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1. Heau u 3axa4n y4eOHONH TUCHUIIMHBI

Heasimu  guctmmianabl  «MHOCTpaHHBIM — S3BIK»  sBiseTCST  (OPMUpPOBaHHE |
COBEpILEHCTBOBAHHUE SI3bIKOBOM M pe4yeBOIl KOMIETEHIIMU CTYJEHTOB B 00JACTH CHEIMAIBbHOTO
A3bIKa TPEJIMETHOM 005acTH pekiambl M CBsizeld C oOmiecTBeHHOCThIO. JlanHas paboyas
IIpOrpaMMa pPa3BHUBACT y Yy4YallUMXCs HABBIKOB TIPYIIIOBOM IPOEKTHOM M HCCIIENOBATEIIbCKOU
paboThl, KOTOpas OCHOBBIBAECTCS HA 3HAHMAX, MOJYYCHHBIX C TOYKH 3pPEHHS CHeuu(uKd
aHIJIMICKOTO s3bIKa B chepe pekjaMbl U CBsA3eH ¢ OOLIECTBEHHOCTBIO, a TAKXKe BCEX YEThIpeX
BUJIOB PEUYEBOM AEATEIbHOCTH, Pa3BUTHIX CPEACTBAMH JAHHOTO Kypca.

CoznepxaHue ¥ IPUHLKIBLI IOCTPOEHUS JTAaHHOW MPOTrpamMMBbl IMO3BOJISAIOT PEIIATh CICAYIOLINE
0011e00pa3oBaTeIbHbIe U BOCIIUTATENbHBIE 330aUu:

- pacIIMpeHHe BO3MOXKHOCTEH COLMAIN3ALUHU YIallluXCs;

- TIOBBIIICHUE OOIIETO YPOBHS BJIAICHUS AHTIIMHCKUM SI3BIKOM;

- OBJIQJICHUE CIIELUUAIBHONW JIEKCUKOH cdepbl pekigambl M CBs3ell C OOLIECTBEHHOCTHIO,
YCTaHOBJIEHHE TEPMHUHOJIOIMUYECKUX PYCCKO-aHIJIMHCKUX COOTBETCTBUI;

- pa3BUTHE CHELHATbHBIX PEUYEBBIX HABBIKOB (YMEHHE IPOBECTH IPE3CHTALUI0, COCTABUTh
pEeKJIaMHBIA TEKCT, OCYIIECTBIATh KOMMYHHUKAIMIO C MPEICTABUTENISIMH CPEJICTB MacCOBOM
UH(POPMALIMU Ha UHOCTPAHHOM SI3bIKE U T. I1.);

- pa3BUTHE HABBIKOB NHCHbMa (COCTaBJIEHME IIPECC-PEIIN30B, MOJUTHYECKUX peyell u Jp. ¢
Y4ETOM TPAJAULIUH, CIOKUBILICHCS B aHTJI0A3bIYHOM MUDE);

- pacuIMpeHHe CIOBApHOTO 3araca 10 TEMAaTHKE AHTJIMKACKOTO s3bIKa B cdepe peKiaMbl U
CcBsi3ell ¢ 00LIECTBEHHOCTBIO;

- MOHMMaHHE TPAMMAaTUYECKUX HOPM aHTJIMHACKOTO S3bIKA, CBOMCTBEHHBIX OOLICHUIO B cepe
PEKIIaMBbl.

2. Mecto aucunmimmubl B cTpykrype OII mo nanpasiaenuio moaroroBku 42.03.01
Pexi1aMa 1 cBSI3H € 001LIECTBEHHOCTLIO

Jucnumimna «HOCTpaHHBIN SI3BIK» CHOCOOCTBYET 0ojiee MPOIYKTUBHOMY H3YYEHHIO
JPYTUX JUCHUIUIMH KaK 0011eo0pa3oBaTeNbHbIX, TaK U MPO(HECCHOHATBHBIX.

OcHOBHOH 1eNbl0 Kypca SIBJISETCS MOBBIIIEHUE MCXOJHOTO YPOBHS BIAJACHUS
MHOCTPAHHOTO s3bIKa JJIsI JIeJIOBOrO OOIIEHHs, AOCTUTHYTOIO Ha MpeAblAylied CTyNeHu
o0OpazoBaHus.

Taxkum 006pa3oM, aHTITMHCKUH S3bIK CTAHOBUTCSI pab0YUM MHCTPYMEHTOM, MO3BOJISIOIINM
BBIIYCKHUKY TIOCTOSIHHO COBEPILIEHCTBOBATh CBOM 3HAHMS, M3Yy4as COBPEMEHHYIO HHOCTPAHHYIO
JUTEpATypy MO COOTBETCTBYIOUIEH cHenualbHOCTH. Hammune BBICOKOM KOMMYHHMKaTHMBHOW
KOMIIETEHIIMM AT BO3MOYKHOCTb BBINYCKHMKY BECTH IUIOJOTBOPHYIO JESTENBbHOCTb I10
U3YYEHHIO U TBOPUYECKOMY OCMBICICHHUIO 3apyOE’KHOTO OMbITa B MPOPHIUPYIOIUX U CMEKHBIX
00J1aCTSAX HAYKU U TEXHHUKH, a TaKXkKe B chepe AeT0BOTO MPOPECCHOHATBHOTO OOIICHHS.

[Tocie ycmemHoro 3aBepuieHMs OOy4eHUS AUCUUIUIMHBI «VHOCTpaHHBIM  SI3BIK
(aHIIMICKUIT)» CTYJIEHT HMMEET BO3MOXKHOCTb MPOJOJDKUTH HM3y4EHHE $S3bIKa B BY3€, UTO
MO3BOJIMT MM HaXOIUTbCd B Kypce TEOPETHUECKUX pPa3paboTOK BEAYLIIUX POCCUHCKUX U
3apyOEKHBIX CTICIIHATHCTOB.

B cBs13u ¢ mocnegHUM HanpaBiIeHUEM B CUCTEMe 00Yy4eHUs CTYJEHTOB B chepe peKiIaMebl
U cBsi3el ¢ OOLIECTBEHHOCTHIO AUCHUIUIMHA «VHOCTpaHHBIM f3BIK» TECHO CBs3aHa C PAIOM
CHEUAJIbHBIX JUCIMILINH:

«bpenauHr»

«IIpaBoBOE perynupoBaHue peKIaMHON AESITEIbHOCTH

«Opranusanus padoThl OT/AEJIOB peKIaMbl U CBSI3eH ¢ 00IIECTBEHHOCTHION

«OCHOBBI TEOPUN KOMMYHHKALIN

«MHpopMaIOHHbIE TEXHOJIOTHH B PEKJIaME U CBSI35X C 0OIIECTBEHHOCTHIO)

«Opranuzanus pekiaMHbIx 1 PR-kaMmanuii


http://pandia.ru/text/category/sredstva_massovoj_informatcii/
http://pandia.ru/text/category/sredstva_massovoj_informatcii/
http://pandia.ru/text/category/inostrannie_yaziki/

«Peknama B oTpacnsax u cepax ASATEIbHOCTU» U JP.

Oro oOecrieunMBaeT NPAKTUYECKYK0 HANPABICHHOCTh B CHCTEME OOydYeHHs U
COOTBETCTBYIOLIIMI  ypOBEHb  HCIIOJNB30BaHHMS  HMHOCTPAHHOTO  s3bIKa B Oyaymei
npodeCCHOHATIBLHOM 1eATEIbHOCTH.

3. [lepeueHb NJIAHUPYEMBIX Pe3yJbTATOB 00yYeHHs MO JUCHHUILINHE, COOTHECEHHBIX
¢ IVIAHUPYEMbIMU Pe3yJIbTATAMH OCBOCHHsI 00Pa30BaTe/ILHOI MPOrpaMMbl

B pesymbrate wu3ydeHHs y4eOHOW AMCUMIUIMHBL Yy OO0ydYaromerocs (HOpMUPYIOTCS

KOMIIETEHIINH:

— CIOCOOEH OCYIIECTBIIATH JEIOBYI0O KOMMYHHUKAIIMIO B YCTHOW M MUCHMEHHOW (popmax Ha
rocyaapCTBEHHOM si3bike Poccuiickoit @enepariuu u nHocTpaHHOM(BIX ) s13biKe(ax) (YK-4.);

— BbIOMpaeT Ha TOCYJApPCTBEHHOM M HWHOCTPAHHOM (bIX) SI3bIKAX KOMMYHHMKATHBHO
npueMJIeMble CTWJIb JIIOBOTO  OOIIEHMs, BepOalbHbIe M HEBepOaJbHBIE CPEACTBA
B3aumoeiicTBus ¢ mapraepamu (YK-4.1.);

—  HCIOJIB3YyeT HHPOPMAMOHHO - KOMMYHUKAITMOHHBIE TEXHOJIOTHH MTPH MOUCKE HEOOXOAUMOM
uHpOpMAalUM B TPOIECCEe pEIICHUS CTAaHAAPTHBIX KOMMYHHMKATHBHBIX 3a/Ja4d Ha
rOCYIapCTBEHHOM U MHOCTpaHHOM (bIX) si3bikax (YK-4.2.);

— BeIeT [eJIOBYIO TIePENHCKY, YYUTBhIBas OCOOEHHOCTH CTHJIUCTHKH O(DHUIMAIBHBIX U
HEO(DUIIMATIBHBIX THCEM, COLIMOKYJIBTYPHBIC pa3iuyus B (opMare KOPPECIOHISHIMH Ha
rOCYIapCTBEHHOM U MHOCTpaHHOM (bIX) si3bikax (YK-4.3.);

— JIEMOHCTPUPYET HMHTETPAaTHBHBIC YMEHHS HCIOJIb30BATh TUAJIOTHYECKOE OOIIEHHE IS
COTPYAHHMYECTBA B AKaJIEMUYECKONH KOMMYHUKALUU OOIICHHSA: * BHUMATEIBHO CIyIIas H
OBITaACh TOHATH CYTh HUICH JpYrux, AaKe €cld OHU MPOTHBOpPEYAT COOCTBEHHBIM
BO33PCHUSAM; * YBakas BBICKAa3bIBaHUS JIPYTHX, KaK B IJIAHE COJCPKAHUS, TaK U B IUIAHE
bOpMBI; * KPUTUKYS apryMEHTHPOBAHHO U KOHCTPYKTHUBHO, HE 3aJieBasi YyBCTB JAPYTHUX;
aanTUPYsI peUb U S3BIK )KECTOB K cuTyarmsM B3aumoseiicteus (YK-4.4.);

— JIEMOHCTPUPYET YMEHHUE BBIMOIHATH MEePEeBO]] MPOPECCHOHATBLHBIX TEKCTOB C MHOCTPAHHOTO
(bIX) Ha TOCYAAPCTBEHHBIH A3bIK U 00paTHO (YK-4.5.);

— CHocoOeH co3aaBaTh BOCTpPeOOBaHHBIE OOIIECTBOM M WHIYCTPUEW MEAMATEKCThl M (WIJIH)
MEIUANpPOAYKTH, W (WIM) KOMMYHUKAIlMOHHBIE TPOAYKTHI B COOTBETCTBUU C HOpPMaMH
PYCCKOTO M HHOCTPAHHOT'O SI3bIKOB, 0COOCHHOCTSIMH MHBIX 3HaKOBbIX cucTeM (OITK-1.);

— BBIIBJISIET OTJIMYUTENIbHBIE OCOOEHHOCTH MEIUATEeKCTOB, U (MJIM) MEIUANPOIYKTOB, U (WJIN)
KOMMYHHUKAIIMOHHBIX MTPOJYKTOB pa3HbIX MeauacerMmenToB u miardopm (OITK-1.1.);

— OCYIIECTBIISAET MOATOTOBKY TEKCTOB PEKJIAMBI U CBSA3EH C OOIIECTBEHHOCTHIO M (MJIM) UHBIX
KOMMYHHKAIIHOHHBIX TPOAYKTOB Pa3IMYHBIX >XaHPOB W (POPMAaTOB B COOTBETCTBHH C
HOPMaMH PYCCKOTO ¥ HHOCTPAHHOTO SI3bIKOB, OCOOEHHOCTSIMH HMHBIX 3HAKOBBIX CHCTEM
(OIIK-1.2.).

B pe3ynbrare u3ydeHus AUCHUILIMHBI 00yYarOIUICs TOMKEH:
3HATh: OCHOBHBIC MTOHATHUS KYJIbTYPHI U OTHKH PEYH; HOPMAaTHBHBIC, KOMMYyHHUKATHBHBIC,

ATUYECKHE AacleKThl YCTHOW M MHCbMEHHOM peuH; (YHKIMOHAJIbHBIE CTHJIM COBPEMEHHOIO

A3bIKa; OCHOBBI OpPATOPCKOTO HCKYCCTBA M OCOOEHHOCTH AapryMEHTAallMd; CTWJIM JIeJIOBOIO

o01eHHsT; BepOaIbHbIe M HEBepOaIbHbIE CPEICTBA B3auMoieiCTBUs ¢ mapTHepamu (YK-4.);

OCHOBHBIC TIOHSTHS KYJIBTYphl W OTHKH pPEYH; HOPMATHBHBIE, KOMMYHUKaTHBHBIE,

ATUYECKHE AacleKThl YCTHOW M MHChMEHHON peuH; (YHKIMOHAJIbHBIE CTHJIM COBPEMEHHOTO

A3bIKa; OCHOBBI OpPATOPCKOTO HCKYCCTBA M OCOOEHHOCTH apryMEHTallMH; CTHJIHU JIeJI0BOTO

o01eHHs; BepOaIbHbIC M HEBepOalbHbIE CPEICTBA B3auMoaeicTBus ¢ mapTaepamu (OITK-1.);

yMeTb: BeCTH OOMEH [el0BOoi uH(popMalueldl B YCTHOM M MUCBMEHHOW Qopmax Ha
rOCyJapCTBEHHOM $I3bIKE; MCIIOJIb30BaTh 3HAHUE S3bIKOBBIX HOPM, 3HAHUS O KOMMYHUKATHUBHBIX

KayecTBaX peuYd B MEKIUYHOCTHOM OOMCHHMH W TPOPECCHOHATHHON JEATeIbHOCTH;

HpCIlCTaBJ'IHTB CBOIO TO‘-IKy 3peHI/IH HpI/I JCJIOBOM 06I_I_ICHI/II/I U B Hy6JII/I‘-IHBIX BBICTYHJ'ICHI/ISIX (YK-
4.);



BECTH OOMEH [enoBoil wuH(popManueii B yCTHOW M NHCbMEHHOM (opmax Ha
TOCYZapCTBEHHOM SI3BIKE; MCIIOIb30BaTh 3HAHUE SI3BIKOBBIX HOPM, 3HAHUS O KOMMYHUKATHBHBIX
KayecTBaX peuYd B MEXKIUYHOCTHOM OOLICHMH U NPOPECCHOHATBHON AEATENbHOCTH;
IPE/ICTAaBIATh CBOIO TOYKY 3PEHHS] IPU JEIOBOM OOIIEHMHM M B IyOJUYHBIX BBICTYIUICHUSX
(OIIK-1.);

BJIA/IeTh: COBPEMEHHBIMH HH()OPMALMOHHO-KOMMYHHKATUBHBIC CPEICTBAMH B IIPOIIECCe
oOIIeHus; HAaBBIKAMM  KOMMYHUKallMM B  NpOQECcCCHOHATIBHOM  00JacTu;  MeToJaMu
COBEPIICHCTBOBAHMS HABBIKOB TPAMOTHOT'O MMChMa M TOBOPEHUS. - HABBIKAMU MEKIIMYHOCTHOTO
JIEIOBOTO  OOIIEHWsI HAa PYCCKOM M HMHOCTPAaHHOM (BIX) S3BIKax, C TNPUMEHEHHEM
po(eCcCHOHATBHBIX SI3BIKOBBIX (POPM, CPEIICTB U COBPEMEHHBIX KOMMYHHKATUBHBIX TEXHOIOTHH
(YK-4.);

COBPEMEHHBIMU MH()OPMAaLMOHHO-KOMMYHHKATHBHBIE CPEICTBAMH B IIPOIECCEe OOLICHUS;
HaBBIKAMH KOMMYHHKALlUM B TNPO(ecCHOHAIBHOW 001acTH; METOJaMH COBEPIICHCTBOBAHUS
HaBBIKOB TPAMOTHOTO IHChMa ¥ TOBOPEHHUS. - HABBIKAMU MEXJIMYHOCTHOTO JEJIOBOIO OOILICHUS
Ha PYCCKOM W HMHOCTPAaHHOM (BIX) SI3BIKAX, C MPUMEHEHHEM MNPO(HECCHOHAIBHBIX S3BIKOBBIX
(GopM, CpelCTB 1 COBPEMEHHBIX KOMMYHHKATHBHBIX TexHomorui (OITK-1.).

B PE3YyabTaTe U3YUCHUA JUCHUIIJIMHBI 06yt1a10m1/1171051 JOJDKCH:

3HATb: OCHOBHBIC MOHATUSA KYJIBTYPBI U TUKH PE€YM; HOPMAaTUBHbIE, KOMMYHUKAaTUBHBIE,
ATHYECKHE AacCleKThl yYCTHOW M THChMEHHON peud; ()YHKIMOHAIBHBIE CTHJIA COBPEMEHHOTO
A3bIKA; OCHOBBI OPAaTOPCKOTO MCKYCCTBAa U OCOOCHHOCTH apryMEHTAallMH; CTUJIM JI€JIOBOTO
o01eHusT; BepOabHbIC M HEBepOaIbHbIC CPEICTBA B3auMoieicTBus ¢ napTaepamu (YK-4.);

OCHOBHBIE MOHATUS KYJIBTYPbl M OTUKH pE€4YM; HOPMATHBHBIC, KOMMYHHUKAaTHBHBIC,
ITHYECKHE AacCleKThl yYCTHOW M THChMEHHOH peud; (YHKIIMOHAIBHBIE CTHJIA COBPEMEHHOTO
A3bIKA; OCHOBBI OPAaTOPCKOTO MCKYCCTBAa M OCOOCHHOCTH apryMEHTAalluM; CTHJIM JEeJI0OBOTO
o01eHusT; BepOaIbHbIC M HEBepOaIbHbIC CPECTBA B3auMoieicTBus ¢ naptaepamu (OITK-1.);

yMeThb: BecTH OOMeH JenoBoi MH(popMmalmeld B yCTHOW W NUCbMEHHOW (opmax Ha
roCy/1apCTBEHHOM $I3bIKE; MCIOIb30BaTh 3HAHHUE SI3bIKOBBIX HOPM, 3HAHUSI O KOMMYHUKaTHBHBIX
KayecTBaX peuyd B MEXKIUYHOCTHOM OOLICHMH U MNPOoPEecCHOHATBHOM JAEATeNbHOCTH;
NPEJICTABISATh CBOKO TOUKY 3PSHHUS NP JCJIOBOM OOINEHUH U B MyOIHUHBIX BhIcTyruieHHsX (YK-
4);

BeCTHU OOMeH JenoBoil wuHpopManued B YCTHOM M NHCbMEHHON (Qopmax Ha
rOCYIapCTBEHHOM SI3bIKE; MCIOJIb30BaTh 3HAHUE SI3bIKOBBIX HOPM, 3HAHUS O KOMMYHHKAaTHBHBIX
KayecTBaX peYd B MEXJIMYHOCTHOM OOLIEHMHM M HPO(EeCcCHOHATBHON J1eATEIbHOCTH;
NPECTaBIATh CBOIO TOUYKY 3pEHMsI IPU JAEIOBOM OOIIEHHH M B IMYOJUYHBIX BBICTYIUIEHUSX
(OIIK-1.);

BJIa/1eTh. COBPEMEHHBIMH MH()OPMAIIMOHHO-KOMMYHUKATUBHbBIE CPEACTBAMH B Ipoliecce
oOuieHusl; HaBbIKaMM  KOMMYHHUKallud B  IpodeccuoHanbHOM  o0iacTu;  MeToJaMu
COBEPLICHCTBOBAHUS HABBIKOB I'PAMOTHOTI'O MMMCbMa U TOBOPEHUS. - HABBIKAMU MEXJINYHOCTHOTO
JIEJIOBOTO  OOIIEHHMS Ha PYCCKOM W HWHOCTpaHHOM (BIX) f3bIKaX, C MPUMEHEHHEM
po¢eCCHOHATIBHBIX S3BIKOBBIX (POPM, CPEICTB U COBPEMEHHBIX KOMMYHUKATUBHBIX TEXHOJIOTUI
(VK-4.);

COBPEMEHHBIMU MH(POPMALIMOHHO-KOMMYHUKAaTUBHBIE CPEACTBAMU B Ipoliecce OOIEHUS;
HaBbIKAMU KOMMYHHUKAllUM B MpodeccHoHalbHON 00J1acTH; METOJaMH COBEPILIEHCTBOBAHUS
HaBBIKOB TPAMOTHOT'O MHUChMa U TOBOPEHHS. - HABBIKAMH MEXJIMYHOCTHOTO JIEIOBOTO OOIIEHHS
Ha PYCCKOM M HHOCTPAaHHOM (bIX) SI3bIKaxX, ¢ MpPUMEHEHHEM MpOo(peCCUOHATIBHBIX SI3bIKOBBIX
(bopM, CpeaCcTB M COBPEMEHHBIX KOMMYHUKATUBHBIX TexHOoorui (OITK-1.).



4. O0beM AUCHUILIMHBI H BHABI Yy4eOHoOil padorbl. OO0mAasi TPYA0EeMKOCTh

AUCHUIIJIMHBI.

4.1. O6beM TUCIUIIMHBI U BUJIBI YU€OHOU pabOThI MO 0YHOM hopme 00yUeHHUs.
OO6mast Tpy10eMKOCTh TUCHUILIIUHBI cocTaBisieT 10 3aueTHbix eaunawmil (360 gacos).

N Bcero Cemectpsbl

Bup yuyeOHoii padoTbl 4ACOB 1 5 3
KonTakTHbBIE Yachl (Bcero) 153,85/4,274 |51,25/1,424151,25/1,424 | 51,35/1,426
B Tom uucie:
Jlexuu (JI)
[Tpaktuyeckue 3ansatus (I13) 153/4,25 51/1,417 51/1,417 51/1,417
Cemunapsl (C)
Jlaboparopusie paboTs (JIP)
Konrakrnass  pabora B nepuox| 0,35/0,01 - - 0,35/0,01
arrecraiyu (KPAT)
CaMocTrosTenbHas pabota mox| 0,5/0,014 | 0,25/0,007 | 0,25/0,007 -
pykoBozactBoMm npenogaarens (CPII)
Camocrositeiabpnas padora (CP) (Bcero)| 170,5/4,736 |56,75/1,576|56,75/1,576| 57/1,583
B Tom uncie:
PacuetHo-rpaduueckue paboTsl
Pedepar
pyeue 8UObL CP (ecnu
npeoycmMampuearomcsi, npUBOOUMCcst
nepeuetsv 6uoos CP)
1. nomaliHee 3agaHue, 48/1,333 15/0,417 18/0,5 15/0,417
2. KOHTPOJIbHBIE pabOTHI, 48/1,333 12/0,333 15/0,417 21/0,583
3. MHAMBUAYaJIbHOE YTEHHE, TepeBon  |46/1,278 18/0,5 11,75/0,326 | 16,25/0,451
4. kelic-3a1aHue. 28,5/0,792 |11,75/0,326|12/0,333  |4,75/0,132
KypcoBoii npoekt (paboTa) - - - -
KontpoJs (Bcero) 35,65/0,99 - - 35,65/0,99
dopmMa MPOMEKYTOYHOH aTTECTAIIHH: 3a4er 3a4er 9K3aMeH
3aueT (1, 2cem.), ax3ameH (3ceM.)
OO01asi TPYA0EMKOCTh (Yachl/ 3.e.) 360/10 108/3 108/3 144/4




4.2. O0beM IUCUUIUIMHBI U BUBI yUeOHOU paboTHI IO 3a04HOM opme 00yUeHHsI.
OO6m1ast TpyI0eMKOCTh TUCIHUIUTHHBI cocTaBisieT 10 3aueTHbIx enuuwmil (360 yacon).

N Bcero Cemectpsl

Bup yuyeOHoii padoTbl 4ACOB 1 5 3
KoHTaKkTHBIE Yachl (BCEro) 36,85/1,024 | 12,25/0,34 | 12,25/0,34 | 12,35/0,343
B Tom uucie:
Jlexuu (JI)
[Mpaktuyeckue 3ausatus (I13) 36/1 12/0,333 12/0,333 12/0,333
Cemunapsl (C)
Jlaboparopusie pabots (JIP)
Konraktnass  pabora B nepuox| 0,85/0,024 | 0,25/0,007 | 0,25/0,007 | 0,35/0,01
arrectanuu (KPAT)
CamocrosiTenbpHas pabora o/
pykoBozactBoMm npenogaBarens (CPII)
Camocrositesabnas padora (CP) (Bcero)| 307/8,528 92/2,556 | 92/2,556 | 123/3,417
B Tom uncie:
Pacuerno-rpaduueckue paboTsl
Pedepar
pyeue 8UObL CP (ecnu
npeoycmMampuearomcsi, npUBOOUMCcs
nepeuetsv 6udos CP)
1. nomaliHee 3agaHue, 86/2,389 29/0,806 27/0,75 30/0,833
2. KOHTPOJIbHBIE pabOTHI, 82/2,278 27/0,75 29/0,806 26/0,722
3. MHAMBUAYaJIbHOE YTECHHE, TIEPEBOJT 80/2,22 21/0,583 21/0,583 38/1,056
4. kelic-3a1aHue. 59/1,639 15/0,417 15/0,417 29/0,806
KypcoBoii npoekT (pabota) - - - -
KouTpoun (Bcero) 16,15/0,449 | 3,75/0,104 | 3,75/0,104 | 8,65/0,24
dopmMa MPOMEKYTOYHOH aTTECTAIIHH: 3a4er 3a4er 9K3aMeH
3auer (1, 2cem.), ax3ameH (3ceM.)
O01mast TPyA0eMKOCTh (Yackl/ 3.e.) 360/10 108/3 108/3 144/4




5. CTpykTypa ¥ coaep:kaHue JUCHUNINHBI

5.1. CTpykTypa AUCHUIUTHHBI JIsl OUHON (GOPMBI O0YIECHHS

Buasbl yueOHoi padoThl, BKIOYAS DopMbl
CaMOCTOSITeIbHYIO PadoTy U TeKylIero
< TPYA0E€MKOCTh KOHTPOJIA
= (B yacax) ycrneBaeMoCTH
3 (no neoenam
N Pazgen nucuumiinHbI § cenecmpa)
n/n ® = dopma
% = g S? = g . NPOMERYTOUH
- @) < @) g ou
= arrecTalu
(no
cemecmpam)
1 cemectp
1 2 3 4 5 6 7 8 9 10

1. |Public relations in
commercial structures. VYCTHBIH OTYeT
OO01iecTBEeHHBIC 1-2 10 12 | IlucemeHnHOE
OTHOUICHHUSI B OIHCaHUe
KOMMEPYECKHUX CTPYKTYypax.

2. |Place PR in modern
management and business.

Mecto PR B coBpeMeHHOM 34 6 13 | Keiic 3aganue
MEHEKMEHTE U
IpePUHUMATEIbCTBE.

3. |Definition of strategy of
PR-activity of the
organisation. 5-6 8 12 | TectupoBanue
Omnpenenenue cTpaTeruu
PR-nesrenpHOCTH
OpraHu3aIuu.

4. |PR as a culture and
philosophy  of  modern
business. 7.9 . 12 YerHoe
PR kak kynbTypa u cooOrieHne
¢dunocodusi COBpEMEHHOTO
Ou3Heca.

5. |PR-service in the YCTHBIN OTYET
organization. 10-11 6 1 [MucemenHoe
PR-ciy>x0a B opranuzaiuu. ONMCaHue

6. |The creation of corporation
image. Co3nanue 12-13 7 4 yernoe

CcOoOO0IIIeHNE
KOPIOPAaTUBHOTO MMHJIKA.

7. |The nature of image of the
organization. 14-15 5 1,75 | TectupoBanue
IIpupona nmuxa
OpraHu3aIu.

8. |The stages of formation of
corporate image. 16 2 1 | Keiic 3aganue
Oranbl GopMUpOBaHUS




KOPIOPATUBHOT'O UMHUJDKA.
ITIpomexyTouHas 3ader B yCTHOM
aTTecTanus (3a4er) 17 0,25 dhopme
Hroro 51 0,25 56,75
2 cemecTp
2 3 4 5 7 9 10
Image and life cycle of
organisation. . 1-2 10 13 | TecTtupoBanue
VMUK 1 5KU3HEHHBIN ITUKIT
OpraHu3aIH.
Technologies of
construction of image and .
means of its promotion. YCTHBIA oTHeT
3-4 6 12 | TlucemeHHOE
TexHOoI0rny MOCTPOEHUs
UMUJKA U CPECTBA €ro onmcarue
TIPOJIBUIKCHHSI.
PR and social network. 5.6 10 19 YcrHOE
PR u conmanpHast ceTb. cooOrnieHne
Public speaking tips.
CoBeTsl Ju1s MyOJIMYHBIX 7-9 7 12 | TectupoBanue
BBICTYILJICHUM.
Adaptability is the key to
successful PR, 10-11 6 2 | Keiic-3aganue
AanITUBHOCTE - 3TO KIIIOY K
ycnemHomy PR.
Branding.
Oo6mbsBnenue. CHaOxeHne 12-13 7 4 | TectupoBaHue
TOBapa TOProBOW MapKOM.
Public Relations 14-16
Dependence on the Media. 5 YCTHBI 0TUET
3aBucuMocTh CBsizeil ¢ 1,75 | TlucemenHoe
00111eCTBEHHOCTBIO OT OTHUCaHue
CMI.
[TpomexxyTounas 17 3ader B yCTHOM
aTTecranus (3a4er) 0,25 dbopme
Hroro 51 0,25 56,75
3 cemecTp
2 3 4 5 7 9 10
Effective Media Relations. 1-2 YCTHBIH 0TUeT
O} dexTuBHBIE CBI3U C 10 9 [Tucbmennoe
MIPECCOM. ONMCAaHUE
Advantages and| 3-4
Disadvantages of 10
Advertising. 13 | TectupoBanue
[Ipenmyiiecta u
HEJOCTaTKU PEKJIAMBI.
Types of Public Relations| 5-6
Advertising. 7 12 | Keiic-3aganue
Busibl peknamsl CBsI3eH ¢




00IIECTBEHHOCTHIO.

Getting on the Editorial 7-9
Page. [Tonaganue Ha 6 12 | TectupoBanue
PENAKIIMOHHYIO TOJIOCY.
The concept and features of | 10-11 .
YCTHBINA OTUET
PR-texts. 7
4 [TucemenHOE
[TonsiTrie 1 0COOEHHOCTH
OIMCaHUE
PR-TekcToB.
The general rules of 12-13
preparation of PR-texts. 6
5 | TectupoBanue
OO0mmue npaBuiia
noarorosku PR-tekcToB.
Genres of PR-texts. 14-16 YCTHBIN OTUeT
Kanps! PR-TekcToB. 3) 2 [TucemenHoe
OIHCaHUe
[TpomexxyTounas 17 DK3aMEH B
aTrecTaius (dK3aMeH) 0,35 35 65 ycTHOU dopme
’ Y MUCbMEHHOM
dhopme
Htoro 51 | 0,35 35,65| 57
Bcero 153 |0,35 |0,5 |35,65 (170,5




5.2. CtpyKTypa JUCUUIUIMHBI U1 32049HON (POPMBI O0yUEeHHUS

Ne
n/n

Pasznen aucuMILIMHBI

Buabl yueOHo# padoThbl, BRJIKOYAS

CaMOCTOATEC/ILHYIO pQGOTy H TPYAOEMKOCTH

(B yacax)

C/T13

KPAT

CPII

KonTposb

Cp

1 cemectp

2

~

Public relations in commercial
structures.

O6H.[CCTBCHHI>IC OTHOULICHUSA B
KOMMEPUYECKUX CTPYKTYypax.
The stages of formation of
corporate image.

Oranbl GopMUpOBaHUS
KOPIIOPaTHUBHOI'O UMUJIKA.

19

Placer PR in  modern
management and business.
Mecto PR B coBpemeHHOM
MCHCIXKMCHTC U
MpCAINPUHHUMATCIILCTBC.

26

Definition of strategy of PR-
activity of the organisation.
Omnpenenenue crpareruu PR-
ACATCIIBHOCTH OPraHU3alnu.

18

PR as a culture and
philosophy of modern
business.

PR kaxk kynpTypa u
¢dunocousi COBpEMEHHOTO
Ou3Heca.

15

PR-service in the
organization.

PR-ciy>x0a B opranusanuu.
The nature of image of the
organization.

IIpupona nmuxa
OpraHu3aluu.

10

The creation of corporation
image. Co3nanue
KOpIIOpAaTUBHOI'O UMH JI7KA.

IIpomexyTouHas
aTTecranus (3a4er)

0,25

3,75

Hroro

12

0,25

3,75

92

2 ceMecTp

3

4

5




Image and life cycle of
organisation.

Nmux v sKU3HEHHBINA 1K
OpraHu3aIiu.

26

Technologies of construction
of image and means of its
promotion.

TexHonmornu IMOCTPOCHUA
HMU]KA U CPCACTBA €ro
IMPOJABHIKCHUA.

18

PR and social network.

PR u coumansHas ceTh.
Public Relations Dependence
on the Media. 3aBucumocTb
Cas3eii ¢ 001IeCTBEHHOCTBIO
or CMU.

19

Public speaking tips.
CoBertbl 15l TyOIUYHBIX
BBICTYIUICHHH.

15

Adaptability is the key to
successful PR.

AAnITUBHOCTE - 3TO KIIIOY K
ycnemHomy PR.

10

Branding.
Oo0psaBinenne. CHaOKeHHE
TOBapa TOProBOHW MapKOu

IIpomexxyrounas
aTTecranus (3a4er)

0,25

3,75

Hroro

12

0,25

3,75

92

3 cemectp

2

. |Effective Media Relations.

D¢ heKTUBHBIE CBS3H C
IIPECCOM.

Genres of PR-texts.
Kanps! PR-TekcTOB.

28

. | Advantages and
Disadvantages of Advertising.
HpeI/IMy'H_IeCTBa 1 HEAOCTATKHU
pEKJIaMBbl.

26

. | Types of Public Relations
Advertising.

Bunael pexnamel cBs3ei ¢
0OIIIECTBEHHOCTBIO.

30

. |Getting on the Editorial Page.
[Tonmamanue Ha peAaKIIMOHHYIO
I0JI0CY.

15

. | The concept and features of
PR-texts.

ITonstre 1 ocobenHoctu PR-
TEKCTOB.

14




. | The general rules of
preparation of PR-texts.

1 10
OO0mue mpaBwiIa MOATOTOBKH
PR-TtekcroB.
[TpomexxyTouHast aTTecTamus 0,35 8,65
(9K3aMeH)
Hroro 12 0,35 8,65 123
Bcero 36 0,85 16,15 307




5.3. Coneprkanue pasienoB TUCIUIUTUHBI « THOCTpaHHBIN S3bIK (aHTIIHICKHI )», 00pa30BaTENbHBIE TEXHOIOTUN

(0ODO, 300)
JIeKIMoHHBIN KypC
Ne ni/m HaumenoBanme TpynoeMkocTh Conep:kanue npakrudeckux | @®opmup | Pe3yabTaTbl 0CBOEHUS Oopa3oBartesibH
TeMbI JUCHUIUIAHBI | (Yachl/ 3aHATHI yemble (3HATBb, YMEThb, BJIA/IETH) ble TEXHOJIOTHH
3a4. efl.) KOMIIEeTe
010]0) 300 HIHMH
1 2 3 4 5 6 7 8
1 cemectp
Tema 1. | Public relations in TEKCT: “ The Role of VK-4. 3HATh: OCHOBHBIE ouaTus | Jlekuus.
commercial 10/0,278 2/0,056 Public Relations in the OIIK-1. KYJIBTYPBI 5 STUKU peuu;
structures. Marketing Mix”, “The HOpPMAaTHBHBIC, KOMMYHHKATHBHBIC,
OO111eCTBEHHBIE Public relations ITUYECKUE AaCMEeKThl YCTHOM W
OTHOIICHUS department overview”, MMHUCHbMEHHOM peun;
KOMMEPYECKHUX “The Public Relations GbyHKIIMOHATIbHBIE CTHIIH
CTPYKTYypax. Department COBPEMEHHOTO  SI3bIKA;  OCHOBBI
goals/tasks”, “The 0paToOpCKOro HCKYyCCTBa U

Public Relations
Department in company
structure”, “The Public
Relations Department
software”

I'pammaruka: Ums
CYIIIECTBUTEIILHOE
(MHOX.YUCIIO, TIPUTSIK.TT
anex). Jlmaasie
MecTouMenus. [lopsaok
CJIOB B TIPOCTOM
MPEIIOKEHUH.

0COOEHHOCTH apTryMEHTalluu; CTHIIN
JIENIOBOTO 0OIIeHus; BepOaibHbIle U
HeBepOaIbHbIE cpencrsa
B3aUMOJICHCTBUS C TAPTHEPAMHU;

OCHOBHBIE TIOHSTHS KYJIbTYpHl U
OTHKH peuu; HOPMAaTHUBHBIE,
KOMMYHUKATHUBHEIE, STHYECKHE
aCIIeKTbl YCTHOW W NMCbMEHHOHU
peun;  (QyHKIIMOHAIBHBIC  CTHIIH
COBPEMEHHOTO  $3bIKa;  OCHOBBI
OpaToOpCKOTO HCKYCCTBa H
O0COOCHHOCTH apTyMEHTAIluH; CTUIIN
JIEJIOBOTO OOIICHMS; BepOATbHBIE U
HeBepOaIbHbIC cpenacTBa
B3aMMO/JICHCTBHUSI C MapTHEPAMU;




yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;
UCTOJB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUS O KOMMYHUKaTHUBHBIX
Ka4yecTBaxX peud B MEKIUYHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHOU
NEeSITeTbHOCTH; NPEACTABIATh CBOIO
TOYKY 3peHHs TpH  JCIOBOM
o0meHnn W B IYOJWYHBIX

BBICTYIIJICHUSX;

BECTHU o0OMeH JIEJI0BOM
uHpopmanueli B  YCTHOH U
IIACbMEHHOU dopmax Ha
roCyJapCTBEHHOM A3BIKE;

UCTIOJNB30BAaTh 3HAHUE S3BIKOBBIX
HOpPM, 3HaHHUSA O KOMMYHUKaTHBHBIX
Ka4yecTBaxX peud B MEXIUYHOCTHOM
oOmeHnn #  NpodhecCHOHAIbHON
NeSITeTTHHOCTH; TIPEACTABISTh CBOIO
TOYKY 3pEHHUs TpH  JIEJIOBOM
o0meHnn W B IYOJNWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMHA
MH(POPMAIMOHHO-
KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporiecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHHUKaIIUN B
npodeccHoHANBHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHUS

HAaBBIKOB TI'PaMOTHOI'o ImHCbMa H
rOBOPCHNA, HaBBIKaMH




MEXITMYHOCTHOTO

JIJIOBOrO OOILLEHHSI Ha PYCCKOM H
MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOQECCHOHATBHBIX
A3BIKOBBIX ~ (OPM,  CPEIACTB H
COBPEMEHHBIX KOMMYHHKATHBHBIX
TEXHOJIOTUI COBPEMEHHBIMU
nH(pOpMaIMOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMU B
nporecce  OOLIEHMs;  HaBbIKAMU

KOMMYHHKAITHH B
npo¢eCCHOHAIBHON obnacTu;
METOAAMHU COBEPILICHCTBOBAHUS
HABBIKOB TPaMOTHOTO TIHMCbMa W
TOBOPEHHS. - HaBBIKAMHU
MEXITMYHOCTHOTO JICJIOBOTO
o01IeHUs Ha pyccKoM U

WHOCTpaHHOM  (BIX) SI3BIKaX, C
MpUMEHEHUEeM TMPOodheCcCUOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHUKATUBHBIX
TEXHOJIOTHUH.

Tema 2.

Place PR in modern

management and
business.

Mecro PR B
COBPEMEHHOM
MCHCIKMCHTC u
peaNpUHUMATEILCTB
c.

6/0,167

2/0,056

TEKCT: “Importance of
Public Relations in business”,
“Brand Reputation
Management: Your Seven-
Point Game Plan”, “The PR
Agency in the Modern
Business World”, “Role of
Public Relations Management
in an Organization”.
I'pammaruka: ['maron to be u
BbIpaxkeHus: ¢ HuM. Ob6opor

VK-4.
OIIK-1.

3HATb: OCHOBHBIC IIOHATHUA
KYJIbTYPbI u OTHKHU peuu;
HOPMATUBHBIC, KOMMYHUKATHBHEIC,
OTUYCCKUC  ACIICKThI YCTHOI>'I n

MMCbMEHHOU peun;
(byHKIMOHAIIbHbIE CTHJIN
COBPEMEHHOTO  S3BIKa;  OCHOBBI
0paTopCKOro UCKYCCTBa U

O0COOEHHOCTH apryMEHTalluu; CTHIN
JIeJIOBOTO OOIIEHMS; BepOalibHbIE U
HeBepOaTbHBIC CpeACTBa

Jlextus.




there is/fare. YucaurenbHble

KOJIMYECTBEHHBIC
IIOPSIIKOBBIE.
BOIIPOCOB.

u
Tunsr

B3aMMOJICHCTBHS C TAPTHEPAMU,;

OCHOBHBIC TOHATHS KYJIbTYphl U
STHKH peuu; HOpPMAaTHBHBIE,
KOMMYHHUKaTHBHBIE, TUYECKUE
aCleKTbl YCTHOM M IIMCBbMEHHOU
peud;  (QYHKIHMOHAIbHBIE  CTUIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaToOpCKOro HCKYyCCTBa U
0COOEHHOCTH apryMEHTAIH; CTUIIN
JIEJIOBOTO OOIICHHS; BEpOATbHBIE H
HeBepOasbHbIE cpencrsa
B3aMMO/ICHCTBUS C MAPTHEPAMU,;

yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanueli B  YCTHOH U
MUCbMEHHOU dopmax Ha
roCyJapCTBEHHOM A3BIKE;
UCTIOJNB30BAaTh 3HAHUE S3BIKOBBIX
HOpPM, 3HaHHUSA O KOMMYHUKaTHBHBIX
Ka4yecTBaxX peud B MEXIUYHOCTHOM
oOmeHnn #  NpodhecCHOHAIbHON
NeSITETTHHOCTH; TPEICTABISATh CBOIO
TOYKY 3pEHHUs TpH  JIEJIOBOM
o0meHnn W B IYOJNWYHBIX

BBICTYIUICHHUSX;

BECTH oOMeH JIeI0BOM
uHpopmanueii B  YCTHOH U
MMACbMEHHOU dopmax Ha
rocyJ1apCTBEHHOM A3BIKE;

UCIIOJIb30BaTh 3HAHHUE S3BIKOBBIX
HOPM, 3HaHHUA O KOMMYHUKAaTHBHBIX
KayecTBaxX pedyd B MEKIUYHOCTHOM
oOmeHnu ©  MpodheccCHoHAIbHON
JIESITEIbHOCTH; MPEICTABISATh CBOIO




TOYKY 3peHHs TpH  JCIOBOM
oO01eHnu u B MyOJUYHBIX
BBICTYIUICHHUSX;

BJIAJIETh: COBPEMEHHBIMH
MH(POPMAIMOHHO-

KOMMYHHKATHBHBIC CPEJICTBAMHU B
mporecce  OOIICHUs;, HaBBIKAMU

KOMMYHHUKAI[HH B
npodeccCHoHATBLHOM obnacru;
METOIaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'PaMOTHOro ImnuCbMa H
TOBOPEHHUS, HaBBIKAMH
MECXKIINYHOCTHOI'O

JICJIOBOrO OOILEHHsSI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOoQeCcCHOHATBHbBIX
S3BIKOBBIX  (OPM,  CPEIACTB M|
COBPEMEHHBIX KOMMYHUKAaTHBHBIX
TEXHOJIOTHIl COBPEMEHHBIMHU
UH(POPMAIMOHHO-

KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHUKAIIHU B
npodeccnoHanbHOMI o0mnactu;
METOIlaMU COBEPIICHCTBOBAHMUS
HaBBIKOB T'PaMOTHOTO THChMa |
TOBOPEHHUSI. - HaBBIKAMH
MEKJIMYHOCTHOTO JIeI0OBOTO
oOLIeHHs Ha pyccKoM u

UHOCTpaHHOM  (BIX) SI3BIKAaX, C
IIPUMEHEHHEM MpodeccroHalIbHbBIX
A3BIKOBBIX ~ (OPM,  CPEICTB H
COBPEMEHHBIX KOMMYHUKAaTHUBHBIX




TEXHOJIOTUH.

Tema 3.

Definition of strategy
of PR-activity of the
organisation.
Ornpenenenue
cTpaTeruu PR-
ACATCIIbHOCTHU
OpraHu3amnuu.

8/0,222

3/0,083

TEKCT: “5 Steps in Creating
An Effective PR Strategy”.
I'pammaruka: Apruxiau: the/
a,(an)  ompenmeneHHBI U
HEONpeIeTICHHBIN. Present

Simple/Present Continuous.

VK-4.
OIIK-1.

3HATh: OCHOBHBIE HOHSTHSA
KyIbTYpbl U OTUKH  peuH;
HOPMAaTUBHbIE, KOMMYHHKAaTHUBHBIE,
JOTUYECKHE AaCIEeKThl YCTHOM U

MUCbMEHHOU peuu;
(byHKIMOHATBHBIE CTWJIN
COBPEMEHHOTO  SI3bIKa;  OCHOBBI
OpaTOPCKOT0O HCKYyCCTBA U

0COOEHHOCTH apryMeHTalUH; CTUIIN
JIEJIOBOTO 0011ieHus1; BepOaibHbIe U
HeBepOaIbHbIE CpelcTBa
B3alMOJICHCTBUS C NapTHEPaMH,

OCHOBHBIE TIOHATUS KYJIbTYPBl U
ATUKU peuu; HOpMaTHUBHBIE,
KOMMYHHMKaTUBHBIE, TUYECKUE
aCIeKTbl YCTHOM M IIMCBbMEHHOU
peud; (GYHKIMOHAIBHBIE  CTUIH
COBPEMEHHOTO  SI3bIKa;  OCHOBBI
OpaTOPCKOro HCKYCCTBa U
O0COOEHHOCTH apryMEHTalluu; CTUIIN
JIeJIOBOTO OOIIEHMsI; BepOalbHbIE U
HeBepOaIbHbIE cpencrsa
B3alMOJICICTBUS C TapTHEPAMH,

yMeTb: BecTH OOMEH JeIoBOMU
uHpopmaned B YCTHOM U
MTACbMEHHOU dopmax Ha
rocyJ1apCTBEHHOM A3BIKE;
HCIIOJIb30BaTh 3HAHHUE S3BIKOBBIX
HOPM, 3HaHHUS O KOMMYHUKaTHUBHBIX
KayecTBaxX pedyd B MEKIUYHOCTHOM
oOmeHnn ©  MpodheccCHoHAIbHON
JIESITEIBHOCTH; MPEICTABISATh CBOIO

Jlexius.




TOYKY 3pEHHS TIpH  JITIOBOM
oO01eHnu u B MyOJUYHBIX

BBICTYIIJICHUSX,

BECTH obOmeH JIeTI0BOM
uHpopManueii B YCTHOH U
NHCEMEHHOU dopmax Ha
roCy/1apCTBEHHOM A3BIKE;

HCIIOJB30BaTh 3HAHHE S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHUKATHBHBIX
KayecTBaX PeYH B MEKIUYHOCTHOM
o0meHnn #  MpodecCHOHAIBHON
JIESITCIIBHOCTH; MPEICTABIIATh CBOIO
TOYKY 3pCHHSI TIPH  JICIOBOM
o01eHnn u B MyOIMYHBIX
BBICTYIUICHHUSX;

BJIAJIETh: COBPEMEHHBIMH
MH(OPMaLIOHHO-
KOMMYHHUKATHBHBIE CPEJICTBAMHU B
mpoiecce  OOIICHUsS; HaBBIKAMU

KOMMYHHKAITHH B
npo¢eCCHOHAIBHON obnactu;
MeTOJIaMHU COBEpIIIEHCTBOBAHUS
HAaBbBIKOB TI'pPaMOTHOro ImnHCbMa H
TOBOPEHHS, HaBBIKAMHU
MECXKIINYHOCTHOI'O

JIIOBOTO OOIIEHHSI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) SI3bIKaX, C
IpPUMEHEHHEM NPOQeCcCHOHATBHBIX
S3BIKOBBIX ~ (OPM,  CPEICTB M|
COBPEMEHHBIX KOMMYHUKAaTHBHBIX
TEXHOJIOTHIl COBPEMEHHBIMHU
MH(POPMAIMOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMH B




mporecce  OOIICHHUs; HaBBIKAMU

KOMMYHHUKAIHH B
npodeccCHoHATBLHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'pPaMOTHOro ImnuCbMa M
TOBOPEHHUSI. - HaBBIKAMH
MEKITHYHOCTHOTO JICTIOBOTO
o0IeHHs Ha pyccKom u

MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOQeCCHOHATBHBIX
A3BIKOBBIX  (OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHHUKAaTHUBHBIX
TEXHOJIOTHH.

Tema 4.

PR as a culture and
philosophy of modern
business.

PR xak kyunbTypa u
dunocodpus
COBPEMEHHOTO
Ou3Heca.

710,194

1/0,028

TEKCT: “Public Relations
Across Cultures”, “Building
international communication
bridges”, “Public Relations
across Cultures”.
I'pammaruka: Crenenn
CpPaBHEHMs TMpUIIAraTeNbHBIX.
Past Simple. HempaBuibHbie
TJ1arOJIBI.

VK-4.
OIIK-1.

3HATh: OCHOBHBIE MIOHATHUSA
KYJIbTYpbI 51 TUKH peuu;
HOPMAaTUBHBIC, KOMMYHUKATUBHBIE,
OTUYECKHE AaCHEeKThl YCTHOW U

MMHUCbMEHHOU peuu;
(G yHKIIMOHATBHBIE CTUJIN
COBPEMEHHOI'O  SI3bIKA;  OCHOBBI
OpaTOPCKOTO HCKYCCTBA "

0COOEHHOCTH apryMeHTaIH; CTUIIN
JIEJIOBOrO OOLIEHMS; BepOaJIbHbIE U
HeBepOaJIbHbIE CpeacTBa
B3alMOJICHCTBUS C TapTHEPaMH,

OCHOBHBIE TIOHATUS KYJIbTYPbl U
ATUKU peuu; HOpMaTHUBHBIE,
KOMMYHHMKaTHBHBIE, ATUYECKUE
aCIeKThl YCTHOM M NHUCBMEHHOU
peud; (QYHKIMOHAIBHBIE  CTUIH
COBPEMEHHOTO  SI3bIKa;  OCHOBBI
0OpaToOpCKOro HCKYCCTBa U
0COOEHHOCTH apryMeHTalluu; CTHIN

Jlexuus.




JIEJIOBOTO OOIIEHMS; BepOallbHbIE U
HeBepOabHbIC cpexacTBa
B3aUMOJICHCTBUS C TAPTHEPAMH;

yMeThb. BECTH OOMEH JIeJIOBOM
uHpopManueii B YCTHOH U
NHCEMEHHOU dopmax Ha
rOCyJapCTBEHHOM SI3BIKE;
UCTIONIB30BAaTh 3HAHUE SI3BIKOBBIX
HOPM, 3HaHHS O KOMMYHUKATHBHBIX
Ka4eCTBaX peYd B MEKIMYHOCTHOM
o0meHnn #  MpodecCHOHAIBHON
JeATEIbHOCTH; TPEJCTABIATh CBOIO
TOYKY 3pEHHS TPH  JICJIOBOM
o01eHnn u B MyOIMYHBIX

BBICTYIUICHHUSX;

BECTH oOMeH JIeI0BOM
uHpopmaned B YCTHOM u
IIMCbMEHHOU dopmax Ha
roCyJapCTBEHHOM S3BIKE;

UCMOJb30BaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHUSA O KOMMYHHKATHBHBIX
Ka4yecTBax peud B MEXIUYHOCTHOM
oOumeHM ©  1podecCHOHATbHOU
JeSITeIbHOCTH; MPEACTABIATh CBOIO
TOYKY 3pEHHS TIPH  JIEJIOBOM
o0meHnn ¥ B IyOJUYHBIX
BBICTYIIJICHUSX,

BJa/I€Th! COBPEMEHHBIMHU
MH(OPMaLOHHO-
KOMMYHHKATHBHbBIE CpEJICTBAMU B
mporecce  OOIIEHUs; HaBBIKAMU
KOMMYHHKAITIH B
po(eCCHOHATBHON obracTu;




METOAAMU COBEPIIICHCTBOBAHUS
HABBIKOB TPAMOTHOTO THChbMa H
TOBOPCHHSI, HaBBIKAMU
MEXITMYHOCTHOTO

JIEIOBOTO OOIIEHHUST Ha PYCCKOM H
WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM MPodecCrOHATBHBIX
SI3BIKOBBIX ~ (OPM,  CPEICTB |
COBPEMEHHBIX KOMMYHUKATHBHBIX
TEXHOJIOTUI COBPEMEHHBIMHU
MH(}OpPMaLIOHHO-

KOMMYHHUKATHBHBIC CPEIICTBAMH B
mporecce  OOIICHWS; HaBBIKAMU

KOMMYHHUKAIHH B
podecCHOHATLHOM obnacru;
METOIaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'pPaMOTHOr'o ImnuCbMa M
TOBOPECHHSI. - HaBBIKAMH
MEKITHYHOCTHOTO JICTIOBOTO
o0IeHus Ha pycCKOM u

MHOCTpaHHOM  (BIX) SI3bIKaX, C
IpUMEHEHHEM Npo¢ecCHOHATBHBIX
A3BIKOBBIX  (OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHHUKAaTHUBHBIX
TEXHOJIOTHH.

Tema 5.

PR-service in the
organization.
PR-ciyx0a
OpraHu3alyu.

6/0,167

3/0,083

TEKCT: “Who Needs PR
Services”, “The Usual PR
Clients”.

I'pammatuka: MecToumMeHnus
some, any, no.

YK-4.
OIIK-1.

3HATh: OCHOBHBIE MIOHATHUSA
KYJIbTYpbI 51 3TUKHU peuu;
HOPMAaTUBHBIC, KOMMYHUKATUBHBIE,
OTUYECKHE AaCHEeKThl YCTHOW U
MIACbMEHHOU peuu;
(GyHKIIMOHATIbHBIE CTHIIH
COBPEMEHHOIO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBA u

Jlekuuu-6ecennl.




OCOOCHHOCTH apTyMEHTAIlUH; CTUIIN
JIEJIOBOTO OOIIICHHS; BepOAbHBIE H
HeBepOaJIbHbIE CpeacTBa
B3aUMOJICHCTBUS C TAPTHEPAMH;

OCHOBHBIC TIOHATHS KYJIBTYPHl U
STHKH peuu; HOPMATHBHBIE,
KOMMYHHKATHUBHBIC, STHYCCKHUE
aCIIeKThl YCTHOM W NHUCbMEHHOMU
peun;  (QYHKIMOHAJIbHBIE  CTUIIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBA u
0COOCHHOCTH apTryMEHTAallUU; CTUIIH
JIeJIOBOTO OOIIeHMs; BepOabHbIE U
HeBepOaTbHBIC CpeicTBa
B3aUMOJICHCTBUS C TAPTHEPAMHU;

yMeTb: BecTH OOMEH JelIOBOM
uHpopmaned B YCTHOM u
MHUCHbMEHHOM dbopmax Ha
rocyapCTBEHHOM SI3BIKE;
HCIIOJIb30BAaTh 3HAHHME S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHUKATHBHBIX
KauecTBaxX pe4d B MEKIUYHOCTHOM
oOumeHM ©  1podecCHOHATbHOU
NESITENIbHOCTH; MPEACTABIATh CBOIO
TOYKY 3pEHHS TIpU  JEJIOBOM
o0meHM W B MYONMYHBIX

BBICTYIUICHHUSX;

BECTU oOMeH JIeTI0BOM
uHpopmanued B YCTHOM U
MUCHhMEHHOU dbopmax Ha
rocyapCTBEHHOM SI3BIKE;

HUCIIOJB30BaTh 3HAHHUC A3BIKOBBIX
HOPM, 3HAHHUA O KOMMYHUKATUBHBIX




KauecTBaX pe4d B MEKIUIHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHOU
JIESITEIIBHOCTH; MPEICTABISATh CBOIO
TOYKY 3pPEHHS TPH  JICJTIOBOM
o0meHn W B IyONMYHBIX
BBICTYIIJICHUSX,

BJIa/1€Th! COBPEMEHHBIMH
nH(pOpMaIMOHHO-
KOMMYHHKATHBHBIC CPEJICTBAMHU B
nporiecce  OOIICHMs, HABBIKAMU

KOMMYHHKAITHH B
npo¢eCCHOHAIBHON obnacTu;
METOAAMHU COBEPIICHCTBOBAHUS
HABBIKOB TPaMOTHOTO TIMCbMa H
TOBOPCHHSI, HaBBIKAMHU
MEXITMYHOCTHOTO

JICJIOBOTO OOINEHUS Ha PYCCKOM H
WHOCTpaHHOM  (BIX) SI3BIKaX, C
MPUMEHEHHEM TPOo(eCcCHOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB M
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTHI COBpEMEHHBIMU
MH(OPMaLIOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMHU B
mpoiecce  OOIICHUsS; HaBBIKAMU

KOMMYHHKAIH B
po¢eCCHOHATBHON obnacTu;
METOAAMU COBEPILICHCTBOBAHUS
HaBBIKOB TPaMOTHOTO TIHChMa H
TOBOPEHMS. - HaBBIKAMHU
MEXITMYHOCTHOTO JIeTTIOBOTO
oOrieHus Ha pyccKoM u

MHOCTpaHHOM  (BIX) SI3bIKaX, ¢C




MPUMEHEHHEM MpPodecCrOHATBHBIX
S3IKOBBIX  (DOpPM, CPEACTB W
COBPEMEHHBIX KOMMYHUKATHBHBIX
TEXHOJIOTHH,

Tema 6.

The  creation  of
corporation  image.
Co3nanue
KOPIIOPATUBHOI'O
UMHUIXKA.

710,194

1/0,028

TEKCT: “Corporate image”.
I'pammaruka: Future Simple.
[ToBenuTenbHOE HAKIIOHEHHUE.

VK-4.
OIIK-1.

3HATh: OCHOBHBIE TIOHSITHS
KyIbTYpbl M O3THKH  PEuH;
HOPMAaTUBHBIC, KOMMYHHKATUBHBIC,
ATHUYECKHE AaCMeKThl YCTHOM U

IIACbMEHHOU peuu;
(byHKLIMOHATIBHBIE CTWIN
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa U

O0COOEHHOCTH apryMEHTalluu; CTUIN
JIEJIOBOTO OOIICHHS; BEpOAJILHBIE H
HeBepOasbHbIE cpencrsa
B3aUMOJICHCTBUS C TAPTHEPAMH;

OCHOBHBIC TIOHSTHS KYJIbTYpbl U
OTHKH peuu; HOPMAaTHBHBIE,
KOMMYHUKATUBHEIE, STHYECKHE
aCIIeKTbl YCTHOW W IIMCbMEHHOU
peun;  (QYHKIUMOHAIBHBIC  CTHIIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa u
0COOCHHOCTH apTyMEHTAaIluH; CTHIIN
JIeJIOBOTO OOIIEeHHS; BepOabHBIE U
HeBepOaIbHbIC cpenacTBa
B3aUMOJICHCTBUS C TAPTHEPAMHU;

yMeTb: BecTH OOMEH JelIOBOM
uHpopmanued B YCTHOM U
MMMCHMEHHOMN dbopmax Ha
rocyAapCTBEHHOM SI3BIKE;
HCIO/Ib30BaTh 3HAHHE S3BIKOBEIX
HOPM, 3HaHUSI 0 KOMMYHUKATHBHBIX

Jlekuuu-6ecenpl.




KauecTBaX pe4d B MEKIUIHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHOU
JIESITEIIBHOCTH; MPEICTABISATh CBOIO
TOYKY 3pPEHHS TPH  JICJTIOBOM
o0meHn W B IyONMYHBIX

BBICTYIUICHUSX;

BECTH oOMeH JIeTOBOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;

UCTIOJNBb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUS O KOMMYHHKATHBHBIX
Ka4ecTBaxX peud B MEXKIMYHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHON
JEeSITETbHOCTH; TPEACTABISTh CBOIO
TOYKY 3pPCHHS TPH  JICJTIOBOM
o0meHnn W B IYOJWYHBIX
BBICTYIUICHHUSX;

BJIA/I€Th! COBPEMEHHBIMHU
MH(POPMAaIMOHHO-
KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHUKaIlUN B
npodeccnoHanbHOMI o0mnactu;
METOIlaMU COBEPIIICHCTBOBAHUS
HABBIKOB TPAMOTHOTO THCbMa H
roBOpCHUA, HaBbIKaMH
MEXKITHYHOCTHOT'O

JIEJIOBOTO OOILIEHUsI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) s3BIKAX, C
IIPUMEHEHHEM MpodeccroHalIbHbBIX
A3BIKOBBIX ~ (OPM,  CPEICTB H
COBPEMEHHBIX KOMMYHUKAaTHUBHBIX




TEXHOJIOTHIt COBpEMEHHBIMU
nH(pOpMaIMOHHO-

KOMMYHHKATHBHBIC CPEJICTBAMHU B
nporiecce  OOIICHHS, HABBIKAMHU

KOMMYHHKAITIH B
npo¢eCCHOHATBHON obyacTu;
METOAAMU COBEPILICHCTBOBAHUS
HABBIKOB TPaMOTHOTO TIMCbMa H
TOBOPEHHS. - HaBBIKAMU
MEXITMYHOCTHOTO JICJIOBOTO
o01IeHNs Ha pyccKoM U

WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM TPOo(eCcCHOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTH.

Tema 7.

The nature of image
of the organization.
IIpupona  mmmIKa
OpraHu3anunu.

5/0,139

TEKCT: “The Nature of
Public Relations”, “Internal
Public”.

I'pammaruka: Tumsl
BOIIPOCOB.

VK-4.
OIIK-1.

3HATb: OCHOBHBIC IIOHATHUA
KYJIbTYPbI u OTHKHU peuu;
HOPMATUBHBIC, KOMMYHUKATHBHBIC,
OTUYCCKHUC  aACIICKThI YCTHOﬁ n

MCbMEHHOU peun;
(byHKIOHAIIbHbIE CTHJIN
COBPEMEHHOIO  S3bIKa;  OCHOBBI
0paToOpCKOro UCKYCCTBa u

0COOEHHOCTH apryMEHTalluu; CTHIIN
JIEIIOBOTO OOIIEHUs; BepOATbHBIE U
HeBepOaTbHBIC cpeacTBa
B3aUMOJICHCTBUS C TAPTHEPAMH;

OCHOBHBIC TIOHATHS KYJIbTYpHl U
STHKH peuu; HOPMAaTHUBHBIE,
KOMMYHUKATHUBHEIE, STHYECKHE
aCIIeKTbl YCTHOW W NMCbMEHHOHU
peur;  (QYHKIIMOHAIBHBIC  CTHIH

Jlexumu-0Oecenbl.




COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa u
0COOEHHOCTH apryMEHTAIH; CTUIIN
JIEIIOBOTO 0011leHus1; BepOaibHbIle U
HeBepOaJIbHbIC CpeacTBa
B3aMMOJICICTBUS C TapTHEPaMH,

yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;
UCTIOJNBb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHUKaTHUBHBIX
Ka4ecTBaxX peud B MEXKIMYHOCTHOM
o0meHnn W MPOPECCHOHATHHOU
JEeSITETbHOCTH; TPEACTABISTh CBOIO
TOYKY 3peHHs TpH  JACIOBOM
o0meHnn W B IYOJWYHBIX

BBICTYIUICHHUSX;

BECTH oOMeH JIeI0BOM
uHpopManuei B  YCTHOH U
MIACbMEHHOU dopmax Ha
rocy1apCTBEHHOM A3BIKE;

UCTIOJB30BaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUSA O KOMMYHUKaTHBHBIX
Ka4ecTBaxX peud B MEKIUIHOCTHOM
oOmeHnu ©  MpodheccCHoHAIbHON
NeSITETLHOCTH; TPEICTABISTh CBOIO
TOYKY 3pEHHS TpPH  JIEJIOBOM
o0meHnn W B MIYOJWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMA
MH(POPMAIMOHHO-
KOMMYHHUKATHBHBIE CPEJICTBAMH B




mporecce  OOIICHHUs; HaBBIKAMU

KOMMYHHUKAIHH B
npodeccuoHATBEHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'PaMOTHOIo ImuCbMa H
TOBOPEHHUS, HaBBIKAMH
MECKIINYHOCTHOI'O

JIJIOBOrO OOILLEHHsSI Ha PYCCKOM H
MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOQeCCHOHATBHBIX
S3BIKOBBIX ~ (OPM,  CPEICTB H
COBPEMEHHBIX KOMMYHUKAaTHBHbIX
TEXHOJIOTUI COBPEMEHHBIMHU
nH(pOpMaMOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMU B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHHUKAI[HH B
npodeccuoHaNbHOM obmnactu;
METOIlaMU COBEPIICHCTBOBAHMUS
HaBBIKOB T'PaMOTHOTO THCHEMa |
TOBOPCHHUSI. - HaBBIKAMH
MEKJINYHOCTHOTO JIeI0BOTO
oOLIeHUS Ha pyccKoM u

WHOCTpaHHOM  (BIX) SI3BIKaX, C
MPUMEHEHHEM TPOo(eCcCHOHATBHBIX
S3BIKOBBIX  ()OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTHM.




Tema 8.

The stages of
formation of
corporate image.
OTalbl
dbopmupoBanus
KOPIIOPpATUBHOI'O
HMHKA.

2/0,056

TEKCT: “What Are the Best
Tips for Building Corporate
Image?”, “Important Stages in
the formation of a company”.
I'pammaruka: Present, Past,
Future Continuous, Active
Voice. YorpebneHue
apTUKIIA ¢ TeorpaduyecKuMu
HA3BAHUSIMH.

VK-4.
OIIK-1.

3HATh: OCHOBHBIE MOHSITHS
KyIbTYpbl M OTHKA  peuu;
HOPMAaTUBHBIC, KOMMYHHKATUBHBIC,
ATUYECKHE AaCMeKThl YCTHOM U

IIACbMEHHOU peuu;
(byHKLINOHATIbHBIE CTWJIN
COBPEMEHHOI0  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa U

0COOEHHOCTH apryMEHTAIH; CTUIIN
JIEJIOBOTO OOIICHHS; BEpOATbHBIE H
HeBepOasbHbIE cpencrsa
B3aUMO/ICHCTBHS C ITAPTHEPAMHU,;

OCHOBHBIC TIOHSATHS KYJIbTYpHl |
ITHKH peuu; HOpPMATHUBHBIC,
KOMMYHHUKATHBHBIE, THYECKHUE
acleKThl YCTHOH M THChMEHHOMN
peun;  (GYHKIMOHAIBHBIE  CTHIH
COBPEMEHHOI0  53bIKa;  OCHOBBI
0paToOpCKOro HCKYyCCTBA "
0COOEHHOCTH apryMeHTaIH; CTUIIN
JIEJIOBOTO OOIIEHHS; BepOAbHBIC H
HeBepOaJIbHbIE CpeAcTBa
B3aMMOJICHCTBHS C TIAPTHEPAMU,

yMeTb: BECTH OOMEH JIeJ0BOM
uHpopmanued B YCTHOM U
MUCbMEHHOU dopmax Ha
rOCyJapCTBEHHOM SI3BIKE;
UCTOJb30BaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHUS O KOMMYHHKATHBHBIX
Ka4yecTBax peud B MEXIUYHOCTHOM
o0meHM ¥ TpodhecCUOHATBEHOM
JeSITeTbHOCTH; TPEACTABIATh CBOIO
TOYKY 3pPEHHS TPH  JICJOBOM

Jlexuus-
BU3YyaIu3alus.




o0meHnun W B IyOJUYHBIX

BBICTYIUICHHUSX;

BECTHU o0OMeH JIEJI0BOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;

UCTIOJB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHHKATHBHBIX
Ka4yecTBaxX peud B MEXIUYHOCTHOM
obmeHnn ¥ MPOoPeCCHOHATBHON
JEeSITeTTLHOCTH; TPEACTABISTh CBOIO
TOYKY 3pPCHHUS TPH  JICJTIOBOM
o0meHnn ¥ B IYOJWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMHU
nH(pOpMaMOHHO-
KOMMYHHUKATHBHBIE CPEJICTBAMHU B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHUKaIlUN B
npodeccnoHaNbHOM obnactu;
METOIlaMU COBEPIIICHCTBOBAHUS
HABBIKOB TPaMOTHOTO TIMCbMa H
roBOpCHUA, HaBbIKaMH
MEXKITMYHOCTHOTO

JIEJIOBOTO OOIIEHUS Ha PYCCKOM H
WHOCTpaHHOM  (BIX) SI3BIKAX, C
PUMEHEHHEM TpodeccrnoHaTBHBIX
S3BIKOBBIX ~ ()OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHHUKAaTHBHBIX
TEXHOJIOTHI COBpEMEHHBIMU
MH(OPMaLOHHO-

KOMMYHHUKATHBHBIC CpPEJICTBAMHU B
mporecce  OOIICHUs; HaBBIKAMU




KOMMYHHKAITIH B
po¢eCCHOHAIBHON obnacTu;
METOAAMHU COBEPIICHCTBOBAHUS
HaBBIKOB T'PaMOTHOTO TIMCbMa H
TOBOPCHHS. - HaBBIKAMU
MEXITMYHOCTHOTO JIEJIOBOTO
oOrmieHus Ha pycckom u
WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM MPOo(ecCrOHATBHBIX
SI3BIKOBBIX  ()OPM,  CPEICTB W
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTHUM.

Hroro 51/1,417 | 1210,333
2 ceMecTp
1 2 3 4 5 6 7 8
Tema 1. | Image and life cycle 10/0,278 | 2/0,056 TEKCT: “Basic Overview of | YK-4. 3HATh: OCHOBHBIE noustus | [IpoGieMHbie
of organisation. Organizational Life Cycles”, | OIIK-1. KyIbTYpbl M OTHKM  PEYH; | JEKLHUU.

Mmook

JKN3HEHHBINA
OpraHU3aIUH.

u
MUK

“Organizational Life-Cycles
and Management Styles”.
I'pammaruka: Bpemena
Present Perfect, Past Perfect,
Future Perfect,
CJIOKHOIIOAYNHEHHBIE
MIPEIOKEHUS BPEMEHU.

HOPMATUBHBIC, KOMMYHUKATHBHBIC,
OTUYCCKHUC  aACIICKThI YCTHOﬁ n

MMCbMEHHOU peun;
(byYHKIOHAIIbHbIE CTHJIN
COBPEMEHHOTO  S3bIKa;  OCHOBBI
0paToOpCKOro UCKYCCTBa u

0COOEHHOCTH apryMeHTalluu; CTHIN
JIEIIOBOTO OOIIeHUs; BepOaTbHbIE U
HeBepOaTbHBIC cpeacTBa
B3aUMO/ICHCTBUS C TAPTHEPAMHU;

OCHOBHBIC TIOHSATHS KYJIbTYpHl U
STHKH peuu; HOPMAaTHUBHBIE,
KOMMYHUKATHUBHEIE, STHYECKHE
aCIIeKTbl YCTHOW W NMCbMEHHOHU
peur;  (PYHKIIMOHAIBHBIC  CTHIH




COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa u
0COOEHHOCTH apryMEHTAIUH; CTUIIN
JIEIIOBOTO 0011leHus1; BepOaibHbIle U
HeBepOaJIbHbIE CpeacTBa
B3aMMOJICICTBUS C TapTHEPaMH,

yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;
UCTIOJNBb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHUKATHBHBIX
Ka4ecTBaxX peud B MEXKIMYHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHON
JEeSITETbHOCTH; TPEACTABISTh CBOIO
TOYKY 3peHHs TpH  JACIOBOM
oOmeHn W B IyOJIMYHBIX

BBICTYIUICHHUSX;

BECTH oOMeH JIeI0BOM
uHpopManuei B  YCTHOH U
MIACbMEHHOU dopmax Ha
rocy1apCTBEHHOM A3BIKE;

UCTIOJB30BaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUSA O KOMMYHUKaTHBHBIX
Ka4yecTBaxX peud B MEXIUYHOCTHOM
oOmeHnu ©  MpodheccCHoHAIbHON
NeSITETLHOCTH; TPEICTABISTh CBOIO
TOYKY 3pEHHS TpPH  JIEJIOBOM
o0meHnn W B MIYOJWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMA
MH(POPMAIMOHHO-
KOMMYHHUKATHBHBIE CPEJICTBAMH B




mporecce  OOIICHHUs; HaBBIKAMU

KOMMYHHUKAIHH B
npodeccCHoHATBLHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'PaMOTHOIo ImuCbMa H
TOBOPEHHUS, HaBBIKAMH
MECKIINYHOCTHOI'O

JIJIOBOrO OOILLEHHsSI Ha PYCCKOM H
MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOQeCCHOHATBHBIX
S3BIKOBBIX ~ (OPM,  CPEICTB M|
COBPEMEHHBIX KOMMYHUKAaTHBHbIX
TEXHOJIOTUIl COBPEMEHHBIMHU
nH(pOpMaMOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMU B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHHUKAI[HH B
npodeccuoHaNbHOM obmnactu;
METOIlaMU COBEPIICHCTBOBAHMUS
HaBBIKOB T'PaMOTHOTO THCHEMa |
TOBOPCHHUSI. - HaBBIKAMH
MEKJINYHOCTHOTO JIeI0BOTO
oOLIeHUS Ha pyccKoM u

WHOCTpaHHOM  (BIX) SI3BIKaX, C
MpUMEHEHUEeM TMPOodheCcCUOHATBHBIX
S3BIKOBBIX  ()OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHUKATHUBHBIX
TEXHOJIOTHUH.

Tema 2.

Technologies of
construction of image
and means of its
promotion.
Texmomorun

6/0,167

1/0,028

TEKCT: “Advertising
Technologies DBA
Programme”.

I'pammaruka: Present Perfect-
Past Simple.

YK-4.
OIIK-1.

3HATD: OCHOBHBIE MOHSATHSA
KyIbTYpPbl M OTHKH  PEYH;
HOPMAaTUBHBIE, KOMMYHHKAaTHUBHBIC,
OTHUYECKHE AaCIEKThl YCTHOM M
IIMCbMEHHOU peuu;

Jlexmus.



http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies
http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies
http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies

MOCTPOCHUA UMUK
u cpeacTBa €ro
IMPOABHIKCHUA.

(byHKIMOHATIBHBIE CTWJIN
COBPEMEHHOIO  S3bIKa;  OCHOBBI
0OpaToOpCKOro UCKYCCTBa U
0COOEHHOCTH apryMeHTalluu; CTUIH
JIeJIOBOTO OOIIEHMS; BepOallbHbIE U
HeBepOabHbIE CpencTBa
B3alMOJICICTBUS C TapTHEPAMH,
OCHOBHBIE TIOHATUS KYJIbTYPBl U
ATUKU peuu; HOpMaTHUBHBIE,
KOMMYHHMKaTUBHBIE, TUYECKUE
aCIeKTbl YCTHOM M IIMCBMEHHOU
peud; (QYHKIHMOHAIBHBIE  CTUIH
COBPEMEHHOTO  SI3bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa U
O0COOEHHOCTH apryMEHTalluu; CTUIN
JIEJIOBOTO OOIICHHS; BEpOATbHBIE H
HeBepOasbHbIE cpencrsa
B3aMMOJICICTBUS C TapTHEPAMH,
yMeTb: BecTH OOMEH JeJI0BOMU
uHpopManuei B  YCTHOH U
MIACbMEHHOU dopmax Ha
rocy1apCTBEHHOM A3BIKE;
WCIOJIb30BaTh 3HAHHUE S3BIKOBBIX
HOPM, 3HaHHS O KOMMYHUKaTHUBHBIX
KayecTBaxX pe4yd B MEKIUYHOCTHOM
oOmeHnu ©  MpodheccCHoHAIbHON
JeSITEIbHOCTH; MPEICTaBIATh CBOIO
TOYKY 3pEHHMsT IIpU  JAEIOBOM
oOmeHMM W B IYOJIMYHBIX
BBICTYIUICHHUSX;

BECTH oOMeH JIEJI0OBOM
uHpopmanueii B  YCTHOH U
MTACbMEHHOU dbopmax Ha




roCy/1IapCTBEHHOM SI3BIKE;
UCITIOJIb30BaTh 3HAaHUE S3BIKOBBIX
HOPM, 3HAHUS O KOMMYHHKATHBHBIX
Ka4yecTBaxX peud B MEKIUYHOCTHOM
o0meHnu #  MpodhecCHOHAILHON
NEeSITETTbHOCTH; TPEACTABIISTh CBOIO
TOYKY 3pEHHsS TIpPH  JCIOBOM
oO01eHnu u B MyOJUYHBIX
BBICTYIIJICHUSX;

BJIA/IETh! COBPEMCHHBIMHU
MH(}OpPMaLIOHHO-
KOMMYHHUKATHBHBIC CPEICTBAMU B
mporecce  OOIICHWS; HaBBIKAMU

KOMMYHHUKAIHH B
podecCHOHATLHOM obnacru;
METOIaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'PaMOTHOro ImnuCbMa H
TOBOPEHUSI, HaBBIKAMH
MECXKIINYHOCTHOI'O

JIEIOBOTO OOIIEHHSI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) SI3bIKaX, C
IpPUMEHEHHEM NpOoQeCcCHOHATBHBIX
S3BIKOBBIX  (OPM,  CPEICTB M
COBPEMEHHBIX KOMMYHUKATHBHBIX
TEXHOJIOTHIl COBPEMEHHBIMHU
MH(POPMAIMOHHO-

KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporiecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHHUKaIIUN B
npodeccHoHANBHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHUS

HAaBBIKOB TI'pPaMOTHOI'O ImHCbMa H
TOBOPCHML. - HaBBIKaMH




MEXJINYHOCTHOTO JIEJIOBOTO
oO01mieHus Ha pyccKoM U
MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOQECCHOHATBHBIX
A3BIKOBBIX ~ (OPM,  CPEIACTB H
COBPEMEHHBIX KOMMYHHKATHBHBIX
TEXHOJIOTUH.

Tema3.

PR and social
network.

PR wu couunansHas
CETh.

10/0,278

4/0,111

TEKCT: “The Role and
Influence of Social Media on
the Modern PR Industry”.
I'pammaruka: Ilopsnok cios.
[ToBTOpEHME BUIOBPEMEHHOU
CHCTEMBI AHTJIIUHACKUX
riarosioB.  CTpazarenbHbIN
3aJI0T.

YK-4.
OIIK-1.

3HATh: OCHOBHBIE MIOHATHUSA
KYJIbTYpBI 51 OTUKH  peuu;
HOPMAaTUBHBIC, KOMMYHUKATUBHBIE,
OTUYECKHE AaCHEeKThl YCTHOH U

IIMCbMEHHOU peun;
(GyHKIIMOHATIbHbIE CTHIIH
COBPEMEHHOIO  S3bIKa;  OCHOBBI
OpaTOPCKOro HUCKYCCTBA u

O0COOCHHOCTH apTryMEHTAIluH; CTHIIN
JIEJIOBOTO 0011leHus1; BepOaibHbIe U
HeBepOaJIbHbIE CpeacTBa
B3alMOJICHCTBUS C TapTHEPaMH,

OCHOBHBIE TIOHATUS KYJIbTYPHl U
ATUKU peuu; HOpMaTHUBHBIE,
KOMMYHHMKaTHUBHBIE, TUYECKUE
aCneKThl YCTHOM M NMCBMEHHOU
peud; (GYHKIMOHAIBHBIE  CTUIH
COBPEMEHHOTO  SI3bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa U
0COOEHHOCTH apryMEHTalluu; CTHIN
JIeIOBOTO OOIIEHMS; BepOallbHbIE U
HeBepOaTbHBIC cpeacTBa
B3alMOJIEICTBUS C TapTHEPAMH,

yMeTb: BEeCTH OOMEH [IeJIOBOM
uHpopmaned B YCTHOM U
MMACbMEHHOU dbopmax Ha

Jlexius.




roCy/1IapCTBEHHOM SI3BIKE;
HCIIOJIB30BaTh 3HAHHME SI3BIKOBBIX
HOPM, 3HAHUS O KOMMYHHKATHBHBIX
KayeCcTBaX PeYH B MEKIUYHOCTHOM
o0mennn #  MpodhecCHOHANTBHOM
JIESITCIIBHOCTH; MPEICTABIIATh CBOIO
TOYKY 3pEHHsS TIpPH  JCIOBOM
oO01eHnu u B MyOJUYHBIX

BBICTYIUICHHUSIX;

BECTH oOMeH JIeI0BOM
uHpopmaned B YCTHOM u
NUCbMEHHON dopmax Ha
roCyJapCTBEHHOM S3BIKE;

UCIIOJIB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHUSA O KOMMYHHKAaTHBHBIX
Ka4eCTBaX peud B MEKIMYHOCTHOM
oOmeHnn #  MpodecCHOHAIBHON
JeSITebHOCTH; NPEACTABIATh CBOIO
TOYKY 3pEHHS TIPH  JIEJIOBOM
o0meHnn ¥ B IyOJWYHBIX
BBICTYIIJICHUSX,

BJa/1eTh! COBPEMEHHBIMU
MH(OPMaLIOHHO-
KOMMYHUKaTHBHBIE CPEICTBAMHU B
mpoiecce  OOIICHUsS; HaBBIKAMU

KOMMYHHKAITIH B
po¢eCCHOHATBHON obmacTu;
METOJIaMHU COBEpIIICHCTBOBAHUS
HAaBBIKOB TI'pPaMOTHOro InCbMa H
TOBOPEHHSI, HaBBIKAMHU
MEXKIINYHOCTHOI'O

JIIOBOTO OOIIEHHSI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) SI3bIKaX, ¢C




NpUMEHEHHEM TNPO(ECCHOHAIBHBIX
SI3BIKOBBIX ~ ()OPM,  CPEICTB |
COBPEMEHHBIX KOMMYHHKATHBHBIX
TEXHOJIOTUH COBPEMEHHBIMHU
MH(POPMAIMOHHO-

KOMMYHHUKATHBHBIC CPEICTBAMHU B
mporecce  OOIICHUs;, HaBBIKAMU

KOMMYHHUKAI[HH B
npodeccCHoHATBLHOM obnacru;
METOIaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'pPaMOTHOro ImnuCbMa M
TOBOPEHHUSL. - HaBBIKAMH
MEKITHYHOCTHOTO JICTIOBOTO
o0IeHus Ha pyccKoM u

MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOoQeCcCHOHATBHbBIX
A3BIKOBBIX  (OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHHUKAaTHUBHBIX
TEXHOJIOT .

Tema 4.

Public speaking tips.
CoBeTnl IUTS
MyOJIMYHBIX
BBICTYIUICHUH.

710,194

3/0,083

“5 tips for better public
speaking”.

I'pammaruka: MopanbHbie
IJ1arojibl ¥ UX SKBUBAJICHTEI.

YK-4.
OIIK-1.

3HATh: OCHOBHBIE MIOHATHUSA
KYJIbTYpbI 51 OTUKM  pPEYH;
HOPMAaTUBHBIC, KOMMYHUKATUBHBIE,
OTUYECKHE AaCHEeKThl YCTHOM U

MMHUCbMEHHOU peuu;
(G yHKIIMOHATBHBIE CTUJIN
COBPEMEHHOI'O  SI3bIKA;  OCHOBBI
OpaTOPCKOTO HCKYCCTBA u

0COOEHHOCTH apryMEeHTalluH; CTUIIH
JIEIOBOrO OOILIEHMS; BepOaJIbHbIE U
HeBepOaJIbHbIE CpeacTBa
B3aMMOJICHCTBUS C TapTHEPaMH,

OCHOBHBIE TOHATUS KYJIbTYPbl U
ATUKU peuu; HOpMaTHUBHBIE,

Jlexuns.




KOMMYHHKATHUBHBIE, ATUYECKHUE
aCIIeKThl YCTHOM W NHUCbMEHHOMU
peun;  (QYHKIMOHAJIbHBIE  CTUIIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTo HCKYCCTBa u
O0COOEHHOCTH apryMEHTaIlUN; CTHIIN
JIEIIOBOTO OOIIEHUs; BepOATbHBIE U
HeBepOaTbHBIC CpeicTBa
B3aUMOJICUCTBUS C TAPTHEPAMHU;

yMeTb: BecTH OOMEH JelIOBOM
uHpopmaned B YCTHOM u
MMHUCHbMEHHOM dbopmax Ha
rocyapCTBEHHOM SI3BIKE;
HCIIOJb30BAaTh 3HAHHME S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHUKATHBHBIX
KauyecTBaX pedyd B MEKINYHOCTHOM
oOmeHnn #  MpodecCHOHAIBHON
JIeATETbHOCTH; MPEJICTABISATh CBOIO
TOYKY 3pEHHS TIpU  JEJIOBOM
o0meHn W B MYONIMYHBIX

BBICTYIUICHHUSX;

BECTHU oOMeH JIeTI0BOM
uHpopmanued B YCTHOM U
MUCHhMEHHOU dbopmax Ha
rocyapCTBEHHOM SI3BIKE;

UCTOJb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHA O KOMMYHUKATUBHBIX
Ka4yecTBax peud B MEXIUYHOCTHOM
oOumieHM ¥ THpodecCHOHaTbHOU
JEeSITeTbHOCTH; TPEACTABIATh CBOIO
TOYKY 3pEeHud [Opud  JEJIOBOM
o0meHnn ¥ B IyOJUYHBIX
BBICTYIIJICHUAX ;




BJIA/IETh: COBPEMEHHBIMH
nH(pOpMaIMOHHO-

KOMMYHHKATHBHBIC CPEJICTBAMHU B
nporiecce  OOIICHHS, HABBIKAMHU

KOMMYHHKAITIH B
npo¢eCCHOHAIBHON obnacTu;
METOAAMU COBEPIICHCTBOBAHUS
HaBBIKOB TPaMOTHOTO TIMCbMa H
TOBOPCHHSI, HaBBIKAMU
MEXITMYHOCTHOTO

JISJIOBOTO OOINEHUS Ha PYCCKOM H
WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM TPOo(eCcCHOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTHil COBpEMEHHBIMU
MH(OPMaLIOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMHU B
mpoiecce  OOIICHUsS; HaBBIKAMU

KOMMYHHKAIUH B
npo¢eCCHOHAIBHON obnactu;
METOAAMHU COBEpPILIEHCTBOBAHUS
HaBBIKOB TPaMOTHOTO THCbMa H
TOBOPEHMSI. - HaBBIKAMHU
MEXITMYHOCTHOTO JIeTTIOBOTO
oOrieHus Ha pyccKoM u

MHOCTpaHHOM  (BIX) SI3bIKaX, C
IpPUMEHEHHEM NPOQeCcCHOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHHUKAaTHUBHBIX
TEXHOJIOT .




Temas.

Adaptability is the
key to successful PR.
AanTUBHOCTL - JTO

KIIOY K YCIECHIHOMY
PR.

6/0,167

1/0,028

TEKCT: “WHAT IS
ADAPTABILITY IN
BUSINESS?”

I'pammaruka: NHQuHUTHB U
ero (hopMBsl.

YK-4.
OIIK-1.

3HATh: OCHOBHBIE MOHSITHS
KyIbTYpbl M OTHKA  pEuu;
HOPMAaTUBHBIC, KOMMYHHKATUBHBIC,
ATUYECKHE AaCMeKThl YCTHOH U

IIACbMEHHOU peuu;
(byHKLINOHATIbHBIE CTWJIN
COBPEMEHHOI0  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa U

0COOEHHOCTH apryMEHTAIH; CTUIIN
JIEJIOBOTO OOIICHHS; BEpOATbHBIE H
HeBepOasbHbIE cpencrsa
B3aUMO/ICHCTBHS C ITAPTHEPAMU;

OCHOBHBIC TIOHSATHS KYJIbTYpHl |
ITHKH peuu; HOpPMATHBHEIE,
KOMMYHHUKATHBHBIE, THYECKHUE
acleKThl YCTHOH M THChMEHHOMN
peun;  (GYHKIMOHAIBHBIE  CTHIH
COBPEMEHHOI0  53bIKa;  OCHOBBI
0paToOpCKOro HCKYyCCTBA "
0COOEHHOCTH apryMeHTaIH; CTUIIN
JIEJIOBOTO OOIIEHHS; BepOabHBIC H
HeBepOaJIbHbIE CpeAcTBa
B3aMMOJICHCTBHS C TIAPTHEPAMU,

yMeTb: BeCTH OOMEH JIeJ0BOM
uHpopmanued B YCTHOM U
MUCbMEHHOU dopmax Ha
rOCyJapCTBEHHOM SI3BIKE;
UCTOJb30BaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHUS O KOMMYHHKATHBHBIX
Ka4yecTBax peud B MEXIUYHOCTHOM
oOumeHM ¥ TpodecCHOoHaTbLHON
JeSITeTbHOCTH; TPEACTABIATh CBOIO
TOYKY 3pEHHS TIPH  JICJTOBOM

Jlexuus.




o0meHnun W B IyOJUYHBIX

BBICTYIUICHHUSX;

BECTHU o0OMeH JIEJI0BOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;

UCTIOJB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHHKATHBHBIX
Ka4yecTBaxX peud B MEXIMYHOCTHOM
obmeHnn ¥ MPOoPeCCHOHATBHON
NEeSITETLHOCTH; TPEACTABISTh CBOIO
TOYKY 3pPCHHUS TPH  JICJTIOBOM
o0meHnn ¥ B IYOJWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMHU
nH(pOpMaMOHHO-
KOMMYHHUKATHBHBIE CPEJICTBAMHU B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHUKaIlUN B
npodeccuoHaNbHOM obmnactu;
METOIlaMU COBEPIIICHCTBOBAHUS
HABBIKOB TPAMOTHOTO THCbMa H
roBOpCHUA, HaBbIKaMH
MEXKITMYHOCTHOTO

JIEJIOBOTO OOIIEHUS Ha PYCCKOM H
WHOCTpaHHOM  (BIX) SI3BIKAX, C
PUMEHEHHEM TpodeccrnoHaTBHBIX
S3BIKOBBIX ~ ()OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHHUKAaTHBHBIX
TEXHOJIOTHI COBpEMEHHBIMU
MH(OPMaLOHHO-

KOMMYHHUKATHBHBIC CPEJICTBAMU B
mporecce  OOIICHUs; HaBBIKAMU




KOMMYHHKAITIH B
po¢eCCHOHAIBHON obnacTu;
METOAAMHU COBEPIICHCTBOBAHUS
HaBBIKOB T'PaMOTHOTO TIMCbMa H
TOBOPCHHS. - HaBBIKAMU
MEXITMYHOCTHOTO JIEJIOBOTO
oOrmieHus Ha pycckom u
WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM MPOo(ecCrOHATBHBIX
SI3BIKOBBIX ~ ()OPM,  CPEICTB W
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTHUM.

Tema 6.

Branding.
OO0bsBreHue.
CHaOxxeHne TOBapa
TOPrOBOM MapKOM.

710,194

1/0,028

TEKCT: “Branding
Concepts”.
“The Difference Between

Marketing and Branding”.

I'pammaruka:
C0oXHONIOJYMHEHHBIE

npemoxkenus. [IpuaaTounsie

MPEIJIOKEHUSI  BpEMEHU
Oymyiem.

B

YK-4.
OIIK-1.

3HATb: OCHOBHBEIC IIOHATHUA
KYJIbTYPbI u OTHKHU peuu;
HOPMATUBHBIC, KOMMYHUKATHBHBIC,
OTHYCCKHUEC  ACIICKThI YCTHOﬁ n

IIMCbMEHHOU peun;
(byYHKIOHAIIbHbIE CTHJIN
COBPEMEHHOIO  S3bIKa;  OCHOBBI
0paToOpCKOro UCKYCCTBA U

O0COOEHHOCTH apryMEHTalluu; CTUIIN
JIENIOBOTO 0O0IIeHus; BepOaibHbIle U
HeBepOaIbHbIE cpencrsa
B3aUMOJICHCTBUS C TAPTHEPAMHU;

OCHOBHBIC TIOHSTHS KYJIbTYphl U
STHKH peuu; HOPMAaTHUBHBIE,
KOMMYHUKATHUBHEIE, STHYECKHE
aCIIeKTbl YCTHOW W NMCbMEHHOHU
peun;  (QyHKIIMOHAIBHBIC  CTHIH
COBPEMEHHOTO  $53bIKa;  OCHOBBI
OpaToOpCKOTO HCKYCCTBa H
O0COOCHHOCTH apTyMEHTAIlUH; CTUIIN
JIEJIOBOTO OOIICHMS; BepOATbHBIE U

Jlexuus-
BU3YyaJIH3aIusl.




HeBepOaJIbHbIE CpeacTBa
B3aMMOJICICTBUS C TapTHEPaMH,

yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;
UCTIOJB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUS O KOMMYHUKaTHUBHBIX
Ka4yecTBaxX peud B MEXIMYHOCTHOM
obmeHnn ¥ MPOoPeCCHOHATBHON
JEeSITeTTLHOCTH; TPEACTABISTh CBOIO
TOYKY 3peHHs TpH  JACIOBOM
o0meHnn ¥ B IYOJWYHBIX

BBICTYIUICHHUSX

BECTHU o0OMeH JIEJI0BOM
uHpopManMeii B YCTHOH W
MUCbMEHHOU dopmax Ha
roCyJapCTBEHHOM A3BIKE;

UCIIOJIb30BAaTh 3HAHUE SI3BIKOBBIX
HOPM, 3HaHHUS O KOMMYHUKATHBHBIX
Ka4eCTBaX PeYd B MEKIMYHOCTHOM
o0ImeHnH ¥  MPOoQecCHOHATBHOM
NEeSITETTLHOCTH; TIPEACTaBISTh CBOIO
TOYKY 3pEHUS TIpH  JeJIOBOM
oOmeHnr W B MYOJUYHBIX
BBICTYIUICHHUSX

BJIA/I€Th! COBPEMEHHBIMHU
MH(POPMAIMOHHO-
KOMMYHUKATHBHbBIC CPEICTBAMH B
nporecce  OOLICHUS;  HaBBIKAMH
KOMMYHHUKAIHN B
npodeccCHoHANBHOM obnacru;
METOHAAMHU COBEPIICHCTBOBAHHUS




HABBIKOB TPAMOTHOTO THChMA H
TOBOPEHUSI, HaBbIKaMU
MEXITMYHOCTHOTO

JIEJIOBOTO OOILIEHUsI HAa PYCCKOM H
WHOCTpAaHHOM  (BIX) SI3BIKAX, C
MPUMEHEHUEM MpPOodecCrOHATbHBIX
A3BIKOBBIX ~ (OPM,  CPEIACTB H
COBPEMEHHBIX KOMMYHHUKaTHBHBIX
TEXHOJIOTUI COBPEMEHHBIMU
nH(pOpMaIMOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMU B
mpouecce  OOIIEHHS; HaBBIKaMU

KOMMYHHKAITHH B
npo¢eCCHOHAIBHON obnacTu;
METOAAMHU COBEPILICHCTBOBAHUS
HABBIKOB T'PaMOTHOTO TIMCbMa H
TOBOPEHHS. - HaBBIKaMU
MEXIMYHOCTHOTO JIeI0BOTO
oOLIeHUS Ha pyccKoM u

WHOCTpaHHOM  (BIX) SI3bIKaX, C
MpUMEHEHUEeM TMPOodheCcCUOHATBHBIX
S3BIKOBBIX ~ (OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHUKATHUBHBIX
TEXHOJIOTHUH.

Tema 7.

Public Relations
Dependence on the
Media. 3aBucumoctn
Cas3eit c
00IIECTBEHHOCTRLIO OT
CMU.

5/0,139

TEKCT: “PUBLIC
RELATIONS
DEPENDENCE ON THE
MEDIA”, “MEDIA
DEPENDENCE ON PUBLIC
RELATIONS”.

I'pammaruka: mpuaaTOYHbIE
IIPEIIOKEHUS YCIOBUA 3-X
THIIOB.

YK-4.
OIIK-1.

3HATh: OCHOBHbIE TIOHSATHUS
KyIbTypl M JTHKH  PEYH;
HOpPMAaTHBHBIC, KOMMYHHKATHBHEIC,
ATUYECKHE AaCMHEKThl YCTHOM U

MIMCbMEHHOU peun;
(bYHKIOHAIIbHbIE CTHJIN
COBPEMEHHOTO  S3BIKa;  OCHOBBI
0paToOpCKOro UCKYCCTBa U

0COOEHHOCTH apryMeHTalluu; CTHIN

Jlexnus-
BHU3yaJId3aIlusl.




JIeJIOBOTO OOIIEHMS; BepOallbHbIE U
HeBepOabHbIE cpeacTBa
B3aUMO/JICHCTBHSA C TAPTHEPAMU,;

OCHOBHbBIC TOHATHUS KYJIbTYyphl U
STHKH peuu; HOpPMATHBHBIE,
KOMMYHHUKaTHBHBIE, TUYECKUE
aCIeKTbl YCTHOM M IIMCBbMEHHOU
peud;  (QYHKIHMOHAIbHBIE  CTUIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
0OpaToOpCKOro UCKYyCCTBa U
0COOEHHOCTH apryMEHTallU; CTUIIN
JIEJIOBOTO OOIICHHMS; BEpOAJbHBIE H
HeBepOasbHbIE cpencrsa
B3aMMO/ICHCTBUS C MAPTHEPAMU,;

yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanueli B YCTHOH U
MUCbMEHHOU dopmax Ha
roCyJapCTBEHHOM A3BIKE;
UCTIOJNB30BaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUSA O KOMMYHUKaTHBHBIX
Ka4yecTBaxX peud B MEKIUIHOCTHOM
oOmeHnn #  MpodhecCHOHAIbHON
NEeSITETTLHOCTH; TIPEACTaBISTh CBOIO
TOYKY 3pEHHUs TIpH  JIEJIOBOM
o0meHnn W B IYOJWYHBIX

BBICTYIUICHHUSX;

BECTH oOMeH JIEJI0OBOM
uHpopmanueii B  YCTHOH U
MTACbMEHHOU dopmax Ha
rocyJ1apCTBEHHOM A3BIKE;

HUCIIOJB30BaTh 3HAHHUC S3BIKOBBIX
HOPpM, 3HaHHUA O KOMMYHUKATUBHBIX
KaueCTBAX p€UM B MCKIMYHOCTHOM




oOmeHnu ©  MpodheccCHOHAIBHON
NeSITeTTbHOCTH; TIPEICTABIISTh CBOIO
TOYKY 3pEHHS TIpH  JCIOBOM
oO1eHnu u B MyOJUYHBIX
BBICTYIIJICHUSX;

BJIA/IETh! COBPEMCHHBIMHU
MH(POPMAIIMOHHO-
KOMMYHHKATHBHBIC CPEICTBAMHU B
mporecce  OOIICHUs; HaBBIKAMU

KOMMYHHUKAIHH B
podecCHOHATLHOM obnacru;
METOIaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'pPaMOTHOro ImnuCbMa H
TOBOPEHHUS, HaBBIKAMH
MECXKIINYHOCTHOI'O

JIJIOBOrO OOILIEHHSI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) SI3bIKaX, C
IpUMEHEHHEM NpOoQecCHOHATBHBIX
S3BIKOBBIX  (OPM,  CPEICTB |
COBPEMEHHBIX KOMMYHUKAaTHBHBIX
TEXHOJIOTHIl COBPEMEHHBIMHU
MH(POPMAaIMOHHO-

KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHUKAIHA B
npodeccCHoHANBHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHMUS
HaBBIKOB T'PaMOTHOTO THChMa |
TOBOPEHHUSI. - HaBBIKAMH
MEKJINYHOCTHOTO JIeI0OBOTO
oO1IeHUs Ha pyccKoM u

MHOCTpaHHOM  (BIX) s3BIKAX, C
IPUMEHEHHEM MpodeccroHalIbHBIX




A3BIKOBBIX  (OPM,  CPEACTB H
COBPEMEHHBIX KOMMYHHKATHBHBIX
TEXHOJIOTUH.

Hrtoro 51/1,417 | 12/0,333
3 cemectp
1 2 3 4 5 6 7 8
Tema 1. | Effective Media | 10/0,278 1/0,028 TEKCT: “Eight secrets to VK-4. 3HATB: OCHOBHBIE noHsaTys | Jlexkuus.
Relations. effective communication”, OIIK-1. KyIbTYpbl M OJTUKH  DEuH;

DddexTuBHBIC CBS3H
C IIPECCOM.

“Text - Ggeneral Guidelines”,
“Dealing with the Media”.

HOPMAaTUBHBIC, KOMMYHUKATHBHBEIC,
OTHYCCKHUEC  aCIICKThI YCTHOﬁ n

IIACbMEHHOU peuu;
(byHKLIMOHATIBHBIE CTWJIN
COBPEMEHHOIO  S3bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBA u

0COOEHHOCTH apryMeHTAalH; CTUIIN
JIEIIOBOTO 001eHus; BepOanbHbIe U
HeBepOaIbHbIE CpeacTBa
B3alMOJICHCTBUS C TapTHEPaMH,

OCHOBHBIE TIOHATUS KYJBTYPBHl U
ATUKU peuu; HOpMaTHUBHBIE,
KOMMYHHMKaTHUBHBIE, TUYECKUE
aCneKThl YCTHOM M NMCBMEHHOU
peud; (GYHKIMOHAIbHBIE  CTUIH
COBPEMEHHOTO  SI3bIKa;  OCHOBBI
OpaTOpPCKOTO HCKYCCTBa U
0COOEHHOCTH apryMEHTalluu; CTHIN
JIeIOBOTO OOIIEHMS; BepOalibHbIE U
HeBepOasbHbIE cpencTsa
B3alMOJIEICTBUS C TapTHEPAMH,

yMeTb: BEeCTH OOMEH [IeJIOBOM
uHpopmaned B YCTHOM U
MMCbMEHHOM dbopmax Ha




roCy/1IapCTBEHHOM SI3BIKE;
HCIIOJB30BaTh 3HAHHE S3BIKOBBIX
HOPM, 3HAHUS O KOMMYHHKATHBHBIX
KayeCcTBaX PeYH B MEKIUYHOCTHOM
o0meHnu #  MpodhecCHOHAILHON
JIESITCIIBHOCTH; MPEACTABIATh CBOIO
TOYKY 3pEHHsS TIpPH  JCIOBOM
oO01eHnu u B MyOJUYHBIX

BBICTYIUICHHUSIX;

BECTH oOMeH JIeI0BOM
uHpopmaned B YCTHOM u
NUCbMEHHON dopmax Ha
roCyJapCTBEHHOM S3BIKE;

UCIIOJIB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHUSA O KOMMYHHKAaTHBHBIX
Ka4eCTBaX PeYd B MEKIMYHOCTHOM
oOmeHnn #  MpodecCHOHAIBHON
JeSITebHOCTH; NPEACTABIATh CBOIO
TOYKY 3pEHHS TIPH  JIEJIOBOM
o0meHnn ¥ B IyOJWYHBIX
BBICTYIIJICHUSX,

BJa/1eTh! COBPEMEHHBIMU
MH(OPMaLIOHHO-
KOMMYHUKaTHBHBIE CPEICTBAMHU B
mpoiecce  OOIICHUsS; HaBBIKAMU

KOMMYHHKAITIH B
po¢eCCHOHATBHON obnacTu;
METOJIaMHU COBEpPIIICHCTBOBAHUS
HAaBBIKOB TI'pPaMOTHOro InCbMa H
TOBOPEHHSI, HaBBIKAMHU
MEXKIINYHOCTHOI'O

JIIOBOTO OOIIEHHSI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) SI3bIKaX, ¢C




NpUMEHEHHEM TNPO(ECCHOHAIBHBIX
SI3BIKOBBIX ~ ()OPM,  CPEICTB |
COBPEMEHHBIX KOMMYHHKATHBHBIX
TEXHOJIOTUI COBPEMEHHBIMHU
UH(POPMAIMOHHO-

KOMMYHHUKATHBHBIC CPEICTBAMHU B
mporecce  OOIICHUs;, HaBBIKAMU

KOMMYHHUKAI[HH B
npodeccCHoHATBLHOM obnacru;
METOIaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'pPaMOTHOro ImnuCbMa M
TOBOPEHHUSL. - HaBBIKAMH
MEKITHYHOCTHOTO JICTIOBOTO
o0IeHus Ha pyccKoM u

MHOCTpaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHHEM HPOQeCcCCHOHATBHBIX
A3BIKOBBIX  (OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHHUKAaTHUBHBIX
TEXHOJIOT .

Tema 2.

Advantages
Disadvantages
Advertising.
[IpenmyiecrBa
HEAO0CTAaTKHU
pPEKIIaMBl.

and
of

10/0,278

2/0,056

TEKCT: “Advertisements:
advantages and disadvantages
of advertising”, “What are
advertisements?”, “Features
of advertising”, “Benefits of
advertisements for the
business”, “Benefits of
advertisements to the
consumers”, “Criticisms of
advertising”.

YK-4.
OIIK-1.

3HATh: OCHOBHBIE MIOHATHUSA
KYJIbTYpbI 51 3TUKM  pEeuH;
HOPMAaTUBHBIC, KOMMYHUKATUBHBIE,
OTUYECKHE AaCHEeKThl YCTHOM U

MMHUCbMEHHOU peuu;
(G yHKIIMOHATBHBIE CTUJIN
COBPEMEHHOI'O  SI3bIKA;  OCHOBBI
OpaTOPCKOTO HCKYCCTBA u

0COOEHHOCTH apryMeHTAaIH; CTUIIN
JIEIOBOrO OOILIEHMS; BepOaJIbHbIE U
HeBepOaJIbHbIE CpeacTBa
B3aMMOJICICTBUS C TapTHEPaMH,

OCHOBHBIE TOHATUS KYJIbTYPbl U
ATUKU peuu; HOpMaTHUBHBIE,

Jlexuns.




KOMMYHHKATHUBHBIE, ATUYECKHUE
aCIIeKThl YCTHOM W NHUCbMEHHOMU
peun;  (QYHKIMOHAJIbHBIE  CTUIIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTo HCKYCCTBa u
O0COOEHHOCTH apryMEHTaIlUN; CTHIIN
JIEIIOBOTO OOIIEHUs; BepOATbHBIE U
HeBepOaTbHBIC CpeicTBa
B3aUMOJICUCTBUS C TAPTHEPAMHU;

yMeTb: BecTH OOMEH JelIOBOM
uHpopmaned B YCTHOM u
MMHUCHbMEHHOM dbopmax Ha
rocyapCTBEHHOM SI3BIKE;
HCIIOJIb30BAaTh 3HAHHME S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHUKATHBHBIX
KauyecTBaX pedyd B MEKINYHOCTHOM
ob0mennn #  npodecCHoHANTBHOM
JIeATETbHOCTH; MPEJICTABISATh CBOIO
TOYKY 3pEHHS TIpU  JEJIOBOM
o0meHn W B MYONIMYHBIX

BBICTYIUICHHUSX;

BECTHU oOMeH JIeTI0BOM
uHpopmanued B YCTHOM U
MUCHhMEHHOU dbopmax Ha
rocyapCTBEHHOM SI3BIKE;

UCTOJb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHA O KOMMYHUKATUBHBIX
Ka4yecTBax peud B MEXIUYHOCTHOM
oOumieHM ¥ THpodecCHOHaTbHOU
JEeSITeTbHOCTH; TPEACTABIATh CBOIO
TOYKY 3pEeHud [Opud  JEJIOBOM
o0meHnn ¥ B IyOJUYHBIX
BBICTYIIJICHUAX ;




BJIA/IETh: COBPEMEHHBIMH
nH(pOpMaIMOHHO-

KOMMYHHKATHBHBIC CPEJICTBAMHU B
nporiecce  OOIICHHS, HABBIKAMHU

KOMMYHHKAITIH B
npo¢eCCHOHATBHON obnacTu;
METOAAMU COBEPIICHCTBOBAHUS
HaBBIKOB TPaMOTHOTO TIMCbMa H
TOBOPCHHSI, HaBBIKAMU
MEXITMYHOCTHOTO

JISJIOBOTO OOINEHUS Ha PYCCKOM H
WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM TPOo(eCcCHOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTHt COBpEMEHHBIMU
MH(OPMaLIOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMHU B
mpoiecce  OOIICHUsS; HaBBIKAMU

KOMMYHHKAIUH B
npo¢eCCHOHAIBHON obnactu;
METOAAMHU COBEpPILIEHCTBOBAHUS
HaBBIKOB TPaMOTHOTO TIMCbMa W
TOBOPEHMSI. - HaBBIKAMHU
MEXITMYHOCTHOTO JIeTTIOBOTO
oOrieHus Ha pyccKoM u

MHOCTpaHHOM  (BIX) SI3bIKaX, C
IpPUMEHEHHEM NPOQeCcCHOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHHUKAaTHUBHBIX
TEXHOJIOT .

Tema 3.

Types
Relations

of

Public

710,194

3/0,083

TEKCT: “Media Tours”,
“Media Relations”, “Types of

YK-4.
OI1K-1.

3HATh: OCHOBHBIE MIOHATHUSA
KYJIbTYpbI 51 OTUKM  peuu;

Jlekuuu-6ecensl.




Advertising.

Bunnr peKIaMbl
CBsI3el c
00IIECTBEHHOCTHIO.

Public Relations”, “Public
Relations and Advertising”.

HOPMATUBHBIC, KOMMYHUKATHBHBLIC,
OTHUYCCKHUC  ACIICKTHI YCTHOﬁ n

IIACbMEHHOU peuu;
(byHKLINOHATIbHBIE CTWJIN
COBPEMEHHOIO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa U

0COOEHHOCTH apryMEHTAIH; CTUIIN
JIEIIOBOTO 0011leHus1; BepOaibHble U
HeBepOaJbHbIE CpeacTBa
B3aUMO/ICHCTBUS C TApTHEPAMH;
OCHOBHBIC TIOHSATHS KYJIbTYpHl |
ITHUKU peun; HOPMaTHBHBIE,
KOMMYHHUKATHBHBIE, ATHYECKHUE
acIieKThl YCTHOM W NHCHhMEHHOW
peun;  (GYHKIMOHAIBHBIE  CTHJIH
COBPEMEHHOTO  SI3bIKA;  OCHOBBI
0paToOpCKOro HCKYyCCTBA U
0COOEHHOCTH apryMeHTaIH; CTUIIN
JIEJIOBOTO OOIIEHHS; BepOabHBIC H
HeBepOaJIbHbIE CpeAcTBa
B3aMMOJICHCTBHS C TIAPTHEPAMU,
yMeTb: BECTH OOMEH JIeJ0BOM
uHpopmanued B YCTHOM U
MUCbMEHHOU dopmax Ha
rOCyJapCTBEHHOM S3BIKE;
UCTOJb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHUS O KOMMYHHKATHBHBIX
Ka4yecTBax peud B MEXIUYHOCTHOM
oOumieHM ¥ THpodecCHOHaTbHOU
JEeSITeTbHOCTH; TPEACTABIATh CBOIO
TOYKY 3pEHHS TIPH  JICJTIOBOM
o0meHnn ¥ B IyOJUYHBIX
BBICTYIIJICHUSX,




BECTU oOMeH JIeTI0BOM
uHpopmanuedi B YCTHOH U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;
UCTIOJB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUS O KOMMYHUKaTHUBHBIX
Ka4yecTBaxX peud B MEKIUYHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHOU
NEeSITeTbHOCTH; NPEACTABIATh CBOIO
TOYKY 3peHHs TpH  JCIOBOM
o0meHnn W B IyOJWYHBIX
BBICTYIUICHHUSX;

BJIA/I€Th! COBPEMEHHBIMH
nH(pOpMaMOHHO-
KOMMYHHKATHBHBIC CPEJICTBAMHU B
mpouecce  OOIIEHHS; HaBBIKaMU

KOMMYHUKaIIUN B
npodeccuoHaNbHOM obmnactu;
METOIlaMU COBEPIIICHCTBOBAHUS
HABBIKOB TPaMOTHOTO TIMCbMa H
roBOpCHUA, HaBbIKaMH
MEXKITMYHOCTHOTO

JISJIOBOTO OOIIEHUS Ha PYCCKOM H
WHOCTpaHHOM  (BIX) SI3BIKaX, C
MPUMEHEHHEM TPOo(eCcCHOHATBHBIX
S3BIKOBBIX  ()OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHHUKATHBHBIX
TEXHOJIOTHIt COBpEMEHHBIMU
MH(OPMaLOHHO-

KOMMYHHUKATHBHBIC CPEJICTBAMHU B
mporecce  OOIIEHUs; HaBBIKAMU
KOMMYHHKAITIH B
po(eCCHOHATBHON obmacTu;




METOJaMH COBCPUICHCTBOBAHUSA
HAaBBIKOB TI'pPaMOTHOI'O IIMCbMa H

TOBOPCHUSL. - HaBBIKAMH
MEXIIMYHOCTHOTO JIeTIOBOTO
oOrmieHus Ha pycckom u

WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM MPodecCrOHATBHBIX
A3BIKOBBIX ~ (OpPM,  CpPEeICTB H
COBPEMEHHBIX KOMMYHUKATHBHBIX
TEXHOJIOTHUM.

Tema 4.

Getting on  the

Editorial Page.
ITonananue Ha
PEAaKLIMOHHYIO
IOJIOCY.

6/0,167

4/0,111

TEKCT: “Editorial Pages”.

YK-4.
OIIK-1.

3HATb: OCHOBHBEIC IIOHATHUA
KYJIbTYPbI u OTHKHU peuu;
HOPMATUBHBIC, KOMMYHUKATHBHBIC,
OTHYCCKHUEC  aACIICKThI YCTHOﬁ n

IIMCbMEHHOU peun;
(GyHKIMOHAIIbHbIE CTHJIH
COBPEMEHHOIO  f3bIKa;  OCHOBBI
0paToOpCKOro UCKYCCTBa u

O0COOEHHOCTH apryMEHTalluu; CTHIIN
JIENIOBOTO 00IIeHus; BepOaibHbIle U
HeBepOaTbHBIC cpeacTBa
B3aUMOJICHCTBUS C TAPTHEPAMHU;

OCHOBHBIC TIOHSTHS KYJIbTYpHl U
STUKH peuu; HOPMAaTHBHBIE,
KOMMYHUKATUBHEIE, ITUYECKUE
aCIIeKTbl YCTHOW W NMCbMEHHOHU
peun;  (QyHKIIMOHAIBHBIC  CTHIIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaToOpCKOTO HCKYCCTBa u
0COOCHHOCTH apTyMEHTAIlUH; CTHIIN
JIEJIOBOTO OOIICHMS; BepOATbHBIE U
HeBepOaIbHbIC cpencTBa
B3aUMOJICHCTBUS C TAPTHEPAMU;

Jlexuus.




yMeTb: BECTH OOMEH JIeIOBOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;
UCTIOJB30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUS O KOMMYHUKaTHUBHBIX
Ka4yecTBaxX peud B MEKIUYHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHOU
NEeSITeTbHOCTH; NPEACTABIATh CBOIO
TOYKY 3peHHs TpH  JCIOBOM
o0meHnn W B IyOJWYHBIX

BBICTYIUICHHUSX

BECTHU o0OMeH JIEJI0BOM
uHpopManeii B yCTHOH W
MUCbMEHHOU dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;

UCTIOJNB30BAaTh 3HAHUE S3BIKOBBIX
HOpPM, 3HaHHUSA O KOMMYHUKaTHBHBIX
Ka4yecTBaxX peud B MEXIUYHOCTHOM
oOmeHnn #  NpodhecCHOHAIbHON
NEeSITETTHHOCTH; TIPEACTABISTh CBOIO
TOYKY 3pEHHUs TpH  JIEJIOBOM
o0meHnn W B IYOJNWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMHU
MH(POPMAIMOHHO-
KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporiecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHHUKaIIUN B
npodeccHoHANBHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHUS

HAaBBIKOB TI'PaMOTHOI'o ImHCbMa H
TOBOPCHMNA, HaBBIKaMH




MEXITMYHOCTHOTO

JIJIOBOrO OOILLEHHSI Ha PYCCKOM H
MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOQECCHOHATBHBIX
A3BIKOBBIX ~ (OPM,  CPEIACTB H
COBPEMEHHBIX KOMMYHHKATHBHBIX
TEXHOJIOTUI COBPEMEHHBIMU
nH(pOpMaIMOHHO-

KOMMYHHUKATHBHBIE CPEJICTBAMU B
nporecce  OOLIEHMs;  HaBbIKAMU

KOMMYHHKAITHH B
npo¢eCCHOHAIBHON obnacTu;
METOAAMHU COBEPILICHCTBOBAHUS
HABBIKOB TPaMOTHOTO TIHMCbMa W
TOBOPEHHS. - HaBBIKAMHU
MEXITMYHOCTHOTO JICJIOBOTO
o01IeHUs Ha pyccKoM U

WHOCTpaHHOM  (BIX) SI3BIKaX, C
MpUMEHEHUEeM TMPOodheCcCUOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHUKATUBHBIX
TEXHOJIOTHUH.

Tema 5.

The concept and
features of PR-texts.
Ilonstue "
0COOEHHOCTH PR-
TCKCTOB.

710,194

1/0,028

TEKCT: “Details How to
create a pr-texts”,
“Instruction how to create pr-
texts”.

YK-4.
OIIK-1.

3HATb: OCHOBHBIC IIOHATUA
KYJIbTYPbI u OTHKHU peuu;
HOPMAaTUBHBIC, KOMMYHUKATHBHBIC,
OTUYCCKUC  ACIICKThI YCTHOI>'I n

MMCbMEHHOU peun;
(byHKIMOHAIIbHbIE CTHJIN
COBPEMEHHOTO  S3BIKa;  OCHOBBI
0paTopCKOro UCKYCCTBa U

O0COOEHHOCTH apryMEHTalluu; CTHIN
JIeJIOBOTO OOIIEHMS; BepOalibHbIE U
HeBepOaTbHBIC CpeacTBa

Jleknus-
BHU3yaJIn3aIusl.




B3aMMOJICHCTBHS C TAPTHEPAMU,;

OCHOBHBIC TOHATHUS KYJIbTYyphl U
STHKH peuu; HOpPMAaTHBHBIE,
KOMMYHHUKaTHBHBIE, TUYECKUE
aCleKTbl YCTHOM M IIMCBbMEHHOU
peud;  (QYHKIHMOHAIbHBIE  CTUIH
COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaToOpCKOro HCKYyCCTBa U
0COOEHHOCTH apryMEHTAIH; CTUIIN
JIEJIOBOTO OOIICHHS; BepOAbHBIC H
HeBepOasbHbIE cpencrsa
B3aMMO/ICHCTBUS C MAPTHEPAMU,;

yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanueli B  YCTHOH U
MUCbMEHHOU dopmax Ha
roCyJapCTBEHHOM A3BIKE;
UCTIOJNB30BAaTh 3HAHUE S3BIKOBBIX
HOpPM, 3HaHHUSA O KOMMYHUKaTHBHBIX
Ka4yecTBaxX peud B MEXIMYHOCTHOM
oOmeHnn #  NpodhecCHOHAIbHON
NeSITeTTHHOCTH; TIPEACTABISTh CBOIO
TOYKY 3pEHHUs TpH  JIEJIOBOM
o0meHnn W B IYOJNWYHBIX

BBICTYIUICHHUSX;

BECTH oOMeH JIeI0BOM
uHpopmanueii B  YCTHOH U
MMACbMEHHOU dopmax Ha
rocyJ1apCTBEHHOM A3BIKE;

UCIIOJIb30BaTh 3HAHHUE S3BIKOBBIX
HOPM, 3HaHHUA O KOMMYHUKaTHBHBIX
KayecTBaxX pe4yd B MEKIUYHOCTHOM
oOmeHnu ©  MpodheccCHoHAIbHON
JIESITEIbHOCTH; MPEICTABISATh CBOIO




TOYKY 3peHHs TpH  JCIOBOM
oO01eHnu u B MyOJUYHBIX
BBICTYIUICHHUSX;

BJIAJIETh: COBPEMEHHBIMH
MH(POPMAIMOHHO-

KOMMYHHKATHBHBIC CPEJICTBAMHU B
mporecce  OOIICHHS;, HaBBIKAMH

KOMMYHHUKAI[HH B
npodeccCHoHATBLHOM obnacru;
METOIaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'PaMOTHOro ImnuCbMa H
TOBOPEHHUS, HaBBIKAMH
MECXKIINYHOCTHOI'O

JICJIOBOrO OOILEHHsSI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOoQeCcCHOHATBHbBIX
S3BIKOBBIX  (OPM,  CPEIACTB M|
COBPEMEHHBIX KOMMYHUKAaTHBHBIX
TEXHOJIOTHIl COBPEMEHHBIMHU
MH(POPMAaIMOHHO-

KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHUKAIIHU B
npodeccnoHanbHOMI o0mnactu;
METOIlaMU COBEPIICHCTBOBAHMUS
HaBBIKOB T'PaMOTHOTO THChMa |
TOBOPCHHUSI. - HaBBIKAMH
MEKJIMYHOCTHOTO JIeI0OBOTO
oOLIeHHs Ha pyccKoM u

MHOCTpaHHOM  (BIX) s3BIKAX, C
IIPUMEHEHHEM MpodeccroHalIbHbBIX
A3BIKOBBIX ~ (OPM,  CPEICTB H
COBPEMEHHBIX KOMMYHUKAaTHUBHBIX




TEXHOJIOTUH.

Tema 6

The general rules of
preparation of PR-
texts.

Oo6mmue npaBUIIa
HOArOTOBKH PR-
TEKCTOB.

6/0,167

1/0,028

TEKCT: “Writing rules PR
pros should know”, “How to
create a pr-texts”.

YK-4.
OIIK-1.

3HATh: OCHOBHBIE IIOHATHUSA
KyIbTYpbl U OTUKH  peuHu;
HOPMAaTUBHbIE, KOMMYHHKAaTUBHBIE,
OTUYECKHE AaCIEeKThl YCTHOM U

IIMCbMEHHOU peun;
(G yHKIMOHATIbHbIE CTHIIH
COBPEMEHHOIO  S3bIKa;  OCHOBBI
OpaTOPCKOro HCKYCCTBA u

0COOEHHOCTH apryMeHTalH; CTUIIN
JIEJIOBOTO 0011leHus1; BepOaibHbIe U
HeBepOaIbHbIE CpencTBa
B3alMOJICHCTBUS C IapTHEPAMH,

OCHOBHBIE TIOHATUS KYJIbTYPHl U
ATUKU peuu; HOpMaTHUBHBIE,
KOMMYHHMKaTHUBHBIE, TUYECKUE
aCIeKThl YCTHOM M NHMCbMEHHOU
peud; (GYHKIMOHAIbHBIE  CTUIH
COBPEMEHHOTO  SI3bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa U
0COOEHHOCTH apryMEHTalluu; CTHIIN
JIeIOBOTO OOIIEHMS; BepOalibHbIE U
HeBepOasbHbIE cpencTsa
B3alMOJIEICTBUS C TapTHEPAMH,

yMeTb: BEeCTH OOMEH [IeJIOBOM
uHpopmaned B YCTHOM U
MTACbMEHHOU dbopmax Ha
rocyJ1apCTBEHHOM A3BIKE;
UCIIOJIb30BaTh 3HAHHWE S3BIKOBBIX
HOPM, 3HaHHSI O KOMMYHUKATHBHBIX

[TpobnemubIe
JICKIINHU




KauecTBaX pe4d B MEKIUIHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHOU
JIESITEIIBHOCTH; MPEICTABISATh CBOIO
TOYKY 3pPEHHS TPH  JICJTIOBOM
o0meHn W B IyONMYHBIX

BBICTYIUICHUSX;

BECTH o0OMeH JIeJI0BOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;

UCTIOJNBb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHHUSA O KOMMYHUKATHBHBIX
Ka4ecTBaxX peud B MEXKIMYHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHON
JEeSITETbHOCTH; TPEACTABISTh CBOIO
TOYKY 3pEHUS TIpH  JeJIOBOM
o0meHnn W B IyOJWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMHU
MH(POPMAaIMOHHO-
KOMMYHHUKATHBHBIE CPEIICTBAMH B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHUKaIlUN B
npodeccnoHanbHOMI o0mnactu;
METOIlaMU COBEPIIICHCTBOBAHUS
HABBIKOB TPAMOTHOTO THCbMa H
TOBOpPCHMUA, HaBbIKaMH
MEXKITMYHOCTHOTO

JIEJIOBOTO OOIIIEHUsI Ha PYCCKOM H
MHOCTpaHHOM  (BIX) s3BIKAX, C
IIPUMEHEHHEM MpodeccroHalIbHbBIX
A3BIKOBBIX ~ (OPM,  CPEICTB H
COBPEMEHHBIX KOMMYHUKAaTHUBHBIX




TEXHOJIOTHIt COBpEMEHHBIMU
nH(pOpMaIMOHHO-

KOMMYHHKATHBHBIC CPEJICTBAMHU B
nporiecce  OOIICHHS, HABBIKAMHU

KOMMYHHKAITIH B
npo¢eCCHOHATBHON obractu;
METOAAMU COBEPILICHCTBOBAHUS
HABBIKOB TPaMOTHOTO TIMCbMa H
TOBOPEHHS. - HaBBIKAMU
MEXITMYHOCTHOTO JICJIOBOTO
o01IeHNs Ha pyccKoM U

WHOCTpaHHOM  (BIX) S3BIKAX, C
MPUMEHEHHEM TPOo(eCcCHOHATBHBIX
S3BIKOBBIX  (OpM,  CpPEICTB H
COBPEMEHHBIX KOMMYHUKATHBHBIX
TEXHOJIOTHUM.

Tema 7.

Genres of PR-texts.
XKanpe!r PR-TekcTOB.

5/0,139

TEKCT: “Media Genres and
Texts”, “The structure of
television genres”.

YK-4.
OIIK-1.

3HATb: OCHOBHBIC IIOHATHUA
KYJIbTYPbI u OTHKHU peuu;
HOPMATUBHBIC, KOMMYHUKATHBHBIC,
OTUYCCKHUC  aACIICKThI YCTHOﬁ u

MCbMEHHOU peun;
(byHKIOHAIIbHbIE CTHJIN
COBPEMEHHOIO  S3bIKa;  OCHOBBI
0paToOpCKOro UCKYCCTBa u

0COOEHHOCTH apryMEHTalluu; CTHIIN
JIEIIOBOTO OOIIEHUs; BepOATbHBIE U
HeBepOaTbHBIC cpeacTBa
B3aUMOJICHCTBUS C TAPTHEPAMHU;

OCHOBHBIC TIOHATHS KYJIbTYpHl U
STHKH peuu; HOPMAaTHUBHBIE,
KOMMYHUKATHUBHEIE, STHYECKHE
aCIIeKTbl YCTHOW W NMCbMEHHOHU
peur;  (QYHKIIMOHAIBHBIC  CTHIH

Jlexusa




COBPEMEHHOTO  53bIKa;  OCHOBBI
OpaTOPCKOTO HCKYCCTBa u
0COOEHHOCTH apryMEHTAIH; CTUIIN
JIEIIOBOTO 0011leHus1; BepOaibHbIle U
HeBepOaJIbHbIE CpeacTBa
B3aMMOJICICTBUS C TapTHEPaMH,

yMeTb: BECTH OOMEH JIeJIOBOM
uHpopmanued B YCTHOM U
IIMCbMEHHON dopmax Ha
roCy/1apCTBEHHOM SI3BIKE;
UCTIOJNBb30BAaTh 3HAHUE S3BIKOBBIX
HOPM, 3HAHHUS O KOMMYHUKaTHUBHBIX
Ka4ecTBaxX peud B MEXKIMYHOCTHOM
obmeHnn ¥ MPOPECCHOHATBHON
JEeSITETbHOCTH; TPEACTABISTh CBOIO
TOYKY 3peHHs TpH  JCeIOBOM
o0meHnn W B IYOJWYHBIX

BBICTYIUICHHUSX;

BECTH oOMeH JIeI0BOM
uHpopManuei B  YCTHOH U
MIACbMEHHOU dopmax Ha
rocy1apCTBEHHOM A3BIKE;

UCTIOJB30BaTh 3HAHUE S3BIKOBBIX
HOPM, 3HaHUSA O KOMMYHUKaTHBHBIX
Ka4yecTBaxX peud B MEXIUYHOCTHOM
oOmeHnu ©  MpodheccCHoHAIbHON
NeSITETTHHOCTH; TIPECTaBISTh CBOIO
TOYKY 3pEHHS TpPH  JIEJIOBOM
o0meHnn W B MIYOJWYHBIX
BBICTYIIJICHUSX;

BJIA/I€Th! COBPEMEHHBIMA
MH(POPMAIMOHHO-
KOMMYHHUKATHBHBIE CPEJICTBAMH B




mporecce  OOIICHHUs; HaBBIKAMU

KOMMYHHUKAIHH B
npodeccCHoHATBLHOM obnacru;
METOITaMU COBEPIIICHCTBOBAHHUS
HAaBBIKOB TI'PaMOTHOro ImnuCbMa H
TOBOPEHHUS, HaBBIKAMH
MECKIINYHOCTHOI'O

JIJIOBOrO OOILLEHHsSI Ha PYCCKOM H
MHOCTpAaHHOM  (BIX) SI3bIKaX, C
IPUMEHEHUEM NPOQeCCHOHATBHBIX
S3BIKOBBIX ~ (OPM,  CPEICTB H
COBPEMEHHBIX KOMMYHUKAaTHBHbIX
TEXHOJIOTUIl COBPEMEHHBIMHU
nH(pOpMaMOHHO-

KOMMYHHKATHBHBIE CPEJICTBAMH B
nporecce  OOLIEHMs;  HaBBIKAMHU

KOMMYHHUKAI[HH B
npodeccuoHaNbHOM obmnactu;
METOIlaMU COBEPIICHCTBOBAHMUS
HaBBIKOB T'PaMOTHOTO THCHEMa |
TOBOPCHHUSI. - HaBBIKAMH
MEKJINYHOCTHOTO JIeI0BOTO
oOLIeHUS Ha pyccKoM u

WHOCTpaHHOM  (BIX) SI3BIKaX, C
MpUMEHEHUEeM TMPOodheCcCUOHATBHBIX
S3BIKOBBIX  ()OpM,  CpPEICTB W
COBPEMEHHBIX KOMMYHUKATHUBHBIX
TEXHOJIOTHUH.

HUroro

51/1,417

12/0,333

Bcero

153/4,25

36/1




5.4. IlpakTUdeckrue U CEMUHAPCKHE 3aHATHSA, UX HAMMEHOBAHHUE, COJIep)KaHuE U 00BEM B Yacax.

HaumenoBanue MNPAKTHICCKHUX U

O0BeM B yacax /

Ne Ne paznena . TPYA0EMKOCThH B 3.€.
n/n AHCIMILTHHDI CEMUHAPCKHUX 3aHATHH
010(0) 300
1 cemectp
1. |Public relations in TEKCT: “ The Role of Public 10/0,278 | 2/0,056
commercial structures.  |Relations in the Marketing Mix”, “The
OO01ecTBEHHEBIE Public relations department overview”,
OTHOIIECHHUS B “The Public Relations Department
KOMMEPYECKHX goals/tasks”, “The Public Relations
CTPYKTYypax. Department in company structure”,
“The Public Relations Department
software”
2. |Place PR in modern| TEKCT: Reputation Management: Your 6/0,167 2/0,056
management and|Seven-Point Game Plan”, “The PR Agency
business. in the Modern Business World”, “Role of
Mecrto PR B Public Relations Management in an
COBPEMEHHOM Organization”.
MCHCIXKMCHTC N
MNpCAIIPUHUMATCIILCTBEC.
3. | Definition of strategy of | TEKCT: “5 Steps in Creating An Effective 8/0,222 3/0,083
PR-activity of the PR Strategy”.
organisation.
OnpeneneHI/Ie CTpaTeruun
PR-ngesrenpHOCTH
OpraHu3anuvu.
4. |PR as a culture and|TEKCT: “Public Relations Across Cultures”,| 7/0,194 |1/0,028
philosophy of modern|“Building international communication
business. bridges”, “Public Relations across Cultures”.
PR kaxk kynbrypa u
dbunocodust
COBPECMCHHOT'O ousHeca.
5. |[PR-service in the TEKCT: “Who Needs PR Services”, “The 6/0,167 |3/0,083
organization. Usual PR Clients”.
PR-cnyx0a B
OpraHu3anuvu.
6. |The creation of TEKCT: “Corporate image”. 7/0,194 1/0,028
corporation image.
Co3pnanue
KOpHIOpaTuBHOT'O
HUMHIKA.
7. |The nature of image of TEKCT: “The Nature of Public Relations”, 5/0,139
the organization. “Internal Public”.
[Ipupona umuxa
OpraHu3aluu.
8. |The stages of formation |TEKCT: “What Are the Best Tips for 2/0,056

of corporate image.
Otanbl  (HOpMHUPOBAHUS
KOPIIOPATHUBHOTO

Building Corporate Image?”, “Important
Stages in the formation of a company”.




AMHIKA.

Hroro 51/1,417 |12/0,333
2 cemecTp
Image and life cycle of |TEKCT: “Basic Overview of Organizational| 10/0,278 | 2/0,056
organisation. Life Cycles”,
Nmumx u  xusHeHHbIH | “Organizational Life-Cycles and
[UKJT OpPTaHHU3AIHH. Management Styles”.
Technologies of TEKCT: “Advertising Technologies DBA 6/0,167 1/0,028
construction of image and |Programme”.
means of its promotion.
TexHon0rHM OCTPOCHUS
UMHJDKA U CPEJICTBA €T0
MIPOJIBYKEHHUSL.
PR and social network. |TEKCT: “The Role and Influence of Social 10/0,278 | 4/0,111
PR u counanpHas cetb. |Media on the Modern PR Industry”.
Public speaking tips. TEKCT: “5 tips for better public speaking”. 710,194 3/0,083
CoBetbl 1St TyOIMYHBIX
BBICTYIJICHUH.
Adaptability is the key to| TEKCT: “ What is adaptability in business?” |  6/0,167 1/0,028
successful PR.
AnIanTUBHOCTE - PTO
KJII0Y K ycrenHomy PR.
Branding. TEKCT: “Branding Concepts”. 710,194 1/0,028
OObsBneHue. “The Difference Between Marketing and
Cuabxenue toBapa|Branding”.
TOPrOBOM MapKoOM.
Public Relations| TEKCT: “Public relations dependence on the| 5/0,139
Dependence  on  the|media”, “Media dependence on public
Media. 3aBucuMocCTh | relations”.
Caszeit C
00IIIECTBEHHOCTHIO oT
CMM.
HTtoro 51/1,417 |12/0,333
3 cemecTp
Effective Media| TEKCT: “Eight secrets to effective 10/0,278 1/0,028
Relations. communication”, “Text - General
O¢ddextuBnpie cBsa3u c¢|Guidelines”, “Dealing with the Media”.
IIPECCOM.
Advantages and| TEKCT: “Advertisements: advantages and 10/0,278 | 2/0,056
Disadvantages of|disadvantages of advertising”, “What are
Advertising. advertisements?”, “Features of advertising”,
[IpeumyiiectBa u|“Benefits of advertisements for the
HEJIOCTATKH PEKJIaMBI. business”, “Benefits of advertisements to the
consumers”, “Criticisms of advertising”.
Types of Public Relations| TEKCT: “Media Tours”, “Media Relations”, 7/0,194 3/0,083

Advertising.
Bunsl pexnamel cBsizeit ¢
OOIIECTBEHHOCTHIO.

“Types of Public Relations”, “Public
Relations and Advertising”.



http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies
http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies

Getting on the Editorial| TEKCT: “Editorial Pages”. 6/0,167 4/0,111

Page. Ilomamanme Ha

PEAAKIIMOHHYIO MOJIOCY.

The concept and features |TEKCT: “Details How to create a pr-texts”, 710,194 1/0,028

of PR-texts. “Instruction how to create pr-texts”.

[TonsiTie 1 0COOCHHOCTH

PR-TekcToB.

The general rules of TEKCT: “Writing rules PR pros should 6/0,167 1/0,028

preparation of PR-texts. |know”, “How to create a pr-texts”.

Oo6mmue MpaBUIIa

noaroTosku PR-TekcToB.

Genres of PR-texts. TEKCT: “Media Genres and Texts”, “The 5/0,139

’Kanper PR-TekcToB. structure of television genres”.

Utoro 51/1,417 |12/0,333

Bcero 153/4,25 36/1
5.5. JlTaboparopHble 3aHATHUS, IX HANMCHOBAaHNE U 00BEM B Yacax

Ne Ne pa3znena HanMeHoBaHHne O0Bem B yacax /

n/n AUCHUTLTHHBI J1a00pPaATOPHBIX padoT TPYA0EMKOCTH B 3.€.

5.6. [IpumepHas TeMaTHKa KypCOBBIX IPOEKTOB (paboT)
KypcoBoii npoekT (paboTa) yueOHbIM IITAHOM HE MPEAYCMOTPEH.

5.7. CamocrosrenbHas paboTa 0akanaBpoB
5.7.1.ConepxaHue 1 00beM caMoCTOATeNbHOM paboThl OakazaBpo OPO

Ne Paszpnesnl " Tembl | [lepeuens nomamuux 3aganuii | Cpoku O6bem B

n/m | paboyeil NpPorpaMmbl | U JPYTHX BONPOCOB UIA | BBINOJHEH | Yacax/TpyAa
CaMOCTOSITEJILHOTO CAMOCTOSITEJILHOTO U3YYeHUsl | us 0eMKOCTh B
U3YyYeHMs 3.€.

1 cemecTp

1. Media dependence on CamocrosiTesibHass ~ pabota ¢ | 2 Henens 12/0,333
Public Relations. UCIIOJIb30BaHUEM Wurepuer-
3aBucumocts CMU ot TEXHOJIOTUI
CBA3EH C
OOIIIECTBEHHOCTHIO.

2. Areas of friction. BHeayauTopHOE uTeHUE 3-4 wenens 13/0,361
Ob6nactu TpeHws.

3. Advertising pressure. WunuBunyaneHass W rpymmnoBas | 5-8 Hemers 12/0,333
PeknamHOe 1aBieHUeE. TBOpYECKas pabora

4. Tabloid journalism. BHaeaynutopHOe uTeHnE 9-11nenens 12/0,333
bynbBapnas
KYPHAIHCTHUKA.

5. Media etiquette. WuauBuayanbHas u rpynmosas | 12-13 1/0,028
Otuxer CMU. TBOpYECKas pabora HEeas




6. Crisis communication. CamocrositenibHass ~ pomamnass | 14-15 4/0,111
DKCTpeMasbHbIe CBSI3U C | paboTa Henens
00IIECTBEHHOCTHIO.

7. Tips and background | CamocrositenbHass pabora ¢ | 16 Hexens 1,75/0,049
materials. UCIIOJIb30BaHUEM Wutepuer-

CoBetnl U | TEXHOJIOTHI
JOTIOJHUTENBHBIE
MaTepUaIbl.

8. Media advisories. WuauBuayanbHas u rpymmoBas | 17 Hemens 1/0,028
Hocsimmue TBOpUecKas paboTa
PEKOMEH1aTeIbHBIIH
XapakKTep.

Utoro 56,75/1,576
2 ceMecTp
1 2 3 4

1. Meeting the press. CaMocTosTenpHas  JoMalldss | 2-4 Henens 13/0,361
Bcerpeua ¢ peccoii. pabora

2. News conferences by BueaynuTopHOe uTeHHE 5-7 venmens 12/0,333
satellite.

IIpecc-koHpepeHIuu 1Mo
CITYTHUKOBBIM KaHaJlaM.

3. Junkets. Pabora B komange, BMecre | 10 Hemens 12/0,333
Beuepunka, MUKHHK. HAXOJWTh PELIEHUS JIEIOBBIX
IToe3nka 3a Ka3eHHBIH | mpobieM
CUer.

4. Editorial boards. WumuBuayanbHass W rpymmoBas | 11Hemens 12/0,333
PeakiimonHast KOJUIETHsI. | TBOpUECcKast paboTa

5. How to set the record BHueaynuTopHOe uTeHHE 12- 2/0,056
straight. 14uenens
Kak ycTaHOBHTH 3aMicCh
TIPSIMO.

6. Advantages of WunuBuayaneHass u rpymmoBas | 15- 4/0,111
advertising. TBOpUECKas paboTa 16HeneNs
[IpenmyiecrBa
pEKIIaMBbl.

Investor and financial CamocrositesibHass  pabota ¢ | 17 Hexens 1,75/0,049

7. relations. UCIIOJIb30BaHUEM Wurepuer-

WHuBecTop 1 pUHAHCOBBIE | TEXHOJIOTHUM
OTHOILIEHHSI.
Hroro 56,75/1,576

Ne 1 2 3 4

/1

3cemectp

1. Using an advertising CamocrostenpHass  paboTa C | 2 Hemens 9/0,25
agency. UCII0JIb30BAHNEM Wurepuer-
Hcnonn3oBanme TEXHOJIOTHi
PEKJIAMHOTO areHTCTBA.

2. Coaching speakers. BHueaynutopHoe uTeHnE 3-4 nenens 13/0,361
Koy4uuHr 17151 TUKTOPOB.

3. The nature of speech. WuauBuayanbHas W TpynmoBas | 5-7 Hemens 12/0,333

[Tpupona peun.

TBOpUecKas paboTa




Semispeeches. BreayauropHoe ureHne 8-10 Henens 12/0,333
ITonypeun.

Drafts. WupuBuayansbHas u rpymmoBas | 11-13 4/0,111
IIpoexThl. YepHOBHKHU. TBOpYECKas pabora HeJels

Publicity  before the | Camocrositenshass  gomamnmss | 14-15 5/0,139
event. pabora HeJeIst

Pexnama nepen

MEPOIPUATHEM.

Publicity after the event. | CamocrositenpHass pabora ¢ | 16-17 2/0,056
Pekiiama mocie UCII0JIb30BAHUEM WurepHeT- | HeaEIs

MEPOTIPHUSATHSL. TEXHOJIOIHi

Hroro 57/1,583
Bceero 170,5/4,735




5.7.2.Conepxanue 1 00beM CaMOCTOATENbHOM paboThl OakanaBpos it 3D0O

Ne Paszgenst u  Tembl | [lepeyens nomamnux 3aganuii u | Cpoku O0beM B
n/n | padoueii APYrux BONPOCOB JAJIs | BBINOJIHEH | Yacax/Tpyna
NnporpamMmbl CaMOCTOSITEJILHOTO M3Y4YeHHU s usi 0eMKOCTh B
CaMOCTOAATEILHOTO 3.e.
U3y4YeHHUsI
1 cemectp
1. Media dependence on | CamocrosTenbpHas pabora c - 19/0,528
Public Relations. UCIIOJIb30BAHUEM Wurepuer-
3aBucumocts CMU ot | TexHonorui
CBsI3€ei c
00IIeCTBEHHOCTBIO.
2. Avreas of friction. BueaynuropHoe urenue - 26/0,722
OOGmnactu TpeHus.
Media advisories.
Hocsmme
PEKOMEHIaTEbHBII
Xapakrep.
3. Advertising pressure. | UaauBuayaipHas W TPYIIOBas - 18/0,5
Pexnamuoe naBienue. | TBopueckas pabora
Tips and background
materials.
CoBetbl u
JIOTIOTHUTEJIbHBIE
MaTEpUAIBL.
4. Tabloid journalism. BueayautopHoe ureHue - 15/0,417
byneBapHas
KYPHAIIUCTHUKA.
5. Media etiquette. WunuBunyaneHass ©  TPYIIOBas - 10/0,278
Otuker CMIU. TBOpYEcKas pabora
6. Crisis communication. | CamocTtosiTenpHast JIOMAILHSSA - 4/0,111
DKCcTpeMalbHbIE paborta
CBSI3H C
OO0IIIECTBEHHOCTHIO.
Hroro 92/2,556
2 ceMecTp
1 2 3 4
1. Meeting the press. CamocrosiTenbHas JIOMAIITHSISI - 26/0,722
Bcerpeua ¢ npeccoit. paborta
2. News conferences by | BueaymutopHoe uTeHne - 18/0,5
satellite.
[Ipecc-xondepeniun
0 CITYTHUKOBBIM
KaHaJlaM.
3. Junkets. PaGora B  KoMaHIe, BMECTE - 19/0,528
BeuepuHka, MUKHUK. | HAXOJAWTH  PEIICHHUS  JICIOBBIX
IToe3nka 3a xa3zeHHBIH | mpolieM
CYeT.
4, Editorial boards. WnnuBuayanbHas W TpyHmnoBas - 15/0,417

Penakimonnasa
KOJLIETHSL.

TBOpUeCcKasi paborta




Investor and financial
relations.

HNuBecrop u
¢uHaHCOBBIC
OTHOILIICHUS.

How to set the record
straight.

Kak YCTaHOBUTH
3aIIUCh IIPAMO.

BneaynuropHoe urenue

10/0,278

Advantages of
advertising.
IIpeumyiuecrsa
PCKJIIAMBI.

WnnuBuayanbHas W IpynmnoBas
TBOpYECKas pabora

4/0,111

HUroro

92/2,556

3 cemecTp

Ne
/o

2

4

3cemectp

Using an advertising
agency.
Hcnonn3oBanne
PCKIAMHOI'O
arcHTCTBaA.

CamocrosiTenbHas pabora c
HCIIOJIb30BAHUEM WNurepuer-
TEXHOJIOTHI

28/0,778

Coaching speakers.
Koyuunr mis
JUKTOPOB.

BHeay,[[I/ITOpHOG YTCHUC

26/0,722

The nature of speech.
IIpupona peun.
Publicity after the
event.

Pexnama nocne
MEpONPUATHS.

WnnuBuayanbHas W IpynmnoBas
TBOpYECcKas pabora

30/0,833

Semispeeches.
[Tonypeun.

BreaynuropHoe ureHue

15/0,417

Drafts.
IIpoeKTsI.
YepHOBHKN.

WunuBuayanbHass W rpynmnosast
TBOpYEcKas pabora

14/0,389

Publicity before the
event.

Pexmama nepen
MCPOMPUATHEM.

CamocTosTenbpHas
paborta

JoMalIHssA

10/0,278

Hroro

123/3,417

Bcero

307/8,528




6. IlepevyeHb y4eOHO-METOAMYECKOT0 OOecreYeHus JAJIsi CAaMOCTOATEIbHON PadoThI

00yYaKOIIUXCS 1O TUCIHILINHE

1.

6.1. MeTonuueckue yka3zaHus (COOCTBEHHBbIE pa3pabOTKH)

English for General Purposes [DaexTtpoHHbId pecypc] : ydeOHOe mocoOue 1o
AHTJIMICKOMY SI3BIKY ISl CTYAEHTOB 1 KypCOB HESA3BIKOBBIX BY30B / [cocT.. A.D.
ToxkranwsazoBa, 3.H. [llymaxoa]. - Maiikon : Kyuepenko B.O., 2014. - 264 c. - Pexum
nocryma: http://lib.mkgtu.ru:8002/libdata.php?id=2100024456

English for PR - Specialists [Dnexkrponnslii pecypc]: yueb.-MeTo1. MocoOue o aHri. 3. /
[cocT. A.D. TokranpszoBa]. - Maiikon: A.A. I'puropenko, 2010. - 119 c. - Pexum
nocryna; http://lib.mkgtu.ru:8002/libdata.php?id=2000026360

English for modern PR [DnekTpoHHbIit pecypc]: yued.-MeTo 1. MOCOOHEe M0 aHTIIUHCKOMY
S3BIKY 17151 cTyAeHTOoB / cocT. Kucenéra E.B. - Maiikom: A.A. I'puropenxko, 2010. - 103 c.
- Pexxum nocryna; http://lib.mkgtu.ru:8002/libdata.php?id=1000073599

6.2. Jlutepatypa sl CaMOCTOSITEIILHON paOOThI

Tanpuyk, JLM. 5D English Grammar in Charts, Exercises, Film-based Tasks, Texts and
Tests - I'pammaTHKa aHIJIMICKOrO s3bIKa: KOMMYHUKATUBHBIH Kypc [DIJIEKTpOHHBIN
pecypc]: yue6. mocodue / JI.M. INanpuyk. - M.: By3oBckuii yueonuk: UHOPA-M, 2017. -
439 c. - S9BbC «Znanium. comy - Pexum JIOCTYyTIA:
http://znanium.com/catalog.php?bookinfo=559505

VYkpaunen, M.A. UHocTpaHHBIN A3bIK (aHIVIMHCKUI) B IPO(EeCcCHOHAIBHOM 1eATeNbHOCTH
[DnexTpoHHBIN pecypc]: ydeOHO-MeTonuyeckoe mocobue/ M.A. VYkpaunen. — M.:
Poccuiickuii rocynapcTBeHHbI yHHBepcUTeT mpasocymus, 2015. - 46 c. . - OBC
«Znanium. com.» - Pexxum gocrtyma: http://znanium.com/catalog.php?bookinfo=518245
AdanaceeB, A.B. Kypc a3 pexTuBHOM rpaMMaTHKK aHTIHICKOTO SI3bIKa [ DIIEKTPOHHBIN
pecypc]: yuebnoe mocooue / A.B. Adanacees. - M.: ®opym: UHOPA-M, 2015. - 88 c. -
9BC «Znanium. comy - Pexum JOCTYTIA:
http://znanium.com/catalog.php?bookinfo=498984



http://lib.mkgtu.ru:8002/libdata.php?id=2100024456
http://lib.mkgtu.ru:8002/libdata.php?id=2000026360
http://lib.mkgtu.ru:8002/libdata.php?id=1000073599
http://znanium.com/catalog.php?bookinfo=559505
http://znanium.com/catalog.php?bookinfo=518245
http://znanium.com/catalog.php?bookinfo=498984

7. ®OoHI OLEHOYHBIX CPEACTB ISl INPOBEJACHUS NPOMEKYTOYHON aTTeCTALMU
00y4YaKOIIHUXCH 10 TUCHHUILINHE

7.1. TlepedyeHb KOMIIETEHIIMH C YKa3aHHEM JTanoB HX (OPMUPOBAHHS B IPOIECCE
0CBOEHUs 00pa30BaTeNbHOM MPOrpaMMBbl

Jdranbl HanmenoBaHue y4eOHBIX JUCHUIINH, GOPMHUPYIOIIUX KOMIIETEHIIUN B
¢dopmupoBanus npouecce 0CBOeHHsI 00pPa30BaTeJIbLHON NMPOrPaMMBbI
KOMIIETeHIIH U

( HOMep cemecTpa
COIIACHO y4yeOHOMY
TJIaHy)

YK-4.: cnoco0eH ocymiecTB/ISITh 1eJ0BYI0 KOMMYHUKALMIO B YCTHOH M NMMCbMEHHOM
¢popmax Ha rocynapcrBeHHOM s3biKe Poccmiickoii ®exepauyum M HUHOCTPAHHOM(BIX)
si3bIKe(ax),

YK-4.1.: BbIOMpaeT Ha TOCYyIAPCTBEHHOM M MHOCTPAaHHOM (BIX) S3bIKAX
KOMMYHHUKATHBHO NpHeMJieMble CTHJIb J1eJ0BOro 001eHusl, BepOajibHble H HeBepOaJIbHbIe
cpe/cTBA B3aMMO/IeiicTBUS C MapTHEpaMH,

YK-4.2.: wucnonbdyer HWHGOPMALUMOHHO- KOMMYHHKALMOHHbIC TEXHOJOTHH IPH
noucke  HeoOXoaumoii  uHpopManMu B Npolecce  pelleHUs]  CTaHJAPTHBIX
KOMMYHHUKATHBHBIX 32124 HA rOCy1apCTBEHHOM U HHOCTPAHHOM (bIX) SI3bIKAX.

YK-4.3.: Beger [eJI0BYH0 MepeNnucKy, YYHMTbIBasi OCOOCHHOCTH CTWIHMCTHKH
0opUIHAIBHBIX M HeopUUIHAIBHBIX NHCEM, COLMOKYJbTYpPHble pa3ianuus B ¢opmare
KOPPECIOHIeHIIUM HA TOCYAAPCTBEHHOM U HHOCTPAHHOM (bIX) SI3bIKAX.

YK-4.4.: nemoHcTpupyeT HMHTerpaTHBHbIC yYMEHHMs HCIOJb30BaTh IMAJOTHYeCKOe
o0lIeHMe IS COTPYAHMYECTBA B AaKAJAeMH4YeCKONl KOMMYHUKAIMH OOlIeHHs: °
BHUMATEJBHO CJYIIAs U NBITAsICh MIOHATH CYTh WAell APYIrux, Aake ecJM OHU NMPOTHBOPeYaT
COOCTBEHHBIM BO33PEHUSIM; ® YBa’Kasi BbICKA3BIBAHUSA JAPYIUX, KAK B IJIaHE COJepP KAHUs,
TaKk U B ILUIaHe ()OPMbI; ®* KPUTHKYSI APTYMEHTHPOBAHHO M KOHCTPYKTMBHO, He 3ajeBasi
YYBCTB JAPYIUX; A1aNTHPYS Peyb M A3BIK KeCTOB K CUTYallMsIM B3aUMO/eiCTBHS,

YK-4.5.: nemoHCcTpUpYeT YMeHHe BbINOJHSATH NepeBo] NPo(ecCHOHAIBLHBIX TEKCTOB
C HHOCTPAHHOTO (bIX) HA FOCYAaPCTBEHHBIH A3BIK H 00PaTHO.

1 Pycckuii s13bIK M KylbTypa peun
1,2,3 Huocmpannutii a3plx
2 IAIBITENCKUI SI3BIK
1,2 OcCHOBBI TEOPUY KOMMYHUKALIUU

HocTpaHHBIN S3bIK TPO(HECCHOHATEHOTO O0IIECHNUS
CoBpeMeHHast mpecc-ciyx0a

TpeHuHT 1e70BOro OOIIeHHS

TpEeHUHT OPaTOPCKOr0 HCKYCCTBA

TexHoNMOrnM yrnpapiaeHus 00IEeCTBEHHBIM MHEHUEM
COIMO0JIOTHSI MACCOBBIX KOMMYHHUKAIIHI

[TonroToBka K caade u caada rocyJapCTBEHHOTO SK3aMeHa

0| ONNW|W| |

[TonroroBka K Mpoleaype 3aluThl U 3alliTa BBITYCKHOM
KBAJTM(HUKAIIMOHHON paboThI

OIIK-1.: cmocoGeH co3xaBaTb BOCTpeOOBaHHBIE O0IIECTBOM M HHAYCTpHel
MeIHATeKCThl M (WJIM) MeJHANPOAYKTbI, W (MJIH) KOMMYHHKALMOHHbIC NPOAYKTHI B
COOTBETCTBMM C HOPMaMH PYCCKOIO0 M HMHOCTPAHHOIO SI3bIKOB, OCOOEGHHOCTAMM MHBIX
3HAKOBBIX CHCTEM,

OIIK-1.1.: BbIABJsIET OTJMYHTEJIbHbIE OCOOEHHOCTH MEAUATEKCTOB, M (WJIH)
MeIHANPOAYKTOB, M (MJIH) KOMMYHHMKAIMOHHBIX NPOAYKTOB Pa3HbIX MeIHACETMEHTOB W
miargopm,




OIIK-1.2.: ocyumecTB/isieT TMOANOTOBKY TEeKCTOB PpPeKJaMbl M  CBsi3ed ¢
00IIECTBEHHOCTHIO U (MJIM) HHBIX KOMMYHUKAINIMOHHBIX NMPOAYKTOB PA3JMYHBIX KAHPOB U
(popMaTOB B COOTBETCTBHH € HOPMAMM PYCCKOI'0 U MHOCTPAHHOIO A3bIKOB, 0COOEHHOCTSIMU
HHBIX 3HAKOBBIX CHCTEM.

1,2,3 Huocmpannutii azvix
1,2 Teopus U MpakTHKa PEKIAMBI U CBsi3€il ¢ 00IIECTBEHHOCTHIO
7 M HOCTpaHHBIN S3BIK TPO(PECCHOHATTLHOTO OOIICHUS
ITpodeccronanbHO-03HAKOMUTEIbHAS TPAKTUKA
[TpenuniomMHas NpakTHKa
[TpodeccnonanbHO-TBOpUECKas MPAKTUKA
[ToaroToBka K caaye M cada rocyJapCTBEHHOTO K3aMeHa
[TonroroBka K mpoleaype 3aluThl U 3alUTa BBITYCKHOM
KBaJTM(PUKAITMOHHON pabOThHI

0|0~ ININ




7.2. Onucanue nokasaTeneil 1 KpUTEPHEB OLICHUBAHM KOMITETCHIIMI Ha Pa3UYHBIX 3Tanax ux (OpMHUPOBAHUS, ONUCAHUE IIIKAIBI OLCHUBAHUS

ILtanupyembie pe3yJbTaThl 0CBOECHHUS Kpurepuu onieHuBaHus pe3yJbTaToB 00y4eHUsl HaumeHoBaHue
KOMIETeHIHH HEY/0BJIETBOPUTEIHLHO| YI0BJETBOPUTEIHHO X0pOo1I0 OTJINYHO OIIEHOYHOT 0
cpeacTBa

YK-4.: cniocoGeH ocymecTBJISATH AeJOBYH) KOMMYHHMKAIIMIO B YCTHOW M NMHMCbMEHHOH (popMax Ha rocyaapcTBeHHOM s3bike Poccuiickoii
Mdenepanun 1 HHOCTPAHHOM(BIX) fA3bIKe(AX),
VK-4.1.. BpIOMpaeT HAa roCcyJapCTBEHHOM M HHOCTPAaHHOM (bIX) SI3bIKAX KOMMYHHKATHBHO TpHeMJeMble CTHJIb [1€JIOBOT0 OOIIeHHus,
BepOaibHbIE H HeBepOaJibHbIE CPeICTBA B3AUMO/IECTBHSA C NAPTHEPAMH,
YK-4.2.: ucnoab3yer HH(POPMAIMOHHO- KOMMYHUKAIIMOHHbIE TEXHOJOTHH MPHU MOUCKe HE00X0AUMOil nH(OpMALMU B NpoLecce pelieHust
CTAHJIAPTHBIX KOMMYHHMKATUBHBIX 32124 HA rOCY1aPpCTBEHHOM M HHOCTPAHHOM (bIX) SI3bIKAX.
YK-4.3.: BeaeT 1eJIOBYI0 NMEePENUCKY, YHUTHIBAS 0COOEHHOCTH CTHJIMUCTUKH OQPUIHAIBHBIX U HeOPUIHATbHBIX MUCEM, COHMOKYJILTYPHbIE
pa3iauydus B gopMaTe KOPpeCHOHACHIIMN HA TOCY1aAPCTBEHHOM H MHOCTPAHHOM (bIX) A3bIKAX.
YK-4.4.: nemoHCcTpUpYeT HMHTErpaTHBHbIe YMEHHSI HMCIOJIb30BATh AUHAJOrHYecKoe OOIIeHHe IS COTPYAHHYECTBA B aKaJeMU4YeCKOM
KOMMYHUKAIIUM OOIEHUSI: * BHUMATEJIBHO CJAYIIAs M NbITasACh MNOHATH CYTh H/eH JAPYrux, Aaxe ecJi OHU NPOTHUBOPEYAT COOCTBEHHBLIM
BO33PCHUSIM; * yBa:Kasi BbICKA3bIBaHUSl JPYIHX, KaK B ILUIaHE COJAEpP:KaHUSl, TaK M B IIaHe (OPMbI; * KPUTHKYS apPryMEHTHPOBAHHO W
KOHCTPYKTHBHO, He 3a/ieBasi YYBCTB APYIruX; aJaNTHPYS peyb U fI3bIK KECTOB K CUTYalMsIM B3aUMO/1eiiCTBUS,
YK-4.5.: neMoOHCTpHpPYeT YMeHHE BBINOJHATH MepeBol MPogecCHOHATBHBIX TEKCTOB ¢ HHOCTPAHHOIO (bIX) HA FOCYAaPCTBEHHBIH A3BIK U

o0paTHo.

3HATH: OCHOBHBIC MOHATHS KYJIbTYphl H/@parmeHTapHbie 3Hanus| Henonnbie 3Hanus | ChopmupoBaHHBIE, CdopmupoBaHHble  [Kelic-3a1aHus,
DTUKH peuu; HOPMAaTHBHBIE, HO CoJiepKaline CHUCTEMAaTUYECKHE  [KOHTPOJIbHAs
KOMMYHUKATUBHBIE, STUYECKHUE aCIIEKThI OTJeNIbHBIE TIPOOEITbI 3HAHUA padora, TECTHI,
[YCTHOM 51 MMACbMEHHOU peuu; 3HAHUS 3a4€T, DK3aMEH.
(YyHKIIMOHATILHBIE CTHIIM COBPEMEHHOTO

SI3bIKA; OCHOBBI OpaTOPCKOTO HMCKYCCTBY|

M 0COOEGHHOCTH apryMEHTAllMM; CTHIIH]

NeIoBOro  OOILIeHUs; BepOalbHBIE U

HeBepOaTbHbIE CPEACTBA

B3aUMOJICHCTBUS C NAPTHEPAMH.

YMerb: BecTu  oOMeH  jenoBoHUacTHUHBIE yMEHUS Hemnonnsle ymenus VYyeHus nosHsle, CcdopmupoBaHHbIe

nH(popMalueld B yCTHOM M MHUCHbMEHHOU JIOITYCKATCS YMEHUS

(opmMax Ha TOCYZapCTBEHHOM S3BIKE;

MCITOJIb30BATh 3HAHUC A3BIKOBBIX HOPM,

HeOOJIbIIME OILIUOKHA




BHAHUA O KOMMYHHUKATHBHBIX Ka4CCTBAX]
peur B MEKJIMYHOCTHOM OOIICHUU U
npodeccnoHaTBEHOMI NeSTeNbHOCTH,
MpEICTaBIATh CBOKO TOYKY 3pPCHHUS TpH|
NeT0OBOM OOIIEHUH H B ITyOJHYHBIX|
BBICTYIUICHHSX.

Biagern: COBPEMEHHBIMHU
MH(POPMaMOHHO-KOMMYHUKATUBHBIC
CpelcTBaMH B TIpoliecce  OOIICHUS;
HaBbIKAMH KOMMYHHUKAIHH B
rpodeccHoHATEHON 00JacTH; METOIaMHU
COBEPIIICHCTBOBAHUS HAaBBIKOB
[PaMOTHOTO TIMCbMa W TOBOPEHUS. -
HaBBIKAMH MCKIUNIHOCTHOTO

NICIIOBOTO  OOIEHUST HA PYCCKOM U

MHOCTPAHHOM (BIX) SI3bIKAX, C
MPUMCHCHHEM npodeccHOHATBHBIX
SI3BIKOBBIX bopm, CpencTB "
COBPEMEHHBIX KOMMYHHUKATHBHBIX|
TEXHOJIOTH.

YacTUYHOE BJIaJIEHUE
HaBbIKaMU

Hecucremarnueckoe
MPUMEHEHNUE HABBIKOB

B cucremarnueckoMm
MIPUMEHEHUHU
HaBBIKOB
JIOITyCKaIOTCS
poOeJbI

Ycnenisoe u
CUCTEMATHUYECKOE
HpI/IMeHeHI/Ie HABBIKOB

Pa3HBIX MEANACEITMEHTOB M IIaT¢opmMm,

OIIK-1.: cnocoGen co3naBaTh BOCTpe0OBaHHBbIE OO0IIECTBOM M MHAYCTPHell MeIHaTeKCThl
KOMMYHUKAIMOHHBIE POAYKTHI B COOTBETCTBHH ¢ HOPMAMH PYCCKOI0 M HHOCTPAHHOTI'O A3bIKOB, 0COOCHHOCTAMM HHBIX 3HAKOBBIX CHCTEM,
OIIK-1.1.: BbIfIBJISIET OTJIMYNTEJbHbIE 0COOCHHOCTH MeIMATEeKCTOB, U (MJIM) MeIHANPOAYKTOB, U (MJIM) KOMMYHHKAIIMOHHBIX NMPOAYKTOB

U (MIM) MeAHANPOAYKTbI, W (HMJIH)

OIIK-1.2.: ocymecTBJ/isieT MOATOTOBKY TEKCTOB PeKJAMbl M CBsi3ell ¢ 00IIECTBEHHOCTHIO M (WJIHM) UHBIX KOMMYHHMKAIIMOHHBIX NMPOAYKTOB
a3JIMYHBIX )KAHPOB M ()OPMATOB B COOTBETCTBMHU C HOPMAMH PYCCKOr0 1 HHOCTPAHHOIO A3BIKOB, 0CO0CHHOCTAMM HHBIX 3HAKOBBIX CHCTEM.

DTUKH peuu; HOPMAaTHBHBIE,
KOMMYHUKATUBHBIEC, STHUECKUE aACTIEKThI
YCTHOM " MHUCHMEHHOM peuu;
(hyHKIIMOHATLHBIE CTUJIIM COBPEMEHHOTO
SI3bIKa; OCHOBBI OPaTOPCKOTO MCKYCCTBA
M OCOOCHHOCTH apryMEHTAIMH; CTHJIH]

3HATb: OCHOBHBIE MOHATHS KyJIbTYphl HDparmeHTapHbIC 3HAHUS

Henomnusle 3Hanus

CdopmupoBaHHEIE,
HO cofepKaliue
OT/IeTIbHBIE TIPOOEITHI
3HAHHS

CdopmupoBaHHbie
CHUCTEMaTHUYEeCKHe
3HaHUS

KOHTPOJIbHAS
paboTta, TecTsl,
3a4eT, HK3aMeH.




nenoBoro  OOmICHHUs; BepOajbHBIE U
HEeBepOaIbHBIC CpencTBa
B3aUMOJCHCTBUS C NAPTHEPAMH.

YMern: BECTH o0OMeH IEIIOBOH
mH(pOopManKell B YCTHOM M MHCbMEHHOMH]
dbopMax Ha TOCYIapPCTBEHHOM  S3BIKE;
MCII0JIb30BaTh 3HAHUE SI3BIKOBBIX HOPM,
BHAHUS O KOMMYHHUKATHBHBIX KadeCcTBaxX
peYr B MEXJIMYHOCTHOM OOIICHUU ¥
npodeCcCuOHAIBHON JEeITEIbHOCTH;
MPEACTABIISITH CBOIO TOYKY 3PEHHS IPH
NeIOBOM OOIIEHMH M B MyOJIMYHBIX

YacTuaHasie YMCHUA

Hemonneie YMCHHA

V4yeHnus noaHele,
JIOTTyCKAIOTCS
HEOOJIbIIINE OIIUOKHA

CdopmupoBaHHbIe
YMCHHUS

FPaMOTHOIO NHCbMa W TOBOPEHUS. -
HAaBbIKAMU MEKJIMYHOCTHOIO
NeTIOBOr0  OOLIEHMsT Ha PYCCKOM U

MHOCTPAHHOM (bIX) SI3BIKAX, C
[IPUMEHEHUEM podeCCHOHATBHBIX
SI3BIKOBBIX dhopm, CpeICTB u
COBPEMEHHBIX KOMMYHUKaTHBHBIX|

TEXHOJIOTHMU.

BBICTYIUICHHSIX.

BJIA/IETh! coBpemeHHbIMU| YacTuuHoe Biagenue | Hecucremarnyeckoe | B cucremarnueckom YcnemHoe u
MH()OPMAIMOHHO-KOMMYHHKATHBHBIC HaBBIKAMU MIPUMCHCHHUE HABBIKOB PUMCHCHUN CHUCTEMATHUYECKOE
CpeAcTBaMU B  TIpolecce OOIICHUS, HaBBIKOB PUMEHEHHUE HABBIKOB
HaBBIKAMHU KOMMYHUKAIIUN B JIOITYCKAFOTCS

npodeccnoHanbHOM 001acTH; METOIaMU poOeIb

COBEPIICHCTBOBAHUS HAaBBIKOB




7.3. TunoBbie KOHTPOJIbHBIC 33JaHUSI U UHBIC MATEPUAIIbI, HEOOXOIUMBIC JIJIsl OTICHKU
3HAaHWW, YMEHHUH, HaBBIKOB M (WJIM) OIbITa JESITEIbHOCTH, XapaKTEPU3YIOIIUX STaIbl
(dbopMUPOBaHUS KOMITETEHIINH B IPOLIECCE OCBOSHUS 00Pa30BaTEIBHOM MPOrPaMMBI

IIpuMepHBIE TeCTOBbIE 3a1aHUA 1JIA KOHTPOJIS 3HAHU I
BAPUAHT 1

3AJIAHME 1. Choose the correct variant. Underline it.

(BeibepeTe npaBuibHBIN BapuaHT. [loguepkHHTE €r0.)

1. This time tomorrow I ....

a) will be skiing b) will skiing c) skied d) was skiing

2. She ... from two till five tomorrow.

a) will work b) will working c) worked d) will be working

3. The car ... 1000,000 miles.

a) will soon do b) will soon doing c) will soon have done d) is doing

4. How long ... she ... here?

a) did work b) is working c) does work d) has been working

5. Isaw Sid when I ... to work this morning?

a) came b) was coming c) were coming d) come

6. She was upset because Andrew ....

a) hadn’t telephoned b) don’t telephoned c) weren’t telephoned d) isn’t telephoning

7. The climate ... warmer.

a) gets b) got c) getten d) is getting

8. Look! She ... the same shoes as me.!

a) wears b) is wearing c) has wearing d) weared

9. My parents decided that we ... my birthday on Saturday.

a) would celebrate b) shall celebrate c) celebrated d) will celebrate

10. Yesterday Tom heard that his aunt ... for five days.

a) has been ill b) had been ill c) was ill d) is ill

11. He gave all his money to me because he ... me.

a) will trust b) trusted c) has trusted d) were trusting

12. Ann hasn’t been informed that the lecture ... on Friday.

a) haven’t taken place b) wouldn’t take place c) don’t took place d) won’t take place

13. Sally said, “I bought a new dress yesterday.”

a) Sally said that she had bought a new dress b) Sally said that she was bought a new dress

c) Sally said that she had been bought a new dress d) Sally said that she have bought a new
dress

14. “Why hasn’t he locked the car door?” the policeman said.

a) The policeman asked why hadn’t he locked the car door b) The policeman asked why he
hadn’t locked the car door ¢) The policeman asked he didn’t lock the car door

d) The policeman asked why didn’t he lock the car door

15. “Where is the nearest bus stop? The old man addressed a policeman.

a) The old man asked where was the nearest bus stop b) The old man asked a policeman
where the nearest bus stop was ¢) The old man told a policeman where the nearest bus stop
was d) A policeman asked where was the nearest bus stop

BAPUAHT 2

3AZIAHME 1. Choose the correct variant. Underline it.

(Beibepere npaBuiibHBIN BapuaHT. [loguepkHuTE €r0.)

1. Professor Asher ... another lecture at the same time next week.

a) will be giving b) will give c) will have given d) will have been giving



2. We ... you at 2 o’clock tomorrow.

a) will see b) will seeing c) will be seeing d) are seeing

3. The builder says he ... the roof by Saturday.

a) will finish b) will be finishing c) finished d) will have finished

4. Next Christmas I ... for 20 years.

a) will have been teaching b) will teach ¢) am teaching d) will be teaching

5. This time yesterday I ...on the beach.

a) lied b) is lying c) was lying d) did lying

6. When I got to the car park I realized that I ... my keys.

a) lost b) had lost ¢) was losing d) have lost

7. Why ... you ... at me like that?

a) do look b) is looking c) have looking d) are looking

8. Look out! My husband ...!

a) comes b) is coming c) are coming d) came

9. Mike hoped that his friend ... him with his car.

a) would help b) will help c) helped d) are helping

10. We didn’t know the score, but we were sure their team ... the game.

a) has lost b) lost ¢) was losing d) had lost

11. The police found out that Bob Slant ... in London’s suburbs at that time.

a) had been living b) lived c) lives d) are living

12. He said, “Where is Jill going?”

a) He asked where was Jill going b) He asked where Jill is going c) He asked where Jill was
going d) he asked where did Jill go

13. Robby asked, “Bobby, do you know the Old Barn Hotel?”

a) Robby asked Bobby if he knew the Old Barn Hotel b) Robby asked Bobby did he know
the OIld barn Hotel c)Robby asked Bobby if knew he the Old Barn Hotel d) Robby asked
Bobby if he is knowing

14. The doctor asked, “How do you feel?”

a) The doctor asked how did I feel b) The doctor asked how I had felt c) the doctor asked
how | felt d) the doctor asked how felt |

15. “Will you be free tomorrow?”” Colin asked Richard.

a) Richard asked would Colin be free the next day b) Colin asked if Richard will be free
tomorrow c) Richard asked if will Colin be free tomorrow d) Colin asked Richard if he
would be free the following day

[TpaBuibHBIE OTBETHI (KIHOYN):
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Keiic-3apanusa
Keiic 1.
OzHakoMbTech ¢ cuTyauued. Ouenure ee, onupasch Ha MopaibHbld kKojekc PRSA. Kak, no
BallleMy MHEHUIO, I0JJ00OHAsi CUTYaIUsl MOTJIa MOBJIUSTH HAa CBOOOY MPecchl?

Onucanue curyanuu s PR-crnennanucToB HET HUYErOo OCOOEHHOTO B TOM, YTOOBI
MPOSIBIIATH 3200TYy O CpeacTBax MH(OpMAIIUU, HO TOJBKO Ha BpeMeHHO ocHoBe. He Tak o6cTouT
JIEJI0 CPeM TOCYNAapCTBEHHBIX ciayxamux. B 1978 1 BceoOlee BHUMaHHE TPHUBICK (HaKT
CO3MaHUs YCJIOBUN N7l paboThl cpeicTB MHQOpPMAIMK B OOIIECTBEHHBIX MECTaX, HaIlpHMep,
CyJax WIM 3aKOHOJATENbHBIX COOpaHMAX ImTaToB. MM OecriaTHO NpeaoCTaBIsUIMCh MApKOBKa,
NEHHKMHIOBasE CBSI3b U MOJIHOCTBIO 000pYJOBaHHOE paboyee MeCTo, BKIIOYasi CTOJ, MULIYIIYIO
MAalIMHKY, TeIePOH M Jake 0OCHyKHBaIOIMU mepcoHan. Pazymeercs, pacxopl OIjauynBaIu
HAJIOTOIJIATEbIIMKN. TakoW JOMOJHUTENBHBIA OX0J (B KapMaH >KypHQJIHUCTaM) BbI3Bal B
Bammnrrone kputuky cpeacts uHpopmanuun u  Konrpecca. BnesanHo Be3ne cranu
IIPUCMATPUBATBCS K YCIOBHAM, CO3/1aBAEMbIM IOCY1apCTBEHHBIMA YNHOBHUKAMU JUISI IPECCHI, K
00JBIIOMY HEYJIOBOJBCTBUIO TEX U3 HUX, KTO OTBEYaJl HMMEHHO 3a CBSI3U CO CpEICTBaAMHU
MaccoBOoW HWHGpOpMalLMU. OTH OTHOLIEHHS CEpPhE3HO OCIOXKHHWIUCh, KOTJa pernopTrepoB
BBICTaBUJIM 3a ABEpb. TeM He MEHee areHTCTBAa HOBOCTEH MOTIJIM «COXPAHUTD JIUIO», OTIaYMBast
M0JIb30BaHUE MPEJIOCTABICHHBIMUA UM Y100CTBaMHU.

Keiic 2.
OznakoMbTech ¢ curyanueil. OueHuTe ee, ONMpasch Ha IPABOBBIE HOPMBI, PErYIUPYIOLINE
UH(POPMALIMOHHYIO JESTEIbHOCTh U NpOQecCHOHATbHBIE 3THUECKHE Kozaekchl. IIpemmoxure
CBOM pEIICHHUS I10 BBIXOJLy U3 JAaHHOTO KpU3HCa.

Omnucanue curyanuu ['azera «Bce myrem» ony0iMKoBaia Ha IEpBOi 1Mosioce cooOIeHe
o OonesHu mnpembep-mMuHHCTpa. MHpopMainus Oblla MojiydeHa IMOYTH M3 MEPBBIX PYK, B
pe3ysbTare MpUBaTHOM Oecelibl ¢ ero npecc-cekperapeM. [locie myOinkanuy Hagyaauch HaMaaKu
Ha Ta3eTy U OOBMHEHUS B paslIallleHUH CEKPETHBIX CBEACHHUH. OTO, MO YBEPEHUSIM
OOBUHUTENEH, HAHOCWJIO BpeJ TOCYIapCTBEHHBIM MHTEpecaMm CTpaHbl. HekoTopsie
BBICOKOITOCTABJIEHHbIE YMHOBHHKU MOTPEOOBAIM 3aKPBITHS Ta3eThl U BBIABUTAIU PEIAKTOPY
O0OBHMHEHHMS B TOCYAaPCTBEHHOM N3MEHE.

Keiic 3.
1. O3snakombTech €O creHOrpamMmon mpecc-koHpepeHuuu mnpesugeHra P® B.Ilyruna mo
naHHOM ccplike http:/mpesunent.pd/news/171734.



http://президент.рф/news/171734

N

Kakne CMU OblH akKpeAUTOBAHbI?

[Tpoananu3upyiTe COOTHOIIEHUE OOIIEPOCCUUCKUX B pernoHanbHbpIXx CMU.

4. CocraBbTe CNHCOK akTyalbHbIX aisi CMU BompocoB, KOTOpbie OOCYXKIaluCh Ha Mpecc-
KOH(epeHInH.

5. IlpoananuzupyiiTe UX TEMATUKY.

6. Bompocs! kakoro 1iana npeo6nananu (ConuanbHbIe, MOIUTUYECKUE, SKOHOMHYECKHE)?

w

Keiicni 4.

Onucanue curyauuu [IpaBurenscTBo Boponexckol 0071acTé HMPOBOIUT BCTPEUy C
npencraButesnsMu  komnanuu  «buonopuka AIl'» (I'epmanusi) ¢ yyacTHeM 3aMeCTUTENS
npezcenarens IMPaBUTEIbCTBA BOpPOHEKCKOW 00JIacTH — PpPYKOBOAUTEINS JeNapTaMeHTa
MIPOMBIIIIEHHOCTH U TpaHcnopTa obmactu A.C. becripo3BaHHBIX, peACcTaBUTENCH AreHTCTBA 110
IIPUBJICYECHUIO HUHBECTULIMM U I'OCYJAapCTBEHHO-YaCTHOMY IIApTHEPCTBY.
3agaHue K Keucy:

1. Kakue 1oKyMeHTBl HEOOXOIMMO TIOATOTOBUTH IS )KYPHAIUCTOB?
2. Hanuiure TekcT npecc-penusa ais aenosbix CMU.
Keiic 5. Onucanue curyanumu:

Jlns mHOTMX TOpoAoB Poccuu akTyanbHOW sBiIsieTcs NpoOiieMa JBrOT CTYIEHTOB U

yYaIIUXCs Ul IPOe3/1a Ha aCCaXKUPCKOM MYHMIUIIAIBHOM TPAHCIIOPTE.
3ananue:
[Ipopaboraiite cxemy HH(POPMAIMOHHOTO B3aWMOJICHCTBUA C MYHUIIMIAIBHOW BJIACTHIO, B
BEJICHUU KOTOPOM HAXOIUTCS pelIeHHe 3Toro Bompoca. [lpemioxure mnnaH npoBeAeHUs
KpyIJIOro CTojla MEXJIy OpraHamMd MyHHIMnNaabHoM Biactu, CMMU u oOuiecTBeHHBIMU
OpraHu3alUsIMU.

3agaHuA K KOHTPOJILHOM padore
Exercise 1. Read and translate the text.
The Pros and Cons of the Major Advertising Media

There are many different ways in which an advertiser's message can be communicated to
his or her audience. In the States, as well as most other developed countries, newspapers still
attract the largest share of the total advertising budget, with television, radio, direct mail and
magazines accounting for most of the rest. Other media such as billboards, yellow pages,
videotext and telemarketing, although growing steadily, still account for a relatively small part of
the amount spent on advertising. Each medium, of course, has its own strengths and weaknesses,
and a prospective advertiser would do well to consider these when devising the company's
advertising strategy.

The main advantage of newspaper advertising is its broad reach, getting through to a wide
spectrum of the population. There's permanence which you don't have with the electronic media
and an all-year-round readership which makes long term strategies feasible. Regional
newspapers also offer the advantages of geographical selectivity and flexibility. On the other
hand, newspapers usually don't offer colour, and if they do the availability is limited and very
often of mediocre quality. Most newspapers offer little in the way of demographic selectivity,
which can make precise targeting very tricky.

Television's main appeal is that it offers a combination of sight and sound, which opens
up an almost infinite range of creative possibilities. Furthermore, messages can be broadcast very
frequently and, like newspapers, to a very broad target. The chief disadvantage, of course, is the
high cost of production and air time. The message tends to be short-live land is often not seen at
all as many viewers now have DVDs and skip over the advertisements.

Direct mail campaigns or mail shots as they're otherwise known rely on mailing lists
containing the names of likely prospects. Obviously, the more specific the list, the more effective
the campaign is likely to be - and some lists are very specific; for example, a list might contain



the names of all the female shareholders between the ages of 40 and 65 in a particular
geographical area and this makes targeting specific prospects much easier. Direct mail also has
the ability to saturate a specific area quickly using a style and format that offers enormous
flexibility. On the minus side, however, direct mail often meets with a certain amount of
consumer resistance. It's also relatively expensive per exposure.

Radio offers the advantages of low cost and large potential audience. As with television,
advertisers can select the stations and times favored by the audience they want to reach but, like
television viewers, listeners can easily switch stations when the advertisements come on. Even if
they don't switch stations, there's a tendency for people to use the radio for background sound
and ignore the advertisements. Maybe it's because radio doesn't offer any visual possibilities.

Magazines differ from newspapers in several respects. Firstly, they tend to be kept much
longer, sometimes for several weeks or months, and are often passed from person to person.
Secondly, the quality of the reproduction is much better, which means advertisers can show their
products accurately and create a quality image. Thirdly, special interest magazines offer greater
selectivity in reaching specific market segments. However, the costs tend to be high and the
campaign usually has to be prepared a long time in advance.

Exercise 2. Open the brackets and use proper tenses and voices.

1. Advertising in the national press (to be) usually much more expensive than advertising in the
local press. 2. Both types of advertising (to sell) by the column centimetre, the half page and the
page. 3. Television advertising in Great Britain (to be) the most expensive kind of advertising
and (to cost) many thousands of pounds for just a few seconds of television time. 4. If the
advertisement (to show) at a time when relatively few people (to watch), then it (to be) cheaper.
5. Hoarding advertisements (to put up) in eye-catchingpositions at the side of the road. 6.
Technical journals (to read) by persons and companies who (to be) interested in this particular
kind of product. 7. Technical journals usually (to print) once a month.

Exercise 3. Translate these word combinations from English into Russian and use them in your
sentences.

Product placement, a promotional tactic, feature film, television series, a commercial product,
favorable qualities, negative features, soap operas, the story line, a leading character, placement
fees, below-the-line savings, barter systems, service deals, cellular phones, common practices,
revenue stream, embedded advertisements.

Exercise 4. Read and translate the text.

First U.S. product placements are not very well known in Russia. For example, Popeye
the Sailor Man ate canned spinach to get strong in 1929. After the cartoon was released,
consumption of canned spinach in the United States rose by 30 percent.

Other textbook examples, however, are more well known, such as films about James
Bond (Agent 007), the most product placement-rich of them being Tomorrow Never Dies,
featuring such giants as BMW, Ericsson, Martini, Smirnoff, Omega, Visa, Caterpillar, Fujitsu,
Auvis, Heineken, and Brioni. Those contracts amply covered the film's $100 million budget.

Such auto giants as Ford and Mercedes make many hundreds of product placements in
movies, and although the Pentagon somewhat lags behind them, it also does quite a few big
product placements. It has a special subdivision with representative offices at major Hollywood
studios. Films such as Saving Private Ryan and Top Gun are a result of such cooperation which
is based on non-monetary, barter schemes. The Pentagon leased its gear and equipment, made
available servicemen for crowd scenes, and provided consultations on the authenticity of combat
action for a symbolic fee, but then it got 500 times more volunteers for the U.S. Marine Corps

Aviation after Tom Cruise featured as a pilot of an F-14fighter jet in the film Top Gun.



Bonpocsl k 3auery
s ctyaeHToB OPO, 300 (1 cemectp)

1. YCTHO M3M0KHUTh OJIHY U3 IPOMIEHHBIX B TCUEHUE CEMECTpa TeM (BBIOOp 1o OmieTam).
Tewma 1. Public relations in commercial structures

Tema 2. Place PR in modern management and business

Tewma 3. Definition of strategy of PR-activity of the organisation

Tema 4. PR as a culture and philosophy of modern business

Tema 5. PR-service in the organization

Tema 6. The creation of corporation image

Tema 7. The nature of image of the organization

Tema 8. The stages of formation of corporate image

2. [IpounTaTh ¥ Mepecka3aTh Ha aHTJIMMUCKOM S3bIKE TEKCT 00beMoM 1500 meyaTHBIX 3HAKOB. Y CTHO
OTBCTUTH HA BOIIPOCHI K TCKCTY.

Texcr Ne 1 Media dependence on Public Relations

Texct Ne 2 Areas of friction

Texcr Ne 3 Advertising pressure

Tekcr Ne 4 Tabloid journalism

Tekcr Ne 5 Media etiquette

Teker Ne 6 Crisis communication

Teker Ne 7 Tips and background materials

Bomnpocsl k 3a4ery
s crynenToB O®O, 300 (2 cemecTp)

1. YCTHO U3N0KUTh OJJHY U3 IPOUIEHHBIX B TEUEHUE CEMECTpa TeM (BBIOOp 1o OuieTam).
Tema 1. Image and life cycle of organisation

Tema 2. Technologies of construction of image and means of its promotion

Tema 3. PR and social network

Tema 4. Public speaking tips

Tema 5. Adaptability is the key to successful PR

Tema 6. Branding

Tema 7. Public Relations Dependence on the Media

2. HpO‘lI/ITaTB " HIepeCKa3aTb Ha AHTJIMMCKOM S3BIKE TEKCT PKOHOMHYECKOTO XapaKkTepa 00BbEMOM
1500 nevaTHbIX 3HAKOB. Y CTHO OTBETUThH Ha BOIIPOCHI K TEKCTY.

Tekcr Ne 1 Media advisories

Texct Ne 2 Meeting the press

Texcr Ne 3 News conferences by satellite

Texct Ne 4 Junkets

Tekct Ne 5 Editorial boards

Texct Ne 6 How to set the record straight

Texct Ne 7 Advantages of advertising

Tekcr Ne 8 Investor and financial relations

Bonpocel k 3x3ameny no qucuuiinie « THOCTpaHHBIA A3BIK»
s crynenToB O®O, 300 (3 cemectp)
A) IIncbMeHHBIN IEPEBOA TEKCTA IO CIIEUAIBHOCTH — BPEMsI BBIITOJIHEHUS 60 MUHYT.
b) Urenue u kpaTkoe U3J10KEHHE TPOYNTAHHOTO TEKCTA Ha aHTJIUHCKOM SI3bIKE.
C) becena no Teme (BbIOOD 10 OuneTam).



1. [TpuMepHBIi TUIaH COOOIIEHUH TIO Pa3TOBOPHBIM TEMaM
Tewma 1. Effective Media Relations

Tema 2. Advantages and Disadvantages of Advertising
Tema 3. Types of Public Relations Advertising

Tema 4. Getting on the Editorial Page

Tema 5. The concept and features of PR-texts

Tema 6. The general rules of preparation of PR-texts

Tema 7. Genres of PR-texts

Tema 8. Image and life cycle of organisation

Tema 9. Technologies of construction of image and means of its promotion
Tema 10. PR and social network

Tema 11. Public speaking tips

Tema 12. Adaptability is the key to successful PR

Tema 13. Branding

Tema 14. Public Relations Dependence on the Media

Tema 15. Public relations in commercial structures

Tema 16. Place PR in modern management and business
Tema 17. Definition of strategy of PR-activity of the organisation
Tema 18. PR as a culture and philosophy of modern business
Tema 19. PR-service in the organization

Tema 20. The nature of image of the organization

2. IlpoumTtaTh 0Oe3 cioBapss W TepecKa3aTh Ha AHIJIMMCKOM S3bIKE TEeKCT obbemoMm 1500
IIEeYaTHBIX 3HAKOB. YCTHO OTBETUTH Ha BOIIPOCHI K TCKCTY.

Teker Ne 1 Using an advertising agency.

Tekct Ne 2 Coaching speakers.

Texkcr Ne 3 The nature of speech.

Texct Ne 4 Semispeeches.

Texcr Ne 5 Drafts.

Texct Ne 6 Publicity before the event.

Tekcr Ne 7 Publicity after the event.

3. IluceMeHHEBIN NEepeBOJ TCKCTA IO CIICHUAITIBHOCTHU — BPEMS BBIITOJIHCHU 60 MHHYT.
Texct Ne 1 What is PR?

Tekcr Ne 2 PR and Marketing.

Teker Ne 3 PR and Advertising.

Texcr Ne 4 The process of PR.

Texct Ne 5 PR tools.

Texcr Ne 6 How to create a successful PR campaign.
Tekcr Ne 7 The history of PR.

Tekct Ne 8 Essential skills for a PR practitioner.

Texkcr Ne 9 Public Relations definitions.

Tekct Ne 10 Definition of Marketing.

Texcr Ne 11 Goals and tasks of Marketing.

Texct Ne 12 Relationship between PR and Marketing.
Texcr Ne 13 PR and Marketing.

Texct Ne 14 How to choose between PR and Advertising.
Tekct Ne 15 Define your objectives and goals.



7.4. MeTtonnueckre MaTepuaibl, ONpeaesionne Npoeaypbl OLIEHUBAHUS 3HAHUH,
YMEHHH U HAaBBIKOB, U OTBITA JIEATEIbHOCTH, XapaKTEPU3YIOLIUX dTanbl (HOPMUPOBAHUS
KOMIIETEHLINI

TpeOoBaHMsl K BHINOJHEHUIO KOHTPOJIbHOI padoThI

KonrpospHas pabota — cpeCTBO MPOBEPKH YMEHHUIl NMPUMEHSTH MOJy4YCHHbIC 3HAHUS
JUISL pEeUIeHHUs 3aa4 ONPEIeICHHOTO THUIIA TI0 TEME HJTU pa3feny.

KonrtpospHas paborta mpenacraBiseT coOOil OfWMH M3 BHIOB CaMOCTOSTEIBHOW PabOTHI
oOyuaromuxcs. [1o cyru — 3T0 U3I0XKEeHHe OTBETOB Ha OINPEEICHHBIE TEOPETUIECKHE BOIIPOCHI
1o y4yeOHOW IHMCIUIUIMHE, a TaKXKe pPEelIeHHEe NMPAaKTHYeCKHX 3aaa4. KOHTpoIbHBIE IPOBOAATCS
JUIs TOrO, 4YTOOBI Pa3sBUTh Y CTYIEHTOB CHOCOOHOCTM K AaHaNU3y HAy4yHOH M Yy4eOHOH
JUTEPATyphl, YMEHHE 000011aTh, CHCTEMAaTH3UPOBATh M OLCHUBATh NMPAKTUYECKUH M HAyYHBIH
MaTcpHrall, YKpCIUIATh HABBIKU OBJIAACHUA ITOHATUAMU OHpGI[CJICHHOfI HAayKH U T.O.

[Ipu oueHke KOHTPOJBHOW paboTHI IMPENogaBaTeNlb PYKOBOJCTBYETCS CIEIYIOLIIMMHU
KPUTEPUSAMH:

- pabota OblIa BHIIIOJHEHA aBTOPOM CaMOCTOSITEIIBHO;

- o0yuwarouuiicst moo0pasl 10CTaTOYHBIN CIUCOK JIUTEPATyphl, KOTOPBIH HEOOXOAUM
JUISL OCMBICTICHUS] TEMbI KOHTPOJIBHOM PaOOTHI;

- aBTOp CyMeJ COCTaBHUTbH JIOTUYECKH OOOCHOBAHHBIN IUIAH, KOTOPHIH COOTBETCTBYET
IIOCTABJICHHBIM 3aJ1a4aM U chopMyITHMPOBAHHOM LEIH;

- oOyuarommiicsi mpoaHaIM3UPOBATl MaTEpHa;

- o0ydarommuiicst cymes 000CHOBAaTh CBOIO TOUKY 3PEHHUS;

- KOHTpOJIbHAs paboTa 0OpMIICHA B COOTBETCTBHUE C TPCOOBAHUSIMU;

- aBTOp 3aUIMTWJI KOHTPOJIBHYIO pabOTy M YCIEHNIHO OTBETHJ Ha BCE BOIPOCHI
Iperno/iaBaTers.

KonrponeHass paboTa, BBINONHEHHAs HEOpPeXkHO, ©0e3  COONIOACHUS  IpaBulI,
NpEIbABISIEMBIX K €€ O(OpPMIICHHIO, BO3BpaIIaeTcss 0e3 MpPOBEPKHM C yKa3aHHEM MpPUYHH,
KOTOpbIE JOBOJATCS 10 oOydaromierocs. B aTom ciiyyae KOHTposibHas paboTa BBIIOIHSETCS
TIOBTOPHO.

BapuaHT KOHTpoJIbHOH paboOTHl BBIAAETCS B COOTBETCTBUHM C IMOPSJIKOBBIM HOMEPOM B
CIIHICKE CTYJICHTOB.

Kpurtepuu onieHky 3HaHW NPU HAMMCAHUU KOHTPOJIbHON PadoThl

OTMeTKa «OTIMYHO» BBICTABIIAETCS oOOydarolemMycs, IOKa3aBLUIEMy BCECTOPOHHHUE,
cHUCTeMaTH3UPOBaHHbIE, ITyOOKHE 3HAHUS BOIPOCOB KOHTPOJIBHOM pabOThl M yMEHUE YBEPEHHO
OPUMEHSTh MX Ha NPAaKTUKE NpPHU PEUICHUH KOHKPETHBIX 3ajjady, CBOOOJHOE M MPABHIIBHOE
000CHOBaHNE MPUHSATHIX PELICHUH.

OTMeTKa «XOpOoIlI0» BBICTABIISAETCS OOydaroleMycs, €ClIM OH TBEpJO 3HAeT Marepual,
IPaMOTHO U TIO CYILLECTBY MU3JIaraeT €ro, yMeeT IPUMEHSTH [T0JIyY€HHbIE 3HaHWsI Ha ITPAKTUKE, HO
JIOTTYCKaeT B OTBETE WJIM B PEIICHUU 3a/1a4 HEKOTOPbIe HETOUHOCTH, KOTOPhIE MOXKET YCTPAHUTD
C TIOMOIIIBIO IONIOJHUTEIBHBIX BOIPOCOB MIPENOJaBaTels.

OTMeTKa  «yJOBJIETBOPUTEIBHO»  BBICTAaBIsSETCA  OOydaroumiemycs, IOKa3aBIIEMY
(bparMeHTapHbIi, pa3po3HEHHBIN XapakTep 3HAHUM, HETOCTATOYHO MPaBUIIbHBIE (HOPMYIUPOBKU
0a30BBIX MOHATHI, HAPYIICHUS JOTHYECKOHN MOCIeI0BAaTEIbHOCTH B U3JI0KEHUU MPOTPaMMHOIO
MaTepuaia, HO MPU ATOM OH BJIQJICET OCHOBHBIMH IOHSATHUSMHU BBIHOCUMBIX Ha KOHTPOJIBHYIO
paboTy TeMm, HEOOXOAUMBIMH ISl JajbHeiero oOydeHus U MOXKET MPUMEHSTh MOJydeHHbIE
3HaHUS 10 00paslly B CTAHJIAPTHOW CUTYallUH.

OTMeTKa «HEeYJOBJIETBOPUTEILHOY» BBICTABISIETCS OOydarolemMycs, KOTOpPbIH HE 3HaeT
O0JbIIEH YacTH OCHOBHOT'O COJEp)KAaHUSI BHIHOCHMMBIX HAa KOHTPOJIBHYIO pabOTy BOIPOCOB TE€M
JTUCIUIUIMHBI, T0NyCKaeT rpyoble omHOKN B (OPMYIMPOBKAX OCHOBHBIX MOHATUH U HE yMeeT
MCIIOJIb30BAaTh MIOJyYEHHBIE 3HAHUS.



TpeOoBaHus K BBINOJTHEHHIO TECTOBOIO 3a/IaHUSA

Tect paccmarpuBaercss Kak  (opMa  KOHTPOJBHO-TPEHUPOBOYHOTO  3aJaHMA,
NOPEJHA3HAYEHHOTO sl OIpeleNieHUs  (JUarHOCTUKM)  YpOBHS ~ OOY4EHHOCTH U
XapaKTEepU3YIOIIAsICSl CAEAYIOLMMHI YEPTAMU:

a) IPOCTOTON MPOLETYPHI BHIIIOJHEHHUS,

0) CTaHIAPTHOCTBIO CTPYKTYPHI,

B) MEJIKOW JO3UPOBKOM y4eOHOro Marepuaia,

I') JIETKOCTBIO OCYIIECTBIIEHUSI OOpaTHOM CBSI3H,

1) BO3MOKHOCTBIO HETIOCPEICTBEHHON (PMKCALUU Pe3yJIbTaToB,

€) KBaJIMMETPUUYECKUMHU KAauyecTBaMH, T. €. yA00CTBOM KOJMYECTBEHHOI'O BBIPAKEHHUS KayecTBa
BBINOJIHEHUS 3aJIaHMSL.

[lepeunciennbple XapakTEepHbIE YEPTHl TECTOB AENAIOT MX OCOOEHHO MPHUIOJHBIMHU IS
IPOBE/IEHUS] KaK TEKYyLIero, Tak M HMTOrOBOIO KOHTPOJIS, B 3HAYMTEIbHON Mepe yCTpaHss
CyObEeKTHBHM3M B OILIGHKaX M PE3KO CHIDKas BpeMs, 3aTpadyMBacMoe IIpenojaBaTeieM Ha
IPOBEPKY BBINOJIHEHU 3afaHuil. /[ onpeneneHus ypoBHS CTyJI€HTa CYLIECTBYIOT pa3iMyHble
BU/Ibl TECTOB, B 3aBUCUMOCTH OT XapakTepa yueOHOro Marepuara.

TecTsl ABASAIOTCS HE TOJIBKO 3(PPEKTUBHBIM HHCTPYMEHTOM KOHTPOJISI, HO U aJJalTalliy.

Crenuduka TeCTOB AJIsi KOHTPOJIS YTSHUS 3aKITI0UACTCS B CIICAYIOLIEM:

— TIpPEeXJe BCEro, TeCThbl OMOTal0T COCPEIOTOUNTHCS HAa U3BICUCHUHM MH(POPMALUU C HYXHOH
MOJIHOTOM U TITyOMHOM;

— CTUMYJIMPYS HHTEUIEKTyaJIbHYI0 AaKTHUBHOCTb Y4YalllUXCsl, TeCT TpeOyeT MHUHUMAaJIbHOTO
IPUMEHEHUS IPOAYKTUBHBIX (HOpM;

— TeCT - XOpOIIMH MHCTPYMEHT ajanTallMd, TaKk Kak caM MaTepuajg TecTa CIIY)KUT
MOJIKPEIICHUEM;

— obneryass M yOBICTpsisi TNOHMMaHUE, TECT JaeT BO3MOXKHOCTb IPEABABUTH OOJbLINE
TpeOOBaHUS K 00bEMY UTEHHUS.

JUis KOHTpOJIi TMOHUMAaHMsI B IIpOlLlecCe€ YTEHUs I1eJIeCO00pa3HO HCIOJb30BaTh Kak
HauOosee aJeKBaTHbIE W30MpaTEeIbHbIE TECThl MHOMKECTBEHHOTO BBIOOpPA B  CIEIYIOLIUX
Pa3HOBUIHOCTSX: a) BBHIOOp MpPaBWJIBHOIO OTBETa Ha BOIpoOC; O) 3aBeplICeHHE HayaToro
BBICKA3bIBAaHUSI Ha OCHOBE TPEAJIOKEHHBIX TE3MCOB; B) PACIOJOXKEHHE 10 MOPSAKY,
IrpyNIupoBKa (paKTOB; I') MEPEKPECTHHIN BBIOOP, YCTAHOBIEHNE COOTBETCTBUM; 1) BBIUYEPKUBAHHE
CHelMaibHO BCTABJIEHHBIX JIMIIHUX CIIOB;, €) 3aloJIHeHHe NpoOeNoB  CHEelHaIbHO
IPONYIIEHHbIMUA CJIOBaMH. BakHO, 4TO (YHKIMOHANBHBIM CTHUJIb M CBSI3aHHBI C HUM BHJ
YTEHHs CKa3bIBAlOTCA HA KOJMYECTBE TECTOBBIX 3aJaHMil; A H3Y4arollero YTEHUs HX
TpeOyercs OoJbllle, YeM JUIsi IPOCMOTPOBOIO M O3HAKOMHUTENbHOTO. EcThb M KauecTBEHHOE
paznnune B TectaXx. OHO KpOETcsl B CYIIHOCTH NPEAIaraéMbIX aJlbTEPHATHUB, XapaKTep KOTOPBIX
JIOJIKEH BUJIOU3MEHSTHCS B 3aBUCUMOCTU OT (DYHKIIMOHAJIBHOIO CTUJISL M CBSI3aHHOTO C HUM
BUJAMU YTEHHUSL.

TecTbl 151 KOHTPOJIS OHUMaHUs (ParMEHTOB TEKCTOB, SIBISIFOIIMXCS MPEAMETOM ISt
U3Y4alolIero 4YTEHHUs, JMAOJDKHBI COJIepXKaTh ajbTePHATUBBI, Kacarouecs (HakTU4eckoro
coJlep’KaHus, CTWJIA TEKCTa, uieiHoro 3ambicia. [Ipu TecTHpoBaHMM Hay4HO-TIOMYISIPHBIX
TEKCTOB, CBSI3aHHBIX C O3HAKOMHUTEIBHBIM BHUAOM 4YTEHMS, CIEAYeT II0Jb30BaThCs
aNbTepHATUBHBIMU, HAIPABJICHHBIMU Ha BBISBIIEHUE (PAKTUUYECKOTO COJIEPIKaHUS.

B npouiecce KOHTPOJII TOHMMAHMSI YTEHHSI UCIIONIB3YIOTCS Pa3IMUHbIE BUJIbI TECTOB:

1) TecTbl Ha BHIOOP MPABUIILHOTO OTBETA U3 JIBYX MPENIOKEHHBIX BAPUAHTOB;
2) TecThl Ha BHIOOP MPABUIILHOT'O OTBETA U3 HECKOJIBKUX MPEUIOKEHHBIX BAPHAHTOB;
3) TecThl Ha FPYNIHUPOBKY (HAKTOB.

Camas momynspHas pa3HOBHJIHOCTh - 3TO TECThl Ha BBHIOOP MPAaBUIBHOIO OTBETa U3
HECKOJIbKUX BapuaHToB. CodeTaHue NpaBUIbHOW (OPMbI U HENPABUWIBHBIX aTbTEPHATHUBHBIX
IPU3BAHO «IPOBOIMPOBATHY» PA3MBIIUICHUS YUTAIONIET0, CTUMYIUPYS JJI 3TOr0 HEOOXOIUMbIe
MBICITUTENIbHbIE ONEPALINH.



D¢ hexkTuBHBI TECTHI HA ONpEe/IeHHE ACHCTBYIONINX JIUI], BCTPEUAIOLINXCS B TEKCTE, I10
UX JCHCTBUSM U TOCTYNKaM, a KOHTPOJIb MOHUMAHHUS TEKCTa, COAEPIKAIIEro HPSIMYIO pPEeub,
Jy4llle BCETO MPOBOJUTH IIYTEM OIPEAEICHUS ACUCTBYIOLIMX JIMIL 110 UX BBICKA3bIBAHUAM. JTHU
TECThI IOMOI'al0T MarucTpaHTaM Iy0’ke MOHATh TEKCT, €ro AETalH.

Kpowme Toro, 3aanust JOKHBL OBITH TOCHIBHBIME [T OaKalaBpOB:

1. O6BEM TeCcTOBOM OCHOBBI IOJKEH OBITh TAKUM, YTOOBI yUalllMecs CMOIJIN YAEp>KaTh B IaMsITH

IIPOYUTAHHOE;

2. TexcT gomkeH ObITh 3aKOHUEHHBIM 10 COIEPKAHUIO OTPBIBKOM;

3. Bonpocs! JOHKHBI COAEPKATh U3yUYEHHBIN JIEKCUKO-TpaMMaTUYECKUI MaTepua;

4. KaX/10€ TeCTOBOE 3aJJaHHE JOJKHO ObITh aBTOHOMHO.

Tect cTuMynHpyeT MHTEUICKTYyalbHYI0 AaKTHBHOCTh YYalIMXCs: YTOOBI BBIOpATh
IPaBUIbHYIO QJIbTEPHATUBY, OHU JIOJDKHBI: 1) IPOUNTATh TEKCT ¢ OOLIMM OXBATOM COJAEPIKaHUS;
2) OCMBICIIUTD AJIbTEPHATHUBBL; 3) COOTHECTH KAXKIyI0 U3 HUX C COJEPKaHUEM TEKCTA; 4) IPUHATH
HYXHYIO aJIbTepHATHUBY.

Kpurepru oueHku 3HaHUM PU TPOBEAEHUU TECTUPOBAHUS
OTMeTKa «OTJIMYHO» BBICTABIIAETCS NPHU YCIOBUU NPABUWIIBHOTO OTBETa OakallaBpa HE MeEHee
yeM 85% TeCTOBBIX 3aJJaHHI;

OTMeTKa «XOPOIIO» BBICTABISETCSA IPU YCIOBUU MIPABUIIBHOIO OTBETA OakajaBpa HE MEHEe 4eM

70% TeCcTOBBIX 3aJaHUH;

OTMeTKa «yJOBJIETBOPUTENIBHO» BBICTABISETCSA MPH YCIOBUU IPAaBUIBHOTO OTBeTa OakajaBpa

He meHee - 51%; .

OTMeTKa «HEYAOBJIETBOPUTEIbHO» - BBICTABIAETCS IPU YCIOBUM IPAaBUIBHOIO OTBETA

OakanaBpa meHee yeMm Ha 50% TecTOBBIX 3a/aHHil.

TpeOoBaHMsl K BHINOJHEHUIO Keilc-3aJaHUA

Ketic-3amanus - 3T0 METOJT aKTUBHOTO MPOOJIEMHO — CHUTYallMOHHOTO aHAIN3a, IPU STOM
0o0y4yeHHe OCHOBAHO Ha pelIeHUM KOHKPETHBIX 3aJau, COJepKalUXCs B CUTyallUsiX, OMMCAHHBIX
B Kelicax. [maBHOe e€ Ha3HaueHHWE — pa3BUBATh CIIOCOOHOCTHh AHAIM3MPOBATH WH(OPMAIHIO,
(dopmynupoBaTh MPoOIEMbI U HAXOIUTh UX PEIIEHHE.

Keiic-3amanuss MOXKHO MpENCTaBUTh, KAK CIOXKHYIO CHCTEMY HCIOJb30BaHUS IPYIHX
METOJOB: MOJEIMNPOBAHMS, CHCTEMHOIO aHAJIW3a, MBICIEHHOIO »JKCIIEpUMEHTAa, METOJa
OMMCAHUA, JUCKYCCHUU, UTPOBBIX METOJ0B M Jip. HeobxoauMocTh BHeApeHUs Kelc-3a/laHusl B
IPaKTUKY 00pa30oBaHMs BBITEKAeT W3 OPUEHTALMU OOpa30BaHMs HE CTOJBKO Ha MOJIy4YEeHHUE
KOHKPETHBIX 3HAaHUH, CKOJBKO Ha (opMHpOBaHHME YMEHUHW U HaBBIKOB MBICIUTEILHON
NEeSITeIbHOCTH, Pa3BUTHIO crocoOHocTel. Keic-TeXHOMOrusl OTHOCUTCS K Pa3BUBAIOLIUM
dbopmam oOydeHHs, BKIIOYAET B c€0s TOCTHIKEHHUS TEXHOJIOTHH «CO3/laHue ycmexa». B Toxe
BpeMs 3TO CIOCOO KOJUIEKTMBHOTO OOYYEeHHs, BaXXHEWIIMMM COCTABISIOIMIMMU KOTOPOTO
ABIISAIOTCA paboTa B rpymnmnax, oOMeH nHpopmMaruei.

Kelic — 3TO KOHKpeTHas >XU3HEHHas WJIM MPOM3BOJCTBEHHas (OM3HEC WM Hay4dHas)
CUTyallusl, pAacCKa3bIBaIOLIasi O SIBJICHUU MIU COOBITHH (TIOCIEIOBATEIILHOCTH COOBITHIA),
cozepxaras npodsemy (mpoOaeMbl) AJis perIeHusl.

Kak mpaBuino, keiic cocToMT U3 Tpex dacTed: BcHOMoOrareibHas HWHGOpMaLus,
HeoOXoauMast JUIsl aHaIu3a U paboThI ¢ KeiicoM; ONUCaHKe CUTYalluH, TO €CTh CaM KeHC; 3aaHu s
K keiicy. [1pu pazpaboTke keiica onucaHHasi CUTyal[iH JOJKHA YUUTHIBAaTh YPOBEHb MOATOTOBKHU
MarucTpaHTa, TO €cTb OBITb B Mepy clokHOW. [leyaTHbIi Keiic MOXET conxep’KaTb TEKCT,
rpaduku, TabIUIBl, TUAarpaMMBbl, WLIIOCTpauud, Gororpapuu. Bugeo kelic MOXeT coaep:kaTh
¢wibM, aynuo u Buaeo Matepuanbl. CTyAeHTaM JOJKHBI ObITh JaHbl YETKUE WHCTPYKLHHU T10
paboTe ¢ KeiicoMm, BKJIIOYasi BpEMEHHbIE OTPaHUYEHUSI.

Kelic-3aganust Ha 3aHATHAX MOYKET COAEPkKAaTh TPU IPYIIIBI YIPAKHEHHI:

— yOpaXHEHWs, HaMpaBlIeHHbIE Ha oOecredeHre OakajaBpa y4dyeOHO-pEeueBOM CHUTYallHew,
TEMOM, TpoOIeMOl, CHOCOOCTBYIOUIMMH MOSBICHUI0 KOMMYHHKAaTHBHO-TIO3HABATEIbHOTO
MOTHBA F'OBOPEHUS M KOMMYHUKATUBHOTO HAMEPEHUS; A3BIKOBBIM M PEYEBBIM MATEPHUAIIOM,
HarJIsIHBIMU CPEJICTBAMU;



— yOpaXHEHUs, HaNpaBJCHHbIE Ha MOJTOTOBKY IUCKYCCHH, MPOEKTOB, OpPEHHCTOPMHHIOB,
CIIOCOOHBIX ~ AKTMBU3UPOBATh  Y4YEOHO-PEUEBYIO  JEATEIBHOCTh  OakamaBpoB  (0e3
MCIIOJIb30BaHUs BCIIOMOTaTEIbHBIX S3bIKOBBIX, PEUEBBIX U HAIJISIHBIX CPEJCTB);

— YOpaXXHEHUs KOHTPOJIBHOT'O XapakTepa.

bakanaBpbl MOTYT M3y4aTh MaTepUallbl Keiica U JOMOJHUTEIbHYIO JIUTEPATYPY 3apaHee B

KauecTBE JOMAIIHETO 3a/laHus WM IOJIY4YUTh MaTepuan Kelica Ha 3aHATUU. B 3TOoM ciyuae

o0beM Kelica sBisieTca HeOobMM. Keilcbl MOTyT MCIOIb30BaThCS B Hadaje 3aHATHUS C LEJIbI0

TIOBBIIIICHUS] MOTHBALINH.

Kelic TexHonorus umeer HekoTopele orpaHudeHus. Kelcel 1esiecoodpa3zHo UCOIb30BaTh

B KOHIIE M3y4eHHs OOJNBIIMX TEM, TaK KaK 3Ta TEXHOJIOTHS TpeOyeT OMophl Ha WMEIOIINECs

npeaMeTHsle 3HaHus. Kelic 10/keH ObITh CBA3aH C )KU3HEHHBIM OIBITOM yUallluXcs.

Keiic 3anATHE, BKIIOYACT CIEAYIOILIME ITAIIbL:

— TMOATOTOBUTENbHBIN  (IpenojaBaTenab OHpeNeNseT IUAAKTUYECKHE LEeIM  3aHATHf,
pa3zpabaThIBacT KEHC U CIICHAPH);

— O3HAaKOMHTEJBHBIN (00yJaromuecst 3SHaKOMATCS ¢ HHPOpMaLuel Keiica);

— aQHAJIWTUYECKUH (aHaNu3 CUTyallMM MHAMBHUAYaAJbHO WIM B IPYIIE, BbIAEIECHUE MPOOIEMBI,
BBIPA0OTKA IMyTEeH €€ PEIICHUsI C aHAJTM30M UX TOCIIECTBUN);

— WTOrOBBIM (Ipe3eHTalMs pelieHus NpoOJeMbl W MporpamMMmbl JCHCTBUHM, CpaBHEHHE
BapUAHTOB);

— peduekcus pe3ynbTaToB y4eOHOM IS TeTbHOCTH.

bakanaBpam npenaraercs cieqyromias cxema paboTsl ¢ Keiicom:

— I aTan - 3HaKOMCTBO C CUTyalHEw,

— II aran - BbIIENEHHE OCHOBHOW MpoOJeMbl (MpobsieM), BBIACICHHE MEPCOHATNN, KOTOpbIE
MOTYT MOBJIMATH Ha CUTYaLUIO;

— III aTam - npeiokeHne KOHLUENIHHA, THIOTE3, TEM JJIsl «MO3TOBOT'0 ITypMay;

— IV artan - aHanu3 nocneacTBUMA NPUHATHS TOTO WM UHOTO PELICHUS;

— 'V oran - peuienue keiica (MpeioxkeHnue 0HOTO MM HECKOJIbKUX ONTHUMAaJIbHBIX BApPUAHTOB
NeMcTBUM,  yKa3aHWE  HEAOCTATKOB  NPEAJIOKEHHBIX  BapUaHTOB,  MEXaHHU3MbI
MPEIOTBPALICHUS X HETaTUBHBIX MOCIIEACTBUMN).

OO6yuaroMcess He00X0AMMO MPOAHATU3UPOBATH HH(POPMAILINIO, BBISIBUTH U OTOOpATh
Haubojee BaXHOE, OCMBICIUTh 3HAYEHHE KaXJI0ro absaima, caenarb IpearnooKeHus,
BBICTYIIaTh M OLEHHUTh aJbTEPHATHBHBIE BAPHAHTHI OJHOKIACCHUKOB, CPOPMYIHPOBATH
3aKJIFOUYEHUS U BBIBOIBI.

Crparerus «mosropas atak» (Brainstorming) 3akirodyaercss B BBIIBUKEHMH CaMBbIX
pa3HbIX uaei 0e3 ux kputuku. KomudecTtBo uael mpennovyuTaeTcss X KayecTBy. AHaIu3 u
0TOOp JYYIIUX UAEH ABISIETCS CIASAYIOIINUM 3TallOM PabOTHI.

OOyyaromuecs MOryT OBbITh paszfelieHbl Ha ABe rpynnbl. OOyuaromuecss nepBoi
rpynmel (FeHepaTtopsl MJei) MpepiaraloT BapUaHThl pelIeHus npodiemMbl 0e3  HX
oOcyxnenus. Bece unen guxcupyrorcs ogHUM U3 ydamuxcs. Bropas rpynna («aHaJIUTUKH)
paccMaTpuBaeT MpeUI0KEeHUs, He J0OaBIAs HUYEro HOBOTO, U OTOMPAIOT JIyYIlne.

[Ipu pemenun mpobieM Keiica HEOOXOIWMO HCCIEIOBAHUE CUIBHBIX U CIAOBIX
CTOPOH BBIABHHYTBIX PELICHUMN, MOJ0KUTENbHBIX U OTPUIATENbHBIX TOCIEACTBUN (YIpo3) UX
ocyiiecTBiaeHus. Pe3ynpTaThl aHaIN3a 11e7eco00pa3Ho NMPEACTaBIATh B TAOIUYHON dopMe.

MOo>KHO NpeIoKUTh OaKalaBpaM 3amucaTh JIydllie HJied B BUJe «IBeTKa. B 1eHTpe
3amuChIBaeTCs Mpobiema, mo OokaM B BUJIE 5-8 JIETIECTKOB CIIOCOOBI €€ PeIIeHuUs.

[TpueM «rumoTe3a» BKIIOYAET CAEAYIOIINE ITAIIbL:

— O3HAaKOMJIEHHUE C MPOOJIEMHON CUTYyalueil;

— OCO3HaHUE CYUIHOCTH 3aTpYAHEHUS U (HOPMYIUPOBaHHE MTPOOIEMBI;

— TIOMCK CIIOCOOOB pelIeHHUs MPOOIEeMbI TyTEM BBIABMKEHUS MPEANONIOKEHUH U THIIOTE3bI;
— JI0Ka3aTeJIbCTBO TUIIOTE3BI;

— IIPOBEpKa NPaBUIBHOCTU MPEJIOKEHHOTO PEILICHUS.



Crpaterus «uaean 3aKII0YaeTCs B CISAYIONIEM:
| -BeImentenne npobGiemsr (identification of the problem);
D - onncanue npo6iiemsr (describing of the problem);
E - ompenenenue BapumaHTOB Mojaxoia K perreHuro mpoodiemsl (explanation of the variants of the
problem solution);
A - neiictBus (acting) mo pemeHust mpooem;
L - BeIBOABI (HayuwTech Jenarh BBIBOJABI —learn to make conclusions), pednexcus mpoBeaeHHON
paboTHI.
Kpurtepuu onieHnBaHusI BHITOJTHEHHS KelC-3a1aHUs

— MPeIoCTaBJICHHUE HECKOIBKUX HAMPaBIICHUH pemeHuid mpooiaeMsl - 1-5 6amios;

— aHaNM3 NPEHMYIIECTB U HEIOCTATKOB MPEAJIOKEHHBIX PEUICHUH;

— yOenWTEeNnpbHOCTh apPryMEHTAMH pPa3paOOTaHHBIX pEIICHUH, TMPUBEACHHE MPUMEPOB
(TomomHUTENHHOM HH(OPMALIUY, HE coiepKaleics B kelice) - 1-5 6amios;

— HCIIOJIb30BaHME a/ICKBATHBIX S3BIKOBBIX CPEJICTB - 1-5 Oaos;

— yYMCHHE OTBEYaTh Ha BOIPOCHI IPYTUX 00YYArOIIUXCs U MperoaaBarens - 1-3 0aa;

— coOmroficHHuEe perjiaMeHTa BbICTymuieHus -2 Oamia; (Eciu kTo-mMb0 W3 MarucTpaHToB BO
BpeMs MPE3EHTALMN PEIICHH MPOOJIEMbI Keiica M0o3BOJIIET ce0e IMOIMOHATIBHBIC OLICHKH,
oOCyX/eHue, TO NaHHBIH OakalaBp WM Tpynmna noiy4aer mTpadHble oukd -oT 1 g0 3
0aJlIoB.)

Bce 3apaborannbie Oamiel u mTpadHbIE OYKU 3aHOCATCA B Tabmuiy. [loOGexmaer Ta
rpymmna, koropas HaOpana HamOojblee KojuuecTBO OatoB. [IpermomaBartens oTBevaer 3a

COOITIO/IEHHE TTPOTOKOJIA M TTOABOJANUT UTOTH 3aHATHH.



TpeOoBaHMs K IPOBEACHUIO 3a4eTa
3ader — (hopma MPOBEPKU 3HAHHM, YMEHUH M HABBIKOB, TPHOOPETECHHBIX OaKalaBpaMu 1
B MPOIECCE YCBOEHUSA YYEOHOro Marepuayia JICKIMOHHBIX, MPAKTHUYECKUX M CEMHUHAPCKHUX
3aHATUNA MO JIUCHUIUIMHE. 3ayeT OCYILECTBISETCS Ha OCHOBE NPUHIMIIOB OOBEKTHUBHOCTH,
CIIpaBeUIMBOCTH, BCECTOPOHHETO aHAIN3a YPOBHS 3HAHUN OaKajiaBpOB.
Kpurepuu oneHky 3HAHUH HA 3a4eTe
3ayeT MOPOBOAUTCA B JIBa H3Tamla: IMEPEeBECTH NUCbMEHHO HWHOS3BIUHBIM TEKCT Ha
PYCCKHH S3BIK CO cioBapeM mo crenuaibHocTH. O0beM Tekcra 1500 medaTHBIX 3HAKOB.
Bpewms BeimonHeHust - 60 MUH U YCTHO M3JI0KUTH OJJHY M3 MIPOUICHHBIX TEM.
[Ipu BbICTaBICHUH OIICHKU YYUTHIBACTCS:
— 3HaHWEe (PaKTHUYECKOro Marepualia 1Mo MpOorpaMMe, B TOM YHCIE; 3HAHHE O0s3aTelbHOU
rpaMMaTHKE;
— CTelEeHb aKTUBHOCTU MAruCTPaHTa Ha CEMUHAPCKUX 3aHATHUSX;
— JIOTHKY, CTPYKTYpYy, CTHJb OTBETa; KYJIbTYpPy pe€4Yd, MaHepy OOIIEeHUS; TOTOBHOCTHh K
JIMCKYCCUHU, apTYMEHTHPOBAHHOCTH OTBETA; YPOBEHb CAMOCTOSATEIBHOT'O MBIIICHHUS;
— HaJIWYHUE MPOMYCKOB CEMHUHAPCKUX U JIEKIIMOHHBIX 3aHATHH 10 HEYBAXUTEIbHBIM IPUYUHAM.

Kpurtepun ounenku cpopMHUPOBAHHOCTH HABBIKOB U YMEHHMI ITOBOpeHHUS

Onenka XapakTepHucTuKa OTBeTa OakajgaBpa
3a4TEHO JIorM4HO  TOCTPOEHO  MOHOJIOTHYECKOE  BBICKA3bIBAHHE
(oTIM4HO) (omucanme, paccka3d) B COOTBETCTBHM C KOMMYHUKATHUBHOMN

3ajaveid, ChOPMYJIMPOBAHHON B 3aJaHHH.

Jlexcuyeckue eOuMHULBI U TPaMMaTHYECKHE CTPYKTYpbI
UCIOJIb3YIOTCSI YMECTHO.

Peub nmoHATHA: 3BYKM B IIOTOKE PEYM IPOUHOCSTCS
NpaBUIBHO, COONIONACTCS TPAaBUIBHBI WHTOHAIIMOHHBIHI

PHUCYHOK.

O0beM BbICKa3bIBaHUs - HE MeHee 12-15 ¢paz-npennoxeHuil.
3a4TEHO JIOrMYHO MOCTPOEHHOE B COOTBETCTBHM C KOMMYHHMKATHBHOM
(xopor10) 3amaueit, choOpMyTUPOBAHHOM B 3aJJaHUU.

Jlekcuueckue eAMHHUIBI M TIpaMMaTUYEeCKHE CTPYKTYPHI
UCTIONB3YIOTCSI  yMECTHO. JIOMyCKaroTCsl JIEKCHYECKHEe W
rpaMMaTH4ecKue OIIMOKH, KOTOpble He MPensTCTBYIOT
MOHUMaHHIO PEYH.

Peub moHsATHA, ecTb Hamuuue (HOHEMATHUECKUX OIIMOOK.
O0beM BbICKa3bIBaHUs - HE MeHee 10 gppa3-npeanokeHni.

3a4TEHO MoHonornuueckoe  BbICKa3bIBaHUE  (OMHCaHUE,  Pacckas)
(YZIOBJIETBOPUTEITHHO) MOCTPOEHO HE BCET/Ia JJOTUYHO.
JlomyckaroTcss JIeKCMYeCKHe M TpaMMaTHYeCKHE OIIUOKH,
KOTOPBIE 3aTPYIHSIOT IOHUMAaHUE PEYU.

OO0beM BbICKa3bIBaHUs - HE MeHee 6 (pa3-TpeIoKEHHI.

HE 3a4TCHO ConepmaHI/Ie OTB€TAa HE COOTBETCTBYCT IMOCTaBJICHHOU
(Hey;lOBJ'IeTBOpI/ITeHBHO) KOMMYHHKaTHBHOﬁ 3aaadc.
JIOHYCKaIOTCSI MHOT'OYMCJICHHBIC JICKCUYCCKHUC n

rpaMMaTH4ecKie OLTHOKH.
Peur He BocnpuHHMaeTcs Ha CIyX H3-3a OOJBILIOTO
KOJINYeCcTBa JOHEMATUYECKHX OUIHOOK.

Kpurepun onenkn c)opMHPOBAHHOCTH HABBIKOB NEPEB01a HHOA3LIYHOIO



TEKCTa HA PYCCKHUM A3BIK

Ornenka XapakTepucTUKa NepEeBojia TEKCTA

3a4TEHO IlepeBon mpencraBinseT CcoOOM — aleKBaTHYIO — Iepejnady

(oTnHMuHO) HHOSA3BIYHOI'O TEKCTa CPEACTBAMH PYCCKOI'O sA3bIKa B
HEepa3pbIBHOM €MHCTBE COAEPKaHUsS U (DOPMBI.

3a4TEHO IlepeBon mpencraBinsieT CcoOOH  aJeKBaTHYIO — Iepenady

(xopo10) MHOSA3BIYHOTO TEKCTAa CPEICTBAMU PYCCKOIO  sI3blKa B

HEpa3phIBHOM €IIMHCTBE cojiepkaHusi U ¢GopMel. [lomymieHo
30%  TpaMMaTHYeCKMX M  CTHJIMCTHYECKHUX  OIIHUOOK,
MIPUBOJSIIINX K HETOYHOCTH MEPEBOJIA.

3a4TEHO B nepesoge nmonmymeno 50 % rpaMMaruueckux U
(YZIOBJIETBOPUTEIHHO) CTHJIMCTUYECKUX OIMMOOK. TeKCT mepeBe/ieH He MOJTHOCTBIO.
HE 3a4TEHO CMBICT TEKCTa UCKAKEH.

(HEey/10BJIETBOPUTEIILHO)

TpeOoBaHMs K IPOBEAECHUIO IK3aMeHa
Ok3aMeH — (popma pOBEPKHU 3HAHUI, YMEHUI 1 HABBIKOB, IPUOOPETEHHBIX OaKkaaBpaMu
U B IpoIlecce YCBOGHUS Y4eOHOro marepualia JIEKIMOHHBIX, MPAKTUYECKUX U CEMHHAPCKUX
3aHATUH 10 JAMCUHMIUIMHE. 3aueT OCYIIECTBISETCS Ha OCHOBE NPUHLMUIIOB OOBEKTUBHOCTH,
CIPaBeIJIMBOCTH, BCECTOPOHHETO aHAIM3a YPOBHS 3HAHUN OakaIaBpoOB.
Kpurepruu oueHKkr 3HaHUN HA YK3aMEHE
DK3aMeH NpOBOJMTCS B JBa 3Tama: MEPEeBECTH NUCbMEHHO WHOA3BIYHBIM TEKCT Ha
PYCCKHM S3BIK CO cioBapeM 1o crnenuadbHocTH. O0beM Tekcra 1500 medaTHBIX 3HAKOB.
Bpewms BbinosHeHus - 60 MUH U YCTHO U3JI0KUTh OJHY U3 IPOUJIEHHBIX TEM.
[Ipu BbICTaBIEHUU OLICHKU YUUTHIBACTCS:
— 3HaHue (PaKTHMYECKOro MarepHuala IO MporpaMMe, B TOM YHCIE; 3HaHHME O0sS3aTelbHOU
rpaMMaTHKe;
— CTeNeHb aKTMBHOCTH MarucTpaHTa Ha CEMUHAPCKUX 3aHITUSIX;
— JIOTHKY, CTPYKTYpYy, CTWUJb OTBE€Ta; KYJIbTYpY pe€4H, MaHepy OOIIEHHs; TOTOBHOCTh K
JTUCKYCCUH, apTyMEHTUPOBAHHOCTh OTBETA; YPOBEHb CAMOCTOATEIHLHOTO MBIIIIJICHHUS;
— HQJIAYUE NPOIYCKOB CEMUHAPCKUX M JIEKIIMOHHBIX 3aHATHI 110 HEYBaKUTEIBHBIM IPUYHHAM.



8. YueOHO-MeTOANYECKOE U HH(POPMAIIMOHHOE 00ecnieYyeHne TUCIHIIHHbI

8.1. OcHoBHas nuUTEpaTypa

1. Tanpuyk, JLM. 5D English Grammar in Charts, Exercises, Film-based Tasks,Texts and
Tests - I'pammaTHKa aHIVIMHCKOrO $3bIKAa: KOMMYHUKAaTHUBHBIM Kypc [DIEKTPOHHBIN
pecypc]: yueb. mocooue / JI.M. I'anpuyk. - M.: By3oBckuii yueonuk: MHOPA-M, 2017. -
439 c. - 9bC «Znanium. comy - Pexxum JIOCTYyTIa:
http://znanium.com/catalog.php?bookinfo=559505

8.2. JlonosiHUTENbHASL TUTEPATYpa

2. Yxpaunen, U.A. UHOCTpaHHBIH S3BIK (aHTVIMICKUI) B TPOGECCHOHATBHON JACATEIHHOCTH
[DnexTpoHHBIN pecypc]: ydeOHO-meTomuueckoe mocobue / WM.A. Vkpamnen. — M.:
Poccuiickuii rocygapCTBeHHbIM yHUBepcuTeT mpaBocyaus, 2015. - 46 c. . - OBC
«Znanium. com.» - Pexxum gocryma: http://znanium.com/catalog.php?bookinfo=518245

3. AdanacneB, A.B. Kypc apdexTuBHOI rpaMMaTHKN aHTIHICKOTO S3bIKa [DJIEKTPOHHBIN
pecypc]: yaebHoe mocodue / A.B. Adanacee. - M.: ®opym: UHDPA-M, 2015. - 88 c. -
SBC «Znanium. comy» - Pexum JIOCTYyTIa:
http://znanium.com/catalog.php?bookinfo=498984

8.3. NuhopMaIMOHHO-TEIEKOMMYHUKAIIMOHHBIE PECYpPChI ceTh «HTEepHET

1. http://window.edu.ru/window/library VYueOusie mocobus Ha caiiTe HH()OPMAIMOHHON
cuctemsl "EnqnHoe okHO JocTyna Kk 00pa3oBaTenbHbIM pecypcam”

2. http://www.homeenglish.ru Aurnuiickuii s3Ik OECIUIATHO U HE BBIXOJS U3 JI0OMa. YPOKH
Y MaTepHUaIbl [0 U3YYCHHUIO aHTJTMHCKOTO S3bIKa

3. http://www.native-english.ru AHrauiCcKuii A3bIK OHJIAHH


http://znanium.com/catalog.php?bookinfo=559505
http://znanium.com/catalog.php?bookinfo=518245
http://znanium.com/catalog.php?bookinfo=498984
http://window.edu.ru/window/library7p_
http://www.homeenglish.ru/
http://www.native-english.ru/

9. MeToauuyecKue PCKOMEHIANNHA NJIHA oﬁyqaloumxca 0 OCBOCHHIO TUCHHUILJIUHBI (MO}IyJIH)

Y4eOHO-MeTOAMYECKHE MaTepUaIbl IO MPAKTUICCKUM 3aHATUAM aucuuruinabl b1.0.06 MHOCTpaHHBIH S3BIK

Ne ni/n

Paznen/Tema ¢ ykazanuem
OCHOBHBIX y4e0OHbIX
3JIEMEHTOB
(IMIaKTHYECKUX eIMHUII)

MeToabl 00yueHust

Cnoco0nI

(popmbI)
o0yueHust

CpencrBa o0yueHust

®opmupyemMble KOMIIETEHIIUH

1 cemectp

1.

Public relations in
commercial structures.
TEKCT: “ The Role of
Public Relations in the
Marketing Mix”, “The
Public relations
department overview”,
“The Public Relations
Department
goals/tasks”, “The
Public Relations
Department in company
structure”, “The Public
Relations Department
software”

I'pammaruka:
CYIICCTBUTCIBHOC
(MHO)K.'—II/ICJ'IO,HpI/ITSDK.HaJIe)K
). JluyHbIE MECTOMMEHHUS.
[Topsimok cinoB B HpoCTOM
MPCAJIOKCHUU.

4098

Hsnoxenue, Oecena,
KOHCIIEKTHPOBAHHE

Jlexuus

VYyeOHoe nocobue, ycTHas

peub

CrocoOeH OCYLIECTBIIATh JIETI0BYIO
KOMMYHUKAI[MI0O B YCTHOW U NHCbMEHHOU
dbopmax Ha  TOCYAapCTBEHHOM  SI3BIKE
Poccutickoit ®enepanuu 1 KHOCTpaHHOM(BIX)
s3bike(ax) (YK-4.)

Placee PR in  modern
management and business.
TEKCT: “Importance of

YcTHBIH onpoc,
BBITIIOJIHEHUE
YIPaXHEHU N

[IpakTueckoe
3aHATHE

Y4eOHoe mocobue, ycTHast

pedb

croco0eH  c03/1aBaTh BOCTpEOOBaHHBIE
OOIIECTBOM W WHAYCTPHUEW MEIUaTeKCThl U
(vm) MEIUATIPOTYKTHI, " (nm)




Public Relations in business”,
“Brand Reputation
Management: Your Seven-
Point Game Plan”, “The PR
Agency in the Modern
Business World”, “Role of
Public Relations
Management in an
Organization”.

I'pammaruka: I'maron to be u
BbIpaxkeHUs1 ¢ HUM. OOopoT

KOMMYHUKAIIUOHHBIC IMPOAYKTHI B
COOTBETCTBHUM C HOpMaMH PYCCKOTO H
HHOCTpPAHHOTI'O S3BIKOB, 0COOEHHOCTSIMH

UHBIX 3HaKOBBIX cuctem (OITK-1.).

there is/are. YwucnurenbHbie

KOJINYCCTBEHHBIC 7

HOPSIIKOBBIE. Tunbt

BOIIPOCOB.

Definition of strategy of PR- | VcrHsiii onpoc, Jlexkuus YuebHoe mocodue, ycTHast | CHOcOOeH OCYIIECTBIIATH JIETIOBYIO
activity of the organisation.  |6nui-omnpoc, peub, KOMITBIOTED, KOMMYHHUKAIIMIO B YCTHOW W TMHUCHMEHHOM
TEKCT: “5 Steps in Creating |BbinoiHeHne WUHTEPHET dopmMax Ha  TOCYAApCTBEHHOM  SI3bIKE
An Effective PR Strategy”.  |ympaxHeHuit Poccuiickoit denepannu 1 ”HOCTPAaHHOM(BIX)
I'pammaruka: Aprtuknu: the/ s3bike(ax) (VK-4.)

a,(an)  ompenercHHBIA W

HEONpPEeIeTICHHBII. Present

Simple/Present Continuous.

PR as a culture and|Msnoxenue, 6ecena,|IIpaktuueckoe |YdebHOE mocobue, crocobeH OCYULIECTBIISATh JIETIOBYIO
philosophy  of MOodern | KOHCTIIEKTUPOBAHUE |3AHSATHUE TECTOBBIC MaTEPHAIIBI KOMMYHHUKAIIMIO B YCTHOM W TIHMCHMEHHOMN
business. dopmMax Ha  TOCYJapCTBEHHOM  SI3bIKE

TEKCT: “Public Relations
Across Cultures”, “Building
international communication
bridges”, “Public Relations
across Cultures”.
I'pammaruka: CreneHu
CPaBHCHHS TPHJIAraTeIbHBIX.

Poccuiickoit denepannu 1 UHOCTPaHHOM(BIX)
s3bike(ax) (YK-4.)




Past Simple. HenpaBuibHble
[J1aroJibl.

PR-service in the YcrHbIT orpoc, | JIekuus VYuebHoe nocobdue, KOMMYHHUKAI[HOHHBIC HPOJYKTHI B
organization. BBITIOJTHEHUE TECTOBbIEC MaTEepHUAIbI, COOTBETCTBUU C HOpPMaMH PYCCKOTO U
TEKCT: “Who Needs PR YIpaXHEHUH, KOMIIBIOTED MHOCTPAHHOTO  S3BIKOB,  OCOOCHHOCTSMU
Services”, “The Usual PR TECTUPOBAHUE UHBIX 3HaKOBBIX cuctem (OITK-1.).

Clients”.

I'pammaruka: Mectoumenus

some, any, no.

The creation of corporation  [Pacckas, 6ecena, |[IpakTrueckoe |YuebHOe mocobue, ycTHas | KOMMYHHUKAIIMOHHbBIE MIPOYKThI B
image. KOHCIIEKTUPOBAaHUE |3aHSATHE pedn COOTBETCTBUM C HOPMAaMH pPYCCKOTO |
TEKCT: “Corporate image”. WHOCTPAHHOTO  SI3BIKOB,  OCOOCHHOCTSMH

I'pammaruka: Future Simple.
[ToBenuTelIbHOE HAKIIOHECHHE.

UHBIX 3HaKOBbIX cucteMm (OITK-1.).

The nature of image of the|YcrtHsiit ompoc, Jlexkuus YuebHoe nmocodue, ycTHas | CHocoOeH OCYIIECTBIIATH JIETIOBYIO
organization. pacckas, becena peyb KOMMYHUKAI[MIO B YCTHOM W IHUCHMEHHOM
TEKCT: “The Nature of dbopmMax Ha  TOCYAapCTBEHHOM  SI3BIKE
Public Relations”, “Internal Poccuiickoii denepannu 1 HHOCTPAaHHOM(BIX)
Public”. s3bike(ax) (YK-4.)

I'pammaruka: Tunst

BOIIPOCOB.

The stages of formation of YcTHBIH onpoc, [Mpaktryeckoe |YdebHOE mocobue, crocobeH OCYIIECTBIIATh JICTTOBYIO
corporate image. OmmI-ompoc, 3aHsTHE TECTOBBIC MaTEPUAIIBL, KOMMYHUKAIIMIO B YCTHOM W THCHMEHHOM
TEKCT: “What Are the Best |BoimonHeHHE KOMIIBIOTEP dopmax Ha  TOCYAapCTBEHHOM  SI3BIKE
Tips for Building Corporate |ynpaxuenuit Poccwiickoit denepannu 1 HHOCTPaHHOM(BIX)
Image?”, “Important Stages si3bike(ax) (YK-4.)

in the formation of a

company”’.

I'pammaTuka: Present, Past,

Future Continuous, Active

Voice. Ynorpebnenue

apTUKIIA ¢ reorpapu4yecKUMHU
HAa3BaHMSIMH.




2 cemecTp

1.

Image and life cycle of Wznoxenwue, becena, |Jlekuus YuebHoe mocobue, KOMMYHHKAI[HOHHBIC IPOAYKTHI B
organisation. KOHCIIEKTHUPOBAaHUE TECTOBBIC MAaTEPHUAIHI, COOTBETCTBUU C HOpPMaMH PYCCKOTO |
TEKCT: “Basic Overview of KOMITBIOTED WHOCTPAHHOTO  SI3BIKOB,  OCOOCHHOCTSMH
Organizational Life Cycles”, UHBIX 3HaKOBBIX cucteM (OITK-1.).
“Organizational Life-Cycles

and Management Styles”.

I'pammaruka: Bpemena

Present Perfect, Past Perfect,

Future Perfect,

CJIOKHOITOTYNHEHHBIC

MIPEJUIOKEHUS] BPEMCHH.

2. Technologies of construction |YcTHbrit ompoc, |[Ipaktudeckoe | YduebHOe mocoowue, crocobeH OCYIECTBIIATh JICITOBYIO
of image and means of its OJIUI[-0IIPOC, 3aHATHE TECTOBbIE MaTEPHAIIBL, KOMMYHHUKAI[MIO B YCTHOM W MHCbMEHHOM
promotion. BBITIOJTHEHUE KOMIIBIOTEP dopMax Ha  TOCYJIapCTBEHHOM  SI3BIKE
TEKCT: “Advertising YIPaXHEHU N Poccutickoit ®enepanuu 1 HHOCTpaHHOM(BIX)
Technologies DBA s3bike(ax) (YK-4.)

Programme”.
I'pammaTuka: Present
Perfect-Past Simple

3. PR and social network. Uznoxenue, Gecena, |Jlekuus VY4ebHoe nocobue, KOMMYHHUKAI[MOHHBIC HPOTYKTHI B

TEKCT: “The Role and|koHcnekTupoBaHue TECTOBBIE MaTEpPHUAIHI, COOTBETCTBUU C HOpPMaMH PYCCKOTO U
Influence of Social Media on KOMITBIOTEP UHOCTPAHHOTO  SI3BIKOB,  OCOOCHHOCTSAMHU
the Modern PR Industry”. UHBIX 3HaKOBBIX cucteM (OITK-1.).
I'pammaruka: [Topsanok cios.
[ToBTOpEHME BUIOBPEMEHHOMN
CHCTEMBI AHTJIIMHACKUX
rmaroyioB.  CTpaaareNbHbIi
3aJ10T

4. Public speaking tips. YcTHbIN ompoc,|[Ipaktudyeckoe |YdeOHOe mocodue, crocobeH OCYIIECTBIISATh JIEIOBYIO
TEKCT: “5 tips for better|BbinonHeHHE 3aHATHE KOMIIBIOTED KOMMYHUKAI[MI0 B YCTHOW W IHCbMEHHOU
public speaking”. YIPA)KHEHUH, dbopMax Ha  TOCYAapCTBEHHOM  S3BIKE



http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies
http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies
http://www.academy-british.co.uk/index.php/en/academy/dba-programmes/advertising-technologies

I'pammaruka:  MonanbHble
IJIaroJibl ¥ UX S9KBUBAJICHTBI

TECTUPOBAHUE

Poccuiickoit ®enepanuu u ”HOCTpaHHOM(BIX)
s3eike(ax) (YK-4.)

5. Adaptability is the key to|YcrHsiii onpoc, Jlekuus VYuebHoe nocobdue, KOMMYHHUKAI[HOHHBIC HPOJYKTHI B
successful PR. pacckas, becena TECTOBBIC MaTEePHAIIBI COOTBETCTBUM C HOPMAaMH PYCCKOTO U
TEKCT: “WHAT IS MHOCTPAHHOTO  SI3BIKOB,  OCOOCHHOCTSIMH
ADAPTABILITY IN UHBIX 3HaKOBBIX cuctem (OITK-1.).
BUSINESS?”.

I'pammaruka: HQuUHUTHB 1
ero opmel.

6. Branding. Pacckas, Gecena, [IpakTrueckoe |YueOHOE mocobue, CIIOCOOCH OCYLIECTBIISTh JIEJIOBYIO
TEKCT: “Branding KOHCIIEKTUPOBAHUE |3aHATHE TECTOBBIE MaTEPHUaIbI KOMMYHHUKAaIMI0 B YCTHOW M IHCbMEHHOU
Concepts”, “The Difference dopMax Ha  TOCYAapCTBEHHOM  f3BIKE
Between Marketing and Poccwuiickoit deneparyin 1 ”HOCTPaHHOM(BIX)
Branding”. s3eike(ax) (YK-4.)

I'pammaruka:
C10XHONIOJUNHEHHbIE
npemioxkenus. llpunarounsie
NPE/UVIOKEHUST BPEMEHHM B
Oyymiem.

7. Public Relations Dependence |U3noxenue, becena, |JIekius Y4ebHoe mocodue, yCTHast | KOMMYHUKAITHOHHBIC TIPOAYKTBI B
on the Media. KOHCTIEKTHUPOBaHUE pedn COOTBETCTBUM C HOPMAaMH pPYCCKOTO |
TEKCT: “PUBLIC MHOCTPAHHOTO  S3BIKOB, ~ OCOOEHHOCTSMH

RELATIONS
DEPENDENCE ON THE
MEDIA”, “MEDIA
DEPENDENCE ON

PUBLIC RELATIONS”.
I'pammaruka: mHpugaTOYHBIE
MPEMJIOKEHUS YCIOBHUS  3-X
THIIOB.

UHBIX 3HaKOBBIX cucteM (OITK-1.).

3 cemecTp




Effective Media Relations. | Ycrubiii ompoc, [IpakTudeckoe |YdeOHOE mOcoOUe, CIIOCOOCH OCYIIECTBIIATH JCIOBYIO

TEKCT: “Eight secrets to OJmII-ompoc, 3aHATHE TECTOBBIC MaTEpHUaJIbI, KOMMYHUKAIMIO B YCTHON U MUCbMEHHOU
effective communication”,  |BbIIOJIHEHUE KOMIIBIOTED ¢dbopmax Ha rOCYyJapCTBEHHOM SI3BIKE

“Text — General Guidelines”, |ynpaxxueHuit Poccutickoit deneparnuu 1 ”HOCTPaHHOM(BIX )
“Dealing with the Media”. si3bike(ax) (YK-4.)

Advantages and Wznoxenue, Oecena, |Jlekuus Y4eOHoe nmocodue, yCTHas | KOMMYHUKAITMOHHBIC TIPOIYKTHI B
Disadvantages of KOHCIICKTHPOBAHHE peub COOTBETCTBUM C HOPMAaMH PYCCKOTO H
Advertising. HHOCTPAHHOTO  S3BIKOB,  OCOOEHHOCTSMHU
TEKCT: “Advertisements: UHBIX 3HaKOBbIX cucteMm (OITK-1.).
advantages and disadvantages

of advertising”, “What are

advertisements?”, “Features

of advertising”, “Benefits of

advertisements for the

business”, “Benefits of

advertisements to the

consumers”, “Criticisms of

advertising”.

Types of Public Relations Pacckas, Oecena, [Ipaktryeckoe |YdebHOE mocoOue, crocobeH OCYIIECTBIIATh JICTTOBYIO
Advertising. KOHCIICKTUPOBAaHUE |3aHATHE KOMITBEOTEP KOMMYHHKAIIMFO B YCTHOM W THCbMEHHOMN
TEKCT: “Media Tours”, dopMax Ha  TOCYJapCTBEHHOM  SI3BIKE
“Media Relations”, “Types of Poccwuiickoit deneparn 1 ”HOCTpaHHOM(BIX)
Public Relations”, “Public s3bike(ax) (YK-4.)

Relations and Advertising”.

Getting on the Editorial W3noxenwue, becena, |Jlexius VYueOHoe mocodue, ycTHas | KOMMYHHUKAIHOHHBIC HPOTYKTHI B
Page. KOHCIIEKTHUPOBaHHUE peyb COOTBETCTBUM C HOPMAaMH pYCCKOTO H
TEKCT: “Editorial Pages”. WHOCTPAHHOTO  SI3BIKOB,  OCOOCHHOCTSIMHU

WHBIX 3HaKOBBIX cucteM (OITK-1.).




The concept and features of | YcTablit onpoc, [Tpaktuyeckoe |YdeOHOE mocobue, crocoOeH OCYILECTBIISATh JICITOBYIO
PR-texts. pacckas, 6ecena 3aHsTHE TECTOBbIEC MaTEpHUAIbI, KOMMYHHKAIIMI0O B YCTHOH M NHCbMEHHOMN
TEKCT: “Details How to KOMITBIOTEP dopMax Ha  TOCYAapCTBEHHOM  SI3BIKE
create a pr-texts”, Poccutiickoit ®enepanuu 1 ”HOCTpaHHOM(BIX)
“Instruction how to create pr- si3bike(ax) (YK-4.)

texts”.

The general rules of Pacckas, Oecena, Jlekuus VYuebHoe nocodue, KOMMYHHUKAI[HOHHBIC HPOYKTHI B
preparation of PR-texts. KOHCIIEKTUPOBAaHUE KOMIIBIOTEP COOTBETCTBUU C HOpPMaMH PYCCKOTO U
TEKCT: “Writing rules PR MHOCTPAHHOTO  SI3BIKOB,  OCOOCHHOCTSIMHU
pros should know”, “How to UHBIX 3HaKOBBIX cucteM (OITK-1.).

create a pr-texts”.

Genres of PR-texts. YcTHbI onpoc, [IpakTuueckoe |YuebGHOE mocobue, CIocoOeH OCYIIECTBIISATh JIEJIOBYIO
TEKCT: “Media Genres and |6um-ompoc, 3aHATUE TECTOBBIE MaTEpHUAIBI, KOMMYHUKAI[MI0O B YCTHOW U NHCbMEHHOU
Texts”, “The structure of|BeImonHEHNE KOMIIBIOTED dopMax Ha  TrOCYAapCTBEHHOM  f3BIKE

television genres”.

YIPaXHEHU N

Poccutickoit ®enepanuu 1 HHOCTpaHHOM(BIX)
si3bike(ax) (YK-4.)




Y4eOHO-MeTOoIMYeCKHEe MaTepHaIbl IO cCaMOCTOsATeNbHON padore auctuminabl 51.0.06 MHocTpaHHBIiH S3bIK

Ne Pa3znen/Tema ¢ ykazanmem | Meroabl 00yyeHus Cnoco0bI (popmbI)odyueHust CpencrBa o0yueHnust
n/n OCHOBHBIX Y4eOHbIX
3JIeMEHTOB
1.
ceMecTp
1. Media dependence on Public | CocTaBienue GJI0K JICKIIHH, CamocrosTenbHas padoTa ¢ KonrtponbHas pabora
Relations. KOHCIICKTHPOBAHHE, BBITIOJIHCHUE UCIIONIb30BaHueM MHTepHeT-
3aBucumocts CMU ot JIEKCUKO-TaMMaTH9YEeCKUX TEXHOJIOTHIA
CBsI3€l C OOIIECTBEHHOCTBIO. | YIPaXHEHUI
2. Areas of friction. CocraBieHue Onmok  nekuuu, | BHeayauTtopHoe YTeHue KonrtpomnbHas pabota, TeCThI, Keiic-
O0nacTu TpeHwsI. KOHCIICKTHPOBAHHUE,  BBITIOJIHCHHE 3aaHusl, 3a4eT
JICKCUKO-TAMMAaTHYECKUX
YIPaXKHEHU I
3. Advertising pressure. CocraBnenune Oonox  nekuwmu, | MaauBuayanebHas u rpynnoBast | KoHTponsHas paboTa, TeCThl, 3a4eT
PexiiamHoe naBneHue. KOHCIICKTHPOBAHHUE,  BBITIOJIHEHHUE | TBOpYECKas paboTa
JIEKCUKO-TaMMaTH9IEeCKUX
YIPaAXKHEHU I
4. Tabloid journalism. CocraBnenue Onox  nekuwmu, | BHeayauTopHOe uTeHHE KonTponbsHas paboTa, TeCTbI, 3a4eT
BynbBapHasi )KypHAIMCTUKA. | KOHCIICKTHPOBAHHUE,  BBITIOJIHEHHE
JIEKCUKO-TaMMaTH9YEeCKUX
YIPaAXKHEHU I
5. Media etiquette. CocraBnenue Oonox  nekuwmu, | UaauBuayanpHas u rpynnoBas | KoHTponbHas paboTa, TeCTbl, Kekc-
Otuker CMU. KOHCIICKTUPOBAHHUE, BBINIOJIHEHUE | TBOpUYECKas paboTa 3aJJaHUs, 3a4YET
JIEKCUKO-TaMMaTH9YEeCKUX
YIPaKHEHU N
6. Crisis communication. CocraBnenue Oonoxk  nekumu, | CaMOCTOSITENIbHAS IOMAIITHSS KonTponsHas paboTa, TeCTbl, 3a4eT
DKCTpeMasbHbIe  CBS3M  C | KOHCIIEKTHPOBaHHWE, BBITIOJHEHHE | paboTa
00IIECTBEHHOCTEHIO. JIEKCUKO-TaMMaTHYEeCKUX
YIPaKHEHU N
7. Tips and background | CocraBnenue 010K nekiuu, | CamoctosiTenpHas paboTa ¢ KonTponbHas paboTa, TeCThI, 3a4eT




materials. KOHCIICKTHPOBAHKE,  BBIMOJIHEHHE | HCIIOJIb30BaHHEeM MHTepHeT-
CoBeTbl W JONOJHUTEIBHBIC | ICKCHKO-TAMMATHYECKHX TEXHOJIOTHI
MaTE€pUAJIbL. YIPAKHEHUI
8. Media advisories. CocraBienue Onox  nekuwuw, | UnauBunyansHas u rpymnmnoBasi | KonTponeHas padora, TeCTbI, Keiic-
CMU, HOCSIIIIME | KOHCIIEKTHPOBAHHUE,  BBITIOJIHEHHE | TBOpYECKas pabora 3a7aHusl, 3a4eT
5 PEKOMEHIaTeNIbHbIH JIEKCUKO-TaMMaTHYECKUX
cemectp | X@PAKTEP. YIPaKHEHUIH
1. Meeting the press. CocrasieHue Oonox  nekuuu, | CaMOCTOSITENbHAS TOMAIIHSIS KouTponbHas pabota, TeCTbI, 3a4eT
Berpeua ¢ npeccoi. KOHCIIEKTUPOBAaHUE, BBINOJHEHUE | paboTa
JIEKCUKO-TaMMaTHUYECKUX
YIPaXKHEHU I
2. News conferences by CocrasieHue Onox  nekuuu, | BHeayauTopHOe YTeHHE KouTponbHas pabora, TeCTbI, Keiic-
satellite. KOHCIICKTUPOBAHUE,  BBITIOJHEHUE 3aJlaHus, 3a9eT
[Ipecc-koudepeHnun 10 | JEKCUKO-raMMaTHYECKUX
CITyTHUKOBBIM KaHAJIaM. YIpaKHEHUH
3. Junkets. CocraBneHne OJIOK JISKIIH, Pabota B komMaH[€e, BMecTe KonTponbsHas paboTa, TeCTbI, 3a4eT
BeuepuHka, MUKHHK. KOHCIICKTHPOBAHKE, BBIMIOIHCHUE | HAXOIMUTH PEIICHUS JICIIOBBIX
[Toe3aka 3a Ka3eHHBIN CYET. | JIEKCUKO-TAMMaTHYECKUX npoOem
YIPAXKHEHU I
4. Editorial boards. CocraBneHne OJIOK JICKINH, WunuBunyansHas u rpynnoBast | KoHTponsHas paboTa, TeCTbI, 3a4eT
PenakumonHas Koyuierus. KOHCIICKTHPOBAHUE, BBIMOJHEHUE | TBOpUECKas paboTta
JIEKCUKO-TaMMaTH9YEeCKUX
YIPaKHEHU T
5. How to set the record CocrasieHue Onox  Jnekuwuu, | BHeayauTopHOe uTeHHE KonTponsHas paboTa, TeCTbl, KeHc-
straight. KOHCIIEKTUPOBAHWE,  BBITIOJHEHUE 3aJlaHus, 3a9eT
Kak  ycTaHOBHUTH  3amuCh | JIEKCHKO-TAMMAaTHYECKUX
IPSMO. YOPaKHEHUIN
6. Advantages of advertising. CocrasieHue Onoxk  nekuwmu, | PaboTa B KOMaHe, BMECTE KontponsHas paboTa, TeCTbI, 3a4eT
[penmMyiiecTBa peKiambl. KOHCIICKTHPOBAHKUE,  BBITIOJIHEHUE | HAXOUTH PEIICHHUS JICIIOBBIX

JIEKCUKO-TaMMaTHYECKUX
YOPaKHEHUIN

npobiem




7. Investor and financial Cocrasiienue 010K JeKIuy, | BHeaymuTopHOE YTCHHE KonTponbHast paboTa, TeCThI, 3a4eT
relations. KOHCIIEKTUPOBAaHUE,  BBIIOJHEHUE
WuBectop #  (UHAHCOBBIC | JIGKCHKO-TAMMATHYCCKUX
3. OTHOILICHHSI. yIpakHEHUH
ceMecTp
1. Using an advertising agency. | CocraBieHue 010K nekiun, | CaMocTosTeNbHAS JOMAIITHSS KonrtpomnbHas pabota, TeCThI, 3a4eT
Hcnonp30BaHue pPEKIaMHOTO | KOHCIIEKTUPOBAHHWE, BBIMOJIHEHHE | paboTa
areHTCTBA. JICKCHKO-TAMMAaTHYECKUX
YIPAXKHEHUI
2. Coaching speakers. CocraBieHue 010K nekiuu, | PaboTa B komaHie, BMECTe KontpomnbHas pabota, TeCThI, 3a4eT
Koy4uHT 17151 TUKTOPOB. KOHCIIEKTHUPOBAaHUE,  BBINOJHECHUE | HAXOIUTh PEIICHHS JICTOBBIX
JICKCHUKO-TAMMAaTHYECKUX npodIeM
YIPaXKHEHUI
3. The nature of speech. CocraBicHue 010K nekiud, | BueayauropHoe ureHue KonrtposnbHas paboTta, TeCThI, 3a4eT
[Mpupona peun. KOHCIICKTUPOBAaHUE,  BBITIOJHCHUE
JICKCHKO-TAMMAaTHYECKUX
YIPaXKHEHU I
4, Semispeeches. CocraBnenune 010K nexkuy, | CaMocToATEIbHAS JOMAIITHIS Kontponbhas paboTa, TeCThI, 3a4eT
[Monypeun. KOHCIIGKTUPOBaHUE,  BBITIOJHEHUE | paboTa
JICKCHKO-TAMMAaTHYECKUX
YIPAKHEHUH
S. Drafts. CocraBnenue 010K nexuuu, | CaMocTOsITENbHAS JOMAIITHSS Kontposnbhas pabota, TeCTsl, Kefic-
[TpoekThl. UepHOBUKH. KOHCIIGKTUPOBaHUE,  BBITMIOJHEHUE | paboTa 3aJ]aHus, 3a4eT
JICKCHKO-TAMMAaTHYECKUX
YIPAKHEHU N
6. Publicity before the event. CocraBnenue 010K nekiuy, | PaboTta B komMaHie, BMECTE KonTponbHast paboTa, TeCThl, 3a4eT
Pexama nepesl | KOHCIIEKTHPOBAHUE, — BBIMIOJHEHHE | HAXOIUTH PEIICHUS JICTOBBIX
MEPOTIPHUSITHEM. JICKCHUKO-TAMMAaTHUECKUX npooJeM
YIPaKHEHU N
7. Publicity after the event. CocraBnenue 010K JeKiuy, | BHeaymuTopHOE YTeHHE KonTponbHas paboTa, TeCThl, Kelic-
Pexama 1ocjie | KOHCIIEKTHPOBAHUE,  BBIMIOJHCHHE 3aJJaHHs,3a4eT

MEPOIIPHUATHSL.

JICKCUKO-TaMMAaTHYCCKHUX




YIPaXHEHUN




10. Ilepeyens MHPOPMALMOHHBIX TEXHOJOT I, HCMOIb3yeMbIX PU OCYLECTBJICHHH
o0pa3oBaTeIbHOr0 TMpomecca MO AUCHUIUIMHE, BKJIKYas IepedyeHb MPOrpaMMHOIO
obecnieyeHust ¥ MHGOPMANMOHHBIX CIIPABOYHBIX CHCTeM (MPH HEOOXOAUMOCTH)

HNudopManoHHbIe TEXHOJIOTHH, UCTIOJIb3yEeMbIE TIPU OCYIIECTBICHUN 00pa30BaTEILHOTO
npolecca Mo JUCUUILUINHE TT03BOJISIOT:

- OpraHM30BaTh Iporecc 00pa3oBaHMS IYTEM BH3YyAIM3alMH M3y4aeMod HH(OpMAaLUH
MIOCPEICTBOM HCIIOJIb30BAaHUS MIPE3CHTAINH, yUeOHBIX (PHIEMOB;

- KOHTPOJINPOBATh PE3yIbTAaThl 00YUSHHSI HA OCHOBE KOMIIBIOTEPHOT'O TECTHPOBAHMS;

- AaBTOMATU3UPOBATHL PACUYCTHI AHAIUTHYCCKHUX HOK&?;&TCJICIZ, npeaAyCMOTPCHHBIC
pOrpaMMOil Hay4HO-HCCIIeI0BAaTEIbCKOM padoThI;

- ABTOMATHU3UPOBATH ITOUCK I/IH(I)OpMaI_II/II/I MMOCPCACTBOM UCIIOJIB30BaHUSA

CIIPaBOYHBIX CHUCTEM.

10.1. IlepeyeHb HEOOXOAUMOT0 IPOTPAMMHOI0 O0ecreYeHust
Jlnst ocyImiecTBiIeHUs] y4eOHOro IMpoIecca MCHOIb3YeTCsl CBOOOIHO PACIpOCTpaHsIeMOe
(OecrutatHOe He TpeOyrolIee JTUIIEH3UPOBAHUS ) POTPAMMHOE O0ECIIeUeHHE:

HaumeHnoBaHue NPorpaMMHOro | PekBU3NTHI MOATBEPKIAONMIET0 JOKYMEHTA

obecrevyeHusl, MPOU3BOIUTEb (Ne jumeH3uu, aara npuodpeTeHUsi, CPOK
JaeicTBUs)

Microsoft Office Word 2010 Howmep mpoaykra 14.0.6024.1000 SP1 MSO
(14.0.6024.1000)
02260-018-0000106-48095

Kaspersky Anti-virus 6/0 Ne nunensun 26FE-000451-5729CF81 Cpok
munensuu 07.02.2020

Adobe Reader 9 Becmiarno, 01.02.2019,

OCWindows7 [Tpodeccuonanbuas, | N 00371-838-5849405-85257, 23.01.2012,

MicrosoftCorp. 0ecCpoUHbIii

7-zip.org GNU LGPL

Oducuerit maker WPSOffice CBo0OojHO pacmpoctpansiemoe [10

10.2.I1epevyeHb HeOOXOAMMBIX HH(POPMANMOHHBIX CIIPABOYHBIX CHCTEM.

Kaxnplii oOywaromuiics B TedeHHWE BCero Inepuoja oO0ydeHus obecredeH
WH/IMBUIYaIbHBIM HEOTPAaHHUEHHBIM JIOCTYIIOM K 3JI€KTPOHHO-OMOIMOTEYHBIM CHCTEMAM:

1. DnekTponHas 6ubnmoreunas cucrema «IPRbooks» (http://www.iprbookshop.ru)

2. DnexTpoHHas 6ubnuoreyHas cucrema «ZNANIUM.COM» (www.znanium.com).

Hns  oOydarommxcs oOecriedeH J0CTyn  (yAalJeHHBIH JIOCTYNM) K  CIEIYIOIIUM
COBPEMEHHBIM TpO(ecCHOHAIBHBEIM 0a3aM JaHHBIX, WH(QOPMAIIMOHHBIM CIIPABOYHBIM U
MIOWCKOBBIM CHCTEMAaM:

1. Koncynprant Ilmoc — cipaBounas npaBoBas cucrema (http://consultant.ru)

2. Web of Science (WoS) (http://apps.webofknowledge.com)

3. Hayunas snextponnas 6ubnunoreka (HOb) (http://www.elibrary.ru)

4. Dnextponnas bubmmoreka J{uccepranmii (https://dvs.rsl.ru)

5. KubepJlenunka (http://cyberleninka.ru)

6. HarmonaneHas aiiektponnas ouodmuoreka (http://H360.pdh)




11. Onucanue MaTepHaIbHO-TEXHUYECKOH 0a3bl HEOOXOAUMOW IJs1 OCYLIEeCTBJICHUS
00pa3oBaTeILHOIO NMpolecca Mo JUCHUILINHE

HanmenoBanus crieriiaibHBIX
OMEIIEHUN U IOMEIIECHUN IS
CaMOCTOSITENIbHON PabOTHI

OCHAIIEHHOCTD CHEUAIBLHBIX
OMEIIEHNN U IMOMEIICHUN IS
CaMOCTOSITENIbHOM pa0OThI

[IepeueHb JIMIEH3MOHHOTO
MPOrPaMMHOT0 O0ECTIeUeHUSI.
PexBu3UTHI MOATBEPKIAFOLIETO
JIOKYMEHTA

CroenuainbHbIE TOMEIIEHUS

VY4eOHble ayAUTOpUU IS
[IPOBEICHUS 3aHATUN
nmeKuoHHoro tumna: Ne ayz. 3-
12, 3-15, 3-17, 3-22,
[pacrosIoKeHHbIE IO aapecy: T.
Maiikomn, yin. [Tymkuna, a. 177.
Ayautopuu 1uist
MMPAKTUYECKUX 3aHITUH,
CPYIIOBBIX U
WHIUBUTYaJIbHBIX
KOHCY/IbTaIlNi, TEKYIIETO
KOHTPOJIS U IPOMEKYTOUHON
atTectauuu: Ne aya. 3-12, 3-15,
3-17,3-22, pacnosoKeHHBIE 10
anpecy: yi. I[lymxkuna, a. 177.
KoMIIbIOTEpHBIN KJI1acc:
MyJTbTUMEANIHAS A3bIKOBAs
mabopaTtopus Ne ayn. 316,
pacrosoXeHHast 1o afpecy yil.
[lepBomatickas, 1. 191.
JIunragoHHbIN KaOUHET
KadeIpbl THOCTPaHHbBIX
13bIKOB Ne ayz 320,
[PACIIONI0KEHHBIN IO aApecy:
yi1. [lepBomaiickas, a. 191.

[TepenocHoe MyJIbTUMEIUITHOE
o0opyoBaHue, 10CKa, MeOeb
17151 ay AU TOPUH,
KOMIIBIOTEPHBIN Kiacc Ha 15
MOCaOYHBIX MECT,
OCHAIICHHBIA KOMIIbIOTEPAMHU
Pentium c BeIX0/10M B
NuTepHeT.

1. OnepanmonHas cucremMa
«Windowsy, norosop
0376100002715000045-
0018439-01 ot 19.06.2015;
CBOOOHO paclpocTpaHseMoe
(becruratHOE HE TpeOyromIee
JUICH3UPOBAHU)

1. [Iporpamma juis
BOCTIPOM3BEICHUS ayAHO U
Bujieo ¢aitnos «VLC media
player»;

2. [Iporpamma juis
BOCTIPOM3BEICHUS ayAHO U
Buzieo daiinos «K-lite codecy;
3. OcducHhsrit maker «WPS
officex;

4. IIporpamma i paboThI €
apxuBamu «7Zipy;

5. Ilporpamma Juist paboThI ¢
nokymeHTamu (opmara .pdf
«Adobe reader.

[Tomernienust y1st CaMOCTOSATEIHLHON paOOTHI

Y4eOHble ayAUTOpUU IS
CaMOCTOSITENIbHOM palOoThI:
Ne ayn. 3-12, 3-15, 3-17,3-22,
aapec: yn. [lymkuna, 1. 177.
B xauectBe nomMemeHui 1ist
CaMOCTOSITENIbHOM pabOThI
MOTYT OBITh: KOMITBIOTEPHBIN
KJIacC: JINHTaOHHBII
KaOMHeT Kadeapsl
WHOCTPAHHBIX S36IKOB No aynt
320, pacnoioKeHHbIH 10
anpecy: yi. [leppomalickasi,
n. 191.

YUuTanbHbId 3a1: yII.
[lepBomaiickas, 191, 3 srax.

IIepenocnoe
MYJIbTUMEAUNHOE
o0opyJoBaHue, 10CKa, MeOelb
JUTSL Ay IUTOPHH,
KOMIIBIOTEPHBIN Ki1acc Ha 15
MOCAJ0YHBIX MECT,
OCHAILICHHBIN KOMIIBIOTEPAMU
Pentium ¢ BbIX0I0M B
HuTtepner.

1. OnepannoHnHas cucrema
«Windowsy, norosop
0376100002715000045-
0018439-01 ot 19.06.2015;
CBOOOHO PacIpOCTpaHsIeMoe
(6ecrmatHOE He TpedyroIee
JTUICH3UPOBAHUS)

1. IIporpamma uist
BOCIIPOM3BEICHHS ayTHO U
Bujieo ¢aitnos «VLC media
playery;

2. IIporpamma juist
BOCIIPOM3BEICHHS ayTU0 U
Bujieo daiinos «K-lite codecy;
3. Ocduchsrii maker «WPS
officex;




4. Ilporpamma nij1st pabOTHI €
apxuBamu «7Zipy;

5. IIporpamma a1t paboTHI C
nokymentamu (opmara .pdf
«Adobe reader».




12. JloriomHeHUSI ¥ U3MEHEHHS B pabodeil mporpaMMe (IUCITUTIIINHBI, MOTYJIs, TPAKTHUKH )

Ha / y4eOHBIN T

B pabouyto nporpammy 51.0.06 MHOCTpaHHBIH S3BIK (AHTJIMNACKHIA)

(HaMMeHOBaHUE AUCITUTLTHHBI)

Ju1s HanpasiieHus (crenuanbHocTr) 42.03.01 Peknama u CBsA3M ¢ 00IIECTBEHHOCTBIO

(HOMep HarpaBieHus (CIEUATBLHOCTH)

BHOCATCA CICAYOIHNEC JOIMMOJIHCHUA 1 U3SMCHCHUA:

JlomonaeHus U U3MEHEHHS BHeC JolLeHT, [leBTepona 3.P.

(momxnocth, ©.N1.0., moanuce)

Pabouas nporpamma nepecMoTpeHa u 0jo00peHa Ha 3acejaHnuu Kadeapbl MHOCTPAHHBIX SI3BIKOB

(HanmeHoBaHue Kadeapbl)

« » 20 1.

3aBeayromuit kadeapoit

(moamuce) (®.1N.0.)



