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1. Heau u 327241 Y4eOHOM THCHMIIHHBI

Hensamu nucrumuinbbl «HOCTpaHHBIN SI3BIKY» B Kypce OakajaBpuarta siBiseTcs GopMupoBaHHUe y
CTyIEHTOB  DKOHOMHMYECKMX  CHELUAJIBHOCTEH  KOMMYHHMKAaTUBHOW,  INPEAMETHOM  —
npoecCHOHANbHOM M MEXKYJIbTYpPHOM  KOMIETEHLMH, O0O0ECleYMBaIOUIMX  YCIEIIHOE
npodeccuonanbHoe olmenue. KommeTeHuus — 3T0 3HaHMs, YMEHUS U CBOMCTBA JMYHOCTH (B
KU3HHU U Tipodeccun). [lannas pabouas mporpaMma pa3BUBAeT y YYaIIUXCsS HABBIKOB I'PYIIIOBOM
NPOEKTHOM M HCCIE0BATENbCKOM paboThl, KOTOpas OCHOBHIBACTCS HA 3HAHUSX, MOJYYCHHBIX C
TOUYKH 3pEHUs CeUU(PUKHN EIOBOTO aHIJIMMCKOTO S3bIKa, a TAKXKE BCEX YEThIPEX BUIOB PEUeBOil
JESTEIIbHOCTH, Pa3BUTBIX CPEACTBAMH IAHHOTO Kypca. B ycinoBusx rinobanu3anuu U BBUAY
MOCTOSTHHOTO Pa3BUTHUS MEXIYHAPOJHBIX OTHOIIECHUH, MOJIyYeHHBbIE 3HAHUS, YMEHUSI U HABBIKH,
0e3ycioBHO, OyayT HEOOXOOMMBI Ui YCIECUIHOTO BBINOJIHEHUS Oyayniux mnpodecCHOHAIbHBIX
G yHKIHA.
CogepxaHue W TPHUHIMIBI TOCTPOSHUS JaHHOW MPOTPAMMBI TO3BOJSIOT PEIIaTh CIEAYIONINE
o0uieo0pa3oBaTeabHbIe U BOCIUTATEIbHbBIE 3a0aUu:

- pacumupeHue BO3MOXKHOCTEH COIMATU3AIIH YUaIlluXCs;

- TIOBBIIIEHHE OOIIEro YPOBHS BJIAJICHUS aHTTTHICKUM SI3BIKOM;

- U3y4eHHE 0OCOOCHHOCTEH NIEIOBOTO OOIICHNUS;

- pa3BUTHE HABBIKOB MOHMMAaHUS, a TaKXe yJaydllleHHe MOHMMaHUsl YCTHOH peun oOuieil u

JIEIIOBOM TEMaTHKHU,

- TIOHMMaHHE OCOOCHHOCTEH W Pa3Iu4Mii CTHIICH OOIEHUS B paMKaX JIEJOBBIX CHUTYyalllil U

CUTYallUii TOBCEIHEBHOTO OOIICHMS;

- TOHMMaHHE TpaMMaTHUYECKHMX HOpPM AaHIJIHMICKOro $3bIKa, CBONCTBEHHBIX JEJIOBOMY

OOIIIEHHIO;

- pacuIMpeHHe CJIOBApHOrO 3amaca IO TEeMaTUKE AaHIJIMMCKOro S3bIKa JUIS J€JIOBOTO

oO01IeHusl.

2. Mecto aucuumiuHbl B cTpykrype OII mo Hampabienuio mnoaroroBkm 38.03.01.
IKOHOMHKA

OCHOBHOH LIENBI0 Kypca SBJSAETCS IOBBIIIEHUE HCXOJHOTO YPOBHS BIAaJE€HHUS HHOCTPAHHOIO
A3bIKa, JJOCTUTHYTOTO Ha MPEbIIYyILEeH CTYIIEeHH 00pa30BaHMUsL.

Huctummaa « VHOCTpaHHBIN $3bIK (QHTIUHCKUN)» CIMOCOOCTBYET Ooliee MPOIYKTHBHOMY
U3YYEHHUIO IPYTUX AUCHUILIUH Kak 0011e00pa3oBaTeNbHbIX, TaK U MPOPECCUOHANbHBIX.

[Tocne ycmemHOro 3aBeprneHuss 0Oy4eHUsS AUCHUILTUHBI «VHOCTpAaHHBIA S3BIK (AHTITHICKUIL )
CTYZIEHT UMEET BO3MOXKHOCTh MPOJOJKUTh NU3YUEHHUE SA3bIKA B BY3€, UTO MO3BOJIMT UM HAXOJUTHCS
B Kypce TEOPETHYECKUX Pa3paboTOK BEAYIIUX POCCUICKUX U 3apyOEKHBIX CIIEHUAINCTOB.

B cBsa3u ¢ mocienHWM HampaBieHHEM B CHUCTEME OOYYEHMsI MarkuCTpaHTOB SKOHOMMYECKHUX
CHeIUalIbHOCTEN AucuuIInHa «HOCTpaHHBIM $3BIK» TECHO CBS3aHA C PSAAOM CIELHMAIBHBIX
JUCLUTIINH:

«OCHOBBI 5KOHOMHYECKON TEOPUI»

«MUKPOIKOHOMUKU»

«MapkeTuHr»

«IKOHOMUKA MPEATPUATHI

«MeHeKMEHT)

«byxranrepckuit yuer u GUHAHCHI» H JIp.

Oto olecreynBaeT MPAKTUYECKYIO0 HAMPAaBIECHHOCTh B CHCTEME OOYYEHHUS M COOTBETCTBYIOIIUI
YpOBEHb UCIOJIB30BaHUSI MHOCTPAHHOTIO SI3bIKa B OyAyIlIeil mpodeccuoHanbHON AESITENbHOCTH.
Takum o00pa3oM, aHTIMMCKUNA SI3BIK CTAaHOBUTCA pPabOYMM HMHCTPYMEHTOM, ITO3BOJISIOIIUM
BBIITYCKHUKY NOCTOSIHHO COBEPILIEHCTBOBATh CBOM 3HAHMS, M3y4ash COBPEMEHHYIO MHOCTPaHHYIO
JUTEPATypy IO COOTBETCTBYIOLIEH CIELUAJIBHOCTH. Hamuune BBICOKOM KOMMYHHMKAaTUBHOU
KOMIIETEHIIMM JAa€T BO3MOXXHOCTh BBIIIYCKHUKY BECTH ILJIOJOTBOPHYIO JAESATEIBHOCTH IO



U3YYEHHUIO U TBOPUYECKOMY OCMBICICHHIO 3apyOE€KHOTO OMbITa B MPO(QUIMPYIOUMX M CMEKHBIX
00J1acTSAX HAyKU U TEXHHUKH, a TAaKXkKe B chepe AeT0BOTO MPOPECCHOHATBHOTO OOIICHHS.

3. IlepeyeHb NJIAHHpPYEeMBbIX pe3yJbTATOB O0y4YeHHS] O JAUCHHUILUINHE, COOTHECEHHBIX €
IVIAHNPYEMBIMH Pe3yJIbTATAMH 0CBOCHHUSI 00pa30BaTeJbHONH MPOrpaMMbl

B pesynbrare u3ydeHus yq4eOHON TUCHUIUIMHBI Y 00y4aromerocs (pOpMUPYIOTCS KOMICTCHIIHH:
— CHOCOOHOCTBPIO K KOMMYHHKAIMM B YCTHOW M NHCBMEHHOH (OopMax Ha PYCCKOM U
WHOCTPAaHHOM  sI3bIKax IS pEIIeHHs 3aJad MEKIMYHOCTHOTO U MEKKYJIbTYPHOTO
B3aumoeiicteus (OK-4).
— CIOcOOHOCTh K CaMOOpraHu3aIiK U camooopazosanuto (OK-7).

B pe3ynbpraTe u3yueHus AUCUUIUIMHBI OaKallaBp JTOJKEH:

3HATh:
— CHCTEMY COBPEMEHHOT'O PyCCKOTO U HHOCTPAHHOTO SI3bIKOB;
— HOPMBI CIIOBOYIIOTPEOICHMS;
— HOPMBI PYCCKOW IPaMMAaTHKH U TPaMMAaTUKU HHOCTPAHHOTO SI3BIKA;
— opdorpaduueckue HOPMBI COBPEMEHHOT'O PYCCKOTO SI3bIKA U M3y4aeMOr0 MHOCTPAHHOTO
SI3BIKA,;
— HOPMBI MYHKTYaIlMH U UX BO3MOXKHYIO BapUaHTHOCTb;
— JUTEepaTypHBIA SI3IK KaK OCOOYI0 BBICHIYIO, 00paboTaHHyr (opMy O0OIIEHAPOIHOTO
(HalIMOHAIBHOTO) SI3BIKA;
— crneuu(UKy pazIUYHBIX  (QYHKIHMOHAIBHO-CMBICIOBBIX  THUIIOB peud  (OmucaHUE,
MMOBECTBOBAHME, PACCYXKIEHHE), Pa3HOOOpa3HbIC S3BIKOBBIC CPEACTBA [JIsi OOECIeYeHUs
JIOTHYECKOU CBSA3HOCTU MUCbMEHHOTO U ycTHOTO TekcTta (OK-4).
— IyTH U CpeAcTBa MPo(ecCHOHAIBHOIO CaMOCOBEPIIEHCTBOBAHMS: MpodeccCHOHaIbHbIE
dbopymbl, KOHPEpEeHIIMU, CEMUHAPbl, TPEHUHTHY, MOBbIIIEHHE KBaTU(UKALUNA, MarucTparypa,
aCIUpPaHTYpa;
— CHCTEMYy KaTeropuil U MeTOJ0B, HAlpaBJIEHHBIX Ha (OPMUPOBAHHE AHAIUTUYECKOTO WU
JIOTUYECKOTO MBIIIJICHHUS;

—  3aKOHOMEPHOCTHU MPOPECCHOHATHLHO-TBOPUECKOTO U KYIbTYPHO-HPABCTBEHHOTO Pa3BUTHS
(OK-7).

yMeThb:
—  co3daBaTh YCTHbIE W MHCbMEHHbIE, MOHOJOTHYECKHE M JTUAJIOTMYECKHE pedyeBble
MIPOU3BE/ICHUS] HAYYHBIX U JENOBBIX >KaHPOB C YYETOM IeNiel, 3a/1ay, yCIOBUM OOIIEHHs,
BKJII0Yas HAYYHOE U JieTIoBoe oO1ieHue B cpeae VnrTepHer;
- CBOOOJTHO OOIIATHCSA M YUTATh OPUTUHAIBHYIO MOHOTPA(UUECKYIO U TEPUOIHYECKYIO
JUTEpaTypy Ha MHOCTPAHHOM S3BIKE IO MPO(ECCHOHATBFHONW TeMaTHKEe M CTaTbU M3 Ta3eT U
JKYPHAJIOB, H3aBaeMbIX Ha HHOCTPAHHBIX s13bIKax U B cetu MuTtepuer (OK-4).
—  aHanM3WpoBaTh MH(MOPMAIMOHHBIE HWCTOYHUKH (CAHTHI, (OPYMBI, TNEPHOIHUECKUE
W3JaHus);
— aHaJM3UpOBaTh KYIbTYPHYIO, MNPO(ECCHOHANBHYI0 M JIMYHOCTHYIO HWH(GOpMaLUI0 U
UCIIOJIb30BATh €€ JUIS MOBBIIICHUS CBOCH KBATM(HUKAIIMU U JINIHOCTHBIX KauecTB (OK-7).
BJaJeTh:
— pa3nuuHbIMH (popmMaMM, BUIAMH YCTHOM M MUCHMEHHOW KOMMYHHUKAIIMM B y4eOHOH U
npodeccuoHaNbHOM 1eATeNbHOCTH;
— TEXHOJOTHSIMHU  CaMOCTOSITENbHOM IOATOTOBKM TEKCTOB  PA3JIMUYHOM  >KaHPOBO-
CTUJIMCTUYECKOM MPUHAJICKHOCTH KYJIbTYPOH PEUH;



- HHOCTpPAHHBIM S3BIKOM Ha YPOBHC KOHTAaKTa C HOCUTCIIAIMU A3bIKa C IICJIBIO GBITB
MOHSATHIM IO IIMPOKOMY KPYT'y JKH3HEHHBIX M TPodeccroHambHbIX BorpocoB (OK-4).

— -HaBbIKAMHM  OpPraHM3allUd  CaMOOOpa30BaHMSA,  TEXHOJOTMSAMU  NPUOOPETEHHS,
HUCITOJIB30BaHUA n OGHOBHGHI/IH COMAJIbHO-KYJIbTYPHBIX, IICUXOJIOTHYCCKHX,
npodeccroHanbHbX 3HaHui (OK-7).



4. O0beM AU CHUILIMHBI M BUABI y4eOHO# padoThl. O01masi TPyA0eMKOCTb M CUHIINHBI.

4.1. O6beM AMCUUILIMHBI U BUBI Y4eOHOM paOboThI 10 04HOU (hopMe 00ydeHus.
OO6mas TpyI0eMKOCTh AUCHUIUTHHBI cocTaBiseT 10 3auetHbix eauuuil (360 gacos).

N Bcero CemecTtpsl

Bun yueOHo# padboThbI 4ACOB 1 5 3

KonTakTHbIe yachl (Bcero) 153,85/4,27 |51,25/1,424 | 51,25/1,424 | 51,35/1,426
4

B ToM uucne:
Jlexmmm (J1)
[Tpaktuueckue 3ansatus (I13) 153/4,25 | 51/1,417 51/1,417 51/1,417
Cemunapsl (C)
JlabopaTtopusie padoTs (JIP)
KonraktHas  pabora B  mepumox| 0,35/0,01 - - 0,35/0,01
arrectaruu (KPAT)
CamocrosTenbHas pabora nox| 0,5/0,014 | 0,25/0,007 | 0,25/0,007 -
pykoBoacTBoM npenoaasarens (CPII)
Camocrositeabnas padora (CP) (Bcero) | 170,5/4,736|92,75/2,576 | 56,75/1,576 21/0,583
B Tom unce:
PacuetHo-Tpaduueckue paboThl
Pedepar
Jlpyeue 8UObL cpP (eciu
npeoyCMampusaomcs, npueooumcs
nepeuens 6udos CP) 48/1,333 29/0,806 12/0,333 7/0,194
1. toMalHee 3a1aHue, 48/1,333 27/0,75 15/0,417 6/0,167
2. KOHTPOJIbHBIC pabOTHI, 44/1,222 21/0,583 18/0,5 5/0,139
3. MHAMBUAYaJIbHOE YTEHUE, TIEPEBOJL 30,5/0,847 |15,75/0,438| 11,75/0,326 3/0,083
4. xelic-3aaHue.
KypcoBoii mpoekT (pabota) - - - -
KouTpoun (Bcero) 35,65/0,99 - - 35,65/0,99
dopMa IIPOMEKYTOUHOW aTTECTALUU: 3a4€T 3a4eT JK3aMEH
3auet(l, 2cem.), sx3ameH (3ceM.)
O0mas Tpy10eMKOCThb (Yackl/ 3.e.) 360/10 144/4 108/3 108/3




4.2. O6beM AMCUHUILIMHBI U BUBI Y4eOHOM paboTHI 110 3a04HOM popme 0OydeHus.

. Bcero CeMecTpsl

Buj y4yeOHoii pa6oThI YACOB 1 > 3
KoHnTaKkTHBIE Yachl (BCEro) 36,85/1,024 | 12,25/0,34 | 12,25/0,34 | 12,35/0,343
B tom uncne:
Jlexmmm (J1)
[Mpaktuueckue 3anstus (I13) 36/1 12/0,333 | 12/0,333 12/0,333
Cemunapsl (C)
JlabopaTtopusie padoTs (JIP)
KonraktHas pabora B mepuoj arrecranmu| 0,85/0,024 | 0,25/0,007 | 0,25/0,007 | 0,35/0,01
(KPAT)
CaMmocTosTenbHast paborta O - - - -
pykoBoacTBoM npenogasatesns (CPII)
CamocrositesbHas padora (CP) (Bcero) 307/8,528 | 110/3,056 | 110/3,056 | 87/2,417
B tom uncne:
PacuetHo-rpaduueckne paboTsl
Pedepar
pyeue 8UObL CcpP (eciu
nPedyCMampusaomcs, npuUeoOUmMcs
nepeuens 6udos CP) 86/2,389 42/1,167 20/0,556 24/0,667
1. momarliHee 3agaHKe, 82/2,278 40/1,111 19/0,528 23/0,639
2. KOHTPOJIbHBIC pabOTHI, 80/2,222 15/0,417 44/1,222 21/0,583
3. MHAMBUAYaJIbHOE YTEHUE, TIEPEBOJL 59/1,639 | 13/0,361 27/0,75 19/0,528
4. xelic-3aaHue.
Kypcogoii mpoekt (pabora) - - - -
Konrtpous (Bcero) 16,15/0,449 | 3,75/0,104 | 3,75/0,104 | 8,65/0,24
dopmMa  IPOMEKYTOUYHOW  aTTECTAIUU: 3a4eT 3a4eT 3K3aMEH
3adet(1, 2cem.), 3k3ameH (3ceM.)
OO01mast TPYA0eMKOCTh (Yachl/ 3.€.) 360/10 126/3,5 126/3,5 108/3




5. CTtpykrypa u coaep:xkaHue IUCHUILINHBI
5.1. CtpykTypa AUCIUTUIMHBI JJIs1 OYHOM (HOpMBI 00yUICHUS

Bunpl yue6HO# paboThI, BKIIFOYAs dopMmbl
CaMOCTOSITENIbHYIO PaboTy U TEKYILETO
s TPYJOEMKOCTh KOHTPOJIS
5 (B yacax) yCIIEBaEMOCTH
No % (no Hedensam
- Pazien nucuumninHb 3 cemecmpa)
/T = =
5 o = = 3 ®dopma
) = |E é A e & | mpomeskyTouHO
= © = © 5 U aTTecTaluu
<
(no
cemecmpam)
1 cemectp
1 2 4 5 6 7 8 9 10
1. |Company Strictures YCTHBIN OTUeT
1-2 10 16 | Tlucemennoe
OIHMCaHUe
2. |Recruitment 3-4 6 15 | Keiic 3ananue
3. [Retailing 5-6 8 14 | TectupoBanue
4. |Franchising 7.9 - 15 YcrHOE
cool1eHune
5. |International Business YCTHBIN 0TUeT
Styles 10-11 6 17 | TlucemeHHOE
OIHMCaHUe
6. |Banking 12-13 ; 10 YcrHOE
cool1eHue
I Bus!ness and the 14-15 5 3 | TecrupoBanmue
Environment
8. | The Stock Market 16 2 2,75 | Kelic 3amanune
[Ipomexxyrounas 3ader B yCTHOM
arrectarus (3auer) 17 0,25 dbopme
Htoro 51 0,25 92,75
2 cemecTp
1 2 3 4 5 6 7 8 9 10
Import Export 1-2 10 12 | TectupoBanue
2. |Company Performance YcTHBIM oTUEeT
3-4 6 13 | TlucemenHoOe
OIHCaHue
3. |Setting up a business 56 10 12 VYcrHoe
coO0IIeHIE
4. Corpqrgt_e Alliances and 7.9 ; 12 | Tectuposanne
Acquisitions
5. |Marketing 10-11 6 2 | Keiic-3amanme
6. Produc_t gnd Corporate 12-13 7 4 | TectupoBanue
Advertising
7. | The Business Media 14-16 5 1,75 | YcrHbIii oTyeT




[TuceMenHoe
OIHMCaHUe
[TpomexxyTounas 17 3ader B yCTHOM
aTrecranus (3auer) 0,25 dbopme
Htoro 51 0,25 56,75
3 cemecTp
2 3 4 5 6 7 8 9 10
1. |Types of Business 10 Y CTHBIH OTUET
Organization 7 [TucemenHoe
OIHMCaHUe
2. |Prices and Market 10 4 | TectupoBaHue
3. |Economics Policy 7 3 | Keiic-3amanue
4. |Economic Systems 6 3 | TectupoBanue
5.  |Money 7 YcTHBIM oTUEeT
1 [TuceMennoe
OIHCaHue
6. Competltlon in Theory and 6 2 | Tectuposanne
Practice
7. |Banking and Monetary 5 YCTHBIN OTUET
Policy 1 [TucemenHoe
OIHMCaHUe
[TpomexxyTounas 17 0,35 DK3aMEH B
attecraius (JK3aMeH) yCcTHOU (hopme
Y MUCbMEHHOMN
dbopme
Utoro 51 | 0,35 35,65| 21
Bcero 1531 0,35 | 0,5 [35,65|170,5




5.2. CTpykTypa JUCUUIUIMHBI U1 3209HOU (POpMBI 00yUEeHHUS

Bunpr yue6HOM paboThI, BKIIFOYAsi CAMOCTOSATEIBHYIO
paboTy U TPYAOEMKOCTh

(B yacax)
No
Pazgen nucumimHe =
e 2|8 |E 2] e
= G & 6 % O
4
1 cemectp
1 2 3 4 5 6 7 8
1. |Company Strictures 2 22
2. |Recruitment 2 20
3. |Retailing 3 10
4. |Franchising 1 15
5. |International Business Styles 3 23
6. [Banking 1 20
IIpomexyrounas 025 375
aTTecranus (3a4er) ' ’
Htoro 12 0,25 3,75 110
2 ceMecTp
1 2 3 4 5 6 7 8
1. |Import Export 2 23
2. |Company Performance 1 20
3. |Setting up a business 4 15
4. |Corporate Alliances and
e 3 22
Acquisitions
5. |Marketing 1 20
6. |Product and Corporate
- 1 10
Advertising
IIpomexyrounas 025 375
aTTecranus (3a4er) ' ’
Htoro 12 0,25 3,75 110
3 cemecTp
1 2 3 4 5 6 7 8
1. |Types of Business
o 1 21
Organization
2. |Prices and Market 2 19
3. |Economics Policy 3 11
4. |Economic Systems 4 14
5. |Money 1 12
6. |Competition in Theory and
) 1 10
Practice
[IpomexyTouHas arTectanus 035 865
(Dk3ameH) ' ’
Htoro 12 0,35 8,65 87
Bcero 36 0,85 16,15 307




5.3. Coneprkanue pa3ieioB TUCIUIUIMHBI «IHOCTpaHHBIHN S3bIK (QHTJIMHUCKUN)», 00pa30BaTEIbHBIC TEXHOJIOTHHI

(ODO, 300)
JIeKMOHHBIN KypC
Ne n/m HaumenoBanue Ttemsl | Tpynoemkocts Coaepxxanue mnpaxktnyeckux | @opmup | PesyabraTsl 0CBOCHHA Oo0pa3zoBare/ibH
JUCHUIIJIUHBI (gacw1/ 3aHATUI yeMble (3HaTh, yMeTh, BJIaIeTh) ble TEXHOJIOTHUH
3ad4. efl.) KOMIIeTe
(01010 300 HIMHU
1 2 3 4 5) 6 7 8
1 cemecTp
Tema 1. | Company Structures. 10/0,27 | 2/0,056 | TEKCT: “MTS  Systems 3HATh: Jlexrust.
8 Corporation.” I'pammaruka: | OK-4 CHCTEMY COBPEMEHHOT0 pycckoro u | Urenue
Nwms cymectBuTenbHoe | OK-7 UHOCTPAHHOTO SI3bIKOB; uHpopMaLno-
(MHOK. YU CJIO, TPUTSIK.TTIAJICHK). HOPMBI CIIOBOYIIOTPEOICHUS; HHBIX TEKCTOB
JInuneie MECTOUMEHUS. HOpPMBI PYCCKOM TIpaMMAaTUKU H
[lopsimox cioB B MPOCTOM rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
IIPETIOKEHUH. opdorpaduyeckue HOPMBI

COBPEMEHHOTO PYCCKOTO S3bIKa H
U3y4aeMOro MHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyallud H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK OCOOYIO
BBICIIYIO, 00paboTaHHYIO (opmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
S3BIKA;

cnenuuky pa3IMYHbBIX
(YHKIMOHATHHO-CMBICTIOBBIX

THTIOB peun (ormucanwue,
MTOBECTBOBAHHUE, paccyxiaeHue),
pa3HoOOpa3HbIC SI3BIKOBBIC
cpenacTBa JUTSt obecrieyeHust
JIOTUYECKON CBA3HOCTH

MMCbMEHHOTO U YCTHOTO TEKCTA.
nyTu U CpeacTBa




poQeCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:

npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTH, TIOBBIIIICHHUE
KBaJTU (DUKAIIAH, MarucTparypa,
aCIMPaHTYpa;

CHUCTEMY KaTeropui W METOJOB,
HaIpaBJIEeHHBIX Ha (OPMUPOBAHUE
AHAIUTUYECKOTO H  JIOTHYECKOTO
MBIILUICHHUS;

3aKOHOMEPHOCTH
npoheccuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeEThb:

CO3/1aBaTh YCTHbIE U IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
pedeBble MPOU3BEICHUSI HAYUHBIX U
JICIIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aJa4, yCJIOBHM OOILIEHUs, BKIIIOYast
HAyYyHOE U JIEJIOBOEC OOIIEHUE B
cpene HTepHeT;

cBOOOMHO OOMmAThCSI W YHTATh
OPUTMHAJILHYIO MOHOTPa(pUYECKYIO
U TEPUOANYECKYIO JHTEpaTypy Ha
MHOCTPAaHHOM A3BIKE 1o
npo(ecCHOHANLHON  TeMaTuKe W
CTaTb M3 Ta3eT M JKypHAJOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu MHTEpHET.
aHAIM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHUKU  (CaiThl,  (QOpPYMBI,
NEePUOINYECKHE U3TaHus);




AHATM3UPOBATH KYJBTYPHYIO,
npo¢eCCHOHATIBHYIO U JTMYHOCTHYIO
UH(GOPMAIIMI0O M HCIIOJIb30BaTh €¢
1A MOBBIIICHUSA cBOEH
KBaTM(UKAIIMK W JIMYHOCTHBIX
KaudecCTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCbMEHHOU

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATBLHOMN IeATEILHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH TEKCTOB  Pa3IIMIHOM
’KaHPOBO-CTHJIMCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
WHOCTPAaHHBIM SI3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henbt0  OBITh  TMOHATBIM  TIO
HIMPOKOMY KPYTY JKA3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pazoBaHus, TEXHOJIOTUSIMHU
npuoOpEeTEeHUs, HUCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANLHBIX 3HAHUH.

Tema 2.

Recruitment

6/0,167

2/0,056

TEKCT: “Job Ads: Reading
between the lines.”

I'pammaruka: I'maron to be u
BbIpakeHus: ¢ HuM. OOopor
there is/are. YucnurenbHble
KOJIHYECTBEHHBIC u
nopsiikoBbie. THITBI BOITPOCOB.

OK-4
OK-7

3HATh:

CHCTEMY COBPEMEHHOTO PYyCCKOTO U
MHOCTPAHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOIICHHUS;
HOPMBI PYCCKOH TIpaMMaTUKU H
IrpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpadudeckue HOPMBI
COBPEMEHHOI'0 PYCCKOTO S3bIKa H

Jlekus.
NuauBunyansHOE
o0yueHue




U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyalldu H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0CO0YIO
BBICIIYI0, OOpaboTaHHylO Gdopmy
o0IIeHapOHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(G yHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MTOBECTBOBAHME, paccyxaceHue),
pazHooOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npodeCCHOHAIbHBIC dbopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJM(PHUKAIINY, MarucTparypa,
aCIUpPaHTypa;

CUCTEMY KaTeropud W METOJOB,
HaIpaBJICHHBIX Ha (OPMUPOBAHUE
QHAIMTHYECKOTO H  JIOTHYSCKOTO
MBIIIJICHHS,

3aKOHOMEPHOCTH
poQeCCHOHAIBHO-TBOPYECKOTO U1
KYJbTYPHO-HPAaBCTBEHHOT'O
pa3BUTHSL.

YMeTh:

CO3/1aBaTh YCTHBIE U MHCbMEHHBIE,
MOHOJIOTHYECKHE M JUAJIOTHUYECKUE




peueBbIe IPOM3BEACHUS HAYYIHBIX H
JICTIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aj1a4, yCIOBHI OOIIEHUSI, BKITFOYAsI
HAyYHOE U JIEJIOBOE OOIIEHUE B
cpene HTepHeT;

cBOOOMHO OOMmAThCSI W YHTATh
OPUTMHAJILHYIO MOHOTPapUUIECKYIO
U TEPUOANYECKYIO JHTEpaTypy Ha
UHOCTPaHHOM SI3BIKE o
npo(ecCHOHALHON TeMaTUKe W
CTaThbl W3 Ta3eT W IKypHAJIOB,
U3JIaBaeMbIX ~HAa  MHOCTPAHHBIX
s3bIKax U B ceTu HTEpHeT.
aHATM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHUKU  (CaiThl,  (QOpPYMBI,
NEepUOIUYECKHIE U3TaHUs);
aHATM3UPOBATh KYJIbTYPHYIO,
npoeCCHOHATIBHYIO U JIMYHOCTHYIO
UHPOPMAILIMIO W HCIIOJIB30BaTh €€
1A MOBBIIICHUSA cBOEH
KBATU(QHUKAIIMA W JIMYHOCTHBIX
Ka4yecTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCbMEHHOM

KOMMYHHUKAIlMM B  Y4eOHOH W
IpoQeCCHOHATIBHOM 1€ TENbHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
HNOJArOTOBKM TEKCTOB  Pa3IMYHOU
’KaHPOBO-CTHJINCTUYECKOU

IPUHAAJIEKHOCTU KYJIbTYPOH peun;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHUTEISIMU S3bIKa C
Henpl0  ObITh  MOHSTHIM 1O




HIMPOKOMY KPYTY JKA3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpTaHu3aIH
caMo00pa3oBaHus, TEXHOJOTUIMHU
npuoOpEeTEeHUs, HUCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANBHBIX 3HAHUH.

Tema 3.

Retailing

8/0,222

3/0,083

TEKCT: “A Us Grocer’s
embrace of the Customer
Service.”

I'pammaruka: Aprtuxmm: the/
a,(an) orpeIeIeHHbIN u
HEOIPEICTICHHBIN. Present
Simple/Present Continuous.

OK-4
OK-7

3HATh:

CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPAaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOIICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
IrpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpadudeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyalldd H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0OCO0YIO
BBICIIYI0, OOpaboTaHHylO Gdopmy
00IIeHapOTHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenuuKy Ppa3InYHBIX
(G YHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MTOBECTBOBAHHE, paccyxaceHue),
pazHoOOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKOMN CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
poQeCCHOHAIBHOTO

CaMOCOBCPHICHCTBOBAHUSA:

Jlexius,
WHTEPAKTUBHbBIC
METOIbI
o0y4yeHHs




npodeCCHOHAIbHBIC bopyMHI,

KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTH, TIOBBIIIICHHUE
KBaJTU (DUKAIIHAH, MarucTparypa,
aCIMPaHTypa;

CHUCTEMY KaTeropud U METOJOB,
HaIpaBJIEeHHBIX Ha (OPMHUPOBAHUE
AHAIUTUYECKOTO H  JIOTHYECKOTO
MBIILUICHHUS;

3aKOHOMEPHOCTH
npohecCuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeThb:

CO3/1aBaTh YCTHbIE U IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
pedeBble MPOU3BEICHUSI HAYUHBIX U
JICIIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aja4, yCJIOBHM OOILIEHUs, BKIIIOYast
HayyHOe M JeloBoe OOIIeHHne B
cpene HTepHeT;

cBOOOMHO OOMmAThCSI W YHTATh
OPUTMHAJILHYIO MOHOTPa(pUYECKYIO
U TEPUOANYECKYIO JHUTEpaTypy Ha
MHOCTPAaHHOM A3BIKE 1o
npo(ecCHOHALHON  TeMaTUKe W
CTaTb W3 Ta3eT M JKypHAJOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu VHTEpHET.
aHATM3UPOBATh HMH(OPMAIIMOHHBIC
UCTOYHUKU  (CaiThl,  (QOpPYMBI,
NEepUOIUYECKHE U3TaHus);
aHAIU3UPOBATH KYJIbTYPHYIO,
npoeCCHOHATBHYIO U JTMYHOCTHYIO




nH(pOpMAIMI0O ¥ HCIOJIb30BaTh €€
1A MOBBIIICHUSA cBOEH
KBATH(UKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOM u MUCHbMEHHOM

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATBLHOMN IeATEILHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH TEKCTOB  Pa3IMIHOM
’KaHPOBO-CTHJINCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henbt0  OBITh  TMOHATBIM  TIO
HIMPOKOMY KPYTY JKH3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pa3oBaHus, TEXHOJIOTUIMHU
npuOOpEeTEeHUs, HWCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANBLHBIX 3HAHUH.

Tema 4.

Franchising

710,194

1/0,028

TEKCT: “The sport shoe

franchising program.
Franchising your business.”
I'pammaruka: Crenenun

CpaBHEHHUSI  INPHJIAraTeIbHBIX.
Past Simple. HemnpaBuibHbie
TJIaroJibl.

OK-4
OK-7

3HATh:

CHCTEMY COBPEMEHHOTO PYyCCKOTO U
MHOCTPAHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOH TIpaMMaTUKd H
IrpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
M3y4aeMOro HHOCTPAHHOTO SI3bIKa,;
HOPMBl  TYHKTyallud M HUX

Jlexius,
WHTEPAKTUBHbBIE
METO/IBI
o0Oy4eHusl.
MeTtonanl
poOJIEMHOTO
00yJeHwUsI.




BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0OCO0YIO
BBICIIYI0, OOpaboTaHHylO Gdopmy
00IIeHapOTHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(GyHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MMOBECTBOBAHHE, paccyxaceHue),
pazHoOOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npo¢eCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJIM(PHUKAIINY, MarucTparypa,
aCIUpPaHTypa;

CUCTEMY KaTeropui U METOJOB,
HaIpaBJICHHBIX Ha (OPMUPOBAHUE
QHAJIUTUYECKOTO U JIOTHYECKOTO
MBIILJICHUS;

3aKOHOMEPHOCTHU
poQeCCHOHAIBHO-TBOPUECKOTO U
KYJIbTYPHO-HPABCTBEHHOTO
pa3BUTHSL.

yMeTh:

CO3/1aBaTh YCTHBIE U MHCHbMEHHBIE,
MOHOJIOTUYECKHUE U JTUATOTHYECKUE
peyeBble MPOU3BEICHUS HAYYHBIX U
JICTIOBBIX JKAHPOB C Y4E€TOM LIEJIEH,




3aj1a4, yCIOBHI OOIIEHUSI, BKITFOYAsI
HAyYHOE U JIEJIOBOE OOIIeHHE B
cpene HTepHeT;

cBOOOMHO OOMmAThCSI W 4YHTATh
OPUTHHAJILHYIO MOHOTPapUUIECKYIO
U TICPUOJMUCCKYIO JIUTEpaTypy Ha
UHOCTPaHHOM SI3BIKE o
npo(ecCHOHANLHON TeMaTUKe W
CTaThbl W3 Ta3eT W IKypHAJIOB,
U3]aBaCMbIX HA  WHOCTPAHHBIX
s3bIKax U B ceTu HTEpHEeT.
aHAJTM3UPOBaTh HWH(POPMALMOHHBIC
UCTOYHHKU  (CaliThl,  (QOpPYMBI,
NEepUOIUYECKHE U3TaHus);
aHAITM3UPOBATh KYJIBTYPHYIO,
npo¢eCCHOHATIBHYIO U JIMYHOCTHYIO
UHPOPMAILIMIO W WCIIOJIB30BaTh €€
1A MOBBIIICHUSA cBOEH
KBATU(QUKAIIMA W JIMYHOCTHBIX
Ka4yecCTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCHbMEHHOM

KOMMYHHUKAIlMM B  Y4eOHOH W
IpoeCCHOHATIBHOM 1eATENbHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
HNOJArOTOBKM TEKCTOB  Pa3IMYHOU
’KaHPOBO-CTHJINCTUYECKOU
IPUHAAJIEKHOCTU KYJIbTYPOH peun;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAKTa C HOCHUTEISIMU S3bIKa C
Henpl0  ObITh  MOHATHIM 1O
IIUPOKOMY KpYI'y >KH3HEHHBIX H
npo¢eCcCHOHATBLHBIX BOIPOCOB.




HaBBIKAMU OpraHu3aIH
caMo00pa3oBaHus, TEXHOJIOTUIMHU
npuOOpEeTEeHUs, HWCIOIb30BAHUS H
OOHOBJICHHUS COLIMAJIBHO
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANBLHBIX 3HAHUH.

Tewma 5.

International
Styles

Business

6/0,167

3/0,083

TEKCT: “Advice for business
leaders.”

I'pammaruka:  MecroumeHus
some, any, no.

OK-4
OK-7

3HATh:
CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
IrpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3blKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyalldd H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA S3BIK KaK 0OCOOYIO
BBICIIYI0, OOpaboTaHHyl Gdopmy
00IIeHapOTHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(G yHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MTOBECTBOBAHME, paccyxaceHue),
pazHooOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCBMEHHOTO U YCTHOTO TEKCTA.
nyTH u cpeacTaa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npo¢eCCHOHAIbHBIC bopyMHI,

KOH(EpEeHIINH, CEMUHApBHI,

Jlexuu-0ecennl,
WHTEPAKTUBHbBIE
METO/IbI
o0y4yeHHs




TPEHUHTIH, MOBBILICHHE
KBaJTU (DUKAIIHAH, MarucTparypa,
aCIUpaHTypa;

CHUCTEMY KaTe€ropud W METOJOB,
HaIpaBJIeHHBIX Ha (OPMUPOBAHUE
AHATUTUYECKOTO H  JIOTHYECKOTO
MBIIUICHHUS;

3aKOHOMEPHOCTH
npoheccuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeThb:

CO3/1aBaTh YCTHbIE M IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
peueBble MPOU3BEICHUS HAYUHBIX U
JICTIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aja4, yCJIOBHM OOILIEHUs, BKIIIOYast
HayyHOe M JeloBoe OOIIeHHne B
cpene HTepHerT;

cBOOOMHO OOMmAThCSI W 4YHTATh
OPUTMHAJILHYIO MOHOTPapUYECKYIO
U TEPUOANYECKYIO JHUTEpaTypy Ha
MHOCTPaHHOM A3BIKE 1o
npo(ecCHOHANLHON TeMaTUKe W
CTaTb M3 Ta3eT M JKypHAJOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu VHTEpHET.
aHAIM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHUKU  (CaliThl,  (QOpPYMBI,
NepUOIUYECKHE U3TaHus);
aHAIU3UPOBATH KYJIbTYPHYIO,
npo¢eCCHOHATIBHYIO U JTMYHOCTHYIO
MH(GOpPMaLIMI0O U HCIIOJIb30BAaTh €€
1A MOBBIIICHUSA cBOEH




KBaJ'II/I(l)I/IKaHI/II/I n JIMYHOCTHBIX
Ka4dCCTB.

BJIa/1eTh:
pa3nuyHbIME  (hOpMaMH, BHJAMH
YCTHOU u MUCHbMEHHOMN

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATLHOM 1A TETLHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH TEKCTOB  Pa3IMIHOM
’KaHPOBO-CTHJINCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
UHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henbl0  OBITh  TMOHATBIM  TIO
HIMPOKOMY KPYTY JKH3HEHHBIX H
npo¢ecCHOHATBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pa3oBaHus, TEXHOJIOTUIMHU
npuOOpETEeHUs, HWCIOIB30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  IMCHXOJIOTHYECKHUX,
po(heCcCHOHABLHBIX 3HAHUH.

Tewma 6.

Banking

710,194

1/0,028

TEKCT: “A global banking
group. The growth in on-line
banking.”

I'pammaruka: Future Simple.
IToBemmmTenbHOE HaKIOHEHHE.

OK-4
OK-7

3HATh:

CHCTEMY COBPEMEHHOTO PYyCCKOTO U
MHOCTPAHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOH TIpaMMaTUKd H
rpaMMaTHKH UHOCTPAHHOTO SI3bIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
M3y4aeMOro HHOCTPAHHOTO SI3bIKa,;
HOPMBI ~ TYHKTyallld W HUX
BO3MOJKHYIO BApHaHTHOCTD;
JUTEPATYPHBIA S3BIK KaK 0CO0YIO

Onepexaromas
CaMOCTOATCIbHAsA
paborta




BBICIIYI0, OOpaboTaHHyl Gdopmy
00IIeHapOTHOTO  (HAIMOHATBLHOTO)
SI3BIKQ,

cnenupuKy Ppa3InYHBIX
(G YHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MTOBECTBOBAHME, paccyxaceHue),
pazHooOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
poQeCCHOHAIBHOTO
CaMOCOBEPILIEHCTBOBAHUSI:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJM(PHUKAIINY, MarucTparypa,
aCIUpPaHTypa;

CHUCTEMY KaTeropui M METOJOB,
HaIpaBJIEeHHBIX Ha (OPMHUPOBAHUE
AQHAJTUTUYECKOTO U  JIOTUYECKOTO
MBIILUICHHUS;

3aKOHOMEPHOCTHU
pohecCuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPABCTBEHHOTO
pa3BUTHSL.

yMeTh:

CO3/1aBaTh YCTHbIE U IMUCHMEHHBIE,
MOHOJIOTHYECKHE U JUATOTHYECKUE
peueBble MPOU3BEICHUS HAYUHBIX U
JICTIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aJa4, yCJIOBHM OOLIEHUs, BKIIIOYast
HAyYHOE M JIEJIOBOE OOIIEHHE B




cpene HTepHerT;

cBOOOMHO OOMmAThCSI W 4YHTATh
OPUTMHAJILHYIO MOHOTPapUUIECKYIO
U TEPUOANYECKYIO JHTEpaTypy Ha
UHOCTPaHHOM SI3BIKE o
npo(ecCHOHANLHON TeMaTUKe W
CTaTbl W3 Ta3eT W IKypHAJIOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
s3bIKax U B cetu HTEpHEeT.
aAHATM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHUKU  (CaliThl,  (QOpPYMBI,
NEepUOIUYECKHE U3TaHus);
aHATM3UPOBATh KYJIBTYPHYIO,
npo¢eCCHOHATIBHYIO U JIMYHOCTHYIO
UHPOPMAILIMIO W WCIIOJIB30BaTh €€
1A MOBBIIICHUSA cBOeH
KBATU(QHUKAIIMA W JIMYHOCTHBIX
Ka4yecTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCbMEHHOM

KOMMYHHUKAIlMM B  Y4eOHOH W
npodeccHoHaIbHON AEATETbHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
HOATOTOBKH TEKCTOB  Pa3INYHON
’KaHPOBO-CTHJIMCTUYECKOU
NPUHAUISKHOCTH KyJIbTYPOH pPeuH;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTENSIMH S3bIKa C
Henpl0  ObITh  MOHATBIM 1O
IIUPOKOMY KpPYTY JKH3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAaMH OpraHM3aLIH
caMo00pa3oBaHus, TEXHOJIOTUIMHU




MPHOOPETEHUS, HWCIIOB30BAHUS H
OOHOBJICHHS COLMaJILHO-
KYJIBTYPHBIX,  TICHXOJIOTHYCCKHX,
po(heCcCHOHANBLHBIX 3HAHUH.

Tema 7.

Business
Environment

and

the

5/0,139

TEKCT: “How green is my
Patio.” TI'pammarmka: Tumsl
BOIIPOCOB.

OK-4
OK-7

3HATh:
CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
rpaMMaTHKH HHOCTPAHHOTO S3bIKA;
opdorpadudeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3blKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyalldd H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA S3BIK KaK 0OCOOYIO
BBICIIYI0, OOpaboTaHHylO Gdopmy
00IIeHApOTHOTO (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(G yHKIIMOHATIbHO-CMBICIIOBBIX
THIIOB peun (onucanue,
MTOBECTBOBAHHE, paccyxaceHue),
pazHoOOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u cpeacTaa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUS:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE

KBaJTM(DUKAIIHH, MarucTparypa,

OOBSICHUTEIILHO-
WJLTIOCTPATHBHOE
H3JI0KEHUE




aCIUpPaHTypa;
CHUCTEMY KaTe€ropud W METOJOB,
HaIpaBJIeHHBIX Ha (OPMHUPOBAHUE
AHAIUTUYECKOTO H  JIOTHYECKOTO
MBIILUICHHUS;

3aKOHOMEPHOCTH
npoheccCuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeThb:

CO3/1aBaTh YCTHbIE€ M IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
pedeBble MPOU3BEICHUS HAYUHBIX U
JICTIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aja4, yCJIOBHM OOLIEHUs, BKIIIOYast
HayyHOe M JeloBoe OOIIeHHne B
cpene HTepHerT;

cBOOOMHO OOMmAThCSI W 4YHUTATh
OPUTMHAJILHYI0O MOHOTPapUUIECKYIO
U TEPUOANYECKYIO JHTEpaTypy Ha
MHOCTPAaHHOM A3BIKE 1o
npo(ecCHOHALHON TeMaTUKe W
CTaTb M3 Ta3eT M JKypHAJOB,
U3JIaBaeMBbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu MIHTEpHeT.
aHATM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHHKU  (CaliThl,  (QOpPYMBI,
NEepUOIUYECKHE U3TaHus);
aHAIU3UPOBATH KYJIbTYPHYIO,
npo¢eCCHOHATIBHYIO U JTMYHOCTHYIO
MH(GOpPMaLIMI0O U HCIIOJIb30BaTh €€
1A MOBBIIICHUSA cBOEH
KBaIMDUKAIMM ¥ JIMYHOCTHBIX
Ka4yecCTB.




BJIAJIeTh:

pa3nuuHbIMH  (OpMaMH, BHIAMH
YCTHOU u MUCHbMEHHOM
KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATBLHOMN 1A TEILHOCTH;
TEXHOJIOTHSIMH  CaMOCTOSITEITLHOM
MOJTOTOBKH  TEKCTOB  Pa3IIMIHOM
’KaHPOBO-CTHJINCTUYECKOU
NPUHAISKHOCTH KYJIbTYPOH pedn;
WHOCTPAaHHBIM SI3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
HeNnbl0  OBITh  TMOHATBIM  TIO
HMIMPOKOMY KPYTY JKU3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pa3oBaHus, TEXHOJOTUSIMHU
nproOpEeTeHUs,, HWCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHABLHBIX 3HAHUH.

Tema 8.

The Stock Market

2/0,056

TEKCT: “Shares of Sage
Group plc”
I'pammaruka: Present, Past,

Future  Continuous,  Active
Voice. YnorpeOiieHHue apTHKIIS
C reorpagpuuecKuMu
Ha3BaHUSIMH.

OK-4
OK-7

3HATh:
CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
rpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3blKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TIYHKTyalldd H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA S3BIK KaK 0OCO0YIO
BBICIIYI0, OOpaboTaHHylO Gdopmy
00IIeHApOTHOTO (HAIMOHATBLHOTO)

Jleknus-
BU3YaTH3aIusl.
[Tpobnemuoe
oOydeHue




SI3BIKA;

cnenupuKy Ppa3InYHBIX
(G YHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MTOBECTBOBAHHE, paccyxaceHue),
pazHoOOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
poeCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJM(PHUKAIINY, MarucTparypa,
aCIUpPaHTypa;

CUCTEMY KaTeropui W METOJOB,
HaIpaBJIEHHBIX Ha (OPMUPOBAHUE
AQHAIUTUYECKOTO H  JIOTHYECKOTO
MBIILUICHHUS;

3aKOHOMEPHOCTHU
npoheccCuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeThb:

CO3/1aBaTh YCTHbIE€ M IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
pedeBble MPOU3BEICHUS HAYUHBIX U
JICTIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aja4, yCJIOBHM OOILIEHUs, BKIIIOYas
Hay4yHOe M JeloBoe OOIIeHHe B
cpene HTepHeT;

cBOOOHO OOMmAThCSI W 4YHTATh




OPUTMHAJILHYIO MOHOTPa(pUUIECKYIO
U TEPUOANYECKYIO JHUTEpaTypy Ha
MHOCTPAaHHOM A3BIKE 1o
npo(ecCHOHANLHON  TeMaTuKe W
CTaTb U3 Ta3eT M JKypHAJOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu MHTEpHET.
aHAIM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHHKU  (CaiThl,  (QOpPYMBI,
NEepUOIUYECKHUE U3TaHUs);
aHAIU3UPOBATH KYJIbTYPHYIO,
npo¢eCCHOHATIBHYIO U JTMYHOCTHYIO
uH(GOpPMaLIMI0O U HCIIOJIb30BaTh €€
1A MOBBIIICHUSA cBOeH
KBaM(UKAIIMM ¥ JIMYHOCTHBIX
Ka4yecCTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCbMEHHOM

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATLHOM 1A TETLHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH TEKCTOB  Pa3IMIHOM
’KaHPOBO-CTHJINCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henpl0  ObITh  MOHATBIM 1O
HIMPOKOMY KPYTY JKU3HEHHBIX H
npodecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pazoBaHus, TEXHOJIOTUSIMHU
npuOOpETEeHUs, HWCIOIB30BAHUS H
OOHOBJICHHUSI COLIMAIIBHO-




KyJAbTYPHBIX,  TICHXOJIOTHUCCKHX,
po(hecCHOHANBLHBIX 3HAHUH.

Hroro 51/1,41 | 12/0,33
7 4
2 cemecTp
1 2 3 4 5 6 7 8
Tema 1. | Import Export 10/0,27 | 2/0,056 | TEKCT: *“Causalities of the 3HATh: [TpobGnemubIe
8 Trade Wars”. “What is| OK-4 CHCTEMY COBPEMEHHOTO PYCCKOTO M | JICKI[HH.
important when exporting your | OK-7 WHOCTPAHHOTO SI3BIKOB; Case-study

products successfully?”
I'pammatuka: Bpemena Present
Perfect, Past Perfect, Future
Perfect, cnoxxHOIMOMUMHEHHBIE
MPEJIOKEHUST BDEMEHH.

HOPMBI CIIOBOYIIOTPEOICHUS;
HOpPMBI PYCCKOM TIpaMMAaTUKU H
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI
COBPEMEHHOT0 PYCCKOTO $3bIKa U
U3y4aeMOro MHOCTPAHHOTO SI3BIKA;
HOPMBI ~ MYHKTyalluk M HX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0CO0YIO
BBICIIYIO, 00paboTaHHYIO (opmy
o01eHapoTHOTo  (HAIMOHAIBHOTO)
SI3BIKA,;

cnenupury Ppa3IMYHbIX




(GyHKIIMOHATIbHO-CMBICIIOBBIX

THUIIOB peun (onucanue,
MTOBECTBOBAHME, paccyxacHue),
pazHooOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCBMEHHOTO U YCTHOTO TEKCTA.
nyTH u cpeacTaa
poeCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUS:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJTU (DUKAIIHAH, MarucTparypa,
aCIUpaHTypa;

CHUCTEMY KaTeropui W METOJO0B,
HaIpaBJIEeHHBIX Ha (OpPMUPOBAHUE
AHAIUTUYECKOTO H  JIOTHYECKOTO
MBIILIUICHHUS;

3aKOHOMEPHOCTH
npohecCuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeTh:

CO3/1aBaTh YCTHbIE€ U IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
pedeBble MPOU3BEICHUS HAYUHBIX U
JICTIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aJa4, yCJIOBHM OOLIEHUs, BKIIIOYast
HAyYHOE M JIeJIOBOEe OOIIEHHE B
cpene MHTepHerT;

cBOOOMHO OOMmAThCSI W YHUTATh
OPUTMHAJILHYIO MOHOTPapUUIECKYIO
U TEPUOANYECKYIO JIHTEpaTypy Ha




MHOCTPAaHHOM A3BIKE 1o
npo(ecCHOHANLHON TeMaTUKe W
CTaTb U3 Ta3eT M JKypHAJOB,
U3/IaBaeMbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu HTEpHET.
aHATM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHHKU  (CaliThl,  (QOpPYMBI,
NEepUOIUYECKHE U3TaHus);
aHAIU3UPOBATH KYJIbTYPHYIO,
npoeCCHOHATIBHYIO U JIMYHOCTHYIO
uH(GOpPMaLIMI0O U HCIOJIb30BaTh €€
A MOBBIIICHUSA cBOeH
KBaIM(UKAIIMM ¥ JIMYHOCTHBIX
Ka4yecTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCHbMEHHOM

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATBLHOMN IeATETLHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH TEKCTOB  Pa3IMIHOM
’KaHPOBO-CTHJINCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
UHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henpt0  OBITh  TMOHATBIM  TIO
HMIMPOKOMY KPYTY JKU3HEHHBIX H
npo¢eCcCHOHATBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pazoBaHus, TEXHOJIOTUSIMHU
nproOpEeTEeHUs, HUCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANLHBIX 3HAHUH.




Tema 2.

Company Performance

6/0,167

1/0,028

TEKCT: “Board Ousts BMW
chief and his heir”
I'pammaruka: Present Perfect-
Past Simple.

OK-4
OK-7

3HATh:

CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOIICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
IrpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyalldd H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0OCO0YIO
BBICIIYI0, OOpaboTaHHylO Gdopmy
00IIeHapOTHOTO (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(G yHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MTOBECTBOBAHME, paccyxaeHue),
pazHoOOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJIM(PHUKAIINY, MarucTparypa,
aCIUpaHTypa;

CUCTEMY KaTeropud U METOJOB,
HaIpaBJICHHBIX Ha (OPMUPOBAHUE
AHAJIUTUYECKOTO M JIOTUYECKOI'O

Jlekus.
IlouckoBbIit
METOJ




MBIICHHST
3aKOHOMEPHOCTH
poeCCHOHATLHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeEThb:

CO3/1aBaTh YCTHBIC W IMHUCHMCHHEIC,
MOHOJIOTHYECKHE U TUATOTHYECKUE
peueBbIe IPOM3BEACHUS HAYYHBIX H
JICTIOBBIX JKAHPOB C Y4E€TOM LIEJIEH,
3aj1a4, yCIOBHI OOIIEHUSI, BKITFOUAsI
HAyYyHOE U JIEJIOBOEe OOIIeHUE B
cpene HTepHerT;

cBOOOMHO OOMmAThCSI W YHUTATh
OPUTMHAJILHYIO MOHOTPapUYECKYIO
U TEPUOANYECKYIO JHUTEpaTypy Ha
UHOCTPaHHOM SI3BIKE o
npo(ecCHOHANLHON ~ TeMaTUKe W
CTaThbl W3 Ta3eT W IKypHAJIOB,
U3JIaBaeMBIX HAa  MHOCTPAHHBIX
s3bIKax U B ceTu MHTEpHEeT.
aHATM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHHKU  (CaiThl,  (OpPYMBI,
NEepUOIUYECKHE U3TaHus);
aHATU3UPOBATh KYJIbTYPHYIO,
npo¢eCCHOHATIBHYIO U JIMYHOCTHYIO
UHPOPMAILIMIO W HCIIOJIB30BaTh €€
1A MOBBIIICHUSA cBOeH
KBATU(QHUKAIIMA W JIMYHOCTHBIX
Ka4yecTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCbMEHHOM

KOMMYHHUKAIlMM B Y4eOHOH W




npodeccuoHaNbHOM e TEIbHOCTH;
TEXHOJIOTHSIMH  CaMOCTOSTEITLHOM
MOJATOTOBKA TEKCTOB  PA3IUYHOU
’KaHPOBO-CTHJIMCTUYECKOU
MPUHAJJIEKHOCTH KYJIbTYPOH peuH;
WHOCTPAaHHBIM SI3BIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTENISIMU Sf3bIKa C
Henpt0  OBITh  TMOHATBIM  TIO
HIMPOKOMY KpYTy JKU3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBbIKaMU OpraHu3aIu
caMo00pa3oBaHus, TEXHOJIOTUSIMHU
NpUOOpPETEHUs, MCIONb30BAHUSI U
OOHOBJICHHUS COIMAIbHO-
KYJIbTYPHBIX,  TICUXOJIOTUYECKHX,
po(heCcCHOHABLHBIX 3HAHUH.

Tema3.

Setting up a business

10/0,27
8

4/0,111

TEKCT: “New kids on the
business  block:  Thatcher’s
enterprise babes are taking the
tycoon’s world by storm”

I'pammaruka: Ilopsmox ciioB.

IloBTOpeHHE BUAOBPEMEHHOU
CHUCTEMBI AHTIIMHCKHAX
IJIaroJIoB. CrpanarenbHbiii
3aJI0T.

OK-4
OK-7

3HATh:

CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPAaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
rpaMMaTUKHU HHOCTPAHHOTO SI3BIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyallud ¥ UX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA S3BIK KaK 0OCO0YIO
BBICIIYI0, 0OpaboTaHHylO Gdopmy
00IIeHapOHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(GYHKIIMOHATHHO-CMBICTIOBBIX
THIIOB peun (onucanue,

Jlekus.
Onepexaromias
CaMOCTOSITeIIbHAS
pabora




MTOBECTBOBAHME, paccyxaceHue),

pazHooOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJM(PHUKAIINY, MarucTparypa,
aCIUpaHTypa;

CHUCTEMY KaTeropui U METOJO0B,
HaIpaBJIEeHHBIX Ha (OPMHUPOBAHUE
AHAIUTUYECKOTO H  JIOTHYECKOTO
MBIILUICHHUS;

3aKOHOMEPHOCTH
npoheccCuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeThb:

CO3/1aBaTh YCTHbIE M IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
pedeBble MPOU3BEICHUS HAYUHBIX U
JICIIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aJa4, yCJIOBHM OOLIEHUs, BKIIIOYast
Hay4HOe M JeloBoe OOIIeHHEe B
cpene HTepHerT;

cBOOOMHO OOMmAThCSI W YHUTATh
OPUTMHAJILHYIO MOHOTPapUUIECKYIO
U TEPUOANYECKYIO JHUTEpaTypy Ha
MHOCTPAaHHOM A3BIKE 1o
npo(ecCHOHANLHON TEMaTUKe W




CTaTb W3 Ta3eT M JKypHAJOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu MIHTEpHET.
aHAIM3UPOBATh HMH(OPMAIIMOHHBIC
UCTOYHHKU  (CaiThl,  (QOpPYMBI,
NEepUOIUYECKHUE U3TaHUs);
aHAIU3UPOBATH KYJIbTYPHYIO,
npoeCCHOHATIBHYIO U JTMYHOCTHYIO
uH(GOpPMaLIMI0O U HCIIOJIb30BaTh €€
1A MOBBIIICHUSA cBOeH
KBaTM(UKAIIMM ¥ JIMYHOCTHBIX
Ka4yecCTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCHbMEHHOMN

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATBLHOMN IeATETLHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH  TEKCTOB  Pa3IIMIHOM
’KaHPOBO-CTHJIMCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMU S3bIKa C
Henbl0  OBITh  MOHATBIM  TIO
HIMPOKOMY KPYTY JKA3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pazoBaHus, TEXHOJIOTUSIMHU
npuoOpEeTEeHUs, HUCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANLHBIX 3HAHUH.

Tewma 4.

Corporate Alliances
and Acquisitions

7/0,194

3/0,083

“Start —up awards!”
I'pammaruka:

Mopansunie

OK-4

3HATb:
CUCTCMY COBPCMCHHOI'O PYCCKOT'O U

Jlexius,
WHTEPaKTHUBHbBIC




TJ1aroJibl 1 UX 3KBHUBAJICHTHI.

OK-7

WHOCTPAHHOTO SI3bIKOB;
HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOW IpaMMaTUKH H

rpaMMaTHKH WHOCTPAaHHOTO
S3bIKa,
opdorpapuyeckue HOPMBI

COBPEMEHHOTO PYCCKOTO S3bIKa H
U3y4aeMOro MHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyallud H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK OCOOYIO
BBICIIYIO, 00paboTaHHYIO (Hopmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
S3BIKA;

cnenuuky pa3IMYHbBIX
(YHKIIMOHATHHO-CMBICTIOBBIX
THTIOB peun (ormucanwme,
MOBECTBOBAHHUE, paccyxaeHue),
pa3HoOOpa3HbIe SI3BIKOBBIC
cpenacTBa JUTSt obecrieyeHust
JIOTUYECKON CBA3HOCTH
IMUCBbMCHHOTI'O U YCTHOTO TCKCTA.
yTH u cpeacTaa
npogecCuoHaIBLHOTO
CaMOCOBEPIIICHCTBOBAHMUS:
npodeccruoHaIbHbIE bopymsl,
KoH(pepeHmu, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaJTH(PUKAIIHY, MarucTparypa,
aCIUpPaHTYpa;

CUCTEMY KaTeropui M METOJOB,
HalpaBJIeHHBIX Ha (HOpMHUpPOBaHHE
AHAIATUYECKOTO M JIOTHYECKOIO
MBILIUICHHUS;

METO/IBI
o0Oy4eHusl.
HccaenoBaTeabck
Wit METOJ




3aKOHOMEPHOCTH
po(hecCHOHATLHO-TBOPYECKOTO U
KYJIbTYPHO-HPABCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE W IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTMYecKue
peveBbIe MPOU3BEICHUSI HAYIHBIX H
JIEJIOBBIX JKaHPOB C YYETOM LieJiei,
3a/1a4, yCIOBUI OOIIEHUS, BKITIOYAs
HAay4dHOE | [IeJIOBOE OOIIECHHE B
cpene UurtepHer;

CcBOOOOHO OOmIATECI Y YWUTATh
OPUTHHAILHYI0 MOHOTpadHUUECKyIO
U TEpPUOANYECKYIO JHUTEepaTypy Ha
WHOCTPAaHHOM SI3BIKE o
npoEeCCHOHAIBHOW TEMAaTHKE U
CTaThMl M3 Ta3eT M >KypHAJOB,
U3/IaBa€MbIX HAa  MHOCTPAHHBIX
sI3bIKax U B ceTu HTepHeT.
aHAIM3UPOBaTh HMH(POPMALIMOHHBIE
UCTOYHUKHA  (CalThl,  (OpPYMBHI,
MEePUOIUYECKHIE U3TaHUN);
AHATU3UPOBATH KYJIBTYPHYIO,
PO ECCHOHATBHYIO ¥ TUYHOCTHYIO
uH(GOPMAIIMI0O U HCIIOJIB30BAaTh €¢
1A MIOBEIIIICHUSA CBOEU
KBATM(UKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIaJIeTh:
pa3nuYHbBIMU  (opMaMH, BUIAMHU
YCTHOU u MMAUCbMEHHOU

KOMMYHHUKAIlMM B  Y4eOHOW W
po(hecCHOHALHON IS TEIILHOCTH;




TEXHOJOTHSIMH  CaMOCTOSTEIbHOM
IIOATOTOBKH TCKCTOB pa3quH0171
’KaHPOBO-CTUJIMCTUYECKOU
IIPUHAJICKHOCTH KYJIBTYPOU peun;
MHOCTPaHHBIM SI3bIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTEISIMU SI3BIKA C
Henbto  ObITh  MOHATBHIM 1O
HIAPOKOMY KpYr'y JKH3HEHHBIX U
poQeCCHOHAIBHBIX BOTIPOCOB.
HaBbIKaMU opraHu3anvun
camMo00pazoBaHus, TEXHOJOTUIMHU
npuoOpeTeHusi, HUCIOIb30BAHUSA H
0OHOBJIEHUS COLIMAJILHO-
KyJIbTYPHBIX,  IICHXOJIOTMYECKUX,
poeCCHOHAIBHBIX 3HAHUM.

Temas.

Marketing

6/0,167

1/0,028

TEKCT: “Guess who wants to
make a splash in water”
I'pammaruka: MHQUHUTHB U
ero (hopMmBl.

OK-4
OK-7

3HATh:

CUCTEMY COBPEMEHHOI'0 PYCCKOTO U
MHOCTPAHHOTO SI3bIKOB;

HOPMBI CIIOBOYIIOTPEOICHUS;
HOpPMBI PYCCKOM TIpaMMAaTUKU H
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI
COBPEMEHHOT0 PYCCKOTO $3bIKa U
U3y4aeMOro MHOCTPAHHOTO SI3bIKA;
HOPMBI ~ MYHKTyalluk ¥ MX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPaTypHBIA SI3BIK KaK 0CO0YIO
BBICIIYIO, 00paboTaHHYIO (Hopmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
SI3BIKA,;

cnenuuky pa3IMYHBIX
(YHKIIMOHATHHO-CMBICTIOBBIX
THTIOB peun (omucanwue,

MIOBECTBOBAHME, paccyxjaeHue),

Jlekus,
UHTEPAaKTUBHbBIE
METO/TBI
00yJeHwUsI.
Metonsnl
poOJIEMHOTO
o0Oy4eHusl.




pa3zHoOOpa3HbIC SI3BIKOBBIC

cpenacTBa JUTSt obecrieyeHUsI
JIOTUYECKOU CBA3HOCTH
IMUCBbMCHHOTI'O U YCTHOTO TCKCTA.
yTH u cpeacTaa
npo¢ecCuoHaIBLHOTO
CaMOCOBEPIIICHCTBOBAHMUS:
npodeccruoHaIbHbIE bopymsl,
KoH(pepeHmu, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaJTH(PUKAIIHY, MarucTparypa,
aCIUPAHTYpa;

CHCTEMYy KaTeropuii W METOJIOB,
HaMpaBJICHHBIX Ha (HOPMHUpPOBAHHE
AQHAJTUTHYECKOTO M JIOTHYECKOTO
MBIILICHHS;

3aKOHOMEPHOCTH
po(hecCHOHATLHO-TBOPYECKOTO U
KYJIbTYpHO-HPAaBCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE U TMUCHMEHHBIC,
MOHOJIOTUYECKHE U TUATOTUICCKHE
peYeBbIe MPOU3BEICHUS HAYIHBIX H
JICTIOBBIX KAHPOB C YYETOM IIeliei,
3a/1a4, yCIOBUI OOIIEHUS, BKITIOYAs
HAay4dHOE | [IeJIOBOE OOIIECHHE B
cpene HTepHerT;

CcBOOOOHO OOmIATECI ¥ YWUTATh
OPUTHHAIILHYI0 MOHOTpadHUECKyIO
U TICPUOJMYECKYIO JUTEpaTrypy Ha
WHOCTPAaHHOM SI3BIKE 1o
NpoeCCHOHAIBHOW TEMaTHKE U
CTaThMl W3 Ta3eT M JKypHAJOB,




U3JIaBa€MBIX HAa  MHOCTPaHHBIX
sI3bIKax U B ceTu MHTepHer.
aHAJIM3UPOBATh HMH(POPMALIMOHHBIE
UCTOYHUKH  (CalThl,  (OpPYMBHI,
MEePUOIUYECKIE U3TaHUN);
AHATU3UPOBATH KYJIbTYPHYIO,
PO ECCHOHATBHYIO ¥ TUYHOCTHYIO
uH(OPMAIIMI0O U HCIIOJIB30BATh €¢
1A MIOBEIIIICHUSA cBOEH
KBATM(DUKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIaJIeTh:
pa3nu4HbBIMU  (opMaMH, BUIAMH
YCTHOU u MMAUCbMEHHOU

KOMMYHHUKAIlM B  Y4eOHOH H
PO eCCHOHAIBHON JIEATEIIbHOCTH;
TEXHOJIOTHUSIMH ~ CaMOCTOSITEIIbHOM
IIOATOTOBKH TCKCTOB paSHHqHOﬁ
’KaHPOBO-CTUJIMCTUYECKOU
IIPUHAJICKHOCTH KYJIBTYPOU peuu;
WHOCTPaHHBIM SI3HIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTEISIMU SI3BIKA C
Henpl0  OBITh  TMOHSTBIM IO
IUPOKOMY KpYI'y O>KU3HEHHBIX H
poeCCHOHAIBHBIX BOTIPOCOB.
HaBbIKaMU OopraHu3anvun
camMo00pa30BaHUsl, TEXHOJOTHIMH
npuoOpeTeHusi, HUCIOIb30BAHUS H
0OHOBJIEHUS COLIMAJILHO-
KyIbTYPHBIX,  IICUXOJIOTHYECKHUX,
poeCCHOHAIBHBIX 3HAHUM.

Tema 6.

Product and Corporate
Advertising

7/0,194

1/0,028

TEKCT: “Would you call your
friends if it meant hearing ads
every three minutes — er, make

OK-4
OK-7

3HATh:
CHCTEMY COBPEMEHHOTO PYCCKOTO U
HHOCTPAHHOTI'O SA3BIKOB, HOPMBbI

Jleknus-
BU3YyaJIU3aLHsl.
[Tpobiemuoe




that free minutes?”
I'pammaruka:
CIOXHOIIO JUNHEHHEIE

npemioxkenusa.  IIpunarounsie

NPEJIOKEHUST  BPEMEHHU
Oymymiem.

B

CJIOBOYIOTPEOICHUS;

HOpPMBI PYCCKOM TIpaMMAaTUKU H
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI
COBPEMEHHOT0 PYCCKOTO $3bIKa H
U3y4aeMOro MHOCTPAHHOTO SI3bIKa;
HOPMBI ~ MYHKTyalluk M MX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypPHBIA SI3BIK KaK 0COO0YIO
BBICIIYIO, 00paboTaHHYIO (Hopmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
SA3BIKA;

cnenuuky pa3IMYHbBIX
(YHKIMOHATHHO-CMBICTIOBBIX
THTIOB peun (orucanwme,
MOBECTBOBAHHUE, paccyxaeHue),
pa3HoOOpa3HbIe SI3BIKOBBIC
cpenacTBa JUTSt obecrieyeHust
JIOTUYECKON CBA3HOCTH
IMUCBbMCHHOI'O U YCTHOTO TCKCTA.
yTH u cpeacTaa
npo¢ecCuoHaIHLHOTO
CaMOCOBEPIIICHCTBOBAHMUS:
npodeccuoHaIbHbIE bopymsl,
KOH(epeHuH, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaJTH(PUKAIIHY, MarucTparypa,
aCIUpPAHTYpa;

CHCTEMY KaTerOpuii M METOJIOB,
HalpaBJICHHBIX Ha (HOpMHUpPOBaHHE
AQHAJMTUYECKOTO H  JIOTHYECKOTO
MBIITJIICHHU A,

3aKOHOMEPHOCTH
po(heCcCHOHATLHO-TBOPYECKOTO U

oOyJeHue




KYJIbTYPHO-HPABCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE W TMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUAIOrHYecKue
peveBbie MPOU3BEICHUSI HAYIHBIX H
JIEJIOBBIX JKaHPOB C YYETOM LieJei,
3a/1a4, yCIOBUI OOIIEHUs, BKITIOYAsT
HAay4dHOE | [IeJIOBOE OOIIEeHHE B
cpene HTepHer;

CcBOOOOHO OOmIATECI ¥ YWUTATh
OPUTHHAIILHYI0 MOHOTpadHUUECKyIO
U TEpPUOAMYECKYIO JHUTEpaTypy Ha
WHOCTPAaHHOM SI3BIKE o
NpoECCHOHAIBHOW TEMaTHKE U
CTaThMl M3 Ta3eT M JKypHAJOB,
U3JIaBa€MbIX HAa  MHOCTPAHHBIX
sI3bIKax U B ceTu HTepHeT.
aHAJIM3UPOBATh HMH(POPMALIMOHHBIE
UCTOYHUKHA  (CalThl,  (OpPYMBHI,
MEePUOIUUECKHIE U3TaHUN);
AHATU3UPOBATH KYJIbTYPHYIO,
PO ECCHOHATBHYIO ¥ TUYHOCTHYIO
uH(OPMAIIMI0O U HCIOJIb30BATh €¢
1A MIOBEIIIICHUSA CBOEU
KBATM(DUKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIaJIeTh:
pa3nuuHbBIMU  (opMaMH, BUIAMH
YCTHOU u MMAUCbMEHHOU

KOMMYHHKAI[MM B  y4eOHOH W
PO eCCHOHAIBHON JIEATEIbHOCTH;
TEXHOJIOTHSIMH ~ CaMOCTOSTEIIbHOM
IIOATOTOBKH TCKCTOB pa3J’IH‘IHOﬁ




’KaHPOBO-CTUJIMCTUYECKOU
IIPUHAJICKHOCTH KYJIBTYPOU peuu;
MHOCTPaHHBIM SI3bIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTEISIMU sI3BIKA C
Henbio  ObITh  MOHATBIM 1O
HIAPOKOMY KpYr'y JKH3HEHHBIX U
poeCCHOHAIBHBIX BOTIPOCOB.
HaBbIKaMU OopraHu3anvun
camMo00pa3oBaHus, TEXHOJOTUIMHU
npuoOpeTeHusi, HUCIOIb30BAHUS H

0OHOBJIEHUS COLIMAJILHO-
KYJIBTYPHBIX,  TICHXOJIOTUYECKUX,
poeCCHOHATBHBIX 3HAHUM.
Tema 7. | The Business Media 5/0,139 TEKCT: “The International 3HATh: Jlexmus-
Herald Tribune” OK-4 CHCTEMY COBPEMEHHOTO PYCCKOTO M | BU3YallU3aIlusl.
I'pammaruka: npunarounsie | OK-7 UHOCTPAHHOTO SI3bIKOB; NunuBunyansHOE
MpeIIoKEHUsT  YCloBUsA  3-X HOPMBI CJIOBOYIOTPEOICHHUS; oOyudeHue
THUIIOB. HOPMBI PYCCKOM TpaMMaTHUKU H
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI

COBPEMEHHOTO PYCCKOTO S3bIKa H
U3y4aeMOro MHOCTPAHHOTO SI3BIKA;
HOPMBI ~ TYHKTyallud H  HUX
BO3MOXHYIO BApUAHTHOCTb;

JUTEPATypHBIA SI3BIK KaK OCOOYIO
BBICIIYIO, 00paboTaHHYIO (opmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)

SI3BIKA,;
cnenuuky pa3IMYHBIX
(YHKIIMOHATHHO-CMBICTIOBBIX

THTIOB peun (orucanwue,
MOBECTBOBAHHUE, paccyxiaeHue),
pa3HoO0Opa3HbIe SI3BIKOBBIC

CpescTBa JUTST obecreyeHust




JIOTHYECKOU CBSI3HOCTH
IIMCBMCHHOI'O 1 yCTHOI‘O TCKCTA.

yTH " cpencTaa
npogecCuoHaIBLHOTO
CaMOCOBEPIICHCTBOBAHUS:
npodeccruoHaIbHbIE bopymsl,
KOH(epeHmu, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaNM(pUKaIny, MarucTparypa,
acIUpaHTypa;

CUCTEMY KaTeropuii M MEeTOOB,
HANPaBIEHHBIX Ha (OPMHUPOBAHUE
AQHAIUTUYECKOTO U JIOTHYECKOI0
MBIIUICHHUS,

3aKOHOMEPHOCTH
po(hecCHOHATLHO-TBOPYECKOTO U
KYJIbTYPHO-HPABCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE U TMUCHMEHHBIC,
MOHOJIOTHYECKHE U TUAIOTHYecKue
peYeBbIe MPOU3BEICHUS HAYIHBIX H
JIEJIOBBIX ’KaHPOB C YYETOM LieJei,
3a/1a4, yCIOBUI OOIIEHUs, BKITIOYAsT
HAay4dHOE | [IeJIOBOE OOIEeHHE B
cpene HTepHerT;

CcBOOOOHO OOMmIATECI Y YWUTATh
OPUTHHAILHYI0 MOHOTpaHUECKyIO
U TEpPUOAMYECKYIO JHUTEpaTypy Ha
WHOCTPAaHHOM SI3BIKE 1o
NpoeCCHOHAIBHOW TEMaTHKE U
CTaThll M3 Ta3eT M JKypHAJOB,
U3/1aBa€MbIX HAa  MHOCTPAHHBIX
si3pIKax U B cetu IHTEpHET.




aHAIM3UPOBaTh MH(POPMALIMOHHBIE
UCTOYHUKH  (CalThl,  (OpPYMBHI,
MEePUOIUUECKHIE U3TaHU);
AHATU3UPOBATH KYJIbTYPHYIO,
PO ECCHOHATBHYIO ¥ TUYHOCTHYIO
uH(GOPMAIIMI0O U HCIOJIb30BAaTh €¢
I TIOBEIIIICHUSA CcBOEU
KBATU(DUKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIaJIeTh:
pa3nuYHbBIMU  (opMaMH, BUIAMH
YCTHOU u MMAUCbMEHHOU

KOMMYHHUKAIlM B  Y4eOHOH W
PO eCCHOHAIBHON IEATEIIbHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
IIOATOTOBKH TCKCTOB pastquif’I
’KaHPOBO-CTUJIMCTUYECKOU
IIPUHAJICKHOCTH KYJIBTYPOU peuu;
WHOCTPaHHBIM SI3BIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTEISIMU SI3BIKA C
Henpt0  OBITh  TMOHSTBIM IO
IUPOKOMY KpYI'y O>KU3HEHHBIX H
poeCCHOHAIBHBIX BOTIPOCOB.
HaBbIKaMU opraHu3anvun
camMo00pa30BaHMs, TEXHOJOTHIMH
npuoOpeTeHusi, HUCIOIb30BAHUS H

0OHOBJIEHUS COLIMAJILHO-
KyIbTYPHBIX,  IICUXOJIOTHYECKUX,
po(eCCHOHAIBHBIX 3HAHUM.
Hroro 51/1,41 | 12/0,334
7
3 cemecTp
2 3 4 7




Tema 1.

Types of
Organization

Business

10/0,27
8

1/0,028

TEKCT: “The different types of
business  organization. The
partnership. The Joint stock
company”.

OK-4
OK-7

3HaTh: CHUCTEMY COBPEMEHHOTO
PYCCKOTO U HMHOCTPAHHOTO SI3bIKOB;
HOPMBI CIIOBOYIIOTPEOICHUS;
HOPMBI PYCCKOM TIpaMMaTUKu U
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI
COBPEMEHHOT0 PYCCKOTO $3bIKa H
U3y4aeMOro MHOCTPAHHOTO SI3bIKa;
HOPMBI ~ MYHKTyalluk M MX
BO3MOXKHYIO BAPHAHTHOCT;
JUTEPATypHBIA SI3BIK KaK 0CO0YIO
BBICIIYIO, 00paboTaHHYIO (opmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
SI3BIKA,;

cnenuuky pa3IMYHbBIX
(YHKIIMOHAIHHO-CMBICTIOBBIX
THTIOB peun (ormucanwme,
MOBECTBOBAHHUE, paccyxaeHue),
pa3HoOOpa3HbIe SI3BIKOBBIC
cpenacTBa JUTSt obecrieyeHust
JIOTUYECKON CBA3HOCTH
IMUCBbMCHHOI'O U YCTHOTO TCKCTA.
yTH u cpeacTaa
npogecCuoHaIbHOTO
CaMOCOBEPIICHCTBOBAHMUS:
npodeccruoHaIbHbIE bopymsl,
KoH(pepeHmu, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaJTH(PUKAIIHH, MarucTparypa,
ACIUPAHTYpa;

CUCTEMY KaTeropui M METOJOB,
HalpaBJIeHHBIX Ha (HOpMHUpPOBaHHE
AHAIATUYECKOTO M JIOTHYECKOIO
MBILIUICHHUS;

Jlexius,
WHTEPAKTUBHbBIE
METO/IbI
o0y4eHusl.
MeTtonanl
poOJIEMHOTO
00yJeHUsI.




3aKOHOMEPHOCTH
po(hecCHOHATLHO-TBOPYECKOTO U
KYJIbTYPHO-HPABCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE W IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTMYecKue
peveBbIe MPOU3BEICHUSI HAYIHBIX H
JIEJIOBBIX JKaHPOB C YYETOM LieJiei,
3a/1a4, yCIOBUI OOIIEHUS, BKITIOYAsT
HAay4dHOE | [IeJIOBOE OOIIEeHHE B
cpene HTepHerT;

CcBOOOAHO OOmIATECI Y YWUTATh
OPUTHHAIILHYI0 MOHOTpadHUECKyIO
U TEpPUOANYECKYIO JHUTEepaTypy Ha
WHOCTPAaHHOM SI3BIKE o
NpoECCHOHAIBHOW TEMAaTHKE U
CTaThMl M3 Ta3eT M JKypHAJOB,
U3/IaBa€MbIX HAa  MHOCTPAHHBIX
si3pIKax U B cetu IHTEpHET.
aHAIM3UPOBATh HMH(POPMALIMOHHBIE
UCTOYHUKHA  (CalThl,  (OpPYMBHI,
MEePUOIUUECKHIE U3TaHU);
AHATU3UPOBATH KYJIBTYPHYIO,
PO ECCHOHATBHYIO ¥ TUYHOCTHYIO
uH(GOPMAIIMI0O U HCIIOJIB30BAaTh €¢
1A MIOBEIIIICHUSA CBOEU
KBATM(UKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIaJIeTh:
pa3nu4HbBIMU  opMaMH, BUIAMH
YCTHOU 51 MMACbMEHHOU

KOMMYHHUKAIlMM B  Y4eOHOW W
po(hecCHOHALHON IS TEIILHOCTH;




TEXHOJOTHSIMH  CaMOCTOSTEIbHOM
IIOATOTOBKH TCKCTOB pa3quH01‘/’1
’KaHPOBO-CTUJIMCTUYECKOU
IIPUHAJICKHOCTH KYJIBTYPOU peun;
MHOCTPaHHBIM SI3bIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTEISIMU SI3BIKA C
Henbto  ObITh  MOHATBHIM 1O
HIAPOKOMY KpYr'y J>KH3HEHHBIX U
poQeCCHOHAIBHBIX BOTIPOCOB.
HaBbIKaMU opraHu3anvun
camMo00pazoBaHus, TEXHOJOTUIMHU
npuoOpeTeHusi, HUCIOIb30BAHUSA H
0OHOBJIEHUS COLIMAJILHO-
KyJIbTYPHBIX,  IICHXOJIOTMYECKUX,
poeCCHOHAIBHBIX 3HAHUM.

Tema 2.

Prices and Market

10/0,27
8

2/0,056

TEKCT: “Price and value.
Market. Demand”

OK-4
OK-7

3HATh:

CUCTEMY COBPEMEHHOI'0 PYCCKOTO U
MHOCTPAHHOTO SI3bIKOB;

HOPMBI CIIOBOYIIOTPEOICHUS;
HOpPMBI PYCCKOM TIpaMMAaTUKU H
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI
COBPEMEHHOT0 PYCCKOTO $3bIKa U
U3y4aeMOro MHOCTPAHHOTO SI3BIKa;
HOPMBI ~ MYHKTyalluk ¥ MX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0CO0YIO
BBICIIYIO, 00paboTaHHYIO (opmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
SA3BIKA;

cnenuuky pa3IMYHbIX
(YHKIIMOHATHHO-CMBICTIOBBIX
THTIOB peun (omucanwue,

MIOBECTBOBAHME, paccyxjaeHue),

Jlekus,
UHTEPAaKTUBHbBIE
METO/IbI
o0yJeHus




pa3zHoOOpa3HbIC SI3BIKOBBIC

cpenacTBa JUTSt obecrieyeHUsI
JIOTUYECKOU CBA3HOCTH
IMUCBbMCHHOTI'O U YCTHOTO TCKCTA.
yTH u cpeacTaa
npo¢ecCuoHaIBLHOTO
CaMOCOBEPIIICHCTBOBAHMUS:
npodeccruoHaIbHbIE bopymsl,
KoH(pepeHmu, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaJTH(PUKAIIHY, MarucTparypa,
aCIUPAHTYpa;

CHCTEMYy KaTeropuii W METOJIOB,
HAIPaBIEHHBIX Ha (OPMHUPOBAHUE
AQHAJTUTHYECKOTO M JIOTHYECKOTO
MBIILICHHS;

3aKOHOMEPHOCTH
po(hecCHOHATLHO-TBOPYECKOTO U
KYJIbTypHO-HPAaBCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE U TMUCHMEHHBIC,
MOHOJIOTUYECKHE U TUATOTUICCKHE
peYeBbIe MPOU3BEICHUS HAYIHBIX H
JICTIOBBIX KAHPOB C YYETOM IIeliei,
3a/1a4, yCIOBUI OOIIEHUS, BKITIOYAs
HAay4dHOE | [IeJIOBOE OOIIECHHE B
cpene HTepHerT;

CBOOOOHO OOmIATECI ¥ YWUTATh
OPUTHHAIILHYIO MOHOTpadHUIECKyrO
U TICPUOJMYECKYIO JUTEpaTrypy Ha
WHOCTPAaHHOM SI3BIKE 1o
NpoeCCHOHAIBHOW TEMaTHKE U
CTaThMl W3 Ta3eT M JKypHAJOB,




W3/1aBa€MbIX HAa  MHOCTPAHHBIX
si3pIKax U B cetu IHTEpHET.
aHAJIM3UPOBATh HMH(POPMALIMOHHBIE

UCTOYHUKHA  (CalfThl,  (OpPYMHI,

MEePUOIUUECKHIE U3TaHU);
AHATM3UPOBATh  KYIBTYPHYIO,
poeCCHOHATBHYIO "
JUYHOCTHYIO HWHGOpMAIUI0 U
HCIIOJIb30BaTh ee JUIS
TOBBIIIECHUS CBOEH
KBATM(UKAIIMM U JTUYHOCTHBIX
Ka4yecCTB.

BJIa/1eTh:

pasnu4HBIMU  QopMamu, BUIAAMH

YCTHOU u MUCHbMEHHOMN

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATLHOMN IeATEILHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH  TEKCTOB  Pa3IIMIHOM
’KaHPOBO-CTHJIMCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henbl0  OBITh  MOHATBIM  TIO
HIMPOKOMY KPYTY JKA3HEHHBIX H
npo¢eCcCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pazoBaHus, TEXHOJIOTUSIMHU
npuoOpEeTEeHUs, HUCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANLHBIX 3HAHUH.

Tema 3.

Economics Policy

7/0,194

3/0,083

TEKCT: “Policies with floating
exchange rates. A model of the

OK-4
OK-7

3HATb:

Jlexuuu-6ecenml,
I/IHTepaKTI/IBHBIe




economy”.

CUCTEMY COBPEMEHHOI'O PYCCKOTO U
UHOCTPAHHOTO SI3bIKOB;

HOPMBI CIIOBOYIIOTPEOICHUS;
HOPMBI PYCCKOM TIpaMMaTUKu U
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI
COBPEMEHHOT0 PYCCKOTO $3bIKa H
U3y4aeMOro MHOCTPAHHOTO SI3bIKa;
HOPMBI ~ MYHKTyallud ¥ HX
BO3MOXKHYIO BAPHAHTHOCT;
JUTEPATypHBIA SI3BIK KaK 0CO0YIO
BBICIIYIO, 00paboTaHHYIO (opmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
SI3BIKA,;

cnenuuky pa3IMYHbBIX
(YHKIIMOHAIHHO-CMBICTIOBBIX
THTIOB peun (ormucanwue,
MOBECTBOBAHMUE, paccyxaeHue),
pa3HoOOpa3HbIe SI3BIKOBBIC
cpenacTBa JUTSt obecrieyeHust
JIOTUYECKON CBA3HOCTH
IMUCBbMCHHOI'O U YCTHOTO TCKCTA.
yTH u cpeacTaa
npogecCuoHaIbHOTO
CaMOCOBEPIICHCTBOBAHMUS:
npodeccruoHaIbHbIE bopymsl,
KoH(pepeHmu, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaJTH(PUKAIIHH, MarucTparypa,
ACIUPAHTYpa;

CUCTEMY KaTeropui M METOJOB,
HalpaBJIeHHBIX Ha (HOpMHUpPOBaHHE
AHAIATUYECKOTO M JIOTHYECKOIO
MBILIUICHHUS;

METO/IbI
oOydeHus




3aKOHOMEPHOCTH
po(hecCHOHATLHO-TBOPYECKOTO U
KYJIbTYPHO-HPABCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE W MUCHMEHHBIC,
MOHOJIOTHYECKHE U TUATOTMYecKue
peveBbIe MPOU3BEICHUSI HAYIHBIX H
JIEJIOBBIX JKaHPOB C YYETOM LieJiei,
3a/1a4, yCIOBUI OOIIEHUS, BKITIOYAs
HAay4dHOE | [IeJIOBOE OOIIECHHE B
cpene NHTepHer;

CcBOOOOHO OOmIATECI Y YWUTATh
OPUTHHAILHYI0 MOHOTpadHUUECKyIO
U TEpPUOANYECKYIO JHUTEepaTypy Ha
WHOCTPAaHHOM SI3BIKE o
NpoECCHOHAIBHOW TEMAaTHKE U
CTaThll M3 Ta3eT M JKypHAJOB,
U3/IaBa€MbIX HAa  MHOCTPAHHBIX
si3pIKax U B cetu IHTEpHET.
aHAIM3UPOBaTh MH(POPMALIMOHHBIE
UCTOYHUKH  (CalThl,  (OpPYMBHI,
MEePUOIUYECKHIE U3TaHUN);
AHATU3UPOBATH KYJIBTYPHYIO,
PO ECCHOHATBHYIO ¥ TUYHOCTHYIO
uH(OPMAIIMI0O U HCIIOJIIB30BATh €¢
1A MIOBEIIIICHUSA CBOEH
KBATM(DUKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIaJIeTh:
pa3nuYHbBIMU  (opMaMH, BUIAMHU
YCTHOU u MMAUCbMEHHOU

KOMMYHHUKAIlMM B  Y4eOHOH W
po(hecCHOHALHON IS TEIILHOCTH;




TEXHOJOTHSIMH  CaMOCTOSTEIbHOM
IIOATOTOBKH TCKCTOB pa3quH01‘/’1
’KaHPOBO-CTUJIMCTUYECKOU
IIPUHAJICKHOCTH KYJIBTYPOU peun;
MHOCTPaHHBIM SI3bIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTEISIMU SI3BIKA C
Henbto  ObITh  MOHATBHIM 1O
HIAPOKOMY KpYr'y J>KH3HEHHBIX U
poQeCCHOHAIBHBIX BOTIPOCOB.
HaBbIKaMU opraHu3anvun
camMo00pazoBaHus, TEXHOJOTUIMHU
npuoOpeTeHusi, HUCIOIb30BAHUSA H
0OHOBJIEHUS COLIMAJILHO-
KyJIbTYPHBIX,  IICHXOJIOTMYECKUX,
poeCCHOHAIBHBIX 3HAHUM.

Tema 4.

Economic Systems

6/0,167

4/0,111

TEKCT:
economies”.

“Traditional

OK-4
OK-7

3HATh:

CUCTEMY COBPEMEHHOI'O PYCCKOTO U
MHOCTPAHHOTO SI3bIKOB;

HOPMBI CIIOBOYIIOTPEOICHUS;
HOpPMBI PYCCKOM TIpaMMAaTUKU H
rpaMMaTUKU HHOCTPAHHOTO S3bIKA;
opdorpapuyeckue HOPMBI
COBPEMEHHOT0 PYCCKOTO $3bIKa U
U3y4aeMOro MHOCTPAHHOTO SI3BIKa;
HOPMBI ~ MYHKTyalluk ¥ MX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0CO0YIO
BBICIIYIO, 00paboTaHHYIO (opmy
o01eHapoTHOTO  (HAIMOHAIBHOTO)
SA3BIKA;

cnenuuky pa3IMYHbIX
(YHKIIMOHATHHO-CMBICTIOBBIX
THTIOB peun (omucanwue,

MIOBECTBOBAHME, paccyxjaeHue),

Jlekus,
UHTEPAaKTUBHbBIE
METO/IbI
o0yJeHus




pa3zHoOOpa3HbIC SI3BIKOBBIC

cpenacTBa JUTSt obecrieyeHUsI
JIOTUYECKOU CBA3HOCTH
IMUCBbMCHHOTI'O U YCTHOTO TCKCTA.
yTH u cpeacTaa
npo¢ecCuoHaIBLHOTO
CaMOCOBEPIIICHCTBOBAHMUS:
npodeccruoHaIbHbIE bopymsl,
KoH(pepeHmu, CEMHUHApHI,
TPCHUHIU, IIOBBIIIICHUEC
KBaJTH(PUKAIIHY, MarucTparypa,
aCIUPAHTYpa;

CHCTEMYy KaTeropuii W METOJIOB,
HAIPaBIEHHBIX Ha (OPMHUPOBAHUE
AQHAJTUTHYECKOTO M JIOTHYECKOTO
MBIILICHHS;

3aKOHOMEPHOCTH
po(hecCHOHATLHO-TBOPYECKOTO U
KYJIbTypHO-HPAaBCTBEHHOTO
pa3BHUTHSL.

yMeThb:

CO3/aBaTh yCTHBIE U TMUCHMEHHBIC,
MOHOJIOTUYECKHE U TUATOTUICCKHE
peYeBbIe MPOU3BEICHUS HAYIHBIX H
JICTIOBBIX KAHPOB C YYETOM IIeliei,
3a/1a4, yCIOBUIM OOIIEHUs, BKITFOYAsT
HAay4dHOE | [IeJIOBOE OOIIECHHE B
cpene HTepHerT;

CcBOOOOHO OOmIATECI ¥ YWUTATh
OPUTHHAIILHYIO MOHOTpadHUIECKyrO
U TICPUOJMYECKYIO JUTEpaTrypy Ha
WHOCTPAaHHOM SI3BIKE 1o
NpoeCCHOHAIBHOW TEMaTHKE U
CTaThMl W3 Ta3eT M JKypHAJOB,




U3JIaBa€MBIX HAa  MHOCTPAaHHBIX
sI3bIKax U B ceTu MHTepHer.
aHAJIM3UPOBATh HMH(POPMALIMOHHBIE
UCTOYHUKH  (CalThl,  (OpPYMBHI,
MEePUOIUUECKHIE U3TaHU);
AHATU3UPOBATH KYJIbTYPHYIO,
PO ECCHOHATBHYIO ¥ TUYHOCTHYIO
uH(OPMAIIMI0O U HCIIOJIB30BATh €¢
1A MIOBEIIIICHUSA cBOEH
KBATM(DUKAIIMK W JIMYHOCTHBIX
Ka4yecTB.

BJIaJIeTh!
pa3nu4HbBIMU  (opMaMH, BUIAAMH
YCTHOU u MMAUCbMEHHOU

KOMMYHHUKAIlM B  Y4eOHOH H
PO eCCUOHAIBHON IEATEIbHOCTH;
TEXHOJIOTHUSIMH ~ CaMOCTOSITEIIbHOM
IIOATOTOBKH TCKCTOB paBHHqHOﬁ
’KaHPOBO-CTUJIMCTUYECKOU
IIPUHAJICKHOCTH KYJIBTYPOU peuu;
WHOCTPaHHBIM SI3HIKOM Ha YpPOBHE
KOHTaKTa C HOCHUTEISIMU SI3BIKA C
Henpl0  OBITh  TMOHSTBIM IO
IUPOKOMY KpYI'y O>KU3HEHHBIX H
poeCCHOHAIBHBIX BOTIPOCOB.
-HaBbIKaMU OopraHu3anvun
camMo00pa30BaHUsl, TEXHOJOTHIMH
npuoOpeTeHusi, HUCIOIb30BAHUS H
0OHOBJIEHUS COLIMAJILHO-
KyIbTYPHBIX,  IICUXOJIOTHYECKHUX,
poeCCHOHAIBHBIX 3HAHUM.




Tema 5.

Money

7/0,194

1/0,028

TEKCT: “The functions of
money. A store of value”.

OK-4
OK-7

3HATh:
CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOIICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
rpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyalldd H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA SI3BIK KaK 0OCO0YIO
BBICIIYI0, OOpaboTaHHylO Gdopmy
00IIeHapOTHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(G yHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MTOBECTBOBAHME, paccyxaeHue),
pazHoOOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJIM(PHUKAIINY, MarucTparypa,
aCIUpaHTypa;

CUCTEMY KaTeropud U METOJOB,
HaIpaBJICHHBIX Ha (OPMUPOBAHUE
AHAJIUTUYECKOTO M JIOTUYECKOI'O

Jleknus-
BU3yaJli3alus




MBIICHHST
3aKOHOMEPHOCTH
poeCCHOHATLHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeEThb:

CO3/1aBaTh YCTHBIC W IMHUCHMCHHEIC,
MOHOJIOTHYECKHE U TUATOTHYECKUE
peueBbIe IPOM3BEACHUS HAYYHBIX H
JICTIOBBIX JKAHPOB C Y4E€TOM LIEJIEH,
3aj1a4, yCIOBHI OOIIEHUSI, BKITFOUAsI
HAyYyHOE U JIEJIOBOEe OOIIeHUE B
cpene HTepHerT;

cBOOOMHO OOMmAThCSI W 4YHTATh
OPUTMHAJILHYIO MOHOTPa(pUUIECKYIO
U TEPUOANYECKYIO JHUTEpaTypy Ha
UHOCTPaHHOM SI3BIKE o
npo(ecCHOHANLHON ~ TeMaTUKe W
CTaThbl W3 Ta3eT W IKypHAJIOB,
U3JIaBaeMBIX HAa  MHOCTPAHHBIX
s3bIKax U B ceTu MHTEpHEeT.
aHATM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHUKU  (CaliThl,  (QOpPYMBI,
NEepUOIUYECKHE U3TaHus);
aHAITM3UPOBATh KYJIbTYPHYIO,
npoeCCHOHATIBHYIO U JTMYHOCTHYIO
UHPOPMAILIMIO W WCIIOJIB30BaTh €€
A MOBBIIICHUSA cBOEH
KBATM(HUKAIIMA W JIMYHOCTHBIX
Ka4yecTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCbMEHHOM

KOMMYHHUKAIlMM B Y4eOHOH W




poeCCHOHATBLHOMN IeATEILHOCTH;
TEXHOJIOTHSIMH  CaMOCTOSTEITLHOM
MOJTOTOBKH TEKCTOB  Pa3iIMIHOM
’KaHPOBO-CTHJIMCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
WHOCTPAaHHBIM SI3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henpt0  OBITh  TMOHATBIM  TIO
HIMPOKOMY KPYTY JKA3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpTaHu3aIH
caMo00pa3oBaHus, TEXHOJIOTUSIMHU
nproOpEeTEeHUs, HUCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  TCHXOJIOTHYECKHUX,
po(heCcCHOHABLHBIX 3HAHUH.

Tema 6

Competition in Theory
and Practice

6/0,167

1/0,028

TEKCT: “Monopoly power.
Price and output agreements.
Discriminating monopoly”.

OK-4
OK-7

3HATh:

CHCTEMY COBPEMEHHOTO PYyCCKOTO U
WHOCTPAaHHOTO SI3BIKOB;

HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
rpaMMaTUKHU HHOCTPAHHOTO SI3BIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TYHKTyallud ¥ UX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA S3BIK KaK 0OCO0YIO
BBICIIYI0, 0OpaboTaHHylO Gdopmy
00IIeHapOHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(GYHKIIMOHATHHO-CMBICTIOBBIX
THIIOB peun (onucanue,

[TpoGnemHubIe
JICKOUN




MTOBECTBOBAHME, paccyxaceHue),

pazHooOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKON CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npodeCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJTU (DUKAIIAH, MarucTparypa,
aCIUpaHTypa;

CHUCTEMY KaTeropui U METOJO0B,
HaIpaBJIEeHHBIX Ha (OPMHUPOBAHUE
AHAIUTUYECKOTO H  JIOTHYECKOTO
MBIILUICHHUS;

3aKOHOMEPHOCTH
npoheccCuoHaNbHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeThb:

CO3/1aBaTh YCTHbIE M IMUCHMEHHBIE,
MOHOJIOTHYECKHE U TUATOTHYECKUE
pedeBble MPOU3BEICHUS HAYUHBIX U
JICIIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aJa4, yCJIOBHM OOILIEHUs, BKIIIOYast
HAyYHOE U JIEJIOBOEC OOIIEHHE B
cpene HTepHerT;

cBOOOMHO OOMmAThCSI W YHUTATh
OPUTMHAJILHYIO MOHOTPapUUIECKYIO
U TEPUOANYECKYIO JHUTEpaTypy Ha
MHOCTPAaHHOM A3BIKE 1o
npo(ecCHOHANLHON TEMaTUKe W




CTaTb W3 Ta3eT M JKypHAJOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
A3bIKax U B ceTu MIHTEpHET.
aHAIM3UPOBATh HMH(OPMAIIMOHHBIC
UCTOYHHKU  (CaiThl,  (QOpPYMBI,
NEepUOIUYECKHUE U3TaHUs);
aHAIU3UPOBATH KYJIbTYPHYIO,
npoeCCHOHATIBHYIO U JTMYHOCTHYIO
MH(GOpPMaLIMI0O U HCIIOJIb30BaTh €€
1A MOBBIIICHUSA cBOeH
KBaTM(UKAIIMM ¥ JIMYHOCTHBIX
Ka4yecCTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCHbMEHHOMN

KOMMYHHUKAIlMM B  Y4eOHOH W
poeCCHOHATBLHOMN IeATETLHOCTH;
TEXHOJIOTUSIMH  CaMOCTOSITEIIbHOM
MOJTOTOBKH  TEKCTOB  Pa3IIMIHOM
’KaHPOBO-CTHJINCTUYECKOU
NPUHAIISKHOCTH KYJIbTYPOH pedn;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henbl0  OBITh  MOHATBIM  TIO
HIMPOKOMY KPYTY JKA3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pazoBaHus, TEXHOJIOTUSIMHU
npuoOpEeTEeHUs, HUCIOIb30BAHUS H
OOHOBJICHHUS COIMAIbHO-
KYJbTYPHBIX,  ICHXOJIOTHYECKHUX,
po(heCcCHOHANLHBIX 3HAHUH.

Tema 7.

Banking and Monetary
Policy

5/0,139

TEKCT: “The British banking
system. The Bank of England.

OK-4
OK-7

3HATb:
CUCTCMY COBPCMCHHOI'O PYCCKOT'O U

Jlekusa




Efficiency
enterprise”.

of

public

WHOCTPAaHHOTO SI3BIKOB;
HOPMBI CIIOBOYIIOTPEOICHHUS;
HOPMBI PYCCKOW TpaMMaTHKH H
IrpaMMaTUKH HHOCTPAHHOTO S3bIKA;
opdorpaduyeckue HOPMBI
COBPEMEHHOT'0 PYCCKOTO S3bIKa H
U3y4aeMOT0 HHOCTPAHHOTO SI3bIKA;
HOPMBI ~ TIYHKTyalldd H  HUX
BO3MOXHYIO BApUAHTHOCTb;
JUTEPATypHBIA S3BIK KaK 0OCO0YIO
BBICIIYI0, OOpaboTaHHyl Gdopmy
00IIeHapOTHOTO  (HAIMOHATBLHOTO)
SI3BIKA;

cnenupuKy Ppa3InYHBIX
(GyHKIIMOHATIbHO-CMBICIIOBBIX
THUIIOB peun (onucanue,
MMOBECTBOBAHME, paccyxacHue),
pazHoOOpa3HbIC SI3BIKOBBIE
cpencTBa TUTS obecnieueHust
JIOTUYECKOMN CBSI3HOCTHU
MUCHbMEHHOTO U YCTHOTO TEKCTA.
nyTH u CpencTBa
po¢eCCHOHAIBHOTO
CaMOCOBEPILICHCTBOBAHUSI:
npo¢eCCHOHAIbHBIC bopyMHI,
KOH(EpEHIINH, CEMUHApBHI,
TPEHUHTIH, MOBBILICHHE
KBaJM(PHUKAIINY, MarucTparypa,
aCIUpPaHTypa;

CHUCTEMY KaTeropui W METOJOB,
HaIpaBJCHHBIX Ha (OPMUPOBAHUE
QHAIMTHUYECKOTO H  JIOTHYSCKOTO
MBIIIJICHHS,

3aKOHOMEPHOCTH




poeCCHOHATFHO-TBOPYECKOTO U
KYJIbTYPHO-HPaBCTBEHHOTO
pa3BUTHSL.

yMeEThb:

CO3/1aBaTh YCTHBIC W IMHUCHMCHHEIC,
MOHOJIOTHYECKHE U TUATOTHYECKUE
peueBbie IPOM3BEACHUST HAYYHBIX H
JICTIOBBIX JKAHPOB C Y4€TOM LIEJIEH,
3aja4, yCIOBHIA OOIIEHUSI, BKITFOYAsI
HAyYyHOE M JIEJIOBOEe OOIIeHHE B
cpene HTepHeT;

cBOOOMHO OOMmAThCSI W 4YHTATh
OPUTMHAJILHYIO MOHOTPa(pUUIECKYIO
U TEPUOANYECKYIO JHTEpaTypy Ha
UHOCTPaHHOM SI3BIKE o
npoecCHOHANLHON TEeMaTUKe W
CTaTbl W3 Ta3eT W IKypHAJIOB,
U3JIaBaeMbIX HAa  MHOCTPAHHBIX
s3bIKax U B cetu MHTEpHEeT.
aHAIM3UPOBATh HMH(DOPMAIIMOHHBIC
UCTOYHHKU  (CaliThl,  (QOpPYMBI,
NEepUOIUYECKHUE U3TaHus);
aHATM3UPOBATh KYJIbTYPHYIO,
npo¢eCCHOHATIBHYIO U JIMYHOCTHYIO
UHPOPMAILIMIO W WCIIOJIB30BaTh €¢
1A MOBBIIICHUSA cBOeH
KBATU(QUKAIIMA W JIMYHOCTHBIX
Ka4yecTB.

BJIa/1eTh:
pa3nuyHbIMH  (hOpMaMH, BHJAMH
YCTHOU u MUCHbMEHHOM

KOMMYHHUKAIlMM B  Y4eOHOH W
npodeccuoHaNbHOM e TEIbHOCTH;
TEXHOJOTHSIMH  CAMOCTOSITEIIbHOU




MOJTOTOBKH TEKCTOB  Pa3IIMIHOM
’KaHPOBO-CTHJIMCTUYECKOU
NPUHAISKHOCTH KYJIbTYPOH pedn;
MHOCTPAaHHBIM S3BIKOM Ha YpPOBHE
KOHTAaKTa C HOCHTEISIMH S3bIKa C
Henpl0  ObITh  MOHATHIM IO
HIMPOKOMY KPYTY JKA3HEHHBIX H
npo¢ecCHOHATIBHBIX BOIPOCOB.
HaBBIKAMU OpraHu3aIH
caMo00pazoBaHus, TEXHOJIOTUIMHU
nprOOpETEeHUs, HWCIOIb30BAHUS H

OOHOBJIEHUS COIIHAJILHO-
KYJIBTYPHBIX, IICUXOJIOTHYECKHUX,
po(heCcCHOHANBLHBIX 3HAHUH.
Hroro 51/1,41 | 12/0,334
7
Bceero 153/4,2 36/1
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5.4. IlpakTuyeckrue 1 CEeMUHAPCKUE 3aHATUS, NX HAUMEHOBAHUE, COJIEpKaHUE U 00bEM B yacax.

O0BeM B yacax /

HauMeHoBaHWe MPAKTHYECKUX U
TPYAOEMKOCTh B 3.€.

Ne Ne paznena .
CeMHUHAPCKHUX 3aHATHIA

n/n JUCIHIIIHHBI

(01010 300
1 cemectp

1. |Company Strictures. TEKCT: “MTS Systems Corporation.” 10/0,278 2/0,056
I'pammatuka: Mms cymecTBUTEIRHOE
(MHOK. YU CJIO,TPUTSIK.TTIAAEK). JInuHbIE
MectouMeHnus. [Topsaok cioB B mpocToM
MPEJIOKEHUU.

2. |Recruitment TEKCT: “Job Ads: Reading between the 6/0,167 2/0,056
lines.”

I'pammaruka: ['aron to be u BeIpakeHus ¢
Hum. O6oport there is/are. YucnurenbHbie
KOJMYECTBEHHBIEC U MOPSAAKOBBIE. THIIBI
BOIIPOCOB.

3. | Retailing TEKCT: “A Us Grocer’s embrace of the 8/0,228 3/0,083
Customer Service.”

I'pammaruka: Aprukim: the/ a,(an)
OIIpe/ieJICHHBIN U HeollpeieIeHHbIN. Present
Simple/Present Continuous.

4. |Franchising TEKCT: “The sport shoe franchising 7/0,194 1/0,028
program. Franchising your business.”
I'pammaruka: Crenenn CpaBHEHMUA
[pHIaraTeIbHbIX. Past Simple.
HeraBI/I.HBHbIe TJIarOJibl.

5. |International Business TEKCT: “Advice for business leaders.” 6/0,167 3/0,083
Styles I'pammaruka: Mectoumenus some, any, NO.

6. |Banking TEKCT: “A global banking group. The 7/0,194 1/0,028
growth in on-line banking.”

I'pammaruka: Future Simple.
IToBenuTenpHOE HAKJIOHEHHUE.

7. |Business and the TEKCT: “How green is my Patio.” 5/0,139
Environment I'pammaruka: Turbl BOIpocos.

8. | The Stock Market TEKCT: “Shares of Sage Group plc” 2/0,056
I'pammaruka: Present, Past, Future

Continuous, Active Voice. YrorpeGiieHue
apTHKJIS C TeorpauuecKuMy Ha3BaHUSIMH.

Htoro 51/1,417 12/0,334

2 cemecTp

1. | Import Export TEKCT: “Causalities of the Trade Wars”. 10/0,278 |2/0,056
“What is important when exporting your
products successfully?”

I'pammaruka: Bpemena Present Perfect, Past
Perfect, Future Perfect,
CJIOKHOIMOAYMHCHHBIC MPEIJIOKCHUA
BPCMCHH.

2. |Company Performance |TEKCT: “Board Ousts BMW chief and his 6/0,167 1/0,028
heir”
I'pammaruka: Present Perfect-Past Simple.




Setting up a business TEKCT: “New Kkids on the business block:| 10/0,278 4/0,111
Thatcher’s enterprise babes are taking the
tycoon’s world by storm”
I'pammaruka: I[lopsaok cios. [loBropenue
BUJOBPEMEHHOW CHCTEMBI aHTJIMHCKUX
riiarojoB. CTpagaTeabHbli 3a710T
Corporate Alliances and |“Start —up awards!” 7/0,194 3/0,083
Acquisitions I'pammaruka: MoganbHbIe T1arojsl U UX
SKBHUBAJICHTHI
Marketing TEKCT: “Guess who wants to make a splash| 6/0,167 1/0,028
in water”
I'pammaruka: UTHQUHUTHUB 1 €ro GOpPMBEI.
Product and Corporate| TEKCT: “Would you call your friends if it| 7/0,194 1/0,028
Advertising meant hearing ads every three minutes — er,
make that free minutes?”
I'pammaTuka: Cii0KHONOJYUHEHHBIE
npeayoxeHus. [Ipunarouneie npeaioKeHus
BPEMEHH B OyIyIIIEM.
The Business Media TEKCT: “The International Herald Tribune” 5/0,139
I'pammatyka: NpUAATOYHBIE IIPEIIOKECHUS
YCJIOBUSI 3-X THUIIOB.
Htoro 51/1,417 12/0,334
3 cemecTp
Types of  Business| TEKCT: “The different types of business 10/0,278 1/0,028
Organisation organization. The partnership. The Joint
stock company”.
Prices and Market TEKCT: “Price and value. Market. Demand” | 10/0,278 2/0,056
Economics Policy TEKCT: “Policies with floating exchange 7/0,194 3/0,083
rates. A model of the economy”.
Economic Systems TEKCT: “Traditional economies”. 6/0,167 4/0,111
Money TEKCT: “The functions of money. A store 7/0,194 1/0,028
of value”.
Competition in Theory| TEKCT: “Monopoly power. Price and output| 6/0,167 1/0,028
and Practice agreements. Discriminating monopoly”.
Banking and Monetary| TEKCT: “The British banking system. The 5/0,139
Policy Bank of England. Efficiency of public
enterprise”.
Htoro 51/1,417 | 12/0,334
Bcero 153/4,25 36/1




5.5. JJaGoparopHbIe 3aHATHS, UX HANMEHOBaHUE U 00BEM B Yacax

Ne
/o

Ne paznena
JUCIUTUTAHBI

HaumenoBanue
71a00paTOPHBIX pabOT

O0beM B yacax /
TPYIOEMKOCTb B 3.€.

5.6. [IpumepHas TemMaTrKa KypCOBBIX ITPOCKTOB (padoT)
KypcoBoii mpoekT (paboTa) y4eOHbIM IJIaHOM HE TIPETyCMOTPEH.

5.7.CamocrosTenbHas paboTa 6akanaBpoB
5.7.1. Conepxanue u 00beM CaMOCTOSTENIbHOU paboThl 6akamaBpoB ODO

No Pa3nennl u tembl | [lepeuenp nomamnux 3ananuii U | Cpoku O0BeM B
n/n | paboueit IporpamMMBl | Ipyrux BOIIPOCOB JUIS | BBITIOJTHEHU | Yacax/Tpyn
CaMOCTOSITEIbHOTO CaMOCTOSITETTLHOTO U3YyUEHUS o OEMKOCTb B
W3Y4YCHUS 3.€.
1 cemectp
1. Management skills CamocrosiTennpbHast pabota ¢ | 2 Hemens 16/0,444
MacrtepcTBO HCTIOJIb30BAaHUEM HNutepner-
MEHEKMEHTA. TEXHOJIOTUI
2. Basic of financial | BueayauropHoe urenune 3-4 venmens 15/0,417
management
OcnoBa  (uHAHCOBOTO
MEHEPKMEHTA
3. Accounting Paspaborats mpoekr (B TOM | 5-8 Hemens 14/0,389
byxranrepckuii yuer 4yucie c UCIIOJIb30BAHUEM
HH()OPMAITMOHHBIX TEXHOJIOTHH)
M yd4acTBOBaTh B  YCTHBIX
pe3eHTALMSIX
4, Operations management | BaeaynuTopHoe uTeHHE 9-11nenens 15/0,417
VYnpapneHue IeI10BbIMU
oreparusIMu
5. Marketing WunuBuayansbHas u rpymmoBast | 12-13 17/0,472
MapkeTuHr TBOpUECKas paboTa HeJemns
6. Management information | Camocrositenbiass  gomamisss | 14-15 10/0,278
technology pabora HEIeIs
WNudopmannonnas
TEXHOJIOTHUS
MEHEPKMEHTA
7. Human resources | CamoctositennbHast  pabota ¢ | 16 Hemens 3/0,083
management UCIIOJIb30BaHUEM HNHutepHer-
VYrnpaBneHue JIOJCKUMU | TEXHOJIOTUI
pecypcamu
8. Motivation Paspaborats mpoekr (B TOoM | 17 Hemens 2,75/0,076
MortuBarnus yuciae  C  HUCIOJIb30BaHUEM
HH()OPMAITMOHHBIX TEXHOJIOTH)
M yd4acTBOBaTh B  YCTHBIX
Mpe3eHTALMSIX
Hroro 92,75/2,576




2 ceMecTp

1 2 3 4
1. Business ethics CaMocrosTenpHas noMamHas | 2-4 Hepens 12/0,333
JlenoBast 3TuKa pabora
2. Environmental BHueaynuTopHOe uTeHHE 5-7 nenens 13/0,361
problems
DKOJIOTHYECKHUE
POOIIEMBI
3. Information exchange | Pabota B  komanme, BMmecte | 10 Henmens 12/0,333
(Fax messages) HAXOJWUTh  PEIICHUS  JICIOBBIX
O6men nndopmanmeii | mpobaem
4, Dates, salutations and | Paspaborars mpoekt (B ToM uucie | 11uemens 12/0,333
complimentary closes | ¢ UCII0JIb30BaHUEM
HaTel, oOpamieHus # | ”HOOPMAITMOHHBIX TEXHOJOTUHA) H
3aKJIIOYUTEIIbHBIC y4acTBOBATh B YCTHBIX
MPUBETCTBUS NPE3CHTAIHSIX
5. Sales messages BHueaynuTopHoOe uTeHHe 12-14uenens 2/0,056
CooOmienust 0
poaaXkax
6. Counter-proposals WunuBuayanbHas W rpymmoBast | 15-16Hemens 4/0,111
KonTpnpeyioskenust | TBopueckas pabora
Inquiries CaMocrosTenpHas pabora c | 17 nemens 1,75/0,049
7. 3anpocbl HCIIOJIb30BAHUEM HNurepHer-
TEXHOJIOTHI
Utoro 56,75/1,57
6
Ne Pazgenst u  tewmnl | [lepeuens nomammux 3ananuid u | Cpoku O0beM B
n/m | paboyeit mporpaMmbl | IPyrux BOIIPOCOB JUTS | BBITIOJTHEHUS | Yacax/Tpy
CaMOCTOSITEIIBHOTO CaMOCTOSITEJIBHOTO U3YUCHHUSI JOEMKOCTh
U3y4eHHS B 3.C.
3cemecTp
1. Definition of | CamocrosarenpHas pabora c | 2 Henmens 710,194
management. HCIIOJIb30BAHUEM HNurepHer-
[TonsiTus TEXHOJIOTHI1
MEHEKMEHTA.
2. Levels and areas of | BueayauropHoe urenue 3-4 Henens 4/0,111
management.
YpoBHu u obOmactu
yIpaBJICHUsI.
3. General definition of | Paspaborars npoekT (B Tom umcie | 5-7 Hemens 3/0,083
accounting. C UCII0JIb30BaHUEM
Ob6mee MOHATHE | UHPOPMAIIMOHHBIX TEXHOJIOTUH) W
OyXTraJTepCKOTO y4acTBOBATh B YCTHBIX
ydera MPE3CHTAIHSIX
4. Advertising and | BueayauTopHoe ureHHe 8-10 nenmens 3/0,083
marketing in  the
future.
Pexnama 1 mMapkeTHHT
B Oyymiem.
5. When a firm in | UaguBuayaneHass wu  rpymmoBast | 11-13 memens 1/0,028
trouble. TBOpYECKas pabora




Korma 'y  ¢upms
poOIIEMBI.

Types of commercial | CamocTosTensHas nomamnHas | 14-15 venmens 2/0,056
paper. pabora

Buasl kommepueckux

JOKYMEHTOB.

Scientific theories of | CamocTrosiTenbHas pabora c | 16-17 mepens 1/0,028
motivation. HCIIOJIb30BaHUEM WNurepuer-

Hayunblie TEOPUHU | TEXHOJIOTUI

MOTHUBALIHH.

Hroro 21/0,583
Bceero 170,5/4,73
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5.7.2.ConepxaHue 1 00beM CaMOCTOSTENbHON paboThl 6akamaBpoB st 3MO

Ne Pazgenst u  Tewmml | [lepeuens nomammnux 3ananuid u | Cpoku O0beM B
n/m | paboyeit TporpaMmbl | IPyrux BOIIPOCOB JUTS | BBITIOJTHEHU | Yacax/Tpyn
CaMOCTOSTEILHOTO CaMOCTOSITEIIHHOTO U3yUCHUS o OEMKOCTH B
M3YyYEHUs 3.€.
1 cemectp
1. Management skills CamocrosTenbHas pabora c - 22/0,611
MacrepcTBo HCIIOJIb30BAaHUEM HNurepHer-
MEHEPKMEHTA. TEXHOJIOTUI
2. Basic of financial | BueaynmutopHoe uTeHue - 20/0,556
management
OcHoBa (hUHAHCOBOTO
MEHEPKMEHTa
3. Accounting Pazpabotare mpoekt (B TOM yHcie - 10/0,278
Byxrantepckuii yuer | c HCIIOJIb30BaHUEM
MH()OPMAIIMOHHBIX TEXHOJIOTUN) U
y4acTBOBaTh B YCTHBIX
MIPE3EHTAIHSIX
4, Operations BreayauropHoe ureHne - 15/0,417
management
VYnpasnenue
JICIIOBBIMU
oreparusIMu
5. Marketing WupuBuayanbHass W TPYNIOBas - 23/0,638
MapkeTuHr TBOpYECKas pabora
6. Management CamocTosTensHas JIOMAIITHSAS - 20/0,556
information pabora
technology
WNudopmanronnas
TEXHOJIOTHUS
MEHEPKMEHTA
Utoro 110/3,056
2 ceMmecTp
1 2 3 4
1. Business ethics CaMocTtosiTenpHas JIOMAIITHSIS - 23/0,638
JlenoBast aTuKa paborta
2. Environmental BHueaynuTopHOe uTeHHE - 20/0,556
problems
DKOJIOTHYECKHUE
POOJIEMBI
3. Information exchange | Pabota B  komaHzme, BMecTe - 15/0,417
(Fax messages) HAXOJWUTh  PEIICHUS  JICIOBBIX
O6men nndopmanumeii | mpobdiaem
4, Dates, salutations and | Pa3paborars mpoekt (B TOM YHCIIE - 22/0,611
complimentary closes | ¢ UCII0JIb30BaHUEM
HaTel, oOpamieHus # | ”HOOPMAITMOHHBIX TEXHOJOTHHA) H
3aKJTFOYUTEIIHLHBIC y4acTBOBAaTh B YCTHBIX
MIPUBETCTBUS Mpe3eHTaIMIX
5. Sales messages BHeaynuTopHOe uTeHHE - 20/0,556




CooO1eHus 0

poJTasKax
6. Counter-proposals WuauBuayanbHas ©  TPYIIOBas 10/0,278
KoHTpripeuiosxkeHust | TBopueckas padboTa
Hroro 110/3,056
Ne 1 2 4
n/n
3cemecTp
1. Definition of | CamocrosarenpHas pabora c 21/0,583
management. HCIIOJIb30BaHUEM HNurepHer-
[TonsTus TEXHOJIOTHI
MEHEKMEHTA.
2. Levels and areas of | BueaynmutopHoe uTeHue 19/0,528
management.
YpoBHU U o0nacTu
yIIpaBJICHUSI.
3. General definition of | PaszpaGorars mpoekT (B TOM yucie 11/0,306
accounting. C UCIIOIb30BaHUEM
OOu1ee nmonarue MH(POPMALIMOHHBIX TEXHOJOTHH) U
OyXTaJITepCKOTO Y4acTBOBAaTh B YCTHBIX
ydera. PE3EHTAIMSIX
4, Advertising and | BueayauropHoe ureHHe 14/0,389
marketing in  the
future.
Pexnama u MapkeTUHT
B Oymymiem.
5. When a firm in | UeguBuayansHas W TpYHIOBas 12/0,333
trouble. TBOpYecKas pabora
Korma 'y  ¢upwmsr
poOJIEMBI.
6. Types of commercial | CamocrosiTenbHas JIOMAIITHSS 10/0,278
paper. paborta
Bunel kommepueckux
JTOKYMEHTOB.
Uroro 87/2,417
Bceero 307/8,528




6.

[Tepeuenr  y4eOHO-METOAMYECKOTO OOECHEYeHHUs M  CaMOCTOSITENbHOM  paboThI

00ydJaronuxcs Mo IUCIUILIAHE

6.1. Metonnueckue ykazanus (COOCTBEHHBIE pa3padOTKH)

1.

3.

JleBrepoBa, 3.P. AHrmuickuii s3bIk [DNEKTPOHHBIN pecypc]: ydeOHOe mocoOme s
HOJATOTOBKU CTYJIEHTOB-0aKaJaBpOB, HM3y4alollUX AKOHOMHMKY W ympasienue / 3.P.
HestepoBa. - Maiikon: Marapun O.I'., 2016. - 404 c. - Pexum nocryna:
http://lib.mkgtu.ru:8002/libdata.php?id=2100024569

English for General Purposes [OnekTpoHHbIi pecypc] : ydeOHOe mocodue 110
AHIJIMICKOMY $I3BIKY ISl CTYAEGHTOB 1 KypCOB HES3BIKOBBIX BY30B / [cocT.. A.D.
Tokranbsa3oBa, 3.H. [llymaxosa]. - Maiikon: Kyuepenko B.O., 2014. - 264 c. - Pexum
nocryma: http://lib.mkgtu.ru:8002/libdata.php?id=2100024456

JleBTepoBa, 3.P. YueOHO-MeTOIMYECKOE TTOCOOME 110 aHTIIMMCKOMY SI3BIKY ISl CTYJIEHTOB
NEPBbIX KYpPCOB HEA3BIKOBBIX (DAKYIbTETOB, HM3YYAIOIIUX ASKOHOMHKY [DIEKTPOHHBIH
pecypce] / 3.P. leBrepoBa. - Maiikom: A.A. I'puropenko, 2012. - 47 c. - Pexxum nocryma:
http://lib.mkgtu.ru:8002/libdata.php?id=2000029620

6.2. JIutepaTtypa 1JIsi CaMOCTOSATEILHON paOOTHI

4.

Uukwmnesa, JI. C. AHDMHACKMM SA3BIK  JUIS DKOHOMHUYECKHX  CIICIHAILHOCTEH
[DnexTponHbIi pecypc]: yueoHoe mocooue / JI. C. Yukunera, U. B. Marseea. - Mocksa:
KYPC: MHOPA-M, 2019. - 160 c. - DBC «Znanium.com» - Pexum mocryna:
http://znanium.com/catalog/product/1012463

@®ponosa, B. II. [enoBoe obOmenue (AHTIUHACKHANA $3bIK) [DIEKTPOHHBIA pecypcel:
yaeOnoe nocodue / B. II. ®ponosa, JI. B. Koxanora, T. 0. Uurupuna. - Boponex:
Boponexckuit rocyaapCTBeHHbIH YHUBEPCUTET HH)KEHEPHBIX TexHonorui, 2018. - 160 c.
- OBC «IPRbooks» - Pexxum mocrtyma: http://www.iprbookshop.ru/86276.html

[nsxoBa, B.A. AHTTIUHCKUN S3BIK 7151 YKOHOMHUCTOB [ DIIEKTPOHHBIN pecypc]|: yueOHHK /
[Insxosa B.A., I'epacuna O.H., ['epacuna FO.A. - Mocksa :/lamkoB u K, 2018. - 296 c.:-
9BC «Znanium.com» Pexxum JOCTyMa:
https://new.znanium. com/cataloq/product/430476

PazymoBckasi, B.A. IlpodeccuoHanbHO OpUEHTHpPOBAHHAS KOMMYHHUKAaIUs Ha
AHIJIMICKOM SI3bIKE IS SKOHOMHUCTOB = Professionally-oriented Communication in
English for Economists [Onexkrponnslii pecypc]: yue6Hoe nmocodue / B.A. PazymoBckas,
H.B. Knumogwuy, }0.E. Banskosa. - Kpacaospck: Cub. dpenep. yu-1, 2018. - 212 ¢. - OBC
«Znanium.com» - Pexxum nocryna: https://new.znanium.com/catalog/product/1032117
[umoBckas, A. A. AHIMIHIACKANA JJIT YKOHOMHCTOB [DJEKTPOHHBIA pecypc]: yueOHoe
nocobue / A. A. Illunosckas. - Tam60B: TaMOOBCKUI TOCYAapCTBEHHBIM TEXHUYECKHM
yauBepcurer, OBC ACB, 2017. - 533 c¢. - DBC «IPRbooks» - Pexum mocryma:
http://www.iprbookshop.ru/86290.htmi

EBcrokoBa, T.B. AHMHICKHIN S3BIK 1T S)KOHOMUCTOB [ DJIEKTPOHHBIN pecypc]: yaeOHuUK /
EscrokoBa T.B., bapabanosa W.I'., Ara6a6su C.P. - M.: PUOP: UHOPA-M, 2016. - 192
C. - 9BC «Znamum comy - Pexum JIOCTyTa:
http://znanium.com/catalog.php?bookinfo=556466



http://lib.mkgtu.ru:8002/libdata.php?id=2100024569
http://lib.mkgtu.ru:8002/libdata.php?id=2100024456
http://lib.mkgtu.ru:8002/libdata.php?id=2000029620
http://znanium.com/catalog/product/1012463
http://www.iprbookshop.ru/86276.html
https://new.znanium.com/catalog/product/430476
https://new.znanium.com/catalog/product/1032117
http://www.iprbookshop.ru/86290.html
http://znanium.com/catalog.php?bookinfo=556466

7. ®oHA OUEHOYHBIX CPeACTB /JIA INpPOBeleHUs TMPOMEXKYTOYHOH aTTecTaAlNH

00y4YaAOIIHUXCS 10 TUCHHILINHE
7.1. TlepeyeHb KOMIIETCHIIMI C yKa3aHHUEM OSTalloB MX (OPMHUPOBAHUS B IMPOIECCE OCBOCHUS

00pa30BaTeNIbHON MPOTPAMMBI

JTanbl

TJIaHy)

¢GopmupoBanus
KOMIeTeHIUH
( HOMep cemecTpa
COIJIaCHO y4yeOHOMY

HanmMeHoBaHMe y4eOHBIX JUCHUILIMH, GOPMUPYIOIIUX KOMIIETEHIMHU B
npouecce 0CBOeHHsI 00pa30BaTeJIbHON MPOrpaMMBbl

OK-4: cnocoonocmvio K KOMMYHUKAUUU 6 YCHIHOU U RUCbMEHHOU (hopMax Ha pyccKom u
UHOCMPAHHOM A3bIKAX 0718 PeUleHUs 3A0ay MEHCTUYHOCIMHOZ0 U MEXCKYTbMYPHOZ0

eé3aumooeiicmeus

Pycckuii sI3bIK M KyJIbTypa peun

w

Hnocmpannbwiit 361K

ANLITeICKHUH SI3BIK

I'ocynapcTBeHHas TOTOBAs ATTECTAIIMS

|0, | N

IToaroroBka K 3amuTe U 3alUTa BBITYCKHOMN BBIITYCKHOU

KBATH(UKAIIMOHHON PabOTHI

OK-

7cnocoonoCmbio K camoopzanusauuu u camooﬁpazoeanulo

Uctopus

w

Hnocmpannbwiit 361K

Konduukronorus

Hayuno-uccienoBarenbckas pabora

HO,Z[I‘OTOBKa K ¢aauc n caavya roCyaapCTBCHHOI'0 3K3aMCHa

| OO |INN |-

[ToaroToBKa K 3alIUTE U 3aIMTa BHITYCKHOM KBAJM(UKAIIMOHHON pabOThI




7.2.0nucanue nokaszarenel 1 KpUuTepueB OLEHUBAHUS KOMIIETEHIIMN Ha pa3IMYHbIX dTanax ux (popMupoBaHUsl, ONMKMCAHUE Kbl OLICHUBAHUS

Ilnanupyemblie pe3yabTaThbl 0CBOCHUSA Kpurepun oneHuBaHus pe3yJibTaToB 00y4eHH sl HaumeHoBaHue
KOMMETEeHI[HH HEY/10BJIETBOPHUTEILHO| y10BJIE€TBOPUTEIHHO XOpOIIo OTJIMYHO OLIEHOYHOT0
cpencTBa
OK-4: cnocoonocmuio K KOMMYHUKAUUU 6 YCHIHOU U NUCObMEHHOU (hopmax Ha pyCCKOM U UHOCMPAHHOM A3bIKAX 014 PeuleHus 3a0ay
MENHCTUUHOCIMHO20 U MEHCKYTIbMYPHO20 83AUMO0CICMEU
3HATh: CUCTEMY coBpeMeHHoro| @parmenTapubie 3Hanus | Hemonnsie 3Hanus | ChopmupoBannble, | CdhopmupoBaHHBIE —[Kelc-3adaHMs,
PYCCKOTO M HMHOCTPAHHOTO  S3BIKOB; HO cojiepKailiue CUCTEeMAaTUYECKUE  |[KOHTPOJIbHAS
HOPMBI  CIIOBOYIOTPEOJICHUS; HOPMBI OTJICTbHBIC TIPOOEIIBI 3HaHUS pabora, TECTHI,
PyCCKOWH TpaMMaTUKM U TpaMMaTUKU 3HAHUA 3ayeT
MHOCTPAHHOTO SI3BIKQ,
ophorpaduueckue HOPMBI
COBPEMEHHOTO  PYCCKOTO  SI3bIKa U
M3y4aeMOro  MHOCTPAHHOTO  SI3bIKA;
HOPMBI MYHKTYallUd U WX BO3MOXKHYIO
BapHUAHTHOCTb; JINTEPATYPHBIH S3BIK KaK
ocoOyi0  BbICIIyIO,  00pabOTaHHYIO
hopmy 00IIIeHapOTHOTO
(HAIIMOHATBHOTO)  SI3BIKA:  CHEIU(DUKY)]
[Pa3IMYHbIX (GYHKIIMOHAIHHOA
CMBICIIOBBIX THIIOB pedn (OMHCaHue,
MMOBECTBOBAHME, paccyXJIeHue),
[pa3HOOOpa3HBIC SI3BIKOBBIE CPEICTBA s
oOecrieueHrs JIOTUYECKOH CBA3HOCTH|
MACEMEHHOTO U YCTHOTO TEKCTA.
Ymern: CO3/1aBaTh YCTHBIE nYacTuuHbie yMEHUS Henonnble ymenust | YueHus noJHbIE, CdopmupoBaHHbIE
MUCbMEHHBIC,  MOHOJIOTUYECKHE U JIOTTYCKAIOTCS YMEHHUS

TUAJIOTHYECKUE PEUYCeBBIe TTPOU3BEICHUS]
HAay4YHBIX U JEJIOBBIX JKAaHPOB C Y4YETOM
mened, 3amad, yYCJIOBUH  OOIICHWS,
BKJIIOYAsi HAYYHOE U JIEIIOBOE OOIIICHUE B
cpene MHTepHET; CBOOOIHO OOIIATHCS U

YUTATh OPUTMHAJIBHYIO

HEeOOJIBIIINE OIIUOKHA




MOHOTPa(QHUUECKYI0O U TEPUOIU-YECKYIO
mUTEpaTypy Ha MHOCTPAHHOM SI3BIKE IIO|
npodeCCHOHATPHON TEMaTHKE U CTaThH|
M3 ra3er U >KypHAaJIOB, U3/1aBAEMBIX H4|

PKaHPOBO-CTUJINCTUYECKOU
[IPUHAUIEKHOCTH KYJIbTYPOU peuH;
MHOCTPaHHBIM SI3IKOM Ha YPOBHE
KOHTAKTa C HOCUTEJISIMU A3bIKa C LENbIO
OBITH TIOHATHIM T10 IIIUPOKOMY KPYTY
PKU3HEHHBIX U MPOQPECCHOHATBHBIX
BOIIPOCOB.

MHOCTPAaHHBIX sA3BIKAX M B  CETH

NuTepHer

Baaners: pazmuuabiMu  popmamu, Yactuunoe BiageHue |Hecucremarnueckoe | B cucremaTtnueckom YcneuHoe u
BAJAMH  YCTHOM M  ITHMCbMECHHOMH| HaBBIKaMU IIPUMECHEHHE IIPUMECHEHUH CHUCTEMATHYECKOE
KOMMYHHUKaIUU B yueOHOI y HAaBbIKOB HAaBbIKOB IIPUMEHEHNE HAaBBIKOB
npodecCUOHATBbHON JESATEIBHOCTH; JOITYCKaOTCs

TEXHOJIOTUSIMU CaMOCTOSTEIILHON npooebt

[TOATOTOBKH TEKCTOB pa3Iu4HOM

OK-7cnocobnocmoio K camoopeanuzayuu u camooopa3o8anuio

3HaTh: IIyTH u CPEICTBA
Mpo¢eCCHOHATBHOTO
CaMOCOBEPILICHCTBOBAHMS:
npodecCuoHATbHBIC bopyMHl,
KOH(EpEeHIINH, CEMHHAPBI, TPEHUHTH,
MOBBILICHHE KBaJIM(DUKAIINH,

MarucTpaTypa, acHUpaHTypa; CUCTEMY]
KaTeropuil M METO/0B, HalpaBJIECHHBIX
Ha (OPMHUPOBAHME AHAIUTHUYECKOTO W

ITOrMYECKOro MBILIECHUS;
3aKOHOMEPHOCTH  MpPO(eCCHOHATBHO-
TBOPYECKOTO u KYJIBTYpHO-

DparMeHTapHBIE 3HAHUS]

HPaBCTBEHHOI'O Pa3BUTHSL.

Henomnnrle 3HaHuA

CdopmupoBanHbIe,
HO COZIeprKaIue
OTJeNIbHBIC TIPOOEITbI
3HAHHA

CdopmupoBanHbsie
CHCTEMaTHUYECKHE
3HAHHSA

KOHTPOJIbHAS
pabora, TeCTHlI,
3a4eT




Ymers: aHAJIIM3UPOBATH
MH(pOpPMAIIMOHHBIE WCTOYHHUKHU (CaHTHI,
(OpyMBI, IEpHOINYECKUE U3/IaHU);
QHAJIM3UPOBATh KYJIbTYPHYIO,
MpoeCCHOHATBHYIO U TUYHOCTHYIO
MHGOPMALIHIO U HCII0JIb30BaTh €€ JUIs
MOBBIIIEHUS CBOCH KBaJIM(UKAIIUH U
IIMYHOCTHBIX KauecCTB.

YacTuuHble yMEHUSA

Henonnele ymenus

YueHus noJHbIE,
JIOMYCKArOTCsI
HEOOJIbIINE OITHOKH

CdopmupoBanHbie
YMEHUS

Baaaers: HaBbIKaMU OpPraHU3aLUU
caM000pa30BaHMUsl, TEXHOJIOTHUSIMU
MPUOOPETEHUSs, HCTIOIH30BAHMS U
OOHOBJICHUS COITMATTLHO-KYJIbTYPHBIX,
MCUXOJIOTHIECKHX, MPOPECCHOHATBHBIX
SHAHWH.

YacTuyHOE BJIaJIEHUE
HaBBIKaMH

Hecucremarnueckoe
MPUMEHEHNE HaBbIKOB

B cucremarnueckoMm
MIPUMEHEHUH
HaBBIKOB
JIOMYCKArOTCsI
npooebt

Ycnentoe u
CUCTEMATHUYECKOE
HpI/IMeHeHI/IG HaBBIKOB




7.3. TunoBbie KOHTPOJIBHBIE 3aJJaHKS M MHBIE MaTepUabl, HEOOXOIUMBIC JIsI OLIEHKH
3HAaHWW, YMEHHUH, HaBBIKOB M (WJIM) OIbITa JESATENbHOCTH, XapaKTEePHU3YIOIIUX OSTaIlbl
(dbopMUPOBaHUS KOMITETEHITUI B IMPOIIECCE OCBOSHUST 00pa30BaTENLHOM MPOTrpaMMBbI

IIpuMepHbIe TECTOBBIE 32JaHUA NJI KOHTPOJSA 3HAHUM

BAPUAHT 1
3apnanue 1. IlpoutuTe BOMPOCH, HA KOTOpPHIE BaM HEOOXOAMMO OYyIEeT OTBETHTh IOCIE
IpoYTeHHUs] TeKcTa. BriOepuTe OAMH U3 NPEUIOKEHHBIX BAapHaHTOB OTBeTa. [loguepkHuTe
BBIOpaHHBI Bamu BapuaHT.
NATIONAL ECONOMY 1
The USA is one of the most highly developed capitalist states. It leads the capitalist world in
industrial and agricultural production, leaving the other capitalist countries far behind.
The United States owes its high level of economic development mainly to its great mineral
riches. It has been able to use them for a long time without wars. No one of the world wars of
the 20" century took place on its territory. The US monopolies only became richer from the
world wars.
The United States is rich in variety of mineral resources. It is a world leader in the production
of many important mineral resources, such as aluminum, cement, copper, lead, phosphates,
potash, salt, uranium, and zinc.
Leading mineral-producing states are Texas, Louisiana, Oklahoma, and New Mexico,
important for petroleum and natural gas, and Kentucky, West Virginia, and Pennsylvania,
important for coal, the Lake Superior area (Minnesota and Michigan) is important for iron-
ore.
The county is rich in coal, iron, oil and natural gas and holds first place in the capitalist world
for their production. It also has gold, silver, and such non-ferrous as aluminum, magnesium,
titanium. The state of Illinois is rich in coal. Coal is also found in many other parts of the
country: in the Cordillera Mountains, in the state of Kansas, near Birmingham and
Pittsburgh. The district near the great Lakes is rich in iron too.
The oil-fields are situated in California, Texas, Alaska and other regions.

1. Is the USA a leader in the production of...?

a) drugs b) mineral resources c) shipbuilding d) aircrafts

2. Who became richer from the world wars?

a) the businessmen b) the workers c) the thieves d) the US monopolies
3. Where is coal found?

a) in Alaska b) in Texas c) in the Cordillera Mountains d) near Great Lakes
4. Is the Lake Superior area famous for ...?

a) coal b) iron-ore c) oil d) zinc

5. Where are the oil-fields situated?

a) in Great Lakes b) in Birmingham and Pittsburgh c) in West Virginia and
Pennsylvania d) in California and Alaska

3AJIAHHME 2. Choose the correct variant. Underline it.
(Bbi0epere npaBHIbHBIN BapuaHT. [loquepkHuTe €ro.)

1. This time tomorrow | ....

a) will be skiing b) will skiing c) skied d) was skiing

2. She ... from two till five tomorrow.

a) will work b) will working c) worked d) will be working

3. The car ... 1000,000 miles.

a) will soon do b) will soon doing c¢) will soon have done d) is doing
4. How long ... she ... here?

a) did work b) is working c) does work d) has been working



5. I saw Sid when 1 ... to work this morning?

a) came b) was coming c) were coming d) come

6. She was upset because Andrew ....

a) hadn’t telephoned b) don’t telephoned c) weren’t telephoned d) isn’t telephoning

7. The climate ... warmer.

a) gets b) got c) getten d) is getting

8. Look! She ... the same shoes as me.!

a) wears b) is wearing c) has wearing d) weared

9. My parents decided that we ... my birthday on Saturday.

a) would celebrate b) shall celebrate c) celebrated d) will celebrate

10. Yesterday Tom heard that his aunt ... for five days.

a) has been ill b) had been ill ¢) was ill d) is ill

11. He gave all his money to me because he ... me.

a) will trust b) trusted c) has trusted d) were trusting

12. Ann hasn’t been informed that the lecture ... on Friday.

a) haven’t taken place b) wouldn’t take place ¢) don’t took place d) won’t take place

13. Sally said, “I bought a new dress yesterday.”

a) Sally said that she had bought a new dress b) Sally said that she was bought a new dress

c¢) Sally said that she had been bought a new dress d) Sally said that she have bought a new
dress

14. “Why hasn’t he locked the car door?” the policeman said.

a) The policeman asked why hadn’t he locked the car door b) The policeman asked why he
hadn’t locked the car door c) The policeman asked he didn’t lock the car door

d) The policeman asked why didn’t he lock the car door

15. “Where is the nearest bus stop? The old man addressed a policeman.

a) The old man asked where was the nearest bus stop b) The old man asked a policeman
where the nearest bus stop was c) The old man told a policeman where the nearest bus stop
was d) A policeman asked where was the nearest bus stop

BAPHUAHT 2
3aganme 1. IIpoutnTe BOMPOCHL, Ha KOTOpPHIE BaM HEOOXOIUMO OYAET OTBETUTH IOCIE
IpoYTeHHs] TeKcTa. BeiOepute OnMH U3 MPEANOKEHHBIX BapHaHTOB oTBeTa. lloguepkHute
BbIOpaHHBIA Bamu BapuaHT.

NATIONAL ECONOMY 2
Since the end of the World War 11 the United States has exported raw materials, agricultural
and industrial products.
Computers and automatic systems characterize the advances in technology. The heavy
industries are for the most part in the Middle West, in the region of the Great Lakes, around
Detroit and Chicago, in the north-eastern states and near Birmingham. The automobile
industry and all kinds of machine-building are developed especially in and near Detroit, in
California and in the areas of heavy industry. Ship-building is developed along the Atlantic
coast and also is San Francisco and Seattle on the Pacific coast. The textile industry is
concentrated in the north-east, in Boston and other cities; but it is especially well developed
in the South, where much cotton is grown, in the Mississippi valley.
The USA has a highly developed railway system. It also has the best system of roads in the
world. The Great lakes and the rivers, especially the Saint Lawrence River and the
Mississippi, are used for transport. In recent years the growth of air traffic has been observed.
American agriculture produces more food products than any other capitalist country. Much
of them are exported. The USA produces 52 per cent or more of the world’s corn, soy-beans,
edible vegetable oils, wheat, tobacco, rice, cotton, and barley. Animal husbandry is also
developed in the country.



The United States harvests a lot of vegetables such as tomatoes, potatoes and onions.
Arizona, Florida, California and Texas are the major citrus-producing states. They grow
oranges, tangerines, grapefruit, and lemons. Strawberries and apples are also produced.

The highlands in the west of the country are famous for their cattle-farming. Poultry-farming
and vegetable-growing are concentrated in the country-side near all the big cities.

1. What has the United States exported since the end of the World War 11?

a) mineral resources b) drugs c) modern tendency in music d) heavy industries

2. Where are the automobile industry and all kinds of machine-building developed?
a) In Detroit and California b) in Arizona and Florida c) near Great Lakes d) in San
Francisco

3. What characterizes the advances in technology?

a) mineral resources b) agriculture and business c) aircrafts d) computers and automatic
systems

4. Where is the textile industry concentrated?

a) in Arizona b) in Boston c) in London d) in San Francisco

5. What is developed in San Francisco and along the Atlantic coast?

a) White House b) aircrafts ¢) shipbuilding d) animal husbandry

3AJIAHHME 2. Choose the correct variant. Underline it.

(BbiGepeTe npaBubHbIH BapuaHT. [loguepkHuTe ero.)

1. Professor Asher ... another lecture at the same time next week.

a) will be giving b) will give c) will have given d) will have been giving

2. We ... you at 2 o’clock tomorrow.

a) will see b) will seeing c) will be seeing d) are seeing

3. The builder says he ... the roof by Saturday.

a) will finish b) will be finishing c) finished d) will have finished

4. Next Christmas I ... for 20 years.

a) will have been teaching b) will teach c¢) am teaching d) will be teaching
5. This time yesterday | ...on the beach.

a) lied b) is lying c) was lying d) did lying

6. When | got to the car park | realized that | ... my keys.

a) lost b) had lost ¢) was losing d) have lost

7. Why ... you ... at me like that?

a) do look b) is looking c) have looking d) are looking

8. Look out! My husband ...!

a) comes b) is coming c) are coming d) came

9. Mike hoped that his friend ... him with his car.

a) would help b) will help c) helped d) are helping

10. We didn’t know the score, but we were sure their team ... the game.

a) has lost b) lost ¢) was losing d) had lost

11. The police found out that Bob Slant ... in London’s suburbs at that time.
a) had been living b) lived c) lives d) are living

12. He said, “Where is Jill going?”

a) He asked where was Jill going b) He asked where Jill is going c) He asked where Jill was
going d) he asked where did Jill go

13. Robby asked, “Bobby, do you know the Old Barn Hotel?”

a) Robby asked Bobby if he knew the Old Barn Hotel b) Robby asked Bobby did he know
the Old barn Hotel c)Robby asked Bobby if knew he the Old Barn Hotel d) Robby asked
Bobby if he is knowing

14. The doctor asked, “How do you feel?”



a) The doctor asked how did | feel b) The doctor asked how I had felt ¢) the doctor asked
how | felt d) the doctor asked how felt |

15. “Will you be free tomorrow?” Colin asked Richard.

a) Richard asked would Colin be free the next day b) Colin asked if Richard will be free
tomorrow c) Richard asked if will Colin be free tomorrow d) Colin asked Richard if he
would be free the following day

IIpaBuibHbIE OTBETHI (KJIIOYH):
BAPUAHT 1

TEKCT
1.B,2.D0,3.C,4.B,5.D
I'PAMMATUYECKHWHN TECT

©o~No O~ wWNE
>WO>WOO0>

13. A
10. B 14.B
11.B 15.B
12.D
BAPUAHT 2
TEKCT

1.D,2.A,3.D,4.B,5.C

TPAMMATUYECKUN TECT
1. A

2.C

3.D

4. A

5.C

6.B

7.D

8.B

9. A

10.D 13. A
11.B 14.C
12.C 15.D



Keiic-3aganus
Keiic-3aganue x pasaeny «PbIHOK XWIbs, paKkTOPHI, BIUSIOMNE Ha (GOPMUPOBAHKE CIIpOca U
MPEAJIOKECHUSY.
Keiic-3amanus 0XxBaThIBalOT HEKOTOPBIE TEMBI Kypca «3KOHOMHUKAaY, a TAKKE€ MUPOBOM
9KOHOMMKHU U NPCAHA3HAYCHBI JJI CaMOCTOSITEIILHOU paGOTBI CTYACHTOB KaK HHHHBHI[yaHBHOﬁ,
TaK W JUIsl TPYIIIOBOM.
CprKTypa HU3JI0KCHHUA TaKOBa, YTO BHa4YaJIC Ja€CTCA TCKCT CTaThU UJIN KOHerTHOﬁ CUTyaluu,
3ateM (OpMYIIUPYIOTCS BOIPOCHI K TecTy. [IpenonaBaTenemM MOryT ObITh 3a/1aHbl IpyTrHe
BOIIPOCHI IT0 00CYKAaeMOMY Keiicy.
Conep:xxanue 3a1aHUA:

— OBIIQJICTh IIPUEMAMHU BCECTOPOHHETO aHAIN3a CUTyalnui u3 cepsl IpodeccnoHaTbHOM
JACATCIIbHOCTH,

— 0oTpaboTaTh yMEHHE BOCTPEOOBATH JIOMOJHUTEIbHYIO HHPOPMAIIUIO, HEOOXOIUMYIO JTsI
YTOYHEHUS HCXOJHON CHTYaIlNH;

— OCYHICCTBJIATH NPC3CHTALIUIO, TO €CTh y6€I[I/ITeJ'H>HO MnpenoaAHOCUTD, OGOCHOBBIBB.TB )41
3aIUIIATh CBOIO TOUKY 3PCHHS;

— 0TpaboTaTh HABBIKA KOHCTPYKTUBHOT'O KPUTUYECKOTO OLEHUBAHUS PA3IUIHBIX TOYCK
3pCHUS;

- CaMOCTOATCIIbBHO MPUHUMATDL PCHICHUA HAa OCHOBC I'PYIIIIOBOTO aHAJIN3a CUTYyalluH,

— U3BJEKaTh MOJIB3Y U3 CBOMX M YYXKHX OLIMOOK, OIHUpPasiCh Ha 00OPaTHYIO CBSI3b

®@paemenm mexcma: Tperuir rom B YensOuHCKe HAOMIOJAETCS TOBBINICHHBIA CIPOC Ha
KBapTUpPbl SKOHOM-Kilacca. MaccoBasg 3acTpoiika HENOPOIMM JKMJIBEM II03BOJISIET TOPOAY
COXpaHATh CaMyl0 HHU3KYIO I[EHY KBaJpaTHOrO METpa 0 CPaBHEHUIO C APYTMMHU TOPOAAMHU-
MUJUTHOHHUKAMHU. 3actpoiiiimkn  YenssOuHcka B TOCIEOHHE  HECKOJNBKO  JIeT
MEePEOPUEHTHPOBAIIUCH Ha BO3BEIEHNE KOMIIAKTHOTO U HEJJOPOTOTr0 KWJjbsl. IMEHHO yBeTuueHue
00BEMOB CTPOUTENILCTBA B CETMEHTE SKOHOM-KJIacca MO3BOJISIET JIepKaTh LECHBI.

[To panHeiM HarmumoHanbHOW accolMaMM CMETHOTO II€HOOOpa30BaHUS M CTOMMOCTHOTO
MHXXVHHUPUHTIA, C Hayajla rojla «kKBaJapaT» Ha NIEPBUYHOM pBIHKE I00poxkai Bcero Ha 1,4%. Ha
BTOPUYHOM PBIHKE PUAATOPHI TaK)KE€ OTMEYAloT cTarHanuio mneH. Hamomuuwm, uro B 2012 rogy
pocT LieH cocTtaBuil Okojo 13% ¥ Ha NMEepBUYHOM, M Ha BTOPUYHOM phIHKE (10 AaHHbIM AH
«Cnyx0a HEABUKUMOCTHI»).

Ecimu Owr IlapkoBoro, Akamema, 3anmechsi He ObLIO, IICHBI, BO3MOXXHO, OBUIM OBl JPYTHMHU.
Koneuno, OO0JbINyI0 pOJb WIPaeT M AaCCOPTUMEHT KBapTup-ctyauii. Ilomumo oOBeMOB
CTPOMTENBCTBA, AyMalo, Ha IEHY BIUSET eme U TOT (akT, 4To YenasiOMHCK HE OYeHb LIMPOKO
packpydeH Ha ypoBHe cTpaHbl. ExatepunOypr m KpacHosipck — Oonee m3BecTHbIe ropoaa. A
YensOuUHCK AaXke B MPOrHO3aX MOTOJIbI MO TEIEBUACHUIO HE BCETIa YIIOMUHAIOTY.

Jlns cpaBHeHus:: B Y e 1Mo UTOraM 3TOro roja, 1o JaHHbIM YPUMCKUX BiacTei, OyAeT BBEIEHO
815 TBIC. KB. M >KWJIbS; POCT LI€H, corjacHo peuTuHry «AVITO-HenBHKUMOCTB», COCTABUT
5,2%.

I'maBHBIMEU cTpouTenbHBIME TUTOmAAKaMu B 2013 roay ocranuce Mukpopaiion AxaneMm-City u
[TapxoBbIi, T/Ie BO3BOAATCS MaHEIbHBIE U MOHOJIUTHO-KapKaCHbIE IoMa. B OCHOBHOM 3TO KUJibe
3KOHOM-KJacca. [lomymnsipHocTh eMy o0OecmeuuBalOT HE TOJIBKO (opmar, HO M HeOONbIINe
miomaan kBaptup. Tak, B Akaneme 3acTpOMINMK MpeasiaraeT KBapTUphl miomaapo ot 30 10
120 «xBagpaToBy.

Crposiryrocst ctyauio (28 kB. M) B joMe cepur «EBporiay Ha HyJI€BOM CTaluU CTPOUTENHCTBA U
co cpokom cnaun B III kBaptane 2014 roga MoxxkHO KynuTh 3a 1,45 miH. pyO, «aBymKky» (55 KB.
M) — 3a 2,5 miH. B TlapkoBoM B JoMax TOM e cepur OJTHOKOMHATHYIO KBapTupy (28 kB. M) Ha
CTaJuM CTPOUTENILCTBA MpeaaraoT KynuTh 3a 1,3 MiaH py0., 1ByXxkoMHaTHYIO (78 KB. M) — 32
2,8 muH py0. Becero B AkameMe 3a HECKOJIBKO JIET TJIAaHUPYETCS BO3BeCTH Oojiee 1 MIIH KB. M
xuibs, B [TapkoBom ¢ 2011 mo 2014 roast Oyner Bo3BeneHo 650 ThIC. KB. M.


http://infourok.ru/site/go?href=http%3A%2F%2Fwww.bn.ru%2Fchelyabinskaya-oblast%2Fsale%2Fcity%2Fnewflats%2F%3Fsort%3Daddress%26sortorder%3DASC%26price%255b%255bremoved%255dd%3D%26price%255bto%255d%3D
http://infourok.ru/site/go?href=http%3A%2F%2Fwww.bn.ru%2Fchelyabinskaya-oblast%2Fsale%2Fcity%2Fflats%2F%3Fsort%3Daddress%26sortorder%3DASC%26price%255b%255bremoved%255dd%3D%26price%255bto%255d%3D
http://infourok.ru/site/go?href=http%3A%2F%2Fwww.bn.ru%2Fchelyabinskaya-oblast%2Fsale%2Fcity%2Fflats%2F%3Fsort%3Daddress%26sortorder%3DASC%26price%255b%255bremoved%255dd%3D%26price%255bto%255d%3D

Eme oauMH KpYyNHBIA NMPOEKT MAaCCOBOM JKUJIOM 3acTpoviku — MuKpopaioH IIpocropsl. Tak,
CTyAMIO OT 25 KB. M €O cpokoM ciauu B | kBaptaine 2014 roga MOXHO KynuTh Mo 1eHe oT 933
THIC. PYO.

CermeHT xuibst OusHec-kaacca B 2013 roxy momonuuics tpems nomamu B KK «MaHXATTEH»
Ha HaOepexxHoil Muacca. Ctpositcs BbicoTku B AxkaneMm-City, XK «®narman» u «3ananssiii
ayu». CpenHsisl IeHa Ha JKUJIbE B 3TOM CETMEHTE COCTABIISIET UyTh Oosiee 58 Thic. pyO. 3a KB. M.
Bcero, mo gannabiM obactHoro MuscTposi, 3a 2013 rox B Uensbuncke Oyner BBeaeHo Ooinee 1
MJIH KB. M KWJIbSl — IPUMEPHO CTOJIBKO XK€, CKOJIBKO U B MPOIUIOM.

PBIHOK KWJIbsI y’K€ HACBITWICA, MAlaeT CIPOC, HaOMI0MaeTCsl cTarHaius, yBepeHa nupekrtop AH
«Ctpwxn» Jleitma Pyas. «Te, KTo MOT MPUOOPECTH KUJIbE, YK€ CIETaTH 3TO, OCTAIHHBIM HE
XBaTaeT CPE/ICTB, — 00BACHSAET OHA. — OTHAKO MOTHOTO 3aTUIIILSI MBI BCE K€ HE XKIIEM.

CerMeHT Majio3TaXXHOTO MU KOTTEIKHOTO JKUJIbSl TOIOJIHUJICS KIYOHBIM MocenkoM «JlecHoi
OCTPOB» C JJOMaMH CTOMMOCTBIO OT 5 70 10 muH py6. u mukpopaiionom IIpoctopsl Ha Oepery
Bojoxpanwinmia lepmau. Tak, nByxkomHatHas kBaptupa B [Ipocropax mpemiaraercs 3a 2,2
MJTH pYO.

Onna W3 TIaBHBIX TEHACHIMN pbhIHKA XKWk YenmsOuncka B 2013 romy — poct 00beMoOB
JKWIHIIHOTO KpeauToBanus. [1o cinoBaM HavaibHUKA 3KOHOMUYecKoro otaena I'Y banka Poccun
no YensOunckoit obmactu Onweru JlazapeBoii, 3a 9 MecsameB KoMMepyecKne OaHKH BbIIAIN
KPEAWTHI KUTEISIM pEerioHa Ha cymmy Ooiee 23 mupza pyO. Poct mo cpaBHEHHIO ¢ MPONLIBIM
roaoM — 25%. IlomuMo He pacTylux MPOIEHTHBIX CTABOK MO UITOTEKE ITOT MPOILIECC, IO CIIOBAM
PHURATOPOB, CTUMYJIMPYET YHMCTO TCUXOJOTHYECKas MPUYMHA: JIIOJU MOHUMAIOT, YTO PEUIUTh
YKUJTUIIHBIA BOIIPOC IPYTUM CITOCOOOM HE BBIMJICT.

Eme oauH TpeHA, OTMEYaeMbli OJKCIEpTamMu, — poCT uuciaa npemnoxeHuil. Ilo cimosam
nupektopa kommanuu «Ciyx06a HeaBmxumocTu» Jlennca CrykamoBa, ecnmu B 2012 romy
€XKEeMEeCSYHO Ha MPOJIaXKy BBICTABISUIOCH 12-15 ThICSY 00BEKTOB BTOPUYHOW HEABMKUMOCTH, TO
ceromas — 15-20 Teicsiu. Bo-mepBbIX, YacTh BYEpaIHUX HOBOCTPOEK OblIa IMpoJaHa
WHBECTOpaMU. Bo-BTOPHIX, YENIOMHIIBI MTPOJAIOT KHUIIbE B CTAPBIX JIOMaX, YTOOBI BIOXKHUTHCS B
HOBOE Ha CTAJINH CTPOUTEIBCTBA.

Kpome Toro, mokymarenu cranu 0ojee MPUANPYUBBIMU K Ka4eCTBY JKWJIbsl, OTYETO BBIPOC U
CPEIHMI CPOK FKCIo3uIMK. Eciau paHblie 11 OJHOKOMHATHOW KBAapTUPBI OH COCTABJISUT OKOJIO
Mecsla, TO B 3TOM rojy JOCTUrajg mopod u moiyroxaa. JKutenu ropoja, mo cioBam JleHuca
CrykanoBa, CTalud HHTEPECOBATHCS HE TOJBKO pAalOHOM, IJIAHUPOBKOM M 3TAXKOM, HO H
YIIPaBJIAIONICH KOMITAHUH, KOTOpasi 0OCITyKUBAET JIOM, TOJIIIUHONW CTEH, HATMYUEM CUETUYHKOB U
MHOTMMH JIPYTHMH [TapaMeTpaMHu.

Ha priake HaOmogaeTcsi CMeEIIeHre Crpoca B MOJIb3Y HOBOCTPOEK, OTMEYAET €IIe OJUH TPEH]I
nupektop AH «uxenep» Enena Kannanna. YensOuHIBI Bece yale MpeAnoOYnuTaIOT KBAPTHPHI C
XOpOIIIUM PEMOHTOM, «yOWUTOE» KHIIbE CTall0 MPOJAABaThCA Topa3fo cioxHee. Kpome Toro,
MECTHBIE JKATEIW CTalM 4Yalle puckoBarb. [lOmyslsIpHOCTE JOJEBOrO  CTPOUTEIBCTBA
MOATAJIKUBAET JIIOJIEH MPO/IaBaTh CBOM KBAPTHUPHI, BKIIA/IBIBATHCSA B CTPOSILIEECS KUIIbE U )KUTh B
CbEMHOM, JOXKHUAAACh OKOHYaHMsI cTpouTenbcTBa. OJHAKO TMO3BONUTH cebe OOoNbIIyio
KUIILIIOMAAH OOJBITUHCTBO YENIOMHIIEB TO-TIPEKHEMY HE MOTYT.

«/lo xpuszmca B ropojie yBEIMYHUBAIA OOBEMBI KOM(OPTHOTO KHJIbS OOJBIIOTO MeETpaXka.
“JIBymikn”, Kak IpaBwio, npeangaraauch oT 80 kB. M. B Kpusuc oHM mnepectanum HaxXOAWUThb
nokynaress. B ¢BA3M ¢ 3TUM MHOTrME 3aCTPOMIIMKHA IEPECMOTPENIH IIJIAHUPOBKY CBOUX JIOMOB U
CTaJll Ipeajaratb pbIHKY >KMJIbe MeHbllero merpaxa. UYro IlapkoBbiii, uro 3anecbe — 3TO
MIPOEKTHI, PACCUMTAHHBIE HA SKOHOMUYHOT0 NIOKynaresd. /la, Tam ecTb 1 MPOCTOPHBIE KBAPTUPHI,
a HE TOJIbKO CTYAMH, HO HAa PBIHKE MOSBWJIOCh MHOTO MaJICHbKHUX KBApTUP — UMEHHO TO, YTO
ObLTO HYXXKHO», — roBopUT Banentun KopsiTHbiii, mupexkrop AH «/lan-uaBecty.

Haubonee mproOpUTETHBIME IJIs1 YeISIOMHIIEB C TeorpaduuecKoil TOUKH 3pEHHS OCTAIOTCS IIEHTP
U ceBepo-3amaj ropoja. IlepBwiii mpuBIIEKaeT MOCTYMHOCThIO WH(PACTPYKTYpHI, BTOPOH —
IKOJIOTHYECKON 0OCTaHOBKOM.
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[lonarue «oOMaHyThIe HOJBIIUKN» B UenssOuHCKo# 00xacTu yxoauT B mpouuioe. B obmactu Ha
JAHHBIE MOMEHT YJIOBJIETBOPEHBI HMMYIIECTBEHHbIE TpeOoBanust 1019 y4acTHMKOB 0JIEBOTO
ctpoutenberBa U3 1127. Jlo konna 2013 roga B 9KCIUTyaTanyio JOKHBI ObLTH BBECTH €Il 1Ba
MHOTOKBapTUPHBIX qoma — Ha yi. Conu Kpusoii, 21 u Kacnunackoit yi. , 99a. Utoro Ha Hayasno
2014 roma B ropoje OCTaHETCs BCEro OJMH JOJIOCTpPOM Ha IepeKkpecTke yaul bpaTheB
Kammpuneix n Kaciuackon.

Bonpocsl

1. BwisiBuTe (akTOphl, KOTOpPBHIE BJIMSIIOT Ha CIPOC HAa HOBOCTPOWKH B T. YensOWHCKe.
Paccyxnenus npousuiocTpupyiite rpadukamu.

2. BrigaBuTe (akTopbl, KOTOpPbIE OKa3bIBAIOT BIMSHHE HA MPEUIOKEHHE HOBBIX KBapTHP B T.
YensOuHcke.

3. OOBsicHUTE, UCHOB3Ys] OTBETHl HA MPEIBIIYIIHNE BOIPOCHI, CTPEMUTENbHBIA pPOCT IIEH Ha
HOBOE KHJIbE B T. YenssOnHCKe

3ajanus K KOHTPOJILHOI padore
3ananue 1

1 Translate from Russian using the vocabulary from the text:
1. OcHOBBI 3TOM KpyIHEHIIIEH B MUPE KOMIIAHWU OBLIN 3aJI0KCHBI B HaYaJIe MPOIILIOTO
BCKa.
2. B Hauane KoMIlaHHsI COCPEIOTOYMIIACH HA BBIITYCKE AJIEKTPOJIAMIL.
3. CoBceM HelaBHO OHA BBIITYCTHJIA HA PHIHOK HOBYIO JIMHHUIO MPOIYKIINH.
4. KommaHus 3allMIIaeT CBOM HHHOBAIIMU ITOCPEICTBOM ITaTEHTOB.
5. D10 u300peTeHne 03HaMEHOBAJIO HA4YaJI0 AUBEPCU(PHUKAIIMN BCETO aCCOPTUMEHTA
MIPOAYKLIUH.
6. 3HaM€HaT€.HBHBIe BCXU PA3BUTHUA KOMITAHUU ITPOUCXOAUIIN TOT' Jd, KOTIa OHA ITPUHHUMAJIa
CTpaTeruro OBICTPOTO POCTAa.
7. Pa3BuTHE MHAYCTPHUHU SJIEKTPOTOBAPOB AAJIO TOTUOK CTAOMIBLHON MPOrpaMMe pa3BUTHSI.
8. TlomuTHueckue pPEIICHUA IPOBOAATCA B )KMU3Hb BBICHIMM PYKOBOACTBOM KOMIIAHHUH,
KOTOPOE TaK)Ke KOHTPOJIUPYET O0IIIee COCTOSHUE AT B KOMIIaHHH.
9. Kaxnpliit AeHs IPEANPHUATHS KOMIIAHUH BBIMTYCKAIOT B 00IIEH CIIOKHOCTH 70 S0-TH
MUJIJIMOHOB MHUKPOCXCM.
10. KoMHTEeT KOJIJIEKTUBHOTO PYKOBOJICTBA SIBJISIETCS TAPAHTOM TOTO, YTO BaYKHBIE BOIPOCHI U
METOAbI pa6OTI>I ABJIAKOTCA O6H_II/IMI/I JJIs1 BCEX HOI[paS,Z[G.HGHI/Iﬁ KOMITaHHUMH.
2. Give English equivalents for:
(] YUPCAUTh KOMITIAHUIO,
e TIPOBOJIUTH ArPECCUBHYIO KOMIIAHUIO POCTA;
e UTO IMPUBEJO K OTKPBITHIO (PHIIHAIOB BO BCEM MHUDE;
e JICHCTBUTEIHLHO TJI00AIbHASI KOMIIAHUS IO TIPOU3BOJICTBY MOTPEOUTETHCKIX TOBAPOB;
L] B PpC3YJIbTAaTC 3HAYUTCIIbHBIX I/IHBGCTI/II_[I/Iﬁ B UCCJICOOBaHUA,
e 4TOOBI 3aKPEMHUTH CBOE MPUCYTCTBHE HA PhIHKAX MPOGECCHOHATHHOMN MPOAYKIINH;
e TOAACPKHUBATHL TCCHOC COTPYAHUUCCTBO C MCIKAYHAPOIHBIM COOGH.IGCTBOM
CTOMATOJIOT' OB,
e  YIAEIATH NIPUCTAJIBLHOE BHUMAHUE 3aILUTE OKPYKAOLIEH CPE/IbI;
e HCIIOJB30BaTh YIAKOBOYHBIC MaTEpUAJIbI, KOTOPHIE MOKHO IepepadboTaTh.
3. Complete the following company profile with either the present perfect or past simple
tense of the verb in brackets.
Present perfect and past simple
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Procter& Gamble ! has been (be) in the soap business since William Procter and James Gamble 2
(form) their partnership in 1837. In order to raise capital for expansion, the
partners 3 (set up) a corporate structure in 1890, with an appointed
president at the helm of the company. It (undergo) further restructuring in
1955, with the creation of individual operating divisions to better manage their growing lines of
products. John E. Pepper ° (lead) the company since 1995, when he was
elected Procter & Gamble's ninth Chairman and Chief Executive Officer. The same year, the
company ° (move) from managing the business under two geographic
areas, US and International, to four regions — North America, Latin America, Asia, and
Europe/Middle East/Africa. Ivory soap, which ’ (become) a common
household name, 8 (come) onto the market in 1879. With the
introduction and instant success of Tide laundry detergent in 1946, Procter & Gamble
o (embark) on a strategy of rapid growth into new product lines as
well as new markets around the world. The firm's commitment to innovation in technology
10 (help) Tide to remain their single brand over the years. Perhaps the
product that * (have) the greatest impact, however, is Pampers, the
disposable nappy which they 2 (launch) in 1961.
As a result of their aggressive expansion policy, Procter & Gamble sales
13 (reach) $10 billion in 1980. Since then the company
14 (quadruple) the number of consumers it can serve with its brands — to
about five billion people around the world. In 1998 sales *° (rise) to $37.2
billion.
4. Give Russian equivalents for these phrases:
to form a partnership
to raise capital for expansion
to be at the helm of the company
to lead the company
to elect / to be elected
to become a common household name
to come onto the market
to embark on a strategy of rapid growth
new product lines
the firm’s commitment to innovation in technology
to have a great impact
to launch onto the market
to launch into production
the aggressive expansion policy
to serve consumers with its brands
to quadruple the number
5. Translate from English into Russian without using a dictionary:
1. The owners of companies often set up corporate structures in order to raise capital for
expansion.
2. This company underwent restructuring last year and now it has a young and energetic
leader at the helm.
3. When the company first moved into the international market, it became instant success.
4. The company achieved immediate / instant success because it embarked on a strategy of
rapid growth into new product lines.
5. As a result of their aggressive policy the company’s sales increased by 60%.
6. When the company launched a new product line onto the market, it became an instant
success.
7. The company’s commitment to innovation in technology and high quality of products
made it the market leader.




6. Translate from Russian into English:
1. Bnapenbubl KOMIIAHUH YacTO 0OPa30BBIBAIOT KOPIIOPATUBHBIE CTPYKTYPHI IS TOTO,
YTOOBI cOOpaTh KaruTall, HEOOXOJUMBIH [T pacuIupeHus Ou3Heca.
2. ArpeccuBHasl IOJUTHKA POCTa NPHUBEJIA K TOMY, UTO 00BEM MPOAAXK PE3KO YBEITHUUIICS.
3. Kommanus nobunacek ycnexa, IoTOMy 4TO NPHUHsIIA CTPATEIHI0 OBICTPOTO pocTa U
pa3BUTHS HOBBIX HAIIPABICHUH.
4. Korja koMnaHHs BIIEPBbIE BBIIIA HA MEXKAYHAPOIHBIA PHIHOK, OHA cpa3y *ke cTalia
YCIEIIHOM.
5. Bo riaBe KOMIIaHUM CTOUT OIBITHBIA PYKOBOIAHUTENb, TO3TOMY OHA YCIIECIITHO
pa3BUBaETCH.
6. DTa KOMIaHMA IpeTepIiesia PeCTPYKTYPHU3ALHIO B IPOIIJIOM TOly, U cedac y pyis
BJIACTH HAXOJUTCSA MOJIOJON Y SHEPIUUHBIN PYKOBOAUTENb.
7. Korpma xomMmaHus BBITYCTHIIA HA PBIHOK HOBYIO JIMHUIO TOBAPOB, K HEH Cpasy ke MpHILeT
ycIex.
8. TpynHo nobuThCs ycrexa MpHu TaKoH KeCTKONW KOHKYPEHLIUH, €CIIM He TPUHUMATh
CTpaTeruto ObICTPOro pocTa.
9. Jluepcudukaius acCOpTUMEHTA MPOIYKIIHUHU Jajia TOTIOK OBICTPOMY POCTY KOMITAHUU U
€€ BBIXO/ly Ha MEXYHapOAHbIE PHIHKU.
10. Komnanust o0city’knBaeT OrpoOMHOE KOJIMYECTBO MOTPEOUTEINIEH, TO3TOMY €€ CeTh
CEpBUCHBIX LIEHTPOB IMOCTOSTHHO PacTeT.

3aganue 2

1. Translate from Russian using the vocabulary from the texts:
1. Ero mociyxHOii CHHCOK SIBHO HE COOTBETCTBYET JOKHOCTH, Ha KOTOPYIO OH
IpETEeHYeT.
2. Moonble COTPYAHUKH MTPOXOAST LEIBIN PSIJI TECTOB, KOTOPbIE CIOCOOCTBYIOT X
OBICTPOMY MTPOJIBIXKCHHIO TI0 CITYKEOHOW JIECCTHUIIE.
3. TpynHee Bcero OlEeHUTh COMCKATEINEH 10 X CKPBITHIM KauyecTBaM, HalpHUMeEp, UX
00y4aeMOCTh M CIIOCOOHOCTh 00y4YaTh APYTHX.
4. CMmonenupoBaHHBIC YIPAKHEHUS [0 MPUHATHIO PEIICHUI TOMOTal0T OLIEHUTh
CIOCOOHOCTH COMCKATENsl PYKOBOJUTh U OpaTh Ha ce0s1 OTBETCTBEHHOCTb.
5. HHorna BHOBb NPUHSATHIE COTPYTHUKH HE MOKA3BIBAIOT 0XKHUIAEMBIX PE3YJIbTaTOB U3-32
TOT0, YTO HE MOTYT BJIUTHCS B KOPIIOPATUBHYIO KYJIbTYpPY.
6. JlocTmkeHus B MPOJBUIKEHUH T10 CITYXKO€ 3aBUCT OT CIIOCOOHOCTU PYKOBOIUTEIS
0OMBATHCS BHITIOJIHEHHS TOCTABICHHBIX 3a]1a4.
7. Cowuckarenu JOJKHBI TOAPOOHO PAcCKa3aTh O CBOUX JOCTHIKECHUSAX C TEM, UTOOBI
BBISIBUTH MO/JIENIH MTOBEACHHUS.
8. Bo Bpewms cobecenoBaHms KaHAUAATHI CTATKUBAIOTCS C a0COIOTHO HEOKUTAHHBIMU
BOIPOCaMH, OTBETHI HA KOTOPbIE TOMOTAalI0T MHOTO€ PACKPBITh B TMYHOCTH KaHAUaTa.
9. BombIIoii MPOIEHT BHOBb MPUHATHIX PYKOBOJIUTEINECH HE ONPaBAbIBAIOT OKUIAHUHN H 10
OIICHKaM MMPOBAJIUBAIOT padoTy.
10. 3arpatbl Ha TOUCK U 00y4YEeHUE HY)KHBIX JIIOJICH OTPOMHBI, TOATOMY KOMITAHUSM BasKHO
3HaTh, KAK PyKOBOJUTENb Oy/ieT paboTaTs.
11. CoxkpaiieHue ynpaBI€HYECKOTO aniapaTa U TEMIIBI IEPEMEH Ha PbIHKAX, KOTOPHIE BCE
BpeMsl YBEITUUMBAIOTCS, TOTEHIIMAIBLHO YBEIMYUBAIOT yIlIepO OT HEMPaBUIbHO IPUHATOTO
pelIeHus Ipu HaltMe HOBOT'O PYKOBOIMTEIS.
12. CnenuanucTsl 10 KaJpaM He BCera MepexosaT Ha HOBbIE METO/IbI TOMCKA COTPYIHUKOB,
MOTOMY YTO CUUTAIOT, YTO 3aTPATHl TOI'O HE CTOSAT.
13. Komnanuu BBIHYXACHBI YKECTOYaTh METOAbI HA0OPa, TOTOMY YTO UM Ba)KHO OLICHUTH
CTETIEHb MOATOTOBICHHOCTH COMCKATEJIL.



14. PemieHne o npuemMe cOMCKaTeNs IPUHUMAIOTCS, KaK IPAaBUIIO, B TEYEHUH NIEPBBIX MUHYT
cobeceoBaHusl, a TOTOM OHU JyMArOT O TOM, Kak 000CHOBATh CBOM BHIOOP.

2. Give English equivalents for:
— IPEICTAaBUTEIIbHBINA U YMEIOLUN YETKO BBIPAaXKaTb CBOU MBICIIH;
— B TIOJHON Mepe UCIOIh30BaTh CBOW 3HAHMS,
—  HCKaTh 0oJiee YBICKATEIbHYIO U CIIOKHYIO padoTy;
— WCTIOJB30BaTh 3HAHMS B CBOCH cepe crierrann3aimm;
— B OoJee cTUMyIUpyroIieit 00CTaHOBKE;
— BHOCHUTH BKJIA] B pa3BUTHE KOMIIAHHU;
— O3HAKOMHTHCSI C CYIIECTBYIOIIUM aCCOPTUMEHTOM MPOIAYKIIHIH;
— TEepPUOIUYECKH BBIC3KAET B KOMAHIUPOBKH;
—  C IENBIO COBEPIICHCTBOBAHUS HEMEIIKOTO SI3bIKA.

3. Present simple and present continuous
Read the following interview with Margi Bogart, Product Marketing Manager at Mindsteps, Inc.
Put the verbs in brackets into the present simple or present continuous tense.

MINDSTEPS™
«l 'work (work) for Mindsteps, Inc., a. start-up firm located in Silicon Valley
that? (develop) human resources management software for large corporations
that® (have) at least 2, 500 employees. Currently,
we? (market) our main product called CareerSteps, which is a software
program that® (help) employees to assess their interests, values, and skills
in order to create a career development plan. More and more
corporations® (buy) CareerSteps as a cost-effective solution to the issues
that human resources departments’ (face) such as staff turnover, motivating
workers, and increasing employee productivity. Thanks to the success of an initial pilot, this year
Hewlett-Packard® (make) CareerSteps available to 125, 000, of their
employees around the world. As the Product Marketing Manager,
I° (coordinate) the planning and*® (manage) the
business and marketing efforts for the product. An important aspect of my
jobt (involve) making sure the product!? (meet) the
marketing requirements once it is completed. At the moment, I*3 (contact)
potential clients and* (work) on the marketing requirements for the
next version of our product. On Tuesday, we'® (present) the innovative
features of the new version of Career Steps to our main customers.»

4. Give Russian equivalents for these phrases:
start-up firm

human resources management

currently

to market the main product

to assess the interests of the employees

to create a career development plan

a cost-effective solution

to face important issues

staff turnover

to increase employee productivity

the success of an initial pilot

to make available to

to make sure the product meets the marketing requirements
to coordinate the planning



to manage the business and marketing efforts

to present the innovative features

the marketing requirements for the next version

5. Translate from English into Russian without using a dictionary:
1. A start-up firm has always to look for cost-effective solutions to the urgent issues it faces.
2. Currently the HR department is creating a career development plan for every employee to
make sure they exploit their skills and expertise to the full.
3. The success of human resources management depends on the ability to assess the
employees interests, values and ambition.
4. We need a programme that would help us to manage and coordinate our business and
marketing efforts.
5. The staff turnover in this start-up company is low because they have found effective ways
of motivating their employees and increasing their productivity.
6. The main aim of the seminar was to present the innovative features of their new product
and work out the marketing requirements for the next version.
7. The success of an initial pilot was due to the fact that it was made available to all
potential customers.
8. They are currently working on the initial pilot which will represent all the innovative
features of the product. That will make sure the product meets the marketing requirements
for this particular region.
9. Human resources departments face the issues that require cost-effective solutions but at
the same time aim to increase employee productivity.
10. This programme failed to coordinate the planning efforts of our branches around the
world.

6. Translate from Russian into English:
1. B Hacrosmiee Bpems mpoOiieMa yrpaBJIeHHs Y€TT0OBEYSCKUMH PECypCaMH CTAaHOBHUTCS
0Cc00EHHO Ba)XKHOH, MOCKOJIBKY CYIIECTBYET MOTPEOHOCTh B BHICOKOKBATH(DHUIIMPOBAHHBIX U
3¢ PeKTUBHBIX paOOTHUKAX.
2. Kommanuu cTaparoTcst / CTpeMsTCs C03/1aBaTh MPOrpaMMbl IPOPECCHOHATIBHOTO pOCTa
CBOMX paOOTHUKOB, YTOOBI OHU HCITOIH30BAJI CBOM 3HAHUS U HaBBIKU B OoJiee
CTUMYJIUPYIOIIEH 00CTaHOBKE.
3. OueHb YacTO TAJAHTIUBBIC CTICITUATKMCTHI UITYT 00JIee CIOKHYIO U YBJICKATEIbHYIO
paboTy, 9TOOBI TOTHOCTHIO HCIIOIH30BATh CBOM MTOTEHITHAI.
4. ]lns TOTO, 9TOOBI YCTIEIIHO MPOUTH cOOECeqOBaHUE, HY)KHO COJTUIHO BBITJISIACTh M YETKO
U3BACHATHCA. HC,Z[OCTaTO‘-IHO paccka3aTb O CBOUX JOCTUIKCHUAX, HY>KHO CYMCTh IIOKAa3aTb
CBOM YCTPEMJICHUSA U CKPBITHIC BO3MOKHOCTH.
5. Ha coGecenoBanuu HYXHO JaTh MOHSATH, YTO BBl 3HAKOMBI C CYIIECTBYIOIIUM
ACCOPTUMCHTOM MPOAYKIHWH KOMITAHWU U I'OTOBBI BHECTU BKJIAJ B €€ /:[anLHeﬁmee Pa3sBUTHUC.
6. Mao3zarpaTHbie CIOCOOBI pelIeHus MPo0IeM MO3BOJISIIOT KOMIAHUSAM HOJTHOCTHIO
peann30BaTh MOTEHIIUAT U TOOUTHCS yCTieXa B KOPOTKHE CPOKU. DTO CTUMYIIUPYET
pabOTHHKOB M BEJET K POCTY MPOU3BOIUTEILHOCTH TPYAA.
7. Ha npesentanuu ObUTH MPEICTaBICHBI BCE MHHOBAIMOHHBIC XapaKTEPUCTUKH HOBOTO
IPOJAYKTa U pa3paboTaHbl MAPKETUHTOBBIC TPUEMBI.
8. PykoBomuTens, CTOSIINKA Y pysIsi KOMITAaHUH, TOJDKEH YMETh JOOUTHCS BBITTOITHEHUS
IIOCTABJICHHBIX 3a1a4. On AOJIKCH MPAaBUJIbHO OLICHUBATH MHTCPCCHI, ICHHOCTU U YMCHUA
CBOUX INOJYUHCHHBIX, 4TOOBI ITOJHOCTBIO HCIIOIL30BATh UX B JOCTHIXXECHUU I.[CJ'ICfI.
9. Co3znanue 6ojee CTUMYIUPYIOIIEH 0OCTAaHOBKU TPEOyeT OT PYKOBOIUTENS OOJIBIINX
TBOPYECKUX M OPraHU3alMOHHBIX YCHIHK. Pe3ynbTaToM Takoi pabOThl CTAaHET HU3KHI
YPOBEHb TEKYYECTH KaJIpPOB.
10. HabGop coTpyaHUKOB Ha PYKOBOJSIINUE MOCTHI SBIISETCS JOPOTOCTOSIIIMM B TPYIHBIM
nmponeccom, U MHOTMC KaIpOBUKU CUUTAKOT, YTO 3aTPAaThbl HC OKYIIArOTCA. Ho eciau BHOBB



MPUHSTHIE HA PabOTYy JIFOM HE CIIPABISIOTCS U HE MOTYT BIIMTHCS B KOPIIOPATHUBHYIO
KYJIbTYpPY, TO KOMIIaHUs MIOHECET ele OOJbIINE YOBITKH.

3amanue 3

1. Translate from Russian using the vocabulary from the text:
1. Kommanwus 1o0uaachk TaKOro ycrexa B pO3HUYHON TOPTOBJIE, Oaronapst MpoCThIM
3¢ PEeKTUBHBIM METOJaM MAapPKETHUHTA.
2. DTa MaJIOM3BECTHAs YaCTHAsi KOMIAHUS CyMena 00eceynTh cebe NpUOBbUIbHYIO HUIITY Ha
PBIHKE YIIEHEHHOH MPOIYKIINH.
3. OcHoBarenb KOMIAHUHU — CUMITATUYHBINA MTAPEHb, KOTOPBINA 3aHIICS OM3HECOM €IIIe B
TIKOJIE.
4. TlompocTy TOBOpSI, OHH MPOJAIOT aNNapaTypy MO CHIYKCHHBIM IIEHaM U3 KPOIIICYHbIX,
NPUMHUTHBHBIX Mara3uHYMKOB, TIOX0XKHUX HA CKJIAJICKUE TIOMEIICHHS CO CBOOOTHBIM
JOCTYTIOM.
5. OO6opoTHast mpuOBLTL PE3KO BO3POCIa MOCIIE TOTO, KaK OH HavyaJl MpoJaaBaTh Majble
NapTUU TPOIYKIINH U3 aCCOPTUMEHTA, CXOJIAIIETO C MPOU3BOJICTBA.
6. EMy mpHIuioch 3aHATHCS anmaparypoi, IOCKOJIbKY OH ObIIT HEJJOCTATOYHO B3POCIBIM,
YTOOBI MTOANUCHIBATH KOHTPAKTHI.
7. BbIcTpBIif TOBapOOOOPOT IPHUAAET KOMIIAHUU THOKOCTD U MO3BOJISET BOCIIOJIH30BATHCS
MPEUMYIIECTBOM MAaJIbIX 3aKa30B.
8. Omnwm 3akymnarT 1100 000pyAOBaHHUE, CXOISAIIECE C MPONU3BOJICTBA, TUOO0 N30BITOUHBIE
MOJIEJIH, OT KOTOPBIX MTPOU3BOIUTENN XOTAT U30aBUTHCS, YUTOOBI OCBOOOAUTH CKIIAJCKUE
MIOMEIIICHUSI.
9. Huskwe 3aTpaThl MO3BOJIMIN Mara3uHy YBEJIMYUTh 3aKyIMKH 3aIT9acTel U 3aIyCTUTh UX B
CEeTh PACIPOCTPAHEHHUS IO CHIDKEHHBIM IICHAM.
10. Bce marasunbl 3a0UTH TOBAPOM JI0 TTOTOJIKA,  CHAPYKH MPUBJICKATEIbHAS PeKIaMa
3a3bIBACT MOCETUTEIICH BBITOTHBIMHU TIPETOKECHHUSIMH.

2. Give English equivalents for:

- paboTaTh Ha PBIHKE, TPATUIIMOHHO MPUHAICKAIIEM MaJIbIM SKCKIIFO3UBHBIM KOMITAHHSIM;

- YIpaBIsATh MarasuHoM, BABOE OonbImMu, YeM EBporeiickue moapasnencHus;

- KOPEHHBIM 00Pa30M H3MEHUTH METOJI IPOJIaXK TyXOB U MapProMepu;

- 0Ka3aJioCch TaK XKe TPYIHO, KaK U 3aBOCBATh HOBHIC PHIHKH;

- CETh Mara3uHOB I10 TPOJIAKe JOPOTUX TOBAPOB; / TPEIMETOB POCKOIIIH;

3aKJTFOYHTH CACIIKY;

- BEICOKHE 3aTpaThl;

- yOeIUTh OCTaBIIMKOB padOTaTh C HUMH Tak ke, Kak U B CILIA;

- KOHTPOJIUPOBATh BCE aCIEKThI OM3HECa;

- OTPaHUYECHHOE MPOCTPAHCTBO IS CTPOUTENHCTBA HOBBIX TOPTOBBIX IUIOIIAICH;

- 00paTUTHCS K KOMY-JIUOO C MPETIOKEHUEM;

- obecrieunTh ceOe HUIY HAa PHIHOK EBpOTIBI;

- yAaJI0Ch JOOUTHCS MOIEPKKH MHOTUX OPIH/IOB;

- IMETh JaJIeKO UAYIIKe TUTAaHbI Ha OyayIee;

- IPEIIPUHUMATS IIIard; MAaHEBPUPOBAThH;

- IOHECTHU CBOE IPEICTABICHUE O POZHUYHOW TOPTOBJIE 10 MOTPEOUTENIS;

- UMETh B aCCOPTUMEHTE IIMPOKHIA BEIOOP JIYUIINX TOBAPOB;

- IEPBOHAYAIIBHBIN YUpEIUTENb;

- TOBTOPUTH YCIIEX HAa CTAPOM KOHTHHEHTE;

- IOOUTBHCS TeX K€ MPUObLICH;

- OTPOMHBIH BHIOOP KAYECTBEHHBIX TOBAPOB 110 CHUKCHHBIM IIEHAM;



- pa3MeCTUTh KPYIIHBIE 3aKa3bl.

3. Give Russian equivalents for the following phrases:

to make eye contact with the customer;

to offer samples;

to make suggestions about other possible purchases;

to accompany customers to locate items they cannot find;

at the checkout;

to encourage staff to follow the rules;

an undisclosed number;

to earn a chance at winning $500 worth of company stock;

to receive additional bonuses;

to affect the performance evaluations;

to brighten the shopping experience;

to draw mixed reactions;

to have some unexpected side effects;

to misinterpret friendliness;

the whole program is contributing to growing morale problems among the staff;

to feel overstressed;

to mark down;

to go through a painful divorce;

to cause problems;

customers seek to be accompanied for an extended period.

4. Translate from English into Russian without using a dictionary:
1. Retailers often seek to secure a niche in a new market and bring their vision of retailing to
a global consumer.
2. Corporate efforts to brighten the shopping experience may lead to growing morale
problems among the staff.
3. This privately owned retailer operates in a market that has traditionally been served by
department stores or superstores.
4. European market with its limited space available for building new stores and its high
overheads may prove too difficult for an American company to duplicate its success.
5. Julian Richer managed to secure the support of many manufacturers who want to off-load
end-of-line or surplus equipment.
6. This cut-price retailer has revolutionized the way Hi-Fi equipment is sold and the
technique has enabled the company to secure itself a lucrative niche in the market dominated
by independents.
7. Conquering new markets may prove more problematic than producing high profits at
home but many retailers are prepared to take risks and establish a niche in the markets with
low overheads and rapid growth potential.
8. Hypermarkets usually stock a selection of quality products and try to persuade their
suppliers to take advantage of deals offered by manufacturers on end-of-line or surplus
equipment.
9. Customer service is an important aspect of any retailers business but different
programmes of improving it have typically drawn mixed reactions.
10. Daniel Richard, the new president at the helm of the company, was approached with an
offer to expand the business and support the corporate efforts to diversify.

5. Translate from Russian into English:
1. TlpeanpusiTvsi pO3HUYHON TOPTOBJIM BBIHYKJICHBI TPHOETaTh (00paIaThCs) K pa3HbIM
MCTOJaM YyCOBCPIICHCTBOBAHHA KOHTPOJIA 3a HAJIMYUEM TOBAapa Ha CKJIadaX.
2. IIpomaBIiel CTATKUBAIOTCS ¢ HEOOXOIUMOCTBIO aKTUBHO MPOTAIKUBATH HOBBIC
MPCIJIOKCHUA U IIPU 3TOM HE 6I>ITB CJIMIIIKOM HaBA3YUBBLIMHU.



3. Kpynnble Mara3sussl, Kak MpaBuiio, 00E€CIeYUBAIOT MACCOBBII PHIHOK M MPOJAIOT
OOJIBIIMMHU MAPTUSIMH, B TO BpEMS KaK MPOU3BOAUTENN CTPEMSITCS 3aKII04YaTh MaJble CIEIKU
Ha TOBaphl, KOTOPbIE YK€ CHATHI C IPOU3BOJICTBA.

4. BeICTpBII TOBAPOOOOPOT M HU3KHE 3aTPATHI JAIOT MAIBIM MarasuHaM TMOKOCTb, KOTOPOM
OHHU MOTYT BOCIOJIb30BaThCA.

5. ToproBble TOUKH, pACIOJIOKEHHBIE B 0)KUBIIEHHBIX paiioHaX, IPUHOCAT OOJbIIE
npuOBUIH, YeM Te, KOTOPbIe HaXOAATCS Ha TUXUX yaunax. [lompocty roBopsi, pacnonoxeHue
Mara3uHa BIIUSIET Ha €r0 00OPOTHYIO IPHOBLITH.

6. MapKeTHHT SBISETCS KIOYEBBIM acleKTOM ycrnexa. To, 4To XOpoIo MpoaaeTcst B OTHOM
MECTe, MOKET He TMOJIb30BaThCS CIPOCOM B APYroM. MarazuHbl pO3HUYHON TOPTOBIH
JIOJKHBI TOCTOSTHHO 3aHUMAThCS U3YUYE€HUEM CIpOoca.

7. To, xak opraHu30BaHbl TOPrOBHIE TOUKH, OKA3bIBAET BIMSHUE HA 00BEMBI ITPOJAK.
MHorue MajleHbKHE, TPOCThIE Mara3uHUYMKNA OYKBaJIbHO 3aBAJICHBI TOBAPOM M OHH MOXOXKH
Ha CKJIaJICKHE MTOMEIIEHHUsI CO CBOOOAHBIM A0CTYyNOM. [lokymnaTenu ¢ y10BOJIbLCTBUEM
MOKYIAIOT TaM TOBAPBI, TOTOMY YTO OJIaroapst HU3KUM 3aTpaTam, BCs IPOAYKIIHS
MPOAAETCSA CO CKUIKOM.

8. AmepHKaHCKHE MPOAABIIBI OYEHb arpeCCUBHBI, UX MOKYIATENIN OXOTATCS 32 CKUIKaMH U
BCSl OTPACJIb HAXOJUTCS B IIOCTOSIHHOM PEKUME Pa3BUTHS.

9. UrobsI obecnieunTs cede MPUObUTEHYIO HUIILY HA PhIHKE, KOMIIAHUS JOJKHA OBITh THOKON
U TBopueckoi. Hy>KHO MOCTOSIHHO HaBSI3bIBaTh MOTPEOUTENSIM HOBBIE, YBIIEKaTEIbHBIE
NPEUIOKEHUS U 3apYUUTHCS TOAIEPHKKOM HAEKHBIX TOCTABIIMKOB.

10. MHOTMM KOMITaHUSAM HE YAAeTCs IOBTOPUTH yCIEX X M3HAYAbHON MapKEeTUHTOBOM
CTpaTervy, U OHU BBIHYX/ICHBI 3aBOCBBIBATh HOBBIC PHIHKH, IPHIYMBIBAst HOBBIC METO/IbI
MPOJAKX.

3amganue 4

1. Translate from Russian using the vocabulary from the text.
1. ®panHyaii3uHT — 3TO CUCTEMa BeIeHUs OH3Heca, TPU KOTOPOH JIMIO WIIM KOMITaHUS
pOJaeT JpyroMy JUIy WiIN KOMIIAaHUW IIPABO OPraHU30BBIBATH U BECTH OM3HEC, UCTIOIb3YS
0TpabOTaHHYIO METOAMKY M CUCTEMY, a TAK)KEe TOBAPHBIM 3HAK U CETh MOCTABIINKOB.
2. @OpaHyaii3u OIIauuBaIOT KOHCYJIbTAMOHHBIE YCIYTH U MPABO UCIIOJIb30BAHUS
muuen3ud. OHU TaKoKe JIe1al0T B3HOCH Ha PeKJIaMy M YYacTBYIOT B 3aTparax Ha
MPOJBUKEHHE TOBAPOB U YCIIYT.
3. ®panuaii3op MOXKET NPEACTABUTH MOJIB30BATEIIO TIaBHYIO (PpPaHIIN3Y, TAIOLIYIO TIPABO
KOHTPOJIMPOBATh PabOTy BCel cetn ppaHuaii3uHTA.
4. Tloxynaremnto (ppaHIIN3bI IPUXOAUTCS OCBAUBATh HOBbIE HABBIKH BEJCHUS
JIOKYMEHTAIlMH, B YaCTHOCTH, KOMIIbIOTEPU30BaHHbIE CUCTEMBI BeJIeHUS OyXydeTa.
5. Jlmst onieHKH KayecTBa paboThl (ppaHyaii3bl, MPOJABEI] UCIOIB3YET TaK Ha3bIBAEMbIX
«TOACTABHBIX KIIMEHTOBY», KOTOPHIE OLICHUBAIOT KAUE€CTBO €J1bl, €€ BHEIIHUI BU/I, YUCTOTY,
OBICTPOTY 00CTyKMBaHUs. Eciiu BO3HUKAIOT KaKUe-THO0 MPOOIeMbl, KOHCYIbTAaHT IIOMOTAET
C HUMH CIIPaBUTHCSI.
6. Ilpennpustus OBICTPOrO MUTAHUS CTAIKUBAIOTCS C MPOOIEMON TEKYYECTH KapOB.
BpeMenHbI TepcoHaNl 4aCTO MEHSIETCS, K UX HY)KHO 00y4aTh. Ecniu nipeanpusitue
HEI0YKOMILIEKTOBAHO KaJipaMu, BIIaJebliaM MPUXOIUTCS CAMHUM IOJIKIIOYAThCs, OCOOCHHO
B 4achl MHUK.
7. AnmuHHCTpaTHBHAs paboTa, KOTOPYIO IIOCETUTENN HE BUJIAT, 3aHUMACT OUEHb BAXKHYIO
yacTh BpeMeHu. Kunbl 6ymar Hy»kKHO pa3o0paTh U 3aHUMAThCS UMU 10 MEPE UX BaXKHOCTH.
8. Korma Banecca roToBUT MeCSYHBII OTYET, €l OOBIYHO MPUXOAUTCS paboTaTh AajIeKo 3a
nosiHoYb. OHA CTPEMUTCSI COOTBETCTBOBATh BBICOKUM CTaHAapTaM (ppaHdvaiizopa u
pacumpsATh CBOH OH3HEC.



9. ®panuaii3u 3aKa3bIBalOT U OIUIAYMBAIOT [TOCTABKH, 3aHUMAIOTCS TIPOoOIeMaMu
TeX00CTy)KUBaHUS U MEOTMPOBKH / IEpe0OOpyA0BaHUS, OPTraHU3YIOT MAPKETHHT Ha CBOEH
TEPPUTOPUU U HAHUMAIOT MECTHBIN IIEPCOHAIL.
10. B cornamenuu ppanyaiizmara 06€ CTOPOHBI HECYT OTBETCTBEHHOCTD 32 YCIIEITHOCTh
6usHeca. OHU TOJDKHBI 3aHUMATHCS podIeMaMu OM3HECa B COOTBETCTBUH € YCIOBUSMHU
COTJIAIICHUSI.
2. Read these replies to some questions about The Sport Shoe franchising program, and
complete the gaps with the phrases from the box.

training course store design
start-up cost franchise gross sales
agreement opening inventory  direct financing
royalty fee
1. The average ranges between $250, OO0 and $400,000 depending on the size

of the store. This figure includes the franchise fee of $25, 000 for a neighborhood store or
$100,000 for an Expo location (over 10,000sq.ft.). Also included in the fees are estimated costs
for: real estate/rent; utility deposit; leasehold improvements; initial inventory; insurance; Grand
Opening advertising; signage; working capital.

2. No. The Sport Shoe® does not provide for you. We do have business
relationships with various financial 'institutions. These institutions have a working knowledge of
our franchise program and can assist you with your financing needs.

3. The continuing services, or , equals 4% of the gross sales derived from the
franchise business. This fee entitles you to the continued use of The Sport Shoe® name and
trademark, and all the benefits that come with being part of the The Sport Shoe® organization.
4. You buy your directly from vendors such as Nike, Reebok, Adidas, etc. The
Sport Shoe® will assist you in opening your vendor accounts and our buyers will assist you in
making your buying decisions.

5. Once a site has been selected, The Sport Shoe® will provide you with a

consistent with The Sport Shoe® concept and a fixture inventory sheet. You will purchase these
items directly from the appropriate supplier.

6. Building name recognition of The Sport Shoe® will be an important part of your franchise
business. You will be required to spend $10,000 on Grand Opening advertising during your first
60 days of operation. After the Grand Opening you are required to spend a minimum of 4% a
month of the on such advertising as print, radio, TV, direct mail, etc.

7. You and your designated employee will participate in an initial that will include
classroom and in-store training. The classes will provide instruction on store operations,
personnel policies, merchandising, and accounting. During your first week of business a trained
representative of The Sport Shoe® will provide additional on site training with your employees.
8. Once your application is approved, the signed, and the franchise fee is paid,
you can expect it to take as long as six to eight months to be ready to open. The Sport Shoe® will
do whatever is necessary to help you expedite the process.

3. Decide if the following statements refer to the franchiser (FR), the franchisee (FE) or the
information is not given in the text (NG).
Receives a small percentage of total sales.
Pays an initial fee of $25, 000.
Provides marketing assistance.
Seeks individuals with business qualifications.
Buys inventory directly from suppliers.
Offers assistance in opening vendor accounts.
Runs training courses for store employees.
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8. Has a minimum of $250,000 cash to invest.

9. Must cover monthly advertising expenses.

10. 10. Does not charge for renewing the franchising agreement.
4. Vocabulary. Make nouns by adding a suffix (-ity, -ness, -ment, -tion) to the words below.
You should also make any necessary spelling changes.

a) flexible e) invest

b) dedicate f) communicate

c) popular g) agree

d) fit h) aware

5. Complete the sentences below with the nouns from the exercise above:
1. The increasing of home entertainment amongst

consumers is fuelling the expansion of the home video rental industry.

2. We are meeting next week to sign the lease for the

shop.

3. Growing of the stress-reducing benefits of regular

exercise has led to an increase in gym franchises.

4. Franchisers will only consider candidates who can make an initial of at least
$85, 000.

5. Employees who take initiative and constantly seek ways to improve service are rewarded for
their :
6. Some companies have on-site exercise facilities as they believe that physical

plays an important role in the well-being of the employees.

7. Running your own business requires a lot of as you
often have to do whatever is needed to be successful.
8. E-mail makes with franchising associates around the

world faster, more convenient and less expensive.

6. Give Russian equivalents for the following phrases:
the average start — up costs;

utility deposit;

lease hold improvements: initial inventory;

signage;

working capital;

to provide direct financing;

to have a working knowledge of the franchise program;
to assist with financing needs;

the continuing services; royalty fee;

the fee entitles you to the continued use of the trademark;
opening inventory;

to make buying decisions;

vendor accounts;

to select a site;

a fixture inventory sheet;

to build name recognition;

to be consistent with;

directly from the appropriate supplies;

a designated employee;

to participate in an initial training course;

instructions on store operations, personnel policies; merchandising and accounting;
to provide additional onsite training;

to expedite the process.

7. Read and translate without using a dictionary:



Let’s have a look at the roles of the franchisor and the franchisee. In most cases the franchisor
usually supplies seven things.

Firstly, an established product or service and a well-known brand image. And then he’ll supply
an operating manual, showing how the business should be set up and run.

He’ll also supply help, advice and training in setting up the business. He’ll normally give
continuing advice and training during the life of the franchise. And then he’ll normally supply all
the equipment that’s required to set up the business.

Then he’ll continue to supply a stock of the product, which he’ll be able to obtain cheaply in
bulk. This may result in savings, or depending on the franchisor’s mark up, commit the
franchisee to buying at above market price.

And lastly, he’ll be responsible for local, national and even international advertising.

It’s important to emphasize that the on-going support may vary a lot from franchise to franchise.
The brand image of the product and the level of help you get at start-up are visible. But what is
likely to happen after, say, twelve months of operating the franchise is much harder to forsee.

If things go wrong and your profits are low, you need to know what kind of help you’re likely to
get.

Do the franchisor’s advisers or trouble-shooters visit regularly?

Do they have a mobile back-up team to take over in an emergency?

There are many other aspects of continuing support.

You need to know if there will continue to be refresher courses to retrain staff — and if there are,
will these courses be good and how much will they cost?

You’ll also want to know if the franchisor is devoting part of his profits to on-going research and
development of the product. And you also want to be sure that, if he’s charging you a levy for
advertising, that this money is actually being spent on advertising.

Now, if we look briefly at the other side of the operation:

What the franchisee brings to the business.

The first thing he brings is capital: he has to pay a capital sum to buy the franchise for a
particular territory. He also has to pay a monthly fee to the franchisor, this is usually based on
percentage of sales — not profits.

There may also be an advertising levy.

He also has various commitments under the terms of his contract, some of which have a good
side and a bad side. For instance, he is committed to following the franchisor’s methods. Also he
can’t sell the franchise without the franchisor’s agreement. He is also obliged to show the
franchisor all his documents and sales figures.

3amganue 5

1. Translate from Russian using the vocabulary from the text.
1. B pa3sbIX cTpaHax Ipy3 OTBETCTBEHHOCTH Ka)KJIOTO YEJIOBEKA B KOMIIAHUU MOXKET
CHJIBHO BapbUpPOBaThCs. B HEKOTOPBIX CTpaHax pyKOBOJCTBO HUKOT/AA HE ACNErUPYET CBOU
IIOJTHOMOYHSA ITOAYNHCHHBIM.
2. Hopwmmni noBenenus (the dos and don’ts) B 1esoBo#t cpeie MHOTIA OTIPEAEISIOT
yCIIeMHOCTh Ou3Heca. [IoaToMy MHOTHE KOPIIOpaIliy OpraHu3yIOT ClielHalbHOE 00yUYeHHE,
9TOOBI 00ECIIEYUTh CBOM MOTPEOHOCTH B chepe ACIOBOTO ITUKETA.
3. OueHb BaXKHO MOHUMATh MEXaHU3MBbI IPUHATHUS PEIICHUH B pa3HbIX KylbTypax. B
SlnoHuu Ha EJOBBIX BCTpedax O0JbIlie BCEX TOBOPSAT T€ JIOAM, KOTOPhIE HUYETO HE PellaloT.
4. Bo mHorux EBpomneickux cTpaHax MPUHATO KOPOTKOE U TBEPAOE PYKOIOKATHUE [
IIPUBETCTBUSI, B TO BpeMs Kak Ha bimxHem BocToke pyky He CKUMAIOT, HO AepiKat JOJIbIIIE.
5. OrtHolrenus ¢ IIOAYMHCHHBIMU TOXKE ABJIAOTCA Ba)KHBIM aCIICKTOM KOpHOpaTHBHOﬁ
KynbTypbl. B EBponie MoxHO Habmo1aTh Kak O4eHb OpUIHaIbHbIE OTHOLICHHUS, TaK U Oojee
packoBaHHOE OOIIIEHHE.



6. B Ilonbiie pykoBoguTenu paboTarOT O4EHh MHOTO M OXKHIAIOT, YTO UX MOTINHCHHBIC
OyIyT JenaTh TO ke caMmoe. PaboTa KaK0oro OIeHUBACTCS M MHUIIMATHBA TOOIIPSICTCS.

7. HekoTopble pyKOBOAUTEIN CUATAIOT, YTO YMEHHE OOIIATHCS SIBJISETCS TAKUM K€ BaXKHBIM
KaueCTBOM, KaK H 00pa3oBaHue, IIOATOMY OHH TOOIIPSAIOT CBOMX MOTYMHCHHBIX K BBIPAOOTKE
H€O6XOI[I/IMBIX HaBBIKOB.

8. T'moGanpHbIC KOMIAHUH, pabOTAIONTME HA PA3HBIX PHIHKAX, TOJDKHBI OBITh YYTKUMU K
pa3IMyMsAM B KyJIbTypaxX U YUUTHIBATh BCE MOTEHUIUAIBHBIE PUCKU PAOOTHI 32 PyOEkKOM.

9. BbI MOXeETe JICTKO MOMACTh B HEJIOBKYIO CUTYAIIMIO HA ITEPEroBOpax, eCiii He
O3HAKOMHUTECH C OCHOBHBIMHAU HpaBI/IJ'IaMI/I O6H.I€HI/I$I B I[aHHOﬁ CTpaHe.

10. CToaxkHOBEHUS ¢ HE3HAKOMBIMH COLIMAIILHBIMUI U IE€JI0BLIMH O0OBIYasiMU OBIBAFOT MHOIIA
OITaCHBIMHA J'IOByH_IKaMI/I, 148 OCTOpO)KHBIﬁ HyTeH_IGCTBeHHI/IK BCeraa HOCTapaeTCSI I/I3y‘-II/ITB
KYJIBTYPY CTPaHBI, TJIe eMy MPHUAETCS pPadoTaTh.

2. Read the following passage and choose the correct word from A, B or C to fill each gap.
Recent research at business schools in the USA has shown that traditional management styles are
rapidly becoming obsolete. In the traditional model, senior management exercises its 1)

to ensure that decisions are carried out by 2) at lower levels of the company 3)

However, in today’s rapidly evolving business environment, it has become clear that 4) is
something that all managers will have to live with and adapt to. In the modern digital
organization 5) is no longer restricted to senior managers, and employees are not
expected to blindly 6) orders from above.

Because of the increasing complexity of business, managers have had to 7) tasks to
people at lower levels and to 8) them to take the necessary decisions. It has become a
system where what you achieve, in other words your 9) , IS what determines not only
the respect that other people in the organization have for you but also how you are 10) for
the work that you accomplish. As one puts it, «Today you have to be very careful about what
you say to someone who works for you because tomorrow that same person could be your boss!

A B C
1 Custom Gesture Authority
2 Bosses Subordinates Partners
3 Culture Hierarchy Headquarters
4 Initiative Change Etiquette
5 Knowledge Communication Decision-making
6 Obey Operate Value
7 Reward Signal Delegate
8 Empower Infer Familiarize
9 Relationship Education Performance
10 Rewarded Scheduled measured

3. Find English equivalents in the text for:
OBICTPO YCTapeBaloT;
NOCJIICAHUEC UCCICAOBAHUSA ITIOKa3aJIu,



MMOJIb30BATLCS CBOSH BIACTHIO;

o0ecnevnTh BBIOJHEHNE IPUHATHIX PELICHHI;

OBICTPO U3MEHSIOIASCS JACTIOBAs Cpea;

TO, C YeM MPUXOAUTHCS KUTh U K UeMY MPUXOAUTHCS MPUCTIOCAOINBATHCS;

CJICIIO BBIITOJIHATD ITPUKA3BI;

HAJENATh TOTHOMOYMSIMU JIJIsl IPUHSATHUS PELICHMUIA;

JEJIeTUPOBATh 3a7aui Ha 00Jiee HU3KHUI YPOBEHB;

Bce 0oJiee YCIIOXKHSIOIIMNICS On3HEC;

BBITIOJIHUTH paboTy (C XOPOIIUM pE3yIbTaTOM);

OTIpeIeNIUTh CTETIEHb BO3HATPAXICHNUS;

TO, YCT'O BbI JOCTUIJIHN,

00JIbIIIe HE OTPAHUYUBACTCS BBICIIMM OPraHOM PYKOBOJICTBA;

PE3YIbTAThI TPyAda ONPCACIIAOT CTCIICHL YBAXKCHUSA B KOJUICKTHUBC.

4. Translate into English using the vocabulary from the previous exercise
1. PykoBoauTenb JOKEH U3IIOKUTH PEKOMEHIAINH 110 padoTe B KOMaHE MPEKIE, YeM
HAuYMHATH PabOTy Ha/l BaKHBIM MTPOEKTOM. Y MEHHE YETKO CTaBUTh 1IeJId, KOTOPbIE KOMaH /1a
J0JI’KHA OCTUYDb ABJIIACTCA OAHUM U3 BaXXHEUIIINX aCIIEKTOB ACATCIIbBHOCTH PYKOBOAUTCIIA.
2. He Ha3nauvaiiTe BUpTYyajbHbIC COBEIIAHUS HA BPEMsI, KOTOPOE MOXKET OBITh HEYJOOHBIM
JUIS YYACTHUKOB. DTO OCOOCHHO Ba)KHO IS TTI00ABHBIX KOPIIOpaluii ¢ punuanaMu B
Pa3HbIX BPEMEHHBIX 30HAX.
3. HyxHo u3beratb METO0B, KOTOpBIE ACUCTBYIOT yrHeTarolle Ha oaeil. Co3naBaiite
aTMocdepy COTpyIHUYECTBA, YyBCTBO KOJUIEKTUBA U OOLTHOCTH 1iesiel. B aToMm citydae
HUKTO HEC 6y,Z[GT YYBCTBOBATb CGG}I HUCKIIOYCHHBIM U3 )KU3HU KOJIJICKTHUBA.
4. He nonaraiiTe, 4TO BaIllM MOIX0/bI aBTOMATHYECKH OYIyT Jydiie, 4em y apyrux. He
0TOMBaTE y CBOUX COTPYJHHKOB KeJaHHsI TBOPUTH (HE pacXO0JIa)KUBAaNUTE CBOMX
COTPYAHHUKOB).
5. YToOBI aKTUBU3UPOBATH PAOOTY B KOJJICKTHBE U YIYUIIUTh IOKA3aTENN, BAM HYKHO
yCTaHaBIIMBATh TBOpUYECKUE U OJaroxkenaTesbHble B3aUMOOTHOILIEHUS! BHYTPH KOJIJIEKTHBA
(KOMaH/IBI).
6. Ecam BB Oyzere orpaHMunMBaTh MOTOK HH(POPMAIIUH, JTIOJIA HE CTAaHYT JOOPOBOJIBHO
JEUTHCS €10, ¥ 3TO MOBPEIUT BCEMY MPOIIECCY PaOOThI HAJl TIPOSKTOM.
7. HexoTopble CEHAINCTHI YK€ MPUBJIEKAINCH K aHATOTMYHBIM NIPOEKTaM, U OHH TOTOBBI
IIOACIIUTHCA OIIBITOM.
8. Oxa3spIBaifTe JII0ISIM BCEBO3MOKHYIO TTOIJICPKKY M HE HAKa3bIBAMTE MX 32 TO, UYTO OHH HE
CYMEJIH 4ero-TO ClIeNaTh. ITO HE CHOCOOCTBYET TBOPYECKOMY HACTPOCHUIO B KOJUIEKTHBE.
9. BynpTe roTOBHI 00CYXIATh JIFOOBIE BOITPOCHI, OTHOCSIITUECS K pad0Te 1 MOOIIPSUTE
Jrozet Opath Ha ce0s1 OTBETCTBEHHOCTh 32 PE3yJIbTAaThl TPYAA BCEH KOMaH/IbI.
10. O6pamaiite oco00e BHUMaHKHE Ha B3aMMOOTHOIIICHUS B KOJJIEKTUBE M Pa3JINUHs B
HallMOHAJIBHBIX MOJAXO0AaX K MPUHATHUIO pelIeHH. B MHOrOHallMOHAJIBHBIX KOMaHAaxX
HE0OXOMMO YCTAaHOBUTH YETKHE MpaBuia MOBEACHUS, KOTOPHIE YUUTHIBAIOT HAIIMOHATIBHYIO
KYyJIBTYPY BCEX YY4aCTHUKOB.

5. Read and translate the text.

Paragraphs 1-9 contain advice for business leaders. Choose the appropriate heading for each

paragraph from the list below.

a A leader should be a good teacher and communicator. [

b A leader must manage time and use it effectively. [

¢ A leader must have technical competence. [

d A leader must provide vision. [

e A leader must be visible and approachable. [

f A leader should be introspective. [

g A leader should be dependable. [

h A leader should be open-minded. [



I A leader should have a sense of humour. [

1. In large organizations, leaders should spend no more than four hours a day in their offices.
The rest of the time, they should be out with their people, talking to lower-level employees and
getting their feedback on problem areas. They should be making short speeches and handing out
awards. They should be traveling widely throughout their organization.

2. The best leaders are those whose minds are never closed and who are eager to deal with new
issues. Leaders should not change their minds too frequently after a major decision has been
made, but if they never reconsider, they are beginning to show a degree of rigidity and
inflexibility that creates problems for the organization.

3. Executives must take a disciplined approach to their schedules, their post, their telephone
calls, their travel schedules and their meetings. Staying busy and working long hours are not
necessarily a measurement of leadership effectiveness.

4. Leaders may run efficient organization, but they do not really serve the long-term interests of
the institution unless they plan, set and provide strategic perception.

5. The leader must be willing to pass on skills, to share insights and experiences, and to work
very closely with people to help them mature and be creative.

6. Leaders should let people know that life is not so important that you can’t sit back
occasionally and be amused by what is happening. Laughter can be a great reliever of tension.
7. Reliability is something that leaders must have in order to provide stability and strength to
organizations. Leaders must be willing to be flexible but consistency and coherence are
important elements of large organizations.

8. Leaders must not only understand the major elements of their businesses but must also keep
up with any changes.

9. Leaders should be able to look at themselves objectively and analyse where they have made
mistakes and where they have disappointed people.



Bomnpocsl k 3a4ety
a4 ctyaeHToB O®0, 3®0 (1 cemectp)

1. YCTHO U3NOKUTH OJIHY U3 MPOUICHHBIX B TEUEHUE ceMecTpa TeM (BBIOOp 1o Ouieram).
Tema Ne 1 Company Structures

Tema Ne 2 Recruitment

Tema Ne 3 Retailing

Tema Ne 4 Franchising

Tema Ne5 International Business Styles

Tema Ne 6 Banking

Tema Ne7 Business and the Environment

Tema Ne 8 The Stock Market

2. [IpounTtarh ¥ mepeckazaTh Ha AHTJIMMCKOM SI3bIKE TEKCT AKOHOMHYECKOTO XapakTepa 00beMOM
1500 nmeyaTHbIX 3HAKOB. Y CTHO OTBETUTh Ha BOMPOCHI K TEKCTY.
Texer Ne 1 Sales promotion

Texer Ne 2 Distribution and sales

Texer Ne 3 Personal selling

Texct Ne 4 The financial objectives of the business

Texcr Ne 5 The financial control of the business

Texct Ne 6 The functions of money

Texer Ne 7 Types of financial operations

Texcer Ne 8 Bill Gates and Microsoft corporation

Texer Ne 9 John D. Rockefeller and the modern corporation
Texct Ne 10 Henry ford and the “universal car”

Bonpocsl k 3auery
s cryneHaTop O®0O, 3P0 (2 cemectp)
1. YCTHO U3NOKUTH OJIHY U3 MPOUICHHBIX B TEUEHUE ceMecTpa TeM (BBIOOp 1o Ouieram).
Tema Nel. Import Export
Tema Ne2 Company Performance
Tema Ne3 Setting up a business
Tema Ned4 Corporate Alliances and Acquisitions
Tema Ne5 Marketing
Tema Ne6 Product and Corporate Advertising
Tema Ne7 The Business Media

2. [IpounTtarh ¥ mepeckazaTh Ha aHTJIMMCKOM SI3bIKE TEKCT AKOHOMHYECKOTO XapakTepa 00beMOM
1500 nmeyaTHBIX 3HAKOB. Y CTHO OTBETUTh Ha BOMPOCHI K TEKCTY.

Texer Ne 1 Economics and economy

Texcr Ne 2 Sales and products

Texer Ne 3 Markets and production

Texct Ne 4 Prices and money

Texer Ne 5 Types of economies

Texer Ne 6 Production

Texer Ne 7 Monopolies, markets and competition

Texct Ne 8 Capitals, loans, credits

Texer Ne 9 Government and budget

Texer Ne 10 Foreign exchange markets and currencies

Bonpoce! k 3xk3aMeHy 1o aucuuninHe « MHOCTpaHHBINA A3BIK»
s cryneHToB O®0O, 3P0 (3 cemectp)



A) IlncbMeHHBIN IEPEBOA TEKCTA MO CIIEUATBHOCTH — BpEMsI BBIIIOJIHEHUS 60 MUHYT.
b) Urenne u kpaTkoe M310KEHNE MTPOUYUTAHHOTO TEKCTA Ha aHTJIMHCKOM SI3BIKE.
C) becena no Teme (BbIOOD 10 OuneTam).

. [IpuMepHBIii TIaH cOOOIIEHUH IO Pa3TOBOPHBIM TEMaM

. Company Structures

. Recruitment

. Retailing

. Franchising

. International Business Styles

. Banking

. Business and the Environment

. The Stock Market

. Import Export

10. Company Performance

11. Setting up a business

12. Corporate Alliances and Acquisitions

13. Marketing

14. Product and Corporate Advertising

15. The Business Media

16. Types of Business Organisation

17. Prices and Market

18. Economics Policy

19. Economic Systems

20. Money

2. Ilpountats 0e3 cioBaps M MeEpecKa3aTh Ha AHTJIMICKOM S3BIKE TEKCT 3KOHOMHUYECKOTO
xapakrepa o0beMoM 1500 rmeyaTHBIX 3HAKOB. Y CTHO OTBETUTDH Ha BOIIPOCHI K TEKCTY.
Texcr Ne 1 Economics and economy

Texer Ne 2 Sales and products

Texcr Ne 3 Markets and production

Teker Ne 4 Prices and money

Texct Ne 5 Types of economies

Texcr Ne 6 Production

Texer Ne 7 Monopolies, markets and competition

Texer Ne 8 Capitals, loans, credits

Texcr Ne 9 Government and budget

Texer Ne 10 Foreign exchange markets and currencies

OO ~NOOOUTPE,WNPEFE—

3. [InchbMeHHBII IEPEeBOT TEKCTA 110 CIEIUATLHOCTH — BpEeMs BBITTOTHEHUsT 60 MUHYT.
Texer Ne 1 Basics of economics

Texer Ne 2 Applying for a job

Texer Ne 3 Economic independence and international trade
Texer Ne 4 Types of businesses

Texct Ne 5 Corporate combinations in the USA

Texcr Ne 6 Market structure

Texer Ne 7 Essentials of marketing

Texer Ne 8 Marketing management strategies

Texct Ne 9 Pricing policy

Texer Ne 10 Goals of advertising



7.4. MeTonudeckue MaTeprallbl, ONPEAEISIOIINE IPOLEAYPhl OLICHUBAHUSI 3HAHUM, YMEHUN U
HABBIKOB, U OTIBITA IEATEIHLHOCTH, XapaKTEPU3YIOIIUX 3Tanbl (HOPMUPOBAHHS KOMIIETEHIIUI

TpeOoBaHMsI K KOHTPOJIbLHOW padoTe

KontponbHasg pabora — CpeaCcTBO NMPOBEPKU YMEHMH NPUMEHSTh INOJIY4EHHBbIE 3HAHWS IS
pelIeHus 3a/1a4 ONPEICTICHHOT0 TUIIA [0 TeME UJIH pa3zey.

KonTtponbHast pabora mpencraBiseTr co0OH OAWH H3 BHJAOB CaMOCTOSITEIIBHOW pPaOOTHI
oOyuyaromuxcs. I1o cyru — 3T0 U310KEeHHE OTBETOB Ha OINPEeICHHBIE TEOPETUIECKHE BOIIPOCHI
10 y4eOHOM JUCLMIUIMHE, a TaKXKe pelleHHe MPaKTU4YeCKUX 3afad. KOHTposIbHBIE IPOBOIATCS
JUIS TOTO, YTOOBI pa3BUTh YCTYACHTOB CIIOCOOHOCTH K aHadM3y HAy4YHOH u y4yeOHOM
JUTEpATyphl, YMEHHE 00001aTh, CUCTEMATU3UPOBATh U OLIEHWBATh MPAKTUYECKHH M Hay4HBIH
MaTepHall, YKpPEIIsTh HaBbIKH OBJIAJICHUS MOHATUSAMH ONPEAEICHHON HAyKH U T.1I.

Ilpu oneHke KOHTPOJIBHOM pabOThl HpenojaBaTelb PYKOBOJACTBYETCS — CIEAYIOLUIMMHU
KPUTEPHUSIMHU:

- pabora ObUIa BBITIOJIHEHA aBTOPOM CaAMOCTOSITEIIHLHO;

- oO0yyvaromuiicss mogo0pan JIOCTaTOYHBIH CIHMCOK JHMTEPaTyphbl, KOTOPBIH HEOOXOauM IJis
OCMBICJIEHHS TEMbI KOHTPOJIBHOM palboThI;

- aBTOp CyMell COCTaBUTh JIOTMYECKHM OOOCHOBAaHHBIM IIJIaH, KOTOPBIH COOTBETCTBYET
IIOCTaBJIEHHBIM 331a4aM U C(OPMYJIHPOBAHHOMN 1IENH;

- 00ydJaromuiics mpoaHaIM3UPOBaI MaTepUall;

- oOyuaromuiics cymena 000CHOBATh CBOIO TOUKY 3PCHHUS;

- KOHTpOJIbHAs paboTa ohopMiieHa B COOTBETCTBHE C TPEOOBAHUSIMH,

- aBTOP 3aLIUTUI KOHTPOJIbHYIO pabOTy U yCIIEIIHO OTBETHUJI HAa BCE BOIIPOCHI IIPENogaBaTersl.
KonTtponbHast paboTa, BEIIOIHEHHAs HEOpEeXKHO, O3 COOIOICHHS TPaBIII, IPEABSIBISEMBIX K €€
oopmieHnto, Bo3Bpamaercs 0e3 MPOBEpPKH C yKa3aHUEM IPUYMH, KOTOpPbIE TOBOASTCA 10
oOyuarorierocsi. B a3ToM cityuae KOHTpoJIbHast paboTa BBITOIHSETCS TIOBTOPHO.

BapuaHT KOHTpOJbHON pabOTHI BBIIAETCSI B COOTBETCTBHM C HOPSAKOBBIM HOMEPOM B CIIUCKE
CTY/ICHTOB.

KpuTtepuu onieHKH 3HaHMI NPH HATMCAHUHM KOHTPOJILHON padoThI

OTMeTKa  «OTJIIMYHO»  BBICTaBJsieTCss  oOydaromeMycs, IOKa3aBIIEMYy  BCECTOPOHHHE,
CHCTEMaTU3UPOBAaHHbIE, NTyOOKHE 3HAHUS BOIIPOCOB KOHTPOJIBHON pabOThl M1 yMEHUE YBEPEHHO
OPUMEHATh MX Ha MPAKTUKE NPH PEUICHWH KOHKPETHBIX 3ajad, CBOOOJHOE M TPaBHIIbHOE
000CHOBaHNE MPUHSATHIX PELICHUN.

OTMeTKa «XOpOII0» BBICTABIISIETCS 00y4aromeMycs, eClid OH TBEP/IO 3HAeT MaTepuall, FpaMOTHO
U M0 CYHIECTBY H3JIaraeT €ro, yMeeT NPHUMEHATH IIOJIyYCHHBIC 3HAHUS Ha IPAKTHKE, HO
JIOITYCKaeT B OTBETE WUJIM B PEIICHUHU 33/1a4 HEKOTOpPbIE HETOYHOCTH, KOTOPBIE MOXKET YCTPAHUTD
C TIOMOILBIO TONOJHUTEIBHBIX BOIPOCOB MIPENOJaBaTEIIA.

OtmeTka «yIlOBJIETBOPUTEIILHO BBICTABJIETCS oOyuaromemycs, MIOKa3aBLIEMY
(parMeHTapHbIN, pa3pO3HEHHBIN XapaKTep 3HAHUHN, HEOCTAaTOYHO NpaBHIbHbIE (POPMYIUPOBKU
0a30BbIX MOHATHHA, HAPYIICHUS JIOTHYECKON MOCIE0BATEIBHOCTH B U3JIOKEHUH MPOTPAMMHOTO
MaTepuana, HO IPU 3TOM OH BJIAJICET OCHOBHBIMU IOHATHSAMM BBIHOCHUMBIX Ha KOHTPOJIBHYIO
paboTy TeM, HEOOXOJUMBIMH JUI AajJbHEWIIero oOyuyeHus 1 MOXET MPUMEHSTH IMOJyYCHHbIE
3HaHU 110 00pa3Ily B CTAaHJApTHON CUTYalLlUU.

OTMeTKa «HEYJIOBICTBOPUTEIHHO» BBHICTABIISCTCS 00yUaloeMycs, KOTOPhI He 3HAeT OoJbIIeH
YacTU OCHOBHOTO COJEP)KaHUS BBIHOCUMBIX Ha KOHTPOJBHYIO pPa0OTy BOIPOCOB TEM
JTUCLUTUIMHBL, JTOMycKaeT rpyobie omMOKu B (OPMYITMPOBKAX OCHOBHBIX MOHSATHH M HE yMmeeT
MCIIOJIb30BAaTh NOJyYCHHBIC 3HAHUA.



TpeGoBaHus K BHINOJHEHHIO TECTOBOIO 3aJaHUS
Tect paccmatpuBaeTcs Kak (opMa KOHTPOIBHO-TPECHHUPOBOYHOTO 33aHUs, TPEIHA3ZHAYCHHOTO
JUIsL onpefiesieHns (AMarHOCTUKH) YPOBHSI OOYYEHHOCTH M XapaKTEpU3YIOLIAsCS CIIEAYIOIUMU
yepTamu:
a) MPOCTOTON MPOLEAYPHI BHIMOIHEHHUS,
0) CTaHIapTHOCTBIO CTPYKTYPHI,
B) MEJIKOHM JO3UPOBKOM ydeOHOT0 MaTepuara,
T') IETKOCTBIO OCYIIECTBICHUS OOpaTHOMU CBSI3H,
1) BO3MOKHOCTBIO HEMOCPEICTBEHHON (PHKCAITUU PE3YIhTATOB,
€) KBaJTUMETPUICCKUMHU KAueCTBaMH, T. €. YAOOCTBOM KOJIMYECTBEHHOTO BBIPAKEHUS KauecTBa
BBITIOJTHEHUS 3a1aHMUS.
[lepeuncnennple XapaKTepHbIE YEPTHl TECTOB JENAIOT WX OCOOCHHO MPUTOAHBIMHU JUIS
MPOBEJCHUS KaK TEKYIEro, TaKk M HTOTOBOTO KOHTPOJS, B 3HAYUTENLHOM Mepe ycTpaHss
CyOBEKTUBU3M B OILIEHKaX W PE3KO CHIDKas BpeMs, 3aTpayMBacMoOE€ IMpErojaBaTeieM Ha
IIPOBEPKY BBIMIOJIHEHUS 3aqaHuil. /{1t onpenenenus ypoBHS CTYIEHTa CYIIECTBYIOT pa3InyHbIe
BUJIbI TECTOB, B 3aBHCHMOCTH OT XapakTepa yueOHOro Marepuara.
Tectbl ABISIOTCS HE TONBKO () ()EKTUBHBIM HHCTPYMEHTOM KOHTPOJISI, HO U aJaNTallUu.
Crennduka TeCTOB 7151 KOHTPOJIS YTCHUS 3aKTF0YACTCS B CIICAYIOIIEM:
— TMpEeXIEe BCEro, TECThl MOMOTAIOT COCPEAOTOUUTHCS Ha M3BICUEHUU HHGPOpPMAIUU C
HY>KHOU TOJTHOTOM U TITyOWHOM;
—  CTUMYIUPYS WHTEIUIEKTYyallbHYI0 aKTUBHOCTH YYalIUXCS, TECT TPeOyeT MHUHMMAILHOTO
MPUMEHEHHUS TPOTYKTUBHBIX HOpM;
— TECT - XOPOUIMA HHCTPYMEHT aJanTaliy, TaK Kak caM MaTepuall TeCTa CIIYXKHUT
MOJIKPETUICHUEM;
— obOneryass W yObICTpsis MOHUMaHHE, TECT AA€T BO3MOXHOCTh MPEABSBUTH OOJIbLINE
TpeOOBaHUS K 00bEMY UTCHUSI.
Jlisi KOHTpOJI TMOHUMaHUS B MPOIECCe YTEHHS Ie1ecoo0pa3Ho HMCIOIb30BaTh Kak Hambosee
aJIeKBaTHbIE M30MpaTeNIbHbIE TECThl MHOXKECTBEHHOTO BBIOOpA B CIEAYIOIIUX PA3HOBHUIHOCTSX:
a) BBIOOp MPaBUIILHOTO OTBETA Ha BOMPOC; 0) 3aBepIlieHHEe HAYaTOTO BBHICKA3BIBAHHS Ha OCHOBE
MPEIOKEHHBIX TE3UCOB; B) PpACIOJOKEHHE IO TOPSAKY, TPYNIUpPOBKa (aKTOB;, T)
NEPEeKPECTHRBIM  BBIOOpP, YCTAHOBJICHHE COOTBETCTBHIA, JI) BBIUEPKUBAHHE CIICLUATHHO
BCTaBJICHHBIX JIUIIHUX CJIOB; €) 3alOoJHEHHE MPOOEeIoB CHEelHaIbHO MPOMYIIEHHBIMU CIOBAMHU.
BaxxHo, 4T0 (QYHKIIMOHANBHBIM CTWJIh W CBSI3aHHBIA C HUM BHUJ YTCHHS CKa3bIBAIOTCS Ha
KOJIMUECTBE TECTOBBIX 3aJlaHUM; UIA W3YYarollero 4YTeHHs uX TpeOyercs Ooiiblie, yeMm s
MIPOCMOTPOBOTO U O3HAKOMUTENHHOTO. ECTh M KauecTBeHHOE paznuyne B TecTax. OHO KpoeTcs B
CYLIHOCTH TpeJjlaraeMblX aibT€PHATHB, XapaKTep KOTOPBIX JIOJDKEH BHIOU3MEHATHCA B
3aBUCHUMOCTH OT (DYHKIIMOHATLHOTO CTUJISL M CBSI3aHHOTO C HUM BUJAMH YTCHHSI.
Tectbl st KOHTpOJISI TOHMMAaHUS (GPArMEHTOB HKOHOMUYECKUX TEKCTOB, SBIISIOIIMXCS
OpeIMETOM Il M3Y4Jalollero YTEHHS, IOJDKHBI COJAEPKAaTh albTePHATHBBI, KacaroIIuecs
(dakTHyecKOro cojlep)kaHus, CTUJIS TEKCTa, uieHoro 3amsbicna. [lpu TectupoBaHMM Hay4YHO-
MOMYJISIPHBIX TEKCTOB, CBS3aHHBIX C O3HAKOMHUTEIHHBIM BHJIOM YTCHHUS, CIEAYET MOJIb30BaTHCS
aNbTepHATUBHBIMU, HAPABJICHHBIMU Ha BBIABICHUE (PAKTUYECKOTO COACPIKAHMUS.
B nportiecce KOHTPOIISI MIOHUMAHUS YTEHUS UCTIOIB3YIOTCS PA3TUYHBIE BUIBI TECTOB:
1) TecTbl Ha BHIOOP MPABUIBLHOTO OTBETA U3 JIBYX MPEAJIOKEHHBIX BAPUAHTOB,;
2) TecThl Ha BBIOOP MPABUIBLHOTO OTBETA M3 HECKOJIBKHX MPEIOKEHHBIX BAPUAHTOB;
3) TecThl Ha TPYNIUPOBKY (HAKTOB.
Camas nomyssipHasi pa3HOBUIHOCTB - 3TO TECThI HA BEIOOP MPABHILHOTO OTBETA U3 HECKOJIBKHX
BapuaHToB. CodeTaHue MpaBWIbHON (OPMBI M HENPABUIBHBIX AIbTEPHATHBHBIX MPU3BAHO
«TPOBOLIMUPOBATHY PA3MBIIIJICHUS YHUTAIOIIETO, CTUMYIUPYS JJIs JTOT0 HEOOXOIUMBIC
MBICTTUTEINIbHbIE ONEPALINH.



D¢ dekTuBHBI TECThl HA OMpE/AEICHUE ACHCTBYIOIINX JIMI, BCTPEYAIOUIMXCS B TEKCTE, MO UX
JNEHCTBUSAM M MOCTYIKaM, a KOHTPOJIb MOHUMAHUS TEKCTa, COJAEPIKAIIEro MPsIMYIO pedb, JTydIle
BCEr0 MPOBOJUTH IIyTEM OINPENEIECHUs AEUCTBYIOLUIMX JIMI 110 UX BBICKA3bIBAaHUSIM. JTU TECTBI
MIOMOTal0T MarucTpaHTaM Tiy0xke MOHATh TEKCT, €ro JeTalu.

Kpome Toro, 3ananust 10KHBI ObITh TOCHIIBHBIMU /17151 0aKaIaBpOB:

1. O6BEM TecTOBOM OCHOBBI JIOJIKEH OBITh TAKUM, YTOOBI yUalllMeCcs] CMOTJIN YAEP)KaTh B aMsITH
IPOYUTAHHOE;

2. TexcT gomkeH ObITh 3aKOHUEHHBIM 110 COAEPIKAHUIO OTPHIBKOM;

3. Bonpocs! AOHKHBI COAEPKATh U3yUEHHBIN JIEKCUKO-TPaMMAaTUYECKUN MaTepua;

4. KaX/10€ TeCTOBOE 3aJJaHHE JOJKHO OBITh aBTOHOMHO.

TecT cTUMYTUpPYEeT WHTEIUIEKTYaJlbHYI0O aKTUBHOCTH YYalllUXCs: 4TOOBI BHIOpATh MPAaBUIBHYIO
albTEPHATHBY, OHMU JOJDKHBL: 1) MpOYHMTATh TEKCT C OOMIMM OXBaTOM COJACpXKaHUS, 2)
OCMBICJIUTH aJbTEPHATUBBL, 3) COOTHECTU KAXKAYIO U3 HUX C COJAEp)KAHUEM TEKCTa; 4) MPUHATH
HYXHYIO aJIbTEpHATHUBY.

Kputepumn oneHKHU 3HaAHHUII NPHU NPOBeJIeHUH TECTHPOBAHUA
OTMGTKa «OTJIMYHO)» BBICTABJISICTCA HpI/I yC.HOBI/II/I HpaBI/IJIBHOI‘O OTBE€Ta MaI‘I/ICTpaHTa HC MCHCEC
yeM 85% TeCcTOBBIX 3aJaHUM;
OTMGTKa «XOpOII0» BLICTABJIACTCA HpI/I yC.HOBI/II/I HpaBI/IJIBHOI‘O OTBETa MaFI/ICTpaHTa HC MCHCC
gyeM 70% TeCcTOBBIX 3aJaHUM;
OTMGTKa «KYAOBJIICTBOPUTCIBHO» BBICTABJISICTCA HpI/I yC.HOBI/II/I HpaBI/I.HBHOI‘O OTBETa
MarucTpanTa He MeHee - 51%; .
OTMGTKa CHCYAOBJICTBOPUTCIBbHO)» - BbICTABIISACTCA HpI/I yC.HOBI/II/I HpaBI/I.HBHOI‘O OTBETAa
Maructpanta meHee yeM Ha 50% TeCTOBBIX 3alaHUH.

TpeOoBaHMsi K BHINOJHEHUIO Keilc-3aJaHUA

Keiic-3amanusi - 3TO METOJ AKTUBHOTO MPOOJIEMHO — CHUTYallMOHHOTO aHaM3a, MPH STOM
oOydeHre OCHOBAHO Ha PEIICHUH KOHKPETHBIX 3a/1a4, COJIEPKalINXCA B CUTYalUsIX, OMMCAHHBIX
B keiicax. ['maBHOe e€ Ha3HayeHHWE — pa3BUBATh CIHOCOOHOCTh aHAIM3HPOBATH WH(MOPMAIIUIO,
bopMyIUpOBaTh MPOOJIEMBI U HAXOIUTh UX PELICHHUE.
Keiic-3ananus MOXHO MPEICTaBUTh, KAK CIOKHYIO CUCTEMY HCIOIb30BAHMS IPYTrUX METOOB:
MOJICTITUPOBAaHUS, CHCTEMHOTO aHajlK3a, MBICIIEHHOTO »JKCIEpUMEHTa, METOJa OIKMCaHus,
JTUCKYCCHM, WTPOBBIX METOJOB U 1p. HeoOXoammocTh BHENpPEHUS Keic-3aJaHusi B MPAKTHKY
o0pa3oBaHMs BBITEKAET U3 OpUEHTALMU OOpa30BaHHsS HE CTOJHKO HA MOJyYE€HHUE KOHKPETHBIX
3HaHWHA, CKOJBKO Ha (OopMHpOBaHME YMEHHUH W HABBIKOB MBICIUTEIBHOW EATEIBHOCTH,
pa3BuUTHIO criocoOHOCTel. Kelc-TeXHOMIOTHsT OTHOCUTCS K pa3BHBAOIUM (GopMaM OOyYeHHS,
BKIIIOUAET B ce0sl JOCTMIKEHUS TEXHOJOTHH «CO3JaHHe ycrexa». B Toxe Bpemsl 3TO crmocod
KOJUIEKTUBHOTO OOy4YeHUs, BaKHEHUIIMMH COCTABIAIOIIMMU KOTOPOTO SIBISIOTCA padoTa B
rpymnmnax, oOMeH HH(pOpMaIHEH.
Kelic — 3TO KOHKpeTHas *KU3HEHHas WM NMPOU3BOJACTBEHHAs (OM3HEC WM HAay4Has) CUTYyallUsd,
pacckaspIBaroasi O SIBICHUU WM COOBITUM (TIOCIIENOBATENLHOCTH COOBITHIA), COJEpIKaIas
npoOaemMy (MpoOIeMBbl) JIJIsl PEIICHHMS.
Kak mpaBuiio, keiic COCTOUT U3 TpeX YacTeil: BcroMorarenbHas nHpopMalys, HeoOxoqumast st
aHajm3a ¥ pabOTHI C KEWCOM; ONMHMCAHWE CUTYyaIlud, TO €CTh caM KeWc; 3amaHus K keicy. [Ipu
pa3paboTke Keiica OMUCaHHAsI CUTYAIlMH JTOJDKHA YIUTHIBATH YPOBEHB MOATOTOBKHA MAaruCTPaHTa,
TO €CTh OBITH B MepYy CIOKHOU. [ledaTHBIN KeiC MOXKET coAepKaTh TEKCT, rpaduKu, TaOIUIIbI,
MarpaMMbl, WDTIOCTpanuu, ¢ororpadguu. Bumeo keiic MoxkeT coaepkaTh GWIbBM, ayauo H
BUJeo Marepuanbl. CTyAeHTaM JOJIKHBI OBITh JaHbl YETKHUE MHCTPYKIUU MO paboTe ¢ Kehcom,
BKJIIOYasi BpEMEHHBIE OIPAHUYCHUS.

Keiic-3amanns Ha 3aHATHSIX MOKET COJIEPKATh TPU IPYMIIbI YIPAKHECHUN:

— yOpaXHEHUSs, HAMpaBJICHHBIC Ha O0eCTIeueHne MaruCTpaHTa yaeOHO-peueBOi CUTYaIeH,

TEMOU, TPOOJIEMOH, CHOCOOCTBYIONIUMH TMOSBICHUI0 KOMMYHHUKATHBHO-TIO3HABATEIHLHOTO



MOTHBA TOBOPEHUS M KOMMYHUKATHBHOTO HAMEPEHUS; S3BIKOBBIM M PEYCBBIM MATEPHUATIOM,
HarJISIHBIMU CPEJICTBAMU;
— yOpaXHEHUS, HAMpPaBICHHBIC HA MOJATOTOBKY JAUCKYCCHH, IPOEKTOB, OPEHHCTOPMHUHTOB,
CIIOCOOHBIX ~ aKTUBHM3UPOBATh  Y4EOHO-PEUYECBYIO  JEATEIBHOCTH MarucTpanTtoB (0e3
HCIIOJIb30BaHUsI BCIIOMOTATENbHBIX SI3BIKOBBIX, PEYEBBIX M HATJISTHBIX CPEJICTB);
—  yHOpaXHEHUS] KOHTPOJILHOTO XapakTepa.
bakanaBpel MOryT M3y4yaTh MaTepHallbl Keiica M JOMOJIHUTEIBHYIO JUTEpaTypy 3apaHee B
KauecTBEe JOMAIITHETO 3a/IaHvs WM TOJYYHTh MaTepual Keiica Ha 3aHiaTud. B sToM ciydae
o0BeM Kkeiica sBrsgercs HeOoIbIUM. Kelichl MOTYT MCIIONBb30BaThCsl B HAaYalle 3aHATUS C LIETIBIO
MOBBIIICHHS] MOTUBAIUH.
Keiic TexHOnOTHMsS MMeEEeT HEKOTOophble orpaHuveHus. KeWchl 1ernecooO0pa3Ho HMCIOJIb30BaTh B
KOHIIE W3YYEeHHS OONBIIUX TEeM, TaK KaK 3Ta TEXHOJIOTUS TpeOyeT OMOphl HAa HMMEIOIIHUECs
npeaMeTHble 3HaHuA. Kelic 10mKeH ObITh CBSA3aH C )KU3HEHHBIM OIBITOM yUaIlIHXCS.
Keiic 3ansiTre, BKIIIOYAET CIEAYIONINE ITAIBI:
— TMOATOTOBUTEIBbHBIA (TpenojaBaTeNb ONpelnesieT IUIaKTUYEeCKHe Ledd 3aHATHS,
pa3pabaThIBaeT KEWC U ClICHapUid);
— O03HAaKOMUTENbHBIN (00yJarommecs 3HaKOMsITCS ¢ HH(pOopMalei keica),
— aHaJNWTHYSCKUW (QaHANW3 CUTyallud WHAWBUAYAIbHO WIW B TPYIIE, BbIICICHHUE
po0OJIeMBbl, BEIPA0OTKA ITyTEH €€ PelIeHus C aHAIM30M UX MOCIIECTBHH);
— WTOTOBBIM (TIpe3eHTAIlMsl PEeUIeHUs MPOOJEeMBbl W TPOrpamMMbl JACHCTBUN, CpPaBHEHHE
BapUAHTOB);
— pediekcus pe3ynbTaToB y4eOHOU AESITETLHOCTH.
bakanaBpam npeanaraercs cienyromnias cxema padoThl ¢ KeicoM:
— I atan - 3HaKOMCTBO € CUTyalUEH,
— Il oram - BeIIETIEeHNE OCHOBHOM MpoOIeMbl (TIpoOieM), BBIEICHHUE TePCOHATHH, KOTOPHIE
MOTYT MOBJIHSTH HAa CUTYAIIHIO;
— Il aran - npennoxeHne KOHUEMIHM, TUIOTE3, TEM JJIs1 «MO3TOBOTO IITYPMay,;
— IV stan - ananu3 nocneacTBU NPUHATHS TOTO WM HHOTO PEUICHUS;
— V oran - pemieHue kedca (IpeIioXKEHHE OJHOTO WM HECKOJBbKUX ONTUMAalIbHBIX
BapHAaHTOB JCHCTBUI, yKa3aHWe HEAOCTAaTKOB NPEIOKEHHBIX BapUaHTOB, MEXaHU3MBI
MPEIOTBPAIICHHS UX HETaTUBHBIX MOCIEACTBHIA).
OOyuaromumMcsi HEOOXOIMMO TPOAHATU3UPOBATh HWH(OpPMAIUIO, BBIABUTH M OTOOpAaTh
HamOoJee BaXKHOE, OCMBICIUTh 3HAUEHUE KaXJO0ro ads3ama, caeiaTh MPearoNoKeHUs,
BBICIIYIIaTh W OLICHUTh aJbTEPHATHUBHBIE BapUAHTBl OJIHOKIACCHUKOB, C(HOPMYIHPOBATH
3aKJIFOUEHUS U BBIBOJIBL.
Crparerus «mo3roBasi atak» (Brainstorming) 3akiro4aeTcsi B BBIJBMIKEHUU CaMbIX Pa3HBIX
uaeit 6e3 mx KpuTuku. KonmmuecTBO MaeH MpeanouuTaeTcsl X KadecTBy. AHAIU3 U OTOOP
JTYYIIUX UACH ABISETCS CIEAYIOIIUM 3TAloOM paboThI.
OOyuaromuecss MOTYT OBITH paslielieHbl Ha JaBe rpymmbl. OOydaroniyecs MepBOW TPYIIIBI
(reHepaTopbl HIIEH) MpeIIararoT BapHaHThI pemieHus mpobieMbl 0e3 ux oOcyxaeHus. Bee
uaen (QUKCUPYIOTCS OJHUM U3 ydalmxcs. Bropas rpymma («aHaTUTHKW») paccMaTpUBAET
MpeIoKeHus], He 100aBsisi HUYEero HOBOTO, M OTOMPAIOT JTyYIIHE.
[Ipu pemenun mpobieM Keiica HEOOXOAMMO MCCIEIOBAaHUE CUJIBHBIX U CIIA0BIX CTOPOH
BBIBUHYTBIX DELICHUH, IMOJOXKHUTENbHBIX W OTPHUIATEIbHBIX MOCIEACTBUNA (Yrpo3) ux
ocylecTBIeHHs. Pe3ynpTaTsl aHanu3a 1enecoo0pa3Ho MpeaCcTaBiIsAsTh B TAOMUYHON (hopme.
MoXHO TpenIoKUTh MarucTpaHTaMm 3alucaTh Jy4yllMe WAEU B BHUJE «UBETKAa. B 1meHTpe
3aMuchIBaeTCs MpobiiemMa, mo 60kaM B BUE 5-8 JIETIECTKOB CIIOCOOBI €€ PELICHHUS.
[Ipuem «rumnote3a» BKIIOYAET CIEAYIOIINE ITAIbL:
- O3HAKOMJICHHE C MTPOOJIEMHON CUTYalUEH;
- OCO3HAHHUE CYITHOCTHU 3aTPYJHEHUS U (POPMYITHPOBAHUE MPOOIEMBL;



- MOWCK CIOCOOOB PEIICHUs MPOOJIEMbI MYyTEM BBIABIKCHUS TPEINOIOKEHUN U
THITOTE3BL;
- JTOKA3aTeIbCTBO THITOTE3HI,
- IPOBEPKa MPABHILHOCTH MIPEITIOKEHHOTO PEIICHUS.
Crpaterus «uaean) 3aKI0YaeTCs B CISAYIONIEM:
| -BeImentenue nmpoGiemsr (identification of the problem);
D - onncanue npo6isiemsr (describing of the problem);
E - onpenenenre BapuaHToB MoX0/a K periennto mpooiemsr (explanation of the variants of the
problem solution);
A - neiictBus (acting) mo pereHust mpoodem;
L - BeIBOAIBI (HAy4UTECH JeNaTh BBIBOABI —learn to make conclusions), peduiekcus mpoBeaeHHOM
paboTHI.
Kputepuu onieHuBaHus BHINOJIHEHHUS Kelic-3a1aHus
— TpenocTaBiICHUE HECKOJIBKHUX HaAIPaBJICHUHN pPEIIeHU MpooOieMsl - 1-5 6aios;
— aHaJU3 IPEUMYIIECTB U HEJJOCTATKOB MPEUIOKEHHBIX PEIICHHIA,
— yOemuTeNBbHOCTh apryMEHTalluu pa3pa0OTaHHBIX pEIICHWH, TpPUBEIACHUE IPHUMEPOB
(momostHMTENEHON MH(MOPMAITUH, HE COJIepIKalelics B Kekce) - 1-5 6amos;
— HCIIOJIb30BAHME aJICKBATHBIX SI3BIKOBBIX CPEICTB - 1-5 6amios;
— YMEHHE OTBEUYaTh Ha BOMPOCHI APYTHX 00yJaIOmMUXCs U TIpernogaBarens - 1-3 6anna;
— coOdroJieHre perjiaMeHTa BoIcTyIuieHus -2 6amna; (Ecinu xTo-mbo M3 MarucTpaHToOB BO
BpeMs MPE3EHTALMN PEIICHU MPOOJIeMbI Keiica 1Mo3BosIeT cebe YMOIMOHATBHBIE OICHKH,
oOcyXJeHre, TO JaHHBIA MAruCTPAHT WM TPyIMIa MoiydaeT mrpadHbsie ouku -oT 1 10 3
0aIIoB.)
Bce 3apaborannble Oamnbl U mTpadHble OUKM 3aHOcATCsA B Tabmuiy. [loOexmaer Ta rpymnma,
KOTOpasi HaOpasa HanbobInee KoaudecTBo OamnoB. [IpenomaBaTtens oTBeHaeT 3a COOIOIEHNE
MPOTOKOJIA ¥ TIOABOIUT UTOTH 3aHITHA.

TpeOoBaHus K MPOBEAEHUIO 3a4eTa
3ader — ¢dopma TPOBEPKHM 3HAHWN, YMEHHA W HABBIKOB, MPUOOPETEHHBIX MAarnucTpaMHu B
MPOIIECCe YCBOSHUS yUeOHOTO MaTepuaia JEKIMOHHBIX, MPAKTUYECKUX U CEMHUHAPCKUX 3aHATUN
N0 JUCUUIUIMHE. 3a4yeT OCYIIECTBISETCS Ha OCHOBE MPUHIMUIOB OOBEKTUBHOCTH,
CIIpaBeUIMBOCTH, BCECTOPOHHETO aHAIN3a YPOBHS 3HAHUN MAaruCTPaHTOB.
Kputepumn onieHku 3HaHHMII HA 3a4eTe

3a4yeT NpOBOAMTCS B J[Ba dTarna: NEPEBECTU MUCHbMEHHO MHOS3BIYHBIN TEKCT Ha PYCCKUM SI3BIK
co cioBapeM 1o crennaiabHocTu. O6beM Tekcta 1500 mevyaTHbIX 3HAKOB. BpeMs BBITTOTHEHUS
- 60 MUH U yCTHO U3JI0KUTh OJHY U3 IIPOIIECHHBIX TEM.
[Tpu BbICTaBIEHUU OIICHKU YUUTHIBAETCS:

— 3HaHWe (HaKTHMUYECKOTO MarepHala Mo MporpaMme, B TOM 4YHCIE; 3HAHUE 00s3aTeNbHOM

rpaMMaTHKE;

— CTeneHb aKTUBHOCTHU MarucTpaHTa Ha CEMUHAPCKUX 3aHATHUSAX;

— JIOTHKY, CTPYKTYpPY, CTWJIb OTBETa; KYyJIbTypy peud, MaHepy OOIIEHHS; TOTOBHOCTh K

JTUCKYCCHH, apTyMEHTUPOBAHHOCTh OTBETA; YPOBEHb CAMOCTOATEIHLHOTO MBIIIIJICHHUS;

— HaJIMYME TMPONYCKOB CEMHHAPCKUX U JIEKIIMOHHBIX 3aHATHH MO HEYyBaXUTEIbHBIM

NpUYUHAM.

KpuTtepuu oneHku c(popMHPOBAHHOCTU HABBIKOB M YMEHHIl TOBOpPEeHUA

Orenka XapakTepuCTHKA OTBETa MATMCTPAHTa
3a4TEHO JIorM4HO  HOCTPOEHO  MOHOJIOTHYECKOE  BBICKA3BIBAHME
(oTaHO) (ommcaHMe, pacckas) B COOTBETCTBMH C KOMMYHMKATHBHOM
3agaueit, chopMyITupOBaHHON B 3a/IaHUM.




Jlexcuueckue eaMHUIBI M TPAMMAaTUYECKHE CTPYKTYpbI
UCIIOJIB3YIOTCS YMECTHO.

Peur mnoOHATHA: 3BYKM B TIIOTOKE PEYH IPOUHOCATCS
MPAaBUIIBHO, COOJIOAETCSl TMPABUJIBHBIA  WHTOHAIMOHHBIN

PHCYHOK.
O0beM BbICKa3bIBaHUA - HE MeHee 12-15 ¢dpa3-npeioxKeHui.

3a4TEHO
(xoporo)

JIOrMYHO MOCTPOEHHOE B COOTBETCTBMM C KOMMYHHKaTHBHOMN
3agaueit, chopMyITUpOBaHHOM B 3a/1laHUH.

Jlekcuueckue eAMHHUIBI M TI'paMMaTUYECKHE CTPYKTYpbI
UCTIONB3YIOTCS  yMecTHO. JlomyckaioTcs JIeKCHYecKHe H
rpaMMaTU4yecKie OIIMOKM, KOTOpble HE NPEHsATCTBYIOT
NOHUMAaHHIO PEeYu.

Peur monsTHa, ecTh Hamuuue (HOHEMATHUYECKHX OIIHUOOK.
O061bem BbIcKa3biBaHu - He MeHee 10 (pa3z-npennoxeHuil.

3a4TECHO
(YIOBIETBOPUTEILHO)

Monosornueckoe  BbICKa3bIBaHHWE  (OMUCaHWE,  pacckas)
MOCTPOCHO HE BCET/1a JJOTUYHO.

JlomyckaroTcsi JIKCMYECKHE W TIpaMMaTH4YecKhe ONIMOKH,
KOTOPBIE 3aTPYIHIIOT IIOHUMAHUE PEYH.

O0beM BbICKa3bIBaHUA - HE MeHee 6 (pa3-TpeyIoKeHUH.

HE 3a4TEHO
(HEYTOBJIETBOPUTEITHHO)

CogepxaHue OTBeTa HE COOTBETCTBYET IIOCTaBJICHHOMN
KOMMYHHKATHBHOH 3a/1a4e.

I[OHyCKaIOTCH MHOT'OYHCIICHHBIC JICKCUYECCKUEC n
rpaMMaTHYECKUE OIIHOKH.

Peur He BoOCHpuMHMMaeTCs Ha CIOyX H3-3a OOJBLIOTO
KoJudecTBa (POHEMATHIECKHUX OIMIMOOK.

Kputepun onenku c)opMUPOBAHHOCTH HABBIKOB MEPEBO/Ia HHOSA3BIYHOIO

TEKCTA HA PYCCKUIl SI3BIK

(Hey1OBIIETBOPHUTEIHHO)

Onenka XapakTepHuCcTHKa NIepeEBOJ1a TEKCTa

3a4TCHO IlepeBon mpeacraBisieT co0OW  aneKkBaTHYIO Mepenady

(oTIIM4HO) HHOSI3BIYHOTO  TEKCTA CPEICTBAMH  PYCCKOTO  SI3bIKA B
HEPa3pbIBHOM €IMHCTBE COJIepKaHUs U POPMBIL.

3a4TCHO IlepeBon mpexacraBisieT co0OW  aneKkBaTHYIO Mepenady

(xopomio) MHOS3BIYHOTO TCKCTA CPCACTBAMH PYCCKOIO s3bIKa B
HEpa3pbIBHOM €JIMHCTBE cojepkaHus u ¢opmbl. [lomymieHo
30% rpaMMaTH4eCKMX W  CTWIMCTUYECKUX  OIIMOOK,
MPUBOJIAIINX K HETOYHOCTH NEPEBOJIA.

3aUTEHO B mepesoge nmomymeno 50 % rpamMmarMyeckux u

(YIOBIETBOPUTENLHO) CTUIIMCTUYECKUX OMMOOK. TEKCT IepeBeieH He TONIHOCTEIO.

HE 3a4TEHO CMBICIT TEKCTA UCKAXKEH.




8. YueOHOo-MeTOoAMUYECKOE M NH(POPMALMOHHOE O0ecnieYeHHe TUCHUILINHBI

8.1. OcHoBHas nuTEpaTypa

. JleBrepoBa, 3.P. AHrmmiickuil s3bIK [DNEKTPOHHBIA pecypc]: ydeOHOe mocobue s
NOJATOTOBKM CTYACHTOB-OaKalaBpoOB, HM3y4alOIIUX SKOHOMHUKY W ympasieHue / 3.P.
HestepoBa. - Maiikon: Marapun O.I'., 2016. - 404 c. - Pexum gocryna:
http://lib.mkgtu.ru:8002/libdata.php?id=2100024569

[nsxoBa, B.A. AHIITUACKHI S3BIK 11 SKOHOMUCTOB [ DIIEKTPOHHBIN pecypc]: yaeOHUK /
[naxosa B.A., I'epacuna O.H., I'epacuna FO.A. - Mocksa :/lamkos u K, 2018. - 296 c.:-
OBC «Znanium.comy - Pexum JOCTYyTIA:
https://new.znanium.com/catalog/product/430476

8.2. JlonosHUTENbHAS TUTEPATYpa

. Yuxkunena, JI. C. AHNIMICKUN SA3BIK )11 SKOHOMHUYECKUX CHIEIUATBHOCTEN [ DIIEKTPOHHBII
pecypc]: yuebnoe mocodbue / JI. C. UmkuneBa, M. B. MarseeBa. - MockBa: KYPC:
NH®PA-M, 2019. - 160 c. - DBbC «Znanium.com» - Pexum npocrymna:
http://znanium.com/catalog/product/1012463

PasymoBckasi, B.A. IlpodeccnoHaibHO OpHUEHTHPOBAHHAsS KOMMYHHUKAIUs  Ha
aHTJIMICKOM sI3bIKE U dKOHOMHCTOB = Professionally-oriented Communication in
English for Economists [DnexTponnsiii pecypc]: yuedHoe mocodue / B.A. PazymoBckas,
H.B. Kimumosuy, FO.E. Banbkosa. - Kpacnosipck: Cub. denep. ya-t, 2018. - 212 ¢. - ObC
«Znanium.com» - Peskum goctyma: https://new.znanium.com/catalog/product/1032117
O®ponosa, B. II. [lenoBoe oOmenue (AHTTUHCKUN $3bIK) [DIEKTPOHHBIA pecypce]:
yaueOnoe mocodue / B. II. ®@pornona, JI. B. Koxanosa, T. 10. Yurupuna. - Boponex:
Boponesxckuii rocyiapcTBeHHBIH YHUBEPCUTET WHKEHEPHBIX TexHosorui, 2018. - 160 c.
- OBC «IPRbooks» - Pexxum mocryma: http://www.iprbookshop.ru/86276.html
[unoBckas, A. A. AHMHIACKUI TSI SKOHOMHCTOB [DIEKTPOHHBIN pecypc]: yueOHoe
nocobue / A. A. lllunosckas. - TamOoB: TaMOOBCKHII TOCYIapCTBEHHBIN TEXHUYECKHUI
yauBepcurer, ObC ACB, 2017. - 533 c¢. - OBC «IPRbooks» - Pexum nocryma:
http://www.iprbookshop.ru/86290.html

EBciokoBa, T.B. AHTTIMHCKHIA SI3BIK JJI1 SKOHOMHCTOB [ DIEKTPOHHBIN pecypc]: yueOHHK /
EscrokoBa T.B., bapabanoBa WN.I'., Ara6absu C.P. - M.: PUOP: UHOPA-M, 2016. - 192
C. - ObC «Znanium.comy - Pexum JOCTyMa:
http://znanium.com/catalog.php?bookinfo=556466

8.3. adopmManmoHHO-TEIEKOMMYHHKAIIMOHHBIE pecypchl ceTH «HTepHeT»

. http://window.edu.ru/window/library Y4eGuble mocobusi Ha caiite HHGOPMAIMOHHON
cuctemsl "EquHoe okHO 1ocTymna K 00pazoBaTeIbHbIM pecypcam”

. http:/lmww.homeenglish.ru Aarauiickuii 361K OSCIIIATHO W HE BBIXOMAS M3 J0Ma. YPOKHU
U MaTepUabl 10 U3yYSHUIO aHTIMICKOTO S3bIKa

. http://lwww.native-english.ru AHTTHACKU#T SI3BIK OHJIAWH


http://lib.mkgtu.ru:8002/libdata.php?id=2100024569
https://new.znanium.com/catalog/product/430476
http://znanium.com/catalog/product/1012463
https://new.znanium.com/catalog/product/1032117
http://www.iprbookshop.ru/86276.html
http://www.iprbookshop.ru/86290.html
http://znanium.com/catalog.php?bookinfo=556466
http://window.edu.ru/window/library7p_
http://www.homeenglish.ru/
http://www.native-english.ru/

9. MeToaunuyecKkue YKazaHusd 1Jas oﬁyqammnxm 0 OCBOCHHMI0 JUCHUIIJIMHBI

Y4eOHO-MeToInYecKre MaTepHalIbl O MPAaKTUYeCKUM 3aHATHAM qucuuiuinabl b1.5.03MHOoCTpanHbIif A3b1K

Pa3nesn/Tema ¢ ykazanunem

OCHOBHBIX y4e0OHBbIX Criocodsr
Ne n/m S IEMEHTOR Metoabl 00yyenusi | (popmbi) CpencrBa o0yueHust ®opmMupyeMble KOMIIETEHIIHU
o0yueHust
(IMaaKTHYECKHUX eINHUII)
| CEMECTP Uznoxenue, Oecena, |Jlexmus VYyebHoe mocobue, ycTHast | CIOCOOHOCTBIO K KOMMYHHUKAIIMH B YCTHOH U
1. Company Strictures. KOHCIIEKTUPOBaHUE peyb NMUCbMEHHOW  (dopMax Ha PYCCKOM H
TEKCT: “MTS Systems MHOCTPAHHOM $3BbIKax [JIsl PELICHUS 3a1ad
Corporation.” I'pammaTHKa: MEXJIMYHOCTHOIO " MEXKYIbTYPHOTO
Nwms CYLIECTBUTENBHOE B3aumoeiictBus (OK-4)
(MHOX.UUCIIO,IPUTSK.TIA/IE
x). JINuHBIE MECTOMMEHHS.
[Topsimok ci0B B MpPOCTOM
MIPEITIOKEHUH.
2. Recruitment VYcrHbIH onpoc, [IpakTrueckoe |YueOHOE mocoOue, yCTHAS |CIIOCOOHOCT K CaMOOpraHu3aluu |
TEKCT: “Job Ads: Reading |BeimoniHeHHE 3aHSITHE peyb camoobpazoBanuio (OK-7)
between the lines.” yIpaKHEHHUH

I'pammaruka: ['maron to be

U BBIpQXEHHS C HUM.
Oo6oport there is/are.
YucnurenbHble

KOJINYECTBEHHBIE u
MOPSIKOBBIE. Turnbl

BOIIPOCOB.




Retailing YcrHblit onpoc, 6mu- | JIekmus VYyebHoe mocobue, ycTHast |CIOCOOHOCTh K CAaMOOPTaHU3aLUuHU 1

TEKCT: “A Us Grocer’s OTIPOC, BBITIOJIHCHHE pedb, KOMIIBIOTED, camoobpazoBanuio (OK-7)

embrace of the Customer  |ympaxxHeHMI UHTCPHET

Service.”

I'pammaruka: Apruxmu: the/

a,(an) ompemencHHBIH U

HeompeneneHHblil.  Present

Simple/Present Continuous.

Franchising Uznoxenne, Oecena,|[IpakTuueckoe |YueOHoe mocobue, CIOCOOHOCTHIO K KOMMYHMKAIIUU B YCTHOH U
TEKCT: “The sport shoe KOHCIICKTUPOBAHHUE  |3aHITHE TECTOBBIC MaTEPHAIIBI NMUCbMEHHOW  (dopMax Ha PYCCKOM H
franchising program. WHOCTPAaHHOM sI3BIKAX IS PEIICHUs 3aaa4
Franchising your business.” MEKITHYHOCTHOTO u MEKKYJIBTYPHOTO
['pammaruka: Crenenu B3aumoeicTBus (OK-4)

CpaBHEHHUSI

[IpUJIaraTeabHbIX. Past

Simple. HenpasuibHbie

TJIArOJIBL.

International Business VcTHBIN ompoc, | JIekius VuebHoe nmocodue, CIOCOOHOCTH K CAMOOPraHU3aIiy U

Styles BBITIOJIHEHHUE TECTOBBIC MaTEepPHAJIBI, camooOpazoBanuto (OK-7)

TEKCT: “Advice for yIpaKHEHHIH, KOMITBIOTEP

business leaders.” TECTUPOBAHUE

I'pammaruka:

Mecroumenus some, any,

no.

Banking Pacckas, 6ecena, |[Ipaktuueckoe |YyeOHOe mocoOue, ycTHas |CIOCOOHOCTHIO K KOMMYHHMKAIIUU B YCTHOM U
TEKCT: “A global banking |koHclieKTHpOBaHHME  |3aHATHE peub NUChbMEHHOW  (opMax Ha pPYCCKOM U
group. The growth in on- WHOCTPAaHHOM sI3BIKAX IS PEIICHUs 3a/aa4
line banking.” MEKITHYHOCTHOTO u MEKKYJIBTYPHOTO
I'pammaTuka: Future B3aumoeicTBus (OK-4)

Simple. [ToBenurenpHOE

HaKJIOHCHHC.




Business and the
Environment

TEKCT: “How green is my
Patio.” I'pammaruka: Turmbt
BOIIPOCOB.

VYcerHbI onpoc,
paccka3s, becena

Jlextus

VYuyebHoe mocobue, ycTHast
pedb

CIIOCOOHOCTH K CaMOOPTaHU3AIuHU U
camoobpazoBanuio (OK-7)

The Stock Market

TEKCT: “Shares of Sage
Group plc”

I'pammaruka: Present, Past,
Future Continuous, Active
Voice. Ynorpebienue
apTUKIA c
reorpaduuecKuMu
Ha3BaHUSIMU.

Il CEMECTP

YcerHblii onpoc,
onuI-omnpoc,
BBIIIOJIHEHHE
YIIPa)KHEHUN

[IpakTrueckoe
3aHATUC

YuyebHoe mocodue,
TECTOBBIC MaTepI/IaJ'H:I,
KOMITBIOTEP

CIIOCOOHOCTBIO K KOMMYHHKAIIMH B YCTHOU H
NUCbMEHHOW  (opMax Ha pPYCCKOM U
MHOCTPAaHHOM S3BIKAaX IUIS PEIICHHS 337134
MEJIMIHOCTHOTO u MEKKYJIbTYPHOTO
B3aumoeiicteus (OK-4)

1.

Import Export

TEKCT: “Causalities of the
Trade Wars”. “What is
important when exporting
your products
successfully?”
I'pammaruka:
Present Perfect, Past
Perfect, Future Perfect,
CJIIOKHOIIOJYMHCHHBIC
IIPEUIOKEHNUS BPEMEHU.

Bpemena

HsnoxeHnue, becena,
KOHCIIEKTUPOBaHUE

Jlexusa

YuebHoe mocodue,
TECTOBBIC MaTepI/IaJ'H:I,
KOMITBIOTEP

CIIOCOOHOCTH K CaMOOPTaHU3alUuH U
camoo0OpazoBanuio (OK-7)

Company Performance
TEKCT: “Board Ousts
BMW chief and his heir”
I'pammaruka: Present
Perfect-Past Simple

YcTHBIN ompoc, OHIl-
OTPOC,  BBITIOJTHCHUE
YIPa)KHEHUN

IIpaxTueckoe
3aHATHE

VYuebOHoe mocobue,
TECTOBBIE MaTEPHAJIBI,
KOMITBIOTEP

CIIOCOOHOCTH K CaMOOPTaHU3AIuH U
camoobpazoBanuio (OK-7)




Setting up a business Uznoxenue, Oecena,|Jlekuus VY4ebHoe nocobue, CIIOCOOHOCTBIO K KOMMYHHKAIIMH B YCTHOU H
TEKCT: “New kids on the|koncmekrupoBanue TECTOBBIE MaTEPHAJIBI, NUCbMEHHOW  (opMax Ha PYCCKOM |
business block: Thatcher’s KOMITBIOTEP WHOCTPAaHHOM SI3bIKaX ISl pEIeHHs 3a1ad
enterprise babes are taking MEKITHYHOCTHOTO u MEKKYJIBTYPHOTO
the tycoon’s world by B3aumoeiictBus (OK-4)

storm”

I'pammaruka: ITopsinox

CJIOB. [ToBTOpEHUE

BUJOBPEMEHHOW  CHCTEMBI

AHTJINACKUX I[JIaroJioB.

CrtpanaTenbHblii 3aJ10T

Corporate Alliances and YcTHBIH ompoc, |[Ipaktuueckoe | YueOHOE mocodue, CIOCOOHOCTHIO K KOMMYHHMKAIIUK B YCTHOHM U
Acquisitions BBITIOJIHEHHUE 3aHATHE KOMITBIOTEP NUCbMEHHOW  (opMax Ha pPYCCKOM U
“Start —up awards!” YIPaKHEHHH, WHOCTPAHHOM SI3bIKAaX JUIsl PEIICHHs 3a1ad
I'pammarrka: MopgaibHbIE | TECTHPOBAHUE MEXITHYHOCTHOTO U MEXKKYJIbTYPHOTO

TJ1aroJjibl 1 uX 3KBUBAJICHTHI

B3aumoeiicteus (OK-4)

Marketing VYcrHbIH onpoc, Jlexmms YuebHoe mocodue, CIOCOOHOCTBHI0O K KOMMYHUKAIIMM B YCTHON U
TEKCT: “Guess who wants |paccka3, Oecena TECTOBbIE MaTEPHAJIbI NUCbMEHHOW  QopMax Ha PYCCKOM U
to make a splash in water” WHOCTPAaHHOM S3bIKaX Ui DEIICHHs 3a1ad
I'pammaruka: UTHGUHUTUB U MEKITMYHOCTHOTO u MEXKYJIBTYPHOTO
ero GhopMsl. B3aumoeiicteus (OK-4)

Product and Corporate|Pacckas, 6ecena, [IpakTrueckoe |YuebHOE mocoodue, CIOCOOHOCTH K CaMOOpTaHU3aIuH 1
Advertising KOHCIIEKTUPOBAaHUE  |3aHATHE TECTOBBIE MaTepHaJIbI camooOpazoBanuto (OK-7)

TEKCT: “Would you call
your friends if it meant
hearing ads every three
minutes — er, make that free
minutes?”

I'pammaruka:




CII0XHOIIO [YNHEHHBIE

MPETIOKEHUSL.

[Ipunarounsie
NPEJIOKECHUST BPEMEHH B
Oymymiem.

7. The Business Media Wznoxenue, 0ecena, |Jlexnus YuebHOe mocobue, ycTHas! |CIIOCOOHOCTh K CAaMOOPTaHU3allid 1
TEKCT: “The International |koHcriekTupoBaHue peyb camoobpazoBanuio (OK-7)
Herald Tribune”
I'pammaruka: pugaTOYHBIE
NPEJIOKEHUS YCIOBUS 3-X
THUIIOB.

111 CEMECTP

1. Types of Business|YcrHsiii onpoc, 6aun- ([Ipaktudyeckoe | YuyeOHOE mocobue, CIOCOOHOCTHIO K KOMMYHHMKAIIUU B YCTHOH U
Organization OIPOC, BBITIOJIHEHUE  |3aHATHE TECTOBBIC MaTEPHAIIbI, NUCbMEHHOW  (opMax Ha  PYCCKOM |
TEKCT: “The different|ynpaxxnenuit KOMITBIOTEP MHOCTPAaHHOM SI3bIKaxX Ui pPEUIeHUs 3aaad
types of business MEKITHYHOCTHOTO u MEXKYJIBTYPHOTO
organization. The B3aumoeiicteus (OK-4)
partnership. The Joint stock
company”.

2. Prices and Market W3noxenue, 0ecena, |Jlexnus YuebHOe mocobue, ycTHas! |CIIOCOOHOCTh K CaMOOPTaHU3allid 1
TEKCT: “Price and value.|koHcIieKTUpOBaHHE peyb camoobpazoBanuio (OK-7)
Market. Demand”

3. Economics Policy Pacckas, Oecena, [MpakTiueckoe | YueOHOe mocodue, CIIOCOOHOCTBIO K KOMMYHHKAIIMH B YCTHOU H
TEKCT: “Policies with|koHcriekTUpOBaHHE  |3aHATHE KOMITBIOTEP NUChbMEHHOW  (opMax Ha pPYCCKOM U

floating exchange rates. A
model of the economy”.

WHOCTPAHHOM SI3bIKaX Ui PEUICHUS 3aaad
MEJTMIHOCTHOT'O u MEXKYJIbTYPHOTO
B3aumoeiictus (OK-4)




Economic Systems Wznoxenue, Oecena, |Jlexkmus VYyebHoe mocobue, ycTHast |CIIOCOOHOCThIO K KOMMYHUKAILIUU B YCTHOW U

TEKCT: “Traditional |koHCTIEKTHpPOBaHHE peub NUChbMEHHOW  (opMax Ha pPYCCKOM |

economies”. MHOCTPAaHHOM f3bIKaxX Ui pEIIeHUs 3anay
MEJIMIHOCTHOT'O u MEXKYJIbTYPHOTO
B3aumoeiictBus (OK-4)

Money Vel onpoc, [TpakTuueckoe |YueOHOE mocoOue, CIIOCOOHOCTH K CAaMOOpPTaHU3aIUU 1

TEKCT: “The functions of|pacckas, 6ecena 3aHATHE TECTOBBIE MaTEPHAJIBI, camoobpazoBanuio (OK-7)

money. A store of value”. KOMITBIOTED

Competition in Theory and|Pacckas, 6ecena, Jlexrust YuebHOe mocobue, CIOCOOHOCTBIO K KOMMYHHMKAIIMK B YCTHOHM U

Practice KOHCIIEKTUPOBaHHUE KOMITBIOTEP NUCbMEHHOW  (opMax Ha pPYCCKOM U

TEKCT: “Monopoly power. WHOCTPAHHOM SI3bIKaX JUIsl PEIICHHs 3a1ad

Price and output MEKJTMYHOCTHOTO u MEXKYJIBTYPHOTO

agreements. Discriminating B3aumoeiicteus (OK-4)

monopoly”.

Banking and Monetary|Ycraslit onpoc, 6muil- |[Ipaktaueckoe | YuebHOE mocooue, CIOCOOHOCTH K CAMOOPraHU3aIiy U

Policy OTIPOC, BHITIOTHEHUE  |3aHATHE TECTOBBIC MAaTEPHUAIIHI, camoobpazoBanuio (OK-7)

TEKCT:  “The  British|ynpaxkuenuii KOMITHIOTEP

banking system. The Bank
of England. Efficiency of
public enterprise”.




Y4eObHO-MeToANYECKHE MaTepHaIbl IO CaMOCTOsATEIbHOM padoTe mucuumuinHabl b1. b.03 MHOCTpaHHbBIH S3bIK

Ne Paznen/Tema ¢ ykazanuem | MeToabl 00y4eHust Cnoco0n1 (popmbl)o0yueHmst CpencrBa o0yueHust
n/n OCHOBHBIX Y4eOHBIX
3J1eMEHTOB
|
cemMecTp
1. Management skills CocraBjieHne 010K JCKIHMH, CamocrosTenbHas paboTa ¢ KonrpossHas pabora
MacTtepcTBO MEHEIKMEHTA. | KOHCIIEKTUPOBAHHE, BHIITOJTHEHHE ucrnonb3oBanueM MHTepHET-
JIEKCUKO-TaMMaTHYEeCKUX TEXHOJIOTUI
YIPAKHEHUMN
2. Basic of financial | CocraBnenue 010K Jekiuy, | BueayauropHoe yrenue KonrposbHas paboTta, TECTHI, 3a4€T
management KOHCIIEKTUPOBAHUE,  BBITIOIHEHUE
OcHoBa (MHAHCOBOTO | JIEKCUKO-TaMMaTHYECKUX
MEHEDKMEHTA YIPAKHEHUIN
3. Accounting CocraBnenue 670K aexiuy, | Pazpaborats mpoekt (B ToM KonTtponbHast pabota, TeCThl, 3a4eT
byxranrepckuit yuet KOHCIIEKTUPOBAHUE, BBIIOJHEHUE | YUCJIE C UCIOJIb30BaHUEM
JIEKCUKO-TaMMaTHYECKUX MH(OPMALIMOHHBIX TEXHOJIOTHH)
yIpaXHEHU I Y y4aCTBOBATh B YCTHBIX
Mpe3eHTAIMIX
4, Operations management CocraBnenue 0J10K neknuu, | BHeayauTopHoe uTeHne KoHTponbHast paboTta, TeCThl, 3a4eT
Ympasnenue JIEJIOBBIMU | KOHCTIGKTHPOBAHHE,  BBIOJHCHUE
orepanusIMu JIEKCUKO-TaMMaTHYEeCKUX
YIPAKHEHUIN
5. Marketing CocraBnenue 0J10K nexuuu, | MaguBuayansHas u rpynmnoBas | KontponbHas paboTa, TECTHI, 3a4ET
MapkeTuHr KOHCIIEKTHPOBAaHUE, BBINIOJIHEHUE | TBOpUYECKas paboTa
JIEKCUKO-TaMMaTHYEeCKUX
YIPAKHEHUIN
6. Management information | CocraBienue 0JI0K neknun, | CaMocTosITENbHAS JOMAIITHSIS KoHTposbHast paboTa, TeCThl, 3a4eT




technology KOHCIIEKTUPOBAaHUE, BBITIONHEHUE | paboTa
HNudopmannonHas JIEKCUKO-TAMMATHYECKUX
TEXHOJIOTHS] MCHEJKMEHTA yIpaXHEHU I
7. Human resources | CocraBieHue 0J10K nexnun, | CaMocTosiTebHas paboTa ¢ KoHTponbHast paboTta, TeCThl, 3a4eT
management KOHCIIEKTHPOBAHME, BBITIOJNIHEHUE | UCTIONIb30BaHUEM MHTEpHET-
VYnpasienue JIOACKUMH | JIEKCHKO-TAMMaTHYECKHIX TEXHOJIOTUH
pecypcamu YIPAKHEHUMN
8. Motivation CocraBnenue 0JI0K neknuu, | Paspaborath mpoekT (B ToM KoHTponbHast paboTta, TeCThl, 3a4eT
MortuBanus KOHCIIEKTUPOBAHUE, BBITIONHEHUE | YUCJIE C UCTIOIB30BaHUEM
T JIEKCHKO-TAMMATHIECKHX WH(POPMAIIMOHHBIX TEXHOJIOTHIA)
cemecTp yIpaXHEHU I Y y4aCTBOBATh B YCTHBIX
MIPE3CHTAIHSIX
1. Business ethics CocraBnenue 010K jgeknyy, | CaMocToaTenbHAs JOMAITHSISA KoHTponbHast paboTta, TeCThl, 3a4eT
JlenoBas 3TuKa KOHCIIEKTUPOBAaHUE, BBITIONHEHUE | paboTa
JIEKCUKO-TAMMAaTHYECKUX
YIPa)KHEHUMN
2. Environmental problems CocraBjcHue 010K Jekiuy, | BueayauropHoe yrenue KonrposabHas paboTta, TECTHI, 3a4€T
DKosoruyeckue mpoodaemMbl KOHCIIEKTUPOBAHUE,  BBITIOIHEHUE
JIEKCHUKO-TAMMATHYECKUX
YIPAKHEHUIN
3. Information exchange (Fax | CocraBienue 00K JCKIHMH, PaGora B komMaH 1€, BMECTE KonrposabHas paboTta, TeCTHI, 3a4€T
messages) KOHCIICKTUPOBAHHUEC, BBIIIOJTHCHUEC HaXOOUTh PCIICHUSA JCTIOBBIX
O6men nHpopmarnuei JIEKCUKO-TAMMaTHYECKHIX npobiem
YIPaKHEHUIN
4. Dates, salutations and CocraBjieHne 010K JCKIHMH, Paspabotars mpoekT (B TOM KonrposabHas paboTta, TECTHI, 3a4€T
complimentary closes KOHCIIEKTUPOBAHUE, BBIIIOJIHEHNUE | YUCIIE C UCTIOIh30BAHUEM
Jats1, oOpareHus u JIEKCUKO-TAMMaTHYECKHIX WH(POPMAITMOHHBIX TEXHOJIOTHA)
3aKTIOYUTEITLHBIC yIpaXHEHU I Y y4aCTBOBATh B YCTHBIX
MIPUBETCTBUS MIPE3CHTAIHSIX
S. Sales messages CocraBnenue 670K nexkuuy, | BHeaynutopHoe uTeHHe KonTtponbHas pabota, TecThl, 3a4eT
Coo01eHus o mporaxax KOHCIIEKTUPOBAaHUE,  BBITIOJTHECHUE




JICKCUKO-TaMMAaTHYCCKHUX

YIpaXHEHUH
6. Counter-proposals CocraBnenue 0JI0K neknuu, | Pabora B komaHze, BMECTE KoHTponbHast paboTta, TeCThl, 3a4eT
Kontprpemioxenus KOHCIICKTHMPOBAHKME,  BBIMIOJIHEHHUE | HAXOAUTH PEIICHUS IETOBBIX
JICKCUKO-raMMaTUIEeCKUX npobiem
YIPaKHEHUIN
7. Inquiries CocraBnenue 0J10K neknuu, | BHeayauTopHoe uTeHne KoHTponbHast paboTa, TeCThl, 3a4eT
3anpockl KOHCIICKTHPOBAHKME,  BBITIOJIHEHHE
JICKCUKO-TaMMaTUIEeCKUX
Il YIPa)KHEHU N
ceMecTp
1. Definition of management. CocraBjcHue 010K aekiun, | CaMOCTOSTENbHAS TOMAIITHSSA KonrposabHast paboTta, TeCTHI, 3a4€T
IMToHsATHSI MCHEKMEHTA. KOHCIICKTMPOBAHKWE,  BBINIOJIHEHHE | paboTa
JICKCUKO-TaMMaTUIEeCKUX
YIPAKHEHUI
2. Levels and areas  of | CocraBnenne 0JI0K nexuuu, | Pabora B KoMaHie, BMECTE KonrposbHas paboTta, TeCTHI, 3a4€T
management. KOHCIICKTHMPOBAHKME,  BBIMIOJIHEHHUE | HAXOAUTH PEIICHHUS IETOBBIX
YpoBHuU " 00J1aCTH | JIEKCUKO-TAMMAaTHYECKHUX npobiem
yIpaBICHHUS. YIPaKHEHUIN
3. General definition of | CocraBnenue 010K Jekiuy, | BueayauropHoe yrenue KonrposabHas paboTta, TECTHI, 3a4€T
accounting. KOHCIICKTUPOBAHUC, BBIINOJIHCHHUEC
Oo0ree HOHATHE | JICKCHKO-TAMMAaTHYSCKUX
OyXTajTepcKoro y4yera yIIpaKHEHU I
4. Advertising and marketing in | CocraBienue 010K aekiun, | CaMOCTOSTEbHAS TOMAIITHSS KonrposabHas paboTta, TECTHI, 3a4€T
the future. KOHCIIEKTHPOBAaHUE, BBINOJIHEHUE | paboTa
PeknamMa ¥ MapKeTHHT B | JIGKCHKO-TAMMaTHYECKUX
Oyayem. yIpaXHEHU I
5. When a firm in trouble. CocraBienue 0JI0K nexuyy, | CaMocTosTenbHas JOMAIIHIA KonrposbHas paboTta, TeCTHI, 3a4€T
Korna y gupmbl npobiembl. | KOHCIIEKTUPOBAaHUE,  BBHINOJIHEHUE | paboTa

JIEKCUKO-TAMMaTH4YECKUX
YIPAKHEHUI




Types of commercial paper. Cocrapienue 0JI0K nexnuM, | Pabora B KomaHie, BMECTE KonTponpHas pabora, TeCThI, 3a4eT
Buapt KOMMEPYECKHUX | KOHCIICKTHPOBAHNE, BBIOJHEHHUE | HAXOAUTH PEIICHUS IETOBBIX
JIOKYMCHTOB. JICKCHKO-TAMMAaTHUECKUX npooem
YIPaXKHEHU N
Scientific theories of | CocraBienue O6mok  jekuuu, | BueayauropHoe ureHue KonTtponbHas pabota, TecThl, 3a4eT
motivation. KOHCIIEKTHPOBAaHUE,  BBIMIOJHEHUE
Hayunbie TEOPHUH | JICKCHUKO-TaMMaTHYCCKIX
MOTHBAIWH. YIpaXHEHU N




10. ITepeyenb nHPOPMALMOHHBIX TEXHOJIOIHIl, HCIOJIb3yeMbIX MPH OCYLECTBJICHUN
o0pa3oBaTe/IbHOI0 mpomecca MO IMCHUILIMHE, BKJIYasi NepedyeHb IPOrpaMMHOIO
o0ecriedyeHUs1 M MH(POPMAINUOHHBIX CIIPABOYHBIX CHCTEM (MPH HEOOXOAMMOCTH)

WudopmanroHHble TEXHOIOTUH, UCTIONb3YEMbIE TIPU OCYIIECTBICHUH 00pa30BaTEIbHOTO
npolecca 1o AUCIUIUIMHE IT03BOJIAIOT:

- OpraHu30BaTh MPOIECC OOPa30BaHMS IYTEM BU3YAIM3AIMH H3ydaeMoil HH(opMammu
MOCPEACTBOM HCIOJIb30BaHUS IPE3eHTalNN, Y4eOHbIX (PUITBEMOB;

- KOHTPOJIUPOBATh PE3YIbTAThl O0yUCHHS HA OCHOBE KOMITBIOTEPHOTO TECTUPOBAHUS;

- aBTOMATH3HMpOBATh pACUEThl AHAIWTHYECKUX II0OKA3aTeleil, MpeayCMOTPEHHBIE
IPOTPaMMOi HayYHO-HCCIIeI0BATENbCKON pabOThI;

- aBTOMaTH3UPOBATH MOUCK HHPOPMAIUH TOCPEICTBOM UCIIOJIb30BAHUS

CIIPaBOYHBIX CHCTEM.

10.1. IlepeyeHb HEOOXOAMMOTI0 IPOrPAMMHOI0 O0ecTeYeHus!
Jlnst ocyIecTBiIeHUsT y4eOHOTO TMPOIecca HUCIOIB3YETCsi CBOOOTHO PaCIpOCTPaHsIEMOe
(6ecrutatHOE HE TpeOyroIIee JTUICH3UPOBAHNS) TIPOTPaMMHOE 00eCIICUCHHE:

HaumeHnoBaHue NporpaMMHOro | PekBu3nThl MOATBEPKIAIONIET0 JOKYMEHTA

o0ecreyeHus, IPONU3BOAUTE/Ib (Ne sMueH3um, gara NpuodOpeTeHUsi, CPOK
JAeHCTBHSA)

Microsoft Office Word 2010 Howmep npoaykra 14.0.6024.1000 SP1 MSO
(14.0.6024.1000)
02260-018-0000106-48095

Kaspersky Anti-virus 6/0 Ne nunensun 26FE-000451-5729CF81 Cpox
nmunen3un 07.02.2020

Adobe Reader 9 Becmiarao, 01.02.2019,

OCWindows7 [Mpodeccuonanvuas, | N 00371-838-5849405-85257, 23.01.2012,

MicrosoftCorp. 0ecCpOUHBIi

7-zip.org GNU LGPL

Oducusrit maker WPSOffice CBoboaHOo pacrnpoctpansemoe [10

10.2.ITepeyenb He0OXOAUMBIX HH(POPMALIMOHHBIX CIIPABOYHBIX CHCTEM.

Kaxnprii oOydaromuiics B TEYEeHHE BCEero Imepuoga oOydeHHs oOecreueH
WHMBUIYaIbHBIM HEOTPAHUYCHHBIM JIOCTYIIOM K 3JIEKTPOHHO-OMOIMOTEUHBIM CUCTEMAM:

1. Dnekrponnas oudauoreunas cucrema «IPRbooks» (http://www.iprbookshop.ru)

2. DnextponHas oubnmoreunas cucrema «ZNANIUM.COM» (www.znanium.com).

Hdns  oOydarommxcst oOecniedeH JOCTynm  (yAaJGHHBIH JOCTYN) K  CIEIYIOIIUM
COBPEMEHHBIM TPOGECCHOHATBHBIM 0a3aM JaHHBIX, WH(POPMAIMOHHBIM CIPABOYHBIM U
TIOWCKOBBIM CHCTEMAaM:

1. Koncynprant [lmtoc — cnipaBounas mpaBoBas cucrema (http://consultant.ru)

2. Web of Science (WoS) (http://apps.webofknowledge.com)

3. Hayunas snektponnas 6ubnuoreka (HOb) (http://www.elibrary.ru)

4. Dnextponnas bubmuoteka uccepranmii (https://dvs.rsl.ru)

5. KubepJlennnka (http://cyberleninka.ru)

6. Hanimonanbhast snexkrponHas omonuoteka (http://H36.pd)




11. Onucanue MaTepHalbHO-TEXHUYECKOH 0a3bl HEOOXOAUMOW [JI OCYLIeCTBJIEHHS
00pa3oBaTeJILHOIO Mpolecca No JMCUHUIIHHE

HamMeHoBaHus cieaabHBIX
OMEIICHUN U TIOMEIICHUN JJIs
CaMOCTOSATEIILHON PaboThI

OcCHaIIEHHOCTh CIEUaTbHBIX
MOMEIICHUN U IIOMEIECHUN IS
CaMOCTOSITEIbHON PabOThI

[lepeueHb JIMIIEH3MOHHOTO
MPOrPaMMHOTO O0ECTICUeHUSI.
PexBU3UTHI MOATBEPKTAFOIIETO
JIOKYMEHTa

CrennanbHbIe TOMELIEHUS

VY4ebHble ayTUTOPUH IS
MPOBEJICHUS 3aHATUN
NMeKIMOHHOTO Tha: Ne ayn. 3-
12, 3-15, 3-17, 3-22,
pacros0KeHHbIE IO apecy: T.
Maiikomn, yi. [lymkuna, . 177.
Aynutopun st
MPAKTUYECKUX 3aHITUH,
TPYIIOBBIX H
VHIVBUIYaJIbHBIX
KOHCYAbTAL[UH, TEKYILETO
KOHTPOJIS ¥ POMEKYTOUHOMN
aTTectanuu: Ne aya. 3-12, 3-15,
3-17,3-22, pacmiofio>)KeHHBIC 10
anpecy: yi. [lymxkuna, a. 177.
KomnbroTepHbIi Ki1acc:
MYyJTBTUMEINIHAS S3BIKOBAS
mabopaTtopus Ne ayn. 316,
pacIoI0XKEeHHAsI 10 aipecy yiI.
[TepBomaiickas, a. 191.
JlunragoHHBINA KaOUHET
Kadeapbl THOCTPAHHBIX
s1361K0B Ne ayz 320,
[PACIIOJI0KEHHBIN 110 aJpecy:
yi. I[lepBomaiickas, n. 191.

IlepeHocHOE MyIBTUMEIUNHOE
obopymoBaHue, 10cKa, MeOeIb
1711 Ay AUTOPUH,
KOMIIBIOTEPHBIN KJj1acc Ha 15
MMOCaJ0YHBIX MECT,
OCHAIIICHHBIA KOMIBbIOTEpaMHU
Pentium ¢ BBEIXOZOM B
NuTepHerT.

1. OnepaunonHas cucreMa
«Windows», morosop
0376100002715000045-
0018439-01 ot 19.06.2015;
CBOOO/IHO pacIpoCTpaHsIeMoe
(6ecrumaTHOE HE Tpedyromee
JULEH3UPOBAHMS)

1. ITIporpamma s
BOCIIPOU3BEICHUSI ayTHO U
Buzeo daitno «VLC media
player»;

2. [Tporpamma ajist
BOCIIPOU3BEICHUSI ayTHO U
Buzeo daiios «K-lite codec»;
3. OducHsrii maker «WPS
office»;

4. ITporpamma asist pabOTHI C
apXuBaMHu «7Zip»;

5. [Iporpamma asist paboTHI C
nokymentamu ¢opmara .pdf
«Adobe reader».

[Tomerienus 1151 CaMOCTOATEIBHOM P

a0oTEI

VY4ebHble ayTUTOPUH IS
CaMOCTOSATEIILHONH Pa0OTHI:
Ne ayn. 3-12, 3-15, 3-17,3-22,
anpec: yiu. [lymkuna, a. 177.
B xadecTBe moMeleHu 11
CaMOCTOSATEIILHON PaboThI
MOTYT OBITh: KOMITBIOTEPHBIIA
KJ1acc: TuHTadOHHBIN
KaOMHeT Kadeapsl
MHOCTPAHHBIX SI3bIKOB No ayJ
320, pacmonoXeHHbIN 1O
anpecy: yi. [leppomaiickasi,
a. 191.

UuTanbHbIN 3a1: yII.
[TepBomaiickas, 191, 3 srax.

IlepenocHoe
MYJIbTUMEANNHOE
o0opynoBaHue, 10cKa, MEOEIb
TSl Ay AUTOPHIA,
KOMIIBIOTEPHBIN Ki1acc Ha 15
MOCaI0YHBIX MECT,
OCHAILICHHBIN KOMIIIOTEPAMHU
Pentium ¢ BeIxomoMm B
WNHutepHer.

1. OnepaunonHas cucreMa
«Windows», morosop
0376100002715000045-
0018439-01 ot 19.06.2015;
CBOOO/IHO pacIpoCTpaHsIeMOe
(6ecrumaTHOE HE TpedyroIee
JIULEH3UPOBAHMS)

1. ITporpamma s
BOCTIPOU3BEICHUS ayHO U
Buzeo daitno «VLC media
player»;

2. [Tporpamma ajist
BOCIIPOU3BEICHUS ayHO U
Buzeo daiinos «K-lite codec»;
3. OducHsrii maker «WPS
office»;

4. ITporpamma asist pabOTHI C




apXuBaMH «7Zip»;

5. [Iporpamma asist paboTHI C
nokymentamu ¢opmara .pdf
«Adobe reader».




12. JlonotHeHHs1 M H3MEHEHMs B padoyeil mporpaMMme (IUCIUIUIMHBI, MOAYJIS, IPAKTHUKN)

Ha / y4eOHBIN TOJ

B pa6ouyto mporpammy b1.5.03 MHOCTpaHHBIH S3bIK (AaHTJIUACKU)

(HaMMEeHOBaHUE TUCITUTIIINHBI )

Jutst HaripaBiieHus (cnenuanbHoctr) 38.03.01 DxoHOMUKA
(HOMep HampaBiIeHHS (CTICIIUATBHOCTH)

BHOCATCA CICAYIOIHUE NJOMMOJIHCHUSA U U3MCHCHUS:

JlomonaeHus U U3MEeHEeHHs BHeC ao1eHT, /leBTepoBa 3.P.

(momxHOCTH, @.1.0., moAmuck)

Pabouas mporpamma nepecMoTpeHa 1 0100peHa Ha 3acejaHuu Kadeapbl HHOCTPAHHBIX S3BIKOB

(HaumeHoOBaHUE Kadeapbl)

« » 20 1.

3aBenyrouuii kadeapoit

(moamuck) (®.1.0.)
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