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1. Llenm n 3apaum yuyebHom aucumniamibl (Moayns)

1. Lenu n 3apayum y4yeOHOW AUCLUNJIMHDI

LenaMu ONCUUNINHBI «/IHOCTPAHHLIN A3bIK»ABNSETCA (POPMUPOBAHNE U COBEPLLUEHCTBOBAHME
S3bIKOBOW U peyeBOM KOMMETEHUUM CTyAeHTOB B 06/1acTu cneumanbHoro sidblka npeaMeTHON
obnactn peknambl M CBsi3e C 0o6WECTBEHHOCTbl. [aHHas paboyvas nporpamma pa3BuBaeT Yy
y4alMXCs HaBbIKOB FPYMMoBOl NMPOEKTHON N nccrenoBaTeNbCkon paboThl, KOTOPass OCHOBbLIBAETCS
Ha 3HAHMSAX, MOJIYYEHHbIX C TOYKU 3PEHUA CreUndUKN aHrINIACKOro A3blika B cdepe peknambl n
cBA3el C 06LeCcTBEHHOCTbIO, @ TakXe BCEX YeTblpex BMAOB peyeBOW AesiTeNbHOCTU, PasBUTbIX
cpencTBaMu AaHHOro Kypca.

Copep»xaHne U NPUHLWMNbI NOCTPOEHUA OaHHOW NporpamMmbl MO3BOAAKT pPellaTh clenyloume
obuieobpaszoBaTesibHbie U BOCMUTATESNIbHbIE 3a4a4M:

- paclunpeHne BO3MOXXHOCTEN coLMannsaumnm y4Hallunxcs,

nosblleHne obuero YPOBHA BJlageHNA AHIJIMNCKUM S3bIKOM;

oBflafieHne CreunanbHON IEKCUKOM cepbl peknamMbl U CBA3el C 0bLLeCcTBEHHOCTbIO, YCTaHOB/IEHUE
TEPMUHOOMNYECKUX PYCCKO-aHMIMNCKMX COOTBETCTBUN;

pPa3BuTME CcneunasnbHbIX peYeBbiX HaBblKOB (yMEHVIe NMpPoBECTU Npe3eHTaunto, COCTaBNTb peKJ'IaMHbIVI
TEKCT, OCyWeCTBNATb KOMMYHUKaUWUIKO C npegctasutendamm Cpencts MacCoOBOMN MHAOPMaLUN Ha
WHOCTPAHHOM A3blKe U T. M.);

pa3BUTNE HaBbLIKOB MUCbMa (COCTaBsieHME MNpPEeCcC-penm3oB, MOJIMTUYECKUX peyern u ap. C y4eToMm
Tpaanuum, CNOXMBLLENCS B aHIM1093bIYHOM MUpPE);

pacllMpeHne CJI0OBapHOro 3amnaca No TeMaTUKe aHIMIMACKOro si3blka B cpepe peksambl U CBA3EN C
0bLWeCcTBEHHOCTLIO;

MOHNMMaHMe rpaMMaTNHeCKNX HOpPM AHIIMNCKOro A3blka, CBOMCTBEHHbLIX 0bLLEeHNIO B chepe peknambl.
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2. MecTto pucumnauHbl (Moaynsa) B cTpyktype Ol no HanpaBsieHuUio
noaAroToBkKM (cneuuasbHOCTHU)

2. MecTo aucuMnJinHbl B CTpykType Ol no HanpaBneHuvio noarotosku 42.03.01
PeknaMa M CBA3M C 0OLLLECTBEHHOCTLIO

OncumniamHa «MIHOCTPaHHbIN A3blK» crnocobcTByeT Hosiee NPOAYKTUBHOMY U3YYEHUIO APYTrUX
OUCLUUNJINH Kak oblieobpa3oBaTe/bHbIX, TaK U NPOMEeCcCMOHaNbHbIX.

OCHOBHOW LeNbio KypCa AaABdAeTCA NoBblILLEHNE NCXOOHOI0 ypoBHA BlageHNA MHOCTPAHHOIO
A3blka 01a nenoBoro obuieHus, AOOCTUIHYTOIO Ha npeu,bl,u,yu_l,elh CTyneHn O6pa3OBaHI/I9|.

Taknm 06pasoM, aHIMMNCKUN A3blK CTAaHOBUTCA paboymMM WHCTPYMEHTOM, MO3BOJISAIOWUM
BbIMYCKHUKY MOCTOSHHO COBEpPLUEHCTBOBATb CBOW 3HaHWUA, M3y4as COBPEMEHHYIO MHOCTPaHHYI
nuTepaTypy MO COOTBETCTBYyWLWEN crneynanbHOCTU. Hanu4me BbICOKOW KOMMYHUKaTUBHOMN
KOMMeTeHUNUN AaeT BO3SMOXHOCTb BbIMYCKHUKY BECTU MJIOLOTBOPHYIO 0EATENIbHOCTb MO U3YYEHUIO U
TBOPYECKOMY OCMbLICNEHUNIO 3apybeXXHOro onbiTa B NPOMUINPYIOWNX N CMEXHbIX 06/1aCTAX HayKn n
TEeXHUKWN, a Takxe B chepe AenoBoro npoeccnoHaibHoOro obLeHus.

Mocne ycnewHoro 3aeepLlueHnsa obyvyeHns gnucumnanHbl «MHOCTpaHHbIN A3bIK (aHMAINACKURN)»
CTYLEHT UMeeT BO3MOXKHOCTb NPOAOJIKUTb U3YHeHMe A3blKa B BYy3€e, 4TO N03BOJINT UM Hax0OUTbLCA B
Kypce TeopeTmnyecknx pas3paboTok BeAyLLMX POCCUNCKUX N 3apyberKHbIX cneunanncTos.

B cBSI3n C nocnenHMM HanpaB/eHUEM B cucTeme obyyeHus CTyOeHTOB B cchepe peknambl U
cBsizel C OOLECTBEHHOCTbIO AUCUMMIMHA «WHOCTPaHHbIN $3blk» TECHO CBsi3aHa C pPSAAOM
cneunanbHbIX AUCLUNJINH:

«bpeHanHr»

«MpaBoBoe perynmpoBaHne peksiaMHON AesTeNbHOCTN»

<<OpraH|/|3a|_|,|/m paGOTbI OoTOENOB peKJiaMbl U cBs3ein C 06 EeCTBEHHOCTbIO»

«OCHOBbI TEOPUN KOMMYHUKaLINUW»

«MHopMaLUVOoHHbIE TEXHOMOMNM B peKJlaMe 1 CBS3SX C 00LeCTBEHHOCTbIO»

«OpraHunsaumns peknamMmHbix U PR-kamMnaHuin»

«Peknama B oTpacnax n cpepax AesTenbHOCTU» 1 Op.

3To obecrneyMBaeT MNpPaKTUYECKYl HaMpaBJIEHHOCTb B  cuctemMe obyyeHus u
COOTBETCTBYHOLLMNA YPOBEHb UCMOJIb30BAaHNA UHOCTPAHHOIO s3blka B Byayluein npodeccnoHanbHOM
nesTeNbHOCTM.
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3. MNepeyeHb NaHUpPyeMbIX pe3ysibTaTOB 00y4YeHus No AuCUUNINHE
(MOAYyN0), COOTHECEHHbIX C NIAHUPYEMbIMU pe3ysibTaTaMU OCBOEHMA
obpasoBaTesibHOW NPOrpaMmMmbl.

Mpouecc n3y4yeHnsa gNCLUUMINHBI HanpaBiieH Ha opMUpOoOBaHue cnenyowen(nx) komnetTeHunn(in):

YK-4.1 BbibrpaeT KOMMYHUKaTUBHO npuemsieMble (OpMbl 4E/10BOI0
obuieHna Ha rocyfapCTBEHHOM U MHOCTPAHHOM A3blKaXx,
BepbanbHble 1 HeBepbasbHble CpeACcTBa B3aMMOLENCTBUSA C
napTHepammu

YK-4.3 BeneT nenoByto nepenuncky, y4nTbiBas 0COBeHHOCTHU
CTUINCTUKN OPULIMAJIbHBIX N HEO(PULMAIbHBIX MUCEM,
COUMOKYJIbTYPHbIE pa3inymsa B popMaTe KoppecnoHAeHUUN
Ha rocyfapCTBEHHOM N MHOCTPAHHOM (bIX) A3blKax.

YK-4.5 [JeMOHCTpupyeT yMeHMe BbINOJIHATL Nepesos
npogeccnoHasbHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha
rocyfapCTBEHHbIN 513bIK U 06paTHO

6/59



4. Obbem gucuunnuHel (Moayna) n Buabl yauedbHon padorbl. Obian
TPYAOEMKOCTb AUCLUNJINHDI

06bem ancumnavHbl 1 BUObl yiebHom paboThl Mo o4HOW opMe oby4eHus.

DOopMbl KOHTpONA Bupabl 3aHATUN UToro 3.e.
(konu4yecrTBo) 4yacoB
9K 3a Mp cPn KPAT |KoHTpon CP
b
Kypc 1 Cem. 1 1 51 0.25 56.75 108 3
Kypc 1 Cem. 2 1 51 0.25 56.75 108 3
Kypc 2 Cem. 3 1 51 0.35 35.65 57 144 4
0O6beM ancunnAnHbl U BUAbl y4ebHon paboThl No 3a04HON hopMe o0byHeHus.
®DopMbl KOHTpONA Buabl 3aHATUM UToro 3.e.
(konu4yecrTBo) 4yacoB
3K 3a Mp KPAT KoHTponb CP
Kypc 1 Cem. 1 1 12 0.25 3.75 92 108 10
Kypc 1 Cewm. 2 1 12 0.25 3.75 92 108 10
Kypc 2 Cewm. 3 1 12 0.35 8.65 123 144 10
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5. CTpyKTypa 1 copep>xaHue y4eOHOM U BOoCNUTaTe/IbHOW AeATeJIbLHOCTU NpPU peasiu3auum AUCUUNJINHLI

5.1. CTpyKTypa OAUCUUNANHBI A8 0O4HON hopMbl 0ByYeHUs.

CemMm Paspen pucumniavHbl Hepen Bupabl yuebHoOM paboThl, BKJlOYaA caMoOCToATesIbHYI0 paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) )XYTOYHOM KOHTpPONA
cTpa JNlek Jla6 npe cPn KPAT |KoHTpoO CcP C3 ycrneBaeMoCTH TeKyLlero
nb (no Hepenam cemecTpa),
NPOMEe>XyTO4HOMN
aTTectauum (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
1 Public relations in commercial structures. 1-2 10 12 YCTHbIN oT4YeT NMncbMeHHoe
ObuiecTBEHHblE OTHOLLEHNA B KOMMEpPYeCKnx onucaHue
CTPYKTYpax.
Place PR in modern management and business. 3-4 6 13 Mpe3eHTauwns
MecTo PR B COBpEMEHHOM MeHe[ )KMeHTe n
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the 5-6 8 12 Kenc-3apaHuve
organisation. OnpepenexHune cTpaternmn PR-
0eATeNbHOCTM OpraHm3aumn.
PR as a culture and philosophy of modern business. 7-9 7 12 TecTupoBaHue
PR Kak KyfnbTypa 1 hnnocodpumnsa CoBpeMeHHOro
busHeca.
PR-service in the organization. PR-cny>x6a B 10-12 6 1 YCTHbIN oT4YeT NMncbMeHHoe
opraHmsauymu. onucaHue
The creation of corporation image. Co3gaHue 13-14 7 4 TecTupoBaHue
KOPNopaTUBHOIO UMUAXKA.
The nature of image of the organization. Mpupopaa 15 5 2 Kenc-3apaHne
UMULKa OpraHmsaumn.
The stages of formation of corporate image. 3Tanbl 16 2 1 [peseHTauuns
(hOopMNPOBaHMS KOPNOPATMBHOIO MMUAXKA.
NMpoMexyTo4yHaa aTTecTaums (3a4eT) 17 0,25 3ayeT B YCTHOM hopMe
2 Image and life cycle of organisation. Umngx n 1-7 10 13 YCTHbIN oT4eTlInCbMEeHHoe
YKWU3HEHHBbIV LKA OpraHu3aumnm. onucaHue
Technologies of construction of image and means of 8 6 12 Mpe3eHTauuns
its promotion. TexHOIOrMN NOCTPOEHUSA UMLK U
CpencTBa ero NpoAaBMXEHMS.
PR and social network. PR n counanbHas ceTb. 8 10 12 Kenc-3apaHune
Public speaking tips. CoBeTbl Ans ny6anyHbIX 10-12 7 12 TecTunpoBaHue
BbICTYMJIEHWNA.
Adaptability is the key to successful PR. 13-14 6 2 TecTupoBaHue
ALanTUBHOCTL - 3TO KJIOY K ycnewHomy PR.
Branding. O6bsBneHune. CHabxeHne ToBapa 15 7 4 MpeseHTauuns
TOProBon MapKown.
Public Relations Dependence on the Media. 16 5 P TecTupoBaHue
3aBuncmmocTb CBA3en ¢ obuwecTBeHHOCTbio 0T CMU.
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Cem Paspen oMcUMNINHDbI Hepen Bupbl yuebHou paboTbl, BKJIlOYaA CaMOCTOATEJIbHYIO paboTy u dopMbl TeKyLLero/npome
A ceme TPyAoeMKOCTb (B 4acax) XXYTOYHOW KOHTpONs
cTpa Jlek Nab6 ne cPn KPAT |[KoHTpoO (o] 4 C3 ycneBaeMoCTM TeKyLuero
nb (no Hepensam cemecTpa),
NPOMEe>XXyTO4HOW
aTTecTauum (no
ceMecTpam)
1 2 3 4 5 6 7 8 9 10 11 12
MpoMeXxyToYyHasa aTTecTaums (3a4eT) 17 0,25 3a4eT B YCTHOM hopMe
3 Effective Media Relations. 3ddekTnBHbIE CBA3M C 1-4 10 9 YCTHbIN oT4eT MMncbMeHHoe
npeccomn. onncaHune
Advantages and Disadvantages of Advertising. 5-6 10 13 Mpe3eHTauuns
MNpenmyuwiecTBa N He[OCTaTKM pekaambl.
Types of Public Relations Advertising. Buabl peknambl 7-10 7 12 Kenc-3apaHune
CcBA3eN € 06LWeCcTBEHHOCThIO.
Getting on the Editorial Page. NMonagaHune Ha 11-12 6 12 TecTupoBaHue
pefaKLUMOHHYIO N0J10CY.
The concept and features of PR-texts. MNoHsTMe 1 13 7 4 YCTHbIN oT4YeT MncbMeHHoe
ocobeHHOCTN PR-TekcTOB onucaHuve
The general rules of preparation of PR-texts. O6bwiune 14-15 6 5 [peseHTauuns
npasuja NoAroToBkn PR-TeKCTOB.
Genres of PR-texts. XXaHpbl PR-TeKCTOB. 16 5 1,5 TecTupoBaHue
MpomMexxyTo4yHasa aTTecTaums (3Kk3aMeH) 17 0,35 35,65 DK3aMeH B YCTHOW hopMe 1
nMCbMeHHoW hopme
UTOrro: 153 0.5 0.35 35.65 | 170.5

5.2. CTpyKTypa OUCLUNNINHBI AN 3a04HOW hopMbl 0byveHus.

CemMm Paspen pucumnnauHebl Bupbl yuebHoM paboThbl, BK/NlOYasA caMoCToATesIbHYI0 paboTy n
TPYyA0eMKoCThb (B Yacax)
Jlexk Jla6 ne cPn KPAT |KoHTpo CP Cc3
b
1 2 4 5 6 7 8 9 10 11
1
Public relations in commercial structures. O6LiecTBeHHblE OTHOLWEHNS B KOMMEPYECKUX CTPYKTYpax. 2 19
Place PR in modern management and business. MecTto PR B cOBpeMeHHOM MEHEeXXMEHTE 1 2 26
npeanpuHMMaTenbCcTBe.
Definition of strategy of PR-activity of the organisation. Onpenenexue ctpatermmn PR-gedaTensHoCTH 3 18
opraHmMsauuu.
PR as a culture and philosophy of modern business. PR kak KynbTypa 1 chnaocopus COBpeMeHHOro 1 15
6busHeca.
PR-service in the organization. PR-cny>x6a B opraHmsauuu. 3 10
The creation of corporation image. Co3faHne KOpNnopaTUBHOro MMUAXA. 1 4
2 Image and life cycle of organisation. UMna>x n >XnM3HeHHbIN LKA OpraHn3aunu. 2 26
Technologies of construction of image and means of its promotion. TexHoO0rMM NOCTPOEHNSA UMULXKA U 1 18
CpencTBa ero NpPoAaBMKEHMS.
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CemMm Paspen oucumMnanHbI Bupbl yuebHoU paboThbl, BKJIlOYaA caMOCTOATEIbHYIO paboTy u
TPYAOEMKOCTb (B Yyacax)
Jlexk Jab ne cPn KPAT |[KoHTpoO CcP C3
nb
1 2 4 5 6 7 8 9 10 11
PR and social network. PR n couvanbHas ceTb. 4 19
Public speaking tips. CoBeTbl A1 Ny6ANYHbLIX BbICTYNAEHUNA. 3 15
Adaptability is the key to successful PR. ABLanTuUBHOCTb - 3TO KJII0Y K ycnelwHomy PR. 1 10
Branding. O6bsaBneHne. CHabxeHne ToBapa TOProBOn MapKow. 1 4
Effective Media Relations. 3 deKkTnBHbIE CBA3MN C MPECCON. 1 28
Advantages and Disadvantages of Advertising. lNpenmyLiecTBa 1 HefOCTaTKM peKaambl. 2 26
Types of Public Relations Advertising. Buabl peknambl cBA3en ¢ 06LWeCcTBEHHOCTLIO. 3 30
Getting on the Editorial Page. NonagaHne Ha pefakLWOHHYIO MOaoCy. 4 15
The concept and features of PR-texts. MNoHsTHe n ocobeHHoCcTu PR-TEKCTOB 1 14
The general rules of preparation of PR-texts. O6bwne npaBmnna NnoaroToBkn PR-TeKCTOB. 1 0,85 16,15 10
UTOro: 36 0.85 16.15 307
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5.4. Copep>XaHue pa3gesnoB gucumnauHbl (Moayna) «<MHOCTpaHHLIM A3bIK», OOpa3oBaTesibHbIe TEXHOJIOTUMU

Y4eOHbIM MIaHOM He NpeaycMOTPEHO
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5.5. MpakTuyeckue 3aHATUA, UX HAMUMEHOBaHUe, coaep>XaHue n o6bLeM B Hacax

Cem Ne paspena oMCUUNINHDI HauMmeHoOBaHMe NpakKTUYeCKUX 3aHATUMA 06bem B yacax
0oP0 3P0 0390
1 2 3 4 5 6
1 Public relations in commercial structures. TEKCT: “ The Role of Public Relations in the Marketing Mix”, “The Public relations department 10 2
ObwecTBeHHbIe OTHOLLIEHNS B KOMMepYeCcKnx overview”, “The Public Relations Department goals/tasks”, “The Public Relations Department
CTPYKTYypax. in company structure”, “The Public Relations Department software”
Place PR in modern management and business. | TEKCT: Reputation Management: Your Seven-Point Game Plan”, “The PR Agency in the 6 2
MecTo PR B COBpEMEHHOM MEHe[ ) KMEHTEe U Modern Business World”, “Role of Public Relations Management in an Organization”.
npeanpuHMMaTenbCTBe.
Definition of strategy of PR-activity of the TEKCT: “5 Steps in Creating An Effective PR Strategy”. 8 3
organisation. OnpegeneHve cTtpaternn PR-
LesTeNbHOCTY OpraHn3aumm.
PR as a culture and philosophy of modern TEKCT: “Public Relations Across Cultures”, “Building international communication bridges”, 7 1
business. PR Kak KynbTypa n chunocogpus “Public Relations across Cultures”.
coBpeMeHHoro busHeca.
PR-service in the organization. PR-cny>b6a B TEKCT: “Who Needs PR Services”, “The Usual PR Clients”. 6 3
opraHusauum.
The creation of corporation image. Co3gaHue TEKCT: “Corporate image”. 7 1
KOPNOPaTMBHOI0 UMMAXKA.
The nature of image of the organization. TEKCT: “The Nature of Public Relations”, “Internal Public”. 5
Mpupoia uMnaxKa opraHmsaLum.
The stages of formation of corporate image. TEKCT: “What Are the Best Tips for Building Corporate Image?”, “Important Stages in the 2
STanbl popMUPOBaHUSA KOPNOPaTUBHOIO formation of a company”.
nMnaKa.
2 Image and life cycle of organisation. Umng>xx n | TEKCT: “Basic Overview of Organizational Life Cycles”, “Organizational Life-Cycles and 10 2
YKWU3HEHHbIN LMK OpraHnu3auunm. Management Styles”.
Technologies of construction of image and TEKCT: “Advertising Technologies DBA Programme”. 6 1
means of its promotion. TexHonorum
NOCTPOEHUA MMMAXa U CpeacTBa ero
NMPOLBUKEHMS.
PR and social network. PR n couymanbHas cetb. |TEKCT: “The Role and Influence of Social Media on the Modern PR Industry”. 10 4
Public speaking tips. CoBeTbl A5 Nny6anyHbIX TEKCT: “5 tips for better public speaking”. 7 3
BbICTYMJEHUN.
Adaptability is the key to successful PR. TEKCT: “ What is adaptability in business?” 6 1
ALanTUBHOCTb - 3TO KJIOY K ycrnewHomy PR.
Branding. O6basneHune. CHabxxeHune ToBapa TEKCT: “Branding Concepts”. “The Difference Between Marketing and Branding”. 7 1
TOProBOM MapKOW.
Public Relations Dependence on the Media. TEKCT: “Public relations dependence on the media”, “Media dependence on public relations”. 5
3aBucMMocTb CBA3en ¢ 06LWeCcTBEHHOCTbIO OT
CMW.
3 Effective Media Relations. 3¢ dekTusHble cBa3n | TEKCT: “Eight secrets to effective communication”, “Text - General Guidelines”, “Dealing 10 1
C Npeccomn. with the Media”.
Advantages and Disadvantages of Advertising. |[TEKCT: “Advertisements: advantages and disadvantages of advertising”, “What are 10 2
MpenmyLiecTBa N HeAOCTAaTKN peknambl. advertisements?”, “Features of advertising”, “Benefits of advertisements for the business”,
“Benefits of advertisements to the consumers”, “Criticisms of advertising”.
Types of Public Relations Advertising. Bugbi TEKCT: “Media Tours”, “Media Relations”, “Types of Public Relations”, “Public Relations and 7 3
peKsiaMbl CBSI3e C 0OLLLEeCTBEHHOCTbIO. Advertising”.
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06bem B yacax

CemMm Ne: paspena pucuMnAUHbI HauMeHOBaHMWe NPaKTUYECKUX 3aHATUHN
[o]::]e) 390 0390
1 2 3 4 5 6

Getting on the Editorial Page. NonapaHne Ha TEKCT: “Editorial Pages”. 6 4
penaKLMOHHYI0 N0J0CYy.
The concept and features of PR-texts. NoHaTue |TEKCT: “Details How to create a pr-texts”, “Instruction how to create pr-texts”. 7 1
n ocobeHHOCTN PR-TeKCTOB
The general rules of preparation of PR-texts. TEKCT: “Writing rules PR pros should know”, “How to create a pr-texts”. 6 1
O6wme NnpaBuia NOAroToBkM PR-TEKCTOB.
Genres of PR-texts. XaHpbl PR-TeKCTOB. TEKCT: “Media Genres and Texts”, “The structure of television genres”. 5

153 36

UTOro:

CVIMynSILI,VIOHHbIe 3aHATUA, UX HaUMeHOBaHue, coaep>XaHue m ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.6. JlTabopaTopHbIe 3aHATUA, UX HAUMeHOBaHue u ob6beM B yacax

Y4ebHbIM MJIaHOM He MpenycMOTPeHO

5.7. MpuMepHasa TeMaTUKa KYpPCOBbIX NpoeKToB (paboT)

Y4yebHbIM NN1aHOM He NpeayCMOTPEHO
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5.8. CamocToAaTenbHasa pabora ctyneHTOB

CopepxaHune n ob6beM camocToaTesibHON paboThbl CTYLEHTOB

CemMm Paspensbl  TeMbl paboyen nporpaMMmbl NepeuyeHb pOMaALLUHUX 3aAaHUNA U APYrUX BONPOCOB AJIA CAMOCTOATE/IbHOIO Cpoku O6bem B Hacax
CaMOCTOATEJIbHOIO U3y4eHus u3yvyeHus BbINOJ odO 30 030
HeHus

1 2 3 4 5 6 7

1 Public relations in commercial structures. CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 1-2 12 19
ObLLecTBEHHbIE OTHOLUEHUA B KOMMEPYECKUX Hepens
CTPYKTYpax.
Place PR in modern management and business. | CamocTosaTenbHaa gomalHaa paboTa 3-5 13 26
MecTo PR B cOBpeMEHHOM MeHe[)KMeHTe 1 Hepensa
npeanpuHMMaTenbCTBE.
Definition of strategy of PR-activity of the BHeayanTopHoOe YTeHune 6-8 12 18
organisation. OnpegneneHune ctpaterum PR- Hepensa
[esTeNbHOCTN OpraHn3aumnm.
PR as a culture and philosophy of modern CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 9-10 12 10
business. PR kak KynbTypa n chmnnococus Hepensa
COBpeMeHHoro busHeca.
PR-service in the organization. PR-cny>x6a B CaMocTosiTenbHas goMalwHsAsA paboTa 9-10 1 4
opraHusauuu. Hepens
The creation of corporation image. Co3pnaHue NHanBmnayansHas n rpynnosas TBop4yeckas paboTa 11-13 4
KOPNOpaTMBHOIo UMMUAXKA. Hepens
The nature of image of the organization. BHeaygunTopHoe YyTeHne 14-15 2
Mpupoia umMmaxxa opraHmsauum. Hepens
The stages of formation of corporate image. CaMocTosiTenbHas ngoMalwHAsA paboTa 16-17 1
STanbl GopPMMPOBAHNA KOPNOPATUBHOIO Hepens
MMnaKa.

2 Image and life cycle of organisation. UMngx n | CamoctoaTenbHasa paboTa c ncnonbsoBaHnem NIHTEpHET-TEXHOOM NN 1-2 13 26
YKU3HEHHbI LIMKA OpraHnsaummn. Hepens
Technologies of construction of image and CaMocTosiTenbHas goMalHsAs paboTa 3-5 12 18
means of its promotion. TexHonorun Hepens
MOCTPOEHNA MUAXKA U CpeacTBa ero
NMPOABVKEHMS.
PR and social network. PR n coumanbHas ceTb. |WHAMBMAyanbHas n rpynnosas TBopyeckasa paboTa 6-8 12 19

Hepens

Public speaking tips. CoBeTbl 45151 Ny6ANYHbIX CamocTosiTenbHas paboTa c UCNosib3oBaHMEM NHTEpPHEeT-TEXHOOr i 9-10 12 15
BbICTYMJEHUN. Hepens
Adaptability is the key to successful PR. CamocTosiTenbHas goMalwwHAsa paboTta 11-13 2 10
ALLANTUBHOCTb - 3TO KJIIOY K ycnewHoMy PR. Hepens
Branding. O6baBneHune. CHab>xeHune ToBapa NHpnBmnAayanbHas n rpynnoBas TBopyeckasa paboTa 14-15 4 4
TOProBO MapKOW. Hepens
Public Relations Dependence on the Media. CamocTosiTenbHas AomallHAaa paboTa 16-17 2
3aBucmmocTb CBA3eln ¢ 06LWecTBEeHHOCTbIO OT Hepens
CMI.

3 Effective Media Relations. 3¢ dekTunBHble cBA3MN | CamocToATeNbHasa paboTa C MCNosib30BaHUEM NHTEPHET-TEXHONOr M 1-2 9 28
C Npeccon. Hepens
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CemMm Paspensi u TeMbl paboyent nporpaMMbl MepeuyeHb AOMaLUHUX 3a4aHUNA U O PYrMX BONPOCOB AJIA caMocToAaTenbHoro | Cpoku O6beM B Yacax
CaMOCTOATEJIbHOIO U3yUYeHus u3yyeHus BbINOJ (e 1> T0) 390 03®0
HeHus
1 2 3 4 5 6 7
Advantages and Disadvantages of Advertising. |CamMocTosfTenbsHas gomMallHAs paboTa 3-5 13 26
MNMpenmMyLlecTBa U HEJOCTAaTKU peKaaMmsbl. Hepens
Types of Public Relations Advertising. Bugbi BHeayaonTopHOe YTeHune 6-8 12 30
pekJiaMbl CBA3en ¢ 06LeCTBEHHOCTbIO. Hepens
Getting on the Editorial Page. NonapaHne Ha CamocTosiTenbHas paboTa C UCNoNb30BaHMEM NHTEPHET-TEXHOOI A 9-10 12 15
penakLMOHHYI0 NoocCy. Hepens
The concept and features of PR-texts. MNoHaTue |CamocTosiTeNbHas AOMalUHAA paboTa 11-13 4 14
n ocobeHHOCTN PR-TeKCTOB Hepens
The general rules of preparation of PR-texts. NHonBmayanbHas u rpyrnnoBas TBopYeckas paboTta 14-15 5 25
O6wme NnpaBuia NOAroToBKM PR-TEKCTOB. Hepens
Genres of PR-texts. XKaHpbl PR-TekcTOB. BHeaygunTopHoe YyTeHune 16-17 2
Hepens
UTOro: 171 307
5.9. KanenpapHbin rpacduk BocnuTaTeNibHOU paboThl N0 AUCUUNJIMHE
Moaynb HDaTta, MecTo npoBeaeHus HasBaHue meponpuaTus dopma npoBepeHusn OTBETCTBEHHbIA LocTuxeHus
MeponpuaTus obyyalowuxcs
Moaynb 3 YyebHo- OkTab6pb -HOA6pPL 2023 «bnaroTBOpUTENbHOCTL Kak | KoHhepeHums: JoueHT 3.P.leBTepoBa YK-4.1; YK-4.3; YK-4.5;

nccnepoBaTesibCkaa n
Hay4HO-UccnenoBaTesibCKas
0eATesIbHOCTb

®reoy BO MI'TY

MHCTPYMeHT PR-
neAaTenbHOCTU»

nHounBmayanbHoO-rpynnoesasa
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6. NepeyeHb yyebHO-MeTOAUUYECKOro obecneyeHus ANA CAaMOCTOATEJIbHOM
paboTbl oOyyaloWwmMxca no aucuunivHe (Mmoaynio).

6.1. MeToaMyeckue ykazaHua (cobcTBeHHble pa3paboTku)

HasBaHue CcblIKa

English for General Purposes [91eKTpOHHbIN pecypc] : a: http://lib.mkgtu.ru:8002/libdata.php?id=2100024456
y4ebHoe nocobre No aHrIMNCKOMY A3blKY A8 CTyAeHToB 1
KYpPCOB Hes3blKoBbIX BY30B / [cocT.: A.3. ToKTaHbA30Ba, 3.H.
LLlymaxoBa]. - Mankon : Ky4yepeHko B.O., 2014. - 264 c.

2. English for PR - Specialists [9n1eKTpoHHbIN pecypc]: : http://lib.mkgtu.ru:8002/libdata.php?id=2000026360
yyeb.-meTon. nocobue no aHrn. a3. / [cocT. A.3.
TokTaHbs30Bal. - Mankon: A.A. 'puropeHko, 2010. - 119 c.

3. English for modern PR [9neKTpoHHbIA pecypc]: http://lib.mkgtu.ru:8002/libdata.php?id=1000073599
yyeb.-meTon. nocobme No aHrNMNCKOMY A3bIKY A5
cTyneHToB / cocT. Knucenésa E.B. - Mankon: A.A. I'puropeHko,
2010.- 103 c.

6.2. JiuTepaTtypa ANA CaMOCTOATENIbHOW paboT

HasBaHue CcbsIKa

4. lanb4yk, JI.M. 'paMMaTUKa aHIMIMACKOrO A3bIKa: https://znanium.com/catalog/document?pid=1067408
KOMMYHUKaTUBHbIN Kypc. 5D English Grammar in Charts,
Exercises, Film- based Tasks,Texts and Tests [9n1eKTpPOHHbIN
pecypc]: yuebHoe nocobue / J1.M. Manb4yk. - MockBa:
BysoBckun yyebHmnk: MIH®PA-M, 2020. - 439 c. - 3BC
«Znanium.com»

5. ApaHackes, A. B. Kypc acdhheKkTnBHONM rpammMaTumKm https://znanium.com/catalog/document?pid=1840451
AHIMIMACKOro A3blKa : y4yebHoe nocobue / A.B. AdpaHacbes. -
Mocksa : ®opym : UHOPA-M, 2022. - 88 c. - ISBN
978-5-00091-030-6. - TeKCT : 31eKTPOHHbIN. - URL:
https://znanium.com/catalog/product/1840451. - Pexxum
[OCTyna: No NoAnucke.

6. YkpaunHen, N.A. NHOCTpPaHHbIN 53blK (QHFNNCKNIA) B https://znanium.com/catalog/document?id=281408
npogeccnoHanbHON AeATeNbHOCTU [DNeKTPOHHbIA pecypc]:
y4yebHo-MeToanyeckoe nocobue/ N.A. YkpauHey. - M.:
Poccnncknm rocynapCTBEHHbIN YHUBEPCUTET NpaBoCcyans,
2015. - 46 c. . - 9bC «Znanium. com.»

Y4yebHo-MeTOoOMYECKME MaTepuabl A1a caMocToaTesibHOM paboTbl 0by4vatowmxcsa us yncna
WHBANIMAOB M JINL, C OFPaHNYEHHbIMM BO3MOXKHOCTAMM 300poBba (OB3) npenoctasnsioTca B hopMax,
afanTMPOBAHHbIX K OrpaHNYeHNAM NX 300PO0BbA U BOCMPUATUS NHOpMaLnn:

ONs VL C HapyLeHMAMKN 3peHuns:

B NevyaTHON opMe yBEJIMYEHHbIM PN TOM,
¢ B (popMe 3/IeEKTPOHHOIr0 OOKYMEHTa,

B hopmMe ayaunocpanna,

B ne4vyaTHon hopMe Ha s3blke bpanns.

ONns nuu c HapyLweHuamMu cnyxa:

e B MevyaTHOW chopme,
e B (hopMe 3/IeKTPOHHOr0 OOKYyMeHTa.

Ons nuuy, ¢ HapyLWeHNsaSMM ONMoOpHO-ABUraTesIbHOro annapaTa:
e B nevyaTHomn opme,

¢ B (popMe 3/IeEKTPOHHOIr0 OOKYMEHTa,
e B hbopMme ayanocpanna.
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7. ®OHA OUEHOYHbIX CPenAcTB AJNA NPOBeAEeHUs NPOMEe>XyTOYHOM
aTTectauumm obyyalwmuxca no gucuunauHe (moaynio)

7.1. NepevyeHb KOMMNETEHLUUN C YyKa3aHMeM 3TanoB ux (popMMpoBaHUsA B NpoL,ecce 0CBOEHMUS
obpasoBaTesibHOW NPOrpaMMmbl

Tanbl d)OpMMpOBaHIMI KoMneTeHuuu HauMmeHoOBaHue yqe6|-|b|x
(HoMep ceMecTp CorsacHoro y4ebHomy nsaaHy) OUCLUUNJINH,

(e L:>To) 390 03%0 cdopmMupyoue
KoMneTeHUMU B npouecce
OCBOEHMA
obpasoBaTesibHOM
nporpamMmmbol

YK-4.1 BuibpaeT KOMMYHUKATUBHO npuemMsemMble popMbl Ae/10BOro 06LeHMs Ha rocyapCTBEHHOM M MHOCTPaHHOM
A3blKax, BepbasibHble N HeBepbanbHble CpeAcTBa B3aUMOLENCTBMA C NapTHeEpaMm

1 1 Pycckui A3bIK 1 KynbTypa
peyun
123 123 NHOCTpaHHbIN f3bIK
2 2 ALbIreNCKNN A3bIK
12 12 OcCHoOBbI Teopun
KOMMYHUKaLunu
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obuieHuns
8 9 CoBpeMeHHas npecc-cyy»xxba
3 5 TpeHWHr aenoBoro obLieHus
3 5 TpeHWHr opaToOpCKOro
MNCKyCCTBa
2 2 MpogeccnoHanbHo-
O3HaKoOMUTEeIbHas NpakTuKa
8 9 MpeponnaomMHas rnpakTuka
46 46 MpodeccnoHanbHo-
TBOpYeCcKas npakTuka
7 8 TexHonornu ynpasneHuns
06L1eCcCTBEHHBIM MHEHUEM
7 8 Coumosornsa MaccoBbixX
KOMMYHWKaLUNn

YK-4.3 Benet nenoBylo Nepenncky, y4nTbiBas 0COBEHHOCTM CTUINCTUKN OhnLMalIbHbIX 1 HEOMULMANbHBIX MNCEM,
COLIMOKY/IbTYPHbIE pa3anyns B opMaTe KOPPECNOHAEHLNMN Ha rOCYy4apCTBEHHOM U MHOCTPAHHOM (biX) i3blKax.

1 1 Pycckui A3blK 1 KynbTypa
peyun
123 123 NHOCTpaHHbIN S3bIK
2 2 ALbIreNCKNN A3bIK
2 2 MpogeccnoHanbHo-
O3HaKoMUTesIbHasi NpakTuKa
8 9 MpeponnaomMHas npakTuka
46 46 MpodeccnoHansbHo-
TBOpYecKas npakTuka
12 12 OcHoBbI Teopun
KOMMYHWKaLNn
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obLeHmns
8 9 CoBpeMeHHas npecc-cyyxba
3 5 TpeHWHr nenoBoro obuieHus
3 5 TpeHMHr opaTOpPCKOro
VCKyCCTBa
7 8 TexHonornu ynpasneHuns
06L1eCcTBEHHBIM MHEHUEM
7 8 Counosiorns MaccoBbIxX
KOMMYHUKaLU NN

YK-4.5 [1IeMOHCTpUpyeT YMeHMe BbINOJIHATbL nepeBof NpoecCnoHasibHbIX TEKCTOB C MHOCTPAHHOIO (bIX) Ha
rocyAapCcTBEHHbIN 53bIK 1 06paTHO

123 123 NHOCTpaHHbIN A3bIK
8 9 MpenannaoMHas NnpakTuka
46 46 MNMpodeccnoHanbHo-
TBOpYECKas NpakTukKa
2 2 MpogeccnoHanbHo-
O3HaKoMUTesIbHasi NpakTuKa
7 7 NHOCTpaHHbIN A3bIK
npogeccnoHasibHOro
obLeHmns

7.2. OnucaHue nokKasaTesiel U KpuTepueB OLeHUBAHUA KOMMNEeTeHUMA Ha pa3JInvyHbIX
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dTanax Mux (bOpMVIpOBaHVIﬂ, onucaHuve WKaJibl oOueHuBaHusA

MnaHupyeMsbie KpuTepuu oueHUBaHUs pe3ynbTaToB obyyeHus HaumeHoBaHue
pesynbTaThl HeynoBNEeTBOPUT |yaoBneTsoputen XopoLuo OTJINYHO OLEHOYHOro
oCBOEHMA enibHOo bHO cpeacTBa

KOMMeTeHuUn
1 2 3 4 5 6

YK-4: CnocobeH ocyLLecTBASATb AE0BYI0 KOMMYHUKALMIO B YCTHOW U MUCbMEHHOW hopMax Ha rocyiapCTBEHHOM fi3blke
Poccunckon depgepaunm n MHOCTPaAHHOM(bIX) sA3blke(ax)

BepbasibHble N HEBE

YK-4.1 BbibupaeT KOMMYHMKATUBHO NpuemMaeMbie POPMbl [e/10BOro 06LeHNs Ha FOCYapCTBEHHOM M MHOCTPAHHOM Ai3bIKaX,
pbanbHble CpeiCTBA B3aMMOAENCTBUS C NAapTHEpPaMu

3HaTh: -
OCHOBHbIE 3aKOHbI
A3blKa, MOHATUSA
KYJIbTYpPbl U 3TUKN
pe4n;
PYHKLMOHaJIbHblE
CTUAn
COBPEMEHHOI 0
A3blKa; CTUAN
0eso0Boro
obuieHuns;
BepbasibHble U
HeBepbasibHble
cpencTBa
KOMMYHMUKaLWK; -
HOpMaTUBHbIE,
KOMMYHUKaTUBHblE
, 9TU4eckne
acneKTbl YCTHOW U
NMUCbMEHHOW peyn;
BepbasibHble U
HeBepbasibHble
cpeAncTBa npodecc
NOHaJsbHO-
[.es0Boro
B3auUMOOENCTBUS;
NPUHLMNbI
nocTpoeHns
ny6an4Honm peun,
BeAeHuns
OVNCKYCCUIA 1
KPYrJiblX CTOJIOB.

®parMeHTapHble
3HaHWA

HenosHble 3HaHuSA

CchopMupoBaHHsble,
HO codepKaluune
oTAesbHble
npobenbl 3HaHUA

CchopmMupoBaHHbIe
cucTeMaTmyeckume
3HaHWA

YMeThb: - BeCTu
obMeH penosom
nHpopMaumen B
YCTHOMN 1
MUCbMEHHON
dopMax Ha
rocynapCTBEHHOM
A3bIKE;
1CNosb30BaTh
3HaHWSA O
KOMMYHUKATUBHbIX
KayecTBax peyn B
MEXJINYHOCTHOM
obeHun n
npogeccuoHanbHO
N 0esaTeNbHOCTH; -
BbIOMpaTh
S13bIKOBbIE
CpeAacTBa,
yMeCTHble ANns
KOHKpeTHOoM
KOMMYHWKaTUBHOMN
CUTyauunn.

YacTn4Hble ymeHuns

HenosnHble ymeHns

YMeHnsa nosHole,
jonyckatTcs
Hebonbline
ownbKmM

CdopMupoBaHHble
yMeHus

Bnaperb: -
COBpPEeMeHHbIMWN MH
hopMaLIMOHHO-
KOMMYHUKATUBHbIE
cpencTBaMu B
npovecce
obuieHuns;
HaBblkamMu
BepbanbHOM U

YacTu4Hoe
BllafeHne
HaBblKaMu

HecunctemaTtunyecko
e npuMeHeHue
HaBbIKOB

B
cncTeMaTu4yeckom
npUMeHeHnn
HaBbIKOB
JonyckarTcs
npobensl

YcnewHoe un
cuctemMaTuyeckoe
npuMeHeHne
HaBbIKOB

CdopmMupoBaHHbIe
cucTtemMaTmyeckue
3HaHNA Kenc-
3aflaHuns,
KOHTPOJIbHasA
paboTa, TecThl,
3a4eT, 3K3aMeH.
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

HeBepbanbHoOM
KOMMYHUKaLunm B
npodgeccruoHaibHO
n obnactw. -
HaBblKaMu
nepenayun CBA3HbIX
aprymeHTnpoBaHH
bIX BbICKa3bIBaHWA;
HaBblKaMu
nocTpoeHns
BbICKa3bIBaHMWA C
yyeToM
AnTepaTypHbIX
HOPM 1
KOMMYHWKaTUBHOMN
cnTyaumnm;
HaBblKaMu
MCMnosib30BaHUSA
KOMMYHWKaTUBHO
nprvemsaembix
CTWen 0enoBoro
obLeHnsa n
npeacTaBneHmns
CBOEN TOYKM
3peHns B xoge
ny6AnYHbIX
BbICTYMJIEHMN

YK-4: CnocobeH ocyLecTBAATb AE/I0BYI0 KOMMYHUKALUIO B YCTHON U MUCbMEHHOM (DoOpMax Ha rocyapCTBEHHOM A3blKe
Poccuinckon ®epepaunm n MHOCTPAHHOM(bIX) A3blke(ax)

YK-4.3 BepeT fefoByto Nepenunucky, y4mTbiBasg 0COBEHHOCTU CTUINCTUKN OULMANbHBIX N HEOULIMAbHBIX MUCEM,
COLMOKY/IbTYPHbIE pa3anyns B popMaTe KOPPECNOHAEHLNN Ha rOCy4apCTBEHHOM U MHOCTPAHHOM (bIX) si3blKax.

3HaTb: - OCHOBbI
cocCTaBJieHus,
0hopMIIEHUSA 1
penakTUpoBaHUSA
Hay4HbIX 1 opuLna
JNIbHO-O€/10BbIX
TEKCTOB,
ocobeHHOCTU
KOMMYHUKATUBHbIX
cTpaTervin un
TaKTuK B 4e10BON
cthepe
npogeccuoHanbHO
N 0eATeNnbHOCTH;
0CcobeHHOCTH
CTUAUCTUKN
ouymanbHbIX 1
HeoULNaNbHbIX
nucem;
COLUMNOKYJIbTYPHbIE
pa3nnyna B
popmaTe
KOoppecnoHaeHUmnu;
- npaBuna
opraHusaumun
JINYHOM N [enoson
MUCbMEHHON
KOMMYHUKaLNK;
pe4YeBoOn 3TUKET,
oTpaXkaloLmin
ocobeHHoCTKN
KYNbTYypbl CTPaHb
M3y4aeMoro si3blka

dparmMeHTapHble
3HaHUA

HenosiHble 3HaHuA

CcopMupoBaHHsble,
HO cofepxaluune
oTAesIbHble
npobenbl 3HaHWA

CdhopmMupoBaHHble
cncTemaTmyeckume
3HaHuA

YmMeTh: -
onpenenaTb
npupoay,
CTPYKTYpy 1
OCHOBHbIE
3/1eMEHTbI

YacTu4Hble yYMeHnA

HenosHble yMeHnsA

YMeHnsa nosHeble,
JonyckatoTcs
HebosnbLne
ownbkKmn

ChopmMupoBaHHble
yMeHuns

CdopmMmpoBaHHble
cucTemMaTumyeckune
3HaAHUSA Kenc-
3a4aHus,
KOHTpOJIbHas
paboTa, TecThl,
3a4€eT, 3K3aMeH.
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MnaHupyemblie
pesynbTaThbl
OCBOEHMUA
KOMMNeTeHUuumn

KpuTepum oueHUBaHuUsA

e3y/ibTaToB 00y4eHus

HeynoBJIeTBOPUT
€JibHO

yAoBineTBopuTen
bHO

XopoLuo

OTJINYHO

HaummeHoOBaHue
OL,eHO4YHOro
cpencrTsa

1

2

3

6

nenoson
KOMMYHUKauuu,
cobnopaTtb
CTUINCTUNYECKNE N
S13bIKOBblE€ HOPMbI B
odurymasnbHo-
0enosom
MNCbMEHHOM
TeKkCcTe, CTPOUTb,
0hOpPMAIATb U
penakTnpoBaTb
OCHOBHbIe opuLna
NbHO-OEeN0Bble
TEKCTbhI,
aHaM3npoBaTb
KOMMYHWKATUBHbIE
cTpaTernm u
TaKTUKUN B AEeJI0BON
cthepe
npogeccuoHanbHO
N 0eATeNnbHOCTH;-
OCYLLEeCTBNATb
obmeH penoBon
KoppecnoHAeHumne
N Ha NHOCTPaAHHOM
S13blKe C y4eTOM
SA3bIKOBbIX HOPM 1
COUMOKYJIbTYPHbIX
pasanynin.

Bnapetn: -
HaBblKamMu
MCMONIb30BaHNS
COBPEMEHHbIX
MPUHLNMNOB
nenoson
KOMMYHUKaLuun B N
podeccmoHanbHOM
nesaTenbHOCTY;
CTUTNCTNYECKNMN
1 A3bIKOBbIMU
HopMamu ouuman
bHO-OE€/10BOr0
CTUNSA.- HAaBbIKaMK
opraHusaumu
MUCbMEHHON
NHOS3bIYHOW peyun;
HaBblKaMu
ynoTpebnenuns
(YHKLMOHANbHO 4
nppepeHUpoBaH
HbIX A3bIKOBbIX
cpencTs B
COOTBETCTBUN C
KOHKPETHbIMU KOM
MYHUKaTUBHbIMW
LesisiMU.

YacTu4Hoe
BlageHne
HaBblKaMu

HecnctemaTtunyecko
e NnpuMeHeHne
HaBbIKOB

B
cncTeMaTu4yeckom
MPUMEHEHNN
HaBbIKOB
ponyckaiTca
npobenebl

YcnewHoe un
cucTemMaTuyeckoe
npuMeHeHue
HaBbIKOB

YK-4: CnocobeH ocyLLecTBASATL AE0BYI0 KOMMYHUKALMIO B YCTHOW U MUCbMEHHOW hOpMax Ha rocyiapCTBEHHOM fi3blke
Poccunckon depgepaunm 1 MHOCTPaAHHOM(bIX) sA3blke(ax)

YK-4.5 [JeMOHCTpUpPYeT yMeHMne BbINOJIHATb NepeBos NpogecCcroHanbHbIX TEKCTOB C MHOCTPAHHOIO (biX) Ha
rocyapCTBEHHbIV s13blK U 06paTHO

3HaTb: TEpMUHON
ormyeckyto,
obLieHay4Hylo,
cnyxebHyto
JNIEKCUKY Hay4HOM
npogeccruoHaibHO
N nnTepaTypbl,
NIeKCUKY YCTHON
dopmbl 06LLEHNS.

®parMeHTapHble
3HaHWA

HenosHble 3HaHuSA

CchopMupoBaHHsble,
HO codepxKaluune
oTAesbHble
npobenbl 3HaHUA

CchopmMupoBaHHbIe
cucTemMaTmyeckume
3HaHWA

YmMeTb:

YacTun4yHble ymeHus

HenosnHble ymeHuns

YMeHuns nosHble,

CchopmMupoBaHHbIe

CchopmMumpoBaHHbIe
cucTtemMaTmyeckue
3HaHWS Kelc-
3aflaHuns,
KOHTpPOJIbHas
paboTa, TecThl,
3a4eT, 3K3aMeH.
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MnaHupyemblie KpuTepuu oueHUBaHUA pe3ynbTaToB oby4yeHus HaumeHoBaHue
pe3ynbTaTthbl HeynooBJIeETBOPUT | yaoBneTrsoputen XOopoLio OTJINYHO OL,eHO4YHOro
OCBOEHMA eNibHO bHO cpencrTsa
KOMMNEeTeHuuu
1 2 3 4 5 6
rnepesoanTb jonyckatTcs yMeHus
ayTEHTUYHbIE MPO HebonbLne
heccroHabHbIe owmnbKkmn
TEeKCTbI C
MHOCTPaHHOI o Ha
rocyapCTBEHHbIN
A3blK M 06paTHO.
Bnapetn: YacTu4Hoe HecuctemaTtunyecko | B YcnewHoe n
HaBblKaMu aHanu3a | BlageHune e MpUuMeHeHne cucTemMaTU4eCcKOM | cucTemaTuyeckoe
1 pedepnpoBaHuUs | HaBblkaMu HaBbIKOB npuMeHeHnn npuMeHeHne
npogeccnoHasbHo- HaBbIKOB HaBbIKOB
0EesI0BbIX TEKCTOB. JonyckatoTcs
npobensl

7.3. TunoBble KOHTPOJIbHbIE 3a4aHUSA U UHble MaTepuanbl, HeobxoauMbie AN OLEHKU
3HaHUW, YMEHMW, HAaBbIKOB U (U1M) OoNbiTa AEATEeJIbHOCTU, XapaKTepU3yloLWwux 3Tanbl
c¢hopMUupoBaHUA KOMNETEHLU N B NpoLecce oCBoeHnsa obpasoBaTesibHOW NPOrpaMMmbl

MpuMepHble TECTOBLIE 3adaHNSA A8 KOHTPOJIS 3HAHUN

BAPUAHT 1

3A0AHWME 1. Choose the correct variant. Underline it.

(BbibepeTe npaBuNbHbIA BapuaHT. Moa4YepkHUTE ero.)

1. This time tomorrow I ....

a) will be skiing b) will skiing c) skied d) was skiing

2. She ... from two till five tomorrow.

a) will work b) will working ¢) worked d) will be working

3. The car ... 1000,000 miles.

a) will soon do b) will soon doing c) will soon have done d) is doing

4. How long ... she ... here?

a) did work b) is working c) does work d) has been working

5. 1 saw Sid when | ... to work this morning?

22/59




a) came b) was coming c¢) were coming d) come

6. She was upset because Andrew ....

a) hadn’t telephoned b) don’t telephoned c) weren’t telephoned d) isn’t telephoning

7. The climate ... warmer.

a) gets b) got c) getten d) is getting

8. Look! She ... the same shoes as me.!

a) wears b) is wearing c) has wearing d) weared

9. My parents decided that we ... my birthday on Saturday.

a) would celebrate b) shall celebrate c) celebrated d) will celebrate

10. Yesterday Tom heard that his aunt ... for five days.

a) has been ill b) had been ill c) was ill d) is ill

11. He gave all his money to me because he ... me.

a) will trust b) trusted c) has trusted d) were trusting

12. Ann hasn’t been informed that the lecture ... on Friday.

a) haven't taken place b) wouldn’t take place c) don’t took place d) won’t take place

13. Sally said, “l bought a new dress yesterday.”

a) Sally said that she had bought a new dress b) Sally said that she was bought a new dress

c) Sally said that she had been bought a new dress d) Sally said that she have bought a new dress

14. “Why hasn’t he locked the car door?” the policeman said.

a) The policeman asked why hadn’t he locked the car door b) The policeman asked why he hadn’t
locked the car door ¢) The policeman asked he didn’t lock the car door
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d) The policeman asked why didn’t he lock the car door

15. “Where is the nearest bus stop? The old man addressed a policeman.

a) The old man asked where was the nearest bus stop b) The old man asked a policeman where the
nearest bus stop was c) The old man told a policeman where the nearest bus stop was d) A
policeman asked where was the nearest bus stop

BAPVNAHT 2

3A0AHWE 1. Choose the correct variant. Underline it.

(BoibepeTe npaBubHbIN BapuaHT. lMNog4yepkHUTE ero.)

1. Professor Asher ... another lecture at the same time next week.

a) will be giving b) will give c) will have given d) will have been giving

2. We ... you at 2 o’clock tomorrow.

a) will see b) will seeing c) will be seeing d) are seeing

3. The builder says he ... the roof by Saturday.

a) will finish b) will be finishing c) finished d) will have finished

4. Next Christmas | ... for 20 years.

a) will have been teaching b) will teach c) am teaching d) will be teaching

5. This time yesterday | ...on the beach.

a) lied b) is lying ¢) was lying d) did lying

6. When | got to the car park | realized that | ... my keys.

a) lost b) had lost c) was losing d) have lost

7. Why ... you ... at me like that?

a) do look b) is looking ¢) have looking d) are looking
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8. Look out! My husband ...!

a) comes b) is coming c) are coming d) came

9. Mike hoped that his friend ... him with his car.

a) would help b) will help c) helped d) are helping

10. We didn’t know the score, but we were sure their team ... the game.

a) has lost b) lost c) was losing d) had lost

11. The police found out that Bob Slant ... in London’s suburbs at that time.

a) had been living b) lived c) lives d) are living

12. He said, “Where is Jill going?”

a) He asked where was Jill going b) He asked where Jill is going c) He asked where Jill was going d) he
asked where did Jill go

13. Robby asked, “Bobby, do you know the Old Barn Hotel?”

a) Robby asked Bobby if he knew the Old Barn Hotel b) Robby asked Bobby did he know the Old barn
Hotel c)Robby asked Bobby if knew he the Old Barn Hotel d) Robby asked Bobby if he is knowing

14. The doctor asked, “How do you feel?”

a) The doctor asked how did | feel b) The doctor asked how | had felt c) the doctor asked how | felt d)
the doctor asked how felt |

15. “Will you be free tomorrow?” Colin asked Richard.

a) Richard asked would Colin be free the next day b) Colin asked if Richard will be free tomorrow c)
Richard asked if will Colin be free tomorrow d) Colin asked Richard if he would be free the following
day

MpaBubHbIE OTBETbLI (KAHO4N):

BAPVAHT 1
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FPAMMATUYECKWIA TECT

9.A13. A

10.B14.B

11.B15.B

12.D

BAPUAHT 2

FPAMMATUYECKWIA TECT

1.A
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6.B

7.D

9.A

10.D13. A

11.B14.C

12.C15.D

Ke#c-3apaHus

Keuc 1.

O3HakoMbTecb C cuTyaumen. OueHnTe ee, onmpascb Ha MopabHbIN Kogekc PRSA. Kak, no Bawemy
MHeHMIo, MoAobHas cMTyaumsa Morjia NoBANATb Ha cBobony npecchi?

OnucaHne cutyauum [Ona PR-cneymannctoB HeT HMYero ocobeHHoro B TOM, 4TOb6bI
nposBaATb 3ab0Ty 0 cpeaAcTBax MHGOPMaLMM, HO TONILKO Ha BpeMeHHOW ocHoBe. He Tak obctounT
0eno cpeamn rocynapCTBeHHbIX cnyxawmx. B 1978 r Bceobuiee BHMMaHMe npuBfek hakT co3gaHns
ycnoBunm gns paboTbl cpencTB MHGopMaumm B obLIECTBEHHbLIX MecTax, Hamnpumep, cygax wuam
3aKOHOOaTeJIbHbIX co6paH|/|;|x wTaToB. UM BbecnnaTHo npenoCTaBNAJZINCb NMapKOBKa, HGIZA)KMHFOBaﬂ
CBSA3b M MONHOCTbLIO 0b6opynoBaHHOe paboyee MeCTO, BKJIOYAA CTO, MULLYLLYIO MalUHKY, TenedoH
n paxe obcnyxmBalowmn nepcoHan. PasymeeTcs, pacxodbl onjiadnBaan HasloronnaTesblinKNn,
Takon OonoJIHUTEsNIbHbIN A0X04 (B KapMaH »XXYpPHancTaMm) Bbi3Basl B BalLMHITOHE KPUTUKY CpencTB
nHhopmaummnm n KoHrpecca. BHe3anHo Be3ge CcTaan NpUCMaTpPMBaTbLCA K YCJIOBUAM, CO30aBAaEMbIM
rocynapCTBEHHbIMW YMHOBHMKAMW ANA MpPeccChbl, K 60AblIOMY HeyAOBONLCTBUIO TEX M3 HUX, KTO
oTBeYasl MMEHHO 3a CBA3W CO CpeacTBaMM MacCoBOM MHGOPMaUUU. DTU OTHOLIEHUSA CEepbe3HOo
OCJIOXKHUANCL, KOF4a pernopTepoB BbICTaBWAM 3a ABepb. TEM He MeHee areHTCTBa HOBOCTEN MOrn
«COXPaHUTb NNLO», OMNJlayMBas NOJib30BaHNE NpPenoCcTaB/IeHHbIMK UM yaobcTBamu.

Keuc 2.

O3HakoMbTeCcb C cuUTyauuen. OueHUTE ee, ONMpasiCb Ha MpPaBOBbIE HOPMbI, peryaupyrolime
NH(POPMALMOHHYO OeATeNIbHOCTb N NPOodEeCcCnoHaNbHbIE 3TUYECKME KoAeKChl. MNMpeanoxmuTte cBou
peLLeHns Nno BbIXo4y M3 AAaHHOIO KpMU3uca.

OnucaHune cnTyaumn MaseTta «Bce nyTtem» onybnmkoBasia Ha nepBoi nosioce coobuieHne o
6onesHn npembep-mmHUCTPa. MHhopmaums bblna nosyyeHa MoyYTM M3 NMEpBbIX PYK, B pesysibTaTe
npuBaTHOWN Becenbl C ero npecc-cekpetapem. MNMocne nybankaumm Havyaancb Hanagku Ha raseTy u
06BUHEHNS B pasrialleHUn CEeKpPeTHbIX CBeaeHUn. DTo, No yBepeHUsiM o0b6BUHMTENen, HaHOCKIo
Bped [roCyOapCTBEHHbIM WHTepecaMm CTpaHbl. HekoTopble BbICOKOMOCTAB/EHHbIE YMHOBHUKMN
notpeboBany 3aKpbITUS Fa3eTbl U BblABUrann pefakTopy 06BUHEHNSI B rOCy1apCTBEHHOWN U3MeHe.
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Keuc 3.

1. O3HaKOMbTEeCb CO CTEHOrPaMMON Npecc-KkoHpepeHuun npesmgeHTa PO B.[lyTrMHa No 4aHHOW CCbiNKe
http://npe3npeHT.pd/news/171734.

2. Kakne CMU 6binin akkpeanToBaHbI?

3. MpoaHanm3npynTe COOTHOLIEHNE 0BLLLEPOCCUNCKMNX N pernoHasnbHbix CMU.

4. CocTaBbTe CNMNCOK aKTyasbHbIX Aas CMU BonpocoB, KOTopble 06Cy>KAanUCb Ha NpPecc-KoOH(epeHLUNN.

5. MpoaHanm3npynTe nx TemaTuky.

6. Bonpockl Kakoro nsiaHa npeo6nap,an|/| (coumanbHble, NOAUTUYECKME, SKOHOMUNYECKNe)?

Kemncshi 4.

OnucaHne cutyauun T[paBuTenbCTBO BopoHexckor obnactm npoBOoAMT BCTpedyy C
npeacTtaBuTensamMmm KomnaHum «buoHopuka Al» (FepmaHMs) C  y4aCTMEM  3aMecTUTens
npegcenatens npaBuTenbcTBa BopoHexckon obnactu - pykoBoguTensa genapTaMeHTa
MPOMbILWIEHHOCTU N TpaHcnopTa obnactn A.C. becnpo3BaHHbIX, NpeAcTaBuTenen AreHTCTBa Mo
MPUBNEYEHNIO MHBECTULUI N FrOCYy4apCTBEHHO-4aCTHOMY MapTHEPCTBRY.

3afjaHue K Kency:

1. Kakme ooOKyMeHTbl HE06X0AMMO NOArOTOBUTb AJ1S XKYPHAINCTOB?

2. HannwnTe TekCT npecc-pennsa ana genosbix CMU.

Kenc 5. OnncaHue cntyaumm:

Onsa mHorux ropoaoB Poccun aKTyaan0|7| ABNAETCA np06neMa NbroT CTyAeHTOB N YHallnXCA
Oonga npoe3na Ha NnaCcCaXXmMpCckKoMm MyHuUUUMNabHOM TpPaHCMopTe.

3ajpaHwue:

MpopaboTanTe cxeMy MHPOPMALMOHHOIO B3aUMOAENCTBUA C MYHULMNANbHOW BNAacTblo, B BEAEHNN
KOTOPOM HaxoAuTCa pelleHue 3Toro Borpoca. MNpennoxute naaH NpoBefeHUs KPyraoro CTona
Mexay opraHaMmm MyHuumnanbHon snactu, CMU n obuiecTBEHHLIMU OpraHu3auLmnaMun.

3apaHuA K KOHTposbHOW paboTe
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Exercise 1. Read and translate the text.

The Pros and Cons of the Major Advertising Media

There are many different ways in which an advertiser's message can be communicated to his
or her audience. In the States, as well as most other developed countries, newspapers still attract
the largest share of the total advertising budget, with television, radio, direct mail and magazines
accounting for most of the rest. Other media such as billboards, yellow pages, videotext and
telemarketing, although growing steadily, still account for a relatively small part of the amount spent
on advertising. Each medium, of course, has its own strengths and weaknesses, and a prospective
advertiser would do well to consider these when devising the company's advertising strategy.

The main advantage of newspaper advertising is its broad reach, getting through to a wide
spectrum of the population. There's permanence which you don't have with the electronic media and
an all-year-round readership which makes long term strategies feasible. Regional newspapers also
offer the advantages of geographical selectivity and flexibility. On the other hand, newspapers
usually don't offer colour, and if they do the availability is limited and very often of mediocre quality.
Most newspapers offer little in the way of demographic selectivity, which can make precise targeting
very tricky.

Television's main appeal is that it offers a combination of sight and sound, which opens up an
almost infinite range of creative possibilities. Furthermore, messages can be broadcast very
frequently and, like newspapers, to a very broad target. The chief disadvantage, of course, is the
high cost of production and air time. The message tends to be short-live land is often not seen at all
as many viewers now have DVDs and skip over the advertisements.

Direct mail campaigns or mail shots as they're otherwise known rely on mailing lists
containing the names of likely prospects. Obviously, the more specific the list, the more effective the
campaign is likely to be - and some lists are very specific; for example, a list might contain the
names of all the female shareholders between the ages of 40 and 65 in a particular geographical
area and this makes targeting specific prospects much easier. Direct mail also has the ability to
saturate a specific area quickly using a style and format that offers enormous flexibility. On the
minus side, however, direct mail often meets with a certain amount of consumer resistance. It's also
relatively expensive per exposure.

Radio offers the advantages of low cost and large potential audience. As with television,
advertisers can select the stations and times favored by the audience they want to reach but, like
television viewers, listeners can easily switch stations when the advertisements come on. Even if
they don't switch stations, there's a tendency for people to use the radio for background sound and
ignore the advertisements. Maybe it's because radio doesn't offer any visual possibilities.

Magazines differ from newspapers in several respects. Firstly, they tend to be kept much
longer, sometimes for several weeks or months, and are often passed from person to person.
Secondly, the quality of the reproduction is much better, which means advertisers can show their
products accurately and create a quality image. Thirdly, special interest magazines offer greater
selectivity in reaching specific market segments. However, the costs tend to be high and the
campaign usually has to be prepared a long time in advance.

Exercise 2. Open the brackets and use proper tenses and voices.

1. Advertising in the national press (to be) usually much more expensive than advertising in the local
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press. 2. Both types of advertising (to sell) by the column centimetre, the half page and the page. 3.
Television advertising in Great Britain (to be) the most expensive kind of advertising and (to cost)
many thousands of pounds for just a few seconds of television time. 4. If the advertisement (to show)
at a time when relatively few people (to watch), then it (to be) cheaper. 5. Hoarding advertisements
(to put up) in eye-catchingpositions at the side of the road. 6. Technical journals (to read) by persons
and companies who (to be) interested in this particular kind of product. 7. Technical journals usually
(to print) once a month.

Exercise 3. Translate these word combinations from English into Russian and use them in your
sentences.

Product placement, a promotional tactic, feature film, television series, a commercial product,
favorable qualities, negative features, soap operas, the story line, a leading character, placement
fees, below-the-line savings, barter systems, service deals, cellular phones, common practices,
revenue stream, embedded advertisements.

Exercise 4. Read and translate the text.

First U.S. product placements are not very well known in Russia. For example, Popeye the
Sailor Man ate canned spinach to get strong in 1929. After the cartoon was released, consumption of
canned spinach in the United States rose by 30 percent.

Other textbook examples, however, are more well known, such as films about James Bond
(Agent 007), the most product placement-rich of them being Tomorrow Never Dies, featuring such
giants as BMW, Ericsson, Martini, Smirnoff, Omega, Visa, Caterpillar, Fujitsu, Avis, Heineken, and
Brioni. Those contracts amply covered the film's $100 million budget.

Such auto giants as Ford and Mercedes make many hundreds of product placements in
movies, and although the Pentagon somewhat lags behind them, it also does quite a few big product
placements. It has a special subdivision with representative offices at major Hollywood studios. Films
such as Saving Private Ryan and Top Gun are a result of such cooperation which is based on non-
monetary, barter schemes. The Pentagon leased its gear and equipment, made available servicemen
for crowd scenes, and provided consultations on the authenticity of combat action for a symbolic fee,
but then it got 500 times more volunteers for the U.S. Marine Corps

Aviation after Tom Cruise featured as a pilot of an F-14fighter jet in the film Top Gun.

Bonpochl K 3aueTy

ansa crypeHtos OPO, 3P0 (1 cemecTp)

1. YCTHO N3N10>XXNTb OOHY U3 MPONAEHHbBIX B TEHEHNE ceMecTpa TeM (Bbibop no bunetam).

Tema 1. Public relations in commercial structures

Tema 2. Place PR in modern management and business
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Tema 3. Definition of strategy of PR-activity of the organisation

Tema 4. PR as a culture and philosophy of modern business

Tema 5. PR-service in the organization

Tema 6. The creation of corporation image

Tema 7. The nature of image of the organization

Tema 8. The stages of formation of corporate image

2. MpounTaTb 1 Nepeckas3aTb Ha aHIJINMNCKOM si3blke TeKCT 06bemMoM 1500 nevyaTHbIX 3HAKOB. YCTHO
OTBETUTb Ha BOMPOCHI K TEKCTY.

TekcT Ne 1 Media dependence on Public Relations

TekcT Ne 2 Areas of friction

TekcT Ne 3 Advertising pressure

TekcT Ne 4 Tabloid journalism

TekcT Ne 5 Media etiquette

TekcT Ne 6 Crisis communication

TekcT Ne 7 Tips and background materials

Bonpochl K 3aueTy

ansa cryneHtos OPO, 3P0 (2 cemecTp)

1. YCTHO N310>XXNTb OOHY U3 NMPONAEHHbBIX B TEHEHNE CeMecTpa TeM (Bbibop no bunetam).

Tema 1. Image and life cycle of organisation

Tema 2. Technologies of construction of image and means of its promotion

Tema 3. PR and social network
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Tema 4. Public speaking tips

Tema 5. Adaptability is the key to successful PR

Tema 6. Branding

Tema 7. Public Relations Dependence on the Media

2. Mpo4nTaTb N Nepecka3aTb Ha AaHMJIMACKOM $Si3blKe TEKCT S3KOHOMUYECKOro XapakTepa obbemMoM
1500 ne4aTHbIX 3HAKOB. YCTHO OTBETUTb Ha BOMPOCHI K TEKCTY.

TekcT Ne 1 Media advisories

TekcT Ne 2 Meeting the press

TekcT Ne 3 News conferences by satellite

TekcT Ne 4 Junkets

TekcT Ne 5 Editorial boards

TekcT Ne 6 How to set the record straight

TekcT Ne 7 Advantages of advertising

TekcT Ne 8 Investor and financial relations

Bonpockl K 3K3aMeHy No auMcuuninHe «<MHOCTpaHHbIN A3bIK»

ansa cryneHtoB OPO0, 3DO (3 cemecTp)

A) NMCbMeHHbIN nepesBon TeKCTa MNno cneunaJibHOCTUN - BpeM4A BbINMOJIHEHUA 60 MUNHYT.

B) YTeHne n KpaTkKoe M3/10>XKeHNE NPOYNTAHHOIrO TEKCTA Ha aHMIMNCKOM si3blKe.

C) becepa no Teme (BbiboOp No bunetam).

1. MNMpuMepHbIV NaaH CoobLLEHNI MO Pa3roBOPHbLIM TeEMaM

Tema 1. Effective Media Relations
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Tema 2. Advantages and Disadvantages of Advertising

Tema 3. Types of Public Relations Advertising

Tema 4. Getting on the Editorial Page

Tema 5. The concept and features of PR-texts

Tema 6. The general rules of preparation of PR-texts

Tema 7. Genres of PR-texts

Tema 8. Image and life cycle of organisation

Tema 9. Technologies of construction of image and means of its promotion

Tema 10. PR and social network

Tema 11. Public speaking tips

Tema 12. Adaptability is the key to successful PR

Tema 13. Branding

Tema 14. Public Relations Dependence on the Media

Tema 15. Public relations in commercial structures

Tema 16. Place PR in modern management and business

Tema 17. Definition of strategy of PR-activity of the organisation

Tema 18. PR as a culture and philosophy of modern business

Tema 19. PR-service in the organization

Tema 20. The nature of image of the organization

2. Mpo4nTtaTb 6€3 cnoBapsa 1 rnepeckasaTb Ha aHIJIMACKOM A3blke TeKCT 06beMoM 1500 nevyaTHbIX
3HAKOB. YCTHO OTBETUTb Ha BOMPOCHI K TEKCTY.
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TekcT Ne 1 Using an advertising agency.

TekcT Ne 2 Coaching speakers.

TekcT Ne 3 The nature of speech.

TekcT Ne 4 Semispeeches.

TekcT Ne 5 Drafts.

TekcT Ne 6 Publicity before the event.

TekcT Ne 7 Publicity after the event.

3. NMncbMeHHbIN nepesBon TeKCTa no cneunaJibHOCTUN - BpeM4A BbIMOJIHEHUA 60 MUNHYT.

TekcT Ne 1 What is PR?

TekcT Ne 2 PR and Marketing.

TekcT Ne 3 PR and Advertising.

TekcT Ne 4 The process of PR.

TekcT Ne 5 PR tools.

TekcT Ne 6 How to create a successful PR campaign.

TekcT Ne 7 The history of PR.

TekcT Ne 8 Essential skills for a PR practitioner.

TekcT Ne 9 Public Relations definitions.

TekcT Ne 10 Definition of Marketing.

TekcT Ne 11 Goals and tasks of Marketing.

TekcT Ne 12 Relationship between PR and Marketing.
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TekcT Ne 13 PR and Marketing.

TekcT Ne 14 How to choose between PR and Advertising.

TekcT Ne 15 Define your objectives and goals.

7.4. MeToaunyYeckue MaTtepuanbl, onpeaensiowme npouenypbl oueHMBaHUA 3HAHUMN,
YMEHMUMN U HaBbIKOB, U ONbITa AEATEJIbBHOCTU, XapaKTepu3yloLwux 3Tanbl (pOpMUMpPOBaHUA
KOMNeTeHUunn

TpeboBaHMA K BbIMOJIHEHUIO KOHTPOJIbHOW PaboThl

KoHTposibHas pa60Ta - CpencTBoO MNnpoBepkn yMeHI/IIZ NMPUMEHATb MoJly4YeHHble 3HaHWA ONA
peleHna 3aaa4 onpeneneHHoro Tuna no teMme nianm pasaeny.

KoHTponbHaa paboTa npencrtasnsetr cobon oguH M3 BUOOB CAaMOCTOATENIbHOW paboThl
obyyawowmxcs. Mo cyTu - 3TO N3/I0KEHNE OTBETOB Ha onpefesieHHble TeopeTnyeckme Bonpochl no
y4yebHO ANCUMMIIMHE, @ TakXe pelleHne npakTudeckux 3agad. KoHTposibHble NpoBoAATCA ANs
TOro, 4tobbl pasBuUTb Y CTYAEHTOB CMNOCOBHOCTU K aHasn3y Hay4YHon n y4ebHOW nuTepaTypdl,
yMeHue o0606waTb, CcucTeMaTuU3npoOBaTb W OLEHUBATb MPaAKTUYECKWA W HayyYHbIA MaTepuan,
YKPEenAATb HaBbIKW OBJIAfeHNS MOHATUAMN OonpefeseHHON HayKn 1 T.4.

MNpn oueHKe KOHTPoJibHOW paboTbl npenogaBaTeslb PYKOBOACTBYETCS CleAyOWNMY
KpuTepuamu:

- paboTa 6bi1a BbINOJIHEHA aBTOPOM CaMOCTOSITESIbHO;

- obyvawwmnca nogobpan OOCTATOYHbLIA CAUCOK NUTEpPaTypbl, KOTOPbLIA Heobxoaum Aas
OCMbICNEHUSA TE€Mbl KOHTPOJIbHOW paboThl;

- aBTOp cymMmes1 COCTaBUTb JIOTNYECKN 060CHOBaHHbLIN MNNaH, KOTOprI?I COOTBETCTBYET
NMnoCTaBJZIEHHbLIM 3aga4aM n CdZ)OpMyJ'II/IpOBaHHOI‘/‘I uenn,

- ob6yyaloLMINCa NpoaHaan3npoBas MaTepuar;

- obyyvarwowmincsa cymen obocHOBaTb CBOKO TOYKY 3pEHUS;

- KOHTpoOJsibHasA paboTa ohopmieHa B COOTBETCTBUE C TpeboBaHMAMY;

- aBTOp 3aWnTnn KOHTPOJIbHYIO pa60Ty n ycnewHoO oTBeTM/Z1 Ha BCe BOMPOCHI
npenogaBatess.

KoHTponbHaa paboTa, BbiNosIHEHHAs HebpexxHo, 6e3 cobnoaeHnsa Npasua, NPeobaABASEMbIX
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K ee ocopMJsieHUto, Bo3BpaLLlaeTcsa 6e3 nNpoBepKnM C yKasaHWeM MpUYMH, KOTopble OOBOAATCSA OO0
obyyatouierocsi. B 3Tom cnyyae KOHTpOJibHasi paboTa BbIMOJIHAETCSA MOBTOPHO.

BapuaHT KOHTPO/IbHOW paboTbl BblAAeTCSA B COOTBETCTBUN C MOPAAKOBLIM HOMEPOM B CMUCKE
CTYLEHTOB.

KpuTepumn oueHkKu 3HaHUK npun HanuCaHum KOHTpOﬂbHOﬁ paﬁoTbl

OTMeTKa «OTJ/IMYHO» BbICTaBNsAeTCs obyyalouweMycsi, MoKa3aBlIEMY BCECTOPOHHMUE,
cUcTeMaTU3NPOBaHHbIE, ryboKMe 3HaHWS BOMPOCOB KOHTPOJIbHOW pPaboTbl U yMeHue yBepeHHO
NPMMEHSTb WX Ha MNpakKTUKe TMpPU pelleHUM KOHKPETHbIX 3agad, cBobogHoe W MpaBusibHoE
060CHOBaHME NPUHATBIX PELLEeHWI.

OTMeTKa «XOpOoLIO» BbICTaBAseTCs obyvalouleMycsi, ecqiu OH TBEpPAO 3HAaeT MaTepwuan,
rPaMOTHO M MO CYLLECTBY M3/araeT ero, yMeeT MPUMEHSTh MoJlyYeHHble 3HAaHUSA Ha MpaKTuUKe, HO
JloMNyCKaeT B OTBETE UM B pPeLleHnn 3a4a4 HEeKOTOPble HETOYHOCTU, KOTOPbIE MOXKET YCTPaHUTb C
MOMOLLLbIO [0MOSIHUTEIbHbLIX BOMPOCOB NpernoaasaTess.

OTMeTKa «y[0BJIETBOPUTESIbHO» BbICTaBNISIETCS obyyarouiemycs, nokasasLlemy
bparMeHTapHbIN, Pa3pO3HEHHbLIN XapakTep 3HaHWW, HeOOoCTAaTO4YHO MpaBuJibHble (OPMYSIMPOBKN
6a30BbIX MOHATWIA, HapyLUeHWS JIOTMYEeCKOW MNOoC/ef0BaTE/IbHOCTN B WU3JI0XKEHUM MPOrpamMMHOro
MaTepuana, HO Mpy 3TOM OH BJlaieeT OCHOBHbIMU MOHATUSAMU BbIHOCUMBIX Ha KOHTPOJIbHYIO paboTy
TeM, HeobxoauMbIMN ANA fajibHenwero obyyeHns N MOXXET NMPUMEHATb MOJIyYeHHble 3HaHWUA Mo
obpasuy B CTaHOAPTHOW CMTyauun.

OTMeTKa «Hey[OBNEeTBOPUTESIbHO» BbICTaBNSETCA 0bOy4alolweMycsi, KOTOpbli He 3HaeT
6onblIen YacTU OCHOBHOIO COAEP)XaHWS BbIHOCMMbIX Ha KOHTPOJIbHYIO paboTy BOMPOCOB TeM
ANCUUMANHBI, JonyckaeT rpybble owunbkn B (HOPMYSIMPOBKAX OCHOBHbLIX MOHATUMA U He ymeeT
NCNoSib30BaTb MOJIyYeHHble 3HaHWUS.

Tpe6oaa|-|m| K BbIMOJIHEHUIO TECTOBOrIo 3anaHusa

TecT  paccmaTpuBaeTcs Kak  ¢opMa KOHTPOJIbHO-TPEHMPOBOYHOIO  3afaHus,
npefHasHa4YeHHOro Aas onpeneneHms (ANarHoCTUKIN) ypoBHSA 00YHEHHOCTU U XapaKTepusytoLascs
cleayowmMm YyepTaMmu:

a) NPOCTOTONM Npouenypbl BbINOAHEHUS,

6) CTaHAAPTHOCTbLIO CTPYKTYPHbI,

B) MeNKon A03mpoBkon y4yebHoro maTtepuana,

) 1erkocTblo ocyulecTBaeHns obpaTHON CBA3N,

[) BO3MOXXHOCTbIO HEMOCPEACTBEHHOW (h1UKCauMn pe3ysibTaToB,
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e) KBaanMeTpmnieCkKMMm Ka4yeCcteamm, T. €. yﬂ,OGCTBOM KOJIN4eCTBEHHOIO Bblpa>KeHNA Ka4eCTBa
BbIMNOJIHEHNA 3a4aHNA.

MepeyncsieHHble XapaKTepHble 4Y4epTbl TEeCTOB AeslaloT UX O0COBEeHHO MPUrOAHbIMUA OIS
npoBefeHNs KakK TeKylero, Tak WU MTOroBOr0 KOHTPOJS, B 3Ha4YUTeNIbHOW Mepe ycCTpaHsas
CybBbEKTMBM3M B OLEHKAX N Pe3KO CHMXXas BpeMs, 3aTpavyMBaeMoe npenogaBaTesieM Ha NMpoBepKy
BbIMOJIHEHUSA 3afaHUIA. [na onpeneneHns ypoBHA CTyAeHTa CyLeCTBYOT pa3/iniyHble BUAbl TECTOB,
B 3aBMCUMOCTW OT XapakTepa y4yebHoro matepuana.

TecTbl SBASOTCSA HE TOJIbKO 3(PEKTUBHBIM UHCTPYMEHTOM KOHTPOJIS, HO U aganTauunu.

CrieymduKa TeCTOB A9 KOHTPOJIA YTEHUA 3aKJI04aeTCsa B CeAYIOWEM:

- npexae BCero, TeCcTbl MOMOralT COCPefOTOUYUTLCH Ha W3BJIEYEHUU UHGOpMaLMM C HYXXHOWN
NoSHOTOW 1 rnybunHon;

- CTUMynmpysa UWHTeNNIeEKTYallbHYIO aKTUMBHOCTb YYallWXCA, TeCT Tpe6yeT MWHWMaJIbHOIO
npUMeHeHNA NPOAYKTUBHbLIX hOPM;

- TeCT - XOpOoLWWiA NHCTPYMEHT afanTaunm, Tak Kak caM MaTepuan TecTa C/IY)XUT NoAKpPenIeHNeM;

- obneryasa n ybbicTpas NoHUMaHWe, TeCT AaeT BO3MOXKHOCTb NpeabaBnTb 6osblune TpeboBaHnsa K
o6beMy 4TeHus.

[ONna KOHTPOSIS MOHMMaHUS B Mpouecce YTeHna uenecoobpasHo NCNosib30oBaTb Kak Hanbonee
afekBaTHble n3bupaTtesibHble TECTbl MHOXXECTBEHHOI0 BbibOpa B cinenyowmx pasHOBUOHOCTAX: a)
BbIOOp MpaBU/IbHOrO OTBeTa Ha Bornpoc; 6) 3aBeplieHME HayaToro BbiCKa3blBaHMA Ha OCHOBE
NPeasioXKEHHbIX TE3MCOB; B) PacrnosioXXeHne No nNopsagky, rpynnmpoBka akToB; ') NEPEKPECTHLIN
BbI6Op, YCTaHOBJIEHME COOTBETCTBUN; A1) BblHEPKUBAHNE CNELMaNbHO BCTAaBAEHHbIX JIULWHNX CNOB; €)
3anoJsiHeHne nNpobenos cneunasbHO NPONYLWEHHLIMU CN0BaMU. Ba)kKHO, 4TO (OYHKLMOHAIbHbLIA CTUJb
M CBA3@HHbIA C HAM BUA YTE€HUS CKa3blBAOTCA Ha KOJIMYeCTBE TeCTOBbIX 3a4aHUN; 0Na n3ydatoLlero
yTeHna ux TpebyeTtca 6osblwe, 4eM A9 MPOCMOTPOBOr0 W O3HAKOMUTENIbHOro. ECTb u
KayecTBeHHoe pa3anydme B TecTax. OHO KpoeTCcsa B CYWHOCTU NpeasiaraembiXx ajbTepHaTuB,
XapaKTep KOTOPbIX AOJIKEH BUOOU3MEHATbCH B 3aBUCUMOCTU OT (PYHKUMOHANBLHOrO CTUNSA U
CBSI3@aHHOI0 C HAM BUOaMUN YTEHMUS.

TecTbl BN KOHTPOAA MOHUMaHUA (ParMeHTOB TEKCTOB, SABASOWMXCA NpegMeToM ANs
M3yyalolero YTeHWUs, [OOJ/DKHbl COAEp)XaTb asibTepHaTMBbI, Kacawwwmecs (aKTUYeckoro
coAep>KaHus, CTUNA TeKCTa, MAENHOro 3ambicia. MNpn TeCTUPOBAHUN HAay4YHO-MOMNYNSAPHbIX TEKCTOB,
CBfI3@HHbIX C O03HAaKOMUTEJIbHbIM BUAOM 4YTEHWUs, cnefyeT MoJib30BaTbCA aJibTEPHATUBHbLIMY,
HanpaB/ieHHbIMU Ha BbiSiIBJIEHUE (haKTU4EeCKOro cogep xaHus.

B npouecce KOHTPOJiIA MOHNMaHNA YTeHNA NCNOJIb3YOTCA Pa3JindiHble BUAbl TECTOB:

1) TecTbl Ha Bbl60p NMPaBMJIbHOIro OTBeTa N3 OBYX MNMPeaoXXeHHbIX BApUaHTOB,

2) TecTbl Ha Bbl60p MPaBMJIbHOIro OTBeTa N3 HECKOJIbKNX NpensyiocxKeHHbIX BapMaHTOB;
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3) TecTbl Ha FPyNNMPOBKY haKTOB.

Camas nonyssipHas pPa3HOBUAHOCTb - 3TO TeCcTbl Ha BblOOP MpaBUNILHOrO OTBETa W3
HeCKoJIbKuX BapuaHToB. CoyeTaHuWe MpaBubHOW (OPMbl U HeEMNpPaBUJIbHbIX aJibTEPHATUBHbIX
NMPU3BaHO «MPOBOLMPOBAaTbH» Pa3MblUIEHNS YMTAOWeEro, CTUMyAnMpys ANs 3Toro HeobxoAuMble
MbICNNTENbHbIE ONepaumn.

a(DQI)eKTI/IBHbI TECTbl Ha onpepneneHmne ﬂeMCTByDMMX nuny, BCTpevaloWwnxca B TeKCTe, Mo nx
0EenCcTBUSAM 1 NMOCTYMNKaM, a KOHTPOJIb NMOHNMMaHNA TeKCTa, cogepXallero npamMyro pedb, aydule
BCero npoBoanTb nyTemMm onpepneneHma ,EI,eVICTBy}OLLI,I/IX JINL MO NX BbICKa3blBaHUAM. DTU TeCThbl
noMoratoT MarmCTtpaHTam rny6>Ke MOHATb TEKCT, ero aetaJin.

Kpome Toro, 3a4aHna Oo/KHbl OblTb NOCUIbHBIMWU A9 6aKa/laBpoB:

1. O6bEM TECTOBOM OCHOBbLI O0JIKEH OblITb TakMM, 4TObbI ydalwmeca cMornm yaepxatb B NaMATU
NMPO4YNTaHHOE,

2. TekcT posmxeH 6bITb 3aKOHYEHHbBIM MO coaep>XaHnO OTPbIBKOM;

3. Bonpochbl A0JIXKHbI COAepKaTb U3YYEHHbIN IEKCMKO-FPaMMaTUYECKUIN MaTepuas;

4. Ka)xOoe TecTtoBoe 3afaHne 00JIXKHO ObiTb aBTOHOMHO.

TecT CTUMYNIMPYET UHTENNEKTYallbHYI0 aKTUBHOCTb yYalLnXcs: 4Tobbl BbIOpaTb NpaBuibHYO
anbTepHaTUBY, OHN OOJ/KHbI: 1) NPoYNTaTb TEKCT C 0OLLMM OXBATOM COAEep XaHUs; 2) OCMbICINTb
anbTepHaTUBbl; 3) COOTHECTU KaXAyl W3 HUX C Cofep>XaHWeM TeKcTa; 4) MPUHSATb HYXHYI0
anbTepHaTuMBY.

KpuTepun oLeHKN 3HAHWIA Npy NPOBEAEHNN TECTMPOBAHMS

OTMeTKa «OTJINYHO» BbICTABASAETCS MPWU YCJIOBUM MpaBUSIbHOro oTBeTa OakasnaBpa He MeHee YeM
85% TecToBbIX 3afaHUIA;

OTMeTKa «XOpoLlo» BbICTaBAAETCA MPW yCJIOBMW MNpPaBUJIbHOro oTBeTa GakasaBpa He MeHee YeMm
70% TecToBbIX 3a4aHUN;

OTMeTKa «y[0BNETBOPUTESIbHO» BbICTAB/ISETCS NPU YC/IOBUN NpaBUIbHOro oTBeTa BbakanaBpa He
MeHee - 51%,; .

OTMeTKa «HeyOoBJIETBOPUTENIbHO» - BbICTABJIETCA MPU YCNOBUN NMpaBUJIbHOro oTeBeTa bakanaBpa
MeHee 4yeM Ha 50% TecToBbIX 3a4aHUN.

Tpe603a|-|m| K BbIMOJIHEHUIO KeUC-3amaHuA

Kelc-3afaHna - 3TO MeTOo4 aKTUBHOro npobsieMHO - CUTYauUMOHHOro aHasnuM3a, Nnpu 3ToM

38/59



oby4YeHne OCHOBAHO Ha PeLLeHMM KOHKPETHbIX 3a4ay, COAepKallMxcs B CUTyaumUsx, onmcaHHbIX B
Kencax. [naBHoe eé Ha3HayeHue - pa3BMBaTb CMOCOGHOCTb aHaNU3UPOBATb MHGMOPMaLUIO,
hopMynunpoBaTh NpobaemMbl U HAXOAUTL UX PeLLEHNE.

Kelic-3aaHWsi MOXXHO MpeacTaBUTb, KaK CJOXKHYK CUCTEMY WCMOb30BaHUS OpPYrux
MEeTOo40B: MOLENIMPOBAHNSA, CUCTEMHOIO aHajin3a, MbICJIEHHOIO 3KCMepMMeHTa, MeToAa OnucaHus,
ANCKYCCUWN, WUIPOBbIX MeToA0B M Ap. HeobxoaMmocTb BHeApeHUs KeWlc-3agaHus B MPaKTUKY
obpa3oBaHUA BbiTeKaeT M3 opueHTauum obpa3oBaHUsS HE CTOJIbKO Ha MOJlyYeHMEe KOHKPETHbIX
3HaAHWIN, CKOMbKO Ha GOpPMMPOBaAHNE YMEHUNN N HABLIKOB MbICINTENIbHOW OEeSATesIbHOCTU, PAa3BUTUIO
cnocobHocTen. Kenc-TexHoNorns 0THOCUTCS K pasBuBatoWmMM popMamM obyyeHuns, BKaoYaeT B cebs
IOCTVIXKEHUS TEXHONOMNN «CO3[aHne ycrnexa». B Toxxe BpeMsi 3To crnocob KonekTUBHOro obyyeHus,
BaXKHENLLVMMN COCTaBASIOLWMMN KOTOPOro sBnsoTCs paboTa B rpynnax, obMeH nHhopMaunei.

Kenc - 3TO KOHKpeTHas »W3HEeHHas WIn Npoum3BOACTBEHHaA (bu3Hec wam Hay4Has)
CUTyauuns, pacckasbiBalowas O aBaeHun uam cobbitum (nocnepoBaTenbHOCTM  cobbITUR),
coaepxallaa npobnemy (Nnpobnemol) ona peweHns.

Kak npaBunio, KENCc COCTOUT 13 TPeX YaCcTen: BCnoMoraTesibHas nHpopmaunsa, Heobxognmas
ONs aHanmsa n paboTbl C KEMCOM; OMNMCaHMe CUTyauun, TO eCTb CaM KEeNC; 3afdaHunsa K Kency. Mpu
pa3paboTke Kelca onnucaHHaa CUTyauuun AOJIXKHA YYUTbIBaTb YPOBEHb NOANOTOBKM MarucTtpaHTa, To
eCcTb ObITb B Mepy CJ/IOXKHON. leyaTHbIN KENC MOXeT codep)kaTb TEKCT, rpaduku, Tabauusbl,
anarpammebl, nnawctpaynm, dotorpacdpun. Buogeo kenc moxert cogep>aTb PuUibM, ayano n Bnaeo
MaTepuanbl. CTyaeHTaM AOJKHbI ObITb OaHbl YETKME MHCTPYKUMK Mo paboTe C KeNCoM, BKJOYas
BPEMEHHbIE OrpaHNYeHUs.

Kenc-3afaHnsa Ha 3aHATUAX MOXKET CoOAep>KaTb TPY FPynnbl yNpaKHEHWUA:

- yNpa)xHeHWs, HanpaBJieHHble Ha obecrneyeHne GakanaBpa y4ebHO-peyeBOW cuUTyalumen, TeMon,
npobaemon, crnocobCcTBYOLMMMN NOABEHNIO KOMMYHUKATUBHO-MO3HABATEIbHOr0 MOTMBA FOBOPEHUS
N KOMMYHUKaTUBHOIr0 HaMepeHus; A3blKkOBbIM 1 pe4yeBbiM MaTepuasioM, HarnaaHbIMU CpeacTBaMu;

- YMpa)XHeHusl, HamnpaBJ/ieHHble Ha MOArFOTOBKY [HOWCKYCCUA, NPOEKToB, OGpPenHCTOPMUHIOB,
CcrnocobHbIX aKTUBM3MPOBATb Y4ebHO-peyeBylD OesATesbHOCTbL OakanaBpoB (6e3 mMcnosb3oBaHUSA
BCMOMOraTe/IbHbIX S3bIKOBbIX, PEYEBbIX U HAarNSAHbIX CPEACTB);

- YNpa>KHEHNS KOHTPOJILHOI0 XapakTepa.

Bbakanaspbl MOryT M3yyaTb MaTepuansbl Kenca un OOMOJIHNTEJNIbHYIO NTNTEpaTypy 3apaHee B
Ka4dyeCcTBe OOMallHero sagaHmsa nam nonydYnTtb MaTepuhnan KeWca Ha 3aHATUN. B aToM cnlydae obbvem
Kenca aBnsieTcst HebonblwnM. Kenceol MOTryT NCMNOJ1b30BaTbCA B Ha4aJjie 3aHATUA C LieJibio NOoBbILLEHUA
MOoTMBaUnn.

Kelic TeXHONorvs MMeeT HeKoTopble orpaHudyeHus. Keicel LenecoobpasHo UCMNoOb30BaTh B
KOHLUE un3yyeHus OonblIMX TeMm, Tak KaK 3Ta TexHosorus TpebyeT omnopbl Ha uWMelLllnecs
npegMeTHble 3HaHUA. Kelic nosmxeH 6biTb CBA3aH C XXM3HEHHbBIM OMbITOM yYallUXcs.

Kelnc 3aHATMe, BKJOYaeT cnenywouine sTanbl:

- NOAroTOBMTENbHLIN (NpenojaBaTesb onpeaenseT AUAaKTUYECcKMe Lenn 3aHsaTus, paspabaTbiBaeT
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KEeWNc n cueHapun);

- 03HaKOMUTENbHLIN (0byYatoLrecs 3HaKOMATCA ¢ MHOPMaLMen Kelica);

- @aHaNMTNYeCcKui (aHanNu3 CUTyauum MHANBUAYaJIbHO UKW B Tpynne, BblaesneHne npobnemsl, BbipaboTka
nyTen ee peLleHns C aHaJIN30M UX NMoCNeacTBUNA);

- NTOrOBbIN (npe3eHTaL|,|/|;| peLweHns I'Ip061'IeMbI n nporpamMmmbl OencTeun, CpaBHeHNe BapI/IaHTOB);

- pednekcus pe3ynbTaToB y4ebHON nesTesNbHOCTMW.

Bakanaepam npepnaraeTtca cnepytowan cxema paboTbl C KENCOM:

- | 3Tan - 3HaKOMCTBO C C|/|Tyau,|/|e|7|,

- Il aTan - BblAgesieHMe OCHOBHOW npobnembl (NMpobnem), BbliaeneHWe MepcoHasInii, KoTopblie MOryT
NOBMNATb Ha CUTYaLNIO;

- lll 3Tan - npegno)XxeHne KOHUENUMN, rMnoTes, TeM AN «MO3roBOro LTypmMa,;

- IV 3Tan - aHanu3 nocneacTBmn MPUHATNA TOro WJin NHOIro peweHn4,

-V 3Tan - pelweHne Kenca (Npenno)xeHme 0gHOro Nan HECKOJIbKMX ONMTUMaJsibHbIX BapuaHTOB AENCTBUNA,
yKa3aHue He4OoCTaTKOB NpeasioXXeHHbIX BApUaHTOB, MEXaHWU3MbI MPeLoTBPALLEHNS NX HEeraTUBHbIX
nocnencTeun).

Obyyawuwmmca HeobxoaAMMO MpPoaHaNM3MpoBaTb WHGOPMALUNIO, BbIABUTL W 0TobpaTb
Hanbonee Ba)xHOE, OCMbIC/INTb 3HAYEeHNE Ka)kaoro ab3aua, caenaTb NPennosioXKeHns, BbICYLWATb U
OLLeHNTb aJibTePHATUBHbIE BaPUAHTbl 04HOKJIACCHUKOB, CDOPMYJINPOBATL 3aK/I0YEHNS U BbIBOAbI.

CtpaTeruns «mo3roBas aTak» (Brainstorming) 3akni4aeTcsd B BbIABUXXEHUN CaMbIX pPa3HbIX
noen 6e3 nux KpUTUKKU. Konm4yecTBo naen npennovyntaeTca UxX KavyecTBy. AHanm3 n oTbop Ayydwmx
noen ABNsieTCs caenylowmm sTanom paboTol.

Obyyawuwimecsas MoryT ObiTb pa3fefieHbl Ha aABe rpynnbl. Obyvatowmecs mepBon rpynmbl
(reHepaTopbl naen) nNpepfaratoT BapuaHTbl pewweHnsa npobnembl 6e3 nx obcyxaneHnsa. Bce naen
hUKCHMPYIOTCS OOHUM U3 yYawmxcs. BTopas rpynna («aHanuTUKu») pacCMaTpMBaET MPensioXeHns,
He nobaBnsis HAYEro HOBOro, U oTbMpatloT Ayylime.

anI peweHnn I'IpO6J'IEM Kenca HeobxoguMo unccnegoBaHMe CUSbHBLIX U Cnabbix CTOpPOH
BblOBNHYTbIX peLueHvu7|, MOJIOXKUTEJIbHBbIX n oTpunuaTeNbHbIX rnocnencTeum (yrpo3) nx
ocyllecTBsieHNd. Pe3ynbTaThbl aHannsa Ll,enecoo6pa3Ho npeacTaBNATb B TabnanyHom dopme.

Mo>xHO npepnoxuTb 6akanaBpaMm 3anucaTb JydlMe MOen B BUAe «LBeTKa. B ueHTpe
3anucbiBaeTcs npobnema, no 6okam B Bnae 5-8 nenectkoB crnocobbl ee peLleHmns.
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Mprnem «rmnoTesa» BKJYaeT ciejyrowme sTanbl:

O3HakoMJieHune ¢ npobseMHON CUTyaunen;

0CO3HaHWe CYLWHOCTWN 3aTpyAHEHUA U hopMyInpoBaHne npobnemsi;

rnownck crnocobos peLweHnd I'IpO6J'IeMI:>I nyTemM BblABNXEHUNA I'Ipe}J,I'IOJ'IO)KeHI/IIZ N rmnoTessbl,

O0OKa3aTeJIbCTBO rmnoTesbl,;

npoBepKa NpPaBUIbHOCTY NPEASIOXKEHHOI0 peLLeHus.

CTpaTeFVIFI «naeasi» 3akKjlo4aeTca B cenytouiem:

| -BbigeneHne npobnemsl (identification of the problem);

D - onucaHue npobnemsl (describing of the problem);

- onpepeneHne BapmaHTOB noaxoda K pewweHuto npobnembl (explanation of the variants of the
problem solution);

A - pencTteus (acting) no peweHna npobnem;

L - BbiBOObI (Hay4yunTecb genaTb BbiBoObl -learn to make conclusions), pednekcma npoBeneHHOMN
paboThl.

KpuTepumn oueHUBaHUA BbINOJIHEHUA KeHC-3amaHunsa

- NpefoCTaB/eHNe HECKONbKMX HanpaBieHU peweHnin npobnemsl - 1-5 6annos;

- aHanm3 npenmyLecTB N HeOAOCTaTKOB MpealoXXeHHbIX peLUEHVIIh;

- ybeanTenbHOCTbL apryMeHTaumm paspaboTaHHbIX peleHni, NpMBeaeHne NpMMepoB (LONOJTHUTENbHON
MHopMaLnmn, He cogep xallencs B kence) - 1-5 6annos;

- UCMOJIb30BaHMe afleKBAaTHbIX A3bIKOBbLIX CPeACcTB - 1-5 6anoB;

- YMeéHMe oTBevaTb Ha BOMPOChl APYrmnx 06y~4a+ou_|,|/|xcsq n npenogasartess - 1-3 6anna;

- cobnofeHne pernamMeHTa BbICTyrnieHUa -2 6anna; (Echm KTo-1Mbo M3 MarucTpaHTOB BO BpeMS
npeseHTauuUn pelieHnii npobnembl Keca no3sonseT cebe sMoLUMOHaNbHbIE OLIeHKK, 0bCcyXKaeHue,
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TO AaHHbIN 6akanaBp UM rpynna rnoayyaeT wWTpadHble o4kn -oT 1 ao 3 6annos.)

Bce 3apaboTaHHble 6anbl 1 WTPadHbIE 04KM 3aHOCATCA B Tabnuuy. MNobexxnaeT Ta rpynna,
KoTopas Habpana Haubonblee konmvectBo 6annoB. MNpenogaBaTenb oTBe4YaeT 3a cobnogeHue
MPOTOKO/1a U MOABOANT UTOMM 3aHATUN.

TpeboBaHMA K NpoBeAeHMIO 3a4eTa

3a4yeT - popMa NPOBEPKU 3HAHWWA, YMEHUN N HaBbIKOB, NpnobpeTeHHbIXx BakanaBpaMn u B
npouecce yCBOeHMS y4ebHOro Mmatepmasna JEKLNOHHbIX, MPAaKTUYECKNX N CEMUHAPCKUX 3aHATUI NO
ONCUMNINHE. 3a4€eT OCYLLEeCTBASeTCAa Ha OCHOBE MPUHLUMUMOB O0OBbEKTUBHOCTU, CMpPaBensINBOCTU,
BCECTOPOHHEro aHa/n3a YPOBHSA 3HaHU BakanaBpoB.

KpuTepun oLeHKN 3HaHWIN Ha 3a4eTe

3a4eT NPOBOAUTCSA B ABa 3Tana: NepeBecTu NMCbMEHHO UHOSA3bIYHbBIN TEKCT Ha PYCCKUN A3bIK
COo cnoBapem no cneynanbHocTn. O6bem TekcTa 1500 nevyaTHbIX 3HAKOB. Bpems BbinosHeHUs - 60
MWUH N YCTHO M3NI0XKUTb OAHY M3 NMPONOEHHbIX TEM.

Mpw BbICTaBNEHUN OLLEHKWN YYNTbIBAETCSH:

3HaHMe (haKTMYeCcKoro MmaTepurasna no NnporpaMMe, B TOM YMCse; 3HaHMe ob6s3aTeNlbHOM FrpaMMaTHKeE;

cteneHb akKTUBHOCTU MarmctpaHTa Ha CEMUHAPCKUX 3aHATUNAX,

NNOTNKY, CTPYKTYPY, CTWIb OTBETa,; KYJIbTYpPY peyvn, MaHepy 06LeHNA; rOTOBHOCTb K ONcKyccumn,

aAprymeHTnpoBaHHOCTb OTBETA,; YPOBEHb CaMOCTOATEJZIbHOIO0 MblLL1IEHNA,

HaJindme NponyckoB CeMUHaAPCKNX N NIEKUNOHHbIX 3aHATUNA No HeyBa>XUTeJibHbIM NPpU4YnNHaM.

Kputepnn oueHkn chopMMPOBAHHOCTN HaBbIKOB U YMEHUIA TOBOPEHUS

OueHKa XapakTepucTrnka oTBeTa bakanaspa

BayTeHo JYTOrM4HO NMOCTPOEHO MOHOJIOFMYecKoe BbiCKa3biBaHME (onmMcaHme, pacckas)
B COOTBETCTBMW C KOMMYHWKATWBHOM 3agayven, CHOPMYySIMPOBAHHOMN B

(OTNIMYHO) BadaHuw.

Nlekcuyeckne eauHULbl U rpaMMaTUYyeckue CTPYKTYpPbl WCMOJb3YHOTCS
YMecCTHoO.

Peyb MOHATHa: 3BYKM B TMOTOKE pPeyYsM MpPOU3HOCATCA MpPaBUJIbHO,
cobnogaeTcs NpaBUbHbIA MHTOHALWNOHHbIA PUCYHOK.

O6beM BbiCKasblBaHUA - He MeHee 12-15 pa3-npensioXKeHunn.

BayTeHo UNIOrM4HO MNOCTPOEHHOe B COOTBETCTBUM C KOMMYHUKATUBHOW 3ajayveit,
ChopMYIMPOBaAHHON B 3a4aHWN.
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(xopoLuo) Nlekcuyeckne epuHuLbl U rpaMMaTUYecKue CTPYKTYpbl WCMOJSb3YOTCS
YMecTHO. [lonyCKaloTCA IeKCMYEeCcKMe U rpaMMaTudeckne owmnbkm, KoTopble
He NPensTCTBYIOT MOHMMAHUIO peyn.

Pe4yb MOHSATHa, eCcTb Haan4me oHeMaTu4ecknx owmnbok. Ob6BEM
BbICKa3blBaHUA - He MeHee 10 pa3-nNpensioKeHnn.

3a4TeHo MoHOOrMyeckoe BbiCKa3biBaHWe (OnMucaHWe, paccka3) MOCTPOEHO He
BCeraa sIorn4Ho.
(yZLOBNEeTBOPUTESIBHO)
JlonyckaloTca JIeKCMYeCKMe W rpaMMaTuyeckue owmnbKu, KOTopbl€
BaTpPyAHAIOT MOHUMaHWE peyn.
O6beM BbICKa3blBaHMS - HE MeHee 6 hpa3-nNpensioKeHnNn.
He 3a4TeHo Coaep>xaHue oTBeTa He COOTBETCTBYET MOCTABJIEHHON KOMMYHUKATUBHOM

Banadve.
(HeynoBNEeTBOPUTENLHO)
[lonyCcKaloTCa MHOMOYNCNEHHbIE IeKCUYeCKe N rpaMMaTUyHeckme owmnbkuy.

Peyb He BOCMPWHMMAETCS Ha CAyX W3-3a 60OSbLIOFO  KOJMYECTBA
poHEMaTUYECKMNX OLLIMBOK.

KpuTepum oueHKU cchopMUPOBAHHOCTU HABbLIKOB NepeBoaa UHOA3bIYHOIO

TeKCTa Ha PYCCKUA A3bIK

OueHka XapakTepucTuka nepesoja TeKcTa

BayTeHo MepeBon npenctaenseTr cobo afekBaTHY rMepefayvyy WHOA3bIYHOMO
TekCTa cpencTBaMM PYCCKOrO f3blka B HEepas3pbiBHOM  eAUHCTBE

(OT/IMYHO) conepxaHua 1 GopMbl.

BayTeHo Mepeson npenactasnseT cobol afekBaTHYO rMepefadvy WHOA3bIYHOIMO
TeKCTa CpencTBaMM PYCCKOrO fi3blka B HEepaspbiBHOM  eAUHCTBE

(xopoLwuo) copepxaHma un  ¢dopmbl.  OonyweHo 30% rpaMMaTUYeCcKux U

CTUANCTNYECKNX OLINBOK, npmeoadalnx K HETOYHOCTK nepesoaa.

BayTeHo B nepesoge pgonyueHo 50 % rpaMMaTUYECKUX U CTUINCTUYECKMX OLINOOK.,
ITeKCT nepeBefeH He MONHOCTbIO.

(yZOBNETBOPUTESIbHO)

He 3a4TeHo CMbICN TEKCTa UCKaXKEH.

(Hey [, 0BNETBOPUTENLHO)

TpeboBaHMA K NpoBeAEeHNIO SK3aMeHa

JK3aMeH - hopMa NPOBEPKUN 3HAHUIA, YMEHUI N HABbIKOB, NpnobpeTeHHbIX BakanaBpamMu n B
npouecce yCBOeHMS y4ebHOro Mmatepmana NeKUMOHHbIX, MPAaKTUYECKNX N CEMUHAPCKUX 3aHATUIN NO
ONCUMNINHE. 3a4€eT OCYLLEeCTBASETCA Ha OCHOBE MPUHLUUMOB O0OBbEKTUBHOCTU, CMpPaBensINBOCTU,
BCECTOPOHHEro aHann3a YPOBHSA 3HaHU BakanaBpoB.
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KpuTepun oLeHKN 3HAHWIAN Ha 3K3aMeHe

JK3aMeH NpoBoAMTCA B ABa 3Tana: nepeBecTU NMUCbMEHHO MHOA3bIYHbIN TEKCT Ha PYCCKUN
A3blK CO C/loBapeM No crneunanbHocTu. O6bem TekcTa 1500 nevyaTHbIX 3HAKOB. Bpems BbINoaHEHNS -
60 MWH N YCTHO N30XUTb OOHY U3 NPONAEHHBIX TEM.

Mpw BbICTaBNEHUN OLLEHKWN YYNTbIBAETCH:

3HaHMEe PaKTUYeCcKoro MaTepuasa no nporpamMmme, B TOM 4Yucse; 3HaHne obs3aTeslbHOW rpaMMaTuKe;

cTteneHb akKTUBHOCTU MarnmctpaHTa Ha CEMUHaAPCKUX 3aHATUAX;

JIOTUKY, CTPYKTYpY, CTW/Ib OTBETa; Ky/NbTypy peyu, MaHepy oOLLeHMs; rOTOBHOCTb K AUCKYCCUW,
apryMeHTUpPOBaHHOCTb OTBETA; YPOBEHb CAMOCTOSTE/IbHOrO MbILLJIEHWS;

HaJindme nponyckoB CEMUHaAPCKNX N NNEKUNOHHbIX 3aHATUX No HeyBa>XUTeJibHbIM NMPpU4nNHaM.
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8. YyebOHO-MeTOAMYEeCcKOe u uH(hOopMauMOHHOe obecneyeHne AUCLUMNJIUHDI
(Mmonyns)

8.1. OcHOBHaa nuTtepaTtypa

HasBaHue CcblIKa

1. Fanbyyk, JI.M. F'paMMaTnKa aHIIMACKOro A3blKa: http://znanium.com/catalog/product/1067408
KOMMYHUKaTUBHbIN Kypc. 5D English Grammar in Charts,
Exercises, Film- based Tasks,Texts and Tests [9n1eKTPOHHbIN
pecypc]: y4ebHoe nocobue / J1.M. Manb4yk. - MockBa:
BysoBckun yyebHnk: MIH®PA-M, 2020. - 439 c. - 3BC
«Znanium.com»

8.2. lononHuTesibHaA nurTepaTtypa

HasBaHue CcblniKa

2. AcdhaHacbeB, A.B. Kypc ahheKTUBHOM rpaMMaTmKin https://znanium.com/catalog/product/1015196
QHI INIACKOr 0 A3blKa [D1eKTPOHHbLIN pecypc]: yyebHoe
nocobue / A.B. AdbaHacbeB. - M.: ®opym: UIHOPA-M, 2019. -
88 c. - 9bC «Znanium.com»

3. YkpauHeuy, N.A. NHOCTpaHHbIN A3blK (QHFANNCKNIA) B http://znanium.com/catalog.php?bookinfo=518245
npogecCcnoHasnbHON AEeATENbHOCTU [NEeKTPOHHBIN pecypc]:
yyebHo-MeToanyeckoe nocobue / N.A. YkpaunHeu. - M.:
Poccnnckmnm rocynapCTBEHHbIN YHUBEPCUTET NpaBoCyans,
2015. - 46 c. . - 9bC «Znanium. com.»

8.3. NHOpPMaLMOHHO-TEIEKOMMYHUKaLMOHHbIE pecypcbl ceTu «MIHTepHeT»

WHAOYCTPUSA PEKJTAMbI - UHOOPMALIMOHHO-CMPABOYHbLIV MOPTAN - https://adindustry.ru/
NHdopMaLMOHHO-CNPaBOYHbIN NOPTaa MHOYCTPUX peKnaMbl NpeacTaBnseT nHdopmauuto no
LLIMPOKOMY KPYry BOMNPOCOB, CBA3aHHbIX C TEOPMEN U MPAKTUKON PEKTAaMHON OeATeNbHOCTH:
CNpaBoOYHble OOKYMEHTbI, TeMaTu4yeckme ctaTbn, 0630p CMTyaL KN Ha pbIHKE peKsiaMbl, POCCUNCKNN
N MeXAyHapoAHbIA OMbIT, UCCleAoBaHNSA, CTaHOapTbl, MEPCOHbI, OpraHu3aunm, pecypcel. Bcé ans
N3Yy4eHUS U Pa3BUTUA PEKNAMHOI0 aena.PeknamMHbln penTuHr: Jlydline peknaMHble areHTCTBa
Poccun 2021-2022 : canT - 2006. - URL: https://www.alladvertising.ru/. Pexxum goctyna: cBo60aHbIN.
TekcT: aneKTpoHHbIN.[MlopTan o pekname Advertology.Ru - Bce o pekname, mapkeTuHre n PR (©
"PUN-xonguHr") : cant - 1999. - URL: http://www.advertology.ru/. Pexxum goctyna: cBo60OHbIN.
TeKCT: 3N1eKTPOHHbIN.Sostav.ru - HOBOCTU pekslaMbl U MapkeTuHra (© Sostav.ru) : cant - 1998. -
URL: https://www.sostav.ru/. Pexxum gocTtyna: cBob6oOHbIN. TEKCT: 3N1EeKTPOHHbIN.KOHCYnbTaHTIOC
CnpaBOYHO NpaBoBas cuctema: [canT]. - Mockea, 1997. - 2021. - URL:
http://www.consultant.ru/about/. - Pexxum gocTyna: ¢ KOMMNbIOTEPOB YHUBEPCUTETaA (JlOKasnbHas
Bepcus). - TEeKCT: 3IeKTPOHHbIN.MaclwTabHble HeEKOMMepYeckne npoekTbl KoHcynbTaHTINOC
pa3spaboTaHbl B nomowb byxrantepam u pmHaHCOBLIM crieumanncTam, lopmcTam, CTygeHTam
IOPUANYECKNX N SKOHOMUYECKNX crieunansHocTen. https://adindustry.ru/ IPRBooks. ba3oBas
KOMIeKLNA : 3N1eKTPOHHO-6nbnnoteyHas cmctema : cant / O6LLeCcTBO C orpaHNYeHHOoM
0TBETCTBEHHOCTbLIO KomnaHusa "An Mu Ap Meguna". - CapaTtos, 2010 - . - URL:
http://www.iprbookshop.ru/586.html - Pexxum goctyna: gna sapernctpup. nosb3oBaTenen. - TekcT
9NEKTPOHHBbIN. FBNAETCA pacnpoCTpaHeHHbIM obpa3oBaTebHbIM 3NIEKTPOHHBIM PecypcoM Ans
BbICLLUMX U CPefHUX CreunanbHbiX y4ebHbIX 3aBeAeHU, Hay4YHO-UCCeaoBaTeIbCKUX MHCTUTYTOB,
ny6anyHbeix 6ubnuoTek, NpruobpeTatowmx KOpPNopaTUBHbLIN AOCTYMN AJ18 CBOMX obyvatowmxcs,
npenopaBaTenen n 1.4. 9bC BkAtoYaeT y4ebHYO 1 Hay4YHYIO INTepaTypy NO HanpaBJ/IEHNAM
MoaroTOBKW BbICLLEro N cpeaHero npodeccrnoHasbHoOro obpasoBaHus.
http://www.iprbookshop.ru/586.html HaunoHansHas anekTpoHHaa 6bubnmnoteka (HIB) :
denepanbHas rocygapcTBeHHas MHPOPMaLUNOHHasA cucTeMa : CanT / MMHUCTEpPCTBO Ky NbTypbl
Poccuiickon ®epepaunm, Poccrninckasa rocygapcTeeHHas bubnmoteka. - Mockea, 2004 - - URL:
https://H36.pdh/. - Pexxum goctyna: ansa 3apeructpup. nosb3oBaTenen. - TEKCT: 3N1eKTPOHHbIN. HIb -
npoekT Poccninckom rocygapcTBeHHon bubnmotekun. HaumHasa ¢ 2004 r. MpoekT HaunoHanbHas
aNeKTpoHHasa bubnnoteka (HIB) paspabaTbiBaeTcs BeAYLLMMU POCCUACKUMU BnbnanoTekamm npu
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noaaep)xke MnHncTepcTBa KynbTypbl Poccuinckon ®epepaunn. OcHoBHasa uenb HIb - obecneunTb
cBob6oAHbIN OOCTYN rpakaaHam Poccmnnckon depgepaunm Ko BCeEM U3[aHHbIM, N34aBAaEMbIM U
XPaHAWMMCA B POHAAX POCCUNCKUX BUBAINOTEK N3OaHUSAM U Hay4YHbIM paboTaM, - OT KHUXKHbIX
MaMATHUKOB UCTOPUUN N KyJIbTYpPbl, 40 HOBENLLNX aBTOPCKUX NpPOmn3BeAeHU. B HacTosLee BpeMs
npoekT H3b BkatovaeT 6onee 1.660.000 anekTpoHHbIX KHUT, Bonee 33.000.000 3anucen
kKaTanoros.POCCUNCKASA HALMOHANIbHASA BUBJIMOTEKA (PHB) : cainT / Poccuitickas HaumMoHanbHas
bubnnoteka. - Mocksa : PHB, 1998. - URL: http://nir.ru/. - Pexxum gocTtyna: nasa 3apermcTpup.
nonb3oBaTenien. - TEKCT: 3IEKTPOHHbLIN. "... 04Ha N3 KPYMHENLIMNX B MMPE N BTOPas Mo BeAnNYNHe
oHaoB B Poccunnckonm depgepaunm - CIYKUT POCCUACKON KYJIbTYPE N HayKe, XPaHUT
HaLMOHaIbHYIO MaMATb, CNOCOBCTBYET NPOCBELLEHMIO HacenaLWwmx Poccntio Hapoa4oB U
pacnpoCTpaHeHUO ngen rymaHmiMma. ... B gpongax bubnmotekun xpaHutcs 6onee 38,6 MaH 3K3.
npon3BeneHnin nevyaT N NHbIX NHPOPMALMOHHbBIX PECYPCOB, B TOM YUCJIE U Ha 3NIEKTPOHHbIX
HOCUTenAX, AOCTYMHbIX LUMPOKOMY KpYry nosb3oBaTtesien. ExxerogHo PHB nocewaeT okosao 850 ThIC.
ynTaTesNien, KOTOPbLIM BblAaeTCca A0 5 MAH U34aHuin, K ee 3NeKTPOHHbIM pecypcaM obpallatoTcs 3a
ron cebie 10 MAH yaaNieHHbIX Nosib3oBaTenen. ... CoXxpaHsasa KyAbTYPHYIO N UCTOPUYECKYHO
npeeMCcTBEHHOCTb, BEPHOCTb BUB/INOTEYHBIM TPaanLNAM, 3aJI0)KEHHbLIM elle B IMnepaTopCKon
My6nnyHon 6mubnnoteke, PHb cerogHsa — coBpeMeHHoe NHMOPMaLMOHHOE yyYpexXxaeHue,
OCHallleHHoe HoBeNwWwuM obopyoBaHNEM U CBOEBPEMEHHO OTBeYatLlee Ha HacyLlHble BbI30BbI
BpeMeHW." (untaTa ¢ canTa PHB: http://nir.ru/nir_visit/RA1162/rnb-today ) https://H36.pd/
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9. MeToaunyeckue yKasaHusa ana oby4yalowmxcsa No OCBOEHUIO AUCUMNAUHBI (Moayns)

YyebHo-MeToan4YeCcKkMe MaTepuanbl N0 NMPaAKTUYECKUM 3aHATUSAM ANCUUNANHBLI 51.0.06 NHOCTpPaHHbIN A3bIK

Seven-Point Game Plan”, “The PR
IAgency in the Modern Business
World”, “Role of Public Relations
Management in an Organization”.

fpammaTuka: [naron to be wu

Ne n/n Paspen/Tema c yKkazaHuem MeTon bl 06yyeHus Cnoco6bl (bopmbl) CpencTBa obyueHus dopMUpyeMble KOMNEeTeHL UM
OCHOBHbIX Y4€0OHbIX 3/1eMEeHTOB obyuyeHus
(AMAaKTUYECKUX eauHUL,)
1 cemecTp M3noxeHwne, becena, ekuns Y4yebHoe nocobue, ycTHasa peyb [BbibpaeT KOMMYHMKATUBHO MpuemsemMblie opMbl
KOHCNEeKTUpoBaHne inenosoro  obuieHmns Ha rocyaapCTBEHHOM "
MHOCTPaHHOM si3blkax, BepbanbHble U HeBepbasibHbIg
1. Public relations in commercial cpencTsa B3auMOOeNCTBNA C napTHepamu
structures. (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
locobeHHOCTU CTUINCTUKMN omumnanbHbIX "
ITEKCT: “ The Role of Public HeonUManbHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nmyuns B
Relations in the Marketing Mix”, bopmaTe KOppecrnoHAeHUUN Ha roCcyfapCTBEHHOM U
“The Public relations department MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) LemoHCTpupyeT
overview”, “The Public Relations YMeHMe BbIMOJHATL MNepeBos MNpPodeCcCUOHasbHbIX
Department goals/tasks”, “The TEKCTOB C MHOCTPAHHOro (biX) Ha rocynapCTBEHHbIN
Public Relations Department in A3blk U 06bpaTHO (YK-4.5)
company structure”, “The Public
Relations Department software”
fpamMMaTuKa: Nmsi
cylLlecTBMTeNbHOE
(MHO>X.4MCNO,MPUTSK.NAfEX).
NIndHble  MecTouMMeHns. Topsnok
CJ10B B MPOCTOM NPeAsIOKEHNN.
2. Place PR in modern managementYCTHbIN onpoc, MpakTnyeckoe Y4ebHoe nocobue, ycTHasa peyb [BbibpaeT KOMMYHMKATMBHO MpuemMsnemMblie  (opMbl
and business. BbIMOJIHEHWE BaHATHE \nenoBoro obLeHns Ha rocyfapCTBeHHOM "
YNpa>KHeHNN WHOCTPaAHHOM f3blkaX, BepbanbHble N HeBepbasbHblE
ITEKCT: “Importance of Public CcpencTBa B3aMMOLENCTBUSA C napTHepamu
Relations in business”, “Brand (YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
Reputation Management: Your locobeHHOCTHN CTUINCTUKN ouLManbHbIX 7

HeodULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3Nyns B
hbopmMaTe KOppecnoHAEHUMW Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNPodeCcCMOHasbHbIX
TEKCTOB C WHOCTPaAHHOro (bIX) Ha rocyaapCTBEHHbIN

A3blk 1 0BbpaTHO (YK-4.5)
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BblpakeHna ¢ HuM. O6opoT there
is/are. YucnnTenbHble
KONIMYECTBEHHbIE W MOPSAKOBbIE,
[Tnnbl BONPOCOB.

any, no.

Definition of strategy of PR-activity [YcTHbIA onpoc, 6anu- Nekuns Y4yebHoe nocobue, ycTHas peyb, BoibupaeT KOMMYHUKATUBHO MNpueMnemble GopMbl
of the organisation. lonpoc, BbINOJIHEHUE KOMMbIOTEP, UHTEpHET \nesioBoro obuieHunsn Ha rocynapCTBeHHOM 7
YNpa>KHeHNn WHOCTPaAHHOM f3blkaX, BepbanbHble N HeBepbasbHblE
ITEKCT: “5 Steps in Creating An CpeAcTBa B3aUMOOENCTBNSA C napTHepamu
Effective PR Strategy”. (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v
FpammaTuka: ApTuknu: the/ a,(an) HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
onpenesieHHbI 1 HeonpeaeieHHbIN. hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
Present Simple/Present Continuous. MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMOHCTpupyeT
YMeHMe BbINOJIHATL MNepeBos MNPodeccMoHalbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
A3blk U 0bpaTHO (YK-4.5)
PR as a culture and philosophy of3noxeHne, b6ecepa,lpakTnyeckoe Y4yebHoe nocobue, TecToOBbIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
modern business. KOHCNEeKTUpoBaHme BaHATMe MaTepuabl \nesioBoro obuieHmns Ha rocyaapCTBEHHOM v
WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
ITEKCT: “Public Relations Across CpencTBa B3aMMOLENCTBUSA C napTHepamu
Cultures”, “Building (YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
international communication locobeHHOCTHN CTUANCTUKN ohnumanbHbIX "
bridges”, “Public Relations across HeonUManbHbIX MMUCEM, COLIMOKYIbTYPHbIE Pa3nmyuns B
Cultures”. bopmMaTe KOppeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
FpamMmaTuka: CTeneHn CpaBHEHUS YMeHMe BbINOJIHATL MepeBof MNpPodecCcMoHalbHbIX
npuiaraTesibHbIX. Past  Simple, TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
HenpaBusbHbIE rNarobl. A3blk 1 0BbpaTHO (YK-4.5)
PR-service in the organization. YCTHBIN onpocJlekunsa Y4yebHoe nocobue, TecToOBbIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
BbIMOJIHEHNE MaTepuasibl, KOMNbOTEP inenosoro  obuieHuns Ha rocynapCTBeHHOM "
TEKCT: “Who Needs PR Services”, |ynpa>KHeHUN, MHOCTPAHHOM fi3blkaxX, BepbasibHble U HeBepbasbHbIg
“The Usual PR Clients”. TecTnpoBaHue CpencTBa B3aMMOLENCTBUSA C napTHepamu
(YK-4.1) BepeT [enoByl Mepenucky, Y4uTbiBas
fpamMmaTnKa: MecToMMeHNs some, locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v

HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATL MepeBof MNpPodecCcMoHalbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN
A3blk 1 0BbpaTHO (YK-4.5)

48/59



6. IThe creation of corporation image. [Pacckas, b6ecepa,llpakTnyeckoe Y4yebHoe nocobue, ycTHas pedb [BbibupaeT KOMMYHUKATUBHO MNpueMnemble ¢GopMbl
KOHCMEeKTNPOBaHMe BaHATUE \nenosoro  obuieHns Ha rocynapCTBeHHOM "
TEKCT: “Corporate image”. MHOCTPAHHOM fi3blkaxX, BepbasbHble U HeBepbasbHbIg
cpencTea B3aMMOLENCTBUSA C napTHepamu
pammaTuKa: Future Simple, (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
MoBennTebHOE Hak/IOHEeHMe., locobeHHOCTU CTUINCTUKMN opmumnanbHbIX v
HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPecnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMOHCTpupyeT
YMeHMe BbINOJIHATL MNepeBof MNpPodeccMoHasbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

A3blk 1 0bpaTHO (YK-4.5)
7. The nature of image of theYycTHbIN onpoc, pacckas, [lekuns YyebHoe nocobue, ycTHasa peyb [BblbMpaeT KOMMYHUKATUBHO Npuemnemble (OpMbl
organization. becena inenosoro  obuieHns Ha rocynapCTBeHHOM "
WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
ITEKCT: “The Nature of Public CpencTBa B3aMMOLENCTBUSA C napTHepamu
Relations”, “Internal Public”. (YK-4.1) BepeT [enoByl MNepernncky, Yy4uTbiBas
locobeHHOCTM CTUINCTUKMN opmumnanbHbIX v
CpamMMaTuKa: Tunbl BONPOCOB. HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPeCcnoHAEHUMN Ha rocyfapCTBEHHOM U
MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATL MNepeBos MNpPodeccMoHasbHbIX
TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

A3blk 1 0BbpaTHO (YK-4.5)
8. The stages of formation of corporate|YcTHbIN onpoc, 6anu- MpakTnyeckoe V4ebHoe nocobue, TeCcToBble BbibupaeT KOMMYHWKaTUBHO MpueMsieMble  (HOpMbI
image. Onpoc, BbINOJIHEHME BaHATHE MaTepuasibl, KOMNbOTEP inenosoro  obuieHuns Ha rocynapCTBeHHOM "
YNpa>KHeHNn WHOCTPaAHHOM f3blkaX, BepbanbHble M HeBepbasbHblE
TEKCT: “What Are the Best Tips for cpencTea B3aUMOOENCTBNSA C napTHepamMu
Building Corporate Image?”, (YK-4.1) BepeT [enoByi Mepernncky, Yy4uTbiBas
“Important Stages in the formation locobeHHOCTHU CTUANCTUKN ohnumanbHbIX "
of a company”. HeoULMaNbHbIX MUCEM, COLMOKYIbTYPHbIE Pa3iNyns B
hbopmMaTe KOppPeCcnoHAEHUMN Ha rocyfapCTBEHHOM U
[pammaTuka: Present, Past, Future MHOCTPaHHOM (bIX) f3blkax ( YK-4.3) [eMoHCTpupyeT
Continuous, Active Voice, YMeHMe BbINOJIHATL MNepeBos MNPodecCcMoHasbHbIX
YnotpebneHune apTUKIA (¢ TEKCTOB C MHOCTPaHHOro (biX) Ha rocynapCTBEHHbIN

reorpanyeckMMmn HasBaHUAMN. A3blk 1 0BbpaTHO (YK-4.5)

2 cemecTp

1. Image and life cycle of organisation. 13noxxeHwne, 6ecena, Nekumns Y4yebHoe nocobue, TecToOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
KOHCMEKTUPOBaHME MaTepuasibl, KOMMNbOTEP inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "

TEKCT: “Basic Overview of]

Organizational Life Cycles”,

MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTtea B3auMO4enCcTBnA C napTHepamu
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“Organizational Life-Cycles and
Management Styles”.

paMMaTuUKa: BpemeHa Present
Perfect, Past Perfect, Future Perfect,
ICNIOXKHOMOAYNHEHHbIE
NpensioKeHNs BPEMEHN.

(YK-4.1) BepeT penoBylo MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7
HeouUMaNbHbIX MUCEM, COLMOKYNbTYPHbIE pPas3nn4ynsa B
bopMaTe KOppPeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATbL NepeBos NpPOecCUOHasbHbIX
TEKCTOB C WHOCTPAHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

Technologies of construction of
image and means of its promotion.

ITEKCT: “Advertising Technologies
DBA Programme”.

pammaTuka: Present Perfect-Past

Simple

YCTHBIN  onpoc,
onpoc,
YynpakHeHnin

BbIMOJIHEHNE)

6numy-

MpakTnyeckoe
BaHATME

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibpaeT KOMMYHWKATUBHO npuemsieMble  (OopMbl
\[nenoBoro obweHuns Ha rocyfapCTBeHHOM 7
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBash
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

1 UX SKBUBAJTIEHTHI

PR and social network. N3noxxeHwne, becepa Jlekums Y4yebHoe nocobue, TecToBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
KOHCMEKTNPOBaHMe MaTepuasibl, KOMMNbOTEP inenosoro  obuieHmnn Ha rocynapCTBEHHOM "
TEKCT: “The Role and Influence of MHOCTPaHHOM si3blkax, BepbasibHble U HeBepbasibHbIg
Social Media on the Modern PR cpencTsa B3auMO4enCcTBnA C napTHepamu
Industry”. (YK-4.1) BepeT [enoByl Mepenncky, Yy4uTbiBas
locobeHHOCTU CTUJINCTUKMN omumnanbHbIxX "
IpammaTunKa: Mopsgok CJ10B. HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nyuns B
MoBTOpEeHne BUL,0BPEMEHHON hopmMaTe KOpPPeCnOHAEHLMN Ha roCyfapCTBEHHOM U
CNCTEMbl  @HIMIMACKUX  J1arosos, MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
CTpafaTesibHbIA 3a00r YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C WMHOCTPAHHOro (biX) Ha roCyAapCTBEHHbLIN

A3bIK 1 06bpaTHO (YK-4.5)
Public speaking tips. YCTHbIN onpoc,lpakTnyeckoe YyebHoe nocobue, komnetoTep [BbibMpaeT KOMMYHUKATUBHO MNpueMnemMble  (opMbl
BbIMOJIHEHNE BaHATUe inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "
TEKCT: “5 tips for better publigynpaxHeHun, MHOCTPaHHOM si3blkax, BepbasibHble U HeBepbasibHbIg
speaking”. TecTnpoBaHue cpencTea B3aMMOAENCTBNSA C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4YuTbiBas
IpamMmaTnka: MoAanbHble rnarosbi locobeHHOCTU CTUINCTUKMN omumnanbHbIxX "

HeodULMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha roCcyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
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TEKCTOB C MHOCTPAHHOro (biX) Ha roCyAapCTBEHHLIN
A3blK U 06bpaTHO (YK-4.5)

5. Adaptability is the key to successfulycTHbIN onpoc, pacckas, [lekuns Y4yebHoe nocobue, TecToOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (opMbl
PR. becena MaTepuanbl inenosoro  obweHns Ha rocyaapCTBEHHOM v
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “WHAT IS ADAPTABILITY IN cpencTea B3auMO4enCcTBnA @ napTHepamu
BUSINESS?”. (YK-4.1) BepeT penoByl MNepenucky, Y4uTbiBas
locobeHHOCTU CTUINCTUKMN omumnanbHbIxX "
pammaTuka: WHpUHNTMB u  ero HeoduLMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
hopMbl. bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3blK U 06bpaTHO (YK-4.5)
6. Branding. Pacckas, 6becena, MpakTnyeckoe Y4yebHoe nocobue, TecTOBbLIE BbibpaeT KOMMYHWKATUBHO npuemsieMble  (OopMbl
KOHCNEeKTUpOoBaHMe BaHATMeE MaTepuanbl inenosoro  obweHns Ha rocyaapCTBEHHOM v
TEKCT: “Branding Concepts”, “The MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
Difference Between Marketing and cpencTsa B3auMO4enCcTBnA C napTHepamu
Branding”. (YK-4.1) BepeT [enoByl Mepenncky, Yy4uTbiBas
locobeHHOCTU CTUJINCTUKMN ohmumnanbHbIxX "
pammaTuka: CNOXKHONOAYMHEHHbIE HeodULManbHbIX MMCEM, COLMOKYbTYPHbIE Pa3nyuns B
NpennoXXeHns. MpuaaToYHbIE bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
NnpensioxXeHns BpeMeHn B byayuiem. MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) [emMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3bIK 1 06bpaTHO (YK-4.5)
7. Public Relations Dependence on the 3noxxeHwne, 6ecena, Nekumns YyebHoe nocobue, ycTHana peyb [BblbMpaeT KOMMYHUKATUBHO NpueMnemMble (opMbl
Media. KOHCNEeKTUpoBaHne inenosoro  obweHns Ha rocyaapCTBEHHOM v
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
ITEKCT: “PUBLIC RELATIONS cpencTea B3auMO4enCcTBnA @ napTHepamu
DEPENDENCE ON THE MEDIA”, (YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBas
“MEDIA DEPENDENCE ON PUBLIC locobeHHOCTU CTUINCTUKN opnLMasnbHbIX 17
RELATIONS”. HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4insa B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
paMmMaTuKa: npuaaToYHbIE MHOCTPaHHOM (bIX) fA3blkax ( YK-4.3) [emMoHCTpupyeT
NpennoXXeHns ycnosmus 3-x TUMOB. YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN

A3blK 1 06bpaTHO (YK-4.5)

3 cemecTp
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TEKCT: “Editorial Pages”.

Effective Media Relations. YCcTHbIN onpoc, 6aunu- MpakTunyeckoe Y4yebHoe nocobue, TecToOBbLIE BbibrpaeT KOMMYHMKaTMBHO NpueMieMble hopMbl
oNpoc, BbINOJIHEHME BaHATUe MaTepuasibl, KOMMNbOTEP inenoBoro obLleHNsa Ha rocyfapCTBEHHOM U
ITEKCT: “Eight secrets to effective  |ynpa>kHeHun MHOCTPaHHOM A3blKax, BepbasnbHble n HeBepbanbHble
communication”, “Text - General CpenAcTBa B3aMMOLENCTBMSA C NapTHepamMu
Guidelines”, “Dealing with the (YK-4.1) BepeT nenoByto Nepenncky, y4nTbiBas
Media”. 0COBEHHOCTU CTUINCTUKK OhNLMAJIbHBIX U
HeodULMaNbHbIX MUCEM, COLMOKYJIbTYPHbIE pa3nnyunsa B
hopmaTe KoppecnoHAEHLUMN Ha FrOCYy 4apCTBEHHOM
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) eMoHCTpupyeT
YMeHMe BbINOJIHATL NepeBos NpodecCcnoHabHbIX
TEKCTOB C MHOCTPAHHOIO (bIX) Ha rOCYAaPCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)
Advantages and Disadvantages of |M3noxeHue, 6ecepa, Nekumns YyebHoe nocobue, ycTHasa peyb [BblbMpaeT KOMMYHUKATUBHO MpueMaemMble  (opMbl
Advertising. KOHCMEKTUPOBaHME inenosoro  obuieHmnn Ha rocynapCTBEHHOM "
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “Advertisements: cpencTea B3auMO4enCcTBnA @ napTHepamu
advantages and disadvantages of (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
advertising”, “What are locobeHHOCTU CTUJINCTUKN ohuumanbHbIX 7
advertisements?”, “Features of HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4yns B
advertising”, “Benefits of bopmaTe KOoppecrnoHAEeHUUN Ha rocyfapCTBEHHOM W
advertisements for the business”, MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
“Benefits of advertisements to the YMeHMe BbIMOJHATE MNepeBos MNPogeCcCUOHasbHbIX
consumers”, “Criticisms of TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
advertising”. A3blK U 06bpaTHO (YK-4.5)
Types of Public Relations Pacckas, becena, MpakTunyeckoe YyebHoe nocobue, komnetoTep [BblbMpaeT KOMMYHUKATUBHO NpueMaemMble  (OopMbl
Advertising. KOHCMEKTNPOBaHMe BaHATUe inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE
TEKCT: “Media Tours”, “Media cpencTsa B3auMO4enCcTBnA C napTHepamu
Relations”, “Types of Public (YK-4.1) BepeT [enoByl Mepernncky, Yy4uTbiBas
Relations”, “Public Relations and locobeHHOCTU CTUANCTUKN opnumanbHbIX v
Advertising”. HeoduUMaNbHbIX MUCEM, COLUOKYNbTYPHbIE pasnn4insa B
hopMaTe KOpPPeCnOHAEHLUMN Ha roCyfapCTBEHHOM U
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C WMHOCTPAHHOro (biX) Ha roCynapCTBEHHbLIN
A3blK 1 06bpaTHO (YK-4.5)
Getting on the Editorial Page. N3noxeHune, becepna, Nekumns YyebHoe nocobue, ycTHana peyb [BblbMpaeT KOMMYHUKATUBHO NpueMaemMble  (opMbl
KOHCMEKTUPOBaHME inenosoro  obuieHmnsn Ha rocynapCTBEHHOM "

MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTtea B3auMO4enCcTBnA C napTHepamu
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(YK-4.1) BepeT penoBylo MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUNNCTUNKN oL manbHbIX 7
HeouUMaNbHbIX MUCEM, COLMOKYNbTYPHbIE pPas3nn4ynsa B
bopMaTe KOppPeCcnoHAEHUUN Ha FoCyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJIHATbL NepeBos NpPOecCUOHasbHbIX
TEKCTOB C WHOCTPAHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

IThe concept and features of PR-
texts.

TEKCT: “Details How to create a pr-
texts”, “Instruction how to create pr-
texts”.

YCTHbIN onpoc, pacckas,
becena

MpakTnyeckoe
BaHATMeE

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibMpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obuweHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4uTbiBash
locobeHHOCTHN CTUINCTUKN opnLMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

The general rules of preparation of
PR-texts.

TEKCT: “Writing rules PR pros
should know”, “How to create a pr-
texts”.

Pacckas, beceaa,
KOHCNEeKTUpoBaHne

Nekuns

Y4yebHoe nocobue, komneloTEP

BbibvpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obueHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble U HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT penoByl MNepenucky, Y4uTbiBas
locobeHHOCTHN CTUINCTUKN opnLMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYIbTYPHbIE Pa3nyuns B
bopMaTe KOppecrnoHAEHUMN Ha rocyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT
YMeHMe BbINOJHATbL MNepeBos MNpPodecCMoHasbHbIX
TEKCTOB C MHOCTPAHHOro (biXx) Ha rocynapCTBEHHbIN
A3bIK 1 06bpaTHO (YK-4.5)

Genres of PR-texts.

TEKCT: “Media Genres and Texts”,
“The structure of television genres”.

YCcTHbIN onpoc, 6aunu-
oNpoc, BbINOJIHEHME
ynpakHeHni

MpakTnyeckoe
BaHATMeE

YyebHoe nocobue, TeCcToBble
MaTepuasibl, KOMNbIOTEP

BbibvpaeT KOMMYHWKATUBHO MpuemaeMble (OpMbl
inenosoro  obuweHns  Ha rocynapCTBeHHOM U
MHOCTPaHHOM fi3blkaX, BepbanbHble M HeBepbasbHbIE

cpencTea B3aMMOAENCTBUS C napTHepamu
(YK-4.1) BepeT [penoByl MNepenucky, Y4YuTbiBas
locobeHHOCTHN CTUINCTUKN opnLmMasnbHbIX 7

HeodULMaabHbIX MMCEM, COLMOKYbTYPHbIE Pa3Nyuns B
bopMaTe KOppecrnoHAEHUMN Ha roCcyfapCTBEHHOM W
MHOCTPaHHOM (bIX) a3blkax ( YK-4.3) [eMoHCTpupyeT

YMeHne BbINOJIHATbL NepeBos NpPOodeCcCUOHasbHbIX
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€KCTOB C WHOCTPaHHOro (bix) Ha rocynapCTBEHHbIN
A3blK U 06bpaTHO (YK-4.5)

YyebHo-MeToOM4YeCKMe MaTepuasbl N0 caMmocToaTensHon pabote gucunnanHel 61.0.06 MHOCTpaHHbIA S3bIK

INo Paspen/Tema c ykaszaHueMMeTonbl o6yueHus Cnoco6bl (popmMbl)obyueHus CpencTBa obyuyeHun
OCHOBHbIX Y4€OHbIX 3JIeMeHTOB
n/n
1. cemecTp
1. Media dependence on Public CocTaBneHue 6710k nekuymu, CamocTosiTenbHas paboTta c KoHTponbHasa paboTa
Relations. KOHCMEKTNPOBaHMWE, BbIMNOJIHEHNE NIEKCUKO- |MCMNOb30BaHMEM IHTepHeT-TeXHOI0rni
raMMaTUYeCKMX YNpaXKHEHUN
3aBmncumocTb CMW oT cBA3en ¢
06LLEeCTBEHHOCTbIO.
2. Areas of friction. CocTaBneHune 6510k nekuuun,[BHeayanTopHoe YTeHne KoHTponbHas paboTa, TeCTbl, KENC-3a4aHns,
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA 3a4eT
O6nacTn TpeHus. raMMaTUYeCKMX YNpPaXKHEHWU
3. IAdvertising pressure. CocTaBneHune 6510k nekunn MHanenayanbHas n rpynnosas KoHTponbHas paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJIHEHNE JIEKCMKO-TBOpYeckas paboTa
PeknamHoe pasJsieHue. raMMaTUYEeCKMX YNpaXKHEHUN
4. Tabloid journalism. CocTaBneHue 610K nekumn [BHeayanTOpHOE YTeHme KoHTponbHas paboTa, TecThbl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
BynbBapHas XXypHaJNCTUKa. raMMaTU4eCKMX YNpaXKHEHUN
5. Media etiquette. CocTaBneHune 6510k nekunn MHovemnayanbHasa v rpynnosas KoHTponbHas paboTa, TeCTbl, KENC-3a4aHns,
KOHCMEeKTNpoBaHWe, BbINOJIHEHNE JIeKCMKO-TBOpYeckas paboTa 3a4eT
BTukeT CMN. raMMaTUYeCKUX YMPaKHEeHWI
6. Crisis communication. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHASA paboTa KoHTponbHas paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA
BKcTpemabHble CBA3M graMMaTnyeCcKnx yrnpa>kHeHumn
06LLEeCTBEHHOCTbIO.
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Tips and background materials.
CoBeTbl " LOMONIHNTENbHbIE
MaTepuabl.

CocTaBneHue 610K
KOHCNEKTNpPOBaHUe, BbINOJIHEHNE
raMMaTU4eCKux ynpamHeHvu?l

nekyun,
NEKCNKO-

CamocTosATeNnbHas pa60Ta C

CMNOJIb30BaHNEM MHTepHeT-TeXHOJ’IOFVM;I

KoHTposibHas paboTa,

TeCThbl, 3a4eT

Media advisories. CocTaBneHue 610K nekumn MHonBnayanbHas n rpynnosas KoHTponbHas paboTa, TecTbl, Kelnc-3afaHuns,
KOHCMEKTUPOBaHME, BbINOJIHEHME JIEKCMKO-TBOpYeckas paboTa BaveT

CMW, Hocawme pekoMeHAaTesbHbIraMMaTUYeCKNX yRparKHEHNN

. cemecTp [X@PakTep.

Meeting the press. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHAA paboTa KoHTponbHasa paboTa, TeCThbl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJHEHNE JIEKCUMKOA

BcTpeya c npeccon. raMMaTUYECKMX YNPaXKHEHUN

News conferences by satellite. CocTaBneHune (6] nekunn,BHeayaAnTOpHOE YTeHmne KoHTponbHas paboTa, TecTbl, Kenc-3afaHuns,
KOHCMEKTUPOBaHNE, BbINOJIHEHNE JIEKCUKOA BaveT

Mpecc-koHpepeHUnn noraMmMaTUYeCcKnX yrpa>KHeHun

CNYTHUKOBbLIM KaHaJ1aM.

unkets.
BeyepuHKa, MUKHUK.

Moe3nKa 3a Ka3eHHbIN CYeT.

CocTaBneHue 610K nekumm,
KOHCMNEKTPOBaHVeE, BbINMOJIHEHVE NTIEKCUKO-
ramMMaTUYEeCKUX YNParKHEHUN

PaboTa B KOMaHAe, BMecTe HaxoaunTb
peleHna AenoBbixX r|p06neM

KoHTposbHas paboTa,

TeCThbl, 3a4eT

Editorial boards.

PefakuVOHHas Kosierus.

CocTaBrnieHue 6710k nekumu,
KOHCMEKTUPOBAHME, BbINOJIHEHWE NTIEKCUKO-
raMmMaTUYeCKMX YNpaKHEHUN

MHOovBuAyanbHas N rpynnosas
TBOpYeckas paboTa

KoHTponbHas paboTa,

TeCThl, 3a4eT

How to set the record straight.

Kak yCTaHOBUTb 3annchb Nnpsimo.

CocTaBneHue 610K nekyunm,
KOHCMNEKTPOBaHNE, BbINOJIHEHNE JIEKCUKOH
raMMaTUYeCKUX YNPa>KHEHWUN

BHeayaMTOpHOE YTeHue

KoHTposbHas paboTa,

3a4eT

TeCTbl, Kerc-3agaHuns,

IAdvantages of advertising.

I'Ipel/l MyLleCTBa peKJiaMbl.

ICocTaBsieHne 610K nekuum,
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
raMMaTUYECKUX YIPaKHEHWI

PaboTa B KOMaHe, BMecTe HaxoauTb
peleHns genosbix npobaem

KoHTposibHas paboTa, TecTsl, 3a4eT

Investor and financial relations.

MNHBecTop U (hMHAHCOBbLIE OTHOLLEHUS.

CocTaBneHune 610K nekyum,
KOHCMEKTUPOBAHNE, BbIMOJIHEHNE JIEKCUKOA
raMMaTUYECKMX YNPaXKHEHWN

BHeayaMTOpHOE YTEeHue

KoHTponbHas paboTa, TecThl, 3a4eT
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3. cemecTp

PekJlamMa nocJjie MeponpusaTus.

raMMaTU4eCKnx yl'lpa)KHeHI/IVI

1. Using an advertising agency. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMallHASA paboTa KoHTponbHas paboTa, TecThl, 3a4eT
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA
Mcnonb3oBaHne pekslaMHOroraMMaTUyYeCKnX yrnpa>kHeHnn
@reHTcTBa
2. ICoaching speakers. CocTaBneHue 6ok nekumn,PaboTta B KOMaHae, BMECTe HaxoauTb KoHTponbHaa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHME, BbINOJHEHNE JIEKCMKO-PELLEeHMS AefoBbiX NpobiemM
KOoy4unHr oas QUKTOpPOB. raMMaTUYEeCKMX YNpaXKHEHUN
3. IThe nature of speech. CocTaBneHune 610K nekunn,BHeayAnTopHoOE YTeHne KoHTponbHasa paboTa, TecThl, 3a4eT
KOHCMEKTUPOBAHNE, BbINOJIHEHNE JIEKCUKOA
MNpupoaa peyun. raMMaTU4eCKMX YNpaXKHEHWUN
4. Semispeeches. CocTaBneHue 610K nekuymun,CamocToAaTeIbHaA AoMallHAA paboTa KoHTponbHasa paboTa, TecTsl, 3a4eT
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA
Monypeyu. raMMaTUYeCKMX YNpPaXKHEHWU
5. Drafts. CocTaBneHune 6510k nekumn,CamocToAaTeNIbHaA AOMalUHASA paboTa KoHTponbHas paboTa, TeCTbl, Kenc-3anaHns
KOHCMEKTNPOBaHNE, BbINOJIHEHMNE JIEKCUMKOA 3ayeT
MNpoekTbl. YepHOBUKN. raMMaTUYEeCKMX YNpaXKHEHUN
6. Publicity before the event. CocTaBneHue 610K nekumn PaboTa B KOMaHae, BMECTe HaxoaunTb KoHTponbHasa paboTa, TecTsbl, 3a4eT
KOHCMEKTUPOBAHME, BbINOJIHEHNE JIEKCUKO-PELLEHMNS AefoBbiX NpobieM
Peknama nepef MmeponpusaTmnemM. raMMaTUYeCKMX YNpaXKHEHU
7. Publicity after the event. CocTaBneHune 6510k nekuwuun,[BHeayanTopHoe YTeHne KoHTponbHasa paboTa, TeCTbl, KENC-
KOHCMEKTNPOBaHWE, BbINOJIHEHNE JIEKCUMKOA 3aJaHns,3K3aMeH
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10. MNepeyeHb MHPOPMALUOHHbIX TEXHOJIOFMW, UCNOJIb3YyeMbIX NPU
oCyLLecTBJIeHMM obpa3oBaTesibHOIro npouecca no aucuunauHe (Mmoaynio),
BKJIlOYaA NepeyeHb NporpaMMHOro obecne4yeHusa n UHPOPMaALMOHHbIX
CNpaBO4YHbIX cucTeMm (Npu HeobxoaMMOCTH)

10.1. NepeyeHb HeOOX0AMMOro nporpaMMHoOro obecnevyeHus

Ha3BaHue

AHTUBUMPYC kaspersky endpoint security JInbueH3noHHbIn gorosgop o1 17.02.2021 Ne 203-20122401

7-Zip CBoboaHasa nueH3us

Microsoft Office Word 2010 Homep npoaykTta 14.0.6024.1000 SP1 MSO 02260-018-0000106-48095

OducHbIn nakeT Microsoft office 2016 Oorosop o1 26.05.2020 Ne 32009117096 Oorosop o1 17.01.2019 Ne 31908696765

10.2. NepeyeHb He06Xx0AUMBIX UH(DOPMALLMOHHbIX CNPABO4YHbIX CUCTEM:

Ka)<ablii obyyatolmniics B Te4eHne Bcero nepuroaa obyyeHns obecnevyeH MHANBUAYAbHbIM
HeorpaHW4YeHHbIM AOCTYMNOM K 3JIEKTPOHHO-6MBANOTEYHBIM CUCTEMAM:

HasBaHue
IPRBooks. ba3oBas Konnekuuns : 31eKTPOHHO-6ubnnoTeyHas cuctema : cant / O6LLeCTBO C OrpaHUYeHHoMn
OTBETCTBEHHOCTbI0O KomnaHus 'An M Ap Megua'. - CapaTos, 2010 - . - URL: http://www.iprbookshop.ru/586.html - Pexxum

[ocTyna: Ansa 3aperncTpmp. nonb3oBaTesnen. - TEeKCT 3N1eKTPOHHbIN. ABASETCSA pacnpocTpaHeHHbIM obpa3oBaTesibHbIM
3JIEKTPOHHbIM PECYPCOM A5 BbICLUMX U CPefHUX CNeumnanbHbIX y4ebHbIX 3aBefeHNn, Hay4YHO-UCCen0BaTebCKNX
WHCTUTYTOB, NybnnyHbIx 6nbnnoTek, npuobpeTaomx KOpnopaTUBHLIN AOCTYN A1A CBOMX 0OyYaloLmxcs, npenogaBaTenen
n T.4. 9bC BKJOYaeT y4ebHyo N Hay4YHylo nnTepaTypy Mo HanpaB/ieHNSAM NOATOTOBKUN BbICLLEro U CPefHero
npodgeccnoHanbHoro obpasosaHus. http://www.iprbookshop.ru/586.html

eLIBRARY.RU. : Hay4Has anekTpoHHasa bubnunoreka : canT. - Mocksa, 2000. - . - URL: https://elibrary.ru/defaultx.asp. -
Pe>xxum pocTyna: ANnsa 3apeructpup. nonb3oBaTenen. - TEKCT: 3NeKTPOHHbIN. MNnaTtdopma eLIBRARY.RU 6binia co3fnaHa B
1999 roay no nHMumaTmee Poccminckoro poHAa pyHAaMeHTaslbHbIX UCCenoBaHU ana obecnevyeHns pOCCUNCKMM YYEHBIM
3JIEKTPOHHOr0 A0CTYyNa K BeAyLMM MHOCTPaHHbIM Hay4YHbIM usgaHusam. C 2005 roga eLIBRARY.RU Ha4vana paboTy ¢
PYCCKOA3bIYHBIMU NYBANKALNAMUN U HbiHE ABNSETCA BeAyLLel 3N1eKTPOHHON 6MbanoTekon Hay4HOM NepnoamnKn Ha pycCcKkom
A3blke B Mupe. https://elibrary.ru/defaultx.asp

NHOYCTPUA PEKNNAMbBI - UHOOPMALIMOHHO-CIMNPABOYHbIV MOPTA - https://adindustry.ru/ HdopMaunoHHO-CNPaBOYHbIN
nopTan MHAYCTPUM peKnaMbl NpeacTaBaseT MHPOPMaLMIO MO LUMPOKOMY KPYry BOMPOCOB, CBA3aHHbIX C TeOpUen n
MPaKTUKOW pekNaMHON AeATeNbHOCTU: CMPaBOYHble AOKYMEHTbI, TeEMaTU4Yeckmne ctaTtby, 0630p CMTyauUnmn Ha pbiHKE
peKsiaMbl, POCCUNCKNIN N MeXAYHaPOLHbIA OMNbIT, UCC/IeA0BaHNSA, CTaHAAPThl, MePCOHbI, OpraHn3aunun, pecypcol. Bcé ansa
N3y4YeHNs N pasBUTUSA pekaaMHOro gena.PeknamHbli penTuHr: Jlyylwme peknamHble areHTcTBa Poccum 2021-2022 : canT -
2006. - URL: https://www.alladvertising.ru/. Pexxum goctyna: cBo60AHbIN. TEKCT: 3NeKTPOHHbIA.MopTan o0 pekname
Advertology.Ru - Bce o pekname, mapkeTuHre n PR (© 'PUMN-xonguHr') : cant - 1999. - URL: http://www.advertology.ru/.
Pe>xxum pocTyna: cBo6OAHbIN. TEKCT: 3NEKTPOHHbINA.Sostav.ru - HOBOCTU peksiaMbl U MapkKeTuHra (© Sostav.ru) : canT -
1998. - URL: https://www.sostav.ru/. Pexxum goctyna: cBob6oaHbIN. TEKCT: 3/IEKTPOHHbIN.KOHCYNbTaHTIOC : CNpaBOYHO
npasoBas cuctema: [canT]. - MockBa, 1997. - 2021. - URL: http://www.consultant.ru/about/. - Pexxum goctyna: c
KOMMbIOTEPOB yHMBEpPCMTETa (N10KasibHaa Bepcus). - TeKCT: aNeKTPoHHbIN.MacwTabHble HEKOMMepYeckne NpPoeKTbl
KoHcynbTaHTIMAOC pa3paboTaHbl B noMoLb ByxrantepamM n (pMHaAHCOBbLIM CrieunanncTam, lopuctam, CTygeHTam
IOPUANYECKNX U IKOHOMUNYECKNX cneumnanbHocTen. https://adindustry.ru/

Ona oby4vaouwmxcs obecnevyeH AocTyn (yaaneHHbIn A0CTYMN) K CAedyolWnM COBPEMEHHbIM
npodeccnoHabHbIM 6a3aM AaHHbIX, MHPOPMALIMOHHBLIM CMPABOYHbLIM U MOUCKOBLIM CUCTEMAM:

Ha3BaHue
IPRBooks. Ba3oBas Konnekums : 31eKTPoHHO-6nbnnoTeyHas cuctema : cant / ObwecTBo C orpaHN4eHHOM
OTBETCTBEHHOCTbI0O KoMmnaHus 'An Mn Ap Mepgua'. - CapaTos, 2010 - . - URL: http://www.iprbookshop.ru/586.html - Pexxum

[oCTyna: ANa 3aperncTpup. rnojibdoBaTesien. - TEKCT 3JIEKTPOHHbIN. ABNAETCSA pacnpoCTPaHEHHbIM 0bpa3oBaTesibHbIM
3/1IEKTPOHHbLIM PECYpPCOM A5 BbICLUNX U CPefHUX cneunanbHbiX y4ebHbIX 3aBefeHUNN, Hay4YHO-1CCegoBaTebCKUX
WHCTUTYTOB, Ny6an4HbIXx BubnnoTek, NnprnobpeTatowmx KOprnopaTMBHbIA AOCTYN ANS CBOUX oby4atowmxcs, npenogaBaTenen
1 T.4. 9BbC BK/OYaeT y4ebHyo 1 Hay4YHYI0 InTepaTypy Mo HanpaBJieHNAM NOArOTOBKN BbICLLEro N CpeaHero
npogeccnoHasbHoro obpasoBanHus. http://www.iprbookshop.ru/586.html

CYBERLENINKA : Hay4Has anekTpoHHas bubnmnoteka : canT. - Mocksa, 2014. - . - URL: https://cyberleninka.ru// - Pexxum
[oCTyna: ANs 3aperucTpup. nosb3oBaTenien. - TeKCT: 3N1eKTPOHHbIN. KnbepJleHnHKa - 3T0 Hay4yHasa a1IeKTPOHHas
6nbnnoTeka, MOCTPOEHHAs Ha NapaaurmMe oTKpbITOM Haykn (Open Science), OCHOBHbIMU 3aavYaMun KOTOPOW SIBNSIETCS
nonynspm3aums Haykm n Hay4YHom AeATesIbHOCTU, 06LLeCTBEHHbIN KOHTPOJIb Ka4yecTBa Hay4dHbIX Nybankauumii, passmtue
MEXANCUMMNIMHAPHBIX NCCIeA0BaHNA, COBPEMEHHOI0 NHCTUTYTa Hay4YHON peLeH3umn, NOBbILEHNE LUTUPYEMOCTH
POCCUIMNCKON HayKn N MOCTPOEHME NHPPACTPYKTYpPbl 3HaHUN. https://cyberleninka.ru/
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Ha3BaHue

NHOYCTPUA PEKNTAMbBI - UHOOPMALIMOHHO-CIMNPABOYHbIV MOPTA - https://adindustry.ru/ HopMaunoHHO-CNPaBOYHbIN
nopTan MHAYCTPUM peKnaMbl NpeacTaBaseT MHPOPMaLUIO MO LUMPOKOMY KPYry BOMPOCOB, CBA3aHHbIX C TeOpUen n
MPaKTMKOW pekNaMHON AeATeNbHOCTU: CMPaBOYHble AOKYMEHTbI, TeEMaTu4Yeckmne ctaTtby, 0630p CMTyaUnmn Ha pbiHKE
peKsiaMbl, POCCUNCKNIN N MeXAYHaPOLHbIA OMNbIT, NCC/IeA0BaHNSA, CTaHAAPTbl, MePCOHbI, OpraHn3aunun, pecypcol. Bcé ansa
N3yYeHNs N pa3BUTUSA pekaaMHOro gena.PeknamHbli penTuHr: Jlyylwme peknamHble areHTcTBa Poccun 2021-2022 : canT -
2006. - URL: https://www.alladvertising.ru/. Pexxum goctyna: cBob6oAHbIN. TEKCT: 3NeKTPOHHbIA.MopTan o pekname
Advertology.Ru - Bce o pekname, mapkeTuHre n PR (© 'PUMN-xonguHr') : cant - 1999. - URL: http://www.advertology.ru/.
Pe>xxum pocTyna: cBo6OAHbIN. TEKCT: 3NEKTPOHHbIA.Sostav.ru - HOBOCTU pekslaMbl U MapkeTuHra (© Sostav.ru) : canT -
1998. - URL: https://www.sostav.ru/. Pexxum goctyna: cBob6oaHbIN. TEKCT: 3/IEKTPOHHbIN.KOHCYNbTaHTIAOC : CNpaBOYHO
npasoBas cuctema: [canT]. - MockBa, 1997. - 2021. - URL: http://www.consultant.ru/about/. - Pexxum goctyna: c
KOMMbIOTEPOB yHMBEpPCMTETa (N10KasibHaa Bepcus). - TeKCT: aNeKTPOoHHbIN.MacwTabHble HEKOMMepYeckne NpPoeKTbl
KoHcynbTaHTIMAOC paspaboTaHbl B noMoLb ByxrantepamM n (pMHaAHCOBbLIM CrieunanncTam, lopuctam, CTygeHTam
IOPUANYECKNX U IKOHOMUNYECKNX cneumnanbHocTen. https://adindustry.ru/

58/59




11. OnucaHue MaTepuaJsibHO-TeXHM4Yeckon 6asbl Heobxoaumon ans
OoCyLLecTBJ/IeHMA OoOpa3oBaTeJIbHOro Npouecca No aucuuniuHe (Moaynio)

HanMeHoOBaHUsA cneumasnbHbIX
noMeLLeHU’ U NOMEeLLEeHUn ans
caMocCToATesIbHOW paboTbl

OCHaLLEeHHOCTb cneumnanbHbIX
noMeLLeHU’ U NoOMeLLeHn ans
caMocTosTesIbHOW paboTbl

MepeyeHb NULEH3UOHHOIO
nporpaMMHoro obecnevyeHus.
PekBu3uTbl NnoaTBEepXaaloLero
OOKYMEHTa

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo 1
ceMmHapckoro Tmna (5-11)

Y4yebHasa mebenb Ha 32 MocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHme (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nmueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIO 1
ceMmHapckoro Tmna (5-12)

Y4yebHasa mebenb Ha 30 NocanoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHme (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBeneHns 3aHATUNA NEKLNOHHOIO
Tuna (5-16)

YyebHas mebenb Ha 54 nocago4HbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopypnoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3nsa
AdobeReader DC CsobogHas
nnueH3naMicrosoft Office Word 2010
HomepnpoaykTa 14.0.6024.1000 SP1
MS002260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Marikon, yn. XKykosckoro30/y.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIO 1
CeMUHapCKoro Tnnos (5-19)

Y4yebHas mebenb Ha 30 nMocanoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopypnoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3nsa
AdobeReader DC CsobogHas
nnueH3naMicrosoft Office Word 2010
HomepnpoaykTa 14.0.6024.1000 SP1
MS002260-018-0000106-48095

385000, Pecnybnnka Apgbires, r.
Markon, yn. XKykosckoro30/y.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo 1
CeEMUHAPCKOro Tnnos (5-21)

Y4yebHasa mebenb Ha 28 nocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHas nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095

385000, Pecnybnnka Agbires, r.
Markon, yn. XKykosckoro30/yn.
MponeTapckas 234, ctp 1 Y4ebHbIN
kopnyc Ne5 YyebHas ayautopus ons
npoBefeHns 3aHATUA NEKLNOHHOIo ”
CEMUHAPCKOro TUMoB (5-22)

Y4yebHasa mebenb Ha 28 nocafoyHbIX
MecCTa, A0CKa, MyNbTUMeaniiHoe
obopynoBaHuMe (NpoeKTop, 3KpaH)

7-Zip CBoboaHasa nuueH3na Adobe
Reader DC CBoboaHasa nuueH3uns
Microsoft Office Word 2010 Homep
npoaykTta 14.0.6024.1000 SP1 MSO
02260-018-0000106-48095
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