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1. Llenm n 3apaum yuyebHom aucumniamibl (Moayns)

1. Lenu n 3apayum y4yeOHOW AUCLUNJIMHDI

LenaMu ONCUUNINHBI «/IHOCTPAHHLIN A3bIK»ABNSETCS (POPMUPOBAHNE U COBEPLLUEHCTBOBAHME
A3bIKOBOW N pe4vyeBON KOMMEeTEeHUMW CTyOeHTOB B 006/1acTU creumasnbHOro sidblka npeameTHOM
obnactTn peknambl U CBsize C 06LIECTBEHHOCThLI. [aHHas paboyas nporpamMmMa pas3BuMBaeT Yy
yYallMXCA HaBbIKOB FPYMNMOBOM MPOEKTHOW U UCCenoBaTebCKoM paboTkl, KOTOPAasi OCHOBLIBAETCS
Ha 3HaAHMSAX, MONYYEHHbIX C TOYKU 3PEHUs CNeLndUKN aHrIMACKOro A3blka B cdhepe peksiambl U
CcBsi3eil C 0OLLEeCTBEHHOCTbIO, @ TakXXe BCexX YeThblpexX BUO0B PeyeBOl [AeATeNIbHOCTU, Pa3BUThIX
cpencTBaMun AaHHOro Kypca.

Conep)xaHve N NPUHUUMNbI NOCTPOEHUS AaHHOW MporpamMmbl MO3BOJISIOT pellaTh caenywline
obuieobpa3oBaTesibHbie U BOCMUTATENIbHbIE 3aa4M:

- paclmnpeHne BO3MOXXHOCTEN coLranm3aumnm yyallumnxcs;

nosbllweHne obuwero YPOBHA BJlageHNA AHTIMNCKUM A3bIKOM;

OBJlafleHMe cneunasbHOW NIEKCNKOWN ccpepbl pekKnaMbl N cBsi3e ¢ 06 eCcTBEHHOCTbIO, yCTaHOBJ1IEHNE
TepMMHONOIrN4eCKnMx pyCCKO-8HFJ’IVII7ICKVIX COOTBETCTBUMN;

pa3BUTME CNeLMalibHbIX peyYeBbiX HABbIKOB (YMeHMe MPoBeCcTU Npe3eHTaLnilo, COCTaBUTh pekaaMHbIN
TEKCT, OCYLIEeCTBAATb KOMMYHUKaLUWIO C NpeAcTaBUTeNsaMun CpeacTB MacCCOBOM WMHGOPMALMU Ha
WHOCTPAHHOM S3blKe U T. M.);

Pa3BuUTNE HaBbIKOB MUCbMa (cocTaBneHue npecc-penn3os, MOJIMTNYHECKUX peHe|7| n ap. ¢ y4eTom
Tpaanunn, CNOXKUBLUENCS B @HIM1093bIYHOM Mmpe);

paclUMpeHne C/IoBapHOro 3amnaca No TeMAaTMKe aHrMMNCKOro f3blka B cepe peknaMbl U CBS3eN C
o6LecTBEeHHOCTbIO;

NMOHMMaHWe rpaMMaTMHEeCKMX HOPM aHIJIMACKOrO si3blka, CBOMCTBEHHbIX 06LLEHMIO B cdhepe pekiambl.
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2. MecTto pucumnauHbl (Moaynsa) B cTpyktype Ol no HanpaBsieHuUio
noaAroToBkKM (cneuuasbHOCTHU)

2. MecTo aucuMnJinHbl B CTpykType Ol no HanpaBneHuvio noarotosku 42.03.01
PeknaMa M CBA3M C 0OLLLECTBEHHOCTLIO

OncunnnmHa «MHOCTpaHHbIN S3blK» CcrocobcTByeT 6onee NPoAYyKTUBHOMY U3YyYEHUIO OPYrnX
ANCUUNINH KaK obuieobpa3oBaTesNbHbIX, Tak U NPOodeCcCnoHaNbHbIX.

OCHOBHOI LIesIblo KypcCa ABASIETCA MOBbILLIEHNE NCXOAHOr0 YPOBHS BflaAeHUs MHOCTPAHHOMO

f3blKa A9 0eN0Boro obLieHns, JOCTUrHYTOro Ha NpeablayLlei cCTyneHn obpa3oBaHus.

Taknm 06pasoM, aHIMMNCKUN A3blK CTaHOBUTCA paboymMM WHCTPYMEHTOM, MO3BOJSAIOWUM
BbIMYCKHUKY MOCTOSSHHO COBEPLUIEHCTBOBATb CBOW 3HaHWA, M3y4as COBPEMEHHYI MHOCTPaHHY
nuTepaTypy Mo COOTBETCTBYyWOWEN cneymanbHOCTU. Hanu4me BbICOKOWM KOMMYHUKATUBHOM
KOMMNeTeHUUN faeT BO3MOXHOCTb BbIMYCKHUKY BECTU NJOLO0TBOPHYIO AEATENIbHOCTb MO N3YYEHMUIO U
TBOPYECKOMY OCMbLICNEHUIO 3apybeXXHOro onbiTa B NPOMUINPYIOLWNX U CMEXHbIX 06/1aCTAX HayKu n
TEXHUKWN, a Take B chepe aenoBoro npoeccCnoHaibHOro obueHus.

Mocne ycnewHoro 3aBepweHns obyyeHns aucumnnanHbl «MIHOCTPaHHbIN A3bIK (@HFJIMACKWNA)»
CTYOEHT UMeeT BO3MOXKHOCTb NPOAOJIKUTb U3yYeHMe A3blKa B By3€e, YTO NO3BOJINT UM HaxoOUTbLCA B
Kypce TeopeTudecknx pa3paboTok BeayLmx poCCUNCKNX N 3apybeKHbIX CrMeLnanmcToB.

B cBA3W C nocneaHUM HarnpasfieHMeM B cucTeme obyvyeHus CTyOEeHTOB B cpepe peknambl U
cBaA3en C OBOWECTBEHHOCTbI0 ANCUMMIMHA «MHOCTpaHHbLIA A3bIK» TEeCHO CBA3aHa C PSAAOM
crneumanbHbIX AUCLUUMINH:

«bpeHanHr»

«MpaBoBOE perysiMpoBaHne peKksaMHON AesTeNbHOCTU»

<<OpraH|/|3aL|,|/m pa60Tb| OTOENOB peKJiaMbl U cBsA3ein ¢ 06WecTBEHHOCTbIO»

«OCHOBbI TEOPUU KOMMYHMKaLW»

«MHopMaUMoHHbIE TEXHOMOMNK B peKJIaMe 1 CBS3SX C 00LEeCTBEHHOCTbIO»

«OpraHunsauma peknamHbix 1 PR-kamnaHunm»

«Peknama B oTpacnax n cpepax AesTenbHOCTU» 1 Ap.

3To obecrneymBaeT NPaAaKTUYECKYID HaMpaBJIeHHOCTb B cucteMe oby4vyeHuss un
COOTBETCTBYIOLLNIA YPOBEHb NCMOJIb30BAaHNSA MHOCTPAHHOIO si3blka B ByayLien npodeccnoHaibHom
0EeATeNbHOCTW.
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3. MNepeyeHb NaHUpPyeMbIX pe3ysibTaTOB 00y4YeHus No AuCUUNINHE
(MOAYyN0), COOTHECEHHbIX C NIAHUPYEMbIMU pe3ysibTaTaMU OCBOEHMA
obpasoBaTesibHOW NPOrpaMmMmbl.

Mpouecc n3y4yeHnsa gNCLUUMINHBI HanpaBiieH Ha opMUpOoOBaHue cnenyowen(nx) komnetTeHunn(in):

YK-4.1 BbibrpaeT KOMMYHUKaTUBHO npuemsieMble (OpMbl 4E/10BOI0
obuieHna Ha rocyfapCTBEHHOM U MHOCTPAHHOM A3blKaXx,
BepbanbHble 1 HeBepbasbHble CpeACcTBa B3aMMOLENCTBUSA C
napTHepammu

YK-4.3 BeneT nenoByto nepenuncky, y4nTbiBas 0COBeHHOCTHU
CTUINCTUKN OPULIMAJIbHBIX N HEO(PULMAIbHBIX MUCEM,
COUMOKYJIbTYPHbIE pa3inymsa B popMaTe KoppecnoHAeHUUN
Ha rocyfapCTBEHHOM N MHOCTPAHHOM (bIX) A3blKax.

YK-4.5 [JeMOHCTpupyeT yMeHMe BbINOJIHATL Nepesos
npogeccnoHasbHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha
rocyfapCTBEHHbIN 513bIK U 06paTHO
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4. Obbem gucuunnuHel (Moayna) n Buabl yauedbHon padorbl. Obian
TPYAOEMKOCTb AUCLUNJINHDI

06bem ancumnavHbl 1 BUObl yiebHom paboThl Mo o4HOW opMe oby4eHus.

DOopMbl KOHTpONA Bupabl 3aHATUN UToro 3.e.
(konu4yecrTBo) 4yacoB
9K 3a Mp cPn KPAT |KoHTpon CP
b
Kypc 1 Cem. 1 51 0.25 56.75 108 3
Kypc 1 Cem. 2 51 0.25 56.75 108 3
Kypc 2 Cem. 3 1 51 0.35 35.65 57 144 4
0O6beM ancunnAnHbl U BUAbl y4ebHon paboThl No 3a04HON hopMe o0byHeHus.
®DopMbl KOHTpONA Buabl 3aHATUM UToro 3.e.
(konu4yecrTBo) 4yacoB
3K 3a Mp KPAT KoHTponb CP
Kypc 1 Cem. 1 12 0.25 3.75 92 108 10
Kypc 1 Cewm. 2 12 0.25 3.75 92 108 10
Kypc 2 Cewm. 3 1 12 0.35 8.65 123 144 10
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5. CTpyKTypa 1 copep>xaHue y4eOHOM U BOoCNUTaTe/IbHOW AeATeJIbLHOCTU NpPU peasiu3auum AUCUUNJINHLI

5.1. CTpyKTypa OAUCUUNANHBI A8 0O4HON hopMbl 0ByYeHUs.

CemMm Paspen pucumniavHbl Hepen Bupabl yuebHoOM paboThl, BKJlOYaA caMoOCToATesIbHYI0 paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) )XYTOYHOM KOHTpPONA
cTpa JNlek Jla6 npe cPn KPAT |KoHTpoO CcP C3 ycrneBaeMoCTH TeKyLlero
nb (no Hepenam cemecTpa),
NPOMEe>XyTO4HOMN
aTTectauum (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
1 Public relations in commercial structures. 1-2 10 12 YCTHbIN oT4YeT NMncbMeHHoe
ObuiecTBEHHblE OTHOLLEHNA B KOMMEpPYeCKnx onucaHue
CTPYKTypax. The stages of formation of corporate
image. 3Tanbl GOpMUPOBaAHNSA KOPMOPaTMUBHOIO
nMmaxxa.
Place PR in modern management and business. 3-5 6 13 Kenc-3apaHune
MecTo PR B COBpeMeHHOM MeHe[)XMeHTe "
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the 6-8 8 12 TecTupoBaHue
organisation. Onpepenenne ctpatermm PR-
OesATeNbHOCTN OpraHn3aummn.
PR as a culture and philosophy of modern business. 10 7 12 Kelc-3apaHue
PR Kak KyJibTypa u punocodpumsa COBpeMeHHOro
busHeca.
PR-service in the organization. PR-cnyx6a B 11-13 6 1 YCTHbIN oT4eTlInCbMEeHHOoEe
opraHusauumn. The nature of image of the onncaHue
organization. MNpupoda nMmmaxxa opraHmsauuu.
The creation of corporation image. Co3gaHue 14 7 4 Kelc-3apaHue
KOPNOpPaTUBHOIr0 MMUAXKA.
The nature of image of the organization. Mpupopaa 15 5 1,75 YcTHoe coobuieHmne
UMUOXKa OpraHmM3auunm.
The stages of formation of corporate image. 3Tanbl 16 2 1 TecTupoBaHue
hOopMNPOBaHMS KOPNOPATMBHOIO MMUAXKA.
NMpoMexyTo4yHaa aTTecTaums (3a4eT) 17 0,25 3ayeT B YCTHOM hopme
2 Image and life cycle of organisation. Umngx n 1-2 10 13 YCTHbIN oT4YeT [MncbMeHHoe
YKWU3HEHHBbIV LKA OpraHu3aumnm. onucaHue
Technologies of construction of image and means of 3-5 6 12 TecTupoBaHue
its promotion. TexHOIOrMN NOCTPOEHUSA UMLK U
CpencTBa ero NpoAaBMXEHMS.
PR and social network. PR n counanbHas ceTb. 6-7 10 12 Kenc-3apaHune
Public speaking tips. CoBeTbl Ans ny6AnyHbIX 8-10 7 12 TecTunpoBaHue
BbICTYMJIEHWNA.
Adaptability is the key to successful PR. 11-13 6 2 YcTHoe coobuueHmne
AL anTUBHOCTL - 3TO KJIOY K ycnewHomy PR.
Branding. O6bsBneHune. CHabxeHne ToBapa 14 7 4 Kenc-3apaHne
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CemMm Paspen pucumMninHbl Hepnen Bupbl yuebHou paboTbl, BKJIlOYaA CaMOCTOATEJIbHYIO paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) XXYTOYHOW KOHTpONs
cTpa Jlek Nab6 ne cPn KPAT |[KoHTpoO (o] 4 C3 ycneBaeMoCTM TeKyLuero
nb (no Hepensam cemecTpa),
NPOMEe>XXyTO4HOW
aTTectauumu (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
TOProBOV MapKoOW.
Public Relations Dependence on the Media. 15-16 5 1,75 YCTHbIN oTYeT NMncbMeHHoe
3aBucmmMocTb CBsA3en c obuwecTBeHHOCTbio 0T CMU. onncaHune
MpoMeXxyToYyHasa aTTecTaums (3a4eT) 17 0,25 3a4eT B YCTHOM hopMe
3 Effective Media Relations. 9 dekTrBHbIE CBA3M C 1-3 10 9 YCTHbIN oTYeT NMncbMeHHoe
npeccomn. onncaHune
Advantages and Disadvantages of Advertising. 4-6 10 13 Kenc-3apaHne
MpenMyLlecTBa U HEAOCTATKN pekaMmsl.
Types of Public Relations Advertising. Buabl peknamsi 7-8 7 12 YcTHoe coobuieHmne
CBsi3en C 06LLEeCTBEHHOCThIO.
Getting on the Editorial Page. NonagaHue Ha 9-10 6 12 TecTupoBaHue
pefaKLUMOHHYIO N0J10CY.
The concept and features of PR-texts. MNoHsTMeE 1 11-13 7 4 YCTHbIN oT4YeT MncbMeHHoe
ocobeHHOCTN PR-TEKCTOB. onucaHuve
The general rules of preparation of PR-texts. Obwiune 14 6 5 TecTupoBaHue
rnpasua noaroTosBkn PR-TEKCTOB.
Genres of PR-texts. XaHpbl PR-TekCTOB. 15-16 5 2 YcTHOe coobuieHmne
MpomMexxyTo4yHasa aTTecTaums (3Kk3aMeH) 17 0,35 35,65 DK3aMeH B YCTHOW hopMe 1
NMMCbMEHHON chopme
UTOro: 153 0.5 0.35 35.65 170.5

5.2. CTpyKTypa OUCLUNNINHBI AN5 3a04HOW hopMbl 0byveHus.

CemMm Paspen pucumnnauHebl Bupbl yuebHoM paboThbl, BK/NlOYasA caMoCToATesIbHYI0 paboTy n
TPYyA0eMKoCThb (B Yacax)
Jlexk Jla6 ne cPn KPAT |KoHTpo CP Cc3
b
1 2 4 5 6 7 8 9 10 11
1 Public relations in commercial structures. O6LiecTBeHHble OTHOLWIEHNS B KOMMEPYECKUX CTPYKTYpax. 2 19
The stages of formation of corporate image. 3Tanbl GopMUPOBaHNA KOPNOPaTUBHOIO MMUAKA.
Place PR in modern management and business. MecTto PR B cOBpeMeHHOM MEHEeIXXMEHTE 1 2 26
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the organisation. Onpenenexue ctpaterumn PR-gesaTensHoOCTH 3 18
opraHmMsauuu.
PR as a culture and philosophy of modern business. PR kak KynbTypa 1 chnaocopus COBpeMeHHOro 1 15
6busHeca.
PR-service in the organization. PR-cny>x6a B opraHunsauuun. The nature of image of the organization. 3 10
Mpupoda nMmnaxxa opraHmsauuu.
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Cem

Paspen pucumniivHbl

Bupabl yuebOHOM paboTbl, BKNIOYasaA caMoCToATEsIbHYIO paboTy n

TPYAOEMKOCTb (B Yyacax)
Jlexk Jab ne cPn KPAT |[KoHTpoO CcP C3
nb
1 2 4 5 6 7 8 9 10 11

The creation of corporation image. Co3gaHne KOpNopaTUBHOIo NMUAXa. 1 4
NMpoMexyTo4yHaa aTTecTaums (3a4eT) 0,25 3,75
Image and life cycle of organisation. UMna>x n XXn3HeHHbIN LKA OpraHu3aunu. 2 26
Technologies of construction of image and means of its promotion. TexHOMOrMN NOCTPOEHNS UMLK U 1 18
CpencTBa ero NpPoABMKEHMS.
PR and social network. PR n counanbHas ceTb. Public Relations Dependence on the Media. 4 19
3aBncmmocTb CBA3en ¢ obuwecTBeHHOCTbio 0T CMU.
Public speaking tips. CoBeTbl A1 Ny6ANYHbLIX BbICTYNAEHUNA. 3 15
Adaptability is the key to successful PR. ADanTuUBHOCTb - 3TO KJIlOY K ycrnewHomy PR. 1 10
Branding. O6bsBneHne. CHabxeHne ToBapa TOProBo MapKom 1 4
NMpoMexyTo4yHaa aTTecTaums (3a4eT) 0,25 3,75
Effective Media Relations. 3ddekTnsHble cBa3u ¢ npeccorn. Genres of PR-texts. XXaHpbl PR-TeKCTOB. 1 28
Advantages and Disadvantages of Advertising. NpenmywecTBa 1 HefOCTaTKN pekaambl. 2 26
Types of Public Relations Advertising. Buabl peknambl cBf3en ¢ 06LeCcTBEHHOCThIO. 3 30
Getting on the Editorial Page. NonagaHne Ha pefakLUWOHHYO MoJocCy. 4 15
The concept and features of PR-texts. MNoHsTMe n ocobeHHOoCTK PR-TEKCTOB. 1 14
The general rules of preparation of PR-texts. O6wune npasuia NOAroToBKN PR-TEKCTOB. 1 10
MpoMexyTo4yHasa aTTecTaums (3K3ameH) 0,35 8,65
UTOro: 36 0.85 16.15 307
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5.4. Copep>XaHue pa3gesnoB gucumnauHbl (Moayna) «<MHOCTpaHHLIM A3bIK», OOpa3oBaTesibHbIe TEXHOJIOTUMU

Y4eOHbIM MIaHOM He NpeaycMOTPEHO
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5.5. MpakTuyeckue 3aHATUA, UX HAMUMEHOBaHUe, coaep>XaHue n o6bLeM B Hacax

Cem Ne paspena oMCUUNINHDI HauMmeHoOBaHMe NpakKTUYeCKUX 3aHATUMA 06bem B yacax
0oP0 3P0 0390
1 2 3 4 5 6
1 Public relations in commercial structures. TEKCT: “ The Role of Public Relations in the Marketing Mix”, “The Public relations department 10 2
ObwecTBeHHbIe OTHOLLIEHNS B KOMMepYeCcKnx overview”, “The Public Relations Department goals/tasks”, “The Public Relations Department
CTPYKTYypax. in company structure”, “The Public Relations Department software”
Place PR in modern management and business. | TEKCT: Reputation Management: Your Seven-Point Game Plan”, “The PR Agency in the 6 2
MecTo PR B COBpEMEHHOM MEHe[ ) KMEHTEe U Modern Business World”, “Role of Public Relations Management in an Organization”.
npeanpuHMMaTenbCTBe.
Definition of strategy of PR-activity of the TEKCT: “5 Steps in Creating An Effective PR Strategy”. 8 3
organisation. OnpegeneHve cTtpaternn PR-
LesTeNbHOCTY OpraHn3aumm.
PR as a culture and philosophy of modern TEKCT: “Public Relations Across Cultures”, “Building international communication bridges”, 7 1
business. PR Kak KynbTypa n chunocogpus “Public Relations across Cultures”.
coBpeMeHHoro busHeca.
PR-service in the organization. PR-cny>b6a B TEKCT: “Who Needs PR Services”, “The Usual PR Clients”. 6 3
opraHusauum.
The creation of corporation image. Co3gaHue TEKCT: “Corporate image”. 7 1
KOPNOPaTMBHOI0 UMMAXKA.
The nature of image of the organization. TEKCT: “The Nature of Public Relations”, “Internal Public”. 5
Mpupoia uMnaxKa opraHmsaLum.
The stages of formation of corporate image. TEKCT: “What Are the Best Tips for Building Corporate Image?”, “Important Stages in the 2
STanbl popMUPOBaHUSA KOPNOPaTUBHOIO formation of a company”.
nMnaKa.
2 Image and life cycle of organisation. Umng>xx n | TEKCT: “Basic Overview of Organizational Life Cycles”, “Organizational Life-Cycles and 10 2
YKWU3HEHHbIN LMK OpraHnu3auunm. Management Styles”.
Technologies of construction of image and TEKCT: “Advertising Technologies DBA Programme”. 6 1
means of its promotion. TexHonorum
NOCTPOEHUA MMMAXa U CpeacTBa ero
NMPOLBUKEHMS.
PR and social network. PR n couymanbHas cetb. |TEKCT: “The Role and Influence of Social Media on the Modern PR Industry”. 10 4
Public speaking tips. CoBeTbl A5 Nny6anyHbIX TEKCT: “5 tips for better public speaking”. 7 3
BbICTYMJEHUN.
Adaptability is the key to successful PR. TEKCT: “ What is adaptability in business?” 6 1
ALanTUBHOCTb - 3TO KJIOY K ycrnewHomy PR.
Branding. O6basneHune. CHabxxeHune ToBapa TEKCT: “Branding Concepts”. “The Difference Between Marketing and Branding”. 7 1
TOProBOM MapKOW.
Public Relations Dependence on the Media. TEKCT: “Public relations dependence on the media”, “Media dependence on public relations”. 5
3aBucMMocTb CBA3en ¢ 06LWeCcTBEHHOCTbIO OT
CMW.
3 Effective Media Relations. 3¢ dekTusHble cBa3n | TEKCT: “Eight secrets to effective communication”, “Text - General Guidelines”, “Dealing 10 1
C Npeccomn. with the Media”.
Advantages and Disadvantages of Advertising. |[TEKCT: “Advertisements: advantages and disadvantages of advertising”, “What are 10 2
MpenmyLiecTBa N HeAOCTAaTKN peknambl. advertisements?”, “Features of advertising”, “Benefits of advertisements for the business”,
“Benefits of advertisements to the consumers”, “Criticisms of advertising”.
Types of Public Relations Advertising. Bugbi TEKCT: “Media Tours”, “Media Relations”, “Types of Public Relations”, “Public Relations and 7 3
peKsiaMbl CBSI3e C 0OLLLEeCTBEHHOCTbIO. Advertising”.
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06bem B yacax

CemMm Ne: paspena pucuMnAUHbI HauMeHOBaHMWe NPaKTUYECKUX 3aHATUHN
[o]::]e) 390 0390
1 2 3 4 5 6

Getting on the Editorial Page. NonapaHne Ha TEKCT: “Editorial Pages”. 6 4
penaKLMOHHYI0 N0J0CYy.
The concept and features of PR-texts. NoHaTue |TEKCT: “Details How to create a pr-texts”, “Instruction how to create pr-texts”. 7 1
n ocobeHHOCTN PR-TEeKCTOB.
The general rules of preparation of PR-texts. TEKCT: “Writing rules PR pros should know”, “How to create a pr-texts”. 6 1
O6wme NnpaBuaa NOAroToBkM PR-TEKCTOB
Genres of PR-texts. XaHpbl PR-TeKCTOB. TEKCT: “Media Genres and Texts”, “The structure of television genres”. 5

153 36

UTOro:

CVIMynSILI,VIOHHbIe 3aHATUA, UX HaUMeHOBaHue, coaep>XaHue m ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.6. JlTabopaTopHbIe 3aHATUA, UX HAUMeHOBaHue u ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.7. MpuMepHasa TeMaTUKa KYpPCOBbIX NpoeKToB (paboT)

Y4yebHbIM NN1aHOM He NpeayCMOTPEHO
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5.8. CamocToAaTenbHasa pabora ctyneHTOB

CopepxaHune n ob6beM camocToaTesibHON paboThbl CTYLEHTOB

CemMm Paspensbl  TeMbl paboyen nporpaMMmbl NepeuyeHb pOMaALLUHUX 3aAaHUNA U APYrUX BONPOCOB AJIA CAMOCTOATE/IbHOIO Cpoku O6bem B Hacax
CaMOCTOATEJIbHOIO U3y4eHus u3yvyeHus BbINOJ odO 30 030
HeHus

1 2 3 4 5 6 7

1 Media dependence on Public Relations. CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 1-3 12 19
3aBncumocTb CMU oT cBA3er ¢
06LLIeCTBEHHOCTbIO.

Areas of friction. O6nacTn TpeHus. BHeayanTopHoOe YTeHue 4-5 13 26
Advertising pressure. PekfamMHoe gaBJjieHue. NHansmnayanbHas 1 rpynnosas Teopyeckas paboTta 6 12 18
Tabloid journalism. BynbBapHas CaMocTosiTenbHas goMalHsAs paboTa 7-9 12 15
XXYPHaNCTUKa.

Media etiquette. 3Tuket CMWU. NHansmnayanbHas 1 rpynnosas Teopyeckas paboTta 10-12 1 10
Crisis communication. 9kcTpemanbHbie CBA3M C | BHeayaAnTOpHOE YTEeHMe 13-14 4 4
06LLEeCTBEHHOCTbIO.

Tips and background materials. CoBeTbl n CamocTosiTenbHas goMalwwHAsa paboTta 15-16 2
OOMOJIHUTEsIbHbIE MaTepuanbl.

Media advisories. Hocswue BHeayanTopHoOe YTeHune 17 1
peKoMeHAaTesbHbIA XapakTep.

2 Meeting the press. BcTpeya ¢ npeccon. CamocTosTenbHas paboTa € CNosb30BaHMEM IHTEpHET-TEXHOJIOr Ui 1-3 13 26
News conferences by satellite. Mpecc- NHpnBmMAayanbHas n rpynnoBas TBopyeckasa paboTa 4-5 12 18
KOH(hepeHLNM NO0 CNYTHUKOBbLIM KaHanaM.

Junkets. BeyepuHka, NMkHUK. Moe3aka 3a PaboTa B KOMaHAe, BMECTe HaXx0AUTb peLleHns AesIoBbiX Npobnem 6 12 19
Ka3eHHbIV cyeT.

Editorial boards. PegakunoHHas Konnerus BHeayanTopHoe YTeHue 7-11 12 15
How to set the record straight. Kak yctaHoBuTb | CamocToATeNbHaa AoMallHss paboTa 12-14 2 10
3anncb NPSMO.

Advantages of advertising. NpenmyuwiecTsa PaboTa B KOMaHAe, BMeCTe HaxoAuTb pelleHns AeNoBbixX npobiem 15-16 4 4
peKJiaMmsbl.

Investor and financial relations. IHBecTop 1 BHeayanTopHoOe YTeHune 17 2
h1HaHCOBbIE OTHOLLEHUS.

3 Using an advertising agency. cnonb3oBaHue CamocTosiTenbHas paboTa C UCNosib3oBaHMEM NHTEpPHEeT-TEXHOOr i 1-2 9 28
peKJaMHOro areHTCTBa.

Coaching speakers. Koy4uHr ans AUKTOPOB. PaboTa B KOMaHAe, BMeCTe HaXx0AUTb peLleHns AesioBbiX npobnem 3-5 13 26
The nature of speech. MNpupoga peun. BHeaygunTopHoe YyTeHune 6-8 12 30
Semispeeches. MNonypeyn. PaboTa B KOMaHAe, BMECTe Haxo0AUTb peleHns AeNoBbixX npobiem 9-11 12 15
Drafts. MpoeKkTbl. YepHOBMKMW. CamocTosiTeNlbHas AomalliHsaa paboTa 12-14 4 14
Publicity before the event. Peknama nepep NHpnBMAayanbHas v rpynnoBas TBopyeckas paboTa 15-16 5 10
MeponpuaTnem.

Publicity after the event. Peknama nocne CamocTosATenbHas paboTa c ncnosbsoBaHneM NHTepHeT-TEXHOIOM NI 17 2
MeponpusaTus.

UTOro: 171 307
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5.9. KanenpapHbin rpacdukK BocnuTaTesNIbHOW paboThbl N0 AUCUMNJIMHE

Mogaynb 3 YyebHo-
nccnenoBaTenbCckas u
Hay4HO-UccnenoBaTeNbckas
[esTeNbHOCTb

®re0y BO MI'TY

MHCTPYMeHT PR-
neaTenbHOCTU»

WHAVBUAYANbHO-TpynnoBas

Moaynb HaTta, MecTo npoBegeHus Ha3sBaHue MmeponpusaTus dopmMa nposeneHus OTBEeTCTBEHHbIN HocTuXxeHus
MeponpuaTUs obyualowmuxcs
OKTsA6pb -HOs6pb 2022 «BbnaroTBopuUTeNbHOCTL Kak | KoHepeHuns: OoueHT 3.P.leBTepoBa YK-4.1; YK-4.3; YK-4.5;
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6. NepeyeHb yyebHO-MeTOAUUYECKOro obecneyeHus ANA CAaMOCTOATEJIbHOM
paboTbl oOyyaloWwmMxca no aucuunivHe (Mmoaynio).

6.1. MeToaMyeckue ykazaHua (cobcTBeHHble pa3paboTku)

HasBaHue CcblIKa

1. English for General Purposes [9n1eKTpOHHbIN pecypc] : : http://lib.mkgtu.ru:8002/libdata.php?id=2100024456
y4ebHoe nocobre No aHrIMNCKOMY A3blKY A8 CTyAeHToB 1
KYpPCOB Hes3blKoBbIX BY30B / [cocT.: A.3. ToKTaHbA30Ba, 3.H.
LLlymaxoBa]. - Mankon : Ky4yepeHko B.O., 2014. - 264 c.

2. English for PR - Specialists [9n1eKTpoHHbIN pecypc]: http://lib.mkgtu.ru:8002/libdata.php?id=2000026360
yyeb.-meTon. nocobue no aHrn. a3. / [cocT. A.3.
TokTaHbs30Bal. - Mankon: A.A. 'puropeHko, 2010. - 119 c.

3. English for modern PR [9neKTpoHHbIA pecypc]: http://lib.mkgtu.ru:8002/libdata.php?id=1000073599
yyeb.-meTon. nocobme No aHrNMNCKOMY A3bIKY A5
cTyneHToB / cocT. Knucenésa E.B. - Mankon: A.A. I'puropeHko,
2010.- 103 c.

6.2. JiuTepaTtypa ANA CaMOCTOATENIbHOW paboT

HasBaHue CcbsIKa

4. lanb4yk, JI.M. 'paMMaTUKa aHIMIMACKOrO A3bIKa: http://znanium.com/catalog/product/1067408
KOMMYHUKaTUBHbIN Kypc. 5D English Grammar in Charts,
Exercises, Film- based Tasks,Texts and Tests [9n1eKTpPOHHbIN
pecypc]: yuebHoe nocobue / J1.M. Manb4yk. - MockBa:
BysoBckun yyebHmnk: MIH®PA-M, 2020. - 439 c. - 3BC
«Znanium.com»

5. AdpaHacbes, A.B. Kypc apdhekTBHON rpaMmMaTuKm https://znanium.com/catalog/product/1015196
AHIMIMACKOr0 A3blka [3N1eKTPOHHbLIN pecypcl: yyebHoe
nocobue / A.B. AbaHacbeB. - M.: ®opym: NHDPPA-M, 2019. -
88 c. - 9bC «Znanium.com»

6. YkpauHed, N.A. NHOCTpPaHHbIN 53blK (QHFNIACKNIA) B http://znanium.com/catalog.php?bookinfo=518245
npogecCcCnoHanbHON AeATENbHOCTU [DNEKTPOHHLIN pecypc]:
y4ebHo-MmeToamnYeckoe nocobue/ N.A. YkpauHeu. - M.:
Poccuiicknin rocygapcTBEHHbIN yHUBEPCUMTET NpaBoCyans,
2015. - 46 c. . - 9BC «Znanium. com.»

Y4yebHO-MeTOANYECKNE MaTEpPUabl 418 CaMOCTOATENbHOM paboThl 06yYatlowmxcs n3 Yyncna
WHBaNA0B N NNL, C OFpaHUYEHHBLIMM BO3MOXKHOCTAMU 340poBbAa (OB3) npepocTtaBnsatoTcsa B popmax,
afanTMPOBaHHbIX K OrpaHNYeHNAM NX 340PO0BbA U BOCMPUATUS MHpOpMaLmn:

ONs VL C HapyLWeHWAMUN 3peHuns:

e B MevyaTHOW hopMe yBeSINYEHHbIM LWPUGTOM,
B OpMe 3NEeKTPOHHOIr0 OKYMEHTa,

e B (hopme ayaunocpanna,

e B rnevyaTHom hopMe Ha s3blke bpanns.

Ona nuy c HapyLWeHMsSMN cnyxa:

e B nevyaTHom opme,
e B (OPME SNEKTPOHHOIr0 JOKYMEHTA.

Ons nuy Cc HapyLweHWSMU OMOPHO-ABUraTeNbLHOro anmnapaTa:
e B revyaTHOW chopme,

e B ()OpMe INEKTPOHHOIr0 LOKYMEHTA,
e B (hopmMe ayaunocpanna.
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7. ®OHA OUEHOYHbIX CPenAcTB AJNA NPOBeAEeHUs NPOMEe>XyTOYHOM
aTTectauumm obyyalwmuxca no gucuunauHe (moaynio)

7.1. NepevyeHb KOMMNETEHLUUN C YyKa3aHMeM 3TanoB ux (popMMpoBaHUsA B NpoL,ecce 0CBOEHMUS
obpasoBaTesibHOW NPOrpaMMmbl

Tanbl d)OpMMpOBaHIMI KoMneTeHuuu HauMmeHoOBaHue yqe6|-|b|x
(HoMep ceMecTp CorsacHoro y4ebHomy nsaaHy) OUCLUUNJINH,

(e L:>To) 390 03%0 cdopmMupyoue
KoMneTeHUMU B npouecce
OCBOEHMA
obpasoBaTesibHOM
nporpamMmmbol

YK-4.1 BuibpaeT KOMMYHUKATUBHO npuemMsemMble popMbl Ae/10BOro 06LeHMs Ha rocyapCTBEHHOM M MHOCTPaHHOM
A3blKax, BepbasibHble N HeBepbanbHble CpeAcTBa B3aUMOLENCTBMA C NapTHeEpaMm

1 1 Pycckui A3bIK 1 KynbTypa
peyun
123 123 NHOCTpaHHbIN f3bIK
2 2 ALbIreNCKNN A3bIK
12 12 OcCHoOBbI Teopun
KOMMYHWKaLNKn
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obLeHmns
8 9 CoBpeMeHHas npecc-cyy»xxba
3 5 TpeHWHr aenoBoro obLieHus
3 5 TpeHWHr opaToOpCKOro
MNCKyCCTBa
7 8 TexHonornu ynpasneHuns
06LWeCcTBEHHbIM MHEHNEM
7 8 Coumosiorns MaccoBbixX
KOMMYHUKaLnn
2 2 MpodeccnoHanbHo-
O3HaKOMUTEesIbHas NpakTuKa
8 9 MpenannioMHas NnpakTuka
46 46 MpodeccnoHanbHo-

TBOpPYECKasd NpakTunka

YK-4.3 Benet nenoBylo Nepenncky, y4nTbiBas 0COBEHHOCTM CTUINCTUKN OhnLMalIbHbIX 1 HEOMULMANbHBIX MNCEM,
COLIMOKY/IbTYPHbIE pa3anyns B opMaTe KOPPECNOHAEHLNMN Ha rOCYy4apCTBEHHOM U MHOCTPAHHOM (biX) i3blKax.

1 1 Pycckui A3blK 1 KynbTypa
peyun
123 123 NHOCTpaHHbIN S3bIK
2 2 ALbIreNCKNN A3bIK
12 12 OcCHOBbI Teopun
KOMMYHWKaLLNKn
7 7 WNHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obLeHmns
8 9 CoBpeMeHHas npecc-cyy»xxba
3 5 TpeHUHr aenoBoro obLieHus
3 5 TpeHWHr opaToOpCKOro
MNCKyCCTBa
7 8 TexHonornu ynpasneHuns
06LWeCcTBEHHbIM MHEHNEM
7 8 Coupmosiorns MaccoBbixX
KOMMYHUKaLnmn
2 2 MpodeccnoHanbHo-
O3HaKOMUTEesIbHas NpakTuKa
8 9 MpeoannioMHas NnpakTuka
46 46 MpodeccnoHanbHo-

TBOpPYECKasd NpakTuka

YK-4.5 [1IeMOHCTpUpyeT YMeHMe BbINOJIHATbL nepeBof NpoecCnoHasibHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha
rocyAapCcTBEHHbIN 53bIK 1 06paTHO

123 123 NHOCTpaHHbIN A3bIK
8 9 MpenannaoMHas NnpakTuka
46 46 MNMpodeccnoHanbHo-
TBOpYECKas NpakTukKa
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHa bHOro
obuieHuns

7.2. OnucaHMe nokKasartenen u KputepueB oueHUuBaHuA KOMMNEeTeHLU MM Ha Pa3JINYHbIX
dTanax Ux cbopmuposal-mu, onucaHuve WKaJsibl oOueHUuBaHusa
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MnaHupyembie KpuTepum oueHUBaHUA pe3ynbTaToOB OOyuyeHus HaumeHoBaHue
pe3synbTaTthl HEeyAOBJIETBOPUT | yaoBneTBOpUTEn XopoLuo OTJ/INYHO OL,EeHOYHOro
0CBOEHMS esibHO bHO cpeacTBa

KOMMETEHL MU
1 2 3 4 5 6

YK-4: CnocobeH ocyLecTBAATb AE/I0BYI0 KOMMYHUKALUIO B YCTHON U MUCbMEHHOM (DOpMax Ha rocyapCTBEHHOM A3blKe
Poccuinckon ®epepaunm n MHOCTPAHHOM(bIX) A3blke(ax)

YK-4.1 BbibripaeT KOMMYHUKATUBHO NMpremMsemMble popMbl 4eSI0BOr0 06 eHNs Ha roCy1apCTBEHHOM M MHOCTPaHHOM fA3blKax,

Bep6aanble n HeBe

pbasbHble cpeacTea B3aUMOAENCTBUSA C napTHepamMun

3HaThb: -
OCHOBHbIE 3aKOHbI
A3bIKa, MOHATUA
KYJIbTYpPbl U 3TUKN
peyu;
pyHKLUNOHaNbHbIE
CTUAN
COBpPEMEHHOro
A3bIKa; CTUAN
0enoBoro
obLeHuns;
BepbanbHble 1
HeBepbasbHble
cpencTea
KOMMYHMKauUum; -
HOpPMaTUBHbIE,
KOMMYHWKaTUBHbIE
, 9TU4yeckune
aCneKTbl YCTHOWN 1
MMUCbMEHHON peyu;
BepbanbHble 1
HeBepbasbHble
cpencTBa npodecc
NOHasbHO-
0enoBoro
B3auUMOOENCTBUS;
NPMHLMNbI
MOCTPOeHMns
ny6an4Hon peyn,
BeJeHunA
OVNCKYCCUIA 1
KPYrJiblX CTOJIOB.

dparmMeHTapHble
3HaHUA

HenosiHble 3HaHuA

CcopMupoBaHHsble,
HO cofepxaluune
oTAesbHble
npobenbl 3HaHUA

CdhopmMupoBaHHble
cncTemaTmyeckme
3HaHuA

YMeTb: - BeCTu
obmeH penoBon
nHpopMaumen B
YCTHOMN 1
NMUCbMeHHON
dopMax Ha
rocyapCTBEHHOM
A3bIKE;
1MCNosib30BaTb
3HaHUS O
KOMMYHUKaTUBHbIX
KayecTBax peyn B
MEX/IMYHOCTHOM
obweHun n
npogeccruoHaibHO
N nesATenbHoCTH; -
BbIOMpaTh
S13bIKOBblE
CpeAncTBa,
YMeCTHble ans
KOHKpeTHOoM
KOMMYHWUKATUBHOMN
CUTyauun.

YacTun4yHble ymeHus

HenosnHble ymeHuns

YMeHuns nosHble,
JonyckatTcs
Hebonblne
owmnbKmn

CchopmMupoBaHHbIe
yMeHus

Bnapern: -
COBpPEMEHHbIMU WH
GopMaLMOHHO-
KOMMYHUKaTUBHbIE
cpencTBaMu B
npouecce
obuieHus;
HaBblkamMu
BepbanbHOM 1
HeBepbanbHoOM
KOMMYHUKaLnn B

YacTu4Hoe
BllageHne
HaBblKaMu

HecnctemaTtunyecko
e NpuMeHeHne
HaBbIKOB

B
cncTeMaTu4yeckom
MPUMEHEHNN
HaBbIKOB
ponyckakTca
npobenebl

YcnewHoe un
cucTemMaTuyeckoe
npuMeHeHue
HaBbIKOB

Kenc-3agaHus,
KOHTPOJIbHas
paboTa, TecThl,
3a4eT, SK3aMeH.
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

npogeccnoHanbHo
n obnactw. -
HaBblKamMu
rnepenayn CBSA3HbIX
apryMeHTUpoOBaHH
bIX BbICKa3blBaHUN;
HaBblKaMu
MOCTPOEHUs
BbICKa3blBaHUSA C
yyeToMm
NNTepaTypHbIX
HOPM U
KOMMYHWUKATUBHOMN
cUTyauum;
HaBblKamMu
MCMOoNb30BaHUS
KOMMYHUKATUBHO
rnpuemaembix
CTUNen nenosoro
obweHuns n
npeacTaBsieHUn
CBOEI TOYKMN
3peHus B xoae
ny6anYHbIX
BbICTYMJIEHWI

YK-4: CnocobeH ocyLLecTBSATb AEI0BYI0 KOMMYHUKALMIO B YCTHOW U MNCbMEHHOM hopMax Ha roCcyJjapCTBEHHOM A3blKe
Poccuinckon depgepaumnm n MHOCTPaHHOM(bIX) A3blke(ax)

YK-4.3 BeneT nenoByto Nnepenncky, y4nTbiBas 0COBEHHOCTU CTUINCTUKK OPULINANBbHBIX U HeodMLMabHbIX NUCEM,
COUMOKYJIbTYPHbIE pa3anyuna B popmMaTe KOppeCcnoHAEHLNM Ha roCy 4apCTBEHHOM M MHOCTPaHHOM (bIX) A3blKaXx.

3HaTb: - OCHOBbI
cocTaBJieHus,
0hOpPMIIEHUSA 1
penakTUpoBaHMs
Hayy4HbIX 1 ohununa
JNIbHO-AE€J10BbIX
TEKCTOB,
ocobeHHOCTKN
KOMMYHUKaTUBHbIX
cTpaTervin n
TaKTUK B OeSIoBOM
Chepe
npogeccruoHaibHO
N nessTenbHoCTH;
ocobeHHoCTKN
CTUANCTUKN
ouymanbHbIX 1
HeoUUMaNbHbIX
nucem;
COUMOKYIbTYPHblE
pa3nnyna B
dopmaTe
KoppecnoHaeHumu;
- NpaBuna
opraHusauum
JINYHOM N genoBon
NnUCbMeHHON
KOMMYHUKaLNK;
peyeBOn 3TUKET,
oTpakawLwun
ocobeHHOCTU
KYNbTypbl CTpaHb
13y4aeMoro si3blka

®parmeHTapHble
3HaHWA

HenonHble 3HaHnA

CdopmupoBaHHble,
HO cofep kaluune
oTheNbHbIe
npobenbl 3HaHUSA

CdopMupoBaHHble
cncTemMaTuyeckue
3HaHUsA

YmMeTh: -
onpenenaTb
npupoay,
CTPYKTYpY 1
OCHOBHbIE
3/1eMEHTbI
nenoson
KOMMYHWKauumu,

YacTn4Hble ymeHuns

HenosHble ymeHns

YMeHns nosHeole,
jonyckatTcs
Hebonblne
owmnbKM

CdopmMupoBaHHble
yMeHUs

Kenc-3agaHus,
KOHTpPOJIbHas
paboTa, TecThl,
3a4€eT, 3K3aMeH.
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

cobnopaTtb
CTUANCTNYECKNE U
S13bIKOBbl€ HOPMbI B
oumymasnbHo-
0Ee/10BOM
MUCbMEHHOM
TEeKCTe, CTPOUTb,
0hOopPMIIATL U
penakTnpoBaTb
OCHOBHble ouruma
NIbHO-A€esI0Bble
TEKCThI,
aHan3npoBaTb
KOMMYHUKATUBHbIE
cTpaTermm n
TaKTUKW B Oes10BON
Chepe
npodgeccruoHaibHO
N 0esATenbHOCTH;-
OCYLLECTBNATb
obmMeH aenosom
KoppecnoHaeHume
A Ha MHOCTPaAHHOM
A3blKe C Y4ETOM
A3bIKOBbIX HOPM 1
COLUMOKYIbTYPHbIX
pasnn4nn.

Bnapetsb: -
HaBblKaMu
MCMOJIb30BaHNS
COBpPEMEHHbIX
MPUHLWNOB
nenoson
KOMMYHUKaLNWN B M
podeccrmoHanbHOM
hesaTenbHoCTY;
CTUANCTNYHECKUMU
1 A3bIKOBbIMU
HopMamu opuumran
bHO-A,E/10BOr0
CTUNSA.- HaBbIKaMK
opraHusaumu
MUCbMEHHON
MHOA3bIYHOW peyu;
HaBblKaMu
ynoTpebnenuns
(hYHKLMOHaNbHO g
npdepeHUpoBaH
HbIX A3bIKOBbIX
CpeacTB B
COOTBETCTBUN C
KOHKPETHbLIMU KOM
MYHUKaTUBHbIMWN
LesIAMU.

YacTu4Hoe
BNafeHne
HaBblKaMu

HecuctemaTtnyecko
e npnMmeHeHmne
HaBblKOB

B
cncreMaTun4eckom
npnMMeHeHNNn
HaBbIKOB
aonyckatTcs
npobensi

YcnewHoe n
cucTemMaTumyeckoe
npuMeHeHne
HaBbIKOB

YK-4: CnocobeH ocyLecTBAATL AE/I0BYI0 KOMMYHUKALNIO B YCTHON U MUCbMEHHOM (DOpMax Ha rocyiapCTBEHHOM A3blKe
Poccuinckon ®epepaunm n MHOCTPAHHOM(bIX) A3blke(ax)

YK-4.5 1leMOHCTpUpyeT yMeHMne BbINOSHATb nepeso NpoecCnoHasibHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha
rocyfapCTBEHHbIV 5A3bIK 1 06paTHO

3HaTb: TEPMUHON
OrMyeckylto,
obuieHay4Hyto,
cnyxebnyto
JIEKCUKY Hay4HOom
npodeccnoHanbHoO
N nnTepaTypsbl,
JIEKCUKY YCTHOM
dhopmMbl 06 EeHNSA.

®parmMeHTapHble
3HaHNA

HenosiHble 3HaHuA

CchopMupoBaHHbIe,
HO copepxaluune
oTAesbHble
npobensbl 3HaHUA

CchopMupoBaHHbIe
cucTtemMaTumyeckmne
3HaHWA

YMmeThb:
nepesBoanTb
ayTeHTUYHbIe NMpo

YacTu4Hble yYMeHnA

HenosHble yMeHnsA

YMeHNsa nosHble,
JonyckatoTcs
HebosnbLne

CchopMupoBaHHbIe
yMeHUNs

Kenc-3afaHus,
KOHTPOJIbHas
paboTa, TecThl,
3a4eT, 3K3aMeH.
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MnaHupyemblie KpuTepuu oueHUBaHUA pe3ynbTaToB oby4yeHus HaumeHoBaHue
pe3ynbTaTthbl HeynooBJIeETBOPUT | yaoBneTrsoputen XOopoLio OTJINYHO OL,eHO4YHOro
OCBOEHMUSA eJIbHO bHO cpencrTsa
KOMMNEeTeHuuu
1 2 3 4 5 6
heccrmoHasibHble owmnbKkmn
TEKCTbI C
MHOCTPaHHOI 0O Ha
rocyapCTBEHHbIN
A3blK 1 06paTHO.
Bnapetn: YacTu4Hoe HecuctemaTtunyecko | B YcnewHoe n
HaBblKkaMu aHanu3a | BlageHue e NpuMeHeHne cucTemMaTU4YeCcKOM | cucTeMaTuyeckoe
1 pedepnpoBaHus | HaBblkaMu HaBbIKOB npUMeHeHnn npuMeHeHne
npodgeccruoHaNbHOo- HaBbIKOB HaBbIKOB
0esloBbIX TEKCTOB. jonyckatTcs
npobenebl

7.3. TunoBble KOHTPOJibHbIE 3aAadHUA U UHbI€ MaTepuabl, HeOGXOAMMbIe AJNA OULeHKHU
3HaHUW, YMEHUNA, HaBbIKOB U (U1M) onbiTa AEATEeJIbLHOCTU, XapaKTepUu3yloLWwux Tanbl
cdopMupoBaHMA KOMNETEeHLU ! B Npouecce ocBoeHusa obpasoBaTesibHOW NPOrpaMMmbl

lMpuMepHble TeCToBbIE 3afaHUA O/ KOHTPOA 3HAHWN

BAPUAHT 1

3A0AHWE 1. Choose the correct variant. Underline it.

(BbibepeTe npaBubHbIN BapnaHT. Nog4yepkHUTE ero.)

1. This time tomorrow | ....

a) will be skiing b) will skiing c) skied d) was skiing

2. She ... from two till five tomorrow.

a) will work b) will working c) worked d) will be working

3. The car ... 1000,000 miles.

a) will soon do b) will soon doing c¢) will soon have done d) is doing

4. How long ... she ... here?

a) did work b) is working c) does work d) has been working

5. I saw Sid when | ... to work this morning?

a) came b) was coming ¢) were coming d) come
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6. She was upset because Andrew ....

a) hadn’t telephoned b) don’t telephoned c) weren’t telephoned d) isn’t telephoning

7. The climate ... warmer.

a) gets b) got c) getten d) is getting

8. Look! She ... the same shoes as me.!

a) wears b) is wearing c) has wearing d) weared

9. My parents decided that we ... my birthday on Saturday.

a) would celebrate b) shall celebrate c) celebrated d) will celebrate

10. Yesterday Tom heard that his aunt ... for five days.

a) has been ill b) had been ill c) was ill d) is ill

11. He gave all his money to me because he ... me.

a) will trust b) trusted c) has trusted d) were trusting

12. Ann hasn’t been informed that the lecture ... on Friday.

a) haven't taken place b) wouldn’t take place c) don’t took place d) won’t take place

13. Sally said, “l bought a new dress yesterday.”

a) Sally said that she had bought a new dress b) Sally said that she was bought a new dress

c) Sally said that she had been bought a new dress d) Sally said that she have bought a new dress

14. “Why hasn’t he locked the car door?” the policeman said.

a) The policeman asked why hadn’t he locked the car door b) The policeman asked why he hadn’t
locked the car door c) The policeman asked he didn’t lock the car door

d) The policeman asked why didn’t he lock the car door
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15. “Where is the nearest bus stop? The old man addressed a policeman.

a) The old man asked where was the nearest bus stop b) The old man asked a policeman where the
nearest bus stop was c) The old man told a policeman where the nearest bus stop was d) A
policeman asked where was the nearest bus stop

BAPVNAHT 2

3A0AHWE 1. Choose the correct variant. Underline it.

(BoibepeTe npaBubHbIN BapuaHT. lMNog4yepkHUTE ero.)

1. Professor Asher ... another lecture at the same time next week.

a) will be giving b) will give c) will have given d) will have been giving

2. We ... you at 2 o’clock tomorrow.

a) will see b) will seeing c) will be seeing d) are seeing

3. The builder says he ... the roof by Saturday.

a) will finish b) will be finishing c) finished d) will have finished

4. Next Christmas | ... for 20 years.

a) will have been teaching b) will teach c) am teaching d) will be teaching

5. This time yesterday | ...on the beach.

a) lied b) is lying ¢) was lying d) did lying

6. When | got to the car park | realized that | ... my keys.

a) lost b) had lost c) was losing d) have lost

7. Why ... you ... at me like that?

a) do look b) is looking ¢) have looking d) are looking
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8. Look out! My husband ...!

a) comes b) is coming c) are coming d) came

9. Mike hoped that his friend ... him with his car.

a) would help b) will help c) helped d) are helping

10. We didn’t know the score, but we were sure their team ... the game.

a) has lost b) lost c) was losing d) had lost

11. The police found out that Bob Slant ... in London’s suburbs at that time.

a) had been living b) lived c) lives d) are living

12. He said, “Where is Jill going?”

a) He asked where was Jill going b) He asked where Jill is going c) He asked where Jill was going d) he
asked where did Jill go

13. Robby asked, “Bobby, do you know the Old Barn Hotel?”

a) Robby asked Bobby if he knew the Old Barn Hotel b) Robby asked Bobby did he know the Old barn
Hotel c)Robby asked Bobby if knew he the Old Barn Hotel d) Robby asked Bobby if he is knowing

14. The doctor asked, “How do you feel?”

a) The doctor asked how did | feel b) The doctor asked how | had felt c) the doctor asked how | felt d)
the doctor asked how felt |

15. “Will you be free tomorrow?” Colin asked Richard.

a) Richard asked would Colin be free the next day b) Colin asked if Richard will be free tomorrow c)
Richard asked if will Colin be free tomorrow d) Colin asked Richard if he would be free the following
day

MpaBubHbIE OTBETHLI (KAHOYN):

BAPVAHT 1
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FPAMMATUYECKWIA TECT

9.A13. A

10.B14.B

11.B15.B

12.D

BAPUNAHT 2

rPAMMATUYECKWNW TECT

1.A

2.C
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5.C

6.B

9.A

10.D13. A

11.B14.C

12.C15.D

Keuc-sapaHus

Keuc 1.

O3HakoMbTecCh C cuTyaumen. OueHuTe ee, onmpascb Ha MopasibHbIN Kogekc PRSA. Kak, no Bawemy
MHeHuto, NogobHas cMTyaumsa Morfa NoBANATL Ha ceoboay npecchl?

OnucaHne cutyauunm [Ons PR-cneynannctoB HET HMYero ocobeHHoro B TOM, 4TOObI
nposBAaTb 3ab0Ty 0 cpeacTBax MHOPMaLMK, HO TONIbKO Ha BpeMeHHOW ocHoBe. He Tak obcTtounT
[esno cpean rocygapCcTBeHHbIX cny>xawmx. B 1978 r Bceobuiee BHMMaHue nNpuBsiek hakT co3gaHus
ycnoBun gna paboTbl cpencTts MHgopMaumm B obLLECTBEHHbIX MecTax, Hampumep, cygax wuam
3aKoHoAaTeNbHbIX cobpaHmax wrtaTos. iIM 6becnnaTHO NpefoCTaBASNMCL MAPKOBKaA, MeNg>XUHroBas
CBSA3b U MOJIHOCTbLIO 06opynoBaHHOEe paboyee MeCcTo, BK/OYasA CTO, MULIYLLYIO MalUNHKY, TesedoH
n paxe obcnyxmealowmin nepcoHan. PasymeeTcs, pacxodbl OnJjayMBasan HanoronaaTesNbLUNKN.
TakKoW OOMOJIHUTESIbHLIA [OX0A4 (B KApMaH >XXYpHaJIMCTaM) Bbi3Ba/1 B BalWMHITOHe KpUTUKY CpencTs
MHpopmMauum n KoHrpecca. BHe3anHo Be3ge cTanan npucMaTpuBaTbCa K YCNOBUSAM, CO34aBaeMbIM
rocynapCTBEHHbLIMW YMHOBHUKaMMU ONA Mpecchbl, K 60/blWOMY HEeyoOBOJIbCTBUIO TEX U3 HUX, KTO
OTBEYasl MMEHHO 3a CBSA3W CO CpencTBaMm MacCOBOM MHGoOpMauUUnU. DTU OTHOLWIEHUS CEPbE3HO
OCJIOXKHUINCb, KOrda penopTepoB BbICTaBUAM 3a ABEPb. TeEM HE MEHEee areHTCTBa HOBOCTEWN MOraun
«COXPaHUTb NNLLO», OMnJlayMBas NoJib30BaHWE NpenocTaB/IeHHbIMU UM yaobcTBamu.

Keuc 2.

O3HakoMbTecb C cuUTyauumein. OueHUTe ee, ONMpasiCb Ha MNPaBOBble HOPMbI, peryaupytoLine
MHMOPMALMOHHYIO OeATEeNbHOCTb U NMPodecCruoHaNbHble 3TUYEeCKMe KOoAEeKChl. [pennoXute cBow
pelleHns Nno BbiIXoay U3 JaHHOIMo KpU3snca.
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OnucaHune cutyauun Maseta «Bce nytem» onybnmkoBasia Ha nepBon nosioce coobuieHne o
6onesHn npemMbep-MmMHUCTPa. MHdopmauna Gbina noaydeHa NoYTU U3 MEPBLIX PYK, B pe3yfbTaTe
npueaTHOM Becenbl C ero nNpecc-cekpertapem. Mocne nybnmkaumm Ha4aMCb HanadKu Ha raseTy u
06BMHEHMSA B pa3rjlalleHUN CEKPETHbIX CBEAEHWA. DTO, MO YBEPEHUSAM OOBUHUTENEN, HAHOCUNO
Bpen TroCydapCTBEHHbIM WHTepecaM CTpaHbl. HekoTopble BbICOKOMOCTaBIEHHbIE YUHOBHUKU
notpeboBasnn 3aKpbITUA raseThbl N BbiABUrann pegakTopy 06BMHEHMSA B rocyfapCTBEHHON U3MEHe.

Kemnc 3.

1. O3HaKOMbTECb CO CTEHOrPaMMOM Npecc-kKoHpepeHunn npesmnaeHTa PO B.lMyTuHa No gaHHOW CCbIIKe
http://npe3vaeHT.pd/news/171734.

2. Kakne CMU 6binin akkpeanToBaHbI?

3. MpoaHanm3npynTe COOTHOLIEHNE 0BLLLEPOCCUNCKMNX N permoHasabHbix CMUA.

4. CocTaBbTe CMMCOK akTyaslbHbIX Ansi CMW BonpocoB, KOTopble 06Cy)XAaMCb Ha NPecc-KoOH(pepPeHUMN.

5. MpoaHannsnpynTe nx TemaTuky.

6. Bonpockl kakoro rnsaaHa npeobnagann (coumnasnbHble, MOINTUYECKNE, SIKOHOMUYECKne)?

Ke#chbl 4.

OnucaHne cutyauun T[paBnTtenbCcTBO BopoHexckon obnactm npoBoAMT BCTpedyy C
npeactasuTenamMmm KomnaHum «buoHopuka Al» (FepmaHMs) C  y4aCTMEM 3aMecTuUTens
npeacepatens npaBuTenbCTBa BopoHexxckonm ob6nacTu - pyKoBOAUTENS  AenapTaMeHTa
MPOMBbILLJIEHHOCTN N TpaHcnopTa obnactn A.C. becnpo3BaHHbIX, NpeacTaBuTenen AreHTCTBa Mo
MPUBNEYEHNIO MHBECTULUI N FTOCYJapCTBEHHO-4aCTHOMY MapTHEPCTBRY.

3afaHue K Kency:

1. Kakne goKyMeHTbl Heo6XxoAMMO NOArOTOBUTL OIS XXYPHAIMCTOB?

2. HannwunTe TekCT npecc-pennsa ana genosbix CMU.

Kewnc 5. OnucaHne cuTyaumu:

Ona mHorux roponos Poccun aKTyaan0|7| ABNAETCA r|p06neMa NbroT CTYyA€EHTOB N YHallNXCA
Oonga npoe3na Ha naCcCaXXmMpCckom MyHuMUUNabHOM TPaHCIMOPTE.

3anaHuve:

26/53


http://xn--d1abbgf6aiiy.xn--p1ai/news/171734

MpopaboTaliiTe cxeMy MHHOPMALIMOHHOIO B3aMMOAENCTBUA C MYHULIUMAbHOW B/IACTbio, B BEAEHUN
KOTOPON HaxoOuTCa peLleHne 3Toro Bonpoca. lNpennoxuTe niaaH NpoBeAeHUs KPyraoro ctona
MeXAay opraHamu MyHUUMUNanbHOW Bnactu, CMU n obLiecTBEHHbIMU OpraHu3aLusaMu.

3apaHuMA K KOHTpoNbHOW paboTe

Exercise 1. Read and translate the text.

The Pros and Cons of the Major Advertising Media

There are many different ways in which an advertiser's message can be communicated to his
or her audience. In the States, as well as most other developed countries, newspapers still attract
the largest share of the total advertising budget, with television, radio, direct mail and magazines
accounting for most of the rest. Other media such as billboards, yellow pages, videotext and
telemarketing, although growing steadily, still account for a relatively small part of the amount spent
on advertising. Each medium, of course, has its own strengths and weaknesses, and a prospective
advertiser would do well to consider these when devising the company's advertising strategy.

The main advantage of newspaper advertising is its broad reach, getting through to a wide
spectrum of the population. There's permanence which you don't have with the electronic media and
an all-year-round readership which makes long term strategies feasible. Regional newspapers also
offer the advantages of geographical selectivity and flexibility. On the other hand, newspapers
usually don't offer colour, and if they do the availability is limited and very often of mediocre quality.
Most newspapers offer little in the way of demographic selectivity, which can make precise targeting
very tricky.

Television's main appeal is that it offers a combination of sight and sound, which opens up an
almost infinite range of creative possibilities. Furthermore, messages can be broadcast very
frequently and, like newspapers, to a very broad target. The chief disadvantage, of course, is the
high cost of production and air time. The message tends to be short-live land is often not seen at all
as many viewers now have DVDs and skip over the advertisements.

Direct mail campaigns or mail shots as they're otherwise known rely on mailing lists
containing the names of likely prospects. Obviously, the more specific the list, the more effective the
campaign is likely to be - and some lists are very specific; for example, a list might contain the
names of all the female shareholders between the ages of 40 and 65 in a particular geographical
area and this makes targeting specific prospects much easier. Direct mail also has the ability to
saturate a specific area quickly using a style and format that offers enormous flexibility. On the
minus side, however, direct mail often meets with a certain amount of consumer resistance. It's also
relatively expensive per exposure.

Radio offers the advantages of low cost and large potential audience. As with television,
advertisers can select the stations and times favored by the audience they want to reach but, like
television viewers, listeners can easily switch stations when the advertisements come on. Even if
they don't switch stations, there's a tendency for people to use the radio for background sound and
ignore the advertisements. Maybe it's because radio doesn't offer any visual possibilities.

Magazines differ from newspapers in several respects. Firstly, they tend to be kept much
longer, sometimes for several weeks or months, and are often passed from person to person.
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Secondly, the quality of the reproduction is much better, which means advertisers can show their
products accurately and create a quality image. Thirdly, special interest magazines offer greater
selectivity in reaching specific market segments. However, the costs tend to be high and the
campaign usually has to be prepared a long time in advance.

Exercise 2. Open the brackets and use proper tenses and voices.

1. Advertising in the national press (to be) usually much more expensive than advertising in the local
press. 2. Both types of advertising (to sell) by the column centimetre, the half page and the page. 3.
Television advertising in Great Britain (to be) the most expensive kind of advertising and (to cost)
many thousands of pounds for just a few seconds of television time. 4. If the advertisement (to show)
at a time when relatively few people (to watch), then it (to be) cheaper. 5. Hoarding advertisements
(to put up) in eye-catchingpositions at the side of the road. 6. Technical journals (to read) by persons
and companies who (to be) interested in this particular kind of product. 7. Technical journals usually
(to print) once a month.

Exercise 3. Translate these word combinations from English into Russian and use them in your
sentences.

Product placement, a promotional tactic, feature film, television series, a commercial product,
favorable qualities, negative features, soap operas, the story line, a leading character, placement
fees, below-the-line savings, barter systems, service deals, cellular phones, common practices,
revenue stream, embedded advertisements.

Exercise 4. Read and translate the text.

First U.S. product placements are not very well known in Russia. For example, Popeye the
Sailor Man ate canned spinach to get strong in 1929. After the cartoon was released, consumption of
canned spinach in the United States rose by 30 percent.

Other textbook examples, however, are more well known, such as films about James Bond
(Agent 007), the most product placement-rich of them being Tomorrow Never Dies, featuring such
giants as BMW, Ericsson, Martini, Smirnoff, Omega, Visa, Caterpillar, Fujitsu, Avis, Heineken, and
Brioni. Those contracts amply covered the film's $100 million budget.

Such auto giants as Ford and Mercedes make many hundreds of product placements in
movies, and although the Pentagon somewhat lags behind them, it also does quite a few big product
placements. It has a special subdivision with representative offices at major Hollywood studios. Films
such as Saving Private Ryan and Top Gun are a result of such cooperation which is based on non-
monetary, barter schemes. The Pentagon leased its gear and equipment, made available servicemen
for crowd scenes, and provided consultations on the authenticity of combat action for a symbolic fee,
but then it got 500 times more volunteers for the U.S. Marine Corps

Aviation after Tom Cruise featured as a pilot of an F-14fighter jet in the film Top Gun.

Bonpochl K 3aueTy
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ansa crypeHtos OPO, 3P0 (1 cemecTp)

1. YCTHO N310XXNTb OA4HY U3 MPONAEHHbBIX B Te4eHNe cemecTpa TeM (Bbibop no bunetam).

Tema 1. Public relations in commercial structures

Tema 2. Place PR in modern management and business

Tema 3. Definition of strategy of PR-activity of the organisation

Tema 4. PR as a culture and philosophy of modern business

Tema 5. PR-service in the organization

Tema 6. The creation of corporation image

Tema 7. The nature of image of the organization

Tema 8. The stages of formation of corporate image

2. MpoynTaTb N Nepeckas3aTb Ha aHIIMNCKOM si3blke TeKCT 06bemMoM 1500 nevyaTHbIX 3HAaKOB. YCTHO
OTBETUTb Ha BOMPOCHI K TEKCTY.

TekcT Ne 1 Media dependence on Public Relations

TekcT Ne 2 Areas of friction

TekcT Ne 3 Advertising pressure

TekcT Ne 4 Tabloid journalism

TekcT Ne 5 Media etiquette

TekcT Ne 6 Crisis communication

TekcT Ne 7 Tips and background materials

Bonpochl K 3aueTy
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ansa crypeHtos OPO, 3P0 (2 cemecTp)

1. YCTHO N310XXNTb OA4HY U3 MPONAEHHbBIX B Te4eHNe cemecTpa TeM (Bbibop no bunetam).

Tema 1. Image and life cycle of organisation

Tema 2. Technologies of construction of image and means of its promotion

Tema 3. PR and social network

Tema 4. Public speaking tips

Tema 5. Adaptability is the key to successful PR

Tema 6. Branding

Tema 7. Public Relations Dependence on the Media

2. npO‘-IVITaTb N nepecka3saTb Ha AHIIMNCKOM £13blK€ TEKCT 3KOHOMNYECKOro XapaKTepa obbvemom
1500 ne4aTHbIX 3HAKOB. YCTHO OTBETUTb Ha BOMpPOCHI K TEKCTY.

TekcT Ne 1 Media advisories

TekcT Ne 2 Meeting the press

TekcT Ne 3 News conferences by satellite

TekcT Ne 4 Junkets

TekcT Ne 5 Editorial boards

TekcT Ne 6 How to set the record straight

TekcT Ne 7 Advantages of advertising

TekcT Ne 8 Investor and financial relations

Bonpochkl K 3K3aMeHy nNo aucuuniamHe «MHoCTpaHHbIA A3bIK>»
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ansa crypeHtos OPO, 3P0 (3 cemecTp)

A) MNMncbMeHHbIN NMepeBod TEKCTA NO CNeunasbHOCTM - BPEMS BbINOJHEHNA 60 MUHYT.

B) YTteHune n KpaTKoe N3J10XKeEHME NMPO4YNTaHHOIo TeKCTa Ha AHIIMACKOM $i3bIKe.

C) becena no Teme (BbibOp No bunertam).

1. MpuMepHbIN NnaH coobLeHWA NO Pa3roBOPHbLIM TeMaM

Tema 1. Effective Media Relations

Tema 2. Advantages and Disadvantages of Advertising

Tema 3. Types of Public Relations Advertising

Tema 4. Getting on the Editorial Page

Tema 5. The concept and features of PR-texts

Tema 6. The general rules of preparation of PR-texts

Tema 7. Genres of PR-texts

Tema 8. Image and life cycle of organisation

Tema 9. Technologies of construction of image and means of its promotion

Tema 10. PR and social network

Tema 11. Public speaking tips

Tema 12. Adaptability is the key to successful PR

Tema 13. Branding

Tema 14. Public Relations Dependence on the Media

Tema 15. Public relations in commercial structures
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Tema 16. Place PR in modern management and business

Tema 17. Definition of strategy of PR-activity of the organisation

Tema 18. PR as a culture and philosophy of modern business

Tema 19. PR-service in the organization

Tema 20. The nature of image of the organization

2. MpoynTaTb 6e3 cnoBaps N NepeckasaTb Ha aHIIMNCKOM A3blke TeKCT o6bemMoM 1500 mevaTHbIX
3HaKOB. YCTHO OTBETUTb Ha BOMPOCHI K TEKCTY.

TekcT Ne 1 Using an advertising agency.

TekcT Ne 2 Coaching speakers.

TekcT Ne 3 The nature of speech.

TekcT Ne 4 Semispeeches.

TekcT Ne 5 Drafts.

TekcT Ne 6 Publicity before the event.

TekcT Ne 7 Publicity after the event.

3. MncbMeHHbIN rnepesBon TeKCTa Mno crneunaJibHoOCTnN - BpeM4A BbINMNOJIHEHUA 60 MUNHYT.

TekcT Ne 1 What is PR?

TekcT Ne 2 PR and Marketing.

TekcT Ne 3 PR and Advertising.

TekcT Ne 4 The process of PR.

TekcT Ne 5 PR tools.
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TekcT Ne 6 How to create a successful PR campaign.

TekcT Ne 7 The history of PR.

TekcT Ne 8 Essential skills for a PR practitioner.

TekcT Ne 9 Public Relations definitions.

TekcT Ne 10 Definition of Marketing.

TekcT Ne 11 Goals and tasks of Marketing.

TekcT Ne 12 Relationship between PR and Marketing.

TekcT Ne 13 PR and Marketing.

TekcT Ne 14 How to choose between PR and Advertising.

TekcT Ne 15 Define your objectives and goals.

7.4. MeToamnyeckue MaTepuanbl, onpeaensiowme npouenypbl oOLeHMBaHUA 3HAHUMN,
YMEHMMN U HaBblKOB, M ONbITa AEATEJIbHOCTU, XapaKTepu3ylowux 3Tanbl (pOpMUMpoOBaHUA
KOMMNEeTeHLUun

TpeboBaHUA K BbINOJIHEHUIO KOHTPOJILHOW paboTbl

KoHTposbHas pa60Ta - CpencTBO MNnpoBepkKn ymean7| NMPUMEHATb MOoJly4YeHHble 3HaHWA ONA
pelweHna 3aaa4 onpeneneHHoro Tuna no teMme nianm pasaeny.

KoHTponbHaa paboTa npencrtasnsetr cobon ogvH U3 BUOOB CaMOCTOATENIbHOW paboThl
obyyatowmxcs. Mo cyTu - 3TO N3NI0XKEHNE OTBETOB Ha onpefesieHHble TeopeTn4eckKmne BonpocCk no
y4ebHOM ANCUUMMHE, a TakKXe pelleHne NpakTu4yeckux 3agdad. KOHTpOJibHbIE MPOBOAATCA AN
TOoro, 4tobbl pa3BuUTb y CTYOAEHTOB CNOCOBGHOCTM K aHanM3y Hay4yHoOW M y4ebHOW nuTepaTypsl,
ymeHune o6obwaTtb, cnMcTemMaTu3anpoBaTb W OLEHMBATb MNPAKTUYECKUA W Hay4HbIW MaTepwuan,
YKpenasaTb HaBblKM OBNaAEHUS NOHATUAMW onNpefeneHHON HayKn N T.4.

Mpn oueHKe KOHTpPoJibHOM paboTbl npenogaBaTeslb PYKOBOACTBYETCS CleAyoWNUMY
KpuTepuamu:

- paboTa 6bi1a BbINOJIHEHA aBTOPOM CaMOCTOSATEJSIbHO;
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- obyvawwmnca nogobpan OOCTAaTOYHLIA CNUCOK NINTEPaATypbl, KOTOPbLIN Heobxoaum nOns
OCMbICJIEHUSI TEMbI KOHTPOJIbHON PaboThl;

- aBTOp CyMes1 COCTaBUTb Jiorn4eckn O6OCHOBaAHHLIA MJaH, KOTOPbIA COOTBETCTBYET
NocCTaBNE€HHbIM 3af4a4yaM 1 COOPMYIMPOBAHHON Lienu;

- obyvatowmnca npoaHannsnposaa MaTepuan,

- obyyvatowmncsa cymen o60CcHOBaTb CBOO TOYKY 3pEHUS;

- KOHTposibHas paboTa odopMsieHa B COOTBETCTBUE C TpeboBaHMAMY;

- aBTOp 3aWnTnia  KOHTPOJIbHYIO pa60Ty n ycnewHo oTBeTWJZ1 Ha BCe BOMNPOCHI
npenogaBsaTtess.

KoHTposnibHas paboTa, BhiNMoJIHEHHas Hebpe)kHo, 6e3 cobnoaeHns NpaBui, NpeabsaBiSeMbIX
K ee ohopMieHuo, Bo3BpallaeTcss 6e3 NpoBepkM C yKasaHMeM MPUYUH, KOTOopble OO0BOASATCSA [0
obyyatouierocs. B 3ToM ciy4ae KOHTPOJIbHasA paboTa BbIMONHAETCS NOBTOPHO.

BapraHT KOHTpPOJIbHOM paboThbl BbiAAETCSA B COOTBETCTBUM C NMOPSAAKOBLIM HOMEPOM B CMUCKE
CTYOEHTOB.

KpuTepum oueHKu 3HaHUK npun HanuCaHum KOHTpOﬂbHOﬁ pa60Tb|

OTMeTKa «OTJ/IMYHO» BbICTaBNsAeTCs obyyalolweMycsi, rMoKa3aBlIEMY BCECTOPOHHUE,
cUcTeMaTU3NPOBaHHbIE, ryboKMe 3HaHWS BOMPOCOB KOHTPOJIbHOW PaboTbl U yMeHue yBepeHHO
NMPMMEHSTb WX Ha MNpPakKTUKe TMpPU pelleHUM KOHKPETHbIX 3agad, cBobogHoe W MnpaBusibHoE
060CHOBaHME NPUHATBIX PELLEHWI.

OTMeTKa «XOpOLUO» BbICTaBNAETCs oby4valollemycs, eciiv OH TBEpAO 3HaeT MaTepuar,
rPAaMOTHO M MO CYyLECTBY M3/araeT ero, yMeeT NMPUMEHSTb MoJlyYeHHbIe 3HAHUS Ha NPAKTUKeE, HO
JIONyCKaeT B OTBETE WM B PeLleHM 3ala4 HEKOTOPbIE HETOYHOCTU, KOTOPbIE MOXKET YCTPAHUTL C
MOMOLLIbIO AOMOSIHUTE/IbHBLIX BOMPOCOB MNpenoaaBaTess.

OTmeTKa «y[0BJIETBOPUTESIbHO» BbICTaB/ISIETCS obyyarouiemycs, nokasasLlemy
hbparMeHTapHbIN, Pa3pO3HEHHbLIN XapakTep 3HaHWW, HeOOoCTaAaTO4YHO MpaBuJibHble (POPMYSIMPOBKN
6a30BbIX MOHATWIA, HapyLUeHWUS JIOFMYEeCKOW MNOoC/ief0BaTE/IbHOCTU B WU3JI0XKEHUWM MPOrpamMMHOro
MaTepuana, HO NPy 3TOM OH BJlaieeT OCHOBHbIMU MOHATUSAMU BbIHOCUMBIX Ha KOHTPOJIbHYIO paboTy
TeM, HeobxoauMbIMN ANA fafibHenwero obyyYyeHns N MOXXET MPUMEHATb MOJIyYEeHHble 3HaHWUA Mo
obpasuy B CTaHAAPTHOW CMTyauun.

OTMeTKa «Hey[OBNEeTBOPUTESIbHO» BbICTaBNSETCA o0by4alolweMycsi, KOTOpbli He 3HaeT
6onblIen YacTU OCHOBHOIO COAEP)XaHWS BbIHOCMMbIX Ha KOHTPOJIbHYIO paboTy BOMPOCOB TeM
ANCUUMANHBI, JonyckaeT rpybble owunbkyn B (DOPMYSMPOBKAX OCHOBHbLIX MOHATUA U He ymeeT
NCNosib30BaTb MOJIyYeHHble 3HAHWUS.
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Tpe6oaa|-|m| K BbIMOJIHEHUIO TECTOBOIoO 3anaHusa

TecT  paccmaTpuBaeTcs Kak  ¢opMa KOHTPOJIbHO-TPEHMPOBOYHOIO  3ajaHus,
npefHasHa4YeHHOro Aas onpeneneHms (ANarHoCTUKIN) ypoBHA 00YHEHHOCTU U XapakKTepusytoLascs
cneayowmMm YepTaMu:

a) NpPOCTOTONM Npouenypbl BbINOAHEHUS,

6) CTaHAAPTHOCTbLIO CTPYKTYPHbI,

B) MeNIKoW O03mpoBKkon y4yebHoro maTtepuana,

) 1EerkocTblo ocyllecTBaeHns obpaTHOM CBA3N,

[) BO3MOXXHOCTbIO HEMOCPEACTBEHHOW (h1UKCaumn pe3ysibTaToB,

e) KBanMeTpmnieCkKMMm KadecCtBaMu, T. €. y,EI,06CTBOM KOJIN4eCTBEHHOIo Bblpa>XeHNA Ka4decCTBa
BbIMNOJIHEHNA 3a4aHNA.

MepeyncsieHHble XapaKTepHble 4Y4epTbl TEeCTOB AeslaloT UX O0COBEeHHO NPUrOAHbIMUA ANS
npoBefeHNs KakK TeKylero, Tak WU MTOroBOr0 KOHTPOJA, B 3Ha4YUTeNIbHOWN Mepe ycCTpaHsas
CybBbEKTMBM3M B OLEHKAX N Pe3KO CHMXas BpeMs, 3aTpavyMBaeMoe npenogaBaTesieM Ha NMpoBepKy
BbIMOJIHEHUSA 3afaHNIA. [na onpeneneHns ypoBHA CTyAeHTa CyLeCTBYOT pa3/iniyHblie BUAbl TECTOB,
B 3aBMCUMOCTW OT XapakTepa y4yebHoro Mmatepuana.

TecTbl ABASIOTCSA HE TOJIbKO 3P EKTUBHBIM UHCTPYMEHTOM KOHTPOJIS, HO U aganTauunu.

CrieymduKa TeCTOB A9 KOHTPOJIA YTEHUA 3aKJI04aeTCs B CeAYIOWEM:

- npexae BCero, TeCcTbl MOMOralT COCPefOTOUUTLCH Ha W3BJIEYEHUU UHGOPMaLUM C HYXXHOWN
NosHOTON 1 rnybunHon;

- CTUMynmpysa UWHTeNNEeKTYaJlbHYI0O aKTUMBHOCTb YYallUXCA, TeCT Tpe6yeT MWHWMaJIbHOIO
npuMeHeHNa NPOAYKTUBHbLIX hOPM;

- TeCT - XOpOoLWWiA NHCTPYMEHT afanTaunum, Tak Kak caM MaTepuan TecTa C/IY)XUT NoAKpPenIeHNeM;

- obneryasa n yboiCcTpas NoOHUMaHWe, TeCT AaeT BO3MOXKHOCTb NpeabaBnTb 6osblune TpeboBaHNsa K
obbeMy yTeHus.

[ONns KOHTPOSISA MOHMMaHUS B NMpouecce YTeHna uenecoobpasHo NCNosib30BaTb Kak Hanbonee
afekBaTHble n3bupartesibHble TECTbl MHOXXECTBEHHOI0 BbibOpa B cnenyouwmx pasHOBUOHOCTAX: a)
BbIOOp MpaBU/IbHOrO OTBeTa Ha Bornpoc; 6) 3aBeplleHME HayaToro BbiCKa3blBaHMA Ha OCHOBE
NPeasioXKEHHbIX TE3MCOB; B) PacrnosioXXeHne No nopagky, rpyrnnmpoBka (akToB; ') NEPEKPECTHLIN
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BbIOOP, yCTAHOBNEHME COOTBETCTBUIA; A) BblYEPKMBAHME CNeuasibHO BCTaB/I€HHbIX JINLLHUX C/10B; €)
3anosiHeHne npobenoB cneyyrasbHO NPOnyLEeHHbIMU CoBaMn. Ba)kKHO, 4TO OyHKLMOHANbHbIA CTUJTb
N CBSI3aHHbIN C HAM BUJ YTEHUSA CKA3bIBAOTCA HA KOJIMYECTBE TECTOBbIX 3aaHWiA; AN N3YyYaloLero
yTeHnss ux TpebyeTca 6osblle, 4Y4eM [Oa8 MNPOCMOTPOBOr0 W 03HAKOMUTENbHOro. EcTb wu
KayecTBeHHoe pa3inyme B TecTax. OHO KpoeTcs B CYLHOCTM MpefjaraemMblXx ajbTepHaTUB,
XapaKTep KOTOPbIX [A0/DKEH BUAOU3MEHSITbCA B 3aBUCUMOCTU OT (PYHKLUMOHANbLHOrO CTUNS W
CBSI3@HHOr0 C HUM BUOAMU YTEHUS.

TecTbl BN KOHTPOAA MOHUMaHUA (ParMeHTOB TEKCTOB, SABASOWMXCA NpegMeToM ANs
M3yyalolero YTeHWUs, [OOJ/DKHbl COAEp)XaTb asbTepHaTMBbI, Kacawwwmecs (aKTUYeckoro
coaep>KaHus, CTUNA TeKCTa, MAENHOrro 3ambicia. MNpn TeCTUPOBAHUN HAay4YHO-MOMNYNAPHbIX TEKCTOB,
CBAI3@HHbIX C O03HAaKOMUTEJIbHbIM BUAOM 4YTEHWUs, cnefyeT MoJib30BaTbCA aJibTEPHATUBHbLIMY,
HanpaB/ieHHbIMU Ha BbiSiIBJIEHNE (haKTU4ECKOro cogep xaHus.

B npouecce KOHTPOJiIA MOHNMaHNA YTeHNA NCNOJIb3YOTCA pPa3JindiHble BUAbl TECTOB:

1) TecTbl Ha Bbl60p NMPaBMJIbHOIro OTBe€Ta N3 OBYX MNMPea1oXXeHHbIX BApUaHTOB,

2) TecTbl Ha Bbl60p MPaBMJIbHOIro OTBeTa N3 HECKOJIbKNX NpensyiocxKeHHbIX BapMaHTOB;

3) TecTbl Ha rPpyNNMPoOBKY haKTOB.

Camas nonyssipHas pPa3HOBUAHOCTb - 3TO TecTbl Ha BbIOOP MNpaBUNILHOrFO OTBETa W3
HEeCKONbKMX BapuaHToB. CoyeTaHWe NpPaBUIbLHON (OPMbl M HeNpaBWU/bHLIX aslbTEPHATUBHbIX
NMPU3BaHO «MPOBOLMPOBAaTbH» pPa3MblUIEHNS YMTAOWeEro, CTUMyAMpys Afsi 3Toro HeobxoAuMble
MbICNNTENbHbIE Onepaumn.

3(DCIDEKTI/IBHI:;I TEeCTbl Ha onpepneneHmne ﬂ,el7|€TByi0LLl,VIX nunu, BCTpe4aloWwnxca B TeKCTe, Nno nx
0EenCcTBUSAM 1 NMOCTYMNKaM, a KOHTPOJIb NMOHNMMaHNA TeKCTa, cogepXallero npaMmyro pedb, aydule
BCero npoBoanTb nyTemMm onpepeneHma ,El,eVICTByI'OLLI,I/IX L, N0 NX BbICKa3blBAHUAM. DTU TeCThl
noMoratoT MarmctpaHTam rny6>Ke MOHATb TEKCT, ero aetaJin.

Kpome Toro, 3aflaHus O0/KHbI 6bITb MOCUJTbHLIMY A9 HakanaBpoB:

1. O6bEM TECTOBOW OCHOBbLI O0J/IKEH ObiTb TakuM, 4TObbI ydalwmeca cMornm yagepxXatb B NaMATU
NMPO4YNTaHHOE,

2. TeKCT 0oJ1KeH ObITb 3aKOHYEHHbIM M0 COAEPXKAaHNIO OTPbIBKOM;

3. Bonpochkl A0JIXXKHbI COAepXKaTb U3YYEHHbIN IEKCMKO-TPaMMaTUYECKUI MaTepurar;

4. Ka)kgoe TecToBoe 3afjaHne 0o/)KHO 6biITb aBTOHOMHO.

TecT CTUMYINPYET UHTENNIEKTYAJIbHY0 aKTUBHOCTb yYallmMxcs: 4Tobbl BbIbpaTh NpaBUJIbHYIO
anbTepHaTMBY, OHU OOJDKHbI: 1) NpoYnTaTh TEKCT C 06WMM OXBAaTOM COAEP)XaHUA; 2) OCMbICINTb
aNbTepHaTMBbI; 3) COOTHECTU KaXKOYI W3 HUX C COAEP)XaHUEM TeKCTa; 4) NPUHATb HYXHYIO
asibTepHaTuMBY.
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KpuTepun oLeHKN 3HAHWIA Npy NPOBEAEHNN TECTMPOBAHMS

OTMeTKa «OTJINYHO» BbICTABASAETCS MPWU YCJIOBUM MpPaBUSIbHOro oTBeTa OakasaBpa He MeHee YeM
85% TecToBbIX 3afaHNIA;

OTMeTKa «XOpoLlo» BbICTaBAAETCA MPW YyCJIOBMW MNpPaBUJIbHOro oTBeTa GakasaBpa He MeHee 4yeMm
70% TecToBbIX 3a4aHUN;

OTMeTKa «y[0BNETBOPUTESIbHO» BbICTAB/ISETCS NPU YCJIOBUN NpaBUIbHOrO oTBeTa BbakanaBpa He
MeHee - 51%,; .

OTMeTKa «HeyOoBJIeTBOPUTENIbHO» - BbICTABJISETCA MPU YCNOBUWN NMpaBUJIbHOro otTeBeTa bakanaBpa
MeHee 4yeM Ha 50% TecToBbIX 3a4aHUN.

Tpe603a|-|m| K BbIMOJIHEHUIO KeUC-3amaHuA

Keic-3afaHns - 3TO MeTof, aKTUBHOIro npobJieMHO - CUTYaUMOHHOro aHasn3a, npu 3TOM
obyyeHne OCHOBAHO Ha peLleHN KOHKPETHbIX 3a4ay, COAep XallMXCs B CUTyaLMsiX, ONMUCAHHbIX B
Kelcax. [naBHoe €& Ha3HayeHue - pa3BMBaTb CMOCOBHOCTb aHaNM3MPOBaTb WHGpOPMaLUIO,
opMyMpoBaTh NpPobHAEMbI U HAXOANTb UX pPeLIEHME.

Kelic-3afaHWsi MOXXHO MpeacTaBUTb, KaK CJHOXKHYK CUCTEMY WCMNOb30BaHUS OPYrux
MEeTOo40B: MOLENIMPOBAHNSA, CUCTEMHOIO aHasin3a, MbICJIEHHOIO 3KCMepMMeHTa, MeToAa OnucaHus,
ANCKYCCUWN, WUIPOBbIX MeToAoB M Ap. HeobxoaumocTb BHeApeHUs KeWlc-3agaHust B MPaKTUKY
obpa3zoBaHUA BbiTeKaeT M3 opueHTauum obpa3oBaHUsS HE CTOJIbKO Ha MOJlyYeHMEe KOHKPETHbIX
3HaAHWN, CKOMbKO Ha GOpPMMPOBaAHNE YMEHUNN N HABLIKOB MbICINTENIbHOW OesATesIbHOCTU, Pa3BUTUIO
cnocobHocTen. Kelnc-TexHoNorns 0THOCUTCS K pasBuBatowMM popMamM obyyeHuns, BKaoYaeT B cebs
IOCTVIXKEHUS TEXHONOMNN «CO3[aHne ycrnexa». B Toxxe Bpemsi 3To crnocob KonnekTUBHOro obyyeHus,
BaXKHENLLVMN COCTaBASIOWMMN KOTOPOro sBnsoTCs paboTa B rpynnax, obMeH nHhopMaunei.

Kenc - 3TO KOHKpeTHas »W3HEeHHas WIn Npoum3BOACTBEHHaA (bu3Hec wam Hay4Has)
CUTyauuns, pacckasbiBalowas O gBaeHun uam  cobbitum  (nocnepoBaTenbHOCTM  CobbITURN),
coaepxallaa npobnemy (Nnpobnemol) ona pewweHns.

Kak npaBunio, KeNc COCTOUT 13 TPeX YaCTen: BCnoMoraTesibHas nHopmauns, Heobxoagnmas
ONs aHanusa n paboTbl C KEMCOM; OMNMCaHMe CUTyauun, TO eCTb CaM KEeWNC; 3afdaHunsa K Kency. Mpnu
pa3paboTke Kelca onnucaHHaa CUTyauuun AOIXKHA YYUTbIBaTb YPOBEHb MOANOTOBKM MarucTtpaHTa, To
eCcTb ObiTb B Mepy CJ/IOXKHON. leyaTHbIN KENC MOXeT codep)xaTb TEKCT, rpadukm, Tabauusbl,
anarpammbl, nnnactpaynm, dotorpacdpun. Buogeo kenc moxert cogep>aTb PuUibM, ayano n Bnaeo
MaTepuanbl. CTyaeHTaM AOJKHbI ObITb OaHbl YETKME MHCTPYKUMK Mo paboTe C KeNcoM, BKJKOYas
BPEMEHHbIE OrpaHNYeHUs.

Kenc-3afaHnsa Ha 3aHATUAX MOXKET COAep>XaTb TPY FPynnbl yNPaKHEHWNA:

- yNpa)xHeHWs, HanpaBJieHHble Ha obecrneyeHne GakanaBpa y4ebHO-peyeBOW cuUTyauuen, TeMon,
npobaemMoi, cnocobCcTBYOLMMMN NOSABEHNIO KOMMYHUKATUBHO-MO3HABATEIbHOr0 MOTMBA FOBOPEHUS
N KOMMYHUKaTUBHOIr0 HaMepeHus; A3blKOBbIM 1 pe4yeBbiM MaTepuasioM, HarnaaHbIMU CpeacTBaMu;
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- yYMpa)XHeHusl, HamnpaBJ/iEHHble Ha MOAFOTOBKY [HOWCKYCCUA, NPOEKTOB, OGpPenHCTOPMUWHIOB,
CrnocobHbIX aKTUBM3MPOBATb Y4YebHO-peyeBylD OesATesbHOCTbL OakanaBpoB (6e3 mcnonb3oBaHUSA
BCMOMOraTe/IbHbIX S3bIKOBbIX, PEYEBbIX U HAaFNSAHbIX CPEACTB);

- YNpa>xHeHNa KOHTPOJIbHOrO XapaKTepa.

Bbakanaspbl MOryT M3yyaTb MaTepuansbl Kenca un OOMOJIHNTEJNIbHYIO NTNTEPAaTYpPy 3apaHee B
Ka4deCcTBe OOMallHero sagaHmsa nnm nonydYnTtb MaTepuhan KeWnca Ha 3aHATUN. B aToM cny4dae obbvem
Kenca aBnseTcs HebonbwnMm. Kenceol MOTyT UCMNOJ1Ib30BaTbCA B Ha4ajie 3aHATUA C LieJibio NOoBbILLEHUA
MOoTMnBaUnn.

Kelic TeXHONorvs MMeeT HeKoTopble orpaHudyeHus. Keicol LenecoobpasHo MCMNob30BaTh B
KOHUE un3yyeHus OonblUMX Tem, Tak KaK 3Ta TexHosorus TpebyeT onopbl Ha uWMelollnecs
npefaMeTHble 3HaHUA. Keic 0osKeH ObiTb CBA3aH C XXU3HEHHbIM OMbITOM YyYalluXcs.

Kelnc 3aHATMe, BKJOYaeT cnenywouine sTanbl:

MoAroTOBUTESbHbLIN (npeno,u,aBaTenb onpeapendeT gngakTun4eckme LUesin 3aHATUA, pa3pa6aTb|BaeT

KEeWNc n cueHapun);

O3HaKOMUTENbHbIN (0byYatoLlrecs 3HaKoMATCA C MHoOPMaLVen Kelca);

aHanuTnyecknn (aHanms CNTyaunn nHoneunayaabHO Nan B rpynne, BbigesieHne I'IpO6J'IeMbI, Bblpa6OTKa

nyTen ee peLleHns C aHaJIn30M UX NMoCNeacTBUNA);

UTOroBbIN (npe3eHTaL|,|/|;| peLweHn I'IpO6J'IeMbI n nporpamMmmbl OencTeun, CpaBHeHNe BapI/IaHTOB);

- pednekcus pe3ynbTaToB y4ebHON nesTesNbHOCTW.

BakanaBpaMm npegnaraeTcs cneaytollas cxema paboTbl C Kencom:

- | 3Tan - 3HaKOMCTBO C C|/|Tyau,|/|e|7|,

- Il aTan - BblgesieHMe OCHOBHOW Mnpobnembl (NMpobnem), BbliaeneHWe MepcoHasini, KoTopblie MOryT

NOoBJINATbL Ha CATYalUWto,

- lll 3Tan - npegno)XxeHne KOHUEeNUMn, rmnoTes, TeM A «MO3roBOro wtypmas;

- IV 3Tan - aHann3 nocneacTBUn NMPUHATUS TOFO WV MHOFO PeLUeHUs:;

-V a3Tan - peweHune Kenca (npep,no»(eHl/le OOHOIo NN HECKOJIbKUX ONTUMaJIbHbIX BapMaHTOB OencTeun,

yKa3aHue He4OoCTaTKOB NpeasioXXeHHbIX BApUaHTOB, MEXaHU3MbI MPeaoTBPaALLEHNS UX HEeraTUBHbIX
nocnencTeuin).
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Obyyawuwmmca HeobxoaMMo NpPoaHanM3npPoBaTb MHPOPMaLIUIO, BbISBUTL N 0TobBpaTh
Hanbonee Ba)KHOE, OCMbIC/INTb 3HaYeHNe Ka)kaoro ab3aua, caenaTb NPennosioXKeHns, BbICAyLWaTb U
OLIeHNTb aJibTEPHATUBHbIE BapPUAHTbl 04HOKJIACCHUKOB, CDOPMYJINPOBATL 3aKI0YEHNS U BbIBOAbI.

CTpaTervm «MO3roeas aTak» (Brainstorming) 3aKJ1l04aeTCA B BblIABUXKEHUN CaMbIX Pa3HbIX
noen 6e3 unx KPUTUKN. KonmyecTso naen npepnoymtaeTca Nx KadecTtsy. AHanus u OT60p nyduwnx
noen AensgeTcs cneayouwmm 3Tarnom pa6OTbI.

Obyyatowmecs moryT ObITb pasgeneHbl Ha ABe rpynnbl. Obyvatowmecs nepBor rpynnb
(reHepaTopbl Uaen) npennaraloT BapuaHThbl peweHns npobnembl 6e3 nx obcyxaeHusa. Bce naoeun
huKCMpyoTCa 0OHUM U3 yYawmxcs. BTopas rpynna («aHanuTuUKN») pacCMaTpPMBaET NPensoXeHus,
He nobaBssis HNYEro HOBOro, U oTbumpatloT Ayywime.

Mpu peweHnn npobnem kenca HeobXOAMMO MCCAefOBaHME CUSIbHbIX U Cabbix CTOPOH
BbIABUHYTbLIX pEeLUeHUN, NOJIOKUTENIbHbIX W OoTpuuaTesibHbiIX NOCNeAcTBUn  (yrpos) ux
ocywiecTsneHnsa. PesynbTaTbl aHanmsa uenecoobpasHo NnpeacTasnaTb B TabanyHom gopme.

Mo>XHO MpennoXXnTb 6aKanaBpaM 3anmcaTb Nydwme mnaeun B BuAe «LBeTKa. B ueHTpe
3anncbiBaeTCA np06neMa, rno 6okam B BuAe 5-8 nenecTtkos cnocobebl ee peweHns.

Mprnem «rnnoTesa» BKJYaeT ciefyrowme sTanbl:

O3HakoMJieHune ¢ npobseMHON CUTyaunen;

0CO3HaHWe CYLWHOCTWN 3aTpyAHEHUA N hopMyInpoBaHne npobnemsi;

rnonck crnocobos peLweHnd I'IpO6J'IeMI:>I nyTemM BblOBNXEHNA I'Ipe}J,I'IOJ'IO)KeHI/IIZ n rmnoTessbl,

O0OKa3aTeJIbCTBO rmnoTesbl,;

npoBepKa NPaBUIbHOCTY MNPEASIOXKEHHOIO peLLeHus.

CTpaTeFVIFI «naeasi» 3akjilo4aeTca B cenytouiem:

| -BbigeneHne npobnemsl (identification of the problem);

D - onucaHue npobnemsl (describing of the problem);

- onpepeneHne BapmaHTOB noaxoda K peweHuto npobnembl (explanation of the variants of the
problem solution);

A - pencTteus (acting) no peweHna npobnem;

L - BbiBOObI (Hay4yuTecb genaTb BbiBoObl -learn to make conclusions), pednekcma npoBeneHHOMN
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paboThl.

KpuTepumn oueHUBaHUA BbINOJIHEHUA KeHC-3aaaHunsa

npeanoctaB/ieHNE HECKOJIbKUX Hal'lpaBﬂeHVIIh peLLIGHI/IIZ I'IpO6J'IeMbI - 1-5 6annos;

aHaJIn3 npenmyuecTs N HeJOCTAaTKOB NpensoxXeHHbIX peLUEHVIIh;

ybeanTenbHOCTbL apryMeHTaumm paspaboTaHHbIX pelweHnil, NpMBeaeHne NpMMepoB (LONOJTHUTENbHON
MHopMaLnmn, He cogep xallencs B kence) - 1-5 6annos;

NCNoJib30BaHME afleKBaTHbIX A3bIKOBbLIX CPeACcTB - 1-5 6annoB;

- YMeHMe oTBev4aTb Ha BOMPOChl APYrmnx 06y~4a+ou_|,|/|xcsq n npenogasartenss - 1-3 6anna;

- cobnopeHne persameHTa BbiICTynaeHusa -2 6anna; (Ecnam kKTo-nmbo M3 MarncTtpaHToOB BO BpeMs
npeseHTauUun peweHnn npobnemol Kenca nNo3BosseT cebe sMoLUMOHaNbHbIE OLLEHKW, 0BCYXOEHNME,
TO AaHHbIN 6akanaBp UM rpynna rnoayyaeT wWTpadHble o4kn -oT 1 ao 3 6annos.)

Bce 3apaboTaHHble 6annbl 1 WTpadHbIE 04KM 3aHOCATCA B Tabnuuy. NobexnaeT Ta rpynna,
KoTopas Habpana Hawbonblee konmvectBo 6annoB. MNpenogaBaTenb oTBe4YaeT 3a cobnogeHue
MPOTOKO/1a U MOABOANT UTOMM 3aHATUN.

TpeboBaHMAa K NpoBeAeHUIO 3a4eTa

3ayeT - hopMa NPOBEPKM 3HAHWUIA, YMEHUI 1N HaBbIKOB, NpnobpeTeHHbIX BakanaBpaMu u B
npouecce yCBOeHMS y4ebHOro MmaTepmasnia JEKLMNOHHbIX, MPAaKTUYECKNX N CEMUHAPCKUX 3aHATUI NO
ONCUMNIIMHE. 3a4€eT OCYLLUEeCTBNSETCA Ha OCHOBE MPUHUUMOB OOBLEKTUBHOCTW, CMpaBeasIMBOCTH,
BCECTOPOHHEro aHaan3a ypoBHS 3HaHUN GakanaBpoOB.

KpuTepun oLleHKN 3HAHWUI Ha 3a4eTe

3a4yeT NpoBOAMNTCA B ABa 3Tana: nepeBecT NMCbMEHHO NMHOA3bIYHbIM TEKCT Ha PYCCKUN A3bIK
Co cnoBapem no crneunanbHocTn. O6bem TekcTa 1500 nevyaTHbIX 3HAKOB. Bpems BbinosHeHUs - 60
MNH N YCTHO N3JTOXKUTb OOHY N3 I'IpOI7I,EI,eHHbIX TEM.

Mpw BbICTaBNEHUN OLLEHKN YYNTbIBAETCSH:

- 3HaHne q:)aKTI/I‘-IeCKOFO MaTepuana no nporpamMmMme, B TOM 4Hncine; 3HaHme obszaTenbHOM rpaMmMaTUKe,

- CTeneHb aKTUBHOCTWN MarnCtpaHTa Ha CEMUHAPCKNX 3aHATUAX;

- JIOTWKY, CTPYKTYPY, CTWIb OTBETA; KYNbTypy pPeyn, MaHepy obLleHUs; rOTOBHOCTb K AUCKYCCUMU,
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aAprymeHTnpoBaHHOCTb OTBETA,; YPOBEHb CaMOCTOATEJZIbHOIO0 MblLU1EeHNA,

- HaJindme nponyckoB ceMUHapPCKNX N N1eKUMoHHbIX 3aHATUNA No HeyBa>XUTeJibHbIM NPpU4YnNHaM.

Kputepun oueHKn cpopMMPOBAHHOCTN HaBbIKOB U YMEHUIN TOBOPEHUS

(HeynoBNeTBOPUTESIBHO)

OueHka XapakTepuctuka otseta bakanaspa

BayTeHo UVTOrM4HO NoCTPOEHO MOHOJIOrMYecKoe BbiCKa3blBaHWe (onmMcaHue, pacckas)
B COOTBETCTBMW C KOMMYHWKATWBHOM 3agadven, CHOPMYySIMPOBAaHHOWN B

(OT/INYHO) BagaHuN.
Jlekcnyeckne eauHuLbl U rpaMMaTU4YecKme CTPYKTYpbl WCMNOJb3YHOTCA
YMeCTHoO.
Peyb nMOHATHa: 3BYKM B T[OTOKE peyuM MPOU3HOCATCA MNpPaBUJIbHO,
cobnogaeTcs NpaBUIbHbIA MHTOHALMOHHBIA PUCYHOK.
O6beM BbiCKasblBaHUA - He MeHee 12-15 hpa3-nNpensioXKeHnn.

BayTeHo JIOrM4HO MOCTPOEHHOEe B COOTBETCTBUMM C KOMMYHWKaTMBHOW 3ajadven,
CchbopMyIMpoBaHHOM B 3aJaHUN.

(xopoLwuo)
Jlekcnyeckne eauHuLbl U rpaMMaTU4YecKme CTPYKTYpbl WCMOJb3YHOTCA
YMeCTHo. [lonyCcKaloTCs JIeKCUYeCKme 1 rpaMMmaTmyieckue ownbkn, KoTopble
He NPenAaTCTBYIOT MOHUMAaHMNIO peyu.
Peuyb MOHATHa, eCcTb Haan4me doHeMaTu4ecknx owmnbok. Ob6BEM
BblCKa3blBaHUA - He MeHee 10 dpa3-nNpensoXKeHnn.

3a4TeHo MoHOOrMyeckoe BbiCKa3biBaHWe (OonucaHWe, paccka3) MOCTPOEHO He

BCeraa JIorn4Ho.

(yooBneTBOpUTEsIbHO)
JlonyckaloTca JIeKCMYeCKMe 1 rpaMMmaTumyeckue owmnbKu, KOTopbl€
BaTpyAHAIOT MOHUMaHWE peyn.
O6beM BbICKa3blBaHMS - HE MeHee 6 hpa3-NpensioKeHnNn.

He 3a4TeHo Coaep>xaHue oTBeTa He COOTBETCTBYET MOCTABIEHHON KOMMYHUKATUBHOM

Bagave.
[lonycKalTCa MHOMOYUCIEHHbIE NNEKCUYECKUE U FpaMMaTUYeckmne owmnbkn.

Peyb He BOCMNPWHMMAETCS Ha CAyX Wn3-3a 60OSLLIOFO  KOJMYECTBa
poHEMaTUYECKMNX OLLIMBOK.

KpuTepum oueHKU cchopMUPOBAHHOCTU HABbLIKOB NepeBoaa UHOA3bIYHOIO

TeKCTa Ha PYCCKUA A3bIK
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OueHka XapakTepucTuka nepesoja TeKCTa

BayTeHo MepeBon npeacTaBnseT cobo apekBaTHYK nepepavyy MHOS3bIYHOIQ
TeKCTa CpencTBaMM PYCCKOrO fi3blka B HEpas3pbiBHOM  eAUHCTBE

(OTJINYHO) copep>xaHua 1 GopMbl.

BayTeHo MepeBon npenctaBnseT cobol afekBaTHyK nepefayvyy WHOA3bIYHOIO
TeKCTa CpencTBaMyM PYCCKOrO  Si3blka B HepaspbiBHOM  eAUHCTBE

(xopoLwuo) copepxaHua un  dopmbl.  OonyweHo 30%  rpaMmaTU4eCcKux U
CTUANCTNYECKUX OWNOOK, NPUBOASALLUNX K HETOYHOCTW NepeBoa.

BayTeHo B nepesone ponyuweHo 50 % rpaMMaTUY4eCcKUX N CTUINCTUYECKMX OLINBOK,
TekCT nepeBefieH He NMONHOCTLIO.

(yZOBNETBOPUTESILHO)

He 3a4TeHo CMbIC/1 TEKCTA NCKaXKEH.

(Heyn,0BNI€TBOPUTESbHO)

TpeboBaHMA K NPoBeAEeHNIO SK3aMeHa

3K3aMeH - (hbopMa NPOBEPKM 3HAHUN, YMEHW N HaBbIKOB, MpnobpeTeHHbIX bakanaBpamMu 1 B
npouecce ycsoeHns y4ebHoro matepuasna N1eKLUMOHHbIX, MPaKTUYECKNX U CEMUHAPCKNX 3aHATUA MO
ancumnianHe. 3ayeT OCyLWeCTBJISeTCS Ha OCHOBE MPUHUUMNOB O0H6BbEKTMBHOCTMU, CNpaBensiMBOCTY,
BCECTOPOHHEro aHasan3a ypoBHSA 3HaHUn 6akanaBpos.

KpuTepun oLeHKN 3HAHWIA Ha 3K3aMeHe

JK3aMeH NpoBOAUTCA B [Ba 3Tana: rnepeBecTn NMUCbMEHHO NHOA3bIYHbLIA TEKCT Ha PyCCKUNn
A3bIK CO C/IOBAapeM No cneumanbHocTu. O6bem TekcTa 1500 nevyaTHbIX 3HAaKOB. BpeMs BbinonHeHNS -
60 MWH N YCTHO N3JI0OXUTb OOHY U3 NPONAEHHBIX TEM.

Mpw BbICTaBNEHUN OLLEHKWN YYNTbIBAETCSH:

3HaHMe haKTN4YeCcKoro Mmatepuasa no NnporpamMmme, B TOM 4Yucne; 3HaHue obsAzaTenbHOM rpaMMaTUKe,

cteneHb akKTUBHOCTU MarmctpaHTa Ha CEMUNHAPCKUX 3aHATUNAX;

JIOTUKY, CTPYKTYpY, CTWU/Ib OTBETa; Ky/NbTypy pPeyu, MaHepy oO6LLeHUs; roTOBHOCTb K AUCKYCCUM,
apryMeHTUpPOBaHHOCTb OTBETA; YPOBEHb CAMOCTOSTE/IbHOIO MbILLIEHWS;

Haan4dme nponyckoB ceMNHAPCKNX N JTIEKLLMOHHbIX 3aHATUNA No HeyBa>XNTEJIbHbIM MPU4NHaM.
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8. YyebHO-MeTOAM4YecKOe U UH(pOopPMaLUOHHOe obecneyeHue AUCLUMUNIIUHBI

(Mmonyns)

8.1. OcHOBHaa nuTtepaTtypa

HasBaHue

CcblIKa

1. Fanbyyk, J1.M. FpaMMaTrKa aHIr IMACKOr 0 SA3blKa:
KOMMYHUKaTUBHbIN Kypc. 5D English Grammar in Charts,
Exercises, Film- based Tasks,Texts and Tests [9n1eKTPOHHbIN
pecypc]: y4ebHoe nocobue / J1.M. Manb4yk. - MockBa:
BysoBckun yyebHnk: MIH®PA-M, 2020. - 439 c. - 3BC
«Znanium.com»

http://znanium.com/catalog/product/1067408

8.2. lononHuTesibHaA nurTepaTtypa

HasBaHue

CcblniKa

2. AcdhaHacbeB, A.B. Kypc ahheKTUBHOM rpaMMaTmKin

QHI INIACKOr 0 A3blKa [D1eKTPOHHbLIN pecypc]: yyebHoe
nocobue / A.B. AdbaHacbeB. - M.: ®opym: UIHOPA-M, 2019. -
88 c. - 9bC «Znanium.com»

//znanium.com/catalog/product/1015196

3. YkpauHeu, WN.A. UHOCTpaHHbIN A3bIK (QHFTMNCKUIA) B
npogecCcnoHasnbHON AEeATENbHOCTU [NEeKTPOHHBIN pecypc]:
yyebHo-MeToanyeckoe nocobue / N.A. YkpaunHeu. - M.:
Poccuincknii rocynapCcTBEHHbIN YHUBEPCUTET NPaBOCYANS,
2015. - 46 c. . - 9bC «Znanium. com.»

http://znanium.com/catalog.php?bookinfo=518245

8.3. NHOpPMaLMOHHO-TEIEKOMMYHUKaLMOHHbIE pecypcbl ceTu «MIHTepHeT»

IPRBooks. ba3oBas KONNEKLUUS : 3/IEKTPOHHO-bMbnnoTevyHas cuctema : cant / ObLecTBo C
OorpaHun4YeHHoOn oTBETCTBEHHOCTbLIO KomnaHusa "An MNMu Ap Megna". - CapaTos, 2010 - . - URL:
http://www.iprbookshop.ru/586.html - Pexxum goctyna: pnsa sapernctpup. nosibdoBaTtenen. - TekcT
3NEeKTPOHHbIN. ABNSeTCa pacnpocTpaHeHHbIM obpa3oBaTesibHbIM 3N1EKTPOHHBIM pecypcoM Ans
BbICLUMX U CpefHUX creunanbHbiX y4ebHbiX 3aBeAeHU, Hay4YHO-UccneaoBaTelbCKUX MHCTUTYTOB,
ny6anyHeix 6ubnuoTek, npruobpeTatownx KOpnopaTUBHbLIN AOCTYN AJ18 CBOMX 0byvatowmxcs,
npenopasaTenen u 1.4. 9bC BkAtoYaeT y4ebHYO U Hay4YHYIO nTepaTypy NO HanpaB/IEHUAM
NOArOTOBKW BbICLLEro N CcpeaHero npodeccnoHanbHoro obpasosaHums.
http://www.iprbookshop.ru/586.html eLIBRARY.RU. : Hay4Hasa aneKkTpoHHasa bubnmnoTeka : canT. -
Mocksa, 2000. - . - URL: https://elibrary.ru/defaultx.asp. - Pexxum gocrtyna: ansa sapeructpup.
rnonb3oBaTenen. - TEKCT: aIeKTPOHHbIN. MNnatdopma eLIBRARY.RU 6bina cozgaHa B 1999 roay no
nHuumaTmnee Poccnickoro oHaa hyHOaMeHTalIbHbIX UCCNenoBaHun ans obecnevyeHnss poCCUNCKNM
YY€HbIM 3/71IEKTPOHHOIr0 A0CTYyNa K BeAyLWwmM MHOCTPaHHbIM Hay4YHbIM nsgaHuam. C 2005 roga
eLIBRARY.RU Ha4ana paboTy C pycCcKos3bl4HbIMU NyBAMKALUSAMN N HbIHE SBASETCS BeayLLEeNn
3/IEKTPOHHON BUBANOTEKON Hay4YHON MEPNOSUNKM Ha PYCCKOM Si3blKe B Mupe.

https://elibrary.ru/defaultx.asp
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9. MeToaunyeckue yKasaHusa ana oby4yalowmxcsa No OCBOEHUIO AUCUMNAUHBI (Moayns)

YyebHo-MeToan4YeCcKkMe MaTepuanbl N0 NMPaAKTUYECKUM 3aHATUSAM ANCUUNANHBLI 51.0.06 NHOCTpPaHHbIN A3bIK

Ne n/n

Paspen/Tema c yKkazaHuem
OCHOBHbIX y4€0OHbIX 3JIeMeHTOB
(AMpaKTUH4EeCKUX eauHUL,)

MeToAabl oOyyeHun

ICnoco6bil (chopmbi)
obyuyeHus

CpeacTBa obyyeHus

dopMuUpyeMblie KOMNeTeHLuun

1 cemecTp

N3noxeHwne, becepna,

Public relations in commercial
structures.

ITEKCT: “ The Role of Public
Relations in the Marketing Mix”,
“The Public relations department
overview”, “The Public Relations
Department goals/tasks”, “The
Public Relations Department in
company structure”, “The Public
Relations Department software”
fpamMMaTuKa: Nmsi
CyLLeCcTBUTENbHOE
(MHOX.4MCNO,NPUTSK.NaAeX).
NIndyHble MecToMMeHus. [lopsanok
CJIOB B MPOCTOM MNPeaJIOKEHUN.

KOHCNEKTUpoBaHune

Nekuns

Y4yebHoe nocobue, yCTHasa peyb

BbibupaeT KOMMYHWKaTUBHO MpuemsieMble  (HOpMbI
\nesioBoro obLeHmnn Ha rocyiapCTBeHHOM v
MHOCTPaAHHOM f3blkaX, BepbanbHble N HeBepbasbHblE
CpencTBa B3aMMOLENCTBMA C NapTHepamu (4.1)

Place PR in modern management
and business.

ITEKCT: “Importance of Public
Relations in business”, “Brand
Reputation Management: Your
Seven-Point Game Plan”, “The PR
Agency in the Modern Business
World”, “Role of Public Relations
Management in an Organization”.

fpammaTuka: [naron to be wu
BblpaXkeHnss ¢ HuM. O6opoT there

YCTHBIN onpoc,
BbIMOJIHEHNE
ynpa>kHeHn

MpakTnyeckoe
BaHATuMe

Y4ebHoe nocobue, ycTHasa peyb

Benet nenioBylo nepenncky, yyYmTbiBas 0COBEHHOCTW
CTUANCTNKK oDULMaNbHBIX U HeoULManbHbIX MUCEM,
COLMOKYIbTYPHbIE pa3numyus B dopmaTe
KoppecrnoHaeHUMmn Ha rocyfapCTBEHHOM u
MHOCTPaHHOM (bIX) A3blkax (4.3)
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YncnntenbHble
nopsiiKoBbIe.

is/are.
KONMYeCTBEeHHbIE 1
Tnnbl BONPOCOB.

organization.

becena

Definition of strategy of PR-activity [YcTHbIN onpoc, 6anu- Nekumns Y4yebHoe nocobue, yCcTHas peyb,
of the organisation. oNpoc, BbINOJIHEHME KOMMbOTEP, MHTEPHET \deMOHCTpUupyeT yMeHune BbIMOJIHATH nepesop,
YynpakHeHnin NpotecCnoHasbHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha
ITEKCT: “5 Steps in Creating An rocyapCTBEeHHbIN A3bIK 1 0bpaTHO (YK-4.5)
Effective PR Strategy”.
pammaTuka: Aptuknun: the/ a,(an)
onpefeneHHbI 1 HeonpeaeneHHbIN,
Present Simple/Present Continuous.
PR as a culture and philosophy ofjI3noxeHune, b6ecepna,lpakTuyeckoe YyebHoe nocobue, TecToBbIE
modern business. KOHCMEeKTNpoBaHme BaHATHe MaTepunabl BbibupaeT KOMMYHWKaTUBHO npuemseMble HOopMbl
inenosoro  obweHns Ha rocynapCTBEHHOM "
TEKCT: “Public Relations Across MHOCTPaHHOM si3blkax, BepbasibHble U HeBepbasibHbIg
Cultures”, “Building CpefcTBa B3auMO4enCcTBMSA C napTHepamu (4.1)
international communication
bridges”, “Public Relations across
Cultures”.
pammaTuka: CTeneHn CpaBHEHUS
npunaraTesbHbIX. Past  Simple,
HenpaBuabHbIE r1arosbl.
PR-service in the organization. YCTHBIN onpocJlekunsa Y4yebHoe nocobue, TecToBbIE
BbIMOJIHEHNE MaTepuasibl, KOMNbOTEP BeneT [OenoByl0 Mepenuncky, y4mTbiBas 0COBEHHOCTU
TEKCT: “Who Needs PR Services”, |ynpa>kHeHUN, CTUANCTUKX OPULNANBbHBIX N HeopULMaibHbIX NUCEM,
“The Usual PR Clients”. TecTupoBaHue ICOLIMOKYIbTYPHbIE pasnu4nsa B hopmaTe
KoppecnoHAeHLUnn Ha rocynapCTBeHHOM "
fpammaTnka: MecTonmeHnsa some, MHOCTPaHHOM (bIX) A3blkax (4.3)
any, no.
IThe creation of corporation image. [Pacckas, b6ecepna,lpakTuyeckoe YyebHoe nocobue, yCcTHasa peyb
KOHCMEeKTNpoBaHme BaHATHe \deMOHCTpUupyeT yMeHune BbIMOJIHATH nepesof
ITEKCT: “Corporate image”. npodecCcnoHanbHbIX TEKCTOB C MHOCTPAHHOrO (bIX) Ha
rocynapCTBEHHbIN A3blK 1 0bpaTHO (YK-4.5)
pammaTuKa: Future Simple,
NoBennTEIbHOE HaKJIOHEHME.
The nature of image of theYcTHbIM onpoc, pacckas, Ulekuus Y4ebHoe nocobue, ycTHas peyb

BbibupaeT KOMMYHWKaTUBHO npuemsieMble HOpMbl

esiosoro obuieHunsn Ha rocynapCcrtsBeHHoMm 7
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TEKCT: “The Nature of Public
Relations”, “Internal Public”.

pamMaTunKa: Tunbl BOMNPOCOB.

MHOCTPaHHOM £3blkaX, BepbasibHble U HeBepbasbHbIg
CpencTBa B3aMMOLENCTBMA C NapTHepamu (4.1)

Social Media on the Modern PR

8. IThe stages of formation of corporate|YcTHbIn onpoc, 6aunu- MpakTnyeckoe Y4yebHoe nocobue, TecToBbIE
image. onpoc, BbINOJIHEHME BaHATHE MaTepuasibl, KOMNbOTEP BeneT [OenoByl0 Mepenuncky, y4mTbiBas 0COBEHHOCTH
YNpa>kHeHn CTUANCTUKN OPULMANbHBIX U HeodULMaNbHbIX MUCEM,
TEKCT: “What Are the Best Tips for COLIMOKYIbTYPHbIE pasnu4nsa B hopmaTe
Building Corporate Image?”, KoppecnoHAeHUnn Ha rocynapCTtBeHHOM 7
“Important Stages in the formation MHOCTPAHHOM (bIX) A3blkax (4.3)
of a company”.
[pammaTuka: Present, Past, Future
Continuous, Active Voice.
YnotpebneHune apTuKNS G
reorpanyeckMMmn HasBaHUAMN.
2 cemecTp
1. Image and life cycle of organisation. 13noxxeHwne, 6ecena, Nekumns Y4yebHoe nocobue, TecTOBbLIE
KOHCMEKTNPOBaHMe MaTepuasibl, KOMMNbOTEP BbibupaeT KOMMYHWKaTUBHO MpueMsieMble  (HOpMbI
ITEKCT: “Basic Overview off \nesioBoro obuieHunsn Ha rocynapCTBeHHOM 7
Organizational Life Cycles”, MHOCTPAHHOM fi3blkaxX, BepbasibHble U HeBepbasbHbIg
CpencTBa B3aMMOLENCTBMA C NapTHepamu (4.1)
“Organizational Life-Cycles and
Management Styles”.
paMmMaTuKa: BpemeHa Present
Perfect, Past Perfect, Future Perfect,
CJIO>KHOMOAYNHEHHbIE
NpenoXXeHNs BPEMEHMU.
2. ITechnologies of construction of YcTHBIN ~ onpoc, 6anuy{llpakTuyeckoe YyebHoe nocobue, TecToBbIE
image and means of its promotion. Jonpoc, BbIMOJIHEHNERBAHATME MaTepuasbl, KOMNbIOTEP leMoHCTpupyeT yMeHune BbIMNONIHATb nepeson
Yrpa>kHeHW R npoeccnoHanbHbIX TEKCTOB C MHOCTPAHHOrO (bIx) Ha
ITEKCT: “Advertising Technologies roCcynapCTBEHHbIN A3blk 1 06paTHO (YK-4.5)
DBA Programme”.
pammaTuka: Present Perfect-Past
Simple
3. PR and social network. N3noxxeHwne, becepaJlekumns Y4yebHoe nocobue, TecToOBbLIE
KOHCMEKTUPOBaHME MaTepuasibl, KOMMNbOTEP BbibupaeT KOMMYHWKaTUBHO MpueMsieMble  (HOpMbI
TEKCT: “The Role and Influence of \esioBoro obuieHunsn Ha rocynapCTBeHHOM 7

MHOCTPaHHOM A3blKaX, Bep6aanble n HeBepﬁaanble
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Industry”.

[pamMaTuKa: Mopspok C/0B.
MoBTOpeHne BNAOBPEMEHHON
CNCTEMbl  @HIMIMACKUX  FJ1arosos,
CTpafaTesibHblA 3a10r

CpencTBa B3aMMOLENCTBMA C NapTHepamu (4.1)

Public speaking tips.

TEKCT: “5 tips for better public
speaking”.

[paMmMaTuka: MoganbHble rnaroJbl
1 UX SKBUBAJIEHTbI

YCTHbIN
BbIMOJIHEHNE
yrnpa>kHeHun,
TecTnpoBaHue

onpoc,

MpakTnyeckoe
BaHATMeE

Y4yebHoe nocobue, komneloTEP

\deMOHCTpUupyeT yMeHune BbIMOJIHATH nepesop,
npodeccnoHanbHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha)
rocyapCTBEeHHbIN A3bIK 1 0bpaTHO (YK-4.5)

Adaptability is the key to successful
PR.

TEKCT: “WHAT IS ADAPTABILITY IN
BUSINESS?”.

pamMaTuKa:
hbopMbl.

WHPuHNTUB 1 ero

YCTHbIN onpoc, pacckas,
becena

Nekuns

YyebHoe nocobue, TeCcToBble
MaTepuasbl

\deMOHCTpUupyeT yMeHune BbIMOJIHATb nepesop,
npodeccnoHanbHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha)
rocyapCTBEeHHbIN A3bIK 1 06paTHO (YK-4.5)

Branding.

TEKCT: “Branding Concepts”, “The
Difference Between Marketing and
Branding”.

FpammaTuKa: CNOXKHOMOAYNHEHHbIE
npennoXeHus. MpuAaaToYHbIeg
NpenioXeHns BpeMeHun B by ayLiem.

Pacckas, becena,
KOHCNEeKTUpOoBaHne

MpakTnyeckoe
BaHATKe

Y4yebHoe nocobue, TecToBblE
MaTepurabl

BbibupaeT KOMMYHWKaTUBHO nMpuemsieMble HOpMbI
\;nesioBoro obLeHmna Ha rocynapCcTBeHHOM v
MHOCTPaHHOM £3blkaxX, BepbanbHble U HeBepbanbHbIg
CpencTBa B3aMMOLENCTBMA C NapTHepamu (4.1)

Public Relations Dependence on the
Media.

TEKCT: “PUBLIC RELATIONS
DEPENDENCE ON THE MEDIA”,
“MEDIA DEPENDENCE ON PUBLIC
RELATIONS”.

FpamMMaTuKKa: NMpUAATOYHbIE)

npensioXKeHns ycaoBus 3-X TUMOB.

N3noxeHune, becepna,
KOHCNEKTNpoOBaHUe

Nekuns

Y4yebHoe nocobue, yCcTHasa peyb

\deMOHCTpUupyeT yMeHune BbIMOJIHATb nepesop,
npodeccnoHasnbHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha)
rocyapCTBEeHHbIN A3bIK 1 0bpaTHO (YK-4.5)

3 cemecTp
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Effective Media Relations. YCcTHbIN onpoc, 6aunu- MpakTunyeckoe Y4yebHoe nocobue, TecToOBbLIE
oNpoc, BbINOJIHEHME BaHATUe MaTepuasibl, KOMMNbOTEP BbibupaeT KOMMYHWKaTUBHO MpueMsieMble  (HOpMbI

ITEKCT: “Eight secrets to effective  |ynpaxHeHun \nesioBoro obuieHunsn Ha rocynapCTBeHHOM 7

communication”, “Text - General MHOCTPAHHOM fi3blkaxX, BepbasbHble U HeBepbasbHbIg

Guidelines”, “Dealing with the CpencTBa B3auMoAencTBums ¢ napTHepamm (4.1)

Media”.

Advantages and Disadvantages of |M3noxxeHue, 6ecepa, Nekumns Y4yebHoe nocobue, yCcTHas peyb

Advertising. KOHCMEeKTNpoBaHme BeneT OenoByl0 Mepenucky, y4mTbiBas 0CoBeHHOCTH
CTUANCTUKN OULMANBHBIX N HEODULINAbHBLIX MUCEM,

TEKCT: “Advertisements: ICOLMOKYNIbTYPHbIE pasnnynsa B thopmaTe

advantages and disadvantages of KoppecnoHAeHUnn Ha rocyiapCTBEHHOM v

advertising”, “What are MHOCTPaHHOM (bIX) A3blkax (4.3)

advertisements?”, “Features of

advertising”, “Benefits of

advertisements for the business”,

“Benefits of advertisements to the

consumers”, “Criticisms of

advertising”.

Types of Public Relations Pacckas, 6ecena, MpakTnyeckoe YyebHoe nocobue, komnbloTEP

Advertising. KOHCMNEeKTupoBaHmne BaHATuMe [emoHCTpupyeT yMeHune BbIMO/IHATb nepeson,
npoeccnoHasnibHbIX TEKCTOB C MHOCTPaHHOro (bIX) Ha

TEKCT: “Media Tours”, “Media rocyapCTBEeHHbIN A3bIK 1 0bpaTHO (YK-4.5)

Relations”, “Types of Public

Relations”, “Public Relations and

Advertising”.

Getting on the Editorial Page. M3noxeHwne, becena, Nekumns V4ebHoe nocobue, ycTHasa peyb

KOHCMEeKTNpoBaHme BbibupaeT KOMMYHWKaTUBHO npuemseMble GOpMbl

TEKCT: “Editorial Pages”. \nenoBoro obuieHunsn Ha rocyapCTBEHHOM v
MHOCTPaAHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
cpencTBa B3aMMOAENCTBMA C NapTHepamu (4.1)

IThe concept and features of PR- YCTHBIN onpoc, pacckas, [[lpakTun4eckoe YyebHoe nocobue, TecToBbIE

texts. becena BaHATHe MaTepuasbl, KOMNbloTEP \deMoHCTpUupyeT yMeHune BbIMOJIHATH nepesop|
npoeccnoHanbHbIX TEKCTOB C MHOCTPAHHOro (bix) Ha

TEKCT: “Details How to create a pr- rocynapCTBEHHbIN A3bIK 1 0bpaTHO (YK-4.5)

texts”, “Instruction how to create pr-

texts”.

IThe general rules of preparation of [Pacckas, 6ecegna, Nekumns Y4ebHoe nocobue, KoMMblOTEP
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PR-texts. KOHCMEKTNPOBaHME BeneT [enoByl0 NEPENnnCKY, y4nTbiBas ocobeHHoCTHn
CTUANCTNKN OULMANBHBIX N HEODULIMAJbHBIX MUCEM,
TEKCT: “Writing rules PR pros ICOLMOKYNIbTYpPHbIE pasnu4ynsa B topmaTe
should know”, “How to create a pr- KoppecrnoHaeHLnn Ha rocyapCTBEHHOM 7
texts”. MHOCTPAHHOM (bIX) A3blKax (4.3)
7. Genres of PR-texts. YcTHBIN onpoc, 6amu- NpakTnyeckoe Y4ebHoe nocobue, TecToBbIE
onpoc, BbINOJHEHMWE BaHATHe MaTepuasbl, KOMNbloTEP \deMOHCTpUupyeT yMeHune BbIMOJIHATH nepesop
TEKCT: “Media Genres and Texts”)ynpaxHeHuni NpodecCcnoHanbHbIX TEKCTOB C MHOCTPAHHOrO (bIX) Ha
“The structure of television genres”. rocynapCTBEHHbIN A3blK U 06paTHO (YK-4.5)
Y4yebHo-MeTOANYECKNE MaTepmnaibl MO CaMOCToATENbHOM paboTe ancumnaunHel 51.0.06 NHOCTpaHHbLIN A3bIK
INe Paspen/Tema C yKasaHueMMeTopnbl o6yyeHus Cnoco6bl (hopMbl)oOyueHusn CpeancTBa obyvyeHus
OCHOBHbIX Y4€OHbIX 3J1IeMeHTOoB
n/n
1. cemecTp
1. Media dependence on Public CocTaBneHune 610K nekuum, CamocTosTenbHas paboTa ¢ KoHTponbHas paboTa
Relations. KOHCMEKTNPOBaHWe, BbINOJIHEHNE IEKCUKO- |MCNONb30BaHMeEM IHTepHeT-TexXHOo0rnm
raMMaTUYeCKMX YNpPaXKHEHWU
3aBmncumocTb CMU oT cBA3en ¢
06LeCcTBEHHOCTbIO.
2. IAreas of friction. CocTaBneHue 610K nekumn [BHeayanTOpHOE YTeHme KoHTponbHas paboTa, TecTbl, Kenc-3afaHuns,
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA 3ayeT
O6nacTn TpeHns. raMMaTUYECKUX YMPaKHEHWI
3. Advertising pressure. CocTaBneHune 6510k nekunn MHovemnayanbHasa v rpynnosas KoHTponbHasa paboTa, TecTbl, 3a4eT
KOHCMEeKTNpoBaHWe, BbINOJIHEHNE JIeKCMKO-TBOpYeckas paboTa
PekniaMHOe faBJieHue. raMMaTUYeCKMX YNPaXKHEHWU
4. ITabloid journalism. CocTaBsneHune 6nok nekuuun BHeayanTopHOE 4YTeHue KoHTponbHasa paboTa, TeCcTbl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUKOA

BynbBapHas XXYpPHaINCTHKA.

raMMaTUN4eCKnNX ynpa»(Heanh
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Media etiquette. CocTaBneHune 6510k nekunn MHaneuayansHas n rpynnosas KoHTponbHas paboTa, TeCTbl, KeNc-3anaHns,
KOHCMEKTNPOBaHME, BbINOJIHEHNE JIEKCMKO-TBOpYeckas paboTa BaveT

BTukeT CMU. raMMaTUYECKUX YMPaKHEeHWI

Crisis communication. CocTaBneHue 610K nekummn,CamocToAaTeIbHaA AoMallHAA paboTa KoHTponbHas paboTa, TecThbl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA

PKCcTpemabHble CBA3M draMMaTuyeCcKux yrnparkHeHumn

06LeCcTBEHHOCTbIO.

Tips and background materials. CocTaBneHue 610K nekuymn,CamocToaTeNbHaa paboTa ¢ KoHTponbHas paboTa, TecThbl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHMNE JIEKCMKO-UCMNONb30BaHMEM IHTEpHET-TEXHOIOr A

CoBeTbl " OOMNONIHUTEIbHbIEraMMaTUYECKMX YNPaXKHEHUN

MaTepuabl.

Media advisories. CocTaBneHue 610K nekumn MHanBnayaneHas n rpynnosas KoHTponbHas paboTa, TecTbl, Kelnc-3afaHuns,
KOHCMEKTUPOBAHME, BbINOJIHEHME JIEKCMKO-TBOpYeckas paboTa BaveT

CMW, Hocawme pekoMeHAaTesbHbIraMMaTUYeCKNX yNparKHEHNN

. cemecTp [X@pakTep.

Meeting the press. CocTaBneHune 6510k nekumn,CamocToAaTeNbHaa AoMallHAA paboTa KoHTponbHasa paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJHEHNE JIEKCUMKOA

BcTpeya c npeccon. raMMaTUYECKMX YNPaXKHEHU

News conferences by satellite. CocTaBneHune 610K nekunn [BHeayaAnTOpPHOE YTeHme KoHTponbHas paboTa, TecTbl, Kenc-3afaHuns,
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA 3ayeT

Mpecc-koHpepeHUnn noraMmMaTU4eCcKnX yrpa>KHeHun

CNYTHMKOBbLIM KaHaJsiaM.

unkets. CocTaBneHue 610K nekuunm, PaboTa B KOMaHAe, BMeCcTe HaxoAauTb KoHTponbHasa paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBAHWE, BbINOJIHEHNE NIEKCMKO- [peLleHns AefoBbiXx NpobieM

BeyepuHKa, NMKHKK. raMMaTUYeCKMX YNpaXKHEHUN

Noe3fKa 3a Ka3eHHbIN cYeT.

Editorial boards. CocTaBneHune 610K nekuuu, IHOouBMAYyanbHaa N rpynrnosas KoHTponbHas paboTa, TecThbl, 3a4eT

KOHCMEeKTNPOBaHMe, BbINOJIHEHNE NNEKCUKO- [TBOpYeckas paboTa

PefakunoHHasa Koaneruns. raMmMaTUYeCKMX YNpaKHeHUN

How to set the record straight. CocTaBneHune 610K nekumn,[BHeayaAnTOpHOE YTeHmne KoHTponbHas paboTa, TecTbl, Kenc-3afaHuns,
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA 3ayeT

Kak yCTaHOBUTb 3annchb Nnpsimo.

raMMaTUYeCKUX YNPa>KHEHWUN
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IAdvantages of advertising. CocTaBneHune 6510k nekuun [Pabota B KOMaHe, BMECTe HaxoauTb KoHTponbHas paboTa, TecThl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJIHEHME JIEKCMKO-PELLEeHMS AefoBbix NpobiemM

MNpenMyLlecTBa pekiaMmsl. raMMaTUYEeCKMX YNpaXKHEHUN

Investor and financial relations. CocTaBneHue 610K nekumn [BHeayanTOpHOE YTeHme KoHTponbHasa paboTa, TecTbl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA

MHBEeCTOp 1 (MHAHCOBbIE OTHOLLEHNS.[FaMMaTUYECKNX YNParKHEHWIA

. cemMecTp

Using an advertising agency. CocTaBneHune 6510k nekumn,CamocToAaTeNbHaa AoMallHAA paboTa KoHTponbHasa paboTa, TecThl, 3a4eT
KOHCMEKTNPOBaHWe, BbINOJIHEHNE JIEKCUMKO-A

Mcnonb3oBaHne pekslaMHOroraMMaTUYeCKnX yrnparkHeHnn

@reHTCTBa.

ICoaching speakers. CocTaBneHue 610K nekumn PaboTta B KOMaHae, BMECTe HaxoOuTb KoHTponbHasa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHWe, BbINOJIHEHME JIEKCMKO-peLleHns aefoBbix npobiem

KOoy4unHr a5 AMKTOpPOB. raMMaTUYECKUX YNPaXKHEHWUN

IThe nature of speech. CocTaBneHue 610K nekunn,BHeayANTOpPHOE YTeHne KoHTponbHasa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUKOA

MNpupoaa peuun. raMMaTUYeCKMX YNpaXKHEHUN

Semispeeches. CocTaBneHue 610K nekumun,CamocToAaTeIbHaA AoMallHAA paboTa KoHTponbHasa paboTa, TecTsbl, 3a4eT
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUKOA

Monypeyu. raMMaTUYeCKMX YNpaXKHEHWU

Drafts. CocTaBneHune 6510k nekumn,CamocToaTeNbHaa AoMallHAA paboTa KoHTponbHasa paboTa, TeCTbl, KENC-3a4aHns,
KOHCMEKTNPOBaHMe, BbINOJHEHMNE JIEKCUMKO-A 3ayeT

MNpoekTbl. YepHOBUKN. raMMaTUYECKUX YNPaXKHEHUN

Publicity before the event. CocTaBneHune 6ok nekumn PaboTta B KOMaHae, BMECTe HaxoanTb KoHTponbHaa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHME JIEKCMKO-PELLEHNS AefoBbiX NpobieM

Peknama nepen meponpuaTmemM. raMMaTUYeCKMX YNpaXKHEHUN

Publicity after the event. CocTaBneHue 610K nekumn [BHeayanTOpHOE YTeHmne KoHTponbHas paboTa, TecThbl, Kenc-
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA 3afaHuns,3a4eT

Peksiama nocie MeponpusaTus.

raMMaTU4ECKUX yl'lpa)KHeHVIVI
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10. MNepeyeHb MHPOPMALUOHHbIX TEXHOJIOFMW, UCNOJIb3YyeMbIX NPU
oCyLLecTBJIeHMM obpa3oBaTesibHOIro npouecca no aucuunauHe (Mmoaynio),
BKJIlOYaA NepeyeHb NporpaMMHOro obecne4yeHusa n UHPOPMaALMOHHbIX
CNpaBO4YHbIX cucTeMm (Npu HeobxoaMMOCTH)

10.1. NepeyeHb HeOOX0AMMOro nporpaMMHoOro obecnevyeHus

Ha3BaHue

AHTUBUMPYC kaspersky endpoint security JInbueH3noHHbIn gorosgop o1 17.02.2021 Ne 203-20122401

7-Zip CBoboaHasa nueH3us

Microsoft Office Word 2010 Homep npoaykTta 14.0.6024.1000 SP1 MSO 02260-018-0000106-48095

10.2. NMNepeyeHb HeOOXOAUMBIX UH(DOPMALMOHHbIX CMPABOYHbIX CUCTEM:

Kaxgbin obyyvatowminca B Te4eHmne Bcero nepnona obyveHna obecnedyeH nHOANBMAYa AbHbIM
HeorpaHU4YeHHbIM OOCTYMOM K 3/1IeKTPOHHO-6UBIMOTEYHBIM CUCTEMAM:

HasBaHue

Znanium.com. ba3oBas Konekuns : 3N1eKTPOHHO-bubnnoTeyHas cuctema : cant / OO0 'Hay4Ho-n3paTtenbCKum LeHTp
MHppa-M'. - Mocksa, 2011 - - URL: http://znanium.com/catalog (nata obHoBneHus: 06.06.2019). - Pexxum gocTtyna: ong
3aperncTpup. nosib3oBaTesnien. - TeKCT: 3N1eKTPOHHbIN. PoHA SBC hopMumpyeTCs C y4eTOM BCEX N3MEHEHWUI
obpa3oBaTesibHbIX CTaHOAPTOB M BKJOYaeT y4yebHukn, y4ebHble nocobus, YMK, moHorpadun, asTopedepaThl,
anccepTaunmn, sHUNKIoONeann, CJI0Bapu U CMpaBoOYHUKN, 3aKOHO4ATE/IbHO-HOPMaTBHbIE AOKYMEHThI, CneLlnasbHble
nepnoanyeckme n3gaHus n n3faHuns, Bolnyckaemble nsgatenbcTsamm By308B. http://znanium.com/catalog/

NHOYCTPUA PEKNAMbBI - UHOOPMALIMOHHO-CIMPABOYHbIV MOPTAN - https://adindustry.ru/ IHopMauMoHHO-CNPaBOYHbIN
nopTas MHAYCTPUM PeKslaMbl NpeacTaBAseT MHMOPMaLUIO MO LUMPOKOMY KPYry BOMPOCOB, CBSA3@aHHbLIX C TEOPUEN 1
NPaKTUKON PEKNaMHON AeATENbHOCTU: CPaBOYHbIE LOKYMEHThI, TEMaTMyeckne ctatbn, 0630p CUTyaLnn Ha pbiHKe
pekiaMbl, POCCUNCKUIA N MeXAYHapPOAHbIN ONbIT, UCCNef0BaHNA, CTaHAAPTbl, MEPCOHbI, OpraHM3aunmn, pecypcel. Bcé ana
N3yYeHNs 1N pasBUTUSA pekaaMHOro aena.PeknamHbll penTuHr: Jlydwme peknamHble areHTcTBa Poccun 2021-2022 : canT -
2006. - URL: https://www.alladvertising.ru/. Pexxum poctyna: cBob6oaHbIN. TEKCT: 3INeKTPOHHbIA.[TopTan o pekname
Advertology.Ru - Bce 0 pekname, mapkeTuHre un PR (© 'PUM-xongunHr') : cant - 1999. - URL: http://www.advertology.ru/.
Pe>xum pocTyna: cBo6OAHbIN. TEKCT: 3NEKTPOHHbIN.Sostav.ru - HOBOCTM peknaMbl U MapkeTuHra (© Sostav.ru) : canT -
1998. - URL: https://www.sostav.ru/. Pexxum pocTtyna: cBo6oaHbIN. TEKCT: 3INEKTPOHHbLIN.KOHCYNbTaHTII0C : CNpaBoO4YHO
npaBoBas cuctema: [canT]. - MockBa, 1997. - 2021. - URL: http://www.consultant.ru/about/. - Pexxum gocTtyna: c
KOMMNbIOTEPOB YHMBEPCUTETA (NlIoKasibHas Bepcus). - TEKCT: INeKTPOHHbIN. MaclwiTabHble HEKOMMEpYeCcKne NPoeKTbI
KoHcynbTaHTMAoC pa3paboTaHbl B NoMoLLb Byxrantepam v (pMHaHCOBbLIM CreunanncTam, opuctTam, CTygeHTam
IOPNANYECKUX N SIKOHOMUYECKUX cneumanbHocTen. https://adindustry.ru/

Ona oby4vatowmxcsa obecneyeH gocTyn (yoaneHHbIM AOCTYN) K CNefyiowmm COBpeEMEHHbIM
npodeccnoHanbHbiM 6a3am gaHHbIX, MHHOPMALNOHHBIM CAPaBOYHbIM U MONCKOBbLIM CUCTEMAM:

Ha3BaHue
IPRBooks. ba3oBas Konnekuus : 3N1eKTPOHHO-6ubnnoTeyHas cuctema : cant / O6LLEeCTBO C OrpaHUYeHHOoM
OTBETCTBEHHOCTbI0O KoMmnaHusa 'An Mn Ap Megua'. - CapaTos, 2010 - . - URL: http://www.iprbookshop.ru/586.html - Pexxum

[oCcTyna: Ans 3aperncTpup. nosb3oBaTesnen. - TEeKCT 3NeKTPOHHbIN. ABASETCA pacnpoCcTpaHeHHbIM obpa3oBaTesibHbIM
3JIEKTPOHHbBIM PECYypCoM A5 BbICLUMX U CPEeAHUX CreumnanbHbiX y4ebHbIX 3aBeeHnin, Hay4YHO-NCCeoBaTeNbCKNX
WHCTUTYTOB, NybnnyHbIX BnbnnoTek, npuobpeTatomx KopnopaTMBHLIN LOCTYN AN8 CBOMX 0byYaloLmxcs, npenonaBaTenen
n T.4. 9B6C BkJtOYaeT y4ebHy0 N Hay4YHYl0 MTepaTypy Mo HanpaB/ieHNSM NOATOTOBKU BbICLLEr0 U CPeAHEero
npodgeccnoHansHoro obpasosanHus. http://www.iprbookshop.ru/586.html

Znanium.com. ba3oBas Koanekuns : 3N1eKTPOHHO-bubnnoTevHas cuctema : cant / OO0 'Hay4Ho-n3paTenbCKUm LEeHTP
NHppa-M'. - MockBa, 2011 - - URL: http://znanium.com/catalog (naTta obHoBneHns: 06.06.2019). - Pexxum gocTyna: ans
3aperncTpup. nosb3oBaTenen. - TeKCT: 31eKTPOHHbIN. ®oHA SBC chopMmpyeTCs C y4eTOM BCEX U3MEHEHWUIA
obpasoBaTesibHbIX CTaHAAPTOB U BKAOYaeT y4ebHuku, y4yebHble nocobus, YMK, moHorpadun, aBTopedepaTsl,
auccepTaunu, sHUUKIoONeAnn, CJI0Bapu U CMPaBoOYHNKN, 3aKOHOAAaTes/IbHO-HOPMaTVBHbIE AOKYMEHTbI, CneLunasbHble
nepnoamnyeckme n3gaHus u n3faHus, Bbinyckaemble n3gatenbcreamm By3os. http://znanium.com/catalog/
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11. OnucaHue MaTepuaJsibHO-TeXHM4Yeckon 6asbl Heobxoaumon ans
OoCyLLecTBJ/IeHMA OoOpa3oBaTeJIbHOro Npouecca No aucuuniuHe (Moaynio)

HanMeHoOBaHUsA cneumasnbHbIX
noMeLLeHU’ U NOMEeLLEeHUn ans
caMocCToATesIbHOW paboTbl

OCHaLLEeHHOCTb cneumnanbHbIX
noMeLLeHU’ U NoOMeLLeHn ans
caMocTosTesIbHOW paboTbl

MepeyeHb NULEH3UOHHOIO
nporpaMMHoro obecnevyeHus.
PekBu3uTbl NnoaTBEepXaaloLero
OOKYMEHTa

Y4yebHble ayamTopun Ana npoBeneHuns
3aHATWIA NEKLUNOHHOro TuUna,
OCHalWéHHble obopynoBaHue 1
TexHNn4ecKuMn cpencTeaMmm obyveHuns:
ayn. 5-11, 5-16, 5-19, agpec: r. Mankon
yn. Xykosckoro, 30.

MNepeHocHoe MynbTUMeannHoe
obopynoBaHuMe, focka, mebenb Oans
ayaounTopuin Ha 20 nocago4HbIX MecCT,
paboyee mecTo NpenogaBaTens

7-Zip CBoboaHasa nuueH3mns Adobe
Reader DC CBoboaHas nmueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

AyanTopua ANns NnpakTU4yecknx
3aHATWN, rPyNnoBbIX U
MHONBUAYasbHbIX KOHCYNbTaUui,
TeKyLLEero KOHTPOJISi U MPOMEXYTOYHOMN
aTTecTaumn, OCHalWEHHbIe
obopynoBaHMe U TeEXHUYECKUMU
cpeactBamu obydenuns: aya. 5-14, 5-21,
5-22, 5-23, apgpec: r. Mankon yn.
JKykosckoro, 30.

MNepeHocHOe MynbTUMeannHoe
obopynoBaHue, focka, mebenb Oons
ayaounTopuin Ha 20 nocago4HbIX MecCT,
paboyee MecTo NpenogaBaTens

7-Zip CBobonHasa nuueH3mns Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

JNlabopaTopuns Hay4YHO-METOAMNYEeCKOro
NPoeKTMpoBaHNA: Kadenpa prUHaHCOB
n KpegunTa, kab. 5-23, agpec: r. Mankon
yn. Xykosckoro, 30.

MepeHoCHOe MyIbTUMEANIHOE
obopynoBaHue, mebenb Ans ayanTopui

7-Zip CBobonHasa nuueH3ms Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

MoMelleHne oNs XpaHeHWs n
npounnakTU4eckoro o6Ccny>XxmBaHms
obopynoBaHus: UHHOPMALMOHHO-
TexHun4yecknnm otgen, r. Mamkon, yn.
MNepBomManckasa ,191, kab. 318.

TexHunyeckne cpencTBa obyveHus,
cnyxxalwime ona npenocTaBsieHns
yyebHoi nHhopMaumm 60sbLION
ayantopumn

7-Zip CBobonHas nuueH3mns Adobe
Reader DC CBoboaHas nuueHsuns
Microsoft Office Word 2010 Homep
npoaykTa 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

MNMomeLleHne 0N CaMOCTOATENbHOMN
paboTbl 06yYaOLWNXCA: YATANbHbINA 3an
MITY: yn. NepsBomalickas, 191, 3 aTax.

KoMnbloTepHOE OCHALLEHNE C BbIXOLOM
B MHTepHeT Ha 30 nocafo4HbIX MecCT,
OCHaLLéHHble creynanm3npoBaHHON
Mebenblo (CTynbs, CTObI, LWKadbl,
LwkKadbl BbICTaBOYHbIE),
MynbTUMegnnHoe obopynoBaHue,
oprrexHunka (MpUHTEpbI, CKaHepsl,
KCEepOoKC)

7-Zip CBoboaHasa nuueH3ms Adobe
Reader DC CBoboaHasa nnueH3ns
Microsoft Office Word 2010 Homep
npoaykTa 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095
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