokasaBsLuemy
(pparMeHTapHbI, Pa3pO3HEHHbLIN XapaKTep 3HaHW, HeQOCTATOYHO MpPaBU/IbHbIE (POPMYJIMPOBKU
6a30BbIX MOHATUIN, HapPYyLUEHMUS JIOTMYECKOW MocienoBaTesIbHOCTM B WU3JI0XKEHWUM MNPOrpamMmMHOro
MaTepuana, Ho NPy 3TOM OH BlafleeT OCHOBHbLIMU MOHATUSAMUN BbIHOCUMbIX Ha KOHTPOJIbHYO paboTy
TeM, HeobXxoauMbIMU AN AafibHENlero oby4YeHns U MOXeT MPUMEHSATb MOoJlyYeHHbIe 3HaHUA Mo
o6pasLy B CTaHOapTHON cUTyauuu,

OTMeTKa «HeyaoBNeTBOPUTE/IbHO» BbICTABASETCS o0Oy4yalolleMycsi, KOTOPbIA He 3HaeT
6osblUeA YAacTU OCHOBHOIO COAEP)XaHWS BbIHOCMMbIX Ha KOHTPOJIbHYIO paboTy BOMPOCOB TEM
OUCLUUMANHBI, OonyckaeT rpybble owunbkyM B (DOPMYSIMPOBKAX OCHOBHbLIX MOHATUA U He yMmeeT
NCNoJIb30BaThb MOJIyYeHHbIEe 3HaHUS.

TPGGOBaHMﬂ K BbIMOJIHEHUIO TECTOBOrIo 3agaHusa

TecT paccMaTpuMBaeTCs Kak dopma KOHTPOJIbHO-TPEHNPOBOYHOI O 3a0aHus,
npenHa3sHa4YeHHOro ansa onpeaeneHns (OMarHOCTUKN) YPOBHS 06Y4YEHHOCTU U XapaKTepu3yoLancs
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cnepylowmMn YyepTaMu:

a) MpPOCTOTON Npoueaypbl BbIMOJIHEHUS,

6) CTaHOAPTHOCTbLIO CTPYKTYPHI,

B) Mesikon go3npoBkon y4yebHoro maTtepumana,

r) NErkocTblo ocyllecTBAeHns obpaTHON CBA3N,

) BO3MO>XHOCTbIO HEMocpeacTBEHHON MKCauum pe3ysibTaTos,

e) KBaJIMMETPNHECKUMIN KadeCTBaMn, T. €. y)J,OﬁCTBOM KOJINHeCTBEHHOI0 Bblpa>XeHNA Ka4decCTBa
BbIMOJIHEHNA 3a4aHNA.

MNepeyncneHHble XapakKTepHble YepThl TECTOB [AeNalT WX 0COBEeHHO MpUrogHbIMKU AN
npoBefeHNss KakK TeKyllero, Tak WU WUTOroBOr0 KOHTPOJA, B 3HAYUTE/NbHON Mepe ycTpaHas
Cy6BbEKTMBM3M B OLEHKAX N PE3KO CHMXXas BPeEMS, 3aTpavyMBaeMoe npenogaBaTesieM Ha NMpoBepKy
BbIMOJIHEHUSA 3aaHNIA. g onpeneneHns ypoBHA CTyAeHTa CyLWeCcTBYOT pa3/inyHblie BUObl TECTOB,
B 3aBMCUMOCTU OT XapakTepa y4yebHoro Mmatepuana.

TecTbl ABNAOTCA HE TOJILKO 3(pq3eKTI/IBHbIM MHCTPYMEHTOM KOHTPOIA, HO U adanTauuun.

CﬂeLI,I/ICpI/IKa TECTOB ONA KOHTPOJ1A HTEHNA 3aKJTl04HaeTCd B CJieayloueMm:

- npexae BCero, TecCTbl MOMOraldT COCPeAOTOUMTLCS Ha W3BJIEYEHUW WHGOPMaLUM C HYXXHOWN
MOSHOTON N rNybuHon;

- CTUMYNUPYS WHTENNEKTYaslbHYl0 aKTMBHOCTb Yy4allMXcs, TecT TpebyeT MWHMMaNbHOrO
NPUMEHEHNs NMPOoAYKTUBHLIX hOPM;

- TecCT - XOpOLLIVIIZ MHCTPYMEHT aAanTauun, TakK KakK CaM MaTepunaJl TeCTa CAYyXXNT nogkpenieHmnem,

- obneryas n yobICTpsSs NOHUMaHWE, TECT AaeT BO3MOXXHOCTb NpeabsBuTb bonbline TpeboBaHUA K
obbeMy yTeHus.

[na KOHTPOAS NOHMMaHUA B MpoLecce YTeHns uesnecoobpasHo MCNosb30BaTbh Kak Hanbonee
ajlekBaTHble nlbrpaTesibHble TECTbl MHOXXECTBEHHOro Bbibopa B CleAyoWwmnx pa3sHOBUAHOCTAX: a)
BbIOOp MpaBWM/IbHOrO OTBeTa Ha Bomnpoc; 6) 3aBeplieHMe Ha4YaToro BbiCKa3blBaHMA Ha OCHOBEe
npeanoXXeHHbIX Te3UCOB; B) pacrnosioXXeHne rno nopsiaky, rpynnupoBka (hakToB; r) nepekpECTHbIN
BbI6Op, YCTaHOB/IEHME COOTBETCTBUIN; A1) BblHEPKUBAHUE CNeLManbHO BCTaBAEHHbIX JIULWHUX CNOB; €)
3anosiHeHue npobenos cneunasnbHO NPONYLWEHHLIMU CI0BaMU. Ba)KHO, 4TO OYHKLMOHAIbHbLIA CTUJb
N CBA3AHHbLIA C HUM BUJ YTEHUA CKa3blBAOTCSA Ha KONIMYeCTBE TECTOBbIX 3a4aHNN; ANA U3y4daloLero
yTeHna ux Tpebyetca 6onblwe, 4eMm p[NAsg MPOCMOTPOBOrO U  O3HAaKOMUTENbHOro. ECTb u
KayeCTBEHHOe pa3/nyme B TecTax. OHO KpoOeTCA B CYLWHOCTM npefslaraeMbiX ajibTepHaTuB,
XapaKTep KOTOPbIX AO0J/PKeEH BUAOU3IMEHATbLCA B 3aBUCMMOCTU OT beHKLI,VIOHa)'IbHOFO cTnna wmn
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CBA3aHHOIo C HUM BUAaMN HYTEHNA.

TecTbl AN KOHTPOASA MOHUMaAHUA (parMeHTOB TEKCTOB, ABMAKOWMUXCA npegmMeToMm Ans
n3y4vawuiero YteHumd, AO0JIKHbI codepXXaTb aJibTePHaTWUBLI, Kacalouwunecs qDaKTVI‘-IeCKOFO
cogep>XaHud, CtTnngd TeKCTa, noenHoro 3ambicna. I'Ip|/| TECTUPOBAHUN HAaY4YHO-MONYNAPHbLIX TEKCTOB,
CBA3aHHbIX C O3HaKOMWUTEJIbHbIM BMAOOM 4YTeHWUA, cCcnepnyeT TnMnoJib30BaTbCA aJibTEPHATUBHbLIMN,
HanpaBJ/ieHHbIMWN Ha BblsiBJIeHNE (PaKTUYeCKOro Cogep)XaHus.

B npouecce KOHTPONSA MOHUMaHUA YTEHUA NCMONb3YIOTCA pa3sinyHble BUAbl TEeCTOB:

1) TecTbl Ha BbIGOP MPaBUJILHOrO OTBETA U3 ABYX MPEASI0XKEHHbIX BAPMaHTOB;

2) TecTbl Ha BbIGOP NPaBUJIbHOMO OTBETA N3 HECKOJIbKUX MPeaIoKEeHHbIX BApUaHTOB;

3) TeCcTbl Ha rpynNNUPOBKY (haKTOB.

Camasi nonyfsipHasi PasHOBUAHOCTb - 3TO TeCTbl Ha BbIGOP MNpaBUAbLHOrO OTBETa W3
HECKONbKNX BapuaHToB. CoyeTaHWe MnpaBUIbHON (OPMbl M HeMNpaBW/bHLIX aslbTEPHATUBHbIX
NpPU3BaHO «MPOBOLMPOBaTb» Pa3MbIUNEHNS YUTaoWero, CTUMyAMpysa ANsS 3Toro HeobxoAuMble
MbICINTENbHbIE ONepaumu.

S PEeKTUBHbI TECTLI Ha onpeaeseHne OenCcTBYOLWMX NnL, BCTPEYALINXCA B TEKCTE, Mo UX
OENCTBUSM U MOCTYMNKaM, @ KOHTPOJIb MOHMMAHUA TEKCTa, COAEPXKaLLero npsaMyl pedb, Jydlle
BCEro NpoBOAWUTb MNyTEM ornpeAefieHMs AENCTBYIOLWIWX JINL MO WX BbICKa3biBAHUAM. 3TW TeCTbl
NMOMOralT MarncTpaHTaM raybxke rMoHsATb TEKCT, €ro AeTasu.

KpomMe Toro, 3afgaHusa AOJ/KHbI ObITb MOCUJIbHLIMU A5 6aKaJ'IaBpOB:

1. O6bEM TECTOBOWN OCHOBbI A0/XKEH ObiTb TakKUM, 4TObObl y4YallMecss CMOrM yaep)XaTb B NamMsTu
NPOYUTAHHOE;

2. TekcT posxeH bbITb 3aKOHYEHHbIM MO CcoOepP>XXaHNO OTPbIBKOM;

3. Bonpochk! O/KHbI COAepXaTb I/I3y‘-IeHHbIIZ J'IeKCI/IKO-FpaMMaTI/IHeCKI/Im MaTepuan,

4. KaXx[4o0e TecToBoe 3aaHne O0/XKHO BblITb aBTOHOMHO.

TecT CTUMYNIMPYET UHTENNEKTYasIbHYI0 aKTUBHOCTb yYalLNXCcs: 4Tobbl BbIOpaTb NpaBubHYO
anbTepHaTUBY, OHU OOJIXKHbI: 1) NPOYNTATb TEKCT C OOLLMM OXBATOM COAEP>XXaHUs; 2) OCMbICINTb
anbTepHaTUBbI; 3) COOTHECTU KaXAyl W3 HUX C Colep>XaHWeM TeKCTa; 4) MPUHATb HYXHYI0
anbTepHaTuMBY.

KpuTepun oueHKN 3HAHWIA Npy NPOBEAEHNN TECTMPOBAHMS

OTMeTKa «OT/INYHO» BbICTaBASAETCH npm ycaosmn npaBuJibHOro oTeeTa 6aKanaBpa He MeHee 4eM
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85% TecToBbIX 3a0aHNIA;

OTMeTKa «XOpOoLlo» BbICTABASAETCSA MPM YCJIOBMM NpaBuSIbHOro oTBeTa GakasaBpa HeE MeHee YeMm
70% TecToBbIX 3a4aHUN;

OTMeTKa «y[0BNEeTBOPUTESIbHO» BbICTABASETCHA NPU YCJI0BUN NpaBUbHOro oTBeTa Bbakanaspa He
MeHee - 51%,; .

OTMeTKa «Hey[0BeTBOPUTENIbHO» - BbICTAB/ISETCA MpU YCN0BMWU NMPaBUbHOro otTeeTa bakanaBpa
MeHee 4yeM Ha 50% TecToBbIX 3a4aHUN.

TpeboBaHUA K BbINOJIHEHUIO KeHC-3adaHusa

Kelic-3afaHns - 3TO MeTO4 aKTMBHOro nNpobaemMHoO - CUTYaLUWOHHOrO aHanusa, Npu 3TOM
obyyeHne OCHOBAHO Ha peLleHNU KOHKPETHbIX 3a4ay, CoOAepXallMXCsl B CUTyaLMsiX, ONMUCAHHbIX B
Keicax. [naBHoe €€ Ha3HayeHue - pa3BMBaTb CMOCOOHOCTbL aHaNM3MPOBaTb WHGMOPMaLUIO,
¢opMynMpoBaTb NpPobAEMbI U HAXOAUTb UX peLleHune.

Kenc-3agaHnUa MOXXHO MNPeAcTaBuUTb, KaK CJIOKHYK CUCTEMY WCMONb30BaHUSA APYrux
MeTOL0B: MOAENMPOBAHUS, CUCTEMHOIO aHasin3a, MbICJIEHHOrO0 3KCNepPUMeHTa, MeToda ONncaHus,
ANCKYCCUWN, WrpoBbIX MEeTOdOB M Ap. HeobxoAMMOCTb BHeApeHus Keilc-3afaHus B MNPaKTUKY
obpasoBaHUs BbiTeKaeT U3 OpueHTauum obpas3oBaHWsS He CTOJSIbKO Ha MOJlyYeHME KOHKPETHbIX
3HAHWI, CKOJIbKO Ha (POPMUPOBAHME YMEHUN N HAaBbIKOB MbIC/IMTEJIbHON AeATEeNbHOCTY, Pa3BUTUIO
cnocobHocTen. Kenc-TexHoNorns 0THOCUTCS K pasBmBatoLw M popMam obyyeHuns, BKaoYaeT B cebs
[OCTVXKEHUSA TEXHONOM UM «Co34aHne ycrnexa». B Toxxe BpeMsi 3To cnocob KonneKTUBHOro obyyeHuns,
Ba>KHENLUMMN COCTaBASAOLWNMM KOTOPOro SBASOTCA paboTa B rpynnax, obMeH nHgopmaumen.

Kelic - 3TO KOHKPEeTHas >XW3HeHHas WM Npou3BoACTBeHHass (bU3Hec WAn Hay4Has)
CUTyauwns, paccka3sbiBalowlass O sBAeHUU unam  cobbitum (nocnepoBaTesNbHOCTM  COBbITUN),
coaep>xallias npobnemy (Nnpobnembl) ona pelieHus.

Kak npaBuo, KeENC COCTOUT U3 TPeX YacTen: BCNoMoraTesnbHas MHpopMmauus, Heobxoammas
018 aHanusa n paboTbl C KENCOM; oNnCaHMe CUTyauum, To eCTb CaM Keunc; 3adaHusa K Kency. Mpu
pa3paboTke Kenca onnucaHHasa cMTyaunmn A0/KHA YYUTbIBAaTb YPOBEHb MOAFOTOBKW MarucTpaHTa, To
ecTb 6bITb B Mepy C/IOXKHOW. leyvaTHbIN Kenc MOXeT cofep)xaTb TEeKCT, rpadukm, Tabnaumusbl,
AnarpamMmmbl, unaRCTpaumnm, hotorpadmn. Buaeo Kenc MoxeT cogep>XaTb puabM, ayano n BUAeO
MaTepuanbl. CTyaeHTaM AOJKHbI ObITh AaHbl YeTKME MHCTPYKUMKM 1Mo paboTe C KeNcoM, BKJOYas
BPEMEHHbIE OrpaHnYeHuns.

Kenc-3agaHnsa Ha 3aHATUAX MOXKET COAep>XaTb TPY FPynnbl YyApPaKHEHWNA:

- ynpa)kHeHus, HamnpaB/ieHHble Ha obecrnevyeHne HGakanaBpa y4ebHo-peyeBON CUTyauunen, TEMOWN,
npo6siemoi, cNoCo6CTBYOLLIMMKY NOSABJIEHNIO KOMMYHWUKATUBHO-MO3HaBaTE/bHOI0O MOTUBA FOBOPEHUS
N KOMMYHWKATMBHOIO HAaMEPEHUS; I3bIKOBbIM N peYeBbiM MaTepuasioM, HarN94HbIMM CpencTBaMu;

- YNpa>XXHeHWsd, HalpaBJZiIeHHble Ha MNoAroToBKY ,EI,I/ICKyCCI/IIZ, NMPOEKTOB, 6peI7IHCTOpMI/IHFOB,
CrnocobHbIX aKTUBN3NPOBaATb yqe6Ho-peL|eByro 0eAaATesIibHOCTb 6aKa}'IaBpOB (6e3 ncnonb3oBaHMSA
BCNMoOMOraTeJlbHbIX A3bIKOBbIX, pe4eBbliX N Har1a4HbIX Cpe,EI,CTB);
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- YNpa>xHEeHNa KOHTPOJIbHOrO XapaKTepa.

BakanaBpbl MOTyT M3y4aTb MaTepuasbl Keica U OOMNOJIHUTEsNIbHYI0O NnTepaTypy 3apaHee B
KayecTBe [IOMallHero 3aaHusa Uan nosy4ynTb MaTepuan Kelca Ha 3aHATMU. B 3ToM ciiydyae obbem
Kenca aBnaeTca HebosblnM. Kencbl MOryT NCMO/Ib30BaThCSA B HaYasie 3aHSATUS C LIe/bio NOBbILLIEHWS
MOTUBALINN.

Kenc TexHonornsa nmeert HEeKOTOpble OrpaHn4YeHn. Kencol Ll,enecooﬁpa3Ho MCcrnosib3oBaTb B
KOHLUE Wn3y4veHun4d bonblINX TeM, TakK KakK 3Ta TexHoJiorums Tpe6yeT ornopbl Ha wnMerLwnecd
npeamMeTHble 3HaHWA. Kelnc posmkeH 6bITb CBA3aH C XKU3HEHHbLIM OMbITOM ydalwmnxcs.

Keilc 3aHATUE, BKJOYAET cheaytolme 3Tansbl:

noaoroToBUTENbHBIA (NpenodaBaTeNb onpenensieT AnAakTUYeckKne uenun 3aHsATus, paspabaTbiBaeT
Kenc n cueHapun);

03HaKOMUTENbHbIN (0ByYatlowmecs 3HaKOMATCA C MHHOPMaUWeENn Kelca);

QHaINTUYECKUI (aHaN3 CUTyaunMm MHAWBMAYaNbLHO UM B Fpynne, BblaesneHne npobnemsol, BoipaboTka
nyTen ee peLlleHns C aHaJn3oM Ux NocnencTenn);

NTOroBbIN (Npe3eHTaumsa peweHnsa npobaembl 1 NporpaMmbl 4ENCTBUIA, CPaBHEHME BapMaHTOB);

- pednekcms pesynbTaToB y4ebHON NesTeNnbHOCTM.

bakanaspaMm npegnaraeTca csefyrollas cxemMma pa60Tb| C Kencom:

- | 3Tan - 3HaKOMCTBO C CUTyaumen,

- Il aTan - BblgesieHne OCHOBHOM npobnembl (Npobnem), BblaeneHWe nepcoHaanin, KOTopbie MOryT
NOBJNATbL Ha CUTYyaLWUIO;

- Il aTan - npeanoxeHwune KOHLLeNuwumn, rmnoTes, TeM 4S9 «MO3roBOro WTYypMa»,

- IV 3Tan - aHann3 NocnenCcTBUNA MPUHATUS TOrO NN NHOIO PeLUeHns;

-V aTan - pelwleHne Kenca (Npeaso>xeHne ogHOro Nin HECKOJIbKUX ONTUMasibHbIX BapuaHTOB OENCTBUN,
yKa3aHne HegoCTaTKOB NpeasioXXeHHbIX BapuaHTOB, MEXAaHN3MbI MPeaoTBPaLLeHUs UX HEraTUBHbIX
nocnencTeuin).

Obyyalowmmcss HeobxoAMMo nNpoaHaAn3MpoBaTb WHGOPMaUMo, BbISBUTL U 0TobpaTh
Hanbonee BaXKHOe, OCMbIC/INTL 3HAYEeHNe Ka)kaoro absaua, caenaTb NPeanosioXXeHus, BbiCAyLwaTb U
OLLEHUTb aJibTEPHATUBHbIE BapUaHTbl 04HOKJIACCHUKOB, CPOPMYJIMPOBATh 3aKJIIOYEHUS N BbIBOAbI.
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CTtpaTeruns «mo3rosas aTak» (Brainstorming) 3aknto4aeTcs B BblABMXXEHUN CaMbIX pPa3HbIX
noen 6e3 nx KpuTukn. Konm4ecTso naen npepnoynTaeTcs MX KadyecTBy. AHanm3 n oTbop nydwmx
noen aBnseTcsa cnenywwmnm sTanom paboThl.

Obyyatowmeca moryT 6bIThb pasgeneHbl Ha Ase rpynnbl. Obyvalouwmecs nepson rpynnb
(reHepaTopbl Uaen) npegnaraloT BapuaHThl peweHns npobnembl 6e3 nx obcyxaeHnda. Bce naoeun
hUKCUpPYIOTCSA OOAHUM U3 yYalmxcs. BTopasa rpynna («aHanuTuUKu») paccMaTpumBaeT NMpeasioxeHuns,
He pobaBnsas HUYEro HOBOro, N OTOMPAIOT Nyyllme.

Mpn peweHnn npobnem Kenca HeoOXOAMMO WCCNenOBaHME CUAbHbIX U CnabbiXx CTOPOH
BblOBUHYTbIX pPELIEHNN, MNOJOXUTENbHBLIX W  OTpuuaTesbHbIX nNocneacTeunm  (yrpos) ux
ocywiecTBneHus. PesynbTaTbl aHanm3a uenecoobpasHo NnpeacTaBnaTb B TabanyHom gopme.

MoXKHO MNpensioXXuTb GakanaBpaM 3anucaTb Jiydllne MAeun B Bule «LBeTKa. B ueHTpe
3anucbiBaeTcsa npobnema, no 60kam B Buae 5-8 nenecTtkoB crnocobbl ee peLleHus.

Mpnem «rnnoTesa» BKJOYaeT crefyrLlime sTanbl:

O3HaKoMJieHMe ¢ NpobneMHon cnuTyaumnen;

0CO3HaHMe CYLHOCTU 3aTpyAHEHUA U hopMyInpoBaHne Npobnemsi;

rnonck crnocobos peLweHns I'IpO6J'I€MbI nyTeM BblOBNXEHNA I'Ipe,El,I'IO}'IO)KeHVIIZ N rmnoTesbl,;

O0OKa3aTeJIbCTBO r'mnoTe3bl,;

npoBepKa NpaBMbHOCTU NMPeaoXXeHHOro peLweHn.

CTpaTerusa «naean» 3aK/l04aeTCs B CNeayoLeM:

| -BbiaeneHne npobnemel (identification of the problem);

D - onucaHue npobnemsl (describing of the problem);

- onpepeneHne BapuaHTOB noaxoda K peweHuto npobnembl (explanation of the variants of the
problem solution);

A - pencteusa (acting) no peweHunsa npobnew;

L - BbIBOAbI (Hay4YuTecb JenaTb BbiBOAbl -learn to make conclusions), pedgnekcmsa npoBeneHHON
paboThl.

KpuTepum oueHMBaHUA BbINOJIHEHUSA Keuc-3agaHuna
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npefocTaB/ieHNEe HECKONbKNX HanpaBieHui pewweHnin npobnemsl - 1-5 6annos;

aHaNM3 NPenMyLecTB U HEAOCTAaTKOB NPeaSIoXKEHHbIX PeLleHWn;

y6eanTeNbHOCTb apryMeHTaunm pa3paboTaHHbIX PELLEHUIA, MPpUBELEHME NMPUMeEPOB (J0NO/THUTENbHOM

MHdopMaLnmn, He cogep kallencs B Kence) - 1-5 6annos;

MUCMoJib30BaHMEe afeKBATHbIX A3bIKOBbIX CpeAcTB - 1-5 6annos;

- YMeHMe 0TBeYaTb Ha BOMPOCH! Apyrnx oby4vatoLlmnxca n npenogasaTens - 1-3 6anna;

- cobnogeHne pernameHTa BbicTynaeHusa -2 6anna; (Ecam kTo-nmbo M3 MarncTtpaHToOB BO BpeMs

npeseHTaumMn peweHnin npobnemsbl Kerca No3BosisieT cebe IMOLMOHaNbHbIE OLLEHKMW, 0b6CyXaeHwue,
TO AaHHbIN BakanaBp UM rpynna nojyyaeT wWrpadHble o4kn -oT 1 o 3 6annos.)

Bce 3apaboTaHHble 6annbl U WITpagHbIe 04KK 3aHOCATCA B Tabnuuy. MobexaaeT Ta rpynna,
KoTopasi Habpana Haumbosnbllee kKonuyectBo Hannos. MNpenogaBaTesb oTBeYaeT 3a cobnopeHue
NMPOTOKOJIa N MOABOANT UTOTU 3aHATUN.

TpeboBaHMAa K NpoBeAeHNIO 3a4eTa

3a4eT - popMa MPOBEPKU 3HAHWUA, YMEHUN N HaBbIKOB, NpnobpeTeHHbIXx Bakanaspamn u B
npouecce ycBoeHuns y4ebHoro matepmana N1eKLUNOHHbIX, MPAaKTUYECKNX N CEMUHAPCKUX 3aHATUN MO
ancunnanHe. 3avyeT OCYLLEeCcTBAAETCA Ha OCHOBE MPMHLUUMOB 0O6BbEKTMBHOCTMW, CNpaBensiIMBoCTH,
BCECTOPOHHEro aHasan3a ypoBHSA 3HaHUN 6akanaBpoB.

KpuTepun oUeHKN 3HAHMIN Ha 3a4eTe

3a4yeT NPOBOAUTCA B ABa dTana: NnepeBecTy NMCbMEHHO UHOA3bIYHbBIN TEKCT Ha PYCCKUN A3bIK
CO cnoBapem no crneunanbHocTn. O6beM TekcTa 1500 nevyaTHbIX 3HAKOB. Bpems BbinonHeHUs - 60
MWH 1 YCTHO U3/I0XKUTb OAHY U3 NPONLEHHbIX TEM.

Mpw BbICTaBNEHUN OLLEHKWN YYNTbIBAETCH:

- 3HaHWe (haKTU4YeCKoro MaTtepuasa no nporpaMmmMe, B TOM 4YnUCse; 3HaHNE obsAzaTenbHOM rpaMmMaTUKe,

- CTeneHb akKTUBHOCTWU MarnMCtpaHTa Ha CEMUHAPCKNX 3aHATUAX;

- NIOTUKY, CTPYKTYpPY, CTW/b OTBETA; KYy/JbTypy peyu, MaHepy o6LleHWs; rOTOBHOCTb K AUCKYyCCUW,

ApPrymeHTnpoBaHHOCTb OTBETA,; YPOBEHb CaMOCTOATEJIbHOIO MbILLJIEHNA,

- HaJindme nponyckoB CEMUHaAPCKNX N IEKUNOHHbIX 3aHATUIA MO HeyBa>XUTeJibHbIM NMPpU4YnNHaM.

KpuTepun oueHKn cpopMMPOBAHHOCTN HAaBbIKOB U YMEHWUIA FOBOPEHUS
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(HeynOBNEeTBOPUTENLHO)

OueHka XapakTepucTmnka oTBeTa bakanaspa

BayTeHo UVTorn4HO NOCTPOEHO MOHOJIOrMYecKoe BbiCKasblBaHWe (onmcaHue, pacckas)
B COOTBETCTBUM C KOMMYHUKATUBHOW 3ajadent, CPOpMynMpoBaHHON B

(OTAIMYHO) BafjaHnN.
Vlekcmyeckue epuHuubl 1 rpaMMaTUYecKue CTPYKTYpbl WCMOJb3YOTCA
YMeCTHO.
Peyb MOHATHA: 3BYKW B TMNOTOKE peYyn MPOU3HOCATCA MpPaBUIbHO,
cobnofaeTcs NpaBUbHbIA MHTOHALMOHHBIA PUCYHOK.
O6beM BbiCKa3blBaHMSA - He MeHee 12-15 cdpa3-npessioxeHnn.

BayTeHo JTOrM4HO NOCTPOEHHOe B COOTBETCTBMU C KOMMYHUKATUBHOW 3ajaven,
ChOopMyIMPOBAHHON B 3a4aHNN.

(xopoLwuo)
Vlekcmyeckue eauHMubl 1 rpaMMaTUYecKue CTPYKTYpbl WCMOJb3YOTCA
YMeCTHO. [lonyCcKalTCs JIeKCUYEeCKME 1 rpaMMaTnyieckue ownbkn, KoTopsble
He NPenAaTCTBYIOT MOHUMAaHMWIO peyu.
Pedyb NOHSATHa, eCcTb Haan4me oHeMaTu4yecknx owmnbok. Ob6BLEM
BblCKa3blBaHUA - He MeHee 10 hpa3-nNpensioXKeHnn.

3a4TeHo MoHoONOrnyeckoe BbiCKa3biBaHWe (OMMcaHWe, paccka3) MOCTPOEHO He

BCerga JIornyHo.

(yZLOBNEeTBOPUTESILHO)
flonyckaloTca JIeKCMYeCKMe U rpaMMaTMyeckue owmnbku, KOTopbl€
BaTpyAHAOT NOHUMaHWE peyu.
O6beM BbICKa3blBaHMS - HE MeHee 6 hpa3-NpensioXKeHnNn.

He 3a4TeHo Coaep>xaHue oTBeTa He COOTBETCTBYET MOCTABJIEHHON KOMMYHWUKATUBHOM

Badade.
[loNyCcKalTCAa MHOMOYNCIEHHbIE NIEKCUYECKME U FpaMMaTunyeckmne ownbkn.

Peyb He BOCMPMHMMAETCS Ha CAyx Wu3-3a 6O/bLIOTO  KOJMYECTBa
poHEMaTUYECKMNX OLLIMBOK.

KpuTepum oueHKU ccpopMUpPOBAHHOCTU HABbLIKOB NepeBoaa UHOA3bIYHOIO

TeKCTa Ha PYCCKMN A3bIK

OueHka XapakTepucTuka nepesoja TekcTa

BayTeHo MepeBon npeacTaBnseT cobon afekBaTHYK nepepadvyy MHOSA3bIYHOIQ
TeKCTa CcpeacTBaMM PYCCKOrO f3blka B Hepas3pbiBHOM  eAUHCTBE

(OT/IMYHO) conep>xaHua 1 GopMbl.

BayTeHo Mepeson npenactasnseTr cobo afekBaTHYO rMnepefadvy MWMHOA3bIYHOMO
TeKCTa CpencTBaMM PYCCKOrO  si3blka B HEepaspbiBHOM  eAUHCTBE

(xopoLwuo) conepxaHua un  dopmbl.  OonyweHo 30%  rpaMmaTU4ecKux U

CTUANCTNYECKNX OLINBOK, npmeoadalnx K HETOYHOCTK nepesoa.
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BayTeHo B nepesone ponyuweHo 50 % rpaMMaTUY4eCKUX N CTUINCTUYECKMX OLINBOK.,
ITekCT nepeBeeH He MoJIHOCTbLIO.

(y00BETBOPUTESILHO)

He 3a4TeHo CMbIC/1 TEKCTA UCKaXKEH.

(Hey [, 0BNETBOPUTENLHO)

TpeboBaHMA K NpoBeAEeHMIO SK3aMeHa

3K3aMeH - (popMa NPOBEPKM 3HAHUI, YMEHWI N HAaBbIKOB, NpMobpeTeHHbIX Hakanaspamu n B
npoLiecce ycBoeHusa y4ebHoro MaTepumana NeKUNoHHbIX, MPaKTUYeCKUX N CEMUHAPCKUX 3aHATUIA MO
ANCUUNANHE. 3a4eT OCYLLEeCTBAAETCA Ha OCHOBE MPUHLUMOB O06bEeKTUBHOCTU, CrpaBeasINBOCTMH,
BCECTOPOHHEro aHan3a ypPoBHS 3HaHWI HakanaBpoB.

KpuTepun oLEeHKN 3HAHWIA Ha 3K3aMeHe

DK3aMeH NMpPoBOAUTCS B ABa 3Tana: NepeBecTV NMUCbMEHHO MHOS3bIYHbIA TEKCT Ha PYCCKUN
S13bIK CO CJIOBapeM Mo crieunanbHocTn. O6bem TekcTa 1500 neyvaTHbIX 3HAaKOB. BpeMs BbIMOJIHEHUS -
60 MUH 1 YCTHO M3/I0XKUTb OAHY N3 NPOAAEHHbIX TEM.

I'IpV| BbICTaB/1eHNN OLUEHKWN YHYNTbIBaeTCA:

3HaHMe HaKTMYeCKOro MaTepuasa rno NporpamMmme, B TOM YUC/e; 3HaHUe 0b6a3aTeslbHOM FrpaMMaTUKeE;

crteneHb akKTUBHOCTU MarnmctpaHTa Ha CEMUHAPCKUX 3aHATUNAX;

NNOTNKY, CTPYKTYPY, CTWIb OTBETaA, KYJIbTYPY pPeyn, MaHepy obuleHna; roToBHOCTb K ONCcKyccumn,
aprymeHTnpoBaHHOCTb OTBETAa,; YPOBEHb CaMOCTOATEJZIbHOIO MblLLU1IEHNA,

HaJindme nponyckoB CEMUHaAPCKNX N NTEKUNOHHbIX 3aHATUNA No HeyBa>XUTeJibHbIM NPpU4YnNHaM.
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8. YyebOHO-MeTOAMYEeCcKOe u uH(hOopMauMOHHOe obecneyeHne AUCLUMNJIUHDI
(Mmonyns)

8.1. OcHOBHaa nuTtepaTtypa

HasBaHue CcblIKa

Fanb4yk, J1. M. 5D English Grammar in Charts, Exercises, Film-| https://znanium.ru/catalog/document?id=439930
based Tasks, Texts and Tests — 'paMMaTnKa aHr INACKOro
A3blka : y4ebHoe nocobue / J1.M. lNanb4yyk. — MockBa :
By3oBckuin y4ebHuk : UHOPA-M, 2024. — 439 c. — (Bbicwiee
obpasoBaHue). - ISBN 978-5-9558-0520-7. - TekcT :
3N1EeKTPOHHbLIN. - URL:
https://znanium.ru/catalog/product/2129117

8.2. lononHuTesIbHaA nurepaTtypa

HasBaHue CcblniKa

AdaHacbes, A. B. Kypc adhheKTUBHOM rpaMMaTmKim https://znanium.ru/catalog/document?id=400304
QHIINACKOro fi3blka : y4ebHoe nocobue / A.B. AdaHacbes. -
MockBa : ®opym : UHOPA-M, 2022. - 88 c. - ISBN
978-5-00091-030-6. - TeKCT : 3N1€KTPOHHbIN. - URL:
https://znanium.com/catalog/product/1840451

YkpanHeu, N.A. IHOCTpaHHbIN A3bIK (QHFNNCKNRA) B https://znanium.ru/catalog/document?id=281408
npogecCcnoHanbHON AeATENbHOCTU [DNEKTPOHHLIN pecypc]:
y4ebHo-MeToanYeckoe nocobue / N.A. Ykpaureu. - M.:
Poccuiicknin rocyapcTBEHHbIN yHUBEPCUMTET NpaBoCyans,
2015. - 46 c. . - 9BC «Znanium. com.»

8.3. N"HcbopMaLMOHHO-TEJIEKOMMYHUKaLUMOHHbIE pecypchl ceTn «MIHTepHeT»

WHOYCTPUSA PEKJTAMbI - UHOOPMALIMOHHO-CMPABOYHbLIV MOPTAJ - https://adindustry.ru/
WNHhopMaLMOHHO-CNPaBOYHbIN NOpTan UHAYCTPUKN pekaMbl NpeacTaBaseT MHpopMaLumio No
LUMPOKOMY KPYry BOMPOCOB, CBA3AHHLIX C TEOPMEN U NPaKTUKON peKNaMHON AeATeNbHOCTU:
CMpaBOYHbIE OOKYMEHTbI, TeMaTU4yeckme ctaTbn, 0630p CMTyaL N Ha PbIHKE peKsiaMbl, POCCUNCKNN
N MeXXOyHapoAHbIA OMbIT, UCCleA0BaHNA, CTaHOapTbl, MEPCOHbLI, OpraHnu3aunm, pecypcol. Bcé gns
N3YyYEeHUNS U Pa3BUTUA PEKNAMHOI0 aena.PeknamMHbln penTuHr: Jlydlwmne peknaMHble areHTCTBa
Poccun 2021-2022 : canT - 2006. - URL: https://www.alladvertising.ru/. Pexxum noctyna: cBobogHbIN.
TeKcT: aneKTpOoHHbIN.[MMopTan o pekname Advertology.Ru - Bce o pekniame, MmapkeTuHre n PR (©
"PUMN-xonguHr") : cant - 1999. - URL: http://www.advertology.ru/. Pexxum goctyna: cBo60HbIN.
TeKCT: 3/IeKTPOHHbIN.Sostav.ru - HOBOCTU peknaMbl U MapkeTuHra (© Sostav.ru) : cant - 1998. -
URL: https://www.sostav.ru/. Pexxum goctyna: cBo60AHbIN. TEKCT: 3/IeKTPOHHbIN.KOHCYbTaHTIOC :
CMpaBOYHO NMpaBoBas cuctema: [canT]. - Mocksa, 1997. - 2021. - URL:
http://www.consultant.ru/about/. - Pexxum gocTyna: ¢ KOMNbIOTEPOB YHUBEPCUTETA (JloKaslbHaA
Bepcus). - TeKCT: 31eKTPOHHbIN.MaclwTabHble HeKoMMepYecKkume NpoeKTbl KoHcynbTaHTIAoC
pa3paboTaHbl B MOMOLLb ByxrantepaM U MHAHCOBLIM CreLnannucTam, lopnucTam, CTygeHTam
IOPNONYECKNX U SKOHOMUNYECKNX cneunanbHocTen. https://adindustry.ru/ IPRBooks. ba3oBas
KOMIeKUNSA : 3NIEKTPOHHO-6MbnnoTedyHasa cnctema : canT / O6LLecTBO C orpaHNYeHHON
oTBeTCTBeHHOCTbIO KoMmnaHua "An MNMun Ap Meguna". - Capatos, 2010 - . - URL:
http://www.iprbookshop.ru/586.html - Pexxum gocTtyna: onsa sapeructpup. nosibdoBaTtesnen. - TekcT
3NEKTPOHHBIN. FBNAETCA pacnpoCTpaHeHHbIM obpa3oBaTeibHbIM 3NIEKTPOHHBIM PecypcoM Aans
BbICLLUMX U CpefHUX CreunasbHbIX y4ebHbIX 3aBeAEeHUI, Hay4YHO-UCCIea0BaTEeIbCKUX MHCTUTYTOB,
nybnnyHbIX 6UbnoTek, NpuobpeTaroLnX KOPrNopaTUBHbLINA AOCTYN ANS CBOMX obydatolmxcs,
npenodasatenen n T7.4. 3bC BkAOYaeT y4ebHYI0 U Hay4HYI0 InTepaTypy No HanpaBAeHUAM
NoAroTOBKW BbICLLEro N cpefHero npogeccruoHanbHoro obpasosaHus.
http://www.iprbookshop.ru/586.html HaunoHanbHas anekTpoHHasa bubnuoTteka (HIB) :
henepanbHas rocyfapcTBeHHas MHPOpPMaLMOHHasa cucTtema @ canT / MMHNCTEPCTBO KyNbTypbl
Poccuiickon depepaunm, Poccrminckas rocygapcTeeHHas bubnmorteka. - Mockea, 2004 - - URL:
https://H36.pd/. - Pexxum gocTyna: Ansa 3aperncTtpup. nosb3oBaTenen. - TEKCT: 3NEKTPOHHbIN. HIb -
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npoekT Poccuninckonm rocypapcTBeHHon 6ubnmotekun. HaumHasa ¢ 2004 r. MpoekT HaunoHanbHas
351eKTpOHHaa 6ubnmnoTteka (HOB) pa3pabaTbiBaeTcsa BeOyLLMMU PpOoCCUMNCKMMN Bubnmnotekamum npu
noaaep>xke MnHncTepcTea KynbTypbl Poccuinckon depepaunn. OcHoBHasa uenb H3b - obecneunTb
cBob6OAHbIN OOCTYN rpakaaHam Poccunnckon degepaumnm Ko BCEM N3OaHHbIM, N30aBAaEMbIM U
XpaHAWMMCA B hoHAAX POCCUNCKNX BNBNMOTEK N3gaHnsaM N Hay4HbiM paboTaMm, - OT KHMXKHbIX
NamMATHUKOB UCTOPUU N KYNbTYypbl, O HOBENLLNX aBTOPCKUX Npomn3BeaeHU. B HacTosLee BpeMs
npoekT H3b BkatovaeT 60nee 1.660.000 anekTpoHHbIX KHUT, Bonee 33.000.000 3anucen
kKaTanoros.POCCUNCKASA HALMOHAIbHASA BUBJIMOTEKA (PHB) : cainT / Poccuitickas HaumMoHanbHas
bubnunoteka. - Mocksa : PHB, 1998. - URL: http://nir.ru/. - Pexxum gocTtyna: oasa 3apernctpup.
nofib3oBaTesiel. - TeKCT: 3NIEKTPOHHLIN. "... O4HA N3 KPYMHENLLINX B MUPe U BTOpas No Be/INYUHE
¢oHpoB B Poccunckon depepaumm - CAYy>XKNUT POCCUNCKOW KYNbType U HayKe, XpaHuT
HaLMOHaIbHYIO MaMATb, CNOCOBCTBYET NPOCBELLEHMIO HAacenaLWmnx POCCnio Hapoa4oB U
pacnpocTpaHeHuUto naen rymaHusma. ... B dongax bubnmnotekn xpaHutca 6onee 38,6 MH 3K3.
npon3ssefeHnin nevyaT N MHbIX NHPOPMALMOHHbBIX PECYPCOB, B TOM HYUC/E U Ha 3N1EeKTPOHHbIX
HOCUTEeNNAX, AOCTYMHbIX LUMPOKOMY KPYry nosb3oBaTtesien. ExxerogHo PHB noceuwaeT okono 850 ThIC.
yuTaTesnen, KOTOPbIM Bbl4aeTcsa A0 5 MAIH n3aHUN, K ee 3/IeKTPOHHbIM pecypcam obpawiatoTcs 3a
ron cebiwe 10 MAH yAasieHHbIX Nofib3oBaTesnen. ... CoxpaHsaa KynbTYPHYO N UCTOPUYECKYIO
npeeMCcTBEHHOCTb, BEPHOCTb BUBANOTEYHBIM TpaauLmnaM, 3al0)KEHHbIM elle B IMnepaTopcKon
My6nnyHon 6mubnnoteke, PHb cerogHa — coBpeMeHHoe NHHMOPMaLIMOHHOE yyYpexXaeHue,
OCHallleHHoe HoBenwuM obopyoBaHNEM U CBOEBPEMEHHO OTBEYatoLLee Ha HaCyLHble BbI30BbI
BpeMeHW." (untaTa ¢ canTa PHB: http://nir.ru/nir_visit/RA1162/rnb-today ) https://H36.pd/
WHOYCTPUSA PEKJTIAMbI - UHOOPMALIMOHHO-CIMPABOYHbLIV MOPTAN - https://adindustry.ru/
NHhopMaLMOHHO-CNPaBOYHbIN NOPTan UHAYCTPUN peKaMbl NpeacTaBaseT nHpopMaLumio No
LUMPOKOMY KPYry BOMPOCOB, CBA3AHHLIX C TEOPMEN U NPAaKTUKOW PEKNaMHON AeATENbHOCTU:
CMpaBOYHbIE OOKYMEHTbI, TeMaTU4YeckKmne ctaTbn, 0630p CMTyauMn Ha PbIHKE peKsiaMbl, POCCUNCKNN
N MeXAYHapOAHbIA ONbIT, NUCCNefoBaHNs, CTaHOapTbl, NEPCOHbI, OpraHM3aunu, pecypcol. Bcé ons
N3YYEeHUS U PasBUTNA PEKNAaMHOIro gesa.PeknamMmHbln penTuHr: Jlydwmne peknamHble areHTCTBa
Poccum 2021-2022 : canT - 2006. - URL: https://www.alladvertising.ru/. Pexxum goctyna: cBo60oOHbIN.
TeKCT: a71eKTPoHHbIN.[MopTan o pekname Advertology.Ru - Bce o pekfname, mapkeTuHre n PR (©
"PUN-xongnuHr") : cant - 1999. - URL: http://www.advertology.ru/. Pexxum goctyna: cBO6OAHbLIN.
TeKCT: 3N1eKTPOHHbIN.Sostav.ru - HOBOCTK peklaMbl M MapkeTuHra (© Sostav.ru) : cant - 1998. -
URL: https://www.sostav.ru/. Pexxum goctyna: cBob6oaHbIN. TEKCT: 3/IEKTPOHHbIN.
https://adindustry.ru/
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9. MeToaunyeckue yKasaHusa ana oby4yalowmxcsa No OCBOEHUIO AUCUMNAUHBI (Moayns)

YyebHo-MeToan4YeCcKkMe MaTepuanbl N0 NMPaAKTUYECKUM 3aHATUSAM ANCUUNANHBLI 51.0.06 NHOCTpPaHHbIN A3bIK

Seven-Point Game Plan”, “The PR
IAgency in the Modern Business
World”, “Role of Public Relations
Management in an Organization”.

fpammaTuka: [naron to be wu

Ne n/n Paspen/Tema c yKkazaHuem MeTon bl 06yyeHus Cnoco6bl (bopmbl) CpencTBa obyueHus dopMUpyeMble KOMNEeTeHL UM
OCHOBHbIX Y4€0OHbIX 3/1eMEeHTOB obyuyeHus
(AMAaKTUYECKUX eauHUL,)
1 cemecTp M3noxeHwne, becena, ekuns Y4yebHoe nocobue, ycTHasa peyb [BbibpaeT KOMMYHMKATUBHO MpuemsemMblie opMbl
KOHCNEeKTUpoBaHne inenosoro  obuieHmns Ha rocyaapCTBEHHOM "
MHOCTPaHHOM si3blkax, BepbanbHble U HeBepbasibHbIg
1. Public relations in commercial cpencTsa B3auMOOeNCTBNA C napTHepamu
structures. (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
locobeHHOCTU CTUINCTUKMN omumnanbHbIX "
ITEKCT: “ The Role of Public HeonUManbHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nmyuns B
Relations in the Marketing Mix”, bopmaTe KOppecrnoHAeHUUN Ha roCcyfapCTBEHHOM U
“The Public relations department MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) LemoHCTpupyeT
overview”, “The Public Relations YMeHMe BbIMOJHATL MNepeBos MNpPodeCcCUOHasbHbIX
Department goals/tasks”, “The TEKCTOB C MHOCTPAHHOro (biX) Ha rocynapCTBEHHbIN
Public Relations Department in A3blk U 06bpaTHO (YK-4.5)
company structure”, “The Public
Relations Department software”
fpamMMaTuKa: Nmsi
cylLlecTBMTeNbHOE
(MHO>X.4MCNO,MPUTSK.NAfEX).
NIndHble  MecTouMMeHns. Topsnok
CJ10B B MPOCTOM NPeAsIOKEHNN.
2. Place PR in modern managementYCTHbIN onpoc, MpakTnyeckoe Y4ebHoe nocobue, ycTHasa peyb [BbibpaeT KOMMYHMKATMBHO MpuemMsnemMblie  (opMbl
and business. BbIMOJIHEHWE BaHATHE \nenoBoro obLeHns Ha rocyfapCTBeHHOM "
YNpa>KHeHNN WHOCTPaAHHOM f3blkaX, BepbanbHble N HeBepbasbHblE
ITEKCT: “Importance of Public CcpencTBa B3aMMOLENCTBUSA C napTHepamu
Relations in business”, “Brand (YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
Reputation Management: Your locobeHHOCTHN CTUINCTUKN ouLManbHbIX 7

HeodULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3Nyns B
hbopmMaTe KOppecnoHAEHUMW Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNPodeCcCMOHasbHbIX
TEKCTOB C WHOCTPaAHHOro (bIX) Ha rocyaapCTBEHHbIN

A3blk 1 0BbpaTHO (YK-4.5)

47/59



BblpakeHna ¢ HuM. O6opoT there
is/are. YucnnTenbHble
KONIMYECTBEHHbIE W MOPSAKOBbIE,
[Tnnbl BONPOCOB.

any, no.

Definition of strategy of PR-activity [YcTHbIA onpoc, 6anu- Nekuns Y4yebHoe nocobue, ycTHas peyb, BoibupaeT KOMMYHUKATUBHO MNpueMnemble GopMbl
of the organisation. lonpoc, BbINOJIHEHUE KOMMbIOTEP, UHTEpHET \nesioBoro obuieHunsn Ha rocynapCTBeHHOM 7
YNpa>KHeHNn WHOCTPaAHHOM f3blkaX, BepbanbHble N HeBepbasbHblE
ITEKCT: “5 Steps in Creating An CpeAcTBa B3aUMOOENCTBNSA C napTHepamu
Effective PR Strategy”. (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v
FpammaTuka: ApTuknu: the/ a,(an) HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
onpenesieHHbI 1 HeonpeaeieHHbIN. hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
Present Simple/Present Continuous. MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMOHCTpupyeT
YMeHMe BbINOJIHATL MNepeBos MNPodeccMoHalbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
A3blk U 0bpaTHO (YK-4.5)
PR as a culture and philosophy of3noxeHne, b6ecepa,lpakTnyeckoe Y4yebHoe nocobue, TecToOBbIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
modern business. KOHCNEeKTUpoBaHme BaHATMe MaTepuabl \nesioBoro obuieHmns Ha rocyaapCTBEHHOM v
WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
ITEKCT: “Public Relations Across CpencTBa B3aMMOLENCTBUSA C napTHepamu
Cultures”, “Building (YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
international communication locobeHHOCTHN CTUANCTUKN ohnumanbHbIX "
bridges”, “Public Relations across HeonUManbHbIX MMUCEM, COLIMOKYIbTYPHbIE Pa3nmyuns B
Cultures”. bopmMaTe KOppeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
FpamMmaTuka: CTeneHn CpaBHEHUS YMeHMe BbINOJIHATL MepeBof MNpPodecCcMoHalbHbIX
npuiaraTesibHbIX. Past  Simple, TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
HenpaBusbHbIE rNarobl. A3blk 1 0BbpaTHO (YK-4.5)
PR-service in the organization. YCTHBIN onpocJlekunsa Y4yebHoe nocobue, TecToOBbIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
BbIMOJIHEHNE MaTepuasibl, KOMNbOTEP inenosoro  obuieHuns Ha rocynapCTBeHHOM "
TEKCT: “Who Needs PR Services”, |ynpa>KHeHUN, MHOCTPAHHOM fi3blkaxX, BepbasibHble U HeBepbasbHbIg
“The Usual PR Clients”. TecTnpoBaHue CpencTBa B3aMMOLENCTBUSA C napTHepamu
(YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
fpamMmaTnKa: MecToMMeHNs some, locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v

HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATL MepeBof MNpPodecCcMoHalbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
A3blk 1 0BbpaTHO (YK-4.5)
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6. IThe creation of corporation image. [Pacckas, b6ecepa,llpakTnyeckoe Y4yebHoe nocobue, ycTHas pedb [BbibupaeT KOMMYHUKATUBHO MNpueMnemble ¢GopMbl
KOHCMEeKTNPOBaHMe BaHATUE \nenosoro  obuieHns Ha rocynapCTBeHHOM "
TEKCT: “Corporate image”. MHOCTPAHHOM fi3blkaxX, BepbasbHble U HeBepbasbHbIg
cpencTea B3aMMOLENCTBUSA C napTHepamu
pammaTuKa: Future Simple, (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
MoBennTebHOE Hak/IOHEeHMe., locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v
HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMOHCTpupyeT
YMeHMe BbINOJIHATL MNepeBof MNpPodeccMoHasbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

A3blk 1 0bpaTHO (YK-4.5)
7. The nature of image of theYycTHbIN onpoc, pacckas, [lekuns YyebHoe nocobue, ycTHasa peyb [BblbMpaeT KOMMYHUKATUBHO Npuemnemble (OpMbl
organization. becena inenosoro  obuieHns Ha rocynapCTBeHHOM "
WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
ITEKCT: “The Nature of Public CpencTBa B3aMMOLENCTBUSA C napTHepamu
Relations”, “Internal Public”. (YK-4.1) BepeT [enoByl MNepernncky, Yy4uTbiBas
locobeHHOCTM CTUINCTUKMN opmumnanbHbIX v
CpamMMaTuKa: Tunbl BONPOCOB. HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPeCcnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATL MNepeBos MNpPodeccMoHasbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

A3blk 1 0BbpaTHO (YK-4.5)
8. The stages of formation of corporate|YcTHbIN onpoc, 6anu- MpakTnyeckoe V4ebHoe nocobue, TeCcToBble BbibupaeT KOMMYHWKaTUBHO MpueMsieMble  (HOpMbI
image. Onpoc, BbINOJIHEHME BaHATHE MaTepuasibl, KOMNbOTEP inenosoro  obuieHuns Ha rocynapCTBeHHOM "
YNpa>KHeHNn WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
TEKCT: “What Are the Best Tips for cpencTea B3aUMOOENCTBNSA C napTHepamMu
Building Corporate Image?”, (YK-4.1) BepeT [enoByi Mepernncky, Yy4uTbiBas
“Important Stages in the formation locobeHHOCTHU CTUANCTUKN ohnumanbHbIX "
of a company”. HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPeCcnoHAEHUMN Ha rocyfapCTBEHHOM U
[pammaTuka: Present, Past, Future MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
Continuous, Active Voice, YMeHMe BbINOJIHATL MNepeBos MNPodecCcMoHasbHbIX
YnotpebneHune apTUKIA (¢ TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

reorpanyeckMMmn HasBaHUAMN. A3blk 1 0BbpaTHO (YK-4.5)

2 cemecTp

1. Image and life cycle of organisation. 13noxxeHwne, 6ecena, Nekumns Y4yebHoe nocobue, TecToOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
KOHCMEKTUPOBaHME MaTepuasibl, KOMMNbOTEP inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "

TEKCT: “Basic Overview of]

Organizational Life Cycles”,

MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTtea B3auMO4enCcTBnA C napTHepamu
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“Organizational Life-Cycles and
Management Styles”.

paMMaTuUKa: BpemeHa Present
Perfect, Past Perfect, Future Perfect,
ICNIOXKHOMOAYNHEHHbIE
NpensioKeHNs BPEMEHN.

(YK-4.1) BepeT penoBylo MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7
HeouUMaNbHbIX MUCEM, COLMOKYNbTYPHbIE pPas3nn4ynsa B
bopMaTe KOppPeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATbL NepeBos NpPOecCUOHasbHbIX
TEKCTOB C WHOCTPAHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

Technologies of construction of
image and means of its promotion.

ITEKCT: “Advertising Technologies
DBA Programme”.

pammaTuka: Present Perfect-Past

Simple

YCTHBIN  onpoc,
onpoc,
YynpakHeHnin

BbIMOJIHEHNE)

6numy-

MpakTnyeckoe
BaHATME

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibpaeT KOMMYHWKATUBHO npuemsieMble  (OopMbl
\[nenoBoro obweHuns Ha rocyfapCTBeHHOM 7
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBash
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

1 UX SKBUBAJTIEHTHI

PR and social network. N3noxxeHwne, becepa Jlekums Y4yebHoe nocobue, TecToBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
KOHCMEKTNPOBaHMe MaTepuasibl, KOMMNbOTEP inenosoro  obuieHmnn Ha rocynapCTBEHHOM "
TEKCT: “The Role and Influence of MHOCTPaHHOM si3blkax, BepbasibHble U HeBepbasibHbIg
Social Media on the Modern PR cpencTsa B3auMO4enCcTBnA C napTHepamu
Industry”. (YK-4.1) BepeT [enoByl Mepenncky, Yy4uTbiBas
locobeHHOCTU CTUJINCTUKMN omumnanbHbIxX "
IpammaTunKa: Mopsgok CJ10B. HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nyuns B
MoBTOpEeHne BUL,0BPEMEHHON hopmMaTe KOpPPeCnOHAEHLMN Ha roCyfapCTBEHHOM U
CNCTEMbl  @HIMIMACKUX  J1arosos, MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
CTpafaTesibHbIA 3a00r YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C WMHOCTPAHHOro (biX) Ha roCyAapCTBEHHbLIN

A3bIK 1 06bpaTHO (YK-4.5)
Public speaking tips. YCTHbIN onpoc,lpakTnyeckoe YyebHoe nocobue, komnetoTep [BbibMpaeT KOMMYHUKATUBHO MNpueMnemMble  (opMbl
BbIMOJIHEHNE BaHATUe inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "
TEKCT: “5 tips for better publigynpaxHeHun, MHOCTPaHHOM si3blkax, BepbasibHble U HeBepbasibHbIg
speaking”. TecTnpoBaHue cpencTea B3aMMOAENCTBNSA C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4YuTbiBas
IpamMmaTnka: MoAanbHble rnarosbi locobeHHOCTU CTUINCTUKMN omumnanbHbIxX "

HeodULMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha roCcyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
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TEKCTOB C MHOCTPAHHOro (biX) Ha roCyAapCTBEHHLIN
A3blK U 06bpaTHO (YK-4.5)

5. Adaptability is the key to successfulycTHbIN onpoc, pacckas, [lekuns Y4yebHoe nocobue, TecToOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
PR. becena MaTepuanbl inenosoro  obweHns Ha rocyaapCTBEHHOM v
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “WHAT IS ADAPTABILITY IN cpencTea B3auMO4enCcTBnA @ napTHepamu
BUSINESS?”. (YK-4.1) BepeT penoByl MNepenucky, Y4uTbiBas
locobeHHOCTU CTUINCTUKMN omumnanbHbIxX "
pammaTuka: WHpUHNTMB u  ero HeoduLMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
hopMbl. bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3blK U 06bpaTHO (YK-4.5)
6. Branding. Pacckas, 6becena, MpakTnyeckoe Y4yebHoe nocobue, TecTOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (OopMbl
KOHCNEeKTUpOoBaHMe BaHATMeE MaTepuanbl inenosoro  obweHns Ha rocyaapCTBEHHOM v
TEKCT: “Branding Concepts”, “The MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
Difference Between Marketing and cpencTsa B3auMO4enCcTBnA C napTHepamu
Branding”. (YK-4.1) BepeT [enoByl Mepenncky, Yy4uTbiBas
locobeHHOCTU CTUJINCTUKMN ohmumnanbHbIxX "
pammaTuka: CNOXKHONOAYMHEHHbIE HeodULManbHbIX MMCEM, COLMOKYbTYPHbIE Pa3nyuns B
NpennoXXeHns. MpuaaToYHbIE bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
NnpensioxXeHns BpeMeHn B byayuiem. MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) [emMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3bIK 1 06bpaTHO (YK-4.5)
7. Public Relations Dependence on the 3noxxeHwne, 6ecena, Nekumns YyebHoe nocobue, ycTHana peyb [BblbMpaeT KOMMYHUKATUBHO NpueMnemMble (opMbl
Media. KOHCNEeKTUpoBaHne inenosoro  obweHns Ha rocyaapCTBEHHOM v
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
ITEKCT: “PUBLIC RELATIONS cpencTea B3auMO4enCcTBnA @ napTHepamu
DEPENDENCE ON THE MEDIA”, (YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBas
“MEDIA DEPENDENCE ON PUBLIC locobeHHOCTU CTUINCTUKN opnLMasnbHbIX 17
RELATIONS”. HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4insa B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
paMmMaTuKa: npuaaToYHbIE MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) [emMoHCTpupyeT
NpennoXXeHns ycnosmus 3-x TUMOB. YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3blK 1 06bpaTHO (YK-4.5)

3 cemecTp
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TEKCT: “Editorial Pages”.

Effective Media Relations. YCcTHbIN onpoc, 6aunu- MpakTunyeckoe Y4yebHoe nocobue, TecToOBbLIE BbibrpaeT KOMMYHMKaTMBHO NpueMieMble hopMbl
oNpoc, BbINOJIHEHME BaHATUe MaTepuasibl, KOMMNbOTEP inenoBoro obLleHNsa Ha rocyfapCTBEHHOM U
ITEKCT: “Eight secrets to effective  |ynpa>kHeHun MHOCTPaHHOM A3blKax, BepbasnbHble n HeBepbanbHble
communication”, “Text - General CpenAcTBa B3aMMOLENCTBMSA C NapTHepamMu
Guidelines”, “Dealing with the (YK-4.1) BepeT nenoByto Nepenncky, y4nTbiBas
Media”. 0COBEHHOCTU CTUINCTUKK OhNLMAJIbHBIX U
HeodULMaNbHbIX MUCEM, COLMOKYJIbTYPHbIE pa3nnyunsa B
hopmaTe KoppecnoHAEHLUMN Ha FrOCYy 4apCTBEHHOM
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) eMoHCTpupyeT
YMeHMe BbINOJIHATL NepeBos NpodecCcnoHabHbIX
TEKCTOB C MHOCTPAHHOIO (bIX) Ha rOCYAaPCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)
Advantages and Disadvantages of |M3noxeHue, 6ecepa, Nekumns YyebHoe nocobue, ycTHasa peyb [BblbMpaeT KOMMYHUKATUBHO MpueMaemMble  (opMbl
Advertising. KOHCMEKTUPOBaHME inenosoro  obuieHmnn Ha rocynapCTBEHHOM "
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “Advertisements: cpencTea B3auMO4enCcTBnA @ napTHepamu
advantages and disadvantages of (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
advertising”, “What are locobeHHOCTU CTUJINCTUKN ohuumanbHbIX 7
advertisements?”, “Features of HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4yns B
advertising”, “Benefits of bopmaTe KOoppecrnoHAEeHUUN Ha rocyfapCTBEHHOM W
advertisements for the business”, MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
“Benefits of advertisements to the YMeHMe BbIMOJHATE MNepeBos MNPogeCcCUOHasbHbIX
consumers”, “Criticisms of TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
advertising”. A3blK U 06bpaTHO (YK-4.5)
Types of Public Relations Pacckas, becena, MpakTunyeckoe YyebHoe nocobue, komnetoTep [BblbMpaeT KOMMYHUKATUBHO NpueMaemMble  (OopMbl
Advertising. KOHCMEKTNPOBaHMe BaHATUe inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “Media Tours”, “Media cpencTsa B3auMO4enCcTBnA C napTHepamu
Relations”, “Types of Public (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
Relations”, “Public Relations and locobeHHOCTU CTUANCTUKN opnumanbHbIX v
Advertising”. HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4insa B
hopMaTe KOpPPeCnOHAEHLUMN Ha roCyfapCTBEHHOM U
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C WMHOCTPAHHOro (biX) Ha roCynapCTBEHHbLIN
A3blK 1 06bpaTHO (YK-4.5)
Getting on the Editorial Page. N3noxeHune, becepna, Nekumns YyebHoe nocobue, ycTHana peyb [BblbMpaeT KOMMYHUKATUBHO NpueMaemMble  (opMbl
KOHCMEKTUPOBaHME inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "

MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTtea B3auMO4enCcTBnA C napTHepamu
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(YK-4.1) BepeT penoBylo MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7
HeouUMaNbHbIX MUCEM, COLMOKYNbTYPHbIE pPas3nn4ynsa B
bopMaTe KOppPeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATbL NepeBos NpPOecCUOHasbHbIX
TEKCTOB C WHOCTPAHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

IThe concept and features of PR-
texts.

TEKCT: “Details How to create a pr-
texts”, “Instruction how to create pr-
texts”.

YCTHbIN onpoc, pacckas,
becena

MpakTnyeckoe
BaHATMeE

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibMpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obuweHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBash
locobeHHOCTHN CTUINCTUKN opnLMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

The general rules of preparation of
PR-texts.

TEKCT: “Writing rules PR pros
should know”, “How to create a pr-
texts”.

Pacckas, beceaa,
KOHCNEeKTUpoBaHne

Nekuns

Y4yebHoe nocobue, komneloTEP

BbibvpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obueHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT penoByl MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUINCTUKN opnLMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3bIK 1 06bpaTHO (YK-4.5)

Genres of PR-texts.

TEKCT: “Media Genres and Texts”,
“The structure of television genres”.

YCcTHbIN onpoc, 6aunu-
oNpoc, BbINOJIHEHME
ynpakHeHni

MpakTnyeckoe
BaHATMeE

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibvpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obuweHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble M HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4YuTbiBas
locobeHHOCTHN CTUINCTUKN opnLmMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha roCcyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT

YMeHne BbINOJIHATbL NepeBos NpPOodeCcCUOHasbHbIX
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€KCTOB C WHOCTPaHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

YyebHo-MeToOM4YeCKMe MaTepuasbl N0 caMmocToaTensHon pabote gucunnanHel 61.0.06 MHOCTpaHHbIA S3bIK

INo Paspen/Tema c ykaszaHueMMeTonbl o6yueHus Cnoco6bl (popmMbl)obyueHus CpencTBa obyuyeHun
OCHOBHbIX Y4€OHbIX 3JIeMeHTOB
n/n
1. cemecTp
1. Media dependence on Public CocTaBneHue 6710k nekuymu, CamocTosiTenbHas paboTta c KoHTponbHasa paboTa
Relations. KOHCMEKTNPOBaHMWE, BbIMNOJIHEHNE NIEKCUKO- |MCMNOb30BaHMEM IHTepHeT-TeXHOI0rni
raMMaTUYeCKMX YNpaXKHEHUN
3aBmncumocTb CMW oT cBA3en ¢
06LLEeCTBEHHOCTbIO.
2. Areas of friction. CocTaBneHune 6510k nekuuun,[BHeayanTopHoe YTeHne KoHTponbHas paboTa, TeCTbl, KENC-3a4aHns,
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA 3a4eT
O6nacTn TpeHus. raMMaTUYeCKMX YNpPaXKHEHWU
3. IAdvertising pressure. CocTaBneHune 6510k nekunn MHanenayanbHas n rpynnosas KoHTponbHas paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJIHEHNE JIEKCMKO-TBOpYeckas paboTa
PeknamHoe pasJsieHue. raMMaTUYEeCKMX YNpaXKHEHUN
4. Tabloid journalism. CocTaBneHue 610K nekumn [BHeayanTOpHOE YTeHme KoHTponbHas paboTa, TecThbl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
BynbBapHas XXypHaJNCTUKa. raMMaTU4eCKMX YNpaXKHEHUN
5. Media etiquette. CocTaBneHune 6510k nekunn MHovemnayanbHasa v rpynnosas KoHTponbHas paboTa, TeCTbl, KENC-3a4aHns,
KOHCMEeKTNpoBaHWe, BbINOJIHEHNE JIeKCMKO-TBOpYeckas paboTa 3a4eT
BTukeT CMN. raMMaTUYeCKUX YMPaKHEeHWI
6. Crisis communication. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHASA paboTa KoHTponbHas paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA
BKcTpemabHble CBA3M graMMaTnyeCcKnx yrnpa>kHeHumn
06LLEeCTBEHHOCTbIO.
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Tips and background materials.
CoBeTbl " LOMONIHNTENbHbIE
MaTepuabl.

CocTaBneHue 610K
KOHCNEKTNpPOBaHUe, BbINOJIHEHNE
raMMaTU4eCKux ynpamHeHvu?l

nekyun,
NEKCNKO-

CamocTosATeNnbHas pa60Ta C

CMNOJIb30BaHNEM MHTepHeT-TeXHOJ’IOFVM;I

KoHTposibHas paboTa,

TeCThbl, 3a4eT

Media advisories. CocTaBneHue 610K nekumn MHonBnayanbHas n rpynnosas KoHTponbHas paboTa, TecTbl, Kelnc-3afaHuns,
KOHCMEKTUPOBaHME, BbINOJIHEHME JIEKCMKO-TBOpYeckas paboTa BaveT

CMW, Hocawme pekoMeHAaTesbHbIraMMaTUYeCKNX yRparKHEHNN

. cemecTp [X@PakTep.

Meeting the press. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHAA paboTa KoHTponbHasa paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJHEHNE JIEKCUMKOA

BcTpeya c npeccon. raMMaTUYECKMX YNPaXKHEHUN

News conferences by satellite. CocTaBneHune (6] nekunn,BHeayaAnTOpHOE YTeHmne KoHTponbHas paboTa, TecTbl, Kenc-3afaHuns,
KOHCMEKTUPOBaHNE, BbINOJIHEHNE JIEKCUKOA BaveT

Mpecc-koHpepeHUnn noraMmMaTUYeCcKnX yrpa>KHeHun

CNYTHUKOBbLIM KaHaJ1aM.

unkets.
BeyepuHKa, MUKHUK.

Moe3nKa 3a Ka3eHHbIN CYeT.

CocTaBneHue 610K nekumm,
KOHCMNEKTPOBaHVeE, BbINMOJIHEHVE NTIEKCUKO-
ramMMaTUYEeCKUX YNParKHEHUN

PaboTa B KOMaHAe, BMecTe HaxoaunTb
peleHna AenoBbixX r|p06neM

KoHTposbHas paboTa,

TeCThbl, 3a4eT

Editorial boards.

PefakuVOHHas Kosierus.

CocTaBrnieHue 6710k nekumu,
KOHCMEKTUPOBAHME, BbINOJIHEHWE NTIEKCUKO-
raMmMaTUYeCKMX YNpaKHEHUN

MHOovBuAyanbHas N rpynnosas
TBOpYeckas paboTa

KoHTponbHas paboTa,

TeCThl, 3a4eT

How to set the record straight.

Kak yCTaHOBUTb 3annchb Nnpsimo.

CocTaBneHue 610K nekyunm,
KOHCMNEKTPOBaHNE, BbINOJIHEHNE JIEKCUKOH
raMMaTUYeCKUX YNPa>KHEHWUN

BHeayaMTOpHOE YTeHue

KoHTposbHas paboTa,

3a4eT

TeCTbl, Kerc-3agaHuns,

IAdvantages of advertising.

I'Ipel/l MyLleCTBa peKJiaMbl.

ICocTaBsieHne 610K nekuum,
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
raMMaTUYECKUX YIPaKHEHWI

PaboTa B KOMaHe, BMecTe HaxoauTb
peleHns genosbix npobaem

KoHTposibHas paboTa, TecTsl, 3a4eT

Investor and financial relations.

MNHBecTop U (hMHAHCOBbLIE OTHOLLEHUS.

CocTaBneHune 610K nekyum,
KOHCMEKTUPOBAHNE, BbIMOJIHEHNE JIEKCUKOA
raMMaTUYECKMX YNPaXKHEHWN

BHeayaMTOpHOE YTEeHue

KoHTponbHas paboTa, TecThl, 3a4eT
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3. cemecTp

PekJlamMa nocJjie MeponpusaTus.

raMMaTU4eCKnx yl'lpa)KHeHI/IVI

1. Using an advertising agency. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHASA paboTa KoHTponbHas paboTa, TecThl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA
Mcnonb3oBaHne pekslaMHOroraMMaTUyYeCKnX yrnpa>kHeHnn
@reHTcTBa
2. ICoaching speakers. CocTaBneHue 6ok nekumn,PaboTta B KOMaHae, BMECTe HaxoauTb KoHTponbHaa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJHEHNE JIEKCMKO-PELLEeHMS AefoBbiX NpobiemM
KOoy4unHr oas QUKTOpPOB. raMMaTUYEeCKMX YNpaXKHEHUN
3. IThe nature of speech. CocTaBneHune 610K nekunn,BHeayAnTopHoOE YTeHne KoHTponbHasa paboTa, TecThl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
MNpupoaa peyun. raMMaTU4eCKMX YNpaXKHEHWUN
4. Semispeeches. CocTaBneHue 610K nekuymun,CamocToAaTeIbHaA AoMallHAA paboTa KoHTponbHasa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA
Monypeyu. raMMaTUYeCKMX YNpPaXKHEHWU
5. Drafts. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMalUHASA paboTa KoHTponbHas paboTa, TeCTbl, Kenc-3anaHns
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA 3ayeT
MNpoekTbl. YepHOBUKN. raMMaTUYEeCKMX YNpaXKHEHUN
6. Publicity before the event. CocTaBneHue 610K nekumn PaboTa B KOMaHae, BMECTe HaxoaunTb KoHTponbHasa paboTa, TecTsbl, 3a4eT
KOHCMEKTUPOBAHME, BbINOJIHEHNE JIEKCUKO-PELLEHMNS AefoBbiX NpobieM
Peknama nepef MmeponpusaTmnemM. raMMaTUYeCKMX YNpaXKHEHU
7. Publicity after the event. CocTaBneHune 6510k nekuwuun,[BHeayanTopHoe YTeHne KoHTponbHasa paboTa, TeCTbl, KENC-
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA 3aJaHns,3K3aMeH
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10. MNepeyeHb MHPOPMALUOHHbIX TEXHOJIOFMW, UCNOJIb3YyeMbIX NPU
oCyLLecTBJIeHMM obpa3oBaTesibHOIro npouecca no aucuunauHe (Mmoaynio),
BKJIlOYaA NepeyeHb NporpaMMHOro obecne4yeHusa n UHPOPMaALMOHHbIX
CNpaBO4YHbIX cucTeMm (Npu HeobxoaMMOCTH)

10.1. NepeyeHb HeOOX0AMMOro nporpaMMHoOro obecnevyeHus

Ha3BaHue

AHTUBUMPYC kaspersky endpoint security JInbueH3noHHbIn gorosgop o1 17.02.2021 Ne 203-20122401

7-Zip CBoboaHasa nueH3us

Microsoft Office Word 2010 Homep npoaykTta 14.0.6024.1000 SP1 MSO 02260-018-0000106-48095

OducHbIn nakeT Microsoft office 2016 Oorosop o1 26.05.2020 Ne 32009117096 Oorosop o1 17.01.2019 Ne 31908696765

10.2. NepeyeHb He06Xx0AUMBIX UH(DOPMALLMOHHbIX CNPABO4YHbIX CUCTEM:

Ka)<ablii obyyatolmniics B Te4eHne Bcero nepuroaa obyyeHns obecnevyeH MHANBUAYAbHbIM
HeorpaHW4YeHHbIM AOCTYMNOM K 3JIEKTPOHHO-6MBANOTEYHBIM CUCTEMAM:

HasBaHue
IPRBooks. ba3oBas Konnekuuns : 31eKTPOHHO-6ubnnoTeyHas cuctema : cant / O6LLeCTBO C OrpaHUYeHHoMn
OTBETCTBEHHOCTbI0O KomnaHus 'An M Ap Megua'. - CapaTos, 2010 - . - URL: http://www.iprbookshop.ru/586.html - Pexxum

[ocTyna: Ansa 3aperncTpmp. nonb3oBaTesnen. - TEeKCT 3N1eKTPOHHbIN. ABASETCSA pacnpocTpaHeHHbIM obpa3oBaTesibHbIM
3JIEKTPOHHbIM PECYPCOM A5 BbICLUMX U CPefHUX CNeumnanbHbIX y4ebHbIX 3aBefeHNn, Hay4YHO-UCCen0BaTebCKNX
WHCTUTYTOB, NybnnyHbIx 6nbnnoTek, npuobpeTaomx KOpnopaTUBHLIN AOCTYN A1A CBOMX 0OyYaloLmxcs, npenogaBaTenen
n T.4. 9bC BKJOYaeT y4ebHyo N Hay4YHylo nnTepaTypy Mo HanpaB/ieHNSAM NOATOTOBKUN BbICLLEro U CPefHero
npodgeccnoHanbHoro obpasosaHus. http://www.iprbookshop.ru/586.html

eLIBRARY.RU. : Hay4Has 3nekTpoHHasa bubnunoTeka : canT. - MockBa, 2000. -.- URL: https://elibrary.ru/ - Pexxum goctyna:
ON5 3aperncTpup. nosb3oBaTenen. - TeKCT: 31eKTPOHHbIN. MnaTdopma eLIBRARY.RU 6bina cospgaHa B 1999 rogy no
MHUUnaTnBe Poccnnckoro oHaa pyHaaMeHTaNbHbIX NCCnenoBaHu ansa obecnevyeHns pOCCUNCKNUM yHeHbIM 3NEKTPOHHOIO
00CTyna K BeAyLUNM NMHOCTPaHHbIM Hay4YHbIM U3LaHUAM.

NHOYCTPUA PEKNAMbBI - UHOOPMALIMOHHO-CIMPABOYHbIV MOPTAN - https://adindustry.ru/ IHopMauMoHHO-CNPaBOYHbIN
nopTas MHAYCTPUM PeKslaMbl NpeacTaBAseT MH(MOPMaLUIO MO LUIMPOKOMY KPYry BOMPOCOB, CBSA3@aHHbLIX C TEOPUEN 1
NPaKTUKON PEKNaMHON AeATENbHOCTU: CMPaBOYHbIE LOKYMEHThI, TEMaTMyeckne ctatbn, 0630p CUTyaLMnN Ha pbiHKe
pekiaMbl, POCCUNCKUIA N MeXAYHapPOAHbIN ONbIT, UCCNef0BaHNA, CTaHAAPTbl, MEPCOHbI, OpraHM3aunmn, pecypcel. Bcé ana
N3yYeHNs 1N pasBUTUSA pekaaMHOro aena.PeknamHbll penTuHr: Jlydwme peknamHble areHTcTBa Poccun 2021-2022 : canT -
2006. - URL: https://www.alladvertising.ru/. Pexxum poctyna: cBob6oaHbIN. TEKCT: 3NeKTPOHHbIA.[TopTan o pekname
Advertology.Ru - Bce 0 pekname, mapkeTuHre un PR (© 'PUM-xonguHr') : cant - 1999. - URL: http://www.advertology.ru/.
Pe>xum pocTtyna: cBO6OAHbIN. TEKCT: 3NEKTPOHHbIN.Sostav.ru - HOBOCTM peknaMbl U MapkeTuHra (© Sostav.ru) : canT -
1998. - URL: https://www.sostav.ru/. Pexxum pocTtyna: cBo6oaHbIN. TEKCT: 3INEKTPOHHbIN.KOHCYNbTaHTII0C : CNpaBo4YHO
npaBoBas cnctema: [canT]. - MockBa, 1997. - 2021. - URL: http://www.consultant.ru/about/. - Pexxum gocTtyna: c
KOMMNbIOTEPOB YHMBEPCUTETA (NlOKasibHas Bepcus). - TEKCT: INeKTPOHHbIN. MaclwTabHble HEKOMMEpYeCcKne NPoeKTbl
KoHcynbTaHTMAoC pa3paboTaHbl B NOMoLLb Byxrantepam v (pMHaHCOBLIM CreunanncTam, opuctTam, CTygeHTam
IOPNANYECKUX N SIKOHOMUYECKUX cneumanbHocTen. https://adindustry.ru/

Znanium.com. ba3oBas Konnekuns : 3N1eKTPOHHO-bubnnoTeyHas cuctema : cant / OO0 'Hay4Ho-n3paTenbCkKuUm LeHTp
MHdpa-M'. - MockBa, 2011 - - URL: http://znanium.com/catalog (naTta obHoBneHus: 06.06.2019). - Pexxum gocTyna: ans
3aperncTpup. nosb3oBaTtesnein. - TeKCT: 31eKTPOHHbIN.®oHA DBC hopMmpyeTCs C y4eTOM BCEX U3MEHEHUN
obpasoBaTesibHbIX CTaHAAPTOB U BKAOYaeT y4ebHukM, y4yebHble nocobus, YMK, moHorpadun, aBTopedepaTsl,
anccepTaunu, sHUUKIoONeann, CJI0Bapyu U CMPaBoOYHNKN, 3aKOHO4ATe/IbHO-HOPMaTUBHbIE AOKYMEHThI, CneLunasbHble
rnepuoanyeckue n3gaHus U n3faHuns, Bollyckaemble n3gatesbCTBamMu BY308.

Ons obyyatowmxca obecrneyeH AocTyn (yAaneHHbIn 00CTyN) K ClleayoLM COBPEMEHHbIM
npodeccnoHanbHbIM 6a3amM AaHHbIX, UHPOPMALMOHHbBIM CMPABOYHbIM U MOMCKOBbLIM CUCTEMAM:

HasBaHue
IPRBooks. ba3oBas Konnekuums : 31eKTPOHHO-6ubnnoTeyHasa cuctema : cant / O6LLeCcTBO C OrpaHUYeHHoMn
OTBETCTBEHHOCTbI0O KoMmnaHus 'An M Ap Megua'. - CapaTos, 2010 - . - URL: http://www.iprbookshop.ru/586.html - Pexxum

[oCTyna: A5 3aperncTpup. nosib3oBaTenei. - TEKCT 3JIeKTPOHHbIN. SBsSeTCA pacnpocTpaHeHHbIM o6pa3oBaTesibHbIM
3JIEKTPOHHbIM PECYPCOM A5 BbICLUMX U CPEefHUX CNeumnanbHbiX y4ebHbIX 3aBefeHNn, Hay4YHO-UccenoBaTebCKNx
WHCTUTYTOB, Nybnn4HbIx 6ubnnoTek, npuobpeTaoLmx KOpnopaTMBHLIN AOCTYN A1 CBOMX 0byYaloLmxcs, npenogaBsaTtenen
1 T.4. 3BC BKoYaeT y4ebHylo N HayyHYI0 IMTepaTypy Mo HanpaBaeHUsM NOArOTOBKY BbICLUEr0 U CPpefHEero
npodgeccnoHanbHoro obpasosanHus. http://www.iprbookshop.ru/586.html

CYBERLENINKA : Hay4Has anekTpoHHasa bubnnoTeka : canT. - Mocksa, 2014.- URL: https://cyberleninka.ru// - Pexxum
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Ha3BaHue

[oCTyna: Ansa 3aperncTpup. nosb3oBaTenen. - TEeKCT: 3/IeKTPOHHbIN. KnbepJleHnHKa - 3TO Hay4YHas 3/1eKTPOHHas
6rnbnnoTeka, NOCTPOEHHaa Ha NapagurMe oTKpbITOM Haykn (Open Science), OCHOBHbIMW 3aavYaMun KOTOPOM SBNSIETCS
nonynspusaums HaykKn n Hay4YHo AeATEeNIbHOCTU, 0OLLECTBEHHbIN KOHTPOJIb KavyecTBa Hay4YHbIX Nybnnkauunii, passmtue
MEeXANCUNMINHAPHbBIX UCCNeN0BaHNIA, COBPEMEHHOIO MHCTUTYTa Hay4YHOW peLeH3unun, NoBbILLEHNE LUTUPYEMOCTH
POCCUNCKON HayKM 1 MOCTPOEHUE NHPPACTPYKTYPbl 3HAHUIA.

NHOYCTPUA PEKNNAMbBI - UHOOPMALIMOHHO-CIMPABOYHbIV MOPTAN - https://adindustry.ru/ IHopMauMOHHO-CNPaBOYHbIN
nopTana MHAYCTPUM peknaMbl NpeacTaBaseT MHpOPMaLNIO MO LWNPOKOMY KPYry BOMPOCOB, CBA3AHHbLIX C Teopuen n
NPaKTUKON PeKNaMHON AeATeNbHOCTU: CMPaBoYHble LOKYMEHTbl, TeMaTnyeckne ctatbn, 0630p CUTyaunn Ha pbiHKe
peKsaMbl, POCCUNCKNI N MeXAYHaPOAHbIA OMbIT, NCCIeA0BaHNS, CTaHAaPThl, MEPCOHbI, OpraHn3aunun, pecypcol. Bcé ansa
N3yYeHns 1 pasBUTUSA pekaaMHOro gena.PeknamHbll penTuHr: Jlyywme peknamHble areHTcTBa Poccum 2021-2022 : canT -
2006. - URL: https://www.alladvertising.ru/. Pexxum gocTyna: cBo60AHbIN. TEKCT: 3NeKTPOHHbIA.MopTan o pekname
Advertology.Ru - Bce 0 pekname, mapkeTuHre n PR (© 'PUM-xonaunr') : cant - 1999. - URL: http://www.advertology.ru/.
Pexxum pocTyna: cBob6oAHbIN. TEKCT: 3N1EKTPOHHbIA.Sostav.ru - HOBOCTU peksiaMbl U MapkeTuHra (© Sostav.ru) : canT -
1998. - URL: https://www.sostav.ru/. Pexxum gocTyna: cBoO6OAHbIN. TEKCT: 3NeKTPOHHbIA.KOHCY IbTaHTIAOC : CNpaBoYHO
npaBoBas cnctema: [canT]. - MockBa, 1997. - 2021. - URL: http://www.consultant.ru/about/. - Pexxum goctyna: c
KOMMbIOTEPOB yHMBEPCUTETA (Nl0OKasibHas Bepcus). - TEKCT: INeKTPOHHbIN.MaclwTabHble HEKOMMEpYeCcKne NPoeKThbI
KoHcynbTaHTMAOC pa3paboTaHbl B moMoLb 6yxrantepam 1 (oMHaHCOBbLIM CreunanncTam, opucTam, CTygeHTam
IPUANYECKNX U IKOHOMUYECKNX cneumnanbHocTen. https://adindustry.ru/
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11. OnucaHue MaTepuaJsibHO-TeXHM4Yeckon 6asbl Heobxoaumon ans
OoCyLLecTBJ/IeHMA OoOpa3oBaTeJIbHOro Npouecca No aucuuniuHe (Moaynio)

HanMeHoOBaHUsA cneumasnbHbIX
noMeLLeHU’ U NOMEeLLEeHUn ans
caMocCToATesIbHOW paboTbl

OCHaLLEeHHOCTb cneumnanbHbIX
noMeLLeHU’ U NoOMeLLeHn ans
caMocTosTesIbHOW paboTbl

MepeyeHb NULEH3UOHHOIO
nporpaMMHoro obecnevyeHus.
PekBu3uTbl NnoaTBEepXaaloLero
OOKYMEHTa

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo 1
ceMmHapckoro Tmna (5-11)

Y4yebHasa mebenb Ha 32 MocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHme (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nmueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIO 1
ceMmHapckoro Tmna (5-12)

Y4yebHasa mebenb Ha 30 NocanoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHme (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBeneHns 3aHATUNA NEKLNOHHOIO
Tuna (5-16)

YyebHas mebenb Ha 54 nocago4HbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopypnoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3nsa
AdobeReader DC CsobogHas
nnueH3naMicrosoft Office Word 2010
HomepnpoaykTa 14.0.6024.1000 SP1
MS002260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Marikon, yn. XKykosckoro30/y.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIO 1
CeMUHapCKoro Tnnos (5-19)

Y4yebHas mebenb Ha 30 nMocanoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopypnoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3nsa
AdobeReader DC CsobogHas
nnueH3naMicrosoft Office Word 2010
HomepnpoaykTa 14.0.6024.1000 SP1
MS002260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/y.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo 1
CeEMUHAPCKOro Tnnos (5-21)

Y4yebHasa mebenb Ha 28 nocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Agbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo ”
CEMUHAPCKOro TUMoB (5-22)

Y4yebHasa mebenb Ha 28 nocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHasa nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

59/59



http://www.tcpdf.org

